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BELLSOUTH TELECOMMUNICATIONS, INC. 

DIRECT TESTIMONY OF CARLOS GARCIA 

BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 

DOCKET NO. 0201 19-TP & 020578-TP 

OCTOBER 23,2002 

PLEASE STATE YOUR NAME, YOUR BUSINESS ADDRESS, AND YOUR 

POSITION WITH BELLSOUTH TELECOMMUNICATIONS, INC. 

(“BELLSOUTH”). 

My name is Carlos Garcia. My business address is 600 N.W. 79th Avenue, Room 

668, Miami, Florida. I am the Market Manager for Inbound SaledSmall Business 

Services in Florida. My responsibilities include analyzing the 

telecommunications market in Florida for current industry trends and competitor 

marketing efforts. I also am involved in customer care, and I offer support to 

BellSouth’s business sales efforts. 

PLEASE SUMMARIZE YOUR BACKGROUND AND EXPERIENCE. 

I earned a degree in marketing from Florida International University in 1982, and 

I earned an M.B.A. from Florida Intemational University in 1996. My career with 

BellSouth began in 1980 in the Consumer Division, where I marketed residential 

telecommunications products and services. I moved to the Small Business 

organization in 1983, and I assumed my current position in 2000. 
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Q. 

A. 

Q- 

A. 

Q. 

A. 

HAVE YOU TESTIFIED PREVIOUSLY BEFORE ANY STATE PUBLIC 

SERVICE COMMI S SION? 

NO. 

WHAT IS THE PURPOSE OF YOUR TESTIMONY TODAY? 

The purpose of my testimony is to: (1) identify the January Key Customer 

offering; (2) identify the June Key Customer offering; and (3) describe the fierce 

competition that BellSouth faces in the state of Florida, particularly in the wire 

centers in which the January and June Key Customer Offerings are available. My 

testimony is based on my experience over the last two years in my current 

position, my experiences during visits and calls with customers, information 

gathered during interaction with BellSouth’s sales force, and information gathered 

from periodicals, newspapers, websites and industry seminars. 

DO YOU HAVE ANY PRELIMINARY COMMENTS YOU WOULD LIKE TO 

MAKE? 

Yes. I do not understand why the issues identified in this docket are being 

directed towards BellSouth’s promotional offerings. BellSouth has been offering 

promotional offerings (including promotional offerings similar to the January and 

June Key Customer offerings) in Florida for several years. During that time, 

ALECS have been consistently undercutting BellSouth’s prices and winning a 

substantial share of the small business customers that are served out of the wire 
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Q. 

A. 

Q. 

A. 

Q 

A. 

centers in which the January and June Key Customer offerings are available. As 

the testimony of BellSouth witness John Ruscilli demonstrates, BellSouth has lost 

a significant share of the small business customer market in these wire centers to 

ALECs, even during the periods when BellSouth was offering these promotions. 

Obviously, competition is alive and well in these wire centers, and any additional 

restrictions on BellSouth’s ability to compete will only harm the consumers by 

depriving them of competitive offerings by BellSouth. 

WHAT IS THE JANUARY KEY CUSTOMER OFFERING? 

The January Key Customer offering is a promotional offering that BellSouth filed 

as Tariff No. T-020035. A copy of the tariff filing package, as approved by the 

Commission, is attached to my testimony as Exhibit CG-1. 

WHAT IS THE JUNE KEY CUSTOMER OFFERING? 

The June Key Customer offering is a promotional offering that BellSouth filed as 

Tariff No. T-020595. A copy of the tariff filing package, as approved by the 

Commission, is attached to my testimony as Exhibit CG-2. 

PLEASE EXPLAIN WHY YOU SAY THAT COMPETITION IS ALIVE AND 

WELL IN THE WIRE CENTERS IN WHICH THE JANUARY AND JUNE 

KEY CUSTOMER OFFERINGS ARE AVAILABLE? 

First, the fact that ALECs are fiercely competing for small business customers in 

Florida is obvious from 

as well as advertising. 

stories in newspapers, advertisements, television stations, 

A representative sample of advertisements, websites, 
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promotional materials, and news articles is attached to my testimony as Exhibit 

CG-3. 

Second, many ALECs offer or have offered promotions in Florida. To the extent 

that ALECs have filed such promotions in their Florida tariffs, those promotions 

are addressed in the direct testimony of BellSouth witness John Ruscilli. 

Third, in the course of performing my job duties, I often encounter the sales and 

marketing activities in which the ALECs are engaged in Florida. Frequently, 

BellSouth sales personnel and I will review an offer that an ALEC is making (or 

has made) to an existing (or former) BellSouth customer. These offers typically 

undercut BellSouth’s standard tariff prices by at least 20% to 30%, and they 

typically involve customers that are served out of the “hot” wire centers. I also 

routinely talk to customers who have stated that they are regularly contacted by 

ALECs that tout the savings they can offer as compared to BellSouth’s rates. 

Finally, on occasion customers actually present us with copies of competitive 

proposals that an ALECs has not designated as proprietary or with a copy of a 

telecommunications bill they have received from an ALEC. I have attached some 

of these offers and bills (which have been redacted in order to protect the privacy 

of the customer) to my testimony as Exhibit CG-4. 

COULD YOU DESCRIBE SOME OF THE ADVERTISING AND MEDIA 

MATERIALS THAT ARE INCLUDED rN EXHIBIT CG-3. 
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Yes. One of the documents in Exhibit CG-3 is an October 2, 2002 article in 

which the Orlando Business Journal reports that “Florida Digital Network [is] 

recognized for fast revenue growth.” Another is a September 9, 2002 article in 

which the Miami Herald reports that “Florida Digital Network succeeds with local 

focus. ” 

Another document is a flyer in which Mpower Communications, Corp. 

((‘Mpowef’) touts “Up to 40% Savings over BellSouth for Local, Long Distance, 

and High-speed Internet Services.” Among other things, this flyer references 

“FREE” HuntingRollover service. 

Another document, entitled “Reference Quotes,” appears on Mpower letterhead, 

and apparently it is a document Mpower sends to prospective customers. Among 

other things, this document quotes existing Mpower customers as saying: 

No more HIGH COST for BellSouth service. We have 4 locations in 

South Florida and the FREE SOUTH FLORIDA CALLING ZONE is 

great. I am not a big fan of BellSouth for their pricing has always been 

ways (sic) out of line. I thank you Mpower Communications for allowing 

business professionals like myself to SAVE. Our telecom expense has 

been reduced over 50%, which equates to over $1,500 in monthly savings. 

An Mpower e-mail announces “a rate change to our South Florida Business 

Customers, effective 4/8/02.” According to this e-mail, these customers can get 

POTS lines from Mpower for $33.00 month-to-month, for $29.00 per month 
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under a 1-year term contract, for $25.00 per month under a 2-year term. contract; 

and for $24.00 per month under a 3-year term contract. These prices represent a 

10-35% discount from BellSouth’s monthly charges for a POTS line. These 

customers also can get Mpower Centrex service for $41 .OO month-to-month; for 

$37.00 per month under a 1-year term contract; for $34.00 per month under a 2- 

year term contract; and for $32.00 per month under a 3-year term contract. The e- 

mail states: 

Need more than just great rates to help close a sale with a Term 

Agreement? YOU GOT IT! Mpower will now be offering Price 

Protection Guarantees, as well as Service Guarantees with ALL signed 

Term Agreements! 

The second page of the e-mail provides that the Price Protection Guarantee does 

not apply to promotions,” which suggests that Mpower does, in fact, run 

promotions in Florida. The second page of the e-mail also provides that the 

Service Guarantee “does not apply to term agreements with non-standard 

pricing or non-standard products, or non-standard terms and conditions 

(ICBs), or non-standard installations.” (Emphasis added). This suggests that 

Mpower offers non-standard pricing and/or non- standard terms and conditions in 

Florida. 

Another document is an advertising flyer for Energy Savers Telecom. It states 

that for “$26 monthly per line FLAT RATE,” a customer gets “FREE unlimited 
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local calls (Zones I ,  2, & 3)” and “FREE unlimited local toll calls (LATA).” 

With all the talk of “free” service, it is not surprising that the website referenced 

on the flyer is “www.local4free.com.” The second page of the flyer represents 

that a customer would pay Energy Savers Telecom $32.12 for the same services 

for which it would pay BellSouth $72.30. This represents a discount of 

approximately 56% off Bell South’s prices for those services. 

Exhibit CG-4 also includes copies of various pages that appeared on Supra 

Telecommunications and Information Systems, Inc. ’ s (“Supra”) website as 

recently as October 20,2002. On these WebPages: 

* Supra compares the $34.95 it charges for its Executive Basic Line 

(which includes “unlimited local long distance and free voice mail) 

with the $45.17 BellSouth rate for a business line. This represents 

a discount of approximately 23% off the referenced BellSouth 

price. 

* Supra compares the $42.95 it charges for Total Solutions Plus 

offering (which includes “unlimited local long distances” and “3 0 

convenient calling features and free voice mail”) to BellSouth’s 

$64 Complete Choice price. This represents a discount of 

approximately 3 3% off the referenced BellSouth price. 

Ifc Supra compares the $69.95 it charges for its Total Solution Plus - 

2 Lines offering (which “offers your business all the convenient 
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features and services of the single-line plan on two telephone lines 

for one low price”) to BellSouth’s $103.00 Complete Choice - 2 

Line price. This represents a discount of approximately 32% off 

the referenced BellSouth price. 

* Supra compares the $99.95 it charges for its Total Solution Plus - 

3 Lines offering (which “offers your business all the convenient 

features and services of the single-line plan on two (sic) telephone 

lines for one low price”) to BellSouth’s $15 1 .OO Complete Choice 

- 3 Line price. This represents a discount of approximately 34% 

off the referenced BellSouth price. 

* Supra compares the $129.95 it charges for its Total Solution Plus - 

4 Lines offering (which touts “complete local service and 

unlimited local long distance calling in your Expanded Calling 

Area, as well as Free Voice Mail and up to 30 convenient calling 

features, including Hunting/Rollover”) to BellSouth’s $177.00 

Complete Choice - 4 Line price. This represents a discount of 

approximately 27% off the referenced BellSouth price. 

* Supra compares its “free” local long distance service BellSouth’s 

$30.00 Area Plus rate. 

PLEASE DESCRIBE SOME OF THE COMPETITIVE PROPOSALS THAT 

ARE INCLUDED IN EXHIBIT CG-4. 
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One of the proposals addresses the Mpower Office velocity offering, which boasts 

“integration of broadband Internet connectivity and business class voice service” 

that provides a “comprehensive and flexible all-in-one solution.” Among the 

“features included with every Mpower Office Package” are hunting, Caller ID, 

call number delivery blocking, “Intra LATA wide calling,” Call Blocking, and 

Toll Restrictions. The proposal suggests that a customer must sign a 1-year or 2- 

year term contract. 

Another IDS proposal compares IDS prices to BellSouth’s prices for various 

services at three of a customer’s locations. Even without taking into account any 

of IDS’ prices for toll services: 

The IDS prices set forth in the “Product for Product” comparison 

represents a discount of: approximately 41% off BellSouth’s prices for the 

same services at the customer’s Miami location; approximately 25% off 

BellSouth’s prices for the same services at the customer’s Ft. Lauderdale 

location; and approximately 25% off BellSouth’s prices for the same 

services at the customer’s West Palm Beach location. 

The IDS prices set forth in the “Integrated T-1 Comparison” represents a 

discount o f  approximately 16% off BellSouth’s prices for the same 

services at the customer’s Miami location; approximately 25% off 

BellSouth’s prices for the same services at the customer’s Ft. Lauderdale 
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location; and approximately 25% off BellSouth’s prices for the same 

services at the customer’s West Palm Beach location. 

The IDS prices set forth in the “Voice & Data-T Comparison” comparison 

represents a discount of: approximately 58% off BellSouth’s prices for the 

same services at the customer’s Miami location; approximately 25% off 

BellSouth’s prices for the same services at the customer’s Ft. Lauderdale 

location; and approximately 25% off BellSouth’s prices for the same 

services at the customer’s West Palm Beach location. 

Another IDS proposal is a fax that offers a Plantation, Florida customer “30% 

OFF Bell South’s line charges and features,” “3.9 Cents Per Minute Long 

Distance,” and ‘‘FREE” Tri-County Calling. The proposal touts “one extremely 

low phone bill for all your services,” and it unabashedly states that “[ylour calls 

will be carried on the same reliable network as Bell South with the same 

technicians to handle your service request. The only change you will notice is a 

lower phone bill each and every month!” 

Q. DO ANY OF THE ALEC BILLS THAT BELLSOUTH HAS RECEIVED FROM 

CUSTOMERS SHOW THAT ALECS ARE UNDERCUTTING BELLSOUTH’S 

PRICES FOR SIMILAR SERVICES? 

A. Yes. For example, Intermedia Communications 

Jacksonville $20.40 for a POTS line. This represents 

charged one customer in 

a discount of approximately 

10 
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45% off BellSouth’s standard tariffed rate for the similar service in that area, 

which is $36.99 

Similarly, Adelphia Business Solutions charged a Miami customer $47 1.92 for 

multiple lines with features. This represents a discount of approximately 23% off 

BellSouth’s standard tariffed rates for the same services in the s m e  area, which is 

$617.17. 

Likewise, Access Integrated Networks charged a Jacksonville customer $46.48 

for one POTS line with features. This represents a discount or approximately 

32% off BellSouth’s standard tariffed rates for the same services in the same area, 

which is $68.17. 

WHERE IS COMPETITION THE STRONGEST? 

Competition is everywhere in Florida, but it is most fierce in the “hot wire 

centers” in which the January and June Key Customer offerings are available. 

IN HIS PRE-FILED DIRECT TESTIMONY, BELLSOUTH WITNESS JOHN 

RUSCILLI ADDRESSES THE CLUB BILLING, SLA, AND MOVE 

PROVISIONS IN THE JUNE KEY CUSTOMER OFFERING. IN GENERAL, 

WHAT LED TO THESE PROVISIONS APPEARING IN THAT OFFERING? 

These provisions were included in the June Key Customer offering as a result of 

requests from and discussions with BellSouth customers. Some customers raised 

11 
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questions related to the application of Key Customers benefits to CLUB billing 

and SLA arrangements, and some customers that either had or were planning to 

move locations wanted to be sure that they could continue to keep their service 

with BellSouth and receive these benefits they had bargained for. As a result of 

this interaction with customers, BellSouth inchded the provisions Mr. Ruscilli 

addresses in the June Key Customer offering. 
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marsf,all cxerPbeIlsooth corn 

January 15.2002 

Monthly TBR 
$75 - 43000 
Hunting Discount 

850 224 7798 
Fax 850 220 5073 

18 Month 36 Month 
1 W !  25% 
50% lW4J 

Mr. Dan Hoppc, Duector 
Division of Regulatory Oversight 
Arm: Tanff Section 
2540 Shumard Oak Boulevard 
Tallahassee, Florida 32399-0850 

Dear Mr Hoppc: 

Pursuant to Florida Statute 364.05 I ,  we are fib herewith revisions to our Gcncral Subscriber Sewice T d .  
Followmg arc the affected tmffpages: 

rmrml s u k n i  S m i c e  T M  
Section A2 - -th Revised Page 34.0.2 

Ths promotion is an I8 or 36 month 
promotion will begin Jarwary 3 1,2002 and cnd June 25,2002. 

targehug BeUSouth customers in specific Wire Ccntns. The 

Program Eligibility 

Available to new, existing and farmer BellSouth business customm 
Monthly BST revenue for subscrii’r location muit be $75 to $3,000 
Subscriber’s location must be saved out of an cligibk wire center. 
Subscriber must sign a 18 or 36 month m t  to receive the discouatr 

Subscnbcro, wba pvticiprts in tbe promotion md purchase new senrice dunag the promouonal mod, will 
receive a waiver on rll Linc commion chnrges associated wirh thc service order. This will include the Line 

Subscribers meting the eligibility rquim”~ will receive the base discount aad may be eligible to receive the 
hunting dirco\Prtbucd uponbrving BeitSouth hunting service. 
Base discount Spaclficd a/. discount off suh-bcr’s total billed ”me (TBR) &om tbc GSST A and PLS B 
tariffs. 

COMCCtiULI chrrge (&t aod dditioaJ b S ,  WVdenU rad tnmb). 

Hunting S u h k r s  that htvc gwicc vf cIigMc to receive 50% or 100a/r off their monthly 
hunting chugea in tdditionta the base discount ckptdngon s e W  tam. 
‘Intemet Offer: Customer may chase on of the following offers: 

Exh i b  it 
CG- 1 



Month I I Slon ths 

I i Shared WebHGting I months 1 months 

Site Builder PI& 
Web Hosting 

months months 1 Waiver of fee 3 f Waiver of tee 3 I 

Basic Plan - Plan c 
M i c a  ted Lntemet Access 

Base customer discount is based on end-user monthly total billed BST charges 
The total billed revenue coruists of aU total billed BST charges (recurring, non-recurring and 
usage) excluding the fouowing unregulated charges: 

BellSouth Internet Service charges 
CingularWireless 
taxes, late payment d\arges, charp bilkd pursuant to Federal or State 
Access Service Tariffs, charges coIlected on behalf of municipalities 
(including, but not limited tu smchqes for 911 service and dual party 
relay servicc), and chaqm for senrices provided by other companies. 

Participant must 1# a BST customer at ttte time of the discount to m i v e  the discount. The discount 
will appear a3 a m d i t  in the OCdrc seetion of the subsriber's bU. 
In the event the subscribsr tcrmin?tes the contract; the subscriber must pay back all the discounts. 
This reunbusement for the base Md hunting offer b to pay back rll manctuy dkounb received as a 
result of king on this program. This payback wiU appear on the subscriir's final bdl as a charge in 
the OCK section- 
In addition to the reimbursement for the base and hunting discounts, the sutrscriber will also incur a 
charge for the waivd nm-recurring charges (tint conncctian -) and all other casts directly 
related to s&"s premature termination 
In addition, as provided in the Internet addendum, the customer must also pay back all discounts or 
credits related to htcmet service option. 
Subscribers with multi-locations ttut are BTN'd or CLUB bitfed may have all locations participate as 
long as cmc locaticm is in a Hot W h  clnat lzLd une bcatiun meets the revenue mp&ement. 
Subscribers with Ccntrcx, MultiServ ud ESX with StAs not meeting thc per location revenue m y  
have all locations participak as long as it b billed under the same account and at least one location IS 
located in a Hot Wi Center 

Customen with aggregate a ~ d  billhg per state of WlSouth services cxc-g S36,ooO are not 
eligrble to putidpate inthistuiffcd pronbatidn 
Base and hunting dhmmts (for hunting service) apply only to BST total billed 
not a b  stabs., 
Customers Partieipahng in a Volume and Tenn Agrnment S A s  are not eligible to partidpate in this 
promotion. 
Customers with ~nalog Private Line 11p not eligible to puticipabt in this -4- 
nis p m ~ t i o n  m y  m be ustd COMUTUI~Y with any prwbus k d  exdrange 
contnct ptogrra 
Customers currcntiy participating in SBSSnull B u s W  Rotnoticma (Hunting Term -0) m Y  
migrate to this promotion without irururring any termination liability from fie m r p m  
spulficatioru. 
k l k u t h  merve the right to terminate this program at any time; provided, hawwerj that 
sutscribers participating in thc program wiU be grandfathed for tk temi of h h a ~ m e n t -  

* 

Promotloa Restrictions 

within a 

term 

$30 off monthly $40 off monthly 
credit on Bellsouth 

Internet charges 
credit on Bellsouth 
htemet charga 



N’ire Center Quslificatiiln 
T?e i% ire cenrers w r e  chosen based upon total cumc:lattt.e lir-es !mt -IS :%.ell CIS the elm~t\ dt  ic+er. 
h e d  on d three month rolliny average and market share. 

l’clut conslderanon and approval will bc appreciated. 

.-fll...k..e/ n l - L  ,ccrls 
Regulatory Vice President 
Attachmcnts 



BlrllSduth - Flonh 
A~htachmcnr A 
Page 1 o f 2  

PmdtlCt 18 Month 36 Month 
DSL Waiver of fee 1 Waiver cd fee 2 

Month Mm$u 

Web Haaing Waiver of fee 3 Waiveroffee 3 

Waiver of fee 3 
Site Builder Plans months months 

waiver of fee 3 w*Holrtlng 

EXECUTIVE SC%MARY 

The purpose of h s c  revisions is to allow BellSouth to offer business customers a Key Customer Promotion fiom 
January 3 I ,  2002 16 June 25,2002: Thrs promobon i s  an I8 or 36 month o f f e w  cargclurg BellSouth customers in 
spec~fic Wire Centcrs. 

Program Eligibility 
0 Available td new, cxistmg and former BellSouth business customers 

Monthly BST revenue for subscnbtr’s location musf be 573 to $3,000 
Subscnber‘s location must be served out of an eligible wire center. 
Subscriber must sign a I8 or 36 month a g ” t  to receive the discounts 

Promoth Elewrb 
Subscribers, who parricipate in the promotion md purehue acw SCMCC during the promotional period, will 
receive a waiver on all line co~ect ioa urocmtcd with thc service order. This will include the Line 
Connection Chuge (first and additional Liacs, line equivdeirr rad tnmlrs). 
Subscribers meeting thc eligibility rcqui”Its will reccive the base discount and may bc eligibte to receive the 
hunting discount based upon having BellSouth hunting service. 
Base discount: Specified % discount off subscriber’s total billed rrvenw (TBR) from the GSST A and PLS B 
tanffs. 

4 

Internetcharges Intemetcharffes . 
*Waiver not good on exwtlng service 



Base customer disiount is based on end-user monthly total billed BST charges 
The total billed revenue consists of all total billed EST charges (recurrmg, non-recurring and 
usage) cxcludmg the following unregulated charges: 

B e k u t h  Internet Service charges 
Cingular Wireless 
taxes, late payment charges, charges billed pursuant to Federal or State 
Access Service Tariffs, charges colIected on khalf of municipalities 
(including, but not limited to surcharges for 911 service and dual party 
relay service), and charges for services provided by other comparues. 

Participant must be a BST customer at the time of the discount to receive the discount. ?he discount 
wdl appear as a credit in the O C K  section of the subscriber's bill. 
In the event the subscriber terminates the contract; the subscriber must pay back a11 the discounts. 
Thls reimbursement far the base and hunting offer is to pay back all monetary discounts received as a 
result of being on this program. This payback will appear on the subscnber's h a 1  bill as a charge in 
the Qc&C section. 
Ln addition to the tcimbursemcnt fur the base and hunting discounts, the subscriber will also incur a 
charge for the waived ncm-recurring c h a p  (line connection charges) and all other costs dimtly 
cela ted to subscriber's premature termination. 
In addition, as provided in the Internet addendum, the customer must also pay back all discounts or 
credits related to Lntemet service option. 
Subscribem with multi-locations that up BT"d or CLUB bind may have all locations participate as 
long as one Iocatiun is in a Hot Wire Center and one location meets the revenue requirement. 
Subscribers wi th  Centrew, MultiSetv and E S X  with SLAs not meeting the per location revenue may 
have all locations participate as Ions as it is billed under the same account and at least one lacatmn is 
located in a Hot Wire Center 

Customers with aggregate annual billing per state of BeSouth services exceeding $36,ooO are not 
eligible to paticipate in this tariffed promotion. 
Base and hunting discounts (for hunting m i c e )  apply d y  to BST total billed charga within a state, 
not across states. 
Customers participating in a Volume and Term A p m e n t  CSAs am not eligible to partidpa& in this 
promotion. 
Customem with Analog Private Lint are not cligblc to -pate in this pra"on0 
Tius promotion may not be used c a m m n t l y  with any previous local exchange services term 
contract progrun 
Customem cunrntly partidpating in SBS Small B u s k s s  Promotion (Hunting Term Promo) may 
migrate to t h i ~  pr~motion without fncurring any temhation liability from the other program 
specificat€ms. 
kl&uth ce~erve  the dght to terminate this progam at any time: provided, however. that 
subscribeft participating in thc p m  w i ~  be grandfathered for $tc term of their a ~ m e n t -  

Promotion Rntrlctioar 

W l n  Center QIIIlittlcrtian 
The wire centen were chosen based upon total cumulative lines lost as well as the velocity of 
based on a thret month rolling average d market dum. 



PROPOSED TARIFF PACES 



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF 
TELECOMMUNICATIONS, INC. 

ISSUED Janllary IS. 2002 
BY: Joseph P Lacha, Prcsidcni -FL 

FLORIDA 

Miami. Florida 

A2. GENERAL REGULATIONS 
A2.10 Special Promotions (Cont'd) 

A2.10.2 Descriptions (Cont'd) 
A. llle following promotions arc unfirr wdh &e Commission: (Cont'd) 

lhlrttcnth R e v i s a j  Page 34.0 2 
CU~CCIP Twelfth Revised Page 34.0.2 

EFFECTIVE: Janmy 3 I ,  2002 

-Linccau#tionchrgrcs 
will be m i d  during the 
proniotion rip-up perid. 

Note 1: 
Note 2: 

Custom may clcct lo putkipnte only once during a h  promotion. 
The list of hot win antcrs that am eligible for this promotion i s  listed on Page 34.0.2.1. 



GENERAL SUBSCRLBER SERVICE TARIFF 

I 

1 

B E LLSO UTH 
TELECOM MUN [CATIONS, INC. 

FLORIDA 
ISSUED: January 15.2002 
BY: Joseph P kcha .  Perdent -FL 

M lami, Florlda 

A2. 

WPBH RCVIERA BCH 
WPBH RYL PLM BCH 

WWSP-H IGH LAND 
WWSP-SPRING MILL 

GENERAL REGULATlONS 
A2.10 Special Promotions (Cont'd) 

A2.10.2 Dtscriptions (Cont'd) 
A. The following promotions are olr fh the Commission: (Cont'd) 

Original Page 34.0.2. I 

-. _. 
EFFECTIVE: January 3 I ,  2002 



BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Thittccnth 
TELECOMMUNICATIONS, 1NC. fwc**h * 

FbQWQA -- -- 
A2. GENERAL REGULATIONS 

BY. Joseph P l x h e r .  Pmident -FL 
Miami. Florida 

A2.10 Special Promotions (Cont'd) 
AT. 10.2 Descriptions {Cont'd) 

A. Thc following promotions are appmwd+ on file with the Cammission: (c4nt'd) 

f Wice T m W '  



BELLSOUTH 
TELECOMMUNICATIONS, INC. ' 

FIANUDA 
J a n w  15. 

BY. Joseph P Lmher, President -FL 
Miami. Florida 

GENERAL SUBSCRIBER SERVICE TARIFF Thirtecnkh 
I Y d f u L m  

Nett 1 : 
pote 2: 

Customer my elect lo parlwipate only once during each promotion. 
The lrst o f  hot wire centers that M eliaible for this oromtio n is  listed on Paue 34.0.2.1 



BE LtSOU TH 

FLORl DA 

GENERAL SUBSCRfBER SERVICE TARlFF 
TELECOMMUNICATIONS. INC. 

BY Joscbh P. Lachcr. President -FL 
ISSUED. June 1 I .  200t 

Miami. Florida 

A2. GENERAL REGULATIONS 
A210 Special Promotions (Cont'dl 

At.lO.2 DtscrMons ICont'a 
A. Tht fo  Ilawtnn D"t i o n s m b v m  f I te with the Comm i s s k r r  r w  

Orininal Pane 34.0.2.1 

EFFECTIVE: June 26.2OOL 

m 



BEL LSOUTH 

r Monthly TBR 

1 hunt in^ Reward 
’375- S-3000 

____ . -~ 

Marshall M Criser Ill 
V i c e  Pres ident  
Regil latory 8( External A t fa i rs  

4 ‘ b2fQ 
Be I I South Te i ec o mmu n I cat ions, 1 n c 
CIJ1-e  JIlO 
150 Ssil:h, ‘-1onrqe Street 
Tdila’ laswe F I  i!301 1556 

marsh311 crlserC‘bellsouth corp 
a50 224 mi 
Fax 950 224 5073 

24 Month 36 Month 
10% 2090 
50% I ooo/o 

Pursumt  IO Floi icia Statutr 364 05 I .  u e  are filing herewirh rei isi~ms tu our General Subscriber Senice h l f f .  
F o l l u ~ ~ i n g  d i e  the affected tarit‘fpagrs 

i;cnei-d Subscriber 5rn;rcz Tariff 
Crction ,-I2 - Original Page 34 0 2.2  

Original Page 34 0 2 3 
Original Page 34 0 2 4 

This promition IS 

promotion u i l l  begin June 26. 2002 and end December 31. 2002 
24 or :&month offering targeting BellSouth cusmtiiers in specific Wire Centers The 

Program Eligibility 
Available to vew and existing BellSouth business mtomers  subscribing to local exchange service. 
Monthlv RST r&nue for subscriber’s location must be $75 to $3,000 (excluding hunting, analog 
private’iine, and  ISDN PRI revenue) to receive the rewards. 
Subscriber’s location must be located in specified wrre centers. 
Subscriber must sign a 24 or 36month term elechon agreement to receive the rewards. 

The tc>tal billzd charges consists of end-user monthly billed BellSouth regulated charges at qualifying locatrons 
excluding nonregufated charges. taxes, late payment charges, charges billed pursuant to federal or state access 
sen ice tariffs. charges collected on behalf of municipalities (includrng. but not limited to servtces for 91 1 
senice and dual party relay services), and charges for services prwided by other companies. 
Participant must be a BST customer at the time of the reward. The reward will appear as a credit in 
the OC&C section of the Subscriber‘s bill in a subsequent billing period usualIy within one or two 
billing cycles. 
Subscribers 
Lung as one locahon is in an eligible location and one location meets the revenue requirement. 

ith multi-locations that are BT”d or C L U B  billed may have all locations participate as 

Exhib i t  
CG-2 



Florida 
B e1 I South 
Page 2 of 3 

1 enrollment 

S I ~ O L I ~ C ~  5:!lwci ik r ‘s  charges decrease betow ’575, the Subscriber w i l l  not recctvt‘ the 
SLilIsc r i  t i t b r ’ . ;  rncinthl!, c1i;lrgcs meet this minimum I BK dmount  (55). 
f ; l i l l L I  Id 5~iLw-1-i ber’s chnrges exceed the S7,LlOO threshold, the Scr I-rsc-riber \vilt oi i lv  receive t h e  
i i i ; 1 \ i ’ i i t i i i i  r r - i \ \ l i i ( i  , ill~n~eli under this Progrnrn fur murithly chdrges up to 97,000. 
In tht- L’I i w t  the SuLwriber terminates the election agreement, the Subscriber must pnv  to BellSouth ‘3 
t t3rr t i i r i l i t ion chdrge as provided below for the number of months remaining on the dgreedupon turn. 
In ‘ i i id i t ion .  the Subscrrber shall reimburse all rewards for line connection charges. This terminntion 
c h i r p  b t  i l l  cippeL~r 0 1 7  the Subscriber’s flnal bill as a charge in the OC&C section. 

~ r d  un t i l  the 

on term after disconnect 

Subscribers 
reqrirr2inent may tidve all locations participate as bng ns rt IS billed under the same account and at  
lelist  ne location IS located in a specrfred wire center. 
Once enrolled, i f  Subscriber moves to a location outside the specified wire center, the term election 
agreement tvill coiittnue throughout the remainng term. 
A p p i i ~ ~ ~ b l e  t a w s  and fees will be based on the full tariff price of all products a n d  services, and no 
taxes or fetrr\viII be added to the  a m o u n t  of any reward under this program. 

ith Centre\, XlultiStlrv and ESSX with SLAs not meehng the per locahon revenue 

Promo t io n Restrict ions 
Subscribers with aggregate annual billirg, per state of BellSouth services exceeding $36,000 a t  the 
time okenrollment, are not el~gible to participate in this tariffed promotion. 
Base and hunting rewards (for hunting service) apply only to BST regulated total billed charges 
within a state, not across states. 
SL: b x r i h e r s  participating in a Volume and Term Agreement CSAs are not eligible to partxipate in this 
pro ni u ti o n. 
Analog Prna te  Line or ZSDN PRI services wilt not be included in qualifying revenue under this 
program or entitled to rewards for the related revenue. 
Subscribers currently parhcipahng under an existmg BST SBS Small Business Promotion local 
etchLtnse term election agreement may mrgrate to thrs promotion without incurring any termination 
Irabiltty tram the exrshng program if thesubscriber has twelve { 12) months or less remainmg under 
the euishng term elechon agreement for local exchange services with BellSouth, and the Subscriber 
ngrets to another BST SBS Small Business local exchange tcrm election agreement that provides foran 
equdl  dr  greater number of business access lines than thelr existing local exchange term elecbon 
ngrermrnt. The new local exchange service term agreement will be based upon monthly business 
access lint. rates In effect at the time the new local excharge service term e k h o n  agreement is 
et tec t i L. e .  
Payment of the terminahon charge does not release the Subscriber from other previous amounts 
owed to BST. 
BellSouth reserves the right to terminate this program a t  anv time; provided, however, that 
Subscribers participating in  the program will conhnue to receive this promotion for the remaming 
term c ~ t  their term elechon agreement. 



Florida 
BellSout h 
Page 3 u t  3 

Your c c ~ ~ ~ ~ ~ d e m ~ o n  and i+pproval will be apprecialed. 

Yours Lt'r! truly 

Regulatory Vice President 
Attachtenth 

n 



Florida 
BellSouth 
Page 1 of 2 

Monthly T B R  
$775- $3000 
Hunting Reward 

Executive Summary 

24 Month 36 Month 
10% 2 0% 
509h 100% 

This prcmotion IS a 24 or 3tJ-month term ottering avnilable to new anA e‘uisting Re(ISouth 
custcJn1ei-s thnt tire locntd in specriled wire centers within those states The  Key Customer 
Program t i  i l l  dttrr rewards on the rubscrther’s bill. Subscribers must 5ign d 21 or 36-month 
dgrtrernent tu partxipate in the program to receive the rewards specitied. The Program will begin 
CHI lune 26,2002 nnd end on December 31,2002. 

Program Eligibility 

a 

AvdilabIe to new and existing BellSouth business customers subscribing to local exchange 
5 e rv ice. 
j lon th lv  BST revenue for subscriber’s location must be 375 to $3,000 (excluding hunting, 
malog private Ime, and ISDN PRI revenue) to receive the rewards. 
Subscriber’s location must be located in specified wire centers. 
Sub%riber must  sign d 24 or 36-month term election ngreement to receive the rewards. 

Promotion Elements 
Subscribers who participate in the promotion and subscribe to new Service durmg the 
promotional period, wil! receive a reward equal to the line connechon charges associated 
with the service order. This will include the Line Connechon Charge (first and additional 
lines, h e  equivalents and trunks). 
Base reward: Specified 06 of Subscriber’s regulated total billed revenue (TBR) (charges to the 
customer) from the CSST A and PLS B tariffs. 

The total billed charges consists of end-user monthly billed BellSouth regulated 
charges at qualifying locations excluding: nonregulated charges, taxes, late payment 
charges, charges billed pursuant to federal or state access service tariffs, charges 
collected on behalf of municipalities (including, but not limited to senrices for 9 1 1 
service and dual party relay services), and charges for services provided by other 
companies. 
Participant must be a BST customer at the time of the reward. The reward will appear as a 
credit in the OC&C section of the Subscriber’s bill in a subsequent billing period usually 
within one or two billing cycles. 

partlcipate as long as one location is in an eIigrble locahon and one location meets the 
revenue reqw rement. 
Shouid Subscriber’s charges decrease below $75, the Subscriber wdl not receive the reward 
until the Subscriber’s monthly charge meet this minimum TBR amount (375). 
Should Subscriber’s charges exceed the $3,000 threshold, the Subscriber will only receive the 
maximum reward allowed under this Program for monthly charges up to $3,000. 

Subscribers with mdh-locations that are BT“d or CLUB brlled may have all locatmns .. - 



Florida 
Bel 1 South 
Page 2 of 2 

enrollment 
$75 - $149.99 
$150 - $3.000 

111 the r t ren t  the Subscr~ber terminates the election dgreement, the Subscriber must pay to 
BellSouth LI termination charge as provided below for the number of months remainin2 on 
the agreed upon term. In addition, the Subscriber shall reimburse all rewards for line 
connechon charges. This termination charge will appenr on the Subscriber’s final hill ns a 
chdrge  In the oc&c section. 

remaining on term after disconnect 1 
$25 
$40 

MonthIy TBR at time of i Set charge to be multiplied by number of months 

I , J 

Subscribers with Centreu, MuItiServ and ESSX with SLAs not meeting the per location 
revenue requirement may have all locahons parhcipate as long as it IS billed under the same 
account and at least one locahon IS located in a specified wue center. 
Once rnrolIed, if Subscriber moves to a locahon outside the specified wire center, the term 
election agreement will continue throughout the remaining term. 
Applrcable taxes and fees will be based on the full tariff price of all products and services, 
and no taxes or fees wdI be added to the amount of any reward under this program. 

Promotion Restrictions 
Subscriberr with aggregate annual billing, per state of BeIlSouh services exceeding $36,000 a t  
the hme of enrolhent,  are not eligible to participate in this tariffed promotion. 
Base and hunhng rewards [for hunting service) apply only to BST regulated total billed 
charges withm a state, not across states. 
Subscribers parttcipating in a Volume and Term Agreement CSAs are not eligible to 
participate in this promotion. 
Analog Private Line or ISDN PRI services wiIl not be included III qualifying revenue under 
this program or entitled to rewards for the related revenue. 
Subscribers currently participating under an existing BST SBS Small Business Promotion locdi 
exchange term election agreement may migrate to this promotion without incurring any 
termination liability from the existing program if the Subscriber has twelve (12) months o r  
less remairung under the existing term election agreement for local exchange services with 
BellSouth, and the Subscriber agrees to another E T  SBS Small Business local exchange term 
election agreement that provides for an equal or greater number of business access lines than 
therr existing locat exchange term election agreement. The new local exchange service term 
agreement will be based upon monthly business access line rates in effect at tkte time the new 
local exchange service term election agreement is effective. 
Payment of the terminahon charge does not release the Subscriber from other previous 
amounts owed to EST. 
BellSouth reserves the right to terminate this program at any time; provided, however, that 
Subscribers participating in the program will continue to receive this promotion for the 
remaining term of their term election agreement. 

0 

0 



A2. GENERAL REGULATIONS 
A210 Special Promotions (Cont'd) 

.U. 10.2 Uescrip tions (Cont'd) 
,2. The t;illiiuin_P promt)iions dre on tile wi th  the Cornmissim (Tirnt'd) 

.\rem of Promoilon Se r wce 
BallSouth's Sawce Tcmtwy 2002 Key Cuslomr Program 

PrnQram EIiQibilitv and EIemnfs 

BellSouth busmess customers 
suhscnbmg to local exchange st?rvu 
-Monthly EST revenue for 
subxnber's location must be S75 to 
83,000 iexcludmg huntmg. analog 

-Available to II~W and CZISLUIP 

Period 
I'harges N s i t e d  \uiharily 

- C ~ O ~ H S  U ~ O  pa~IicipaIe UI 06!26/02 
this promotion arid subxnbe to 
new szrwce d u n g  the 
promolional penal. wII receibc 
a reward equal to thz line 

to 
1 213 1) 02 

pnvate line. and [SDN PRI retrnuzi 10 connection charges associaied 
receive the rewards with the xcvlce order This will 

in specified wre centers' 

month term election apresmcnt I1nes. *me 'qulvalenb a~ci 
-Participant mc~st be a BST customer f m k s )  
at Lhc time of UIC reward Tht reward 
will appear as a credtt in he Of&C Pewrrd 
section of the SubEcnber s bill in a uonhly TBR 24 monh 

10% subsequent brlllng penod w i l y  s,5 53,000 
within one or two billing cycks. 
-Submben wth multi-locations that 
are BTN'd or CLUB billed may have Monthly T 3 R  - J6 m o n ~  

20% 
location is in an eligible location md 
one Iocahon meets the revenue 
requlremenl 
-Should Subscnk's charges decrease months. 
below $75, the Subscnber will not 
receive the reward unt i l  the 
Subscnber's monthly charges meet 
h i s  m u m  TBR amount ($75) 
-Should Subscnber's charges exceed months 
the $3,000 threshold, Ute Subscriber 

-Subxnkr's lG€atiOn m u  bs locatzd (he L~~~ connection 
. S u b m k r  mu1 s i a  a 24 or 36- and 

ail iocations participate as long bs one 575 + $3.000 

-50% Hunting Reward nill be 
given on a contract pend of 24 

- 100% HmtW Reward wil be 
given on a contract pen4 of 36 

center. rhc term election agreement 
w111 contmue throughout the 
rpnvallllng term. 
-Apphcable taxes and fees will bc 
based on the hll tariff pnce of all 
producu and m a s ,  and no taxes or ampmu 
f e u  wll b added to the amount of 
any reward under thls program 

I~mtcd to Stmces for 9 1 1 
servlcc and dual party relay 
semces). and charges for 
~:IyLces pmn&d by other 

Note 1 : The list of hot wire centers that are eligrbie for this promotion Is llsred on Page 34.0 2 4. 



A2. GENERAL REGULATIONS 
A2.10 Special Promotions (Cont'd) 

1 2 . 1 0 . 2  Dewriptirins (Ccint'd) 
A. 1 he t k > l 1 L \ u  iiig proinotiuns ,ire dn tile u i t h  the Commission (Cont'd) 

Area of Promotion 
B~IlSoulh's Servlci Terntory 

Service 
2002 Key Cusromer Program ( Con1 d1 

Pro motlon Restrictions 
-SubsLnbers wrth aggegale ~MWI 
billing, per stale of BellSouth sen:Iczs 
esceedinp SX.000 at h e  time of 
enrollment, arc not cligible to 
partlapare in this tanffed promotion 
.Base and hunting rewrds ( for 
hunttng sernce) apply only io BST 
regulated total billed charges wthm a 
stale. not across states 

Pr rind 
C'hnrges Waibed .\ut hority 

In the event the  Subscriber 06126t02 
tsrminats the electiun to 
agreement. the Subscnber must 12.3 IlfJ2 
pay to BellSouth a tzrmrnation 
charge as provided below for Lhe 
number of months remaimng on 
the agreed upon [ e m  h 
addition. the Subscriber shall 
reimburse all rewards for hnc 

.Suhscr!tkxs participating in a Volume 
and ~ t m  .4prcrmen[ C S A ~  are not 
eligible to participle m this 
promotion. 
- S u b s "  with .Analog Privaiz 1 ine charge in the OC&C section 
or ISDN PRI sermces wll not be 
included in qualifymg revenue under 
 JUS POW 01 entitled to rewards. 
-This promotion may not be w d  $75-5149 ~ C J  $25.00. 
cmamently wlh any previous oc $ 1 5 0 - $ 3 , ~  %40.00* 
exiding BellSouth Business hograms. 
-Subanhn C-tlY Pml'4"tW *Set charge to be multiplied by 
under an exlaWJ S T  SBS Small number of months remarung on 
Business Promotion local exchange 
t m n  efedion agreement may mgrate 
tu this promotion wthout mcurnng 
any temmaiim liability fkom the 
existing program if the Subscriber has 
twelw (12) months OT lcs r e m m g  
under the exlsting t o m  election 
agreement for local exchange sewices 
w h  BellSoukh. and the Subscnber 
agrees to another BST SBS Small 
Busma5 local exchange :em elcullon 
agreement lhat powdes  for an zquai 
oc geater number of business access 
lines than their sxistrng local artchange 
term election agreement The new 
local exchange strnce term agrecmcnr 
will be b a d  upon monthly business 
a c m  lme rates m effect at the time 
the new local exchange service term 
election agreement is effective 
-Payment afthe terminatlon charge 
does nd release the Subscnber Ecom 
other prevrolu  amount^ owed to BST 
-&IlSouth reserves the nght to 
terrmnate this program 31 a n y  rime. 
prowdd, however, that Subscribers 
participatmg in the program ~1111 
canhnue to receive Uus prom&ion for 

election a g r e m "  

c " ~ l o n  charges. 
Irrminatin charge wll appear on 
thc Submbcr's final bill a5 a 

~ o n ~ y  TBR 
(at time of enrollment) 

after dscmccr 

the r C " n g  term of their t a m  



REGULATIONS 

FERNANDMA BCH 
FORT PlERCE MAM 

GULF BREEZE 
GSkZMAlN 

HLWD HALLANDALE 
HLWD PEMBROKE PMES 

MIAM METRO PNSC WARRNGTON 
MlAM NORTH MIAMI .. PONTE kTDR.4 BCH 

PORT ST. LUCIE MAIN 
PTSL SOUTH PTSL 

MIAM NORTHSIDE 
MIAM OPA LOCKA 
MIAM PALMETTO SANFORD-O WS 
MIAM POINCIANA STAG-" 



"s. 

The total billed charm conw& 
ofcnd- Y billed 

3 0 0 0 M . t h e S u b s c n b c r  

Note 1: The lis t of hot wim centers tha t are elimble for this promotjon 1s i W d  on P ape 34.Q.24, 





A2. GENERAL REGULATIONS 
A2.10 Special Promotions (Cont'd) 

A2.10.2 Descriptions (Cont'd) 
B. Eliaible Hot Wire Centers - Key Customer 2003, !L 



----- ’ Original Message----- 
.From: P a v l i k ,  Rudy [mailto:rpavlik@mpowercom,com] 
Sent: Friday, August 23,  2002 1:50 PM 

Subject : MPOWER 

My name is Rudy Pavlik and I am the Sales Manager for Mpower 
Communications. 
We are a local Exchange Carrier t h a t  competes w i t h  Bell South but with a 
40% 

+ savings which includes our High Speed Internet and Telephony Services. 

Every c a l l  from Sebastian t o  Key West is included as local service. 
We supply services around the Sta te  of Florida and Nationwide, recently 
to 
the Lake Worth Police Department where we have gotten letters from the 
Chief 

of Police commending our services. 
I have attached a rate comparison sheet, please l o o k  and see the 
-difference 
w e  can make j u s t  by a simple s w i t c h .  Let me put a proposal together and 
show 

you the difference!!!! 

PLEASE FORWARD THIS TO THE APPROPRIATE CONTACT.. THANK YOU 
cR1PUWER CALLAT.doc>> 

Rudy P a v l i k  

CG-3 

I 



.Accounts Manager 
Mpowes Communications 

rpavlikempowercom. com 
561-687-8999 e x t .  18008 

J 

2 



1475 Centerpark BLVD. Suite 240, West Palm Beach, IET 33401 

* Up to 40 % Savings over Bell South For Local, 
Long Distance, and High Speed Internet Service. 

Mpower BELLSOUTH 

LINE CHARGE 
VOICEMAIL 
BZT"G/FtOLLOVER 
CALLERID 
CALLWAITLNC 
CALL FORWARDING 

S36.95 
$12.95 

S10.00 PER LXNE 
511.00 
$7.00 
$6.00 

MPOWER PROVIDES UNLIMITED FIWE CALLING TO SOUTH 
FLORIDA M A  CODES 305,954,754,786,772,561 

SEBASTXAN FLORIDA TU KEY W S T  FREE!!!! 
AND LONG DISTANCE RATES @ 3.9 CENTS PER MINUTE 

. 1. a E P  YOUR SAME: TELEPHONE NUMBERS 
2. RATE IS GUARANTEED (NO PRICE INCREASE WlTEI TERM PLAN) 
3. SERWCEGUARANTEE 

HIGH SPEED INTERNET + PHONE SERVICE 
7 LINE AND UP T-1 @ 320K (UP TO 1024K) 

e 

FREE XNTRA-LATA CALLING (KEY WEST TO S E B A S I "  FLORIDA) 
FREEHUNTANDROLLOVER 
FREECALLER;ID 
FREE CALL FORWARDING 
BUSMESS MESAGE CENTER 
DEDICATED INTERNET ACCESS 
INCLUDES 30 EMAIL ACCOUNTS (usernome@mpowermaii.coin) 
INCLUDES 1 STATXC'LP ADDRESS 
INCLUDES "ERMJNATING EQUIPMENT WITH BASIC ROUTER 
INCLUDES 3 D W U P  ACCESS ACCOUNTS 

STARTING AT S459.80 PER MONTH (2 YEAR TERM NO INSTALLATION FEZ ) 

CONTACT: RUDY PAVLIK @ 561-687-8999 EXT. 18008 
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1475 Canlupvk BLYD. Suite 240, West Piba Beach, PI 33401 

BELLSOUTH 

liZORIDA M A  CODES 305,954,754,786,772,561 
SEBASTIAN fiOnn>A.TO KBY WEST FREE!!!! 

AND LONG DISTANCE RATES @ 3.9 CENTS PER MINUTE 

I, 
'L 
3. 

0 

a 
.* 

a . .  

€UGH SPEED l"TERNET + PHONIE SERVICE 
7 LINE AND UP T-1 @ 320K (UP TO 1024KJ 

STARTING AT 545930 ~ m t  MONTH (2  YEA^ TERM NO INSTALLATION FEE 

CONTACT: RUDY PAVLIK @ 561-687-8999 EXT. 18008 





ATLT Broadband lusinnr Servlces Ieb  you dadgn the plrn that works 
h o t  for you. It's slmpla, 3 step process: 

1. Choose a packagm tlut meets your needs and pv" 
2. Customize your package by choosing only tho- fe8tuursr you U L ~  
3. Save money as y w  add more features 

TO wdrr Ull 1418-824-8305 

Pricing For Jacksonville Area 
Features Package 

?) BUdf" Bundle 7J Burin- Basic 7, Burlneu BOnU8 
Bundla 

To see details about a S p e e d  ATIT Long ~ f i - , , ~  
or feature, move your mouse No Features No fmaturar All Features 

ATIT Long Distance No ATIT  Long Distance 

- ~ ~- 

$ installation $0 installation 
$23.9S per month 

$0 instaHaHon 
$32.95 per month $2S.95 par month 

over the ? 

Wire Halntcnancm 

FCC Une Chsrga - 
dnglc linm curtomar 
**tariffed 

FCC Una Chargm - 
multi-lime customer 
* *tariffad 

services 

Dlrcdory Services 

Slmple Whha & 
Ycltow Page 
Listing 

Additional OA 
Listing 

Completion 
DA - Call 

$3.00 per 
month 

$3.00 per 
month 

$3.00 per 
month 

7 $5.00 $5.00 $5.00 

? $7.84 $7.84 $7.94 

7 

? 

7 

e1.so 

$0.50 

$1 50 

$0 50 



D A  Capthn or 
Slngle Una 
Indent 
Directory 
AOslstance tirhing 
DA - Outdde 
Local and 
U T A j N P A  
sewinp A n a  

DA Per C i l l  
Charge 

Formign ultlng 

$1.50 per 
textlinelmonth 

$1.50 per 
textiine/month 

$1.50 per 
text li  ne/mon t h 

$1.20 $1.20 $1 -20 

$1.99 $1.99 $1.99 

$0.40 /call 
with 1 free 

$1.50 

$0.60 per 
month 

$1.45 per 
month 

$0.40 /call 
with 1 free 

$0.40 /Call 
with 1 ffee ?f 

?; 

? e  

7,. 

t: 

72 $ f 9.00 

?.  $19.00 

$1.50 

$0.60 per 
month 

$1.45 per 
month 

$1.50 

$0.60 per 
month Non- Usted 

$1.45 per 
month Nan-Publlmhd 

Non-Rccumng 
Charges 

Directory Ultlng 
Ch8ngO 

FOrtUN (add, 
change, “ w m )  
Hunting 
Conflguratiom 
Change 

PIC Change 

Scrvlcm Actlvrtlon 

Telephone 
Number Change 
Wlrina Jack8 

change) 
(add, mOV8, 

Optional Calling 
Plans 

ATLT IntraLata 
LD 

Inter LATA, State 
LV 

Servlcc Call Charge 
per Hour 

Overtime R&M 

$19.00 

$19.00 

$19.00 

$19.00 

t $19.00 $19.00 $19.00 

7; $5.00 

? $56.00 

7. $19.00 

$5.00 

$56.00 

$500  

$56.00 

$19.00 $19.00 

7. $30 00 $30.00 $30.00 

P 

$0.07 /min 

$0.07 /inin 

$0.07 /mm 

$0.07 j m  in 

7 $0.07 !mln 

1 $0.07 /min 

7 
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A 1 I tsroaaoana tmsiness 3eTvices 

$175.00 /hr 

$230.00 /hr 

$175.00 /hr Man-Sat 8 p.m.-8 
a.m 

Pemium Tlmc > 
Sunday & 
Nationai Holiday 

Repair & 
Maintenance 
M0W-t 8 a.tt~m-8 
P" 

7, $175.00 /hr 

$230.00 /hr 7 $230.00/hr 

$115.00 /hr $115.00 /hr 1 $115.00 Jhr 

$4.00 for 1, 
$6.50 for 2, 
$9 for 3 

$4.00 for 1, 
$6.50 for 2, 
$9 for 3 

Included Featuror 

Anonymous Call 
Rejection 
Call fomardlna - 
Remote Accrsa 
call Forwrrdlng - 
Varhblr 
Caller ID (Nama 
and Number) 
Crllor ID Uocklna 
Per Call 

Ca1I.r IO Ilocklng 
Per Llnm 
Cdlar ID with Call 
Waftlng 

3 

?* 

7 

7 

7 ,  

Call Return Par C.11 

7 Call Return Par Une 

Custom Rlnm 
k n l c e  >>Call 
Sdactort 

Call Screening 

7 

7, 

, 13 00/call - 
46.00 cap 

1, 

7 

$3.00 /call - 
$6.00 cap 

$3.00 ;call - 
$6 00 cap call Trace Per Call 

Call Waking 

Call Waftlng - Long 
Dlstancm A k r t  

LO Alert 7 

7 Re peat Dialing 
(a.k.a. Continuous 

https: //securebb. att.com/java.;bbs/get-pricing-action.do?Pr~uctLinelD=DTS&Market I D=NORTH+FLORIDA&c heckroll .x=67.. . 1012 Ii2002 



Dafuxm 

Toll R.rtdctlon 
0 + 7 Dlgtt Long 
Distancm 

M)+ 

00- 

O l +  

Oi%+ 
1 + 10 DWt Long 
Dlstancm 
1 + 7 O h i t  Long 
Diatann 
101oxxx 

Local Operator 
knkes  

Burr Uno Interrupt 

Bury Uno 
VerlnCa tlon 

Bill to 3rd Prity 

Customer Dialed 
Calling Card Station 

Extended Referral 
a t  Oirconncct 

Operation Station 

60.75 /call - $4a50 cap 
$5.00 cap 

?. 

1.  

7, 

? 

?# 
7, 

?J 
? 

?, 

7 

7 .  

7 

7 

7 

7 

3 

? 

$10.95 per 
month 

$14.95 per 
month 

$1.65 

$1.25 

$1.50 

so. so 

$2.00 

$L2S 

$10.95 per 
month 

$14.95 per 
month 

$1.65 

$1.25 

$1.50 

$O.SO 

$2.00 

SL.25 

$lO.SS per 
month 

$14.95 per 
month 

51.65 

$1.25 

$1.50 

$0.50 

52.00 

$ 1  25 
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Person - to - Person 7 

Call 8locking 7.4 

Tdl Restrlctlon - 
Bill to 3rd Pam and 7 
Collect 
Toll R u t r i c t k n  - 
Bill to Collect 
Toll Rsrtrlctlon - 
Prohibit Bill to 3rd 1 
paw 

7.t 

Hunting 7 .  

Intmantmd w/Vdcs 7 
M--dna 
Simplo - No Volcc 7j  
849liiOCltO 

Intemationai ~a111ng ?I. 
A7.T IntarnaUonal ?, $2.00 pcr $2.00 w 
Vdum Plmn month/account month/accoun t 

Pricing For Jacksonville Area 
Packaae Features 

7; To see detalls about a speed 
or feature, move your mwsc $0 inskllaaon 

unm 

$3.00 $3.00 

FREE 

FREE 

FREE 

FREE 

FREE 

FREE 

$2.00 $2.00 

over the B 

Wire Halntanance 

FCC Une Charga - 
r h g k  Ilna customer 
* * tarlffmd 
FCC Una Ch8rgl- 
multi-Ilne eustorncr 

tariffed 

senicms 

Oirsctory h n i c c r  
Slmplm Whlta & 
Yellow Page 
uaing 
Additional DA 
Llstlng 

DA - Call 

$12.95 per month 

$3.00 per 
month 9.. 

'I $5.00 

'I $7.84 

7 

? 

7 

3 $1.50 

$3.00 

FREE 

FREE 

FREE 

$2 .oo 

$2.00 per 
month/account 
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Ovrrtimm RlrH 
Mon-Sat 8 p.m.4 
a.m 
PamiumTlma > 
Sunday & 
National Holiday 

Repair & 
Mrlntrnrncc 
MOn-Wt 8 a.m.4  
P" 

Features 

Anonymous Call 
RIjactIon 
Call Fomardlna - 
R8moto Access 

Call Fomardlng - 
C i l k r  IO ("W 
and Number) 

Calkr I D  Blocking 
P u  Call 
Calkr I D  blocking 
Por Une 
C.lkr I D  with Call 

Call Raum Per Call 

Call Return Par Una 

Custom Rlng 
Sonlcr >>Call 
klaetort K 

Call kreening 

Call Trace Per Call 

Call Waiting 

Call Waltlng - Long 
Olrtrncm Alert 

CD AI- 

Rmpert DIallng 
(a.k.8. Continuous 
RsdlaJ) 

V8*bl8 

Waltlng 

Repeat Dialing Per 

7 $175.00/hr 

7. $230.00 fhr  

$I 15.00 /hr 

Unavailable 

Unavailable 

Unavailable 

unavailable 

Unavallable 

U 1~ va lla ble 

Unavailable 

Unavailable 

U nava 1 lab le 

Unavsllable 

Unavaila ble 

Unavallable 

Unavallable 

Unavallable 

Unavailable 

Unavallable 

Unavallable 

Unava llable 

h ttps://securebb.att .com/jav~bs/get-priciny-action.do?ProductLineI~DTS&Marke~l~N~RT~+FL~Rl DAikcheckroH .x=67. .. I 012 I 12002 



A I & I Hroaaoana Busmess servica . 'P'Y V.  d 

Call 
klactive Call 
Fonnarding 

Speed Dial 30 

Speed Dlal8 

Three Way Calling 

Voke Marragin0 

bark 

Deluxe 

Toll Restdctlon 

0 + 7 Diglt Long 
Distance 

oo+ 
00- 

Ql+ 

O l l +  

1 + 10 Dlglt Long 
Dlrbncc 
1 + 7 Digit Long 
Dlrbncm 

101oxxx 
Local Operator 
servleas 

Buay Una Interrupt 

8usy Una 
Varif ication 

Blll to 3rd Party 

Customer Dialed 
Calling Card Station 

Extmnded Referral 
at Discon ncct 

Operation Station 

7 

?f 
f: 

7- 

? 
3 

? 

7 

r 
?/ 
7J 

!r 

7, e 

73 

t 

?, 

7 

?.I 

7, 

7 

P 

3 

7 

Person - t o  - P s m n  7 

Call blocking 7 

Toll Restriction - 

Unavallable 

Unavstlable 

Unavailable 

Unavaila b k  

Unavailable 

Unavailable 

Unavallable 

$1.65 

$1.25 

$1.50 

$0 50 

$2 .oo 

11.25 

$3.00 
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A I 1 Broaanana B U S I ~ ~ S S  xrvices 

FREE 

FREE 

FREE 

$2.00 

AT&T Intrmational 
Value Plan Unavailable 
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Can New Company Really Cut Phone Bill In Half? 

Provider Uses BellSouth Facllities Without BellSouth's Overhead 

Posted: 10:41 a.m. EST November 2, 2001 

JACKSONVILLE -- A new local telephone provider Is maklng a big splash in 
the Northeast Florida area, offering to cut phone bills in half. 

l a w  Glves B 
More Infalr 
'Rebullt Wre 
piet Mav He 
Mlnlmize PM 
Sv"s 
Corn m n ies, 
m X n  Fiq 
Termltes 

The company -- Supra Telecom -- is running ads on 
television and running full page ads in the newspaper 
showing its rates in comparison to the area's longtime 
provider, Be I E o  ut ha 

Only recently have people had a choice of which local 
telephone company to  use, and Supra Telecom is the 
first to aggressively market in the area. 

lines with competitors 

Brenda Martin (pictured, left) recently switched her 
phone service from BellSouth to  Supra Telecom and 
was surprised by the savings. 

"We cut back on cable and on a lot of bills, and you 
can't normally cut back one bill and save $50 a 
month," the mother of three told Heather Van Nest. 

Her BellSouth bill averaged $75 per month. Her Supra 
Telcom bill was $30.86. 

So how can they offer these rates7 BellSouth is now 
required by the federal government to share its phone 

at cost. 

Supra Telcom can even use BellSouth's facilities and repair technicians 
without BellSouth's overhead. 

"Supra is here to stay," company president Kay Ramos 
(pictured, right) said. "We've been in business since 
1983, which is about 18 years ago, and we've been 
growing in leaps and bounds." 

But the company has had growing pains. Channel 4 
found almost 400 complaints filed wlth Florida 
regulators since January 2000. These complaints were 
about improper billing, delayed connection and the 
practice called slamming -- changing providers 

1 of2 10/23/02 9:22 AM 
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practice called slamming -- changing providers 
without permission or through misleading marketing. 

The Better Business Bureau in South Florlda is monitoring Supra Telecom because it rece 
calls a large number of complaints: 19 in a three-month period. 

Supra's president said the problems resulted from people flooded their call center when 
about the savings. 

"We were not too prepared to take those calls," Ramos said. "We had to deal with that s 
expandlng our call center." 

Supra Telecom also created a yeb si& where customers can switch sewice online. Custo 
type in a phone number, pick the plan, and the company promises a seamless transition 
seven to 10 days. 

What does BellSouth think about the competition? 

"You should look at more than just cost when you're looking a t  providing your telephone 
BellSouth spokesman Randy LeFevre sald. "Look at  the reliability, look a t  the service afte 
and look at  who's been around for a long time." 

Only BellSouth customers can switch to  Supra Telecom because it uses the existing phon 
Customers keep the same phone number and don't need to sign a contract or pay a fee 

If you're not satid!*- .dith Supra Telecom and want to switch back to BeltSouth, there w 
fee for home service; $20 for businesses. 

Copyright 2001 by News4Jax.ccom. AI! rights reserved. n i s  material ~ l l y  not be pu 
broadcast. rewritten or redistributed. 
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The Miami Herald: Florlda Digital Network succeeds wlth local f 
............................................................. ............................................................................................... 

Article By Bea Garcia 

Mike Gallagher says it's a good thing that the company he runs, Flo 
a chance to go public or merge with another telecom company. 

"We wouldn't be here right now," says Gallagher, who Is CEO of the 0 
offers local and long-distance phone service and Internet access to sm 
It provides service in seven metro markets in Florida, including Fort L 
Beach. 

Actually, fate played FDN a very favorable hand. 

The three-year old company isn't bankrupt, like most of the telecom s 
1999 and early 2000 and tried to snag a piece of the phone market in 
stock market moved into Its fong two-year decline and the capital ma 
of these new rivals. 

Because FDN has had a focused business plan -- market only in Florid 
worked on growing slowly, the firm managed to tap venture capitalist 

Better yet, FDN was able to arrange $35 million in new venture flnanc 
to pay off its bank debt and have cash left over for future acquisitions 

"We're now debt-free and profitable,'' Gallagher says. 
More telling -- and perhaps more distressing -- is how desperate bank 
telecom sector. 

FDN had an $80 million line of credit. The company had tapped $60 m 

Galfagher had told the banks that FDN would need to draw down to th 
company's credit line in order to break even. Otherwise, without furth 
firm would be bankmptcy. 

Gallagher contends that bankers today, reluctant to extend any more 
eager to avoid future problems, are willing to take any exit offered fro 
books. A few cents on the dollar is better than bankruptcy. 

Because of this reluctance to lend, FDN had to tap exlsting investors f 
Ventures Partners in Boston and Richard Kolsby, an active telecom 
of Intermedia Communications. 

1 of2 

Tampa-based Intermedia, one of the earliest start-ups to rival BellSou 
was purchased by WorldCom in September 2000 for $3 biflion in stock 
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FDN News 

controlling stake in Digex, which was then one of the largest Web-hos 

With the $35 million capital infusion, FDN wiped out its $60 million de 
it can use for acquisitions and future growth. 

Do the math. These banks got way less than 100 cents on the dollar t 
this company wasn't failing or under regulatory investigation like othe 

Now that FDN has some cash in its pocket, the goal is to pick up some 
telecom companies as they are auctloned off in bankruptcy court. 

2 of2 
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C October 02,1002 

Florida Digital Network recognized for fast revenue growth , 
........................................................................ ............*..*......-........._.__.__...........*..........,..,........,......... 

With 2001 -2002 revenue growth exceeding 100 percent, Florida Digita 
fastest growing privately owned companies in Central Florids, accordin 
Orlando Business Journal. 

Orlando, FL, October 1, 2002 - Florida Dlgital Network has been ch 
Journal's "Fast Track Five," ranking the Orlando-based telecom carrier 
fastest-growing, privately owned companies. 

"This is further evidence of the strength of our organization," said Flor 
"Our sales force and our customer service representatives every day w 
for our customers. The result is that we see our revenue growing just 
bus i ness p I a n . " 
As reported in the Orlando Business Journal, Florida Digital's revenue 
from $20 million in 2000 for a growth rate of 111 percent. That placed 
"Fast Track Five," part of the paper's annual "Golden 100" ranking of 
awned companies. Mr. Gallagher has said previously that Florida Digit 
revenues to exceed $70 million. 

!:onlcIa us 

Florida Digital Network is a full-service Integrated Communications Pr 
suite of telecom services, including local telephone service, long-dista 
services. FDN is a facilities-based carrier, providing service with its ow 
gear, which it installs in the central offices of incumbent carriers. 

Florida Digital launched service In Orlando in April 1999; in Fort Laude 
Jacksonville in June of the same year. In each of those markets, Florid 
telephone switching gear, providing the underlying engineering found 
offers service. 

In addition to its original three markets, Florida Digital now serves Mi  
Treasure Coast cities of Vero Beach, Stuart and Fort Pierce; the Tamp 
St. Petersburg, Clearwater and surrounding neighborhoods; the Space 
and Titusville and numerous First Coast communities lying outside Jac 
E3each and St. Augustine. 

The company's exclusive focus on serving Florida business customers 
many cases - offers the only facilities-based alternative in many of th 
to Florida Digital's unique proprietary back-office management system 
serve its telecom and Internet-service customers than the competition 

Buoyed by a $35 million infusion of capital in July 2002, Florida Digita 
debt, making it one of the few telecom companies in the world that ca 

1 of2 

'In a few short years, we've become a very strong competitive alterna 
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"In a few short years, we've become a very strong competitive alterna 
business owners," Gallagher said. "And our track record indicates that 
strong e r. " 
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n October 08,2002 

Florida DiQltal Network achieves 100,000 volce and data Ilnes 1 
.......... ,..........,.,,...................*...,.............,......................................,....-......~.........*..*.................~ ........._ 

InveSAnr 11 Ri3lanolls Focusing exclusively on sales and service in Florida - the fourth targes 
the 3 &year-old Florida Digital Network continues to surpass salesmi 
offering competitive technotogy - buttressed by aggressive pricing an 
gives customers a better deal than what's offered by incumbent Carrie 

Orlando, FL, October 8, 2002 - Fiorlda Digital Network announced 
than 100,000 voice and Internet lines throughout the state of Florida. 
Digital has achieved this significant sales milestone in just 3% years o 
company's 350-member workforce and strict adherence to the compa 

"Given where we stand today - and the fact that many of the telecom 
years ago are now out of business - I think this stands aut as one o f t  
storles in American business," Gallagher said. "Not only have we surv 
high expectations that we've set for ourselves." 

According to FDN's technical support department, the 100,000th line 
Appraisal Corp. in south Tampa. Owner John Sanders said he chose F 
because the company offers state-of-the-art telecom service with a lo 

"It's nice knowing that my local phone company really is a local phone 
telephone service provider lives in my own back yard, so to speak." 

Florida Digital Network is a full-service Integrated Communlcations Pr 
suite of telecom services, including local telephone service, long-dista 
services. FON is a facilities-based carrier, providing service with its ow 
gear, which it installs in the central offices of incumbent carriers. 

With 100,000 lines in service throughout the state, Florida Digital has 
increasingly demonstrate the unique benefits of its Florida-focused sw 
Gallagher said, many Florida Digital customers already are enjoying t 
SundialTM long-distance service. With SundialTm, Florida Digital custom 
customers pay only a penny a minute in long-distance charge. As long 
"on-net" using only Florida Digital's network - meaning their signals d 
other carriers - they won't incur any extra charges. 

"SunDiaP is just one of the many advantages we can offer because o 
Gallagher said. "The biggest Is that our customers know that wheneve 
dealing with someone who's practlcaliy In their back yard, not in some 
away. For teiecom consumers - using a local company really makes a 

1 of2 

Florida Digital launched service in Orlando In April 1999; in Fort Laude 
Jacksonville in June of the same year. In  each of those markets, Florid 
telephone switching gear, providing the underlying engineering found 
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offers service. From those beglnnings, Florida Digital has steadily exp 
markets than any other alternative telephone carrier in the state. 

I n  addition to its original three markets, Florlda Digltal now serves Mi 
Treasure Coast cities of Vem Beach, Stuart and Fort Pierce; the Tamp 
St. Petersburg, Clearwater and surrounding neighborhoods; the Space 
and Titusville and numerous First Coast communities lying outside Jac 
Beach and St, Augustine, 

The company's exclusive focus on serving Florida business customers 
many cases - offers the only alternative to incumbent carriers in man 
thanks to Florida Digital's unique proprietary back-office management 
nimbly serve its telecom and Internet-service customers than the com 

Further - buoyed by a $35 mlllion Infusion of capital in July 2002, allo 
outstanding bank debt - Florida Digital is readying additional expand 
Specific announcements will be made as Florlda Digital moves the res 

"We've come a long way in a short amount of time," Gallagher sald. 
milestones ahead of us." 

2of2 
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Order Status I 

DSL Pricing 

OlRECTV D a w  is th0 leadmg pmvider of 
resideMia1 Dst senices. For a limited time only, DlRECTV DSL- k 
odaring a Special Promotion that includes: 

I $29391mo for 3 m o n W  Then only W.99 aRer thd with annual 
commitment. 

I WANED Actir;rth FEE! 
I INCLUES Use OlDIRECTV D S P  Gattew;ly PSL modem) 
I INCLUDES Untiied Sufi@ 
I INCLUDES 24 how Tech Support! 
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that yo; have come to know and trust with being leaders in the high speed 
Internet and DSL business. 

DSL ... A Faster ... More Enjoyable Internet.. . 

Welcome to the Premier One-Stop DSL Service 
Provider an the Internet ... W8 bring you a suite of 
DSL service solutions from America's leading DSL 
senrice providers. Our DSt providers are al names 





aCmr Consumer 

you're not satisfied with the speed and reliabitity of AT&T 
DSL, you can cancel at any t h e  with nu penalty.* 

r+TDslblkh 
arl--P-fOrrr# 
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Choose an Internet pla 
that fits your lifestyle 

Broadband 
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US LEC is an integrated telecommunications 

company, founded on extensive experience. 

Every memhcr of our management team 

has an impressive background in the tckcom 

industry. Our dynamic environment attncts 

top talent in every discipline, from cnginccring 

to  salcs and marketing. 

Whcrc has it gotten us? Our ttlccom savvy 

and "smart build" approach have enabled us 

to expand quickfy. Sincc opening our first 

switch in Charlotte, North Carolina, we 

have expanded into major cities throughout 

thc Eastern United States. 

What our customers are saying 
about US LEC.. . .. . . e e . . 

"The ensiest pbone company to 
do busilless with.. ." 

"Their pricing i s  the best out there.' 

"Cull once a d  iti tuken care oj." 

"Finally, a phone company that's 
focused ON us." 

us LEC 6 r p .  
A publicly mdcd company 

( N a d q :  CEC] 
800.586.7280 

www.usls.com 

Local Long Distance lnternet D 

thinktng 

I l s t e n l n g  

connect ing 

solving 

Local Long Distance Internet Data 



Customer 
The connection starts with you. 

' 

$ ~ w / ~ e ~ . . . . . ~ . ~ . . . ~ ~ ~ ~ ~ + . . ~ b ~ ~ ~ . ~ . . . . . .  
voice, data and Internet designed around you. 

When you call US LEC, you get problem 

solving, not a sales pitch. Whether your 

business needs local, long distance, data or 

Intcmct, we'll find the most efficient, cost- 

effective way to build your scrvlcc. Sure you 

want to save money, but you also want service 

that fits now and as you grow, well work 

with you every step of the way, and even 

give you a S c ~ i c c  Cwrantcc. Best of all, 

we'rt nearby. You call, we're there. 

US LEC offers a full suite of scrviccs, and 

often they can be bundled on a single TI 
facility. You get a single point of contact- 

and a single bill. 

We develop and deliver innovative services 

for diverse applications, at very compctltivt 

prices. Our customers represent many 

kinds of businesses, from ISPs, technojogy 

companies and professional firms to hotels 

and auto dealerships. Spccializcd solutions 

can be created for your business needs. 

Technology. 1.  a. e c a a 0 

The swvy behind our service, 

Unlike providers who are mcrcly reselltrs 

of phone sewices, U S  LEC owns its own 

switches and operates i ts  own network. 

Take a tour through the US LEC facilities 

in any of the markets we SCNC. We'll help 

you understand the technology, so you can 

feel confident in your choices. 

At US.LEC, we make our products reliablc 

before wc make them available. And the 

mult is one of the highest customer retention 

rates in the industry. 

I 



US LEC has done things differently from the start; It’s good 
to be different, to stand out in a crowd. 

“Our Mission Statement is; To be the preferred provider of 
-Telecommunications services.......with a team of highly 
qualified employees who are totaUy committed to our 
customers and the success of our company.” 

Please check our website at WVWV.USLEC.COM 

And contact me with any questions: 
“Providing Voice and Data I t  

Rhonda Puotinen 
rpuotinen@,uslec.com 
305-779-6614 

Guess who is still z&gghg#...... 

I 

I 



c 4 Smites . . .. . . ,. . .- . 

US LEC'r goal is to be the preferted provider of integrated voice, data and lntemet telecommunica- 
tions sewices that exceed customers' expectations. 

US LEC currently provides telecommunications services to more than 6000 mid-tdarge-sized, T1- 
based, on-net customers in over 70 markets throughout the southeastem and mid-Atlantic United 
States. 

US LEC provides reliable local and long distance services including: 

TdI Free Service 

Local Tdl Free Service 
Long Distance Only T-1 Service 

(800/888/877/866/8S5) 
. 

Directory tistings 
0 91 1, Directory Assistance b 

Long Distance Invoice Reports 
Operator services 

US LEC offers data and lntemet solutions including: 

Frame Relay 
Digital Private line 
Dedicated lntemet 
Web Hosting 

US LEC's d e s  professionals can tailor solutlonr for customers through: 

Calling Cards 
AN Account Codes 
ADVANTAGE Long Distance 
ADVANTAGE T - US LEC's Flat Rate Integrated TI1 

US U C  is committed to providing the best possible customer care service through: 

Face-to-face meetings with a team of local, experienced professionals 
A personal representative 
' cost4fective solutlorrs 

Creative &e and support pragrams 
Experienced management 
A Nehrvd Operations Center ( N O  providing 24 X 7 customer senrice support and network 

One monthly bill for all US LEC seryices 
monitoring 

I 



US LEC is committed to building the most technologically advanced network possible. US LEC’s 
network of 26 digital switching centers consists of Lucent S E W  AnyMediaTM digital switches, Lucent 
C B X S ~  ATM data switches, Juniper M2OW Internet Gateway routers and an Alcatel MegaHub. 
600ES. 

US LEC‘s SESS switche use Lucent‘s long distance platform software and Intelligent Network 
technology. This gives US LEC: 

a platform for future advanced toil features 
the ability to configure any of its SESS switches to function as long distance hubs and local voice 

more resiliency, redundancy and survivability 
increased capacity and reliability 
the ability to deliver an even higher quality of service 

centers 

US UC’r CBXSOO ATM switching backbone provider strong quality of service controls for optimum 
service kvels by: 

integrating voice and data solutions on high bandwidth networks that are redundant and resilient 
using a series of interlocking high capacity rings assuring the availability of multiple routes for 

pro.Gding data products such as digital private line, high s p e e d  dedicated Internet access, and 
traffic in and out of each switch location 

frame relay 

US LEC’r Internet Gateways using M20w routers from juniper Network9 Inc improve USLEC’r 
carrier-grade data network by: 

expanding the product offerings 
increasing the speed of Wr customers’ Internet connections 
improving reliability and efficiency of the network 

US LEC‘s MegaHub platform in Charlotte is a high capady, universal switching platform uring a 
distributed architecture that offers: 

reliability 
enhanced capacity 
flexibility 
trunk capacity 



. 

Locations. . . .. .... . 
US LEC's network of 26 digital switching centers consists of: 

9 Lucent S E W  AnyMediaTM digital switches 
Lucent CBXSOO ATM data switches 
juniper M20fM tntemet Gateway routers 

4 an Alcatel MegaHub' 600ES 

. . 
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4 ' Clistomers . . . . I 

Sampling of the customers US LEC is proud to serve: 

Automotive Dealerships 
Craig Zinn Dealership - Miami, FL 
Crest Cadillac - Nashville, TN 
Crown Ford - Nashville, M 
Franklin Pontiac CMC - Nashville, M 
Cossett Mqtors - Memphis, M 
Grayson Automobiles - Knoxville, TN 
Jerry Hamm Chewoiet - Jacksonville, FL 
LaPointe Honda and MitwWhi - Charlotte, NC 
Page Auto - Richmond, VA 
Scott Clark Toyoh City - Charlotte, NC 

E d u c a t h d  Intt lwo ns 
Em- Regionat 
~mory University - drtranta, CA 
McDonogh Schod - 8altimore, MD 
North Carolina State University 
University of Memphis 
Vnivenity of North Carolina 
Univers.9 of Richmond 
University of Tennessee 
Virginia Tech 

Financial l n s t t h r t l ~  
Wmore Washington financial A ~ ~ ~ s o K ,  1%. - MD 
Foodtra&.com - Miami, FL 
Optimum Mortgage - Charleston, SC 
The jacksmville Bank - FL 
The Pfeffedcam Company - Wlnston Salem, NC 

Central Buslnesr - cont'd 
Knoxville Executive Suites - TN 
Knoxville News-Sentinei - M 
Lifestyle family Fitness Center - Tampa, FL 
McIntosh Law Firm - Charlotte, NC 
Miami Offie Systems - FL 
Moore, Ingram, Johnson h Steele - Atlanta, CA 
MRA Inc. - Baltimore, MO 
Nylstar - Greensboro, NC 
Prudential Carolinas - NC 
Seminole Electrk Corporation - Tampa, FL 
Service Merchandise - Nashville, TN 
Shared Office Sem'ces - Birmingham, AL 
Shea Homes - Chariotte, NC 
Signal, Voice & Data - Chattanooga, TN 
S n A  Companies - Memphis, M 
Softplay, LtC. - Charlotte, NC 
Tennessee Smokies - Knamille, TN 
l i re  Distributors Inc. - Baltimm, MD 
'Tropic Fasteners - Orlando, FL 

Health Care 
American Home Patient - Nashville, M 
American Red Cross - Mimi, FL 

Care First Blue Cross br Blue Shiekl - Baltimore, MD 

Health Care Management Resowce - Nashville, TN 
Helen Ellis Memorial Hospital - Tampa, F t  
Heritage M d i l  - Nashville, IN 
Palmed - Miami, FL 
St. Mary's Hospital - Knoxville, TN 

Arthma, I-& Alergy Apoc --TN 

@worth Vitlage - M h I ,  FL 

Hormitditv 
Best Westem - Miami, Fl 
Clarion Hotel - Chattanooga; TN 
Doubtetree Guest Suites - Nashville, TN 
Holiday Inn - Nashville TN 
La Quinta - R%ianal . 
Omni Hotel - Jacksonville, FL 
Omni Hotel - Newpit News, VA 
Sheraton lmpehal Hotel - Raleigh, NC 
SREE Hospitality Croup - Charlotte, NC 

I 
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Page 1 of 1 

Compare wlth BellSouth@ Area Plus@ with Completa Choke@* - $6400 

Keep your wistlng numher(s)* No convenihn fees* No dlsruptlon In servka' Free Vole@ Mall.' Free Lacal Long 
Dkbna.* Same nchvork you have Mays rellcd upon. 

,The Total Sdutlm Plus@ One Une Plan Is the fult-servlce answer to y w t  bustmss telephom needs. 1nC)uded In 
the plan Is a phone llne WWI unlknlted local telephone servkt, In additJon, you also receive unhW local kng cUstanee 
calk (Area Plus) In your Expanded CuLulng Area, Fhe Vdce Mail and up to 30 mvenlent calllng features to help your 
business run more "othly--and all for one Low flat mnlhty rate. 

Hem'r what It can do for you: 

Expand Your Market - WBh Total Solution Hus, you can increase your potential QlStDmer base wtthwt havlnp to 
Incur any inflated ch8rges. 

up to 30 bnvenknt blllng Features. 

e FlexlWltty - IndMdwlty designed plans mans you can deslgn the cafllng features to fk the needs of y#rr 
bushss. Great Vslue. 

One Flat Rate - YOU don't have to worry abut additlonal charges each month. 

laam more ebwt somc of our most popular convenient calling features 
1 

Tw wr Tots1 Solution Plur Plan today and save up to 30% w mare compared to yow BeSSwthQD Area PlusQP with 
Complete C h M  monthly phone MIL 

m~hare the joy wfth your bu~lness sftodetes! 

+ 

8/21/2002 
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[Fl l I I )954 351 3104 P *  01 51032 
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$129.95 

$177.00 
I 

[ S r ; . q  

I 

8 
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Lam 

One Flat 3atc - You don‘t have to w r y  about addltlannl chargn t#h mantn. I 



momhly per llne 
FLAT RATE 

!. 

& LOGAL TOM 
P CALMWG FOR YOUR 

BUSINESS 
F r e e  calting from Key West to Sabastian 

Covering area codas 306-664 =788-964+ 

FREE unlimited boa1 oalls (Zones lp 2, & 3) 
FREE unlimited local toll calls (LATA) 

Customer Service 24 houmndays YES Month to month agreement 

Number Changes - Keep your numbers 
Change in sewice - same lines 

Hidden fees or surcharges 

~ ~ . l  Q ea 14f r e e.co m 

RISK-FREE 
CALL TODAY! 
Ph I 800-664m2436 
Fx: 888-600=9739 

Steve Sommet 
Regional Dimtor 

Ft, Lauderclalo 
Florida 
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No.162 m 3  
"2 

Direct I + Dialing 
6 Second Billina 

Business Comparison 

SE Florida 
306401 -788964 

I Bell South I EST I 

8ahamas 0.1880 Cayman IL 0.2109 Ecuador 0.27791Jamrim 0.3474 

Free 

Peru. 0.2417 

I 1 

Business Line S 31.46 
Subscriber Line Chsme $ 7.84 

Barbadmu 0.31 98 

Emu. 

. Total $72.30 A $32.72 1 -  
t 

Chilm O.07t01 El Salvador 0.2372 Martinlque 0.2743 Uruguay 0.3232 
0.6223hColumbi~ 0.1690fGuatomaia 0.3309 Nbmgua 0.3500 Vm*ur.la 0.3029 

Annual Savings $482.16 

Free 
1 Same Rates - 24/7 I Florida I 7.96 perminute I 
1 NO Monthly Fees I Nationwide I .  6.66 per minute I 
I -NO Minimum Usage 1 8OONumbers I Same Rates 1 

* A g e n t m e a d  > Agents needed 

I Steve Sommer .+ Regional Director * Fthudwdale Florida I 
Please provida additfonal informmtian via: NAME: 

Ph: FX: f7 Email: 

PH: (800) 664-2436 FX: (888) 600-9739 www.lotal4free.com Emi?: info@locrWhe.com 
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E -4 
0 2 3 . 2 W a  22:48 BELLSOUTH 3 93052639348 
30550903 1 7 

1 

I 

NO.162 0884 
m902 

, 
Name 

Centum 21 

Customers 
Loeations L i n m t  

86 1402 
,Rmmax Real Estatr 
All State lnruranu 

38 810 
79 490 ~ 

!Round Tmblm Pi228 
Swmn Elrvrn 
subway 
Dominor 

J 

31 7 6 9  
44 to3 
41 962 
46 168 

Fant8rtic Sam 48 ' 121 
 jack in tha Box 24 86 

Ta-B.11 
Mail Boxor rtc, 
Postal Annmx 

6s 160 
27 I01 
39 130 

Mida8 
Va lvoli na 
'Union 76 

Provided from existing customers upon request 
They are avaitablo by industry typm as well as arm. 

28 1 176 
. 37 88 

86 286 

o Is EST? 
Energy 6aven Telecom EST is a Wit senricr, telooom bmkor dedicated to 
sorvinp its customers Inkrrcsts. W obtains the best ratos whik uttliring 

majer carrkrs with a tu11 spectrum d sewiws to meet the needs of I t 8  
customers from local to global and voice to dab sinoe m. 

,T-Gua rantee 
f ,  EST will bring you lower ratus as they becamr, available. 
2. If you are offared a rats ttrrt is lower, EST will matoh that raw, and 

s m d  you a check for the diWmronce in the p r e v h 8  month. 

1 OOoh Satisfaction Guaranteed (Risk Free). 

1 SteveSommor * RcglonalDirector * Ft.Laud+rdala * Florida I 
PH: (800) 814-2436 FX: (888) 800-9738 www.loor14frm.oom Email: InwooaHWae.oom 
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30 9% OFF Bell South's Ilne charges end Peaturetr ' 

3@9 Cents Per Minute Long Distance 
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I LOCAL & LONG DISTANCE COST ANALYSIS 

Ric Brehmer 

FU: 954.4~.eia4 

Mrect 95+450.3900 
MknJ: 3OS6124229 

Same taxes ~DDIV  no matter what canjer vou use 
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’ ’ . .  LOCAL & LONG DISTANCE COST ANALYSIS 

Ric Brehmer 
mmt: B54450.3900 
Wlaml: 305.6124pS 

Fax: 951.450.6584 

Same taxes amlv  no matter what carrier vou use 
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LOCAL B LONG DISTANCE COST ANALYSIS 

Ric Brehmer 
Dlrect 99.450.3900 
MI&. 305.8124229 

Fax: 954450.6584 
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