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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 

In Re: Petition of the Florida Competitive 1 
Carriers Association for Expedited Review and ) 
Cancellation of BellSouth Telecommunications ) 
Inc.’s Key Customer Promotional Tariffs ) Filed July 15, 2002 

Docket No. 020578-TP 

BELLSOUTH TELECOMMUNICATIONS, INC.’S 
MOTION TO DISMISS OR, IN THE ALTEWNATWL 

RESPONSE TO PETITION OF THE FLORIDA COMPETIP1VJ.E CARRIERS 
ASSOCIATION FOR EXPEDITED REVIEW AND CANCELLATION OF BELLSOUTH 

TELECOMMUNICAITONS, 1NC.’S KEY CUSTOMER PROMOTIONAL TARIFFS 

BellSouth Telecommunications, Inc. (“BellSouth”) respectfully submits its Motion 

to Dismiss or, in the Alternative, Response to the “Petition of the Florida Competitive 

Carriers Association (“FCCA”) For Expedited Review and Cancellation of BellSouth 

Te I e co m m u n i ca t i o n s , I n c . ’ s Key C u s t o m e r P r o m ot i o n a I Ta riffs“ (“ Petitio n ”) . As 

explained below, the Florida Public Service Commission (“Commission”) should dismiss 

the FCCA’s Petition in its entirely. In the alternative, the Commission should summarily 

deny both the FCCA’s request for expedited treatment of its Petition and the FCCA’s 

request for the cancellation, suspension, postponement, and/or other modification of 

any of BellSouth’s tariffs, and it should deny all remaining claims for relief set forth in the 

FCCA’s Petition. 

I .  INTRODUCTION 

Less than six months ago, Florida Digital Network, Inc. (“FDN”) filed a Petition 

attacking a prior BellSouth Key Customer tariff’ on grounds that are substantially similar 

to the grounds upon which the FCCA attacks the current Key Customer tariK2 The 

Commission convened Docket No. 0201 19-TP to address FDN’s Petition, and several 

The Key Customer tariff that FDN attacked was in effect from January 31, 2002 through June 25, 

The current Key Customer tariff that is the subject of the FCCA’s Petition went into effect on June 

1 

2002. 
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parties, including the FCCA and some of its members, intervened in that docket. 

BellSouth responded to several rounds of extensive discovery served by the 

Commission’s Staff and parties in that docket. 

After investigating BeltSouth’s prior Key Customer tariff for nearly four months, 

the Commission addressed FDN’s Petition during its June 18, 2002 Agenda 

Conference. The Commission heard extensive comments from the FCCA, FDN, 

Access Integrated Networks, Network Telephone Corp., BellSouth, and the 

Commission’s Staff during that Conference. After hearing these comments, the 

Commission deliberated and unanimously voted not to cancel, suspend, postpone, or 

otherwise modify the prior Key Customer tariff. To the contrary, the Commission ruled 

that 

we are not swayed by FDN’s allegations that BellSouth’s 2002 Key 
Customer Program tariff was unduly discriminatory. Neither are we 
convinced that the rates for services purchased under the Program were 
non-compensatory. Therefore, we find that BellSouth’s 2002 Key 
Customer tariff filing (T-020035) shall not be canceled. 

See Notice of Proposed Agency Action Order Regarding BellSouth’s 2002 Key 

Customer Tariff Program and Winback Promotions, Order No. PSC-02-0875-PAA-TP in 

Docket No. 0201 19-TP at 16. (June 28, 2002) (“the PAA Order”). 

II. RESPONSE TO REQUEST FOR EXPEDITIED REVIEW AND REQUEST FOR 
SUSPENSION, CANCELLATION, OR POSTPONEMENT OF BELLSOUTH 
TARIFFS 

The Commission should dismiss or, in the alternative, summarily deny the 

FCCA’s request for expedited review and its request for suspension, cancellation, or 

postponement of BellSouth’s current Key Customer tariff for the following reasons. 

26,2002 and continues in effect until December 31 , 2002. 

2 



A. Far from being anticompetitive as the Petition erroneously alleges, 
BellSouth’s current Key Customer tariff represents the very essence 
of competition. 

The FCCA’s Petition attacks the current Key Customer tariff, which has already 

gone into effect, on the same grounds that FDN attacked the prior Key Customer tariff. 

As FDN did, the FCCA complains about BellSouth’s business decision to make the  Key 

Customer program available in specified wire centers, it complains that the Key 

Customer tariff contains a termination chdrgeI3 and it complains about the lower prices 

that are available to Florida consumers as a result of the Key Customer tariff. In 

summary, the FCCA complains that BellSouth has chosen to vigorously compete with 

the numerous offerings that the FCCA’s members make available to Florida consumers 

in those areas of the State in which they have decided to compete. The overriding 

theme of the FCCA’s attacks is that BellSouth’s Key Customer tariff is somehow 

“anticompetitive.” 

The allegations in the FCCA’s Petition, however, turn the meaning of 

“anticompetitive” on its head. BellSouth’s offering lower prices to compete with the 

numerous competitive offerings of the FCCA’s members is competition, and the Courts 

have held that “[ilt is in the interest ofcompefition to permit dominant firms to engage in 

vigorous com petit io n , including price competition. ‘I4 Moreover, because the p rices 

BellSouth offers under the Key Customer tariff are not predatory, any harm that the 

FCCA’s members purportedly suffer because of BellSouth’s lower prices is simply the 

natural effect of competition. As the United States Supreme Court has held, “cufting 

The FCCA complains of this termination charge despite the fact that, as explained below, many 
local exchange service tariffs that ALECs in Florida (including members of the FCCA) have filed with the 
Commission contain more substantial “full-buyout” termination charges. 

Arthur S. Langenderfer, Inc. v. S.E. Johnson Co., 729 F.2d 1050, 1057 (6th Cir.), ced. denied 469 
U.S. 1036 (I 984)(emphasis added). 

3 
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prices in order to increase business often is the very essence of compefition. The 

antitrust laws were enacted for the protection of competition, not competitors.” The 

United States Supreme Court has also held that 

Low prices benefit consumers regardless of how those prices are set, and 
so long as they are above predatory levels, they do not threaten 
competition. We have adhered to this principle regardless of the type of 
antitrust claim involved. 

* * * 

To hold that the antitrust laws protect competitors from the loss of profits 
due to such price competition would, in effect, render illegal any decision 
by a firm to cut prices in order to increase market share. The antifrust laws 
require no such perverse result6 

In filing its Petition, the FCCA is simply attempting to insulate its members from 

competition by BellSouth at the cost of depriving Florida customers of one of the 

intended benefits of the vibrant competition that exists in the local exchange market in 

Florida - lower prices. The Commission should reject the FCCA’s attempts to stifle 

competition and should allow the current Key Customer tariff to remain in effect. 

B. The FCCA has not - and cannot - allege any facts that support its 
conslusory allegations of substantial and irreparable harm. 

Just as FDN alleged that the prior Key Customer tariff caused substantial and 

irreparable harm to it and other ALECs, the FCCA alleges that the current Key 

Customer tariff causes substantial and irreparable harm to Florida’s ALECs. See 

Petition at p. 2, §lV. Just as FDN failed to allege any facts that, if proven, would have 

demonstrated any such harm, the FCCA has failed to allege any facts that, if proven, 

would demonstrate any such harm. Just as the Commission rejected FDN’s 

Atlantic Richfield Co. v. USA Petroleum Co., 495 U.S. 328, 338 (1990)(emphasis added). 
Brooke Group Lfd. v. Brown & Williamson Tobacco Corp., 509 U.S. 209, 223 (1993)(emphasis 

5 
6 

added). 
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unsubstantiated allegations of substantial and irreparable harm, the  Commission should 

reject the FCCA’s unsubstantiated allegations of substantial and irreparable harm. 

The reason that the FCCA has alleged no facts in support of these allegations is 

clear - there are no facts that would support any claim of irreparable harm. In 

December 2001, this Commission submitted a report entitled “Competition in 

Telecommunications Markets in Florida” (“the Report”) to the legislature.’ This Report 

sates that “Florida has seen confinued increases in competitive entry in the business 

and residential sectors” since the Commission’s prior report in December 2000. (Report 

at 20) (emphasis added). In fact, “[als of June 30, 2001, 463 ALECs were certificated in 

Florida, with 108 reporting they were sewing 959,586 access lines 

2000 report found 91 companies serving 710,617 access lines.” 

further notes that “[i]n the 1999 edition of this report, this agency fo 

serving a total of 555,172 access lines.” (Id. at 51-52). 

8y  contrast, the 

(Id). The Report 

ind 80 companies 

In other words, the number of ALECs providing service in Florida is steadily 

increasing: it increased by 14% from 1999 to 2000, and it increased by 19% from 2000 

to 2001. Similarly, the number of access lines being served by ALECs in Florida is 

steadily increasing: it increased by 28% from 1999 to 2000, and it increased by 35% 

from 2000 to 2001. All of these increases occurred while various BellSouth promotions 

were in effect, some of which were quite similar to the current Key Customer tariff. 

These facts of public record flatly refute the FCCA’s allegations that BellSouth’s current 

Key Customer promotion will cause irreparable harm to competition in Florida. 

The Commission prepared this Report “to satisfy the statutory requirements of Section 364.386, 
Florida Statutes,” which requires the Commission to provide designated members of the Legislature an 
annual “report on the status of competition in the telecommunications industry . . . . ’ I  (See Report at 5; 
Florida Statutes 3364.386). 
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C.  The inaction of the FCCA and its members shows that expedited 
Consideration of the Petition is neither necessary nor appropriate. 

The inaction of the FCCA itself and of its own members further demonstrates that 

expedited consideration of the FCCA’s Petition is neither necessary nor appropriate. 

Most, if not all, of the FCCA’s members are parties to interconnection agreements with 

BellSouth, and those agreements provide that BellSouth will provide notice of the 

introduction of retail promotions at least forty-five days prior to the effective date of such 

promotions. BellSouth notifies ALECs of such promotions by way of a web-page to 

which all ALECs have access. Accordingly, on May I O ,  2002, BellSouth posted a 

Notice on its web page that describes the currently effective Key Customer Program in 

detail. (See Attachment A). This Notice states that BellSouth anticipated filing the 

program tariff with the Commission on June I I, 2002 with an effective date of June 26, 

2002, and BellSouth did, in fact, file the program tariff with the Commission on June I I, 

2002 with a proposed effective date of June 26, 2002. (See Attachment B).8 The 

FCCA’s members, therefore, had notice of the current Key Customer tariff long before it 

went into effect on June 26, 2002. 

Significantly, the FCCA itself also had actual notice of the current Key Customer 

tariff before it went into effect. The FCCA was represented during the Commission’s 

June 18, 2002 Agenda Conference, and in oral argument presented during that 

Conference, at least one ALEC explicitly noted the fact that the current Key Customer 

tariff had been filed and was due to go into effect soon.’ If expedited consideration of 

the FCCA’s Petition really was appropriate, why did the FCCA not file its Petition 

immediately after the Commission’s vote at the Agenda Conference rather than waiting 

As a result of discussions initiated by the Commission’s Staff, BellSouth filed replacement pages 8 
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until eight days later - the day before the tariff went into effect - to file it? If expedited 

consideration of the FCCA’s Petition really was appropriate, why did no ALEC that had 

45-days’ notice of the effective date of the tariff file a similar Petition of its own? 

D. The FCCA has alleged no facts that, even if proven, would-suggest 
that the Commission shouId treat the current Key Customer tariff any 
differently than it treated the prior Key Customer tariff that it found 
“shall not be cancelled.” 

In Docket No. 0201 19-TP, the Commission’s Staff recommended that if any party 

timely protests the Commission’s PAA Order, “BellSouth should be precluded from filing 

any tariff that extends, mirrors, or builds upon the 2002 Key Customer Tariff provisions” 

until the resolution of the hearing on such protest. See Staff Recommendation in 

Docket No. 020119-TP at 25. The Commission unanimously voted not to accept this 

aspect of the Staffs recommendation, and no such provision appears in the 

Commission’s PAA Order. The FCCA, therefore, is asking the Commission to do now 

what it declined to do in the PAA Order it issued two weeks ago - suspend or postpone 

a BellSouth tariff that offers lower prices to Florida consumers in order to compete with 

the many competitive offerings that ALECs are making available those same 

consumers. Incredibly, the FCCA asks for suspension or cancellation of the current Key 

Customer tariff without alleging any facts that would suggest that the Commission 

should treat the current Key Customer tariff any differently than it treated the prior Key 

Customer tariff that it found “shall not be cancelled.” See PAA Order at 16. 

In summary, the current Key Customer tariff represents the very essence of 

competition, and the FCCA has not - and cannot - allege facts that support its request 

for expedited consideration of its Petition. Moreover, the FCCA’s own conscious 

on June 25,2002. These replacement pages are included in Attachment B. 
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decision to wait until the eve of the effective date of the current Key Customer tariff to 

file its Petition demonstrates that such expedited consideration is neither necessary nor 

appropriate. Finally, the FCCA has alleged no facts that suggest that the Commission 

should effectively reverse the decision it made in its PAA Order. The Commission, 

therefore, should dismiss or, in the alternative, summarily deny both the FCCA’s request 

for expedited consideration of it its Petition and the FCCA’s request for cancellation, 

suspension, postponement, and/or other modification of the current Key Customer tariff. 

111. RESPONSE TO ALLEGATIONS SET FORTH IN Ti.dE PETITION 

The FCCA did not set forth its allegations in numbered paragraphs in its Petition. 

BellSouth, therefore, will respond to the allegations set forth in the FCCA’s Petition as 

best is can using the section headings that the FCCA used in its Petition. 

A. Parties (Section I of the Petition) 

Upon information and belief, BellSouth admits that the FCCA is an association 

and that some of the FCCA’s members provide competitive telecommunications 

services in the state of Florida. BellSouth is without knowledge or information sufficient 

to form a belief as to the truth of the allegation that the FCCA is a Florida not-for-profit 

corporation and, therefore, BellSouth denies this allegation. BellSouth denies the 

remaining allegations set forth in the first paragraph of Section I of the Petition. 

BellSouth admits the allegations set forth in the second paragraph of Section I of 

the Petition regarding pleadings, notices and other documents related to this 

proceeding. 

BellSouth admits the allegations set forth in the first sentence of the third 

paragraph of Section I of the Petition. BellSouth further admits that it provides local 

See, e.g., Tr. of June 18, 2002 Agenda Conference at 18-22. 9 
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exchange and other services in the State of Florida; that it is certificated to provide 

these services in the State of Florida, and that it is a “Bell Operating Company” and an 

“incumbent local exchange carrier” (“ILEC”) under the terms of the federal 

Telecommunications Act of 1996. BellSouth denies the remaining allegations set forth 

in the third paragraph of Section I of the Petition. 

B. Substantial Interests (Section 11 of the Petition) 

BellSouth admits that some of the FCCA’s members provide competitive local 

telecommunications services in BellSouth’s territory in Florida. BellSouth denies the 

remainder of the allegations set forth in Section I1 of the Petition. 

C. Facts Alleged (Section IV‘O of the Petition) 

I. 

BellSouth admits that it filed the current Key Customer tariff that is the subject of 

the FCCA’s Petition with the Commission on June ’ll, 2002, that the tariff became 

effective on June 26, 2002, and that customers may enroll in the promotion described in 

the tariff between June 26, 2002 and December 31, 2002. BellSouth admits that the 

terms and conditions of the promotion are set forth in BellSouth’s current Key Customer 

tariff, a copy of which is Attachment C to this Response, and BellSouth denies the 

allegations set forth in the last sentence of the first paragraph of Section IV of the 

Petition to the extent that they are inconsistent with those terms and conditions. 

BellSouth denies the remainder of the allegations set forth in the first paragraph of 

Section IV of the Petition. 

First Paragraph of Section 1V of the Petition 

2. Second Paragraph of Section IV of the Petition 

There Is no Section Ill of the Petition - it jumps directly from Section II (Substantial Interests) to 
Section IV (Facts Alleged). To avoid confusion, BellSouth will refer to the Sections as they are numbered 
in the Petition. 

10 
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BellSouth admits that Sections 364.08(2), 364.051 (5)(b), and 364.051 (5)(c) of the 

Florida Statutes say what they say, and BellSouth denies that its current Key Customer 

tariff violates these statutes in any manner. BellSouth denies the allegation that it has 

made no showing that the rates produced by the current Key Customer tariff are above 

its incremental costs. As explained below, the Commission has determined that the 

rates offered under the prior Key Customer tariff exceed incremental costs. 8ecause 

the rates offered under the current Key Customer tariff are higher than the rates offered 

under the prior Key Customer tariff, they also exceed incremental costs. 

The prior Key Customer tariff provided for the waiver of line connection charges 

during the promotion sign-up period, discounts of up to 100% off rotary (hunting) 

service, and discounts of up to 25% off monthly total billed revenue. See Attachment D. 

In its PAA Order addressing that tariff, the Commission noted that “via discovery, certain 

cost data was obtained from BellSouth and evaluated.” See PAA Order at 12. Based 

on a review of that cost data, the Commission found “that the rates for services 

purchased under BellSouth’s 2002 Key Customer Program are compensatory.” Id. at 

13. By “compensatory,” the Commission meant that the rates exceeded incremental 

cost. See Id. at I O  (“In order for an offering to be compensatory, we believe that it must 

be offered at a rate equal to or greater than its incremental cost.”). 

Like the prior Key Customer tariff addressed in the Commission’s PAA Order, the 

current Key Customer tariff provides for rewards equal to the line connection charges 

during the promotion sign-up period and rewards of up to 100% on hunting service. 

While the prior Key Customer tariff offered up to 25% off monthly total billed revenue, 

however, the current Key Customer tariff provides rewards of up to 20% off monthly 

total monthly billed revenue. The current Key Customer tariff, therefore, produces rates 

10 



that are higher than the rates produced by t h e  prior Key Customer tariff that the 

Commission addressed in its PAA Order. Given that the lower rates produced by the 

prior Key Customer tariff exceed incremental costs, the higher rates produced by the 

current Key Customer tariff likewise exceed incremental costs. 

BellSouth denies the remainder of the allegations set forth in the second 

paragraph of Section IV of the Petition. 

3. Third Paragraph of Section IV of the Petition 

BellSouth admits that the terms and conditions of the current Key Customer 

promotion (including those regarding hot wire centers) are set forth in BellSouth’s 

current Key Customer tar\-. a copy of which is Attachment C to this Response. 

BellSouth denies the allegations set forth in the third paragraph of Section IV of the 

Petition to the extent that they are inconsistent with terms and conditions of the current 

Key Customer tariff. BellSouth further denies any implication that making this offering 

available in designated wire centers as set forth in the current Key Customer Tariff 

violates any provision of applicable law. In Docket No. 0201 19-TP, FDN argued that the 

prior Key Customer tariff “extends discounted rates to one segment of small business 

customers who are indistinguishable from all other small business customers” because 

BellSouth only offered the promotion in hot wire centers. See PAA Order at 6. In 

response to this argument, the Commission stated: 

We opine that nothing in Section 364.051 (5)(a), Florida Statutes, prohibits 
or restricts a LEC from targeting specific geographic markets and offering 
volume and term discounts. Therefore, we believe that BellSouth’s 
targeting is permissible under the provisions of this statute. As a result, 
we are not swayed by FDN’s contention that BellSouth’s 2002 Key 
Customer Program tariff is unduly discriminatory based upon the 
argument that BellSouth only selectively offers the promotion in the so- 
called “hot wire centers.” 

11 



Id. at 7-8. 

4. Fourth Paragraph of Section IV of the Petition 

BellSouth denies the allegations set forth in the fourth paragraph of Section IV of 

the Petition. 

5. Fifth Paragraph of Section IV of the Petition 

BellSouth admits that Section 364.3381(3) of the Florida Statutes says what it 

says, and BellSouth denies that its current Key Customer tariff violates this statute in 

any manner. BellSouth admits that it has responded to the vigorous competition by the 

ALECs for small business customers in the state of Florida by offering Key Customer 

programs in the past. BellSouth denies the remainder of the allegations set forth in the 

fifth paragraph of Section IV of the Petition and in response to those allegations, 

BellSouth incorporates its response to the second and third paragraphs of Section IV of 

the Petition herein by reference. 

6. 

BellSouth admits that the Commission considered the prior Key Customer tariff in 

Docket No. 0201 49-TP and that the FCCA was represented at the Commission’s June 

18, 2002 Agenda Conference during which the Commission rendered its vote in that 

docket. BellSouth denies the remainder of the allegations set forth in the sixth 

paragraph of Section IV of the Petition. BellSouth specifically denies the allegation that 

“it is imperative that the 2002 Key Customer Program be suspended or postponed,” and 

in response to that allegation, BellSouth incorporates Section II of this Answer herein by 

reference. 

Sixth Paragraph of Section IV of the Petition 
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7. Seventh Paragraph of Section 1V of the Petition 

BellSouth admits that in order to participate in the current Key Customer 

program, eligible customers must sign either a 24-month term agreement or a 36-month 

term agreement. BellSouth admits that the current Key Customer tariff. contains 

termination charges that must be paid if a customer terminates the election agreement, 

and BellSouth admits that these termination charges are set forth in its current Key 

Customer tariff (a copy of which is Attachment C of this Answer). BellSouth denies the 

allegations set forth in the third sentence of the seventh paragraph of Section IV of the 

Petition to the extent that they are inconsistent with Attachment C. SellSouth denies the 

remainder of the allegations set forth in the seventh paragraph of Section IV of the 

Petition. 

In further response, BellSouth notes that in its PAA Order, the Commission 

rejected FDN’s challenges to the termination charges that appeared in the prior Key 

Customer tariff, explaining that 

a termination liability is commonplace in many types of contracts, not just 
contracts signed in conjunction with a promotional offering. We do not 
agree with FDN’s characterization that a termination liability is “a poison 
pill,” inasmuch as the customer is making a tradeoff - lower rates in return 
for a commitment period. We find that such tradeoffs are a common 
business practice and that BellSouth’s 2002 Key Customer Program tariff 
is not unduly discriminatory. 

See PAA Order at I O .  To see just how common a business practice such tradeoffs 

are, one need look no further than the local exchange service tariffs that ALECs 

(including some of the FCCA’s members) have filed with the Commission. The filed 

tariffs of several Florida ALECs, for example, contain language that is identical or 

substantially similar to the following language that appears in FDN’s tariff: 

13 



Customer’s termination liability for cancellation of service shall be  equal 

all unpaid non-recurring charges reasonably expended by - 

Company to establish service to Customer, plus; 

any disconnection, early cancellation or termination charges 
reasonably incurred and paid to third parties by Company on 
behalf of Customer; plus 

all recurring charges specified in the applicable Service Order 
for the balance of the then current term discounted at the prime 
rate announced in the Wall Street Journal on the third business 
day following the date of cancellation; 

minus a reasonable allowance for costs avoided by the 
Company as a direct result of Customer’s cancellation.” 

The filed tariffs of other Florida ALECs contain language that is identical or substantially 

similar to the following language that appears in IDS Telcom, LLC’s tariff: 

If any portion of the Customer’s service is disconnected for any reason 
prior to the end of the service period, the Customer shall pay a termination 
liability charge equal to 100% of the payments remaining in the service 
period within thirty (30) days of the disconnection.’* 

The pervasive use of “full-buyout” termination charges by its own members clearly 

refutes the FCCA’s allegations that the termination charge in BellSouth’s current Key 

Customer tariff (which is not a “full-buyout” provision) is in any way inappropriate. 

See, e.g., Florida Digital Network, Inc. Florida Price List No. 1 52.8.1. See also @Link Networks, 
Inc. Florida Price List No. 2 §2.11.1; 1-80O-Reconex, Inc. Florida Price List No. I 52.7.2; Access 
integrated Networks, Inc. Florida Price List No. 1 927.2; Access Point, Inc. Florida Price List No. 1 32.8.1; 
Actel Integrated Communications, Inc. Florida Price List No. I s2.8.1; AT&T Broadband Phone of Florida, 
LLC Florida Price List No. 2 s2.13; MCI Metro Access Transmission Services LLC F.P.S.C. Price List No. 
2 $2.7; MCI Worldcom Communications, Inc. FPSC Price List No. 2 92.8.1; Melbourne Venture Group, 
LLC Florida Price List No. I 92.16.1 ; Nationnet Communications Corporation Florida Local Price List 
92.12.2; XO Florida, Inc. FPSC Price List No. 3 92.7.2. This is not intended to be an exhaustive list of 
ALEC tariffs that contain such termination liability provisions. 

See, e.g., IDS Telcom, LLC Florida Price List 92.20.2. See also Mpower Communications Corp. 
Florida P.S.C. Price List No. 1 s4.5; Teligent Services, Inc Florida Price List No. 1 $3.95. This is not 
intended to be an exhaustive list of ALEC tariffs that contain such termination liability provisions. 
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E. Material Facts in Dispute (Section V of the Petition) 

BellSouth admits that it disputes the FCCA’s conclusory and unsubstantiated 

allegations that 8ellSouth’s current Key Customer promotion is anticompetitive, non- 

compensatory, and in violation of Florida Statutes. At this early stage. of this 

proceeding, BellSouth has no way of knowing whether t he  FCCA would present any 

material facts that BellSouth would dispute during later stages of this proceeding and, 

therefore, Bel South can neither admit nor deny that allegation at this time. 

F. Requested Relief (Section VI of the Petition) 

BellSouth denies that the FCCA is entitled to any of the relief it requests in 

Section VI of the Petition, in the “wherefore” clause of the Petition, or in any other 

provisions of the Petition. 

G. Denial of Allegations that are not Expressly Admitted 

To the extent that any allegation in the FCCA’s Petition is not expressly admitted 

ks th curr 

herein, such allegation is denied. 

IV. MOTION TO DISMISS 

As explained in detail above, the FCCA’s Petition att nt Key 

Customer tariff on the same substantive grounds that FDN attacked the prior Key 

Customer tariff. Even if the FCCA could prove the sparse factual allegations that are 

set forth in its Petition, therefore, there is no need for the Commission to re-plow the 

same ground that it plowed less than a month ago. The Commission, therefore, should 

dismiss the FCCA’s Petition in its entirety. 
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CONCLUSION 

For all of the reasons set forth above, the Commission should dismiss the 

FCCA’s Petition in its entirety. In the alternative, the Commission should summarily 

deny both t he  FCCA’s request for expedited treatment of its Petition and the FCCA’s 

request for the cancellation, suspension, postponement, and/or other modification of 

any of BellSouth’s tariffs, and it should deny all remaining claims for relief set forth in the 

FCCA’s Petition. 

Respectfully submitted this 15th day of July 2002. 

BELLSOUTH TELECOMMUNICATIONS, INC. 

Nancy B. White 
James Meza Ill 
c/o Nancy H. Sims 
150 South Monroe Street 
Suite 400 
Tallahassee, Florida 32301-1 556 
(305) 347-5558 

CW R. Douglas Lavkey 
Patrick W. Turner 
675 West Peachtree Street, Suite 4300 
Atlanta, Georgia 30375-0001 
(404) 335-0761 
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Notice 

Notification Type: 

Jurlsdlction : 

Notice Date: 

Filing Package Number: 

Scrvlce Name: 

Tariff Sections: 

Expected lssue Date: 

Expected Effective Date: 

Dmcrlptlve Narrative: 

Promotion 

FLORlDA 

05/10/2002 

FL2002-094 

FL-Key 2002 

A2.10 

06/11/2002 

0 6/26/2002 

This promotion Is a 24 or 36-month term offering available to new and 
existing BellSouth customers that are located in specified wire centers. 
The Key Customer Program will offer rewards on the subscriber's bill. 
Subscribers must stgn a 24 or 36-month agreement to participate in the 
program to receive the rewards specified. The Program will begin on Junc 
26,2002 and end an December 31,2002. 

Available to new and existing BellSouth business customers subscribing 
to local exchange service. 
Monthly SST revenue for subscriber's location must be $75 to $3,000 
(excluding hunting, analog private line, and ISDN PRI revenue) to 
receive the rewards. 
Subscriber's location must be located In specified wire centers. 
Subscriber must sign a 24 or 36-month term election agreement to 
receive thc rewards. 
Participant must be a BST customer at the time of the reward, The 
reward will appear as a credit in the OC&C section of the Subscriber's 
bill in a subsequent bilihg period usually within one or lwo billing 
cycles. 
Reward: Specifled % of Subscriber's regulated total billed revenue (TBR) 
(charges to the customer) from the GSST A and PLS B tariffs. 

Monthly TBR 24 Month 36 Month 
57543000 10% 20% 
Hunting Reward 50% 100% 

Exhibit "A" Page 1 of 3 



Notice 
The total billed charges consists of end-user monthly billed BellSouth regulated 
charges at qualifying locations excluding: nonregulatcd charges, taxes, late 
payment charges, charges billcd pursuant to federal or state access service 
tariffs, charge4 collected on behalf of municipalities (including, but not limited 
to services for 91 1 scrvicc and dual party relay sei-vices), and charges fur 
services provided by other companies. 
Subscribers who participate in the promotion and subscribe to new 
service during the promotlonai period, will receive ari additional reward 
equal to the linc connection charges associated with the service order. 
This will include the Line Connection Charge (first and additional Iines, 
line equivalents and trunks). 
Subscribers with multi-Iacations that are BTN'd or CLUB billed may 
have all locations participate as long as one location is in an eligible 
location and one location meers the revenue requirement. 
Should Subscriber's charges decrease below $75, the Subscriber will not 
receive the reward until the subscriber's monthly charges meet this 
minimum TBR amount ($75). 
Should Subscriber's charges exceed the $3,000 threshold, the Subscriber 
wilt only receive the inaximum reward allowed under this Program for 
monthly charges up to $3,000. 
In the event the Subscriber terminates the election agreement, thc 
Subscriber must pay to BellSouth a termination charge as provided 
below for the number of months remaining on the agreed upon term. 
In addition, the Subscriber shali reimburse ail rewards for Une 
connection charges, This terminatiori charge wlll appear on the 
Suhscriher's final bill as a charge in the OC&C section. 

Monthly TBR at time of enrollment 
Set charge to be multiplied by number of mouths remaining on term after disconnect 

9175 - $149.99 
$25 

$150 - $3,000 
$40 

Subscribers with Centrex, MultiServ and ESSX with SLAs not meeting 
the per location revenue requirement may have all locations participate 
as long as it is billed under the same account and at least one Location is 
located in a specificd wire center. 
Once enrolled, if Subscriber moves to a location outside the specified 
wire center, the term election agreement will continue throughout the 
remaining term. 
Applicable taxes and fees will be based on the full tariff price of all 
products and services, and no taxes or fees will be added to the amount 
of any reward under this program. 
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Notice 

Subscribers with aggrcgate annual billing, per state of BellSouth services 
exceeding $36,000 at the time of enrollment, are not eligible to participate 
in this promotion. 
Base and hunting rewards (for hunting service) apply only IO BST 
regulated total billed charges within a state, not across states. 
Subscribers participatlng in a Volume and Tcrm Agreement CSAs are 
not eligible to participate in thls promotion. 
Analog Private Line or ISDN PRI services will not be included in 
qualifying revenue under this progran or entitled to rewards for the 
reiated revenue. 
Subscribers currently participating under an existing BST SBS Small 
Business Promo tion local exchange term election agreement may migrate 
to this promotion without incurring any termination liability from the 
existing program if the Subscriber has twelve (12) months or tess 
remafning under the exlstlng term election agreement €or local exchange 
services with BellSouth, and the Subscriber agrees to another BST SBS 
Small Business local exchange services term electton agreement that 
provides for an equal or greater number of business access lines than 
their existing lncal exchange term election agreement. The new local 
exchange service term agreement will be based upon monthly business 
access line rates in effect at the lime the new local exchange service term 
election agreement is effective. 
Payment of the termination charge does not release the Subscriber from 
other previous amounts owed to BST. 
BellSouth reserves the right to terminate this program at any lime; 
provided, however, that Subscribers participating in the program will 
continue to receive this promotion for the remaining term of their term 
election agreement. 
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June I I .  3JO! 

. 

$75--$3000 
Hunting Reward 

5lr. b'a l ier  D'lfaeseleet.. Director 
Divistun t#Camprtitiw Markets and Enforcement 
L huu ia rd  Oak i3oults.ard 
'I ,I.l,tnassze. Florida 323994850 

1 0% 20% 
50% I 00% 

Dear MI.. D'liaeseleer: 

Pursuant to florida Starutr 364 05 l, we are filing herewith revisions IO our Generat Subscriber Service Tariff. 
Foltowng are  the at'fec:=d tariff pages: 

Gtnernl Subscriber Service Tariff 
Section A2 - Onginal Page 34.0.2.2 

Original Page 34.0.2,3 
Original Page 34.0.2 4 

This promorion is a 24 or 34month offering targeting BellSouth customers in specific Wire Centers. The 
promotioii wi ti begin lune 26, 2002 and end December 3 I, 2002, 

Program Eligibility 
Available to new and existing BellSouth business aistomers subscribing to local exchange service. 
Monthly BST revenue for subscriber's location must be $75 to !§3,000 (excluding hunting, analog 
prim te line, and ISDN PRT revenue) to receive the rewards. 
Subscriber's location must be located in specified wke centers. 
Subxriber must sign a 24 or %month term election agreement to receive the rewards. 

Promotion Ekments 
Subscribers who participate in the promotion and subscribe to new service during the promotional 
priod, will receive a reward equal to the line connection charges associated with the service order. 
This will include the Line Connection Charge (first and additional lines, line equivalents and trunks). 
Base reward: Specified 56 of Subscriber's regulated total billed revenue (TBR) (charges to the 

The total billcd charges consists of tnd=wcr monthly billed BellSouth rtgutatcd charges at qualifying locations 
excluding: nonregulated charges, taxes. late payment charges, charges billed pumw.int to federal or state access 
service tariffs, charges collcctcd on behalf of municipalities (including, but not limited to sewices for 9 I 1 
service and dual party relay sewicts), and charges for services provided by other companies. 
Participant must be a BST customer at the time of the reward. The reward will appear as a credit in 
the OC&C section of the Subscriber's bill in a subsequent bilIing period usually within one or two 
billing cycles. 
Subscribers with multklocations that are BT"d or CLUB billed may have all locations participate as 
lonn as one location is in an eligible \Nation and one location meets the revenue requirement, " " 
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TARIFF NOTTFICARON 
FCQRTBA 

Today's bate: 06/11/82 

Filing Package No: 

Filing bate: O W 1  1/02 

Effective bate: 06/26/02 

Subject: June 20021 Second Quarter Key Customer filing. 

Tariff Status: Filed 
(Filed, Approved, Withdrawn, Suspended, hnird) 

GSST 
Section A2 

TARIFF PAGES 

Original Pg. 34.0.2.2 
Original Pg. 34.0.2.3 
Original Pg. 34.0.2.4 
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BELLSOUTH 

MonthIy TBR 24 Month 
$75- $5000 1 0% 

EsllSwth Telecommunications. lnc. 
Sute 400 
150 South Monroe Slreer 
Tallahassee. f l  32301-1556 

36 Month 
20% 

in a r s hall c r I  s H r d  h e1 I sou t h c om 

Marshall M. Cnsar HI 
Vice President 
Regulatory & Eirernai Affairs 

850 224 1798 
Fax 850 224 5073 

flursuant ti> Florida Starutc 364.05 I .  we are filing hcrewith revisiotis to our General Subscriber Senice Tariff, 
Fol I w i n g  i l i ~  {lit' a tkcred tariff pages: 

CILC!I al Subscriber Service Tariff 
Section A2 - Original Page 34.0.2.2 

Original Page 34.0.2.3 
Ot iginal Page 34.0.2.4 

This prtxtiolrrin is a 24 ur 36-month offering targeting BellSouth custoincrs in specific Wire Centers, The 
promotion wilt begin June 26. 2002 and end December 3 I ,  2002. 

Program Eligibility 
AvaiLible to new and existing BellSouth business customers subscribing to local exchange seivic;. 
Monlhly BST revenue for subscriber's location must be $75 to $3,000 (excluding hunting, analog 
private line, dild ISDN PRI revenue) to receive the rewards. 
Subscriber's location must be located in specified wke centers. 
Subscritwr must sign a 24 or 3Bmonth term election agreement to receive the rewards. 

Promotion Elements 
Subwrtlwrs who participate In the promotton and subscribe to new service during the promotional 
per iod ,  will  receive a reward equal to the line connection charges associated with the service order. 
This will include the Line Connection Charge [first and additional lines, line equivalents and trunks). 
Base reward: Specified % of Subscriber's regulated total billed revenue (TBR) {charges to the 

(Hunting Reward - I Soo! I 100% 1 

The total billed charges consists of end-user monthly billed BeltSouth regulated chargcs at qualiFying locations 
excluding: nonregulnted charges, taxes. late payment charges, charges billed pursuanr to federal or state access 
service tariffs. charges collectcci on behalf of municipalities (including, but not limited to services far 9 I t 
servicc and dud party relay uewices). and charges for services prnvided by other companies. 
Participant must be a BST customer at the time of the reward. The reward wilt appear as a credit in 
the OC&C section of the Subscriber's bill in a subsequent billing period usually within one or two 
billing cycles. 
Subscribers with multi-locations that are BT"d or CLUB billed may have all locations participate as 
long as m e  lacation is in an eligible location and one location meets the revenue requirement. 
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FI [I r i d 'I 
Bell Sout 11 
Page 2 of 3 

Shoti Id  %bcci.ibcr's clwrges decrertse below 575 tlic Subscisiber will not receive the rcwcird until the 
Siilv,i.rih~r's nioiith[y chtirges nieet this minimum 'I'BR cimount ($75) 
Siiut~Id 5;crbxritw'c charges rxcced the $3,000 thresfiuld, thc. Subscriber will nnly receive the 
ni,niiiiiim I ~ ' M  d n i  ~ l lowed under this ['rogrm for monthlv charges u p  to $3,000. 
In kliC> t ~ ~ c i i t  thc Subscriber terminates the election agremt'tit, the Subscriber must pity to BellSouth n 
tcrniiiititiori cli,-iry,r (is yrovidccl below For the number of months reinairriiig on the agreed u p o n  term. 
In cidditiuti, tlir Subscriber sliaIl reimburse al l  rewards for line connection chnrgv.. Thrs tetmiiidtioti 
c h d r p  w i l l  ,ipptvr on the Subscriber's final bill as a charge in the O C K  scctran. 

-_--A- 

rMantt1ly TBR at time of I Set charge to bc inultjplied by number of months remairiing 

Subsct i k r s  with Crntrex, MultiSrrv and E S X  with SLAs not meeting the per locatiun revenue 
rcqiiitiiinetit inay hnve a11 locations participate as bng ds i t  is billed under the same account and at  
Ie,ist o w  locdtjan is located in a specified wire center. 
Oiictl rnrolled, i f  Subscriber moves to a location outside the specified wire center, the term election 
agreement will continue throughout the remaining term. 
/4ypliccible taxes aiid tees will be based on the full tariff price of all products and services, and no 
taxes or fees will be added to the amount of any reward under this program. 

Promotion Restrictions 
Subsrrilwrs with qgregate annual billiilg, per state of BellSouth services exceeding $36,000 at  the 
time of cnroilmeitt, are not eligible to participate in this tariffed promotion. 
Base atitl hunting rewards (for hunting service) apply only to BST regulated totai billed charges 
withhi n state, not across states. 
Subscribers pirticipating in a Volume and 'lerm Agreement CSAs are not eligible to participate in this 
promotion. 
Analog Private Line or [SUN PRI services will not be iticluded in qualifying revenue under this 
yrr.rgrmn or riititlrri tu rewards for the related reveiiue. 
Subscribers currently participating under an exlsting BST SBS Small Business Promotion local 
excliangc term election agreement may migrate to this tvornotion without incurring any termination 
liabilrty from the existing program if thesubscrikr has twelve (12) months or less remaining under 
Llw existing term election agreement for local exchange services with Bell%uth, and the Subscriber 
ngrtw to iwothvr BST SBS Small Business local exchange krin dectlon agreement that provides foran 
equal o r  greater number of business access lines than their ekisting local exchange term election 
dgreotnent. The new local exchange service term agreemciit will be based upon monthly business 
r\cccvi line rates in effect at the time the new local exchdixe service term election agreement is 
e f iecl i Vt?. 

Paymrnt of the termination charge does not release tho Subscriber from other previous amounts 
owed to BST. 
BeIlSotith reserves klie right to terminate this program at any time; provided, however, that 
S u h c r i k r s  participating in the program will continue to receive this promotion for the remaining 
term of their term clcction arreement. 
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Florida 
BellSouth 
Page 3 of 3 

Acknow4edgnient. date ut' receipt and authority number of this tiling are requested. A duplicate letter of transmittal 
is attached tois this p u r p o ~ ~  . 

Your corihirlei,ation and approval will be appreciated. 

Yours very truly. 
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Florida 
Bel 1Soutt-t 
Page 1 of 2 

Monthly TBR 24 Month i 36 Month 
I20% 

1 
$75- $3000 10% I ,  

Executive Summaw 

This promotion 1s a 24 or %-month term offering available to new dtid existing BellSouth 
custorntm tfia t arc located in specified wire cenkr*-  witliin those states, The Key Customer 
I'rogrnni will offtar rewards on the ibscribers must sign n 54 or 36niclnth 
ngrremtint to prticipte in the program to rec 3 ' rewards specified. 'The Program will begin 
on June 20, 2002 nnii end on December 31,2002. 

W r a m  - Elipibility - 

9 

0 

0 

Avdilable to new and exlsting BellSouth business customers subscribing to locar exchange 
se I vice. 
Monthly B!3 revenue far subscriber's location must be $75 to $3,000 (excluding hunting, 
atialog private h e ,  and ISDN PRI revenue) to receive the rewards. 
Subscriber's location must be located in specified wire centers, 
Subscriber must sign a 24 or 36-morith term election agreement to receive the rewards. 

Promotion Elements 
Subscribers who participate in the promotion dnd subscribe to new service durmg the 
promotional period, wilt receive a reward equal to the line connection charges associated 
with the service order. Thls will include the Line Connection Charge (first and additional 
lines, line equivalents and trunks), 
Base reward: Specified % of Subscriber's regulated total billed revenue (TBK) (charges to the 
customer) from the GSST A and PIS B tariffs. 

I Hunting Reward 150% I 100% J 

The total billed charges consists of end-user monthly billed BellSouth regulated 
charges at quaiifying locations excluding: nonreguiated charges, taxes, late payment 
charges, charges billed pursuant to federal or state access senrice tariffs, charges 
collected on behalf of municipalities (including, but not limited to services for 9 1 1 
service and dual party relay services), and charges for services provided by other 
companies. 
Participant must be a BST customer at the time of the reward. The reward will appear as a 
credit in the OC&C section of the Subscriber's bill in a subsequent billing period usually 
within one or two billing cycles. 
Subscribers with multi-locations that are BT"d or CLUB billed may have all locations 
participate as long as one location is in an eligible location and one location meets the 
revenue requiremenk. 
Should Subscriber's charges decrease below $75, the Subscriber will not receive the reward 
until the Subscriber's monthly charges meet this minimum TBR amount ($75). 
Should Subscriber's charges exceed the $3,000 threshold, the Subscriber will only receive the 
maximum reward allowed under this Program for monthly charges up to $3,000. 
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Fhrida 
Be 11Sou t h 
Page 2 of 2 

$150 - $3,000 

9 111 h e  event the Subscriber terminates the election dgreement, the Subscriber must pay to 
BeIISuuth d termiliation charge as provided below For the number  of months rt.maining on 
thc cigreeci upon term. In addition, the Subscriber shall reimburse all rewards fur line 
connection charges. 'This termiliation charge will appear on the Subscritwr's final bil l as 
c h q e  111 the OC&C section. 

remaining on term after disconnect 
$25 
$40 

(Monthly TBR at time of I Set charge to be multiplied by number of months I 

Subscribers with Centtex, MuItiServ and ESSX with SLAs not meeting the per location 
revenue requirement may have all locations participate as long as it E billed under the same 
accnunt and at least one location is located in a specified wire center. 
Once enrolled, i f  Subscriber moves to a location outside the specified wire center, the term 
election agreement will continue throughout the remaining term. 
Applicable taxes and fees will be based on the full tariff price of all products and services, 
and no taxes or fees will be added to the amount of any reward under this program. 

0 

Promotion Restrictions 
Subscribers with aggregate annual bitling, per state of BellSouth services exceeding $36,000 nt 
the time of enrollment, are not eligible to participate in this tariffed promotion. 
Base and hunting rewards (for hunting service) apply only to BST regulated total billed 
charges within a state, not across states. 
Subscribers participating in a Volume and Term Agreement GAS are not eligible to 
participate in this promotion. 
Analog Private Line or EDN PRI servica will not be included in qualifying revenue tinder 
this program or entitled to rewards for the related revenue. 
Subscribers currently participahng under an existing BST SBS Small Business Promolion local 
excliange term election agreement may migrate to this promotion without incurring any 
termination liability from the existing program i f  the Subscriber has twelve (12) months or 
less remaining under the existing term election agreement for local exchange services with 
LlelISouth, and the Subscriber agrees to another ET SBS Small Bustness local exchange term 
election agreement that provides for an equal or greater number of business access lines than 
thew existing local exchange term election agrement. The new local exchange service term 
agreement will be based upon monthly business access line rates in effect a t  the time the new 
IocaI exchange service term election agreement is effective. 
Payment of the termination charge does not release thesubscriber from other previous 
amounts owed to BST. 
BellSouth reserves the right to terminate this program at any time; provided, however, that 
Subscribers participating in the program will continue to receive this promotion for the 
remaining term of their term election agreement. 

0 
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A2. GENERAL REGULATIONS 
A2.10 Special Promstlam (Cant'd) 

A2.10.2 1)crcriptiuns (Cmt'd) 
A. Tlia following proimtions are on file with the Conunissim: (Cont'dl 

Period 
Authurily 

praerrm 

feu will be a#d lo L o  mowt of 
m y  rewud rvrdor rhls prosrpm. 

Note 1: The list of hot wim csntsrs that are eligible for this promotion is lhld on Page 14.0.2.4, 
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Peril id 
Strvlce C'hargrs Walvcd .4uthurll) 
2002 Key Customer Progrim [Con1 t i )  

In tho even1 the Suhscriber 0 6 f 2 4 0 2  
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A2. GENERAL REGULATIONS 
A2.10 Special Promotiom (Cont'd) 

,\ 2, IO, 2 Dcsc rip1 ion s ( I 'on t ' d ) 
D. t'ltgihlc. [ L r t  Wiw ('mtcrs - Key Customr 2002 i u, 
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A2. GENERAL REGULATIONS 
A2.10 Special Promotions (Cortt'd) 

S2.10.2  Descriplirins ((knt'd) 

8. Eliarblt. Ilol W ~ r e  Ccnters - KevCus tamer 

.. .- 

A 
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Key Customer Program Financtats - FL 

Total Customers 
TOTAL 

FL 14,497 
TOTAL 14,497 

Total Monthly Revenue 

FL $ 3,972,670 
TOTAL $ 3,972,670 

TOTAL 

2002 Rev 
TOTAL 

FL $ 23,836,021 
TOTAL $ 23,836,021 

Monthly Discount Revenue 

F l  $ 1,152,074 
TOTAL $ 1,152,074 

TOTAL 

Expense 

Ft $ 284,494 
TOTAL $ 284,494 

TOTAL 

COGS 0.33 

FL $ 1,310,981 
TOTAL $ 1,310,981 

TOTAL 

Monthly Net Revenue (contributlon) 

FL $ 1,225,120 
TOTAL $ 1,225,120 

TOTAL 
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@ BELLSOUTH 

Marshall M. Ciiser fll 
\.-- 
BellSouth Telacammunicalions, Inc 850 224.7798 
s?11111 400 Fax 850 223 5073 Hegulorory Vice Prcsden! 
:5U S o t m  Monror! Sireflt 

T.I;ia h,isjee. Florliii 'l230l. 1556 

June 25,2002 

Mr, Walter D'Haeseleer 
Director, Division of Communications 
Florida Public Service Commission 
2540 Shumard Oak Circle 
Tallahassee, Florida 32399-0805 

Subject: BellSouth Promotional Tariff Filing - T-02-0595 

Dear Mr. D'Haeselcer: 

OR June 1 1, 1002 BellSouth Telecommunications, tnc. filed a promotional tariff (T-02- 
0595) with an effective date of June 26,2002. With this letter, BellSouth is filing 
replacement paga for this tariff filing. Please replace the pages previously filed with 
these new pages. 

- 

Thank you for your attention to this matter. If you need any additional information, please 
let me know. 

Yours very truly, 
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A2. GENERAL REGULATIONS 
A2.tO Special Promotions (Cont'd) 

A2.10.2 Descripttons (Cont'd) 
A. The ftrllowiny pL)motions arc on file with thc Cummihsion. (Coni'd) 

rccelvc thc rewards. 
bc located 

-&4 or 36- 
iem e1c- 

mug be a BST customer 
g& time Thc rcwart! 

month is 
-bv.mvrt I the &&j$ 

bv the lpplicabk - 
w a r  es a credit in the OC%C 
Secrioa of the 

r two b ~ ~ c v c l c s ,  
with multi-halions that 

within one o 

grc BM'd or CL- 
-Dale a8 lona as 
w n  1s in an cligi- 

Iuumua 

- 1 .  

. .  

the rcvcnuc 

HoPrrd 
Monlhlv TBR - 24 mpnlhs 
575 I $J.oOo I 0% 

Huntinn Reward will bc 
-j PC nod of 24 

monrhs, 
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R E  I. LSOCT H 

FLORlDA 
ISSCED. lune I I ,  
BY Joeph P Lschcr. Prcsitlcni -FL  

T E L Ci 0 M bl U N I c' :\ T IO NS . I h C' 

Miami. Florida 

Note I :  Thc l is[  ofhot w i r c w n t m  that  arc tlwiblc for rhis Dromotion IS listcd on P ~ n e  34.0 2 4 

Exhibit "B" Page 17 of 22 



A2. GENERAL REGULATIONS 
A2.10 Special Promotions (Cont'd) 

A2.10.2 Descriptions (Cont'd) 
A, The following promotions arc un file wirh the Commission: (Cnnt'd) 

Artn of P r o m a t h  

BcU!~uth's Scrvicc Tem'tory 
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A2. GENERAL REGULATIONS 
A2.70 Special Promotions (Cont’d) 

A2.10.2 Descriptions (Cont’d) 
B. Elmble Hot Wire Csfitcrs Kcv Customer 1002 
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A2. GENERAL REGULATIONS 
A2.18 Special Promotions (Cont'd) 

AZ.10.2 Descriptions (Cont'd) 
4. Thc following promorions are on file with the Commission: (Cont'dl 

Perlod 
Arc. of Pramdon Scrvfce Charges Walvcd Aurhorlry 
BcllSauth's Service Temiory 2002 Key Cuslomer Program 

-Should Subxnber's charges C X C d  the billed c.,argte 
S3,W thmhold, the Subscriber will 
only nceivc thc maximum rcward 
allawcd under lhir Program for monthly billed BcllSauth rep1rtcd 
charger up to 53,000. 

C ~ i , U  ofcnd-user mm,hly 

charger ot qualifying locations - -Subs~nben with Cenrm. MultiSmv excluding; non-ngulsled 
add ESSX with SLAs nor mceting the pGtchsrBcs. taxes, late pnymcni 
location revenue requirement may have charges, charges bl l ld  
all locotions panicipate as long as II  is 
bi l l4 under the same account and at least punuant to 
onc lacation is located in a specified wife cheqe3 
CMllCf. collectcd on behalf of 
-Once enrolled. I f  Subscriber moves to B municipalllics (including. but 
location outside ihe specified wire center. not Limited to Sewices for 9 I I 
tho m election agrecmei\t wll continue gmIcc and 

Or state 

pany relay . -  ~ 

services), and charges for throughout chs nmoining tcrm. 
-Applicable t a w  and fesa will be b a d  
on L s  lb11 tanff pncc ofall products and serviccv pmvided by Other 
Perviets, and no taxes or kea will be c ~ p M 1 c r .  
pddcd to the mount of any reward under 
thio prognm. 

Note 1: The list of hot wire centers hat arc eligible for this promotion is listed on Page 34.0.2.4. 
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H t l , l . S O I I P H  
TFL I~C'OMh.IUNl( '  ITIONS. I hC  

F l  OR IDA 
ISSUED. Junc 1 I .  2002 
UY Joseph P Lachcr. Prcsideni -I:L 

Midmi. Florida 

A2. GENERAL REGULATIONS 
82.10 Special Promotions (Cont'd) 

AZ.10.2 Descriptions (Cont'd) 

A. Thc lidlowing promi)rions are on file wtth the Commission. (Cont'd) 
Yeriad 

Area of P r o m o t h  Service Charges Waived \ u tho rl ty 
IXcllSouth's Scrvicc Tcmtory 2002 Key Cuvromcr Prognm IConr'd) 

In the event thc Subscribcr 06/26KJ? 

state, not across qtatcs 
-Subscribers padicipilting in a Volunic 
and Term Agreement CSAP are not conulcciicln This 
clieiblc lo aarticiwtc in this 

'Or I"! 

terminalin charge will appcnr an . .  
prumoiion. 
-Subscnbm with Analog Privnte Line charge In the oC&C SmtlOn 
or ISDN PHI SGWICCS wil l  not bc 
included in qudifyng rcvcnuc undcr Monthly TBR 
this program or entitled to rewards, (at ofcn,,,lln,cnt) 

the Subscnbcr'r final bill 3s o 

-This promotion my not bc used $75-$149,99 E25 003 
concumnlly with any previous or I ~ 4 3 . 0 0 0  $40 003 
exihtinp BellSouth Businus Programs. 
-Subscnben c u ~ ~ t b '  PamclPl*ng *Sei c h q c  10 multiplied by 
under an existmE f3STSm 
Business Promoticm local exchange 
term election agrcemcnr may mimic 
to air promotion without incurring 
any termination lisbrlity from thc 
existing program if the Subscribe? has 
twelve (12 )  monthsor less ranaining 
under the cxisting tem ekclion 
agmmart for h l  exchange semices 
with t3allSouth. and the Subscnkr 
agrees lo anolhu BST SBS Small 
Business local cxchangc rem etCCliOn 
egrmnmt that provides Tar an equal 
or p t c r  number o f  businus access 
lines than their existing local exchange 
term election agreement. The ncw 
l a a t  exchange service knn rgrfemcnt 
will bc based upon monlhly businass 
I(XXII line rater in effect at the time 
the new local exchange SCMCC ttrm 
election rgnemsnl is aPTeftivo. 
-Payment o f  the terminadon charge 
docs not rclcsle the Subscriber Fiom 
o t k r  previous amounts owed to BST. 
-8cllSauth resemes the nght fa 
tcnninatc thio p q p m  at m y  t~m, 
provided, hawtver. hat Submbcrs 
par( ic ipatq in the prognm will 
continue i o  receive this promotion for 
the remaining tcnn of their term 
election agrdemeni. 

number of months remaining on 
a ~ c r  dlsconnccl 
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A2. GENERAL REGULATIONS 
A2.10 Special Promotions (Cont'd) 

A2.1O.Z Descrlptions (Cant'd) 

€3, Eligible Hat Wirc Centers . Key Customer 2002 
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IIELLSOUT ti 
TllL ECOM M t' N I A T IO h' S .  I L C 

ISSUED. Junc I 1 24102 
B Y .  Jascph P. I.achcr, Prcstdcnt .FL 

Miami. Fldrida 

F LO R I D A 

A2. GENERAL 
A2.W Special Promotions (Cant'd) 

A2.10.2 Descriplions (Cunt'd) 

REGULATIONS 

A. The following promotions are on file with the Commission: (Cont'd) 
Period 

A m  of PromotIan Service Charges Waived Authority 
tkllSourh'b Scmce Tcmrory 2002 Key Cwtomer Program 

Prom- nts 
-Available lo new and existing BellSouth .cuSanomers who p3nlc,ptllc In I)h 2h,(l2 
burrntao customers subscribing Io local lhrs promoclon subucrih 
cxchangc SCIYICC 

location must bc $75 to 53,000 
(excluding hunting, andog pnvale lint. 
and ISDN PRI  revenue) to tcccivc the 
rewards. associaled wiih the sewi~e 

to 
I?'; 1/02 . ~ ~ ~ ~ h l ~  BST nvenuc for r u h f i b e r * s  10 nCW W i C C  dunng the 

promMiooal perid, will 
rcccivc a reward cqutrl 10 rhr 
line conncciion chargcs 

the time of Ihc rcward. The rcword 
mount for a given m l h  is deermined ~twlrd 
by mulriptytng h e  eligible billing mountMonthly TBR 24 mnlhs 

IW'b by the applicable percentage m e .  Thai s75 . s3,00 
reword amount will rppcor as a credit In 
the W&C action orthe Subcnbcr's bdl 

Monthly TBR - 36 months In a subrqucni billrng pcnd usually 
witha one or two billing cyclu 
-Subrcnberr with muhlocations ha! arc 
BT"d or CLUB billed may have all 
locations partleipate as long a8 one 
location i s  in In cligiblc Imation and MC 

location meets the revenue nquinmtnt. 
-Should subrriber's charges &rase 
below 575. the Subscnbet will not 
rcccivc the reward untrl the Subscriber's 
" M y  charga meel this minimum 
TBR "4 1575). 
-Shoutd Subwribar's c h a w  c x m d  the 
53,000 ~hreshhald, the Subteriber will 
only tecclvc the mix~mum reward 
allowed undrrthir Pmgrim far monfly 
charm up LO SJ.CO3. - .subrcriben with Cmtrtx, MultiSnv 

975 * 13.000 2 0 9  

-50% Hunting Reward will be 
given on a cmtmct pcndd of 
24 mnthu. 

- 100% Hunting Reward will 
be given on a contract p o d  
of 36 months. 

The total billed chargcs 
consiatr of end-user monthly 
billed BellSouth regulated 
charger PI qualifyins locations 
excluding: non-r+guktcd 

loution revenue rcquiremtnt may have billed 
all locltionn participate 111 iong w it IS 
bitled under the same acwunt and a1 least punuan' lo 

Or 

m e  button is located in a specified wire accHs sEIVtcc 
center. collected on behalf of 

tYsq chrrrgtg 

savicts),  and chargee for thrayhout the remaining term. 
-Appllcrbk uxm and fees wilt be b a d  
on the full t u i f f  tmco of all woducls and mvicn provided by Other 
secrvica. and M) Lxes or fees will be 
added to thc mtn" afany rewerd under 
this prognm. 

c o m ~ n ' a  

Note 1: The list of hot wire centers that am cltgible for this pmmtion is listed on Page 34.0.2.4 
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BELLS( IL'TH 
TELECOMMUNK' \TIOW, INC 

FLORIDA 
ISSUED: June I I. 2tM2 
BY Joseph P Lachur. Prcsideni -FL 

Miami. Florida 

A2. GENERAL REGULATIONS 
A2.10 Special Promotions (Cont'd) 

A2.10.2 Descriptions (Cunt'd) 

A. The following promonons arc on file with the Commissionm (Cont'd) 

Area of Promodan 
RcllSouih's Scrvice T u n t o ~  

Pcrlod 
Servlec Charges Wdvcd Aurhnrity 
2002 Key Customer Pro" ICont'd) 

v In t h t  eucnl the Subscnbcr lt6/2610? 
10 

-Subscnbcrs with aggrepie annual 
billing. per stak  of BellSouth E C W I C C ~  lcrm'nares Ihc CkCf'on ercedlnn 5 3 6 . 0  ,he of agreement, the Subwiber must 1 2 1 3  I '02 

and Term Agre&t CSAs arc nof 
eligible to participfc in this 
pramotion. 
-Subscnkn with Anrlg Private Line 
or iSDN PRI serviccs will not bc 
includcd in queiifjmg revenue undcr 
this prooram o( entitled fo rcwardb. 
-This promotion may not bc u d  

tctminattn charge wil l  eppcrr on 
the Subrcnkr's final bill as il 
charge in the OCdtC scclian 

concurrently wrth any pnvibus or 
exiuting BeliSauth Businus Programs 
-Subscribers currently parmiparing 
undcr an existing BST SBS Smll 
Business Promotian local exchange 
term elccrion agreement may mipate 
to th i~  promolion withour incurring 
any hminafim Itabtlily from the 
existing program if the Subocnbcr has 
twelve [ 12) months ar Its remaining 
under ~ h c  earsting term clcc~ion 
agreemart for local C%ChM$C scrvicci 
with BellSouth. ~d the Subscnbcr 
a- to 8Mlher BST SBS !ihall 
Business local exchange ltrm elmton 
r p m c n t  hoc provider for an equai 
or p t e r  number of busrnev accus 
Irnu than [heir cxiutng local exchange 
term ekcrion Bgrcemcnt The new 
local exchange KNICC term agrement 
wll bt bucd upon monrhly business 
acccsa line rates in effect at h e  time 
the new local ckchange mitt term 
c~eciian a p m e n t  is efktive.  
-Payment of the termination charge 
docs not relase the Subscriber frm 
h e r  prtviour amwnti o w d  to BST. 

tminate  h i s  program at any time. 
pmvidcd, hawever, that Subscribers 
pmicipating m thc program will 
continue to receive this promotion for 
the remaining term of lhcir ltrm 
election agrcemeni. 

-BellSouth WMB Iht right 10 

Monthly TRR 
{at time afcnrollmcnt) 
175-5 149.99 525.011' 
b I SOS3,1MO 540.00* 

*Set chargc to bc multipllcd by 
number of months remaining on 
term aRcr disconnect 
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A2, GENERAL REGULATIONS 
A2.10 Special Promotions (Cont'd) 

A2.10.2 Descriptions (Cont'd) 
B, Eligible Hot Wim Ccntcrs _. Key Customer 2002 
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BELLSOUTH 
I'E LECOMMUNIC AT1 ON S, IN C 

FLORIDA 
ISSUED: January 13.2002 
H Y '  Jtrqcph P. I.whcr, Presldcnc -FI. 

Miami. Florrh 

GENERAL SUBSCRIBER SERVICE TARIFF Thirteenth Rcvisud Page 34.0.2 
Cancels Twelfth R c v w d  PaEc 14.0 2 

EFFECTIVE; January 31.2092 

A2. GENERAL REGULATIONS 
A2.10 Special Promdona (Cont'd) 

AZ.lO.2 Descrlptfonr (Cont'd) 
A. I ho foollowhy promotions nrc oafih wifh thcCommissian: (Cont'd) 

Ndc 1: 
Ndr 2: 

Curtoomsr may elect IO partieipaa only (wrcs during aah pmmtion. 
The list of  hot wire ~untca lhv~ two olipiblc for this promotion is Ibtd on Page 34.0.2 I 

(TI 

Exhibit "D" Page 1 of 2 



GENeRAL SUBSCRIBER SERVICE TARIFF 

A2. GENERAL REGULATIONS 
A2.10 Spacial Pmmotlons (Conl'd) 

A2.10.2 Ducrlptlons (Cont'd) 
A. Tho following promutiona wrc o n m  WW LhcCammierion: (Cont'd) 

Original Prgc 34 0 2 I 

EFFECTIVE: Jaiiuury 3 I .  2002 
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