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CASE BACKGROUND

° February 15, 1991 - AmeriVision Communications,

(AmeriVision) obtained Florida Public
interexchange company (IXC)

Inc.

Service Commission
Certificate No. 2497.

U] April 26, 2000 - In Docket No. 000153-TI, the Commission
issued Proposed Agency Action (PAA) Order No. PSC-00-0827-PAA-
TI denying AmeriVision’s request to change the name on its
certificate from AmerivVision
AmeriVision Communications,
Communications.

Communications, Tnc. to

Inc. d/b/a LifelLine
Having received no protests, on May 19, 2000,
the Commission issued Consummating Order No. PSC-00-0999-CO-TI
making Order No. PSC-00-0827-PAA-TI final and effective.
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o April 25, 2001 - Staff opened Docket 010591-TI to initiate
cancellation of AmeriVision’s IXC Certificate No. 2497 for the
apparent violation of Commission Order No. PSC-00-0827-PAA-TI.

. May 23, 2001 - The Commission issued PAA Order No. PSC-01-
1170-PAA-TI to cancel AmerivVision’s IXC Certificate No. 2497.

° November 2, 2001 - The Commission received AmeriVision's
proposed settlement to resolve the issues in Docket No.
010591-TI.

] February 25, 2002 - The Commission issued Order No. PSC-02-

0240-AS-TI accepting AmeriVision’s settlement offer of $5,000
payment into the General Revenue Fund to settle all issues in
Docket No. 010591-TI. Further, the Commission ordered
AmeriVision to file a petition for name change no later than
March 1, 2002.

J March 1, 2002 - AmeriVision filed a Petition for Approval of
Name Change from AmeriVision Communications, Inc., to
AmeriVision Communications, Inc. d/b/a LifeLine Communications
(Attachment A).

The Florida Public Service Commission 1is vested with
jurisdiction over this matter pursuant to Sections 364.01(4) (¢) and
364.337, Florida Statutes. Accordingly, staff believes the
following recommendations are appropriate.
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DISCUSSION OF ISSUES

ISSUE 1: Should AmeriVision Communications, Inc.’s request for a
name change on Certificate No. 2497 to AmeriVision Communications,
Inc. d/b/a Lifeline Communications be granted?

RECOMMENDATION: Yes. The Commission should grant AmeriVision
Communications, Inc.’s request to change the name on Certificate
No. 2497 to AmeriVision Communications, Inc. d/b/a Lifeline
Communications. The Order issued in this Docket should supersede
Order No. PSC-00-0827-PAA-TI issued in Docket No. 000153-TT.
(Kennedy/L. Fordham)

STAFF_ANALYSIS: On April 26, 2000, the Commission issued PAA Order
No. PSC-00-0827-PAA-TI denying AmeriVision’s request to change the
name on its certificate from AmeriVision Communications, Inc. to
AmeriVision Communications, Inc. d/b/a LifeLine Communications.

On February 25, 2002, the Commission issued Order No. PSC-02-
0240-AS-TI to accept AmeriVision’s settlement offer in lieu of
canceling the company’s certificate for the apparent violation of
Order No. PSC-00-0827-PAA-TI. Further, the Commission granted
AmeriVision the opportunity to file a petition for a name change
and ordered AmeriVision to file the petition no later than March 1,
2002. On March 1, 2002 Amerivision filed a Petition for Approval
of Name Change from AmeriVision Communications, Inc., to
AmeriVision Communications, Inc. d/b/a LifelLine Communications
(Petition) .

In its Petition, AmeriVision offers nine reasons why the
Commission should recognize that the company’s business name,
AmeriVision Communications, Inc. d/b/a LifelLine Communications, is
in the public interest. The reasons, along with staff’s comments,
are summarized as follows:

1. The Petitioner provides that the company’s name has been
AmeriVision Communications, Inc. d/b/a LifeLine
Communications under the laws of Florida since 1999.

Staff has verified that AmeriVision registered the fictitious
name, LifeLine Communications, with the Florida Secretary of State,
Division of Corporations, on December 7, 1999. Staff has attached
a document (Attachment B) which verifies registration with the
Division of Corporations.
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2. The Petitioner provides that the company has provided IXC
services in Florida for twelve years and its record of
regulatory compliance is exemplary. AmeriVision believes
that there has never been a consumer complaint related to
the use of its fictitious name or service mark.

Staff notes that the company obtained its IXC certification in
1991. Since July 1999, a total of eleven consumer complaints have
been filed with the Commission. Of these complaints, the Division
of Consumer Affairs closed five of the complaints as apparent rule
violations. None of the complaints were related to the company’s
use of the fictitious name, Lifeline Communications.

3. The Petitioner provides that the company markets to
church and faith-based organizations, and the service
mark LifelLine connotes spiritual support, not financial
subsidy.

Staff has conducted research on the Internet and has listened
to radio advertisements that indicate the company’s primary market
initiatives are church and faith-based organizations. Staff notes
that churches and faith-based organizations share in the proceeds
from the company’s sales of IXC telecommunications services.

4. The Petitioner provides that the company has used its
service mark alongside the Federal Lifeline Assistance
Program for fourteen years without customer confusion.

Staff determined that the company has advertised on radio
using the fictitious name LifeLine Communications for at least four
years in Florida, and based on the lack of complaints, without any
apparent consumer confusion regarding the company’s fictitious name
and the Federal Lifeline Assistance Program. AmeriVision provides
IXC telecommunications services and the Federal Lifeline Assistance
Program relates to local exchange services. Staff believes that
any consumer confusion could be readily remedied if the company’s
customer service representatives are appropriately trained. The
service representatives should be trained to direct a consumer to
call a local exchange company when a consumer’s ingquiry relates to
the Federal Lifeline Assistance Program and local exchange
services.
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5. The Petitioner provides that commerce appears to favor
more rather than fewer uses of the mark “Lifeline.”
Lifeline appears in approximately 110 current marks on
the Principal Register and most of the entities that own
these marks do business in Florida.

Staff provides Attachment C, obtained from the United States
Patent and Trademark Office’s website. Attachment C lists more
than 100 active uses of the Lifeline trademark or service mark.

6. The Petitioner provides that federal statutes favor use
of protected service marks and the company'’s service mark
is protected under the Lanham Act, 15 U.S.C.§§ 1051-1127.
AmeriVision provides that service marks are secured by
statutory and common law because their use promotes the
economy, which is in the public interest.

Staff acknowledges that service marks and trademarks are
protected under the Lanham Act and that promotion of the economy is
in the public interest. However, staff believes that the
Commission did not deny AmeriVision the use of its service mark,
LifelLine, but instead denied AmeriVision the use of its fictitious
name LifelLine Communications. The Commission’s actions were
clearly demonstrated in Order No. PSC-02-0240-AS-TI.

7. The Petitioner provides that Chapter 495, Florida
Statutes, which codifies the state common law, provides
protections similar to that of the Lanham Act. The

company believes that the Florida Statutes secure marks
because their use is in the public interest.

Staff response is the same as provided in paragraph 6.

8. The Petitioner provides that the common law favors use of
protected marks. In El Modelo Cigar Mfg. Co. v. Gato, 7
So. 23 (1890), The Florida Supreme Court stated that
“Every manufacturer has the unquestionable right to
distinguish the goods that he manufactures and sells by

a particular label, symbol or trademark..” BAmeriVision
asserts that the same is true of marks that apply to
services.

Staff believes the Commission’s Order No. PSC-00-0827-PAA-TI
denied the company the use of the fictitious name, but did not deny
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the company the use of its registered service mark. Staff believes
that the company should have been using its certificated name
regardless of whether or not it used a registered service mark.

9. The Petitioner provides that thirty-two other companies
use “Lifeline” in their fictitious name without impairing
the Federal Lifeline Assistance Program. The company
believes that AmeriVision’s use of the name Lifeline
offers no greater chance of confusion with the Federal
Lifeline Assistance Program than the other companies that
operate in Florida using Lifeline in their fictitious
names.

Staff provides Attachment D, which is a list of companies,
registered with the Division of Corporations, using Lifeline as
part of their fictitious name. Staff believes that the company’s
argument has merit; however, LifelLine coupled with Communications
may potentially cause confusion for some consumers. Nevertheless,
based on a review of consumer complaints filed with the
Commission’s Division of Consumer Affairs, no consumer has, to
date, expressed confusion or concern about AmeriVision’s use of the
fictitious name LifeLine Communications.

In Section B of its Petition, AmeriVision concludes that the
Commission based its concerns on AmeriVision’s fictitious name and
service mark, creating customer confusion with respect to the
Federal Lifeline Assistance Program, solely on the similarity of
the names. AmeriVision offers that there is no credible threat to
the public welfare from AmeriVision’s use of its fictitious name
Lifelline Communications. In Order No. PSC-02-0240-AS-TI, the
Commission provided the company an opportunity to file a petition
for name change, allowing the company an opportunity to present its
case.

Staff believes it important that not only AmerivVision, but all
companies regulated by the Commission, should be aware that adding
a fictitious name to a tariff i1is synonymous with adding a
fictitious name to a Certificate of Public Convenience and
Necessity. Staff also stresses that the Commission’s rules require
that companies use their certificated names in marketing and on
bills. These rules were established to ensure that the public, as
well as Commission staff, is keenly aware of the provider of
services regulated by the Commission.
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Staff concurs with the Petitioner’s suggestion that the
likelihood of consumer confusion over the fictitious name LifelLine
Communications with that of the Federal Lifeline Assistance Program
will likely be minimal. Based on this alone, without addressing
the Petitioner’s legal arguments, staff recommends that the
Commission should grant AmeriVision Communications, Inc.’s request
to change the name on Certificate No. 2497 to AmeriVision
Communications, Inc. d/b/a Lifeline Communications.
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ISSUE 2: Should this docket be closed?

RECOMMENDATION: If no person whose substantial interests are
affected by the Commission's Proposed Agency Action, files a
protest within 21 days of the issuance date of the order, this
docket should be closed upon issuance of a Consummating Order. (L.
Fordham)

STAFF _ANALYSIS: This docket should be closed, upon issuance of a
Consummating Order, if no person whose substantial interests are
affected by the Commission's Proposed Agency Action, files a
protest within 21 days of the issuance date of the order.
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

Petition for Approval of Name Change
from AmeriVision Communications, Inc., to
AmeriVision Communications, Inc. d/b/a
LifeLine Communications

DOCKETNO.: O Rp) 2% ~/7
FILED: March 1, 2002

PETITION
AmeriVision Communications, inc¢. (“AmeriVision™) hereby petitions the Florida
Public Service Commission to approve to the extent necessary a name change from
AmeriVision Communications, inc., to AmeriVision Communications, Inc. d/b/a LifeLine
Communications. The name change is requested to reflect AmeriVision's use of the
name LifeLine Communications as its fictitious name and the registration of its name

with the Secretary of State.
I. Introduction

AmeriVision believes that the Commission is obligated to recognize the change
in its business name consistent with the Company's business name as registered with
and approved by the Secretary of State. In short, AmeriVision believes that the
Commission’s duties in this regard are ministerial rather than substantive.

Nevertheless, AmeriVision recognizes that the Commission does have a legitimate
interest in promoting both consumer welfare and fair competition in regulating
competitive carriers. AmeriVision further understands that the Commission wishes to
consider these interests in addressing the approval of this petition. Without acquiescing
in the proposition that the Commission’s duty here is more than ministerial, AmeriVision

welcomes the opportunity to address in this petition the Commission’s concems.
DOCUMENT Ni:MprR -pATE

02430 MAR-1

FPSC-COMMISSION CLERK
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il. Discussion

The Commission's major concern is that allowing AmeriVision to use “LifeLine
Communications” as either a fictitious name or a service mark may lead to confusion
among Florida consumers who are the target of the Federal Lifeline Assistance
program. Because of this the Commission is apparently concerned that recognizing the
fictitious name might not be in the public interest.

There has been no demonstration that AmeriVision's lawful use of its fictitious
name and service mark would be contrary to the public interest, nor can there be.
Moreover, AmeriVision believes that the public interest is best served by allowing
commercial free speech in the market place. And still further, AmeriVision enjoys the
constitutional right to commercial free speech, which right may not be abridged through
prior restraint except under very narrow circumstances. These points are briefly
addressed below.

A. AmeriVision’s Use of LifeLine Communications as a fictitious name and a
service mark is in the public interest

Commission recognition of the Company’s business name as “AmeriVision
Cemmunications, Inc¢. d/b/a LifeLine Communications” is in the public interest for at
least nine basic reasons:

Reason #1. It really is the Company’s name. "AmeriVision Communications,
Inc. d/b/a LifeLine Cammunications” has been the Company’s business name under the
laws of Florida since 1999. It is in the public's interest to allow a company to use its

name.

- 10 -
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Reason #2. AmeriVision has a stellar record. AmeriVision has been
successfully providing interexchange telecommunications services in Florida for twelve
years. Its record of regulatory compliance is exemplary. For example, last year there
were onty four complaints filed with the Commission. AmeriVision enjoys a similar
record throughout the nation. It has proved that it provides service in a manner that
promotes customer satisfaction, not confusion. To the best of AmeriVision's knowledge,
there has never been a consumer complaint related to the use of its fictitious name or
service mark.

Reason #3. AmeriVision’s markets tfo church and faith-based
organizations. AmeriVision markets to churches and faith-based organizations under
the fictitious name and service mark “LifeLine Communications.” This market demands
the highest standards of performance and ethics. Moreover, in this context the service
mark “LifeLine” connotes spiritual support, not financial subsidy.

Reason #4. AmeriVision has used its service mark LifeLine Communica-
tions alongside the federal program for fourteen years without customer
confusion. There is no basis in fact to conclude that continued use will undermine any
legitimate policy objective of the Federal Lifeline Assistance Program in the State of
Florida.

Reason #5. Commerce appears to favor more rather than fewer uses of the
mark “Lifeline.” “Lifeline” appears in approximately 110 current marks on the Principal
Register. Most, of the entities who own these marks do business in Florida. The term

“Lifeline” appears in over 100 other marks that have lapsed.

- 11 -
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Reason #6. Federal Statutes favors use of protected service marks.
AmeriVision's service mark is fully secured by the Lanham Act. lts first use in
commerce is documented as June 28, 1988. AmeriVision registered the service mark
Lifeline with the U.S. P.T.O. on January 26, 1993 (Registration No. 1748831). lItis,
therefore, entitlied to all of the protection available under the Lanham Act, 15 U.S.C.§§
1051-1127. It has acquired the right to use the mark nationwide, including in Florida,
limited only by the prior use of others, if any. Service marks are secured by statutory
and common law because their use promotes the economy which is in the public
interest.

Reason #7. State statute favors use of protected marks. Chapter 495,
Florida Statutes, which codifies the state common law, provides protections similar to
that of the Lanham Act. State statute thus secures marks because their use is in the
public interest.

Reason #8. The common law favor use of protected marks. Common law

rights in marks have always been recognized in Florida. Crown Central Petroleum

Corp. v. Standard Qil Co., 135 So0.2d 26 (1* DCA 1961). Over one hundred years ago

the Supreme Court Florida recognized a company's right to use protectable marks. In

El Modelo Cigar Mfg, Co. v. Gato, 7 So. 23 (1890), the Court stated that "Every

manufacturer has the unquestionable right to distinguish the goods that he
manufactures and sells by a particular label, symbol or trademark ...." The same is true
of marks that apply to services.

Reason #9. Thirty-two other companies use “Lifeline” in their fictitious

name without impairing the Federal Lifeline Assistance Program. More than thirty

- 12 -
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other corporations registered to do business in Florida use “Lifeline” in their fictitious
names. There is no apparent reason to believe that the likelihood of confusion with the
Federal Lifeline Assistance Program is materially greater with AmeriVision's use of its
fictitious name than the use by at least some of the other corporations of fictitious
names including “Lifeline.”

B. As A Matter Of Constitutional Law AmeriVision Is Entitled To The Use Qf its
Service Mark LifeLine Communications Without Prior Restraint

The Commission has concerns that AmeriVision's fictitious name and service
mark may create customer confusion with respect to the Federal Lifeline Assistance
Program. These concerns, however, are apparently based solely on the similarity of the
names. To the best of AmeriVision’s knowledge, the Commission has taken no steps to
validate those concerns. For example, the Commission did not investigate the facts and
it did not research the law or even analyze the situation. Rather the Commission simply
issued a proposed agency action the purpose of which was to deny AmeriVision
continued use of its fictitious name and service mark until AmeriVision could persuade
the Commission that the exercise of its constitutional right to commercial free speech
would not confuse customers about a federal subsidy program. The Commission’s

actions in this regard do not pass constitutional muster.

in Central Hudson Gas & Electric Corporation v. Public Service Commission of

New York, 447 U.S. 557 (1980), the U.S. Supreme Court stated that the First
Amendment, as applied to the states through the Fourteenth Amendment, protects

commercial speech from unwarranted governmental regulation.! 447 U.S. at 561.

! The Court further stated that:
Commercial expression not only serves the economic interest of the
speaker, but also assists consumers and furthers the societal interest in

- 13 -
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Earlier in Virginia State Board of Pharmacy v. Virginia Citizens Consumer Council, 425

U.S. 748 (19786), the Court had stated that:

Our question is whether speech which does “no more than
propose a commercial transaction,” (citation omitted), is so
removed from any “exposition of ideas,” (citation omitted),
and from “ ‘truth, science, morality, and arts in general, in its
diffusion of liberal sentiments on the administration of
Government,™ (citation omitted), that it lacks all protection.
Our answer is that it is not.

425 U.S. at 762.

In Central Hudson, the Court developed a four-part analysis in commercial

speech cases.

At the outset, we must determine whether the expression is
protected by the First Amendment. For commercial speech
to come within that provision, it at least must concern lawful
activity and not be misieading. Next we must ask whether
the asserted governmental interest is substantial. If both
inquiries yield positive answers, we must determine whether
the regulation directly advances the governmentatl interest
asserted, and whether it is not more extensive than
necessary to serve that interest.

447 U.S. at 566-67.

First, without a question, AmeriVision's use of its service mark (or fictitious name)
LifeLine Communications is not involved with any activity that is unlawful. Neither is its

use demonstrably misleading or confusing. Although the Commission conciuded in

the fullest possible dissemination of information. In applying the First
Amendment to this area, we have rejected the” highly paternalistic” view
that government has complete power to suppress or regulate commercial
speech. “[Pleople will perceive their own best interests if only they are
well enough informed, and ... the best means to that end is to open the
channels of communication rather then to close them.” (citations omitted)
447 U.S. at 562.

- 14 -
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Order No. PSC-PSC-00-0827-PAA-TI, that the use was unduly confusing with the
Federal Lifeline Assistance Program, its conclusion was based entirely on a
supposition. 1t considered no evidence of consumer confusion. Such evidence does

not exist.

The State of Florida does have a substantial interest in promulgating regulations
that protect consumers from activities of telecommunications service providers with the
potential to harm them. For example, section 364.01 (3), Florida Statutes, provides that
“The Legislature further finds that the transition from monopoly provision of local
exchange services to the competitive provision thereof will require appropriate
regulatory oversight to protect consumers and provide for the development of fair and
effective competition ...." Moreover, section 364.27, Florida Statutes, empowers the
Commission to investigate rules of practice in relation to interstate telecommunications
services that violate federal statutes. Section 201 of the Communications Act of 1934
provides that all charges, practices, classifications, and regulations of interstate service

be just and reasonable.

However, a prior restraint in this instance will not directly advance the state’s

interests. In Beckwith v. Department of Business and Professional Requlation, Board of

hearing Aid Specialists, 667 So.2d 450 (1* DCA 1996), the Court stated that:

But the First Amendment right to engage in commercial
speech may not be so significantly limited on mere
speculation that such behavior might possibly occur. As the
United States Supreme Court has explained, Central
Hudson’s second prong “is not satisfied by mere speculation
and conjecture; rather a governmental restriction on
commercial speech must demonstrate that the harms it
recites are real and that its restriction will in fact alleviate

- 15 -
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them to a material degree.” Rubin [v. Coors Brewing Co.],
514 U.S. 476 [,__ 1(1995) (quoting Edenfield [v. Fane], 507
U.S. at 770-771 [(1993)].

As already noted, there is no evidence in the record of Docket No. 000153-Tt or
Docket No. 010591-Tl, or otherwise before the Commission, that would support a
conclusion that AmeriVision's use of the fictitious name LifeLine Communications has
resulted or will result in consumer confusion with the Federal Lifeline Assistance
Program. There have been no studies. There is no anecdotal evidence. There have
been no consumer complaints. AmeriVision has used this fictitious name and service
mark in Florida and extensively elsewhere in the nation for at least fourteen years
without confusing or misleading consumers. Furthermore, it is difficult to see what harm
would come to the rare consumer who might confuse AmeriVision's use of the fictitious

name LifeLine Communications with the Federal Lifeline Assistance Program. Any

such confusion would be quickly cleared up with a simple inquiry.?

Thus the link between a prior restraint and the public welfare is tenuous and
indirect here. There is no credible threat to the public welfare from AmeriVision’s use of
its fictitious name LifelLine Communications. The Commission makes no showing of
harms that are real in AmeriVision’s use of its service mark, and can make no such

showing. There is no harm to be averted.

Because the Commission cannot assert that a substantial state interest is directly

advanced by denying AmeriVision's request for the name change, it is unnecessary to

¢ Indeed, consumers experiencing this “confusion” may benefit. Upon inquiry, they are likely to be readily
provided with the information needed to make contact with the Federal Lifeline Assistance Program,
which might otherwise elude them.,

- 16 -
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address whether the suppression of speech caused by the Commission’s denial is no

more than necessary to further the state's interest.

C. AmeriVision’s Gesture of Good Faith

AmeriVision is troubled that despite its explanations to the contrary, there is still
concern that it knowingly disregarded the Commission’s wishes and ignored the
concerns expressed at agenda conference about customer confusion. To reiterate
briefly, no one at AmeriVision was even aware that the use of “LifeLine
Communications” was an itern at the agenda where it was considered. AmeriVision
was completely unaware of discussions of this issue at the agenda. Again, when
AmeriVision received the PAA order denying the name change request, the regulatory
director in good faith thought it related to the tariff that had been withdrawn months
earlier. Despite these representations and its excellent record of regulatory compliance,
AmeriVision has found itself being portrayed as arrogantly indifferent to the
Commission's concerns about the public interest. AmeniVision is not only chagrined by
this, but atso troubled that its good working relationship with the Commission has

suffered. AmeriVision wishes to repair that relationship.

AmeriVision recognizes the Commission's concern that by allowing this petition
(rather than proceeding to hearing in the show cause docket), it might be agreeing to
dilatory tactics. This is one reason AmeriVision agreed to quickiy file the petition.
Moreover, AmeriVision appreciates the good faith on the Commission’s part. To further
alleviate the Commission’s concerns and as a gesture of its own good faith, the

Company will include in all marketing and sales materials and efforts an appropriate

- 17 -
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disclosure that telecommunications service is being provided by “AmeriVision

Communications, Inc.”

So that the Commission will appreciate the sweep of this commitment, this
disclosure will be made, for example, in radio broadcasts, television broadcasts, print
ads, and telephone scripts. Moreover, because AmeriVision’s marketing and sales
operations are centrally generated and managed, AmeriVision must do this nationally to
accommodate Florida locally. Still further, AmeriVision will meet with the Commission
staff to discuss these disclosures and will attempt to accommodate changes suggested
by staff, if any. It is AmeriVision's intention to continue this approach during the
pendency of this case. AmeriVision trusts that the Commission will appreciate

AmeriVision's efforts in this regard, as well as the positive intent.
lll. Conclusion

For the reasons stated above, AmeriVision respectfully requests that the

Commission approve this petition on an expedited basis.

Respectfully submitted this 1st day of March 2002.

IR

Patrick K. Wiggins

Katz, Kutter, Alderman, Bryant & Yon, P.A.
106 E. College Avenue, 12" Floor
Tallahassee, Florida 32301

Telephone: 850 224 9634

Facsimile: 850 222 0103

email: pkwiggins@Kkatziaw.com

Counsel for AmeriVision Communications, inc.
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(lifeline) [COMB]

“ Refine Search

Current Search: Si: (hfe]me)[COMB] docs: 226 occ: 482

Word Mark

~ [Cive/Dead Indicator

T W8027901 o [PROTECTING YOUR INFORMATION LIFELINE "~ [LIVE

2 (78044518 [LIFELINE FOODS ™~ [LIVE
3[18068188 [LIFELINE FOODS i [LIVE

4 [78011359 [LIFELINE LABORATORIES DEAD

5 [78000282 [LIFELINE LLIVE

6 (16229177 [STAT YOUR NETWORK SECURITY LIFELINE ~[LIVE

7 (16130572 [LIFELINE MANAGEMENT LLIVE

8 [16286448 [FAMILY LIFELINE LIVE

9 (76270073 ILIFELINE NATIONAL BASKETBALL INVITATIONAL LIVE
[1076269508 [LIFECINEPFD'S — [LIVE
MT[76229016 [YOUR NETWORK SECURITY LIFELINE [LIVE
M2[76197273 ‘LIFELINES [DEAD
1376345267 [CIFELINE RESOURCES; INC. — [LIVE

jT4" 176 !EXECUTIVE LIFELINE [LIVE
15(76024287 [LIFELINE ’ [LIVE

I16 (76335813 [CHILDREN'S LIFELINE [CIVE

T7[76328230 [LIFELINES [LIVE _
1876285336 [THE SILVER LIFELINE [LIVE -
(1976274687 ILIFELINE NETWORK N LIVE )
1“2‘0*]762“‘7T3‘2‘21""" ;DIGITAL LIFELINE [CIVE
2176272449 [LIFELINES [LIVE
22[76198594 [TEXAS LIFELINE [LIVE
23[76161722 [ANNUITY NEWS & LIFELINES LIVE
24[76109781T [WIRELESS LIFELINE [LIVE

25[76108995 YOUR ONLINE LIFELINE [LIVE
26[76106995 [NWL LIFELINE [CIVE

127[16082672 2477848 [SMALL BUSINESS LIFELINE [LIVE

28] 76082671 2492340 [SMALL BUSINESS LIFELINE CLIVETTT
2976081460 [PREMIER LIFELINE LLIVE

@U|75445803 2527818 [LIFELINE PRESS [LIVE

B3T[75823206  [2519210 [LIFELINE MEDICAL SOLUTIONS [LIVE

32 l75976803 """"""  [2141630 [FLOLAN LIFELINE ILIVE N
3373936081 [LIFELINES [DEAD
[34[75928038 [PACKETIZED RESIDENTIAL LIFELINE [LIVE

- 20 -




N [

RO HOCKET NO. 020178-TI hitp:/fte ATTACHMENT ¢ tHQuery
DATE: APRIL 11, 2002 - -
$5(/5890703  [2450807 KAV LACHAYIM ILIVE
36 175“ 7599 [UNITED_E] FELINE ' !_L_[V_E
37 ,75833_1.874"*_ [LIF ELINE PACKETVOICE T ' [DEK D o
38 |7T872367 2472932 [SAFESCAPE A LIFELINE TO SAFETY T - [LIVE
‘3_9‘-’|75783406 1 j2371035 - [LIFELINES g B - |% - = |
40[75735432 [THE LIFELINES CENTER ILIVE
a1 [757_3_1_3"_36““"_ !fi—ﬁEEINMEﬂlTE_A_fTﬁ*EETTET(M_"_AMM"m - o |I_,E/_E - ﬁ
{71-3_!75677623 12392969 iLlFEL[NE ' - |w o = |
WA (15677539 [KEYNOTE LIFELINE [DEAD
i4—5' l:/?6—7_7w5m§§m [LIFELINE - i |DEAD i
146 [775—677537' ?2—395"]"1 7 !KEYNOTE"EfF'E_EI'N‘E R — [LIVE T —
] 'LIFELINE PE RESPONSE AND SUPPORT f
f47 75662515 lslé};’f}fé%g PERSONAL RESPO LIVE
48[75657370 2329131 [THE LIFELINE TOP | LIVE )
,E[M ) [FLEX[BLE LIFELINE SYSTEMS N %DEAD
SO[75639837 BV-LIFELINE _ LIVE

10vioue | esoemans Jress vows] rewvsen Jsmcruneo Jrnce Forq sroveoer] pmey st Deer e |_tor ] e
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DOCKET NO. 020178-TlI

DATE: APRIL 11, 2002 Wt

1 of2

&%/ U.S. Trademark Electronic Search System (TESS)

TESS was last updated on Sat Feb 2 04:29:26 EST 2002

ATTACHMENT C k4s1.2.5]

70 owe | rsocsuss fress vowe] Newuscn Jomicnnan race Fom exowsc o prew List  nexr st | Bomow | et

| Togout ™ Please logout when you are done to release system resources allocated for you.

226 Records(s) found (This page: 51 ~

[Start List At: |OR [Jump™ to record: ___] 100)

(lifeline) [COMB] “ Refine Search

Current Search: S1: (lifélin€)]COMB] docs: 226 occ: 482

Serlal Number lReg Number‘ Word Mark 1 Ildrin‘;iei/cl:\‘tegg
[QUALITY OF LIFELINE IDEAD

, l [LIFELINE [LIVE
537 [75585464 ILIFELINE AUTOMOTIVE EMERGENCY KIT [LIVE
547 (75584139 [LIFELINE TO THE MOBILE PROFESSIONAL [DEAD
15575565804 [CIFELINE LIVE
56 (75560736 LIFELINE %DEAD
57 (15540526 [LIFELINE TO THE MOBILE PROFESSIONAL ~[DEAD
58~ |7550462O 'LIFELINES LIVE ~
"5‘9’ (75490803 LIFELINE B "DEAD T
‘60 175454039 2230767 LIFELINE [CIVE
61 (75395416 [LIFELINES DEAD ~ )
I@_ 75388219 2266364 [LIFELINE PLANNING LIVE

3775360200 [LIFELINE MEDICAL CENTERS DEAD
”671”“;75357243 2337079 MEDLINK LIFELINE 4 [LIVE |
65 I753"53567 — [LIFELINE MEDICAL ASSOCIATES DEAD T
66 ;7533 8549 [2193625 [LIFELINE I LLIVE
67 (15329561  [2193565 {LIFEL]NE LIVE B
K’“ 75323649 [MOSBY LIFELINE DEAD
69" ;75317944 S [LIFELINE DEAD ]
[70 (75313927 ILIFELINE ) . DEAD B
(7T 75301180 2233387 [LIFELINE ‘ [LIVE
(7275300079 2167529 [YOUR BABY'S LIFELINE LIVE
[‘7"3” |75291351 2282460 ~ [PROJECT LIFELINE [CIVE
74 [7529‘1274 2147819 [PROJECT LIFELINE iL[VE -
75" [15285850 2246561 [LIFELINES } [LIVE
(76 [75262342 2186831 [LTFELINE [LIVE
7T (15164323 2168326 [AWHONN LIFELINES [LIVE
[78 [75155967 2130035 [LIFELINE COUNSELING ASSOCTATES. INC. [LIVE
79 |75154063 2179191 IMCILIFELINE [LIVE
80 ﬁSTsW)’o‘*“"““ [LIFELINE [DEAD
81 (75061103 [LIFELINE [DEAD
82 (75042596 2066537 [COMPUTER LIFELINE [LIVE
]83 ;7:037251 I2015756 " [LIFELINE [LIVE

2/4/02 8:10 AM
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DOCKET NO. 020178-TI

q5k4sl.2.51

ATTACHMENT C
DATE: APRIL 11, 2002 - e
84 75037250 2020879  |APC LIFELINE ILIVE
85 75036098 [LIFELINE : - T peab
86 75030698 LIFECINE DEAD
87 5028732 [LIFELINE BIOMEDICAL EQUIPMENT SERVICES,INC. ~ [DEAD i
88 (75017127 ILIFELINE ORTHOPEDIC PRODUCIS LTD. ~ [DEAD
T WHEN EVERY SECOND C( '
85 13012154 IXAERNATIONAL MARAGEMENT ENTERPRISES DEAD
90 (75008657 ~ [2070672  |[LIFELINE ' ' [LIVE
O 74421476 [I871503  [LIFELINE DEAD
02 [74101169  [1666113 ~ [STUDENT LIFELINE - [LIVE
93 [74030414 (1661187 |LIFELINE HOME HEALTH CARE [CIVE
o4 7i‘74037814 - [1672929 ~ |CLIFELINE [LIVE o
95 74802769 "'11965991 MOSBY LIFELINE LIVE
06 (74801451 — 2133058 ~ MOSBY LIFELINE LVE
97 (74735282 [2076840  |LIFELINE LIVE
98 74714698 2079930 [LIFELINE LIVE
99 (74713540 2101946  [LIFELINEFIRSTAID LIVE
100(74711347 ~ [2015151 [THE LIFELINE PROGRAM LIVE

2/4/02 8:10 AM



Rec DOCKET NO. 020178-Tl

1 of2

DATE: APRIL 11, 2002

e

U.S. Trademark Electronic Search System (TESS)

"

TESS was last updated on Sat Feb 2 04:29:26 EST 2002

70 voue | osooun fress noe] ewisen JsrmucrreoJrace Forsf swovecoerY prcy Lis [ earsr | gorros | teie |

| Togout ™ please logout when you are done to release system resources allocated for you.

IS List At: OR [To5™ to record: |32165§)ec0rds(s) found (This page: 101

(lifeline) [COMBI]

Refine Search

I

Current Search: S1: (lifelin€)[COMB] docs: 226 occ: 482

ATTACHMENT C g5k4s12.101

Word Mark

[Serial Number [Reg. Number | [Live/Dead Indicator
(10T [74697444 [PRO LIFELINE [DEAD
[102[74693009 LIFELINES . '[BEAD
(103 (74684591 [LIFELINES [DEAD
10474671405 [2034420  [NORTHWEST LIFELINE [LIVE
[T05(74658297  [2029253  |[FLOLAN LIFELINE [LIVE
1106 74658210 [FLOLAN LIFELINE ~ [DEAD
T07(74648528 [LIFELINE THERAPEUTIC COMMUNITY [DEAD
108 (74634177 [LIFELINE CREDIT REPORT [DEAD
109 (74617793 LIFELINE DEAD
Tl()”i715§5’79’2w ] ILIFELINE B IDEAD
1T (74563370 [E9TT LIFELINE [DEAD
112(74558386  [2072160  [LIFELINE B ) " LIVE
1374546783 [1904522  [LIFELINES [LIVE
114[74533885 ~ [1907743 |LIFELINES [LIVE o
T15(74522981 [LIFELINE ~ [DEAD
Jﬁ 1674513122 ﬁ\l&% %ﬁ/& If{gngNE EMERGENCY MEDICAL DEAD
(11774493092 (1886307 [LIFELINE FOUNDATION INCORPORATED 1987 [LIVE
TT8 (74483557 [LIFELINE DEAD
T19[74474314 [LIFELINE INTERNATIONAL CORPORATION [DEAD
120(74429942  [2087945 ~ |[MOSBY LIFELINE - [LvE
121[74418482 'U.S_LONG DISTANCE LIFELINE [DEAD
[122(74416796  [1886290  |LIFELINE LLIVE
123174331089 1849801 [LSN LIFELINE [DEAD
124 (74313504 [I791875  [LIFELINE [CIVE
[125(74295273 [1922760  |MOSBY LIFELINE === [LIVE
126[74278569 (1887781  |LIFELINE [LIVE
M27[74267173 [LIFELINE HOME HEALTH CARE PRODUCTS [DEAD
T28(74263760  [1892425 ~ [LIFELINE HOMECARE [LIVE
129(74261302  [I845055  [IDEAL LIFELINE SYSTEMS [LIVE
130(74259793 [LIFELINES _ [DEAD
13T (74231715 [AMERICAN LIFELINE [DEAD
[132[74230864 LIFELINE o [DEAD

74223626 LIFELINE [DEAD

§T33"[74223626

2/4/02 8:10 AM



Reco
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DOCKET NO. 020178-T!

> ATTACHMENT c  2'0!
DATE: APRIL 11, 2002 -
113474215730 ILIFELINE IDEAD
T35(74199938 SN LIFELINE IDEAD
1367 LI LIFELINE [NDUSTRIES INC. — T DDEAD :
13774178661~ [[713219  |LIFELINE - LIVE
[fﬁﬁm ~ [1683702  [LIFELINES | = - o - |[LIVE )
WQ—(74150390 Iﬁ716793 [LIFELINE a i_L_I\]_E ikl
14074150378~ [1719052  [LIFELINE CENTRAL LIVE
14T[74126946 (1718872  [LIFELINE 7 "TDEAD
5’147i74l22691 '7-!1752390 !T;lFEleEr o a LIV_I: ) o
14374120910 [1719612  [LIFELINE - [DEAD ——
14474108112~ [1729235  [LIFELINE RESOURCES. INC. DEAD
45 (74096565 LIFELINE [DEAD -
14674074407 (1807920  [LIFELINE IDEAD
14774064736 1718671  [THE LIFELINE NETWORK IDEAD -
14874063911 [1748831 [LIFELINE EIVE
14974041976~ |1630028  [LIFELINES FORRECOVERY IDEAD
150 74038371 1723318~ [LIFELINE LIVE

[ r0 owe | reapca Jress vows] nowusen Jstrucruren ferce Fomorcmstocrfemey st Inerusr |_tor ] veLe

2/4/02 8:10 AM



Recc

DCCKET NO. 020178-Tl

DATE: APRIL 11, 2002

@i

U.S. Trademark Electronic Scarch System (TESS)

TESS was last updated on Sat Feb 2 04:29:26 EST 2002

ATTACHMENT C

o e Fresosnun fress vove] twisen Jsmucrran e Fom] somocoer] pney st e it | norrow | e

| Cogout ™ Please logout when you are done to release system resources allocated for you.

] List At OR [TT75 to record: %2260})1)ec0rds(s) found (This page: 151

(lifeline) [COMB]

I ‘ Refine Search

Current Search: SI: (hfelme)[COMB] docs: 226 occ: 482

]lee/Dead lndlcator

[Serlal Number [Reg Numberl "Word Mark
sr 74038 36 LIFELINE BABY PRODUCTS - [DEAD
152 74036720 [LIFELINES ~|DEAD
5"1‘573’]’%3“064’6 ’ !L[FEL]NES FOR KIDS !DEAD N
54 174025241 ’[]623088 IleFELlNE COMPUTING, INC. [§EAD
' 34949 !1607399 !LIFEHETNE ;DEAD
156 !73785315 N ME[RO LIFELINE W|DEAD"Mk
15773785313 [LIFELINE [DEAD
‘lﬁm LIFELINE N - [DEAD
159(73784873 ~ [1608068  (LIFELINE "[DEAD
160 [7_3781442 = 1 565060 [YOUR LIFELINE IN DOWNTIME [DEAD
16173759974 11607763 "[SL THE SOFTWARE LIFELINE, INC [IDEAD
62 (73735954 1615216  |LIFELINE [LIVE o
16373733158 [1576063 ~ [LIFELINE CHALLENGE DEAD ~
16473726270 (1557905 ~ [THE LIFELINE ORGANIZER ~ [DEAD -
;'71'765' [73712531 11506076 ILIFELINE USA - [DEAD
16673694478 1490329 LIFELINES [DEAD
‘167 [—:’;_68_5759 I1494476 [I:]A.FELINE |DEAD
[168 [73 685512 (1501603 PROJECT LIFELINE IDEAD
169 (736840 ‘ 83 'LIFELINE SHELTERS B IDE'ADM T .
!T497660 ILIFELINE lDEAD -
11472303 LIFELINE LUMBER !DEAD "
[172 !73 663200 LIFELINE SCREENING CENTERS,INC. ~ [BEAD
11_73 73663199 [LIF ELINE SCREENING CENTERS, INC. LOGO IDEAD o
|>1_7?!73645382 '{1454239 !LOWFAT LIFELINE IDEAD
§T7§ [7363 5284 (1468462 ;LIFELINE USA [ITEAD B
17673625306 [LIFELINE “[DEAD -
?1”7“7!73597303 ['1'4"'74109 PET L[FELINE = ILIVE B
1T7F§!73586905 11412124 LIFELINES |]__,& '
]-1"7"9.‘173567546 ~§1423386 | {LlFELlNE B [DEAD )
m(07!73556484 _!1419960 leFELlNES IDEAD
[I81[73526066 LIFELINE [DEAD -
i]?f !73520725 !1461365 LIFELINE VIDEO PRODUCTIONS ~[DEAD 1]
18373514587 LIFELINE EXPRESS CARE DEAD
r_]73512584 11391143 [LIFELINE ILIVE
= 2§ =

1 of2

4s1.2.151
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Recor¢
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>

DOCKET NO. 020178-Tl _ ATTACHMENTC  'sl2151
DATE: APRIL 11, 2002 -

185/73511662  |1358990  LIFELINE LIVE
18673479117 — [1393555 [LIFELINE " DEAD
18713477918~ (1323475 |[LIFELINE TTLIVETTTTTT
1188(73461843  [[330760  |LIFELINE T e S
18973418595 (1333721  |BETHANY LIFELINE — LvE
90 13409072 1276547 [SMOKERS LIFELINE ~[DEAD
19173401880 (1438206  |LIFELINE IDEAD
192(73398543  [1264076 ~ |LIFELINE ~ ~— [LIVE
193[73382194  [1278288  |LIFELINE ‘ ' [LIVE
T94[T3377900 [CIFELINE ] ) [DEAD
19573375368 {LIFEL[NES ‘ " ' ~ [DEAD
]196!73‘3"‘571740 K[T'272696'" 1L1FELINE o o - [LIV_E‘
197773339951 1261600  |LIFELINE [DEAD
198(73336611 ILIFELINE IDEAD

199 73333536 1237987 [CIFELINE [DEAD
20073319821 1235692 [LIFELINE [DEAD

- 27 -
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Recordl DOCKET NO. 020178-T]

1 of 1l

DATE: APRIL 11,2002 =

U.S. Trademark Electronic Search System (TESS)

TESS was last updated on Sat Feb 2 04:29:26 EST 2002

7o e [ wooume fress vove] owusen Jsmcnnan e om seomseoer] ey st I icar st | _Borrw | “wese

l Logout  Please logout when you are done to release system resources allocated for you.

|Stan List At: IOR [ Jump to record: l

(lifeline) [COMB]

Current Search: S1: (lifelin€)]COMB] docs: 226 occ: 482

Il

Refine Search

ATTACHMENT C o,

226 Records(s) found (This page: 201
~226)

'Serlal Number [Reg Number | Word Mark [Live/Dead Indlcator
1207 | 73307392 |1198327 [LIFELINE IDEAD
1202 [73307389 ~[1198326 [LIFELINE IDEAD
QWW [LIFELINE IDEAD
204 (73288344 (1227170 [LIFELINE ILIVE
20573288156 [LIFELINE [DEAD
|206 s L LIFELINE —  [DEAD
207 [73239030 11163047 [OLD AMERICAN'S LIFELINE [LIVE
208 73215198 |1148394 ~ [LIFELINE [LIVE
209 73151682 !1 15545] [LIFEL[NE ILIVE
[210(73136232 [L110538 |[LIFELINE - [DEAD
21T[73126716 11096961 [LENDER'S LIFELINE IDEAD
121273082875 11069437 ILIFELINE [DEAD
21373051838 (1072635 ILIFEL[NE IDEAD
21473049232 [1093406 ‘LIFELINE'" ILIVE
215[73029853 (1069358 [LIFELINE IDEAD
216 81030342 11030342 ILIFELINE ~ [DEAD
217 [80978705 10978705 [LIFELINE IDEAD
21872417801 |0978698 [LIFELINE [DEAD
21972340727 [0896855 ILIFELINE IDEAD
220 =72283797 [0850718 [LIFELINE [LIVE
10840127 [LIFELINE [DEAD
1222 (0786434 ILIFELINE [DEAD
1223 172159674 10772095 "'—!SAF-TQLIFELINE LOK ‘DEAD'
[224[71676444 [0608238  [LIFELINE [DEAD
?75 r7141 8612 10371240 LIFELINE LIVE
|226 [7 1417642 10371821 \LIFELINE DEAD

70 o [imoousesJress vowe | e vscn Jsrucnnen e rom omae o] sy use e e | —tor | e
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bivi DOUKET NO. 020178-Tl

DATE: APRIL 11,2002 — ATTACHMENT D slis.exe

Fictitious Name List

[ FictitiousName — | Address [ City [State[ County [Status
[LIFELINE CORP [FO BOX 23066 [FT LAUDERDALE | FL mnowW [ E
[LIFELINE CENTER OF HOPE FOR ALL PEOPLES [570'S. ELLIS RD. JACKSONVILLE [ FL [DUVAL ~~ [ A
[CIFELINE CHIROPRACTIC™ T [F705SOUTHMACDICLAVENUE — [TAMPA | FL [HILLSFOR’OUCH[—K
[LIFELINE COMMUNICATIONS [2610 CALADIUM RD. JACKSONVILLE [ FC [DUVAL |
[LFECINECOMMUNICATIONS —— [3900 MOSTELLER DRIVE, SUITE 1850 [OKLAHOMA CITY rm—mowmy—[—,x
[THELIFELINE COUNCELING CENTER ~— [[0406 TAFTSTREET ~ [PEMBROKEPINES| FL |[BROWARD | A
[CIFELINE COUNSELINGCENTER ~ |[O406 TAFTSTREET  |PEMBROKEPINES[ FL [BROWARD | E
[OFECINECREATIONS —— |[ACTBOX 787 OIDTOWN | FL [DIXIE | A
[COECINEDESIGNS — [2425LOSTCOLONYDRIVE  [SANIBEL | FL |LEE A
[CIFELINE ENTERPRISES [27I5ETOAK DR. [APOPKA [FL [ORANGE [E
[CFECINE ENTERTAINMENT — [I864 BISCAYNEBLVD — |MIAMI | FL [DADE | A
[LIFELINE FINANCIAL CENTER 3108 DELPRADOBLVD  |[CAPECORAL | FL [LEE [TA
ILIFELINE HOME HEALTH CARE  [I312I UNIVERSITY DRIVE |[FT MYERS [ FL [LEE [A
[LIFEONE HOME HEALTH CARE 3728 PHILLIPS HIGHWAY SUITE 213 JACKSONVILLE | FL [DUVAL [ A
[CIFECINE HOME HEALTHCARE PO BOX 938 ‘ [SOMERSET | KY |MONROE [ A
[EDTEDNE'MKGXZINF——'{FUTEOXBIOS , [ORLANDO [FL [ORANGE [ E
[LIFELINE MARKETING INTERNATIONAL ~ [[TTS0ONW26DR  |[CORALSPRINGS | FL [BROWARD | E
[CIFELINE MEDICAL BILLING SERVICES  [P.0. BOX 382 [CHIEFLAND [ FL  [LEVY &
W [P.O.BOX 618727 ] |URLT\NR)— | FL [O_RANGE [ E
[ Previous Cist [ NextTist

THIS IS NOT OFFICIAL RECORD; SEE DOCUMENTS IF QUESTION OR CONFLICT
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D' DOCKET NO. 020178-TI : ATAGHMENT D
DATE: APRIL 11, 2002 -

1 of 1

Fictitious Name List

h ~Fictitious Name [ Addres [ ity State] Cou
[LIFELINE NUTRITIONAL T jFoBOXesr [PERRY [ FL [TAYIOR
[LIFECINE GUTREACH CHRISTIAN CENTER 7 [[SIJEASTUNIVERSITYBLVD ™~ [MELBOURNE | FL ~[BREVAR
[LIFELINE PRODUCTS " OIZSE IRTHTERRACE ~ [CAPECORAL | FL [LEE
[THE LIFELINE PROGRAM 7810 EAST OAKLAND PARK BOULEVARD [FORT LAUDERDALE | FL ~ [BROWAR
[LIFEEINES, INC 1707 CURLEW ROAD [DELRAY BEACH [ FL ~[PALMBE
[LIFELINES P.0. BOX 1586 [TUFITER [FL [PALMBE
[CIFELINES [POSTOFFICEBOX 984 [WINTERGARDEN | FL  [ORANGE
[CIFE CINE SCREENING 9715 W BROWARD BLVD,, SUITE312  [PLANTATION | FL [BROWAR
[CIFECINE SECURITY [POBOX 1773 [RIVERVIEW [ FL [HILLSBO
[LIFELINE SUPPORT FOR INJURED WORKERS OF PALM BEACH COUNTY [P.0. BOX 4052 [CANTANA [FL [PALMBE
[LIFE LINE SYSTEMS (10330 FERNBROOK LANE [TAMPA [FL [HILLSBO
[LIFELTNE SYSTEMS & STAFFING [[0330FERNBROOKIN —  [TAMPA | FL [HILLSBO
[LIFELING THRIF | SHOP (1747 DREW ST [CLEARWATER | FL [PINELLA
[LIELINE WATER SYSTEMSINC — [3806 N. 29THAVE [HOLLYWOOD | FL [BROWAR
[LIFE LINEOF WEST FLORIDA 4411 BEE RIDGE RD [SARASOTA [FL [SARASO
[LIFECINK AW BAYSHOREBLVD ~ [TAMPA [FL [MILLSBO
[LIFELINK CHILD AND FAMILY SERVICES (1300 N. LOCKWOOD RIDGEROAD  [SARASOTA | FL |MULTIPL
[LIFELINK OF FLORIDA 409 BAYSHOREBOULEVARD — [TAMPA | FL [HILLSEO
[LIFELINK FOUNDATION TISSUEBANK ~~ [85I0SUNSTATESTREET  [TAMPA [ FL [HILLSBO
[ Previous List [ NextTist—

THIS IS NOT OFFICIAL RECORD; SEE DOCUMENTS IF QUESTION OR CONFLICT
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