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BELLSOUTH TELECOMMUNICATIONS, INC.
DIRECT TESTIMONY OF JOHN A. RUSCILLI
BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION
DOCKET NOS. 020119-TP AND 020578-TP

OCTOBER 23, 2002

PLEASE STATE YOUR NAME, YOUR POSITION WITH BELLSOUTH
TELECOMMUNICATIONS, INC. (“BELLSOUTH”) AND YOUR BUSINESS

ADDRESS.

My name is John A. Ruscilli. T am employed by BellSouth as Senior Director for
Regulatory and External Affairs for the nine-state BellSouth region. My business

address is 675 West Peachtree Street, Atlanta, Georgia 30375.

PLEASE PROVIDE A BRIEF DESCRIPTION OF YOUR BACKGROUND

AND EXPERIENCE.

[ attended the University of Alabama in Birmingham where I eamed a Bachelor of
Science Degree in 1979 and a Master of Business Administration in 1982. After
graduation I began employment with South Central Bell as an Account Executive in
Marketing, transferring to AT&T in 1983. [ joined BellSouth in late 1984 as an
analyst in Market Research, and in late 1985 moved into the Pricing and Economics
organization with various responsibilities for business case analysis, tariffing, demand
analysis and price regulation. In July 1997, I became Director of Regulatory and

Legislative Affairs for BellSouth Long Distance, Inc., with responsibilities that
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included obtaining the necessary certificates of public convenience and necessity,
testifying, Federal Communications Commission (“FCC”) and state regulatory
support, federal and state compliance reporting and tariffing for all 50 states and the

FCC. Iassumed my current position in July 2000.

WHAT IS THE PURPOSE OF YOUR TESTIMONY?

The purpose of my testimony is to provide BellSouth’s policy positions pertaining to
the appropriateness of BellSouth’s Key Customer offerings. Specifically, I address
issues 1, 3A, 3A(), 3A(i), 3B, 3B(i), 3B(ii), 3C, 3C(i), 3C(ii), 3D, 3D(i), 3D(ii),
3D(i1), 3D(1v), 3D(v), 3E, 3E(i), 3E(ii), 4A(i), 4A(i1), 5A, 5B, and 6 as set forth in
the Commission’s Order Establishing Procedure issued September 23, 2002 (see

Order No. PSC-02-1295-PCO-TP).

DO YOU HAVE ANY GENERAL COMMENTS REGARDING THE

APPROPRIATENESS OF PROMOTIONAL OFFERINGS?

Yes. Promotional offerings are the result of a high level of local service competition
in Florida. Given that Florida customers can choose from a growing array of
telecommunications services offered by numerous providers, each provider needs
maximum flexibility to offer new services and competitive rates as quickly as
possible. This flexibility allows Florida customers to receive the maximum benefits of

competition as quickly as possible.
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Furthermore, from a public policy standpoint, promotions are a natural outgrowth of
the market development contemplated by the Telecommunications Act of 1996 (“the
Act”) and supported by both this Commission’s and the FCC’s rules and
requirements. Specifically, the FCC discussed efforts by incumbent local exchange
carriers (“ILECs”) to win customers from Alternative Local Exchange Carriers
(“ALECs”) in its September 3, 1999 Order on Reconsideration and Petitions for
Forbearance, CC Docket No. 96-149 (Order 99-223). In its Order, the FCC
noted that restrictions on such efforts “may deprive customers of the benefits of a

competitive market,” explaining that:

Winback facilitates direct competition on price and other terms, for example,
by encouraging carriers to “out bid” each other for a customer’s business,
enabling the customer to select the carrier that best suits the customer’s
needs. (169).

Some commenters argue that [LECs should be restricted from engaging in
winback campaigns, as a matter of policy, because of the ILEC’s unique
historic position as regulated monopolies.  Several commenters are
concerned that the vast stores of CPNI gathered by the ILECs will chill
potential local entrants and thwart competition in the bcal exchange. We
believe that such action by an ILEC is a significant concemn during the time
subsequent to the customer’s placement of an order to change carriers and
prior to the change actually taking place. Therefore, we have addressed that
situation in Part V.C.3, infra. However, once a customer is no longer
obtaining service from the ILEC, the ILEC must compete with the new
service provider to obtain the customer’s business. We believe that such
competition is in the best interest of the customer and see no reason to
prohibit ILECs from taking part in this practice. (70).

In addition, the FCC has long used the competitive necessity doctrine in weighing

whether price differences may be justified when carriers seek to apply particular
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rates in particular situations or for particular customers or groups of customers.! The
FCC has repeatedly ruled that carriers may respond to specific competitive threats
with rates or offerings designed to meet those threats. Moreover, the competitive
necessity doctrine has been widely applied in similar situations by other agencies to
allow regulated companies to meet specific competitive threats with offerings
targeted to win back or retain customers. Furthermore, promotional offerings have
also been endorsed as competitively desirable and even exempted from general
costing rules.” Promotions that are commensurate with the threat that ILECs face
from rival carriers are an example of offerings to targeted groups of customers that

are justified under the competitive necessity doctrine.

Finally, the Florida legislature expressly recognized and condoned efforts by price-
regulated companies like Bellsouth to retain their customers and win customers from
ALECs when it enacted the following language in Section 364.051(5): “Nothing
contained in this section shall prevent the local exchange telecommunications
company from meeting offerings by any competitive provider of the same, or
functionally equivalent, nonbasic services in a specific geographic market or to a

specific customer by deaveraging the price of any nonbasic service, packaging

*See inter ala, American Telephone & Telegraph Co. Charges, Regulations, Classifications, and
Practices for Voice Grade/Private Line Service (High Density—Low Density) Filed with Transmittal
No. 11891, Interim Decision and Memorandum Opinion and Order, Docket No. 19919, 55 F.C.C. 2d 224
{1975); and in the matter of American Telephone and Telegraph Co., Revisions of Tariff FCC No. 260
private Line Services, Series 5000 (Telpak), Memorandum Opinion and Order, Docket No. 18128, 61
F.C.C. 2d 587 (1976).

2 See Policy and Rules Concerning Rates for Dominant Carriers, CC Docket No. 87-313, Order and
Notice of Proposed Rulemaking, 8 FCC Red at 3717 (1993).
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nonbasic services together or with basic services, using volume and term discounts,

and offering individual contracts.”

DOES THE COMMISSION NEED TO CONSIDER THE LEVEL OF LOCAL
SERVICE COMPETITION IN FLORIDA WHEN DETERMINING WHETHER

PROMOTIONAL OFFERINGS ARE APPROPRIATE?

Absolutely. Promotional offerings, such as BellSouth’s January and June Key
Customer offerings, are an appropriate competitive response brought about by the
high Evel of local service competition that exists in Florida. And there clearly is a

high (and growing) level of local service competition in Florida today.

The information that BellSouth recently presented to the FCC in support of its
request for interl. ATA long distance authority in Florida and Tennessee, for instance,
shows that local competition is a reality in Florida. (See Affidavit of Elizabeth A.
Stockdale filed in WC Docket No. 02-307, dated September 20, 2002). A copy
of Ms. Stockdale’s affidavit s attached as Exhibit JAR-1 to my testimony. As
discussed in Ms. Stockdale’s affidavit, BellSouth estimates that ALECs were serving
almost 31% of the business lines in Florida as of July 2002 (See Stockdale Affidavit,
Table 1). Among other things, the competitive data contained in Ms. Stockdale’s
affidavit shows that as of July 2002:
e over 105 ALECs were serving approximately 1,300,00 access lines,
which is at least 17.7% of the total access lines in BellSouth’s service

arca.
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e at least 51 of the ALEC providers in Florida are facilities-based
providers.

¢ BellSouth has over 350 approved Interconnection, Collocation, and/or
Resale agreements with ALECs in Florida.

e BellSouth has completed 1,371 collocation requests for ALECs in 130
of BellSouth’s 201 Florida wire centers.

e From these 130 wire centers, ALECs’ collocation arrangements
enable facilities-based ALECs to address approximately 92% of

BellSouth’s total access lines.

(Stockdale Affidavit at 4[5a.).

Like the information in Ms. Stockdale’s Affidavit, the information in the
Commission’s own draft report to the legislature (entitled “Competition in
Telecommunications Markets in Florida” and issued October 9, 2002)(“2002 Draft
Competition Report™) squarely addresses the level of local service competition in
Florida. According to the 2002 Draft Competition Report, ALEC and ILEC
responses to data requests indicate that as of June 30, 2002:
e Competitors in Florida have obtained a 13% market share, up
from 8% in 2001.
e AILECs have made impressive gains in the business market,
increasing their share of business access lines to 26%, up from last
year’s share of 16%. (This represents an increase of 62.5%.).
(2002 Draft Competition Report at p. 3) Table 3 of the Commission’s 2002 Draft

Competition Report reflects that ALECs serve over 33% of the business lines within
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BellSouth’s territory, clearly supporting the Commission’s finding that “ALECs show
the heaviest presence in BellSouth’s territory.” (See 2002 Draft Competition Report

at p.20).

HAVE BELLSOUTH’S PROMOTIONS HINDERED THE GROWTH OF
LOCAL SERVICE COMPETITION IN FLORIDA?

No. As I have just explained, there has been tremendous growth in local service
competition in Florida. Significantly, this growth has occurred during periods in
which BellSouth promotions similar to the January and June Key Customer
offerings have been in effect. This fact alone completely eviscerates any claims

that BellSouth’s promotional offerings are somehow anticompetitive.

In fact, a significant amount of this growth has occurred in the very wire centers in
which BellSouth has made the January and June Key Customer offerings available.
The January Key Customer offering, for instance, went into effect in January of
2002. The Commission’s draft 2002 Competition Report reflects data that was
available several months later — in June 2002. Based on the information set forth in

the Commission’s draft 2002 Competition Repott,

approximately 97% of the January hot wire centers are located in exchanges
in which ALECs are serving at least 10% of the business lines’;

approximately 85% of the January hot wire centers are located in exchanges
in which ALECs are serving at least 15% of the business lines;

3

This is the percentage of lines ALECs were serving within a given exchange as of June 2002.
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approximately 79% of the January hot wire centers are located in exchanges
in which ALECs are serving at least 20% of the business lines;

approximately 72% of the January hot wire centers are located in exchanges
in which ALECs are serving at least 25% of the business lines;

approximately 53% of the January hot wire centers are located in exchanges
in which ALECs are serving at least 30% of the business lines;

approximately 46% of the January hot wire centers are located in exchanges
in which ALECs are serving at least 35% of the business lines;

approximately 24% of the January hot wire centers are located in exchanges
in which ALECs are serving at least 40% of the business lines; and

approximately 5% of the January hot wire centers are located in exchanges
in which ALECs are serving at least 45% of the business lines.

In most nstances, the percentage of lines ALECs were serving in these exchanges as
of June 2002 represents a significant increase over the percentage of lines ALECs
were serving in the same exchanges as of June 2001. This further demonstrates that:
(1) competition has grown significantly despite BellSouth’s promotional offerings;
and (2) BellSouth chose the wire centers in which ALECs were aggressively winning
growing numbers of business lines for inclusion in the January 2002 Key Customer

offering.

Similarly, based on data set forth in the Commission’s 2002 Draft Competition

Report:
approximately 98% of the June hot wire centers are located in exchanges in
which ALECs are serving at least 10% of the business lines*:

This is the percentage of lines ALECs were serving within a given exchange as of June 2002.
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approximately 88% of the June hot wire centers are located in exchanges in
which ALECs are serving at least 15% of the business lines;

approximately 83% of the June hot wire centers are located in exchanges in
which ALECs are serving at least 20% of the business lines;

approximately 75% of the June hot wire centers are located in exchanges in
which ALECs are serving at least 25% of the business lines;

approximately 55% of the June hot wire centers are located in exchanges in
which ALECs are serving at least 30% of the business lines;

approximately 48% of the June hot wire centers are located in exchanges in
* which ALECs are serving at least 35% of the business lines;

approximately 24% of the June hot wire centers are located in exchanges in
which ALECs are serving at least 40% of the business lines; and

approximately 6% of the June hot wire centers are located in exchanges in
which ALECs are serving at least 45% of the business lines.

Again, it is evident that BellSouth chose the wire centers in which ALECs were
aggressively winning growing numbers of business lines for inclusion in the January

2002 Key Customer offering.

DO ALECS OFFER PROMOTIONS IN FLORIDA?

Yes. Telecommunications service providers other than BellSouth are offering
numerous promotions in Florida. Exhibit JAR-2 attached to my testimony is a
composite exhibit that consists of copies of several promotional offerings that
ALECs have filed with the Commission.  This exhibit demonstrates some of the

ways ALECs are using promotions to compete with BellSouth and each other.
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Given the fact that ALECs are not required to file their promotional offerings with the

Commission, ALECs may be offering other promotions in Florida as well.

ARE ANY OF THE PROMOTIONS ATTACHED AS EXHIBIT JAR-2

AVAILABLE ONLY TO NEW CUSTOMERS?

Yes, several of the promotions are offered to new customers only. For example,
MCImetro Access Transmission Services, Inc.’s “Install Waiver Promotion” tariff
states, “Beginning April 5, 2000 and ending September 30, 2002, the Company will

offer the following promotion to all new business facilities based customers who

convert existing local exchange service from another local exchange carrier to

MClImetro Local Services.” (FPSC Price List No. 2, 15™ Revised Sheet No.

89.17, Section 4.9). (Emphasis added)

Choctaw Communications, Inc. d/b/a Smoke Signal Communications’ New
Customer Promotion tariff offering states that “Beginning June 1, 2002, Choctaw will

offer the following promotions to new customers only.” (2™ Revised Sheet 40,

effective June 1, 2002) (Emphasis added)

Business Telecom, Inc. d/b/a BTI’s “Bundle Up Local Promotion”, which is
described in their Florida Price List No. 1, 2 Revised Page 108, states that “the
Bundle Up Promotion is available to new and existing Customers of Business

Telecom, Inc. who do not currently have any local service provided by BTI. Based

on the term agreement signed by the Customer, the Customer can receive up to 5

months of local line charges free.” (Emphasis added)

-10-



10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

NOS Communications, Inc.’s “Customer 6", 10", and 14™ Invoice Advantage
Plan” states that “Customers who qualify as a new customer or as either a ‘save” or
a ‘winback’ and who meet the eligibility requirements set forth below will receive a
credit on their 6", 10", and 14" invoices as provided following.” (Florida Price List

Tariff No. 1, Original Page No. 186) (Emphasis added)

ARE ANY OF THE PROMOTIONS ATTACHED AS EXHIBIT JAR-2

ASSOCIATED WITH LOCAL EXCHANGE SERVICE?

Yes. Both in the testimony above and in the testimony that follows, by underlining, I
have attempted to highlight promotions offered by BellSouth’s competitors that apply

to or are associated with local exchange service.

DO ANY OF THESE PROMOTIONS REQUIRE THE CUSTOMER TO SIGN
A TERM CONTRACT IN ORDER TO RECEIVE THE BENEFITS OF THE

PROMOTION?

Yes, several of them do. As I stated above, BTI’s “Bundle Up Local Promotion”
provides additional free months of local line charges based on the length of the term
agreement. For example, a one-year term agreement provides one free month of
local line charges, a two-year term agreement provides three free months of local line
charges, and a three-year term agreement provides five free months of local line

charges.

-11-
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Similar to BTI’s offering, several of MCImetro Access Transmission Services, Inc.’s
promotional offerings state, “Eligible customers enrolled in this promotion will receive
a credit applied to each invoice month specified in the schedule below based on the

customer’s selected length of term commitment,” (FPSC Price List No. 2, Sections

4.11,4.12, 4.13) (Emphasis added)

Nuvox Communications, Inc.’s Service Rebate Voucher Promotion also ties the
eligibility for customers to receive credit vouchers to the term of the agreement.
Specifically, “customers signing 2 year contracts will receive two vouchers, each
valued at $300.00, and redeemable in the 6™ and 18" month of the contract.
Customers signing 3-year contracts will receive three voucher, each valued at
$500.00, and redeemable in the 67, 18" and 30™ months of the contract.” (Florida
Price List No. 1, Original Sheet 47.1). The Nuvox offering also states “customers
signing new service contracts between July 17 and September 14, 2001 will receive
a ‘free month’ of service credit for each year of the applicable contract term.” (/d.

2™ Revised Sheet 47.2)

A review of the sample of promotional offerings included in Exhibit JAR-2 will reveal
that many of these offerings require the customer to sign a term contract in order to

receive the benefits of the promotion.

DO ANY OF THE PROMOTIONS ATTACHED AS EXHIBIT JAR-2
PROVIDE BENEFITS THAT EXTEND BEYOND THE TERM OF THE

PROMOTION ITSELF?

-12-
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Yes. Most of the promotions 1 just discussed allow customers who enroll in the
promotion to continue to receive the benefits of the promotion after the enrollment

has closed.

DO ANY OF THE PROMOTIONAL OFFERINGS ATTACHED AS EXHIBIT

JAR-2 CONTAIN TERMINATION LIABILITY PROVISIONS?

Yes. Most of the promotional offerings contain provisions that obligate customers
who terminate the contract early to repay any credits received. Some termination
liability provisions also require customers to pay the value of the monthly recurring
charges remaining in the term contract. For example, a promotional tariff of XO
Florida, Inc. contains termination liability provisions that obligate the customer to pay
the total amount of the free month(s) of service credit(s), and “the value of the
MRC’s [monthly recurring charges] remaining in the term contract,” should the
customer terminate service prior to the end of the term commitment. (FPSC Price
List No. 3, Fourth Revised Page 87 Section 9.1.2). Likewise, termination liability
provisions set forth in Xspedius Management Co. of Jacksonville’s tariff states that
“[a] termination liability charge will be applicable for service rate elements provided
under the Local Advantage Service term payment Plan when service is cancelled

prior to the end of the chosen Term Plan. The termination fee is equal to the number

of months remaining under the term agreement multiplied by the monthly rate for the

corresponding Term agreement.” (FPSC Price List No. 1, First Revised Sheet 115,

Section 13.8.1) (Emphasis added).

-13-
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WHY IS IT IMPORTANT FOR THE COMMISSION TO CONSIDER THE
PROMOTIONAL OFFERINGS OF BELLSOUTH’S COMPETITORS?

These promotional offerings represent the kind of competitive offers that BellSouth
has to compete against on a daily basis in order to do business in Florida. As
discussed above, BellSouth’s competitors often condition their promotional
discounts on the customer signing a term contract. Additionally, in many instances,
BellSouth’s competitors take advantage of their ability to bundle local service
offerings with other offerings (some of which BellSouth cannot yet offer) by offering
promotions that condition discounts on interLATA, intralLATA and local service on

the customer signing a term contract for all of these services.

The promotional offerings of BellSouth’s competitors also demonstrate the critical
importance of speed to market n rolling out new promotions. Many of the ALECs
promotional offerings are effective just one or two days after it is filed with the
Commission. In contrast, BellSouth’s promotional offerings are presumptively valid
fifteen (15) days after the date of filing. Furthermore, BellSouth is obligated to post
notifications of any promotional offerings on its website forty-five (45) prior to the
effective date of the promotion. Unlike its competitors, therefore, BellSouth cannot
roll out new promotions without frst announcing its plans to its competitors well in

advance.

This is significant because speed to market is important not only to the company

offering the promotion, but also to the customers to whom the promotion is offered,

because the sooner the offer is available, the sooner these customers can realize new

-14-
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benefits as a result of the competition that exists in the local telecommunications
market in Florida. Clearly, less — and not more — regulatory oversight of

promotional offerings should be required in Florida.

Issue 1: How should Section 364.01, Florida Statutes, be interpreted in evaluating

a BellSouth promotional tariff for compliance with Chapter 364, Florida Statute?

DOES SECTION 364.01, FLORIDA STATUTES, ALTER OR EXPAND THE
COMMISSION’S JURISDICTION OVER AND IN RELATION TO
TELECOMMUNICATIONS COMPANIES?

No. Although I am not an attorney, Section 364.01, Florida Statutes, provides that
the legislative intent is to give exclusive jurisdiction in all matters set forth in Chapter
364 to the Florida Public Service Commission in regulating telecommunications
companies. [t appears to me that nothing in Section 364.01(4) alters or expands the
Commission’s jurisdiction, but instead, Section 364.01(4) simply gives guidance for

the Commission to consider when it has discretion under the statutes.

PLEASE ELABORATE ON THE GUIDANCE THAT SECTION 364.01 GIVES

THE COMMISSION.

Section 364.01 begins with the overarching limitation that the Commission “shall
exercise over and in relation to telecommunications companies the powers conferred
by this Chapter.” Florida Statutes §364.01(1). The Section then provides that “[i]t

is the legislative intent to give exclusive jurisdiction in all matters set forth in this

-15-
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chapter to the [Commission] in regulating telecommunications companies . . . .” Id.
§364.01(2). Subsection (4) goes on to provide that “[tlhe Commission shall
exercise its exclusive jurisdiction [in all matters set forth in this Chapter] to”
accomplish various objectives.

It is clear, therefore, that Section 364.01(4) does not expand the Commission’s
jurisdiction. Instead, it gives the Commission guidance as to how to exercise the
jurisdiction that the Legislature already has granted the Commission.

Accordingly, Section 364.01(4) provides that the Commission “shall exercise its

exclusive jurisdiction” in order to, among other things:
g

“ensure the availability of the widest possible range of consumer choice in the

provision of all telecommunications services,” see §364.01(4)(b).

“[pJromote  competition by encouraging new  entrants  into

telecommunications markets . . . see §364.01(4)(d).

“ensure that all providers of telecommunications services are treated fairly,

by preventing anticompetitive behavior . . . .” see §364.01(4)(g).

In fact, most of the discretion focuses on “promoting competition,” which 1s exactly
what BellSouth’s promotional offerings have done. BellSouth has been offering its
promotions like the January and June Key Customer offerings for several years, and
during that time ALECs have gained an increased share of the local market in the
most competitive wire centers. And, as the Commission’s 2002 Draft Competition

Report that I previously discussed reveals, ALECs continue to gain market share.

-16-
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If additional restrictions are placed upon BellSouth’s ability to offer promotions,
Florida consumers will suffer. Without the pressure of BellSouth’s promotional
offerings, ALECs will be insulated from competition by BellSouth at the cost of
depriving Florida consumers of the benefits of the vibrant competition that exists in
the local exchange market in Florida. Because the prices of BellSouth’s promotional
offerings are not predatory, as BellSouth witness Bernard Shell discusses in his
testimony, any harm that the ALECs purportedly suffer because of BellSouth’s lower

prices 1s simply the natural effect of competition.

IS IT APPROPRIATE OR NECESSARY FOR THE COMMISSION TO
PLACE MORE RESTRICTIONS UPON AN ILEC’s PROMOTIONAL
OFFERING THAN ON AN ALEC’s PROMOTIONAL OFFERING IN

ORDER TO PROMOTE COMPETITION?

No. While the Commission may, under appropriate circumstances, impose different
regulatory oversight on ILECs than it imposes on ALECs, it cannot do so in an
arbitrary, capricious or discriminatory manner. In fact, that was exactly the
conclusion reached in the Fresh Look proceeding (FPSC Docket No. 980253-TX)
here in Florida. The Fresh Look proceeding was a rulemaking proceeding in which
this Commission issued a rule that basically allowed a customer under a term
agreement with an ILEC to leave the contract to go to an ALEC without paying
termination charges. This rule only applied to ILECs, not ALECs. The rule was
challenged, and the Division of Administrative Hearings (“DOAHSs”) issued a final

order on July 13, 2000 that overturned the Commission’s previous ruling.

-17-
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Paragraph 114 of the DOAH’s order states, “[t]here was no demonstration that the
ILECs’ long-term contracts present any greater, or even different, obstacles to
competing carriers trying to win a customer subject to such an agreement, than
would an ALEC’s long-term contract. Therefore, the fact that the rules capture
contracts of ILECs, and not contracts of ALECs, renders the rules discriminatory,

arbitrary, and capricious.” (See BellSouth Telecommunications, Inc. vs. Florida

Public Service Commission, Case No. 99-5369RP, Final Order issued July 13,

2000, at para. 114) (Emphasis added).

The paragraph concludes by saying, “Indeed, this discriminatory component may,
contrary to the Commission’s intended goal, produce less, rather than more,
competition.” (/4.) The same is true in this instant proceeding — creating a rule or
establishing criteria that places restrictions only on an ILEC’s promotions, and not on

an ALEC’s promotions, will only impede competition in Florida.

Issue 34: What criteria, if any, should be established to determine whether the
termination liability terms and conditions of a BellSouth promotional tariff

offering are unfair, anticompetitive, or discriminatory?

WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

BellSouth’s position is that the existing Florida law addressing liquidated damages,
along with competitive market forces, is sufficient to ensure that termination liability
terms and conditions are not unfair, anticompetitive, or discriminatory. BellSouth

will address existing law in its post-hearing brief.
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As for competitive market forces, one need look no further than the local exchange
service tariffs that ALECs have filed with the Commission to see just how common
termination liability terms and conditions are in the local telecommunications market.
The filed tariffs of several Florida ALECs, for example, contain language regarding
termination liability that is identical or substantially similar to the following language

that appears in FDN’s tariff:

Customer’s termination liability for cancellation of service shall be equal

to:

(A) all unpaid nonrecurring charges reasonably expended by
Company to establish service to Customer, plus;

(B) any disconnection, early cancellation or termination charges
reasonably incurred and paid to third parties by Company on
behalf of Customer; plus

(C)  all recurring charges specified in the applicable Service Order
for the balance of the then current term discounted at the prime
rate announced in the Wall Street Journal on the third business
day following the date of cancellation;

(D) minus a reasonable allowance for costs avoided by the
Company as a direct result of Customer’s cancellation.’

’ See, e.g., Florida Digital Network, Inc. Florida Price List No. 1 §2.8.1. See also @Link Networks,
Inc. Florida Price List No. 2 §2.11.1; 1-800-Reconex, inc. Florida Price List No. 1 §2.7.2; Access Integrated
Networks, Inc. Florida Price List No. 1 §2.7.2; Access Point, Inc. Florida Price List No. | §2.8.1; Actel
Integrated Communications, Inc. Florida Price List No. t §2.8.1; AT&T Broadband Phone of Florida, LLC
Florida Price List No. 2 §2.13; MCI Metro Access Transmission Services LLC F.P.S.C. Price List No. 2
§2.7; MCI Worldcom Communications, Inc. FPSC Price List No. 2 §2.8.1; Melbourne Venture Group, LLC
Florida Price List No. | §2.16.1; Nationnet Communications Corporation Florida Local Price List §2.12.2;
XO Florida, Inc. FPSC Price List No. 3 §2.7.2, This 1s not intended to be an exhaustive list of ALEC tariffs
that contain such termination liability provisions.
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The filed tariffs of other Florida ALECs contain language that is identical or

substantially similar to the following language that appears in IDS Telcom, LLC’s

If any portion of the Customer’s service is disconnected for any
reason prior to the end of the service period, the Customer shall pay
a termination liability charge equal to 100% of the payments
remaining in the service period within thirty (30) days of the
disconnection.®

The pervasive use of “full-buyout” termination charges by ALECs clearly refutes any
allegations that the termination charge language in BellSouth’s January and June Key
Customer offerings (which, as I discuss in more detail below, are not “full-buyout”

provisions) are in any way inappropriate.

In fact, termination liability clauses are commonplace in many types of contracts, not
Just contracts signed in conjunction with a promotional offering. Examples of such
commonplace contracts include apartment lease agreements; security system
agreements; satellite television agreements; car leases; and wireless or cellular service
agreements. Attached as Exhibit JAR-3 are copies of a few of these types of
agreements. It is obvious from these everyday examples that customers are
accustomed to such clauses and recognize that they are making a tradeoff - lower
rates for the services provided in return for a commitment period — when they accept

such offerings.

See, e.g., IDS Telcom, LLC Florida Price List §2.20.2. See also Mpower Communications Corp.

Flonida P.S.C. Price List No. 1 §4.5; Teligent Services, Inc Florida Price List No. 1 §3.9.5. This is not
intended to be an exhaustive list of ALEC tariffs that contain such termination liability provisions.
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WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

As discussed above under Issue 3A, it is not necessary to establish any such criteria.
BellSouth’s January Key Customer offering is neither unfair, anticompetitive nor
discriminatory. As BellSouth witness John Casey explains in his testimony, the
development of the termination liability provisions set forth in the January Key
Customer offering are appropriate in light of the fact that damages from a breach of
the agreement are not readily ascertainable at the time the contract is executed.

Furthermore, the applicable termination charges are proportionate to the damages

that might reasonably be expected to flow from the breach.

PLEASE DESCRIBE THE TERMINATION LIABILITY REQUIREMENTS OF

BELLSOUTH’S JANUARY KEY CUSTOMER OFFERING.

The termination liability requirements of BellSouth’s January Key Customer offering
is clearly set forth in paragraph 5 in the agreement: “In the event Subscriber
discontinues business local service with BellSouth prior to the expiration of the term,
Subscriber shall pay to BellSouth the amount of discounted charges for its local
services that the Subscriber had received as a result of the Subscriber’s participation

in the Program. In addition, Subscriber shall pay to Bellsouth the amount of $100
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representing the costs of administration and acquisition incurred by BellSouth. Tariff

termination liability charges may apply if applicable.”

ARE THE TERMINATION LIABILITY TERMS AND CONDITIONS OF THE
JANUARY KEY CUSTOMER OFFERING COMPARABLE TO THE
TERMINATION LIABILITY TERMS AND CONDITIONS SET FORTH IN

OTHER CARRIERS’ PROMOTIONAL OFFERINGS?

Actually, the termination liability terms and conditions provisions set forth in the
January Key Customer offerings often can require a customer terminating the
contract to pay much less than the termination liability charges required in ALECs’

promotional contracts.

Under the termination liability provisions of BellSouth’s January Key Customer
offering, a customer that has $75 in billed revenue each month and that terminates a
36-month term agreement after six months would pay BellSouth $212.50 [($75.00 x
25% x 6 months.) + $100], plus any credits it may have received for Hunting, in
termination charges. A customer that has $3,000 in billed revenue each month and
that terminates a 36-month agreement after six months would pay BellSouth $4,600
[($3000.00 x 25% x 6 months) + $100], plus any credits it may have received for

Hunting, in termination charges.

If a customer contracted to spend $75 per month for 36 months with an ALEC that

uses a full buy-out termination provision, and if that customer terminated the contract

after 6 months, that customer would be obligated to pay the ALEC $2,250 in
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termination charges ($75 x 30 months = $2,250). If a customer contracted to spend
$3000 per month for 36 months with an ALEC that uses a full buy-out termination
provision, and if that customer terminated the contract after 6 months, that customer
would be obligated to pay the ALEC $90,000 in termination charges ($3,000 x 30

months = $90,000).

Issue 3A(ii): Is the BellSouth Key Customer tariff filing (Tariff Number T-020595
or a subsequent tariff filing that extends the expiration date thereof) unfair,
anticompetitive, or discriminatory under the criteria, if any, established pursuant to

this issue?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

A. As discussed above under Issue 3A, it is not necessary to establish any such criteria.
BellSouth’s June Key Customer offering is neither unfair, anticompetitive nor
discriminatory. As BellSouth witness John Casey explains in his testimony, the
development of the termination liability provisions set forth in the June Key Customer
offermg are appropriate in light of the fact that damages from a breach of the
agreement are not readily ascertainable at the time the contract is executed. As
such, the termination charges applicable when a customer terminates the June Key
Customer offering are proportionate to the damages that might reasonably be

expected to flow from the breach.

Q. PLEASE DESCRIBE THE TERMINATION LIABILITY TERMS AND
CONDITIONS OF BELLSOUTH’S JUNE KEY CUSTOMER OFFERING.
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The termination liability requirements of BellSouth’s June Key Customer offering is
clearly set forth in paragraph 5 in the agreement: “In the event the Subscriber
terminates the term election agreement, the Subscriber must pay to BellSouth a
termination charge as provided below for the number of months remaining on such
agreed upon term.  In addition, the Subscriber shall reimburse all rewards for line
connection charges. This termination charge will appear on the Subscriber’s final bill

as a charge in the OC&C section.”

Monthly TBR at time of enrollment Set charge to‘ b'e multiplied by number of
months remaining on term

$75 - $149.99 $25

$150 - $3,000 $40

BellSouth witness John Casey discusses in his testimony why the June Key
Customer offering contains termination liability terms and conditions that are different

from the ones contained in the January Key Customer offering.

ARE THE TERMINATION LIABILITY TERMS AND CONDITIONS OF THE
JUNE KEY CUSTOMER OFFERINGS COMPARABLE TO THE
TERMINATION LIABILITY TERMS AND CONDITIONS SET FORTH IN

OTHER CARRIERS’ PROMOTIONAL OFFERINGS?

Actually, the termination liability terms and conditions provisions set forth in the June
Key Customer offering often can require a customer terminating the agreement to
pay much less than the termination liability charges required in ALECs’ promotional

offerings.
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Under the termination liability provisions of BellSouth’s June Key Customer offering,
a customer that had $75 in monthly billed revenue at the time it entered the contract
and that terminates a 36-month term contract after six months would pay BellSouth
$750 in termination charges ($25 x 30 months = $750). The contract provides that
the customer also will reimburse all rewards for line connection charges. A customer
that had $3,000 in monthly billed revenue at the time it entered the contract and that
terminates a 36-month term contract after six monthswould pay BellSouth $1,200 in
termination charges ($40.00 x 30 months). The contract provides that the customer

also will reimburse all rewards for line connection charges.

If a customer contracted to spend $75 per month for 36 months with an ALEC that
uses a full buy-out termination provision, and if that customer terminated the contract
after 6 months, that customer would be obligated to pay the ALEC $2,250 in
termination charges ($75 x 30 months = $2,250). If a customer contracted to spend
$3000 per month for 36 months with an ALEC that uses a full buy-out termination
provision, and if that customer terminated the contract after 6 months, that customer
would be obligated to pay the ALEC $90,000 in termination charges ($3,000 x 30

months = $90,000).

Issue 3B: What criteria, if any, should be established to determine whether the
duration (term of individual contracts, length and succession of promotions) of a

BellSouth promotional tariff offering is unfair, anticompetitive, or discriminatory?

WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?
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A. BellSouth’s position is that it is not necessary to establish any new criteria to
determine whether the duration of BellSouth’s promotional offerings are unfair,
anticompetitive, or discriminatory. BellSouth believes that there is not a “one-size
fits all” answer to this issue. The timeframe for a promotional offering depends on

the offering itself, and the market to which it is proffered.

Q. SHOULD BELLSOUTH BE RESTRICTED FROM OFFERING SUCCESSIVE

PROMOTIONAL OFFERINGS?

A. No. When the term of the promotional contract expires, the customer is free to
evaluate all of the competitive altematives that are available at that time and decide
which one of those competitive alternatives to accept. If the customer believes that
the successive promotion is better than any other offering, then the customer should
not be deprived of the ability to sign a new contract for a successive promotion.
Restricting the introduction of successive promotional offerings would deprive
customers of an additional choice for lower prices.  Furthermore, restricting
successive promotional offerings would hinder BellSouth’s ability to compete with

the competitive offerings being introduced by ALECs.

Issue 3B(i): Is the BellSouth Key Customer taviff filing (Tariff Number T-020035)
unfair, anticompetitive, or discriminatory under the criteria, if any, established
pursuant to this issue?

Issue 3B(ii): Is the BellSouth Key Customer tariff filing (Tariff Number T-020595

or a subsequent tariff filing that extends the expiration date thereof) unfair,
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anticompetitive, or discriminatory under the criteria, if any, established pursuant to

this issue?

WHAT ARE THE TERM LENGTHS IN BELLSOUTH’S JANUARY AND

JUNE KEY CUSTOMER OFFERINGS?

The January Key Customer offering includes the option of an 18 or 36-month term
length. The June Key Customer offering includes the option of a 24 or 36-month

term length.

ARE THE TERM LENGTHS OF BELLSOUTH’S JANUARY AND JUNE KEY
CUSTOMER  OFFERINGS UNFAIR,  ANTICOMPETITIVE OR
DISCRIMINATORY?

No. Consistent with the FCC’s First Report and Order in CC Docket 96-98,
released August 8, 1996 (“Local Competition Order”), BellSouth has made the
January and June Key Customer offerings available for resale. As is demonstrated
by the sampling of ALEC promotional offerings contained in Exhibit JAR-2, ALECs
have the ability to compete for those customers that subscribe to long-term
promotions, either through their own offerings or through the resale of BellSouth’s
Key Customer offerings. In addition, the term lengths included in several of the
ALECs’ promotional offerings range from one year up to five years, (See Exhibit
JAR-2), and many of the ALEC offerings discussed in the testimony of BellSouth

witness Carlos Garcia have term lengths from one year to three years.
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WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

BellSouth has offered various promotions for several years. While it is unclear what
is meant by “billing conditions or restrictions,” it is apparent from the Commission’s
2002 Draft Competition Report that these promotions have not inhibited the ALECs
ability to compete. As such, it is neither necessary nor appropriate to establish any
new criteria to determine whether the billing conditions or restrictions of BellSouth’s

promotional tariff offerings are unfair, anticompetitive, or discriminatory.

ARE YOU AWARE OF ANY CONCERNS THAT HAVE BEEN RAISED
WITH REGARD TO ANY “BILLING CONDITIONS OR RESTRICTIONS” IN

THE JUNE KEY CUSTOMER OFFERING?

Yes. The Commission’s Staff raised concemns with the Customized Large User Bill
(“CLUB”), secondary location addresses (“SLA™) and move provisions in their Staff
Recommendation issued August 8, 2002 regarding BellSouth’s June Key Customer

offering.

PLEASE ADDRESS THOSE CONCERNS.
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CLUB billing is an optional service whereby customers with multiple locations can
receive one bill for all locations. Specific language is included in the June Key
Customer offering to allow subscribers with multi-locations that have a Customized
Large User Bill (“CLUB”) arrangement to have all locations participate in the
promotion as long as one location is in an eligible wire center and one location meets
the revenue requirement.  Monthly billing for each location or account included the
CLUB billing arrangement is consolidated on to the customer’s CLUB bill. Since
BellSouth’s billing systems are not able to treat the various accounts on that CLUB
bill differently, all of the accounts either get the benefits of the Key Customer offering
or none of the accounts get the benefits. As long as one location is in an eligible wire
center and one location meets the revenue requirements of the offering, customers
should be able to receive the benefits of the Key Customer offering. Without the
inclusion of this provision, customers would be forced to choose between the
conveniences of the CLUB billing arrangement and the benefits of the Key Customer

offering.

Secondary location addresses (“SLLA”) are used when it is necessary for a particular
location or building to be served by a different wire center than the other locations or
buildings that are subscribed to BellSouth® Centrex service, MultiServ*™ service or
ESSX® service. This could occur, for example when a customer has a campus
consisting of two or more buildings, one of which is served out of a different wire
center than the other buildings. The provisions of the June Key Customer offering
enable subscribers to these types of services with secondary location addresses
(“SLAS™) not meeting the per location revenue requirement to have all locations

participate in the offering as long as it is billed under the same account and at least
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one location is located in an eligible wire center. Since the customer in my example
above considers all of its buildings to be one location and the customer gets one bill
for all of the buildings, it does not make sense to segregate one building from being
eligible just because it is served by a wire center that is not included in the offering.
To suggest that such provisions are improper is unnecessarily rigid and not customer

friendly.

One additional billing concern addressed in the Staff’'s Recommendation involves a
provision that allows a customer with a June Key Customer contract to move to a
location that is not served by a designated hot wire center and continue to received
the Key Customer benefits at that new location throughout the unexpired term of the
customer’s contract. This is a reasonable and customer-friendly provision that
should not be altered. After all, it is nonsensical to believe that a business customer
will move from outside an eligible wire center into an eligible wire center, establish
their business there, sign up for the Key Customer offering, and then move back to
an ineligible wire center for the sole purpose of receiving up to 20% off the tariffed

rates for Key-eligible services.

Issue 3C(i): Is the BellSouth Key Customer tariff filing (Tariff Number T-020035)

unfair, anticompetitive, or discriminatory under the criteria, if any, established

pursuant to this issue?

Q.

WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?
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A As discussed above under Issue 3C, it is not necessary to establish any such criteria,
and neither the CLUB nor SLA provisions set forth in the January Key Customer

offering are unfair, anticompetitive or discriminatory.

Issue 3C(ii): Is the BellSouth Key Customer tariff filing (Tariff Number T-020595
or a subsequent tariff filing that extends the expiration date thereof) unfair,
anticompetitive, or discriminatory under the criteria, if any, established pursuant to

this issue?

Q. WHAT IS BELLSOUTH'S POSITION REGARDING THIS ISSUE?

A. As discussed above under Issue 3C, it is not necessary to establish any such criteria,
and neither the CLUB, SLA, nor move provisions set forth in the June Key

Customer offering are unfair, anticompetitive or discriminatory.

Issue 3D: What criteria, if any, should be established to determine whether
geographic targeting in a BellSouth promotional tariff is unfair, anticompetitive or

discriminatory?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

A Section 364.051(5)(a)(2) of the Florida Statutes makes clear that a local exchange

telecommunications company such as BellSouth is not precluded from

meeting offerings by any competitive provider of the same, or
functionally equivalent, nonbasic services in a specific geographic
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market or to a specific customer by deaveraging the price of any
nonbasic service, packaging nonbasic services together or with basic
services, using volume discounts and term discounts, and offering
individual contracts.

(Emphasis added).

ALECs have no obligation to serve all customers in an exchange, and as noted in the
2002 Draft Competition Report “ALECs continue to focus on larger metropolitan
areas.” (See 2002 Draft Competition Report at 22). If ALECs were not
aggressively marketing their service offerings to small business customers served out
of target wire centers, and if the ALECs were not winning a significant number of
those small business customers, there would be little need for BellSouth to develop
promotional offerings designed to retain valued customers that are being wooed by
competitors. The Commission’s own 2002 Draft Competition Report confirms the

significant and continued growth of local competition in Florida.

In response to the ALECs’ targeted marketing strategies, BellSouth designated
specific wire centers in which the January and June Key Customer offering would be
available. Any business customer that is served out of any of the designated wire
centers and that meets the other eligibility requirements may participate in the
offerings. It would be both unreasonable and contrary to Section 364.051(5)(a)(2)
of the Florida Statutes to allow ALECs to focus their efforts in targeted geographic
areas and not also allow BellSouth to make promotional offers to customers in the

geographic areas that BellSouth determines are its most competitive markets.
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Issue 3D(i): Pursuant to Section 364.051(5)(a), Florida Statutes, how should

“meeting offerings by any competitive provider” be interpreted?

WHAT IS BELLSOUTH’S POSITION ON THIS ISSUE?

The phrase “meeting offerings by any competitive provider” should be interpreted to
mean that, where competition exists, BellSouth is allowed to adjust its prices in order
to compete effectively. Of course, that is exactly what BellSouth’s January and June
Key Customer offerings do. BellSouth offers these promotions in the wire centers
where BellSouth has lost, and is continuing to lose, a significant share of business to
competition. Therefore, there can be no doubt that BellSouth’s 2002 Key Customer
offering is a competitive response that is intended to meet offerings by competitive
providers. In fact, some of the numerous ALEC offerings in the state of Florida
against which BellSouth was and is competing by way of it Key Customer offerings
are described in my testimony and in the testimony of BellSouth witness Carlos

Garcia.

Issue 3D(ii): Pursuant to Section 364.051(5)(a), Florida Statutes, how should

“specific geographic market” be interpreted?

WHAT IS BELLSOUTH’S POSITION ON THIS ISSUE?

The meaning of the phrase “specific geographic market” as used in Florida Statutes

364.051(5)(a)(5) is dependant on the particular circumstances at issue. For

example, depending on the circumstances, a “specific geographic market” could be a
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wire center, it could be a subset of a wire center, it could be a gouping of wire

centers, or it could be something else.

The point is that the specific geographic market chosen for promotional offerings is
impacted by and dependant upon what the competition is doing.  This is consistent

with the following language in the Commission’s 2002 Draft Competition Report:

Evaluating market competition first requires appropriately defining the
relevant market scope to include reasonable close substitute products in a
geographic area. For example, in the local telephone market, the geographic
area could be the entire state of Florida, a region within a state, a Standard
Metropolitan Statistical Area (SMSA — a typical urban area), a local
exchange area, or an even smaller area covered by a wire center. ALECs
typically enter the market at the exchange level through one or more of the
entry method described previously.

(See 2002 Draft Competition Report at page 6) (Footnote omitted).

Since ALECs are not obligated to serve all customers, they are able to target their
marketing efforts and can choose to do business only in selected markets. It is those

types of targeted marketing efforts with which BellSouth must compete.

When developing its 2002 Key Customer offering, BellSouth chose to offer this
promotion in specific wire centers. Due to the manner in which retail rates were
established and the manner in which geographic deaveraging of UNE rates was
accomplished, the rates in one wire center are often different from the rates in a
contiguous wire center. Moreover, BellSouth’s wire center boundaries do not
generally correspond to typical geographic boundaries such as city limits, county

lines, etc. It is reasonable, therefore, to consider a wire center as a “specific
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geographic market,” as BellSouth has done for its January and June Key Customer

offerings.

Issue 3D(iii): Pursuant to Section 364.051(5)(a), and 364.08, Florida Statutes,

how should “similarly situated” or “substantially similar” be interpreted?

WHAT IS BELLSOUTH’S POSITION ON THIS ISSUE?

First, it is important to make clear that Section 364.051(5)(a)2) of the Florida
Statutes states that a local exchange telecommunications company shall not
“unreasonably discriminate among similarly situated customers.” (Emphasis added).
Therefore, even if it were determined that the customers in the “hot” wire centers are
“similarly situated” to customers in other wire centers (which they are not), that fact

alone could not result in a finding of discrimination.

In any event, the fact is that customers in “hot” wire centers are not similarly situated
to customers in other wire centers. This is because, although it is possible - and even
likely - that customers are purchasing similar services in “hot” wire centers and in
other wire centers, the existence of a higher level of competition in the “hot” wire
centers and the limited competitive choices in the other wire centers prevents a

finding that these two sets of customers are “similarly situated.”

Likewise, Section 364.08(1) of the Florida Statutes addresses “all persons under

like circumstances for like or substantially similar services.” (Emphasis added). In

this proceeding, the customers served out of the “hot” wire centers and the
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customers that are not served out the “hot” wire centers are not under “like

circumstances” because they are subject to different levels of competition.

Issue 3D(iv): Is the BellSouth Key Customer tariff filing (Tariff Number T-020035)
unfair, anticompetitive, or discriminatory under the criteria, if any, established

pursuant to this issue?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

A. As discussed above under Issue 3D, it is not necessary to establish any such criteria.
The BellSouth January Key Customer offering is neither unfair, anticompetitive nor
discriminatory.  This offering is a competitive response to offerings made by
competitive providers. Making this offering available in the wire centers where
BellSouth has lost, and is continuing to lose, a significant share of business to
competition comports with the “specific geographic market” requirement in Section
364.051(5)a)(2) of the Florida Statutes. Furthermore, the customers to whom
BellSouth made this offer available are “similarly situated” in that they have numerous

competitive alternatives.

Issue 3D(v): Is the BellSouth Key Customer tariff filing (Tariff Number T-020595
or a subsequent tariff filing that extends the expiration date thereof) unfair,
anticompetitive, or discriminatory under the criteria, if any, established pursuant to

this issue?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?
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A As discussed above under Issue 3D, it is not necessary to establish any such criteria.
Neither BellSouth’s June Key Customer offering nor a subsequent tariff filing that
extends the expiration date of an existing, approved offering is unfair, anticompetitive
nor discriminatory. As [ mentioned ecarlier, without the pressure of BellSouth’s
promotional offerings, ALECs will be insulated from competition by BellSouth at the
cost of depriving Florida consumers of the intended benefits of the vibrant

competition that exists in the local exchange market in Florida.

Issue 3E: What criteria, if any, should be established to determine whether any
other terms or conditions of a BellSouth promotional tariff offering are unfair,

anticompetitive, or discriminatory?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

A. BellSouth’s position is that it is not necessary to establish any criteria to determine
whether any other terms or conditions of a BellSouth promotional tariff offering are
unfair, anticompetitive or discriminatory. The primary question that should be asked

is whether the promotional offering is beneficial to end user customers.

Issue 3E(i): Is the BellSouth Key Customer tariff filing (Tariff Number T-020035)
unfair, anticompetitive, or discriminatory under the criteria, if any, established

pursuant to this issue?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?
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A As discussed above under Issue 3E, it is not necessary to establish any such criteria.
The BellSouth January Key Customer offering is neither unfair, anticompetitive nor

discriminatory.

Issue 3E(ii): Is the BellSouth Key Customer tariff filing (Tariff Number T-020595
or a subsequent tariff filing that extends the expiration date thereof) unfair,
anticompetitive, or discriminatory under the criteria, if any, established pursuant to

this issue?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

A. As discussed above under Issue 3E, it is not necessary to establish any such criteria.
Neither BellSouth’s June Key Customer offering nor a subsequent tariff filing that
extends the expiration date of an existing, approved offering is unfair, anticompetitive

nor discriminatory.

Issue 44: Under what terms and conditions should BellSouth promotional tariff

offerings be made available for ALEC resale?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

A. BeliSouth’s position is that the Act and this Commission’s rules govern BellSouth’s

requirements for the resale of promotional offerings. Consistent with the

Commission’s Order in Docket Nos. 960833-TP, 960846-TP, and 960916-TP, In

Re: Petitions by AT&T Communications of the Southern States, Inc., MCI
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Telecommunications Corporations, MCI Metro Access Transmission Services,
Inc., American Communications Services, Inc. and American Communications
Services of Jacksonville, Inc. for arbitration of certain terms and conditions of
a proposed agreement with BellSouth Telecommunications, Inc. concerning
interconnection and resale under the Telecommunications Act of 1996, issued
December 31, 1996, the following terms and conditions for the resale of promotions
appear in BellSouth’s interconnection agreements and Statement of Generally

Available Terms and Conditions (“SGAT”), Section XIV.B:

Retail promotions offered for ninety (90) days or less will not be
discounted. Promotions of more than ninety (90) days will be made
available for resale at the promotional rate minus the applicable
wholesale discount.

BellSouth is n compliance with the Commission’s Order, and according to the terms
of the interconnection agreements entered into between BellSouth and Florida
ALECs, all promotions are available for resale, and long-term promotions, including
the January and June Key Customer offerings, are available for resale at the

wholesale discount.

ARE BELLSOUTH’S PROMOTIONAL OFFERINGS CONSISTENT WITH
THE FCC’S TREATMENT OF PROMOTIONS IN THE FCC’S LOCAL

COMPETITION ORDER?

Yes. The FCC’s Local Competition Order regarding the treatment of promotions
makes it clear that promotions are not limited to waivers or discounts that expire in

ninety days or less. In deciding whether promotions are subject to the resale
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obligations set forth in the Act, the FCC concluded, “no basis exists for creating a
general exemption from the wholesale requirement for all promotional or discount
service offerings made by incumbent LECs.” See Local Competition Order at §948
(emphasis added). Instead, the FCC concluded that while “Short-term promotional
prices” are not subject to the wholesale rate obligation, long-term promotional prices
are subject to the wholesale rate obligation. Id. at 9949 (emphasis added). The
FCC then set guidelines for “determin(ing] when a promotional price ceases to be
‘short term’ and must therefore be treated as a retail rate” that is subject to the
wholesale discount. /d. at 9950. The FCC clearly recognizes that incumbents like
BellSouth may offer either short-term or long-term promotions, and that short-term

promotions are not subject to the resale discount requirements of the Act.

Issue 4A(i): Does the BellSouth Key Customer tariff filing (Tariff Number T

020035) meet the resale terms and conditions established pursuant to this issue?

Q. WHAT IS BELLSOUTH’S POSITION ON THIS ISSUE?

A. Yes. As I stated previously, BellSouth’s January Key Customer offering is available
for resale consistent with the resale obligations of the Act, FCC rules and

Commuission orders.

Issue 4A(ii): Is the BellSouth Key Customer tariff filing (Tariff Number T-020595
or a subsequent tariff filing that extends the expiration date thereof) meet the resale

terms and conditions established pursuant to this issue?

-40-



1 Q. WHAT IS BELLSOUTH’S POSITION ON THIS ISSUE?

3 A Yes. As I stated previously, BellSouth’s June Key Customer offering, including any

4 subsequent tariff filing that extends the expiration date of this offering, is available for
5 resale consistent with the resale obligations of the Act, FCC rules and Commission
6 orders.

7

8 Issue 5A: In the context of marketing promotional tariffs, what waiting period or

9 other restrictions, if any, should be applicable to BellSouth?

10
11 Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

12

13 A BellSouth’s position is there is no basis for any additional restrictions on BellSouth’s
14 ability to engage in marketing its promotional offerings. As the Comrmission
15 acknowledged in its June 28, 2002 order in Docket No. 020119-TP, BellSouth has
16 established a region-wide, 10-day waiting period, whereby BellSouth will not initiate
17 any win-back activities to regain a customer. See FPSC Order No. PSC-02-
18 0875-PAA-TP at page 21). In this same order, the Commission precluded
19 BellSouth from including any marketing information in its final bill sent to customers
20 who have switched providers. (/d. at page 22). Any additional restrictions would
21 unnecessarily restrict customer choice.

22

23 Issue 5B: In the context of marketing promotional tariffs, what restrictions, if any,
24 should be placed on the sharing of information between BellSouth’s wholesale and

25 retail divisions?
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WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

The Commission determined in its June 28, 2002 order in Docket No. 020119-TP,
that BellSouth is prohibited from sharing information with its retail division, such as
informing the retail division when a customer is switching from BellSouth to an

ALEC. (See FPSC Order No. PSC-02-0875-PAA-TP at page 21).

WHAT 1S BELLSOUTH’S POLICY REGARDING THE SHARING OF

WHOLESALE INFORMATION WITH ITS RETAIL DIVISION?

It is the policy of BellSouth to treat all Customer Proprietary Network Information
(“CPNI"") and Wholesale Information in a confidential manner. Wholesale
Information is information that BellSouth has in its possession because it provides

services to other carriers that provide services to end user customers.

Further, it is the policy of BellSouth to limit disclosure and the use of CPNI and
Wholesale Information in a manner consistent with the requirements of the FCC
rules, Section 222 of the Act, and any applicable state or local requirement. All
employees of BellSouth who may have access to either CPNI or Wholesale
Information receive annual training with respect to the proper use of and access to
such information. It is against BellSouth policy for any employee or authorized
representative of BellSouth to misuse wholesale information. It is the policy of
BellSouth that no BellSouth personnel shall access any BellSouth IT system unless
that person has a legitimate and authorized business purpose for such access.

Without limitation, this means that BellSouth personnel are prohibited from “system
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surfing” just to see what information is available. BellSouth’s wholesale operations
do not provide leads to its retail operations. Any information used by BellSouth’s
retail operations to develop lists of former customers that are potentially eligible for
promotional offerings are obtained from retail information sources — not wholesale

sources.

Issue 6: If the Commission determines that a BellSouth promotional tariff is

unlawful, what effect, if any, should this decision have on customers who have

already contracted for service under the promotional tariff?

Q.

WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

BellSouth’s January and June Key Customer offerings complied with Florida
Statutes and the Commission’s rules as they existed and as they had been interpreted
at the time BellSouth filed the offerings. Should the Commission find that these
offerings do not comply with specific criteria that are established in this proceeding
(which it should not), customers who have already contracted for service under the

offering should be allowed to continue to enjoy the benefits they bargained for.

WHAT FACTORS SHOULD BE CONSIDERED IF THE COMMISSION
DECIDES TO ESTABLISH NEW CRITERIA TO DETERMINE WHETHER
BELLSOUTH’S PROMOTIONAL  OFFERINGS ARE  UNFAIR,

ANTICOMPETITIVE OR DISCRIMINATORY.
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A. If the Commission decides to establish new criteria for BellSouth’s promotional

offerings, the following should be considered:

e Speed to market - Being able to roll out new offerings without extended
waiting periods benefits consumers.

» Presumptive validity — The legislature has already established the requirement
that tariffs will be presumptively valid and nothing established in this docket
should affect this requirement.

e Level playing field - Rules applicable to promotional offerings should apply
to all telecommunications service providers in the same manner. If rules are
not applied uniformly, the competitors of any provider to which, for example,
longer notice periods apply have the significant — and unfair — advantage of
being able to determine in advance the “game plan™ of those providers and,
quite possibly, of being able to implement a promotion of their own before
their competitor’s promotion even goes into effect. It clearly would be
inappropriate for any competitor to be granted such an advantage solely as a
result of regulation.

Q. PLEASE SUMMARIZE YOUR TESTIMONY.

A Competition in the telecommunications market exists in Florida. As that competition
continues to grow, incumbents like BellSouth come under increasing assault from
new rivals that can target the ILEC’s customers and attempt to win them over with
promotions. In such an environment, ILECs, as well as the ALECs, must have the
ability to compete for the customers that have been, or that may be, targeted
successfully by their competitors. Otherwise, competition cannot flourish, and
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1 whatever competition does exist will benefit only a few protected ALECs, but will
2 not benefit customers as a whole.
3
4 Further, BellSouth’s promotional offerings do not violate federal or state law, or the
5 requirements of this Commission. The FCC has specifically endorsed the benefits
6 that promotions provide to consumers.
7
8 Finally, from a public policy perspective, promotional offerings serve as concrete
9 evidence from all competitors, ILECs and ALECs alike, that competition is taking
10 hold in the market. If competitors were not active, BellSouth would have less need
11 to offer promotions. BellSouth’s promotional offerings, as well as those of the
12 ALECs, constitute recognition of competition and are a step to try to meet that
13 competition on each party’s own terms. In the process, competition fosters lower
14 rates, improved customer service, and service innovations. Business customers
15 benefit directly from lower rates, and consumers benefit both directly, from lower
16 rates, and indirectly through savings being passed on to them as a result of business
17 savings. The public in general will benefit from the lively interplay of rivalry and
18 competition among all carriers who will be free to pioneer service and marketing
19 innovations  that will improve the performance and accessibility of
20 telecommunications in Florida.
21
22 Q. DOES THIS CONCLUDE YOUR TESTIMONY?
23
24 A Yes.
25 (#464670)
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AFFIDAVIT OF ELIZABETH A. STOCKDALE

I, Elizabeth A. Stockdale, being of lawful age and duly swom, do hereby depose and state

as follows:

I PROFESSIONAL AND EDUCATIONAL BACKGROUND

1. T am employed by BellSouth Telecommunications, Inc. (“BellSouth”) as
Manager - Competitive Analysis in the BellSouth Federal Regulatory
Department. My business address is 675 West Peachtree Street, Atlanta, Georgia
30375.

2. I began my career with BellSouth in 1989 as a paralegal in the Washington, D.C.
office. In 1991, I transferred to the BellSouth Corporation Legal Department in
Atlanta, Georgia. From 1991 to 1993, I worked on antitrust matters. From 1993
to 1997, I worked on Federal Regulatory issues including universal service, price
regulation, interstate access and various Telecommunications Act of 1996 (the

Act”)' implementation issues. In 1997, I joined the Regulatory and External

! The Telecommunications Act of 1996, Pub. L. No. 104-104, 110 Stat. 56 (1996).



Affairs organization as Manager, Legislative Affairs. In that position, my duties
involved reviewing and analyzing state and federal legislation to determine,
among other things, the potential financial impact on BellSouth. I began working
in my present position in October 2001. [ have a Bachelor of Arts degree in
Political Science from Washington College in Chestertown, Maryland. I am
pursuing a Masters Degree in Public Policy with emphasis on
Telecommunications Policy from the Georgia Institute of Technology in Atlanta,
Georgia.

II. INTRODUCTION AND PURPOSE OF AFFIDAVIT

3. The purpose of this affidavit is to describe the current status of local exchange
service competition in BellSouth’s wireline local service areas in Florida and
Tennessee. The information that 1 present provides empirical proof that
BellSouth has satisfied Track A of Section 271 of the Telecommunications Act of
1996. The data further demonstrate that competition in the Florida and
Tennessee local exchange markets is economically viable and irreversible.

4. The affidavit exhibits provided with the public version of this filing contain
public information relating to local competition. Public Exhibits ES-1 through
ES-2 contain recent information on competitive local exchange carriers
(“CLECs”™) operating in Florida and Tennessee from the respective state
commissions.” Public Exhibits ES-3 through ES-4 lists the competitors with

signed BellSouth interconnection agreements in Florida and Tennessee. Six

2 The term “Alternative Local Exchange Carrier” or “ALEC” used by the Florida Public Service
Commission (“FPSC") pursuant to Chapter 25-4.003(2) of its rules is synonymous to the term “CLEC”
used throughout this Affidavit.



Exhibits, ES-5 through ES-10 contain confidential and sensitive competitive
proprietary information regarding individual CLECs in Florida and Tennessee. A
complete set of exhibits containing confidential information is being filed under a
protective order. In the public filing, these exhibits are filed with the confidential
information redacted. The remaining Exhibits ES-11 and ES-12 contain public
information.

. As discussed in more detail below, the local market in BellSouth’s Florida and
Tennessee service areas is irreversibly open to competition. Numerous carriers
are currently providing actual facilities-based commercial alternatives to business
and residential customers in both states. Moreover, local competition is firmly
rooted, as the evidence below shows.

a. In BellSouth’s Florida service area, as of July 2002, over 105 CLECs were
serving approximately 1,300,000 access lines, which is at least 17.7% of the
total access lines in BellSouth’s service area. BellSouth’s evidence indicates
at least 51 of the CLEC providers in Florida are facilities-based providers. In
that same month, BellSouth had over 350 approved Interconnection,
Collocation and/or Resale agreements with alternative local exchange
providers in Florida. In addition, BellSouth has completed 1,371 collocation
requests for CLECs in 130 of BellSouth’s Florida 201 wire centers. From
these 130 wire centers, CLECs’ collocation arrangements enable facilities-
based CLECs to address approximately 92% of BellSouth’s total access lines.
See Tables 1, 2, and 3. See also Exhibits ES-3 through ES-7.

b. In BellSouth’s Tennessee service area, as of July 2002, at least 77 CLECs
were serving over 334,000 access lines, or between 11.6% and 12.9% of the
total access lines in BellSouth’s service area. BellSouth’s evidence indicales
at least 35 of the CLEC providers in Tennessee were facilities based
providers. In that same month, BellSouth had over 275 approved
Interconnection, Collocation and /or Resale agreements with competitors in
Tennessee. In addition, BellSouth has completed 424 collocation requests for
CLECs in 60 of BellSouth’s Tennessee wire centers. From just these 60 wire
centers, CLECs’ collocation arrangements enable facilities-based CLECs to
address approximately 70% of BellSouth’s total access lines. See Tables 4, 5
and 6. See also Exhibits ES-8 through ES-10.



¢. CLECs have committed millions of dollars to deploy state-of-the-art facilities
in BellSouth’s service areas, including switching capacity, intra-city fiber
rings and inter-city fiber routes. Exhibit ES-12 provides network information
from the websites of eight CLECs that have switches, interconnection points
and/or gateways providing service in BellSouth’s services areas in Florida
and Tennessee. See Exhibit ES-12

III. LOCAL COMPETITION IN FLORIDA AND TENNESSEE- GENERAL

A. BellSouth’s Method One and Method Two

6. BellSouth relies on data from its own internal databases as well as external
sources of public information such as public utilities commission or public
service commission (“PUC” or “PSC”) reports, Federal Communications
Commission (“Commission” or “FCC”) reports, trade press, and company Web
pages to assess the state of local competition in the states of Florida and
Tennessee.

7. As discussed in detail in Exhibit ES-11, BellSouth has developed two
methodologies for estimating the local lines that CLECs serve in its area. These
methods assimilate BellSouth’s internal data and generate two conservative
estimates of the number of lines CLECs serve on a facilities-basis.” These are the
same methods BellSouth employed in its previous 271 applications.

8. In Method One, BellSouth identifies the number of CLEC E911 listings,
Unbundled Network Elements (“UNEs”) including UNE loops and UNE
platforms (“UNE-Ps”), and interconnection trunks (“IC Trunks™), whenever data

is available.® See Exhibits ES-5, ES-6, ES-8, ES-9, And ES-11. These data are

* The actual count of resold local access lines does not need to be estimated because it is available directly
from BellSouth’s billing systems.

# See Facilities-based Line Estimate Methodology, Exhibit ES-11.




organized into three categories. The three categories considered to estimate each
CLEC’s total facilities-based lines are (1) the E911 Listings category - the sum of
residence and business E911 listings; (2) the UNE category - the total of UNE
loops and UNE-Ps (loop/port combinations); and (3) the interconnection trunk
category - the total number of interconnection trunks. These categories contain
data that provide a reasonable basis to estimate facilitics-based CLEC lines.
These same data categories have been used in the estimation methods of other
successful Section 271 applicants.

9. Since CLECs pursue different mixes of target markets — e.g., large business,
small/medium business, residential and small business — data does not exist for
every category for every CLEC. Diversity in target markets translates to different
network approaches, e.g., traditional switched service or data-centric, either alone
or in various combinations. Because of these differing facilities-based
approaches, data exist, for example, in only one category for many facilities-
based CLECs. In such cases, the data from that single category are used for the
estimate of facilities-based lines.

10. BellSouth’s Method One estimation approach is conservative in at least two
major ways. First, BellSouth does not increase its Method One estimate of total
lines by adding across data categories although it would be reasonable to do so in
certain cases.” Second, when interconnection trunks are the basis for the estimate

of total facilities-based lines, BellSouth assumes a very conservative 1-line-to-1-

% In other 271 filings, for example, one method employed to estimate CLEC lines adds UNE-Ps to
interconnection trunks. See Joint Affidavit of J. Gary Smith and Mark Johnson, Application by SBC
Communications, Inc., d/b/a/ Southwestern Bell for Provision of In-Region, InterLATA Services in Kansas
and Oklahoma, CC Docket No. 00-217. In BellSouth’s Method 1, only the interconnection trunk category
serves as the basis for the estimate of a particular CLEC’s lmes.



trunk ratio. Other 271 applications have included higher line-to-trunk ratios,
leading to commensurately higher CLEC line estimates.® BellSouth’s estimates
are also conservative with regard to the residential facilities-based share of total
CLEC lines. For example, some CLECs focus on providing high-speed Internet
access over DSL using BellSouth’s UNE loops. A portion of that DSL service is
provided to residential customers. Yet BellSouth’s systems do not identify
residence or business UNE loops separately. Absent clear indications from the
data of the number that are residential lines, all of the UNE loops — including any
used to provide DSL service to residential customers — are counted as business
class.

11. Within this conservative approach, BellSouth first selects the highest total from
among the three categories as its estimate of total facilities-based lines for each
CLEC. In many cases, no further analysis is necessary to differentiate that
estimate because the category itself breaks down the CLEC line total by business
and residential lines, e.g., E911 Listings and UNE-Ps. When the category
selected shows only total lines, i.e., unbundled local loops or local
interconnection trunks, BellSouth determines the number of business lines by
subtracting from the total the number of residential lines in service, when
available, from the total lines. If no direct evidence of residential lines for a
CLEC is present, all the lines are treated as business. This approach

acknowledges the fact that CLECs, in general, are targeting the business market

8 Ibid at Tables 2 and 3 at pp. 6-7.



first. Exhibit ES-11 contains additional information on the indicators of CLECs’
facilities-based lines.

12. BellSouth’s Method Two estimate is based on just two data categories —
facilities-based CLECs’ E911 Listings and UNE-Ps.” See Exhibits ES-6 and ES-
9. Facilities-based carriers are responsible for submitting their own subscriber
data to the E911 database. Carriers are instructed to include only those
subscriber lines from which outbound calls can be made.

13. Because facilities-based carriers make these entries themselves and because these
entries are critical to the purposes served by the maintenance of the database,
BellSouth believes that E911 listings provide a reasonable estimate of facilities-
based lines. However, the E911 database does not capture all lines served by
competing carriers on a facilities-basis. For example, when a facilities-based
CLEC provides service over the UNE-P, BellSouth provides switching and
maintains the E911 listing just as BellSouth does for resold lines. Therefore, the
number of CLEC UNE-Ps needs to be added to the CLEC E911 listings for a

more complete estimate of each CLEC’s total lines.

? Method Two has been relied upon by the Department of Justice as well as accepted by this Commission in
numerous 271 proceedings including BellSouth’s Georgia/Louisiana 271 proceeding. See GA/LA Order

9 12-14. See also DOJ Arkansas/Missouri Evaluation, CC Docket No. 01-194, fn. 8 (FCC filed Sept. 24,
2001) (“Estimated market share will vary depending on the methodology used to estimate facilities-based
lines. The Department relied on entries in the E-911 database.”); DOJ New York Evaluation, CC Docket
99-295, at 9 (FCC filed Nov. 1, 1999); DOJ Kansas/Oklahoma Evaluation, CC Docket No. 00-217, fns, 11
& 25 (FCC filed Dec. 4, 2000); DO.f Massachusetts Evaluation, CC Docket No. 00-176, at 4 (FCC filed
Oct. 27, 2000); DOJ Pennsylvania Evaluation, CC Docket No. 01-138, at 4 (FCC filed July 26, 2001). In
fact the DOJ, in this proceeding relied upon BellSouth’s methedology for estimating CLEC lines. See DOJ
Georgia/Louisiana Evaluation, CC Docket No. 01-277 filed November 6, 2001 and DOJ
Georgia/Louisiana Evaluation, CC Docket No. 02-35 filed March 21, 2002,



B. Collocation Arrangements

14. Because CLEC collocations are also a powerful indicator of the extent of local
competition in a given area, BellSouth provides data on the number of CLEC
collocation arrangements per wire center.  The collocation information
demonstrates the extent to which CLECs are serving BellSouth’s Florida and
Tennessee service areas. The data presented show that CLECs are providing
service broadly over BellSouth’s service area. Where a CLEC is collocated, it
has at least “the potential to serve many more customers through the leasing of
UNEs.”®

IV. LOCAL COMPETITION IN FLORIDA

A. CLEC Lines in the Local Market — BellSouth Method One and
Method Two

15. Under Method One, data from BellSouth’s information systems indicate that as
of July 2002, 116 CLECs were each serving 40 or more local lines in BellSouth’s
service area in Florida. See Exhibit ES-5. Overall, BellSouth estimates that these
116 competing carriers provide local service to some 1,317,473 lines, or 18.1%
of the combined CLEC and BellSouth lines in BellSouth’s area in Florida as

shown in Table 1 below.’

¥ Development of Competition in Local Telephone Markets GAO/rced-00-38 at 19, Report to the
Subcommittee on Antitrust, Business Rights and Competition, Committee on the Judiciary, U.S. Senate,
January 2000.

® Because of the number of CLEC providers in Florida, BellSouth employs a higher CLEC line count
threshold in Florida than in Tennessee and the seven other states in BellSouth’s territory. Total CLEC line
share estimates for Florida are based upon CLECs serving at least 40 lines whereas line share estimates in
other states, including Tennessee are based upon CLECs serving 10 lines or more.



TABLE1 METHOD ONE: FLORIDA

Number
CLEC PROVIDERS of TOTAL
CLECs Lines
56,708 Resale
FACILITIES- 61
BASED 1,211,062 Facilities-
Based
RESALE - ONLY 55 49,703 Resale
CLEC TOTAL 116 1,317,473
LINES
TOTAL LINES 7,262,180
ESTIMATED CLEC 181% '
LINE SHARE

16. Table 1 includes aggregate line totals for carriers that are competing on a
facilities-basis in BellSouth’s service area in Florida. Over 90% of the total
CLECs lines are served by CLECs using their own facilities, either exclusively or
in combination with BellSouth UNEs and/or UNE-Ps. A significant number of
facilities-based lines, 417,258, serve Florida residential customers. Also, as of
July 2002, 55 CLECs (each serving at least 40 lines) were providing a total of
49,703 access lines in BellSouth’s Florida service area solely through resale.
Table 1 also shows that 99,776 total CLEC resale lines were residential lines and
6,635 were business lines.

17. Method Two, which relies upon E911 Listings and/or UNE-P, produces data for

51 facilities-based CLECs (as compared to the 61 CLECs included in Table 1

' CLEC line share % based on CLECs’ lines divided by total lines. Total lines equals CLECs’ lines plus
BellSouth access lines.



when data on UNE loops or IC trunks are also considered). Under Method Two,
BellSouth estimates that CLECs are serving 1,173,150 facilities-based lines in
Florida. See Exhibit ES-6. When the CLEC resale lines are included, the overall
total of CLEC lines becomes 1,279,505, which translates to 17.7% of the local
access lines in BellSouth’s Florida service area.''

TABLE 2 METHOD TWO: FLORIDA

Number
CLEC PROVIDERS of TOTAL
CLECs Lines
56,652 Resale
FACILITIES- 51
BASED 1,173,150 Facilities-
Based
RESALE - ONLY 55 49,703 Resale
CLEC TOTAL 106 1,279,505
LINES
TOTAL LINES 7,224,212
ESTIMATED CLEC 17.7%
LINE SHARE

18. Additionally, Exhibits ES-6 shows that CLECs are serving 434,881 or 34% of
their total lines through UNE-P. UNE Loops account for approximately 12% of
the CLEC-provided access lines. Nearly half of the CLEC total access lines in
BellSouth’s Florida service area are being served by CLECs exclusively over

their own facilities.

"' A5 the Commission stated in the GA/LA Order, “Congress specifically declined to adopt a market share
or other similar test for BOC entry into long distance. See G4/LA Order Y 14. Nevertheless, it is worth
noting that the total CLEC line share in Florida exceeds the total line share of all the other 271 approved
states with the exception of Georgia, at the time 271 applications for those states were filed with the

Cormmission.
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19.

20.

Among the many facilities-based CLECs in Florida are AT&T (includes Teleport
MediaOne, and AT&T Broadband), Elantic (Florida Digital Network), KMC
Telecom, Inc., Knology, MCI (includes WorldCom, MFS and Intermedia) and
US LEC." Each of these carriers has an approved interconnection agreement
with BellSouth, and each provides facilities-based service to either (or both)
business and residential customers. As of July 2002, these carriers served over
430,500 business lines and approximately 175,000 residential lines.

Although CLEC line shares reflect stronger competition in Florida’s business
market, residential customers are also receiving the benefits of competition. In
fact, BellSouth’s Method Two estimated CLEC residential line share in Florida,
as of July 2002, exceeds the residential line share of all other 271-approved states
at the time those applications were filed."> Increased choices for consumers are
also evident from the numerous CLLECs offering residential service in Florida.
BeliSouth’s telephone directories, upon CLEC request, are required to provide
consumers with contact information for CLECs serving their areas. For example,
the directory for Brooksville lists 35 different competing residential local service

providers, the Cedar Key directory lists 37, the Chipley directory lists 41, the

2 Ag of April 3, 2002, US LEC served over 2000 medium-to-large sized businesses in Florida. “US LEC’s
service area covers more major business markets in Florida than any other competitor, including BellSouth,
Verizon and Sprint.” As Aaron Cowell, president and COO of US LEC states, "“with our new customer
growth averaging more than 12 percent each quarter, US LEC truly dominates the competitive landscape in
Florida.” See US LEC Press Release, US LEC Dominates Competitive Landscape in Florida (April 3,

2002).

1* Competitive Volume Sources: VT: Brown Decl., Att. 1; RI: Local Competition in Rhode Island; AR:
1.G. Smith Aff., Att. A; MO: Tebeau Aff, Att. A; PA: Taylor Decl,, Att. 1 & Exh. B; CT: Taylor Decl.,,
Att. A; MA: Supplemental Brief, Att. A & Initial Taylor Decl., Att. A; KS/OK: Smith-Johnson Aff., Att.
A; TX: Habeeb Supplemental Aff. & Att. A; NY: Taylor Decl., Att. A. BOC Access Line Sources: VT:
McCarren/Garzillo/Anglin Decl; RI: Brief, Att. A, Exh. 6 & 7; ME: Torre Decl,, Att. 1; NJ: Initial
Application, Taylor Decl., Att. 1 & Att. 1, Exh. A. All Other States: BOC access lines as reported through

ARMIS.
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21.

Dunnellon directory lists 35, and the Fernandina Beach directory lists 37
competitors. Additional examples of the number of CLECs listed offering
residential service include Florida Keys — 38, Green Cove Springs — 42, Havana
—39, Lake City — 41 and Palatka — 42. The number of CLEC residential lines will
likely increase now that MCI has begun offering “The Neighborhood” plan in
many of Florida’s metropolitan areas.'*

B. CLEC Collocation Arrangements

As stated above, the quantity of CLEC collocations is also a good indicator of the
extent of facilities-based competition in a given area. As of July 2002 in Florida,
BellSouth’s records show a total of 1,371 completed collocation arrangements for
over 50 CLECs. Currently 130 wire centers out of total of 201 in BellSouth’s
Florida service area have at least one completed collocation arrangement. See
Exhibit ES-7. As shown in Table 3 below, a substantial portion of the completed
CLEC collocations are in 49 of the larger BellSouth wire centers. These top wire
centers alone serve nearly 60% of BellSouth’s business access lines.
Cumulatively, a total of 130 Florida wire centers have one or more collocations
completed that offer the potential for different facilities-based ALECs to address

92%, of the total access lines in BellSouth’s service areas. See Exhibit ES-7.

'* MCI’s Neighborhood plan includes unlimited domestic local and long distance service as well as several
vertical features for about $50.00 per month. See, A. Backover, MCI takes on Bells with plan for about
$50, USA Today (April 14, 2002), http://www .usatoday.com/money/telecom/2002-04-15-mci-bells.htm.00.
See also hitp://www.mci.com/res_local_service/jsps/default.jsp.
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TABLE 3 FLORIDA: ALEC collocations, lines addressed in Wire Centers

% of % of
BellSouth Collocations BellSouth’s BellSouth’s
Wire Centers Completed Residential Business
Lines Lines

13 or more completed-
Top 50 Wire Centers 904 45% 59 %
1% to 49" Wire Centers

5 to 12 completed - 385 34% 25%
50th — 94™ Wire Centers

1 to 4 completed - 82 13% 11%
95™ _ 130 Wire Centers

Collocations Completed 1,371 91% 95%

C. CLEC Lines in Local Market — External Information

22. As shown above, local competition is a reality in Florida. BellSouth’s data
demonstrate that CLECs are utilizing all three means of competitive entry:
facilities based, UNEs and resale to provide business and/or residential services.
CLECs are also providing service over an extensive portion of BellSouth’s
service area. BellSouth’s data also show that CLECs are making substantial
progress in both the residential and business market segments in Florida.

23. This Commission’s most recent Local Telephone Competition Report also shows
that statewide CLECs are providing service over their own facilities, over UNEs
and over resold lines.”” Table 6 of the Commission’s Competition Report shows
that as of December 2001, CLECs provided service to approximately 866,809

lines or 7% of the access lines in the state of Florida. (/d.) The CLEC line share

15 Local Telephone Competition: Status as of December 31, 2001, Industry Analysis and Technology
Division, Wireline Competition Bureau, July 2002 (“Competition Report”).
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estimates reported in the Competition Report are based upon the number of lines
the CLECs themselves reported serving on FCC Form 477. Because the
Commission requires only those carriers serving 10,000 lines or more to submit
this form, the line counts in the report tend to underestimate the number of CLEC
lines in service.'® Indeed the Florida Public Service Commission’s (“FPSC”)
Competition Report indicates that CLEC lines shares were significantly higher
than those previously reported by this Commission for June 2001 7 For instance,
according to the FPSC’s report, as of June 2001, 108 CLECs reported serving
959,586 access lines or 8% of the total market share. Conversely, just 18 CLECs
provided this Commission their June 2001 line counts for Florida. Those 18
CLECs reported serving only 864,892 access lines or 7% of the market.

24. BellSouth’s CLEC line share estimates presented here are based upon July 2002
data for as many as 116 CLECs, Nevertheless, BellSouth’s Method Two CLEC

line estimates are comparable to the numbers reported by the CLECs themselves.

' The inaccuracy may also be due to the fact that CLECs are cither overlooking or misinterpreting the
requirement that they convert high-capacity lines into voice-grade-equivalent lines. The FCC directs
CLEC:s to report “all local exchange service lines and all lines that are used for exchange access services.”
Carriers must report all “voice-grade equivalent lines,” which are defined as “a line or channel that directly
connects an end user to a carrier and allows the end user to originate and terminate local telephone calls on
the public switched network,” As the Commission itself has noted, “the reports of at least some CLECs are
not consistent” with its directions, and, as a resuit, “there may be some need for further clarification and
adjustment of the reporting system.” The CLEC-reported totals in the FCC’s report may be understated for
other reasons as well. The FCC requires CLECs to provide the number of lines they serve on a state-by-
state basis, but only for the states “in which they provide 10,000 or more ‘voice-grade equivalent lines.””
Form 477 Instructions. As the Commission has recognized, “lines as reported by CLECs are understated as
a result of th[is] state-specific reporting threshold.” Local Competition Report: Status as of June 31, 2001,
Industry Analysis Division, Common Carrier Bureau, February 2002 at 2, n.5.

1 Competition in Telecommunications Markets in Florida, Florida Public Service Commission, Division of
Competitive Services, December 2001 (App. H-FL, Tab 59). The FPSC’s Competition Report is based
upon data the CLECs themselves provided in response to a data request submitted to all certified ILECs
and CLECs in the state. The FPSC also set forth a number of caveats on the accuracy of the CLEC market
share analyses presented in their report. For instance, the FPSC noted that CLECs did not respond
uniformly to all questions posed in the data request due to differing interpretations. In addition, some
CLECs provided only the number of residential or business customers they serve thus not allowing for
specific line counts if a business has more than one access line. FPSC Competition Report at 54, 55.
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25.

Under Method Two, BellSouth estimates that 106 CLECs, each serving 40 lines
or more, served approximately 1,279,505 access lines in BellSouth’s service area
as of July 2002. See Exhibit ES-6. Allowing for CLEC under reporting and
several months of market growth, BellSouth’s Method Two assessment is
reasonably comparable to this Commission’s and the FPSC’s assessments.'®

D. CLEC Investment Indicates that Competition is Irreversible

CLECs have invested millions of dollars in developing fiber access and transport
facilities and switching capabilities in Florida.'””  For instance, the following
CLECs have local voice fiber networks in place in Florida: Adelphia (Ft.
Lauderdale), AT&T (Ft. Lauderdale, Miami Orlando), Florida Digital Network
(Ft. Lauderdale, Orlando), KMC (Daytona Beach) MCI/WorldCom (Miami,
Orlando), and XO (Miami).*® In addition, the following CLECs have operational
voice and or data networks with at least one operational voice switch and or data
switch in many of the major markets in BellSouth’s Florida service area:
Adelphia (Orlando, Ft. Lauderdale), AT&T (Ft. Lauderdale, Miami, Orlando),
Florida Digital Network (Cocoa Beach, Orlando), KMC (Daytona Beach), Time
Warner (Orlando), and MCI/WorldCom (Miami, Orlando, Pompano Beach).
CLECs themselves report that they can and do use their switches to serve very
large geographic areas — as large as an entire LATA, an entire state, or even

multiple states.

18 BellSouth’s territory amounts to about 60% of the Universal Service Funds lines in Florida. Statistics of
Communication Common Carriers, (released September 15, 2001), Table 5-1, at 227.

19 See Exhibit ES-12 for information on selected CLECs.

% See New Paradigm Resources Group, Inc. (“NPRG”) CLEC Report 2002, Competitive Last Mile
Providers, 15™ Edition, November 2001.
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27.

As shown above, facilities-based CLECs have built high capacity state-of-the-art
transmission facilities utilizing fiber optic cable that currently service major
Florida metropolitan areas. @~ CLECs are increasingly using the newest
technologies to offer integrated communications services to Florida consumers.

LOCAL COMPETITION IN TENNESSEE

A. CLEC Lines in the Local Market — BellSouth Method One and
Method Two

Data from BellSouth’s information systems indicate that, as of July 2002, 82
CLECs were each serving 10 or more local lines in BellSouth’s Tennessee service
area. See Exhibit ES-8. Using Method One, BellSouth estimates that these 82
competing carriers provide local service to some 378,375 lines, or 12.9% of the

total lines in BellSouth’s area as shown immediately below.

TABLE 4 METHOD 1: TENNESSEE

Number
CLEC PROVIDERS of TOTAL
CLECs Lines
8,500 Resale
FACILITIES- 40
BASED 344,524 Facilities-
Based
RESALE - ONLY 42 25,351 Resale
CLEC TOTAL 82 378,375
LINES
TOTAL LINES 2,925,943
ESTIMATED CLEC 12.9% *
LINE SHARE

2! Total CLEC line share for Tennessce has decreased over 1 percentage point since May of this year due to
a substantial loss in CLEC facilities-based business lines. Over the last several months, total CLEC
business lines have decreased over 10%. CLEC residential lines, on the other hand, have increased over
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28.

29.

Table 4 includes aggregate line totals for 40 carriers that are competing on a
facilities-basis. Over 90% of the total CLEC lines in BellSouth’s Tennessee
service area are served by CLECs using their own facilities, either exclusively or
in combination with BellSouth UNEs and/or UNE-Ps. A number of facilities-
based lines — 13,891 — serve residential customers. Also, as of July 2002, 42
resale-only CLECs (each serving at least 10 lines) were providing a total of
25,351 access lines in BellSouth’s Tennessee service area. Table 4 also shows
that 24,960 of these were residential lines and 391 were business lines. Exhibit
ES-8, page 2 of 3, lists the 42 resale-only CLECs that each serve at least ten lines
in BellSouth’s area in Tennessee and their number of lines by residence or
business class of service.

Table 5 presents results from Method Two that relies upon E911 Listings and/or
UNE-P data extant for 35 facilities-based CLECs (as compared to the 40 CLECs
included in Table 4 when data on UNE loops or interconnection trunks are also
considered). Using this data, BellSouth estimates that CLECs are serving
300,964 facilities-based lines. See Exhibit ES-9. These 35 facilities-based
CLECs also serve 8,498 resold lines. When the 25,351 lines from the 42 resale-
only CLECs are included, the overall total of CLEC lines becomes 334,813

which translates to 11.6% of the local access lines in BellSouth’s area.”

70% since February of this year. Compare Exhibit ES-8 with Exhibit JAR-7 of the Direct Testimony of
John Ruscilli before the Tennessee Regulatory Authority, filed in Docket No. 97-00309, April 26, 2002
(App. C-TN, Tab 5).

22 BellSouth’s Method 2 estimate of CLEC total lines for Tennessee exceeds the line share estimates of
most other 271 applicants using comparable estimation methods at the time those applications were filed.
See n.13 supra.
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TABLE 5 METHOD TWO: TENNESSEE

Number
CLEC PROVIDERS of TOTAL
CLECs Lines
8,498 Resale
FACILITIES 35
BASED 300,964 Facilities-
Based
RESALE - ONLY 42 25,351 Resale
CLEC TOTAL 77 334,813
LINES
TOTAL LINES 2,882,381
ESTIMATED CLEC 11.6%
LINE SHARE

30. Additionally, Exhibit ES-9 shows that CLECs are serving 75,056 or 22% of their

31

32.

lines through UNE-P. UNE Loops account for approximately 15% of the CLEC
provided access lines. Over half of the total CLEC access lines in BellSouth’s
Tennessee service area are served by CLECs exclusively over their own facilities.
Among the many facilities-based CLECs in Tennessee are AT&T, Birch
Telecom, Knology, MCI-WorldCom, NewSouth Communications, and US LEC.
Each of these carriers has an approved interconnection agreement with BellSouth,
and each provides facilities-based service to either (or both) business and
residential customers. See Exhibit ES-9. Indeed, these carriers alone serve over
140,000 business lines and over 6,300 residential lines on a facilities basis.

The CLEC line share range evidenced in Tennessee simply reflects the realities of
the marketplace. CLECs specifically target customers that generate high levels of

traffic and revenues. Thus, the majority of facilities-based CLECs have first
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targeted the business segments in the larger US markets.”” As shown in Tables 4
and 5 above, BellSouth conservatively estimates that CLECs are serving just over
2.2% of the residential lines in BellSouth’s area in Tennessee.”* However,
although most CLECs are targeting the business segment and deploying the latest
technologies to serve metropolitan arcas first, the prospects for benefits to
residential consumers are very good. In fact, as noted above, CLEC residential
facilities-based lines have increased over 70% since the first part of 2002.%
Increased choices for consumers are also evident from the numerous CLECs
offering residential service in Tennessee. The telephone directories, upon CLEC
request, are required to include contact information for CLECs serving their areas.
For example, the directory for Chattanooga lists 33 different competing
residential local service providers, the Jackson directory lists 29, the Memphis
directory lists 39, the Nashville directory lists 39, and the Knoxville directory lists

35 competitors.

3 The ALTS annual report addresses the current state of competitive development: “The business wireline
market is one of the most attractive markets for many CLECs. To raise capital and build their networks,
CLECs must target customers that offer the greatest rate of return. This strategy is consistent with how the
Bell system originally erected its network, first to serve highly concentrated areas .... Such high-volume
clients enable CLEC:s to take advantage of geographic concentration and network scalability. As the
industry matures, we will see a greater push 1nto residential markets further expanding the benefits of
competition.” (ALTS 2001 at 10.)

# The CLEC residential line share for Tennessee, as formulated under Method Two, is greater than the
CLEC residential line share evidenced in New Jersey, Maine, Vermont and Connecticut at the time 271
applications were filed in those states. See n.13 supra.

% Compare Exhibits ES-8 and ES-9 with Exhibits JAR-7 and JAR-8 of the Direct Testimony of John
Ruscilli before the Tennessee Regulatory Authority, filed in Docket No. 97-00309, April 26, 2002. Note
corresponding 80% increase in CLEC residential facilities-based lines under BellSouth’s Method 2 -
Exhibit ES-9.
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B. CLEC Collocation Arrangements

33. As of July 2002 in Tennessee, BellSouth’s records show a total of 424 completed
collocation arrangements for 29 CLECs. Currently 60 wire centers out of a total
of 196 in BellSouth’s Tennessee service area have at least one completed
collocation arrangement. See Exhibit ES-10. Not surprisingly, CLECs are
collocated heavily in the BellSouth wire centers with the highest densities. As
shown in Table 6 below, approximately 64% of the completed CLEC
collocations are in just 21 BellSouth wire centers. These top 21 wire centers each
have 10 or more completed collocations. These wire ceniers alone serve
approximately 37% of BellSouth’s total combined access lines. From these 21
wire centers, different facilities-based CLECs can address 33% and 49%
respectively of the residential and business access lines in BellSouth’s area.
Cumulatively, a total of 60 wire centers have one or more collocations completed
that offer the potential for different facilities-based CLECs to address 70% of the
total access lines in BellSouth’s service area in Tennessee. Overall, one or more
completed collocations in these 60 wire centers enable CLECs to address
approximately 67% and 79% respectively of BellSouth’s total residence and

business access lines. See Exhibit ES-10.
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TABLE 6 CLEC collocations and lines addressed in BellSouth Wire Centers

Ranking % of % of
of CLEC Collocations BellSouth BellSouth
collocations Complete Residence Lines Business Lines
In Wire Centers In Wire Centers
10 or more completed
-Top 21 Wire Centers 271 33% 49%
1 to 9 completed -
22nd-60" Wire 153 34% 30%
Centers
Total 424 67% 79%

C. CLECSs’ Lines in the Local Market — External Information

34. As shown above, local competition is a reality in Tennessee. BellSouth’s data

demonstrate that CLECs are utilizing all three means of competitive entry —

facilities based, UNEs and resale — to provide business and residential services.

35. Tables 6 and 10 of the Commission’s July 2002 Competition Report shows that

nine CLECs reported serving just over 268,000 lines as of December 2001.%

This estimate is rcasonably consistent with BellSouth’s estimates that are

currently on the record in the state proceeding. Exhibit JAR-8 of the Testimony

of John A Ruscilli in the TRA proceeding identified seven CLECs serving

approximately 10,000 lines or more in BellSouth’s Tennessee service area as of

the end of February 2002, Collectively these seven CLECs served approximately

% The most recent Federal Communications Commission Competition Report showed that total CLEC
lines in Tennessee decreased from June 2001 to December 2001 by just over one percent. ILECs also
experienced line losses of nearly 2% over the same six-month period. Thus, although CLECs themselves
have recently reported line share loss in Tennessee, the CLEC line loss is probably more symptomatic of
the overall decline in switched access lines and not due to less favorable competitive conditions for CLECs
in the state of Tennessee. Moreover, since BellSouth’s line share estimates do not show a similar line loss
over this period, the decrease could also be a function of the FCC reporting methodology as previously

noted at n.16 supra.
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36.

291,000 lines or 10% of the lines in BellSouth’s service area. Allowing for two
months of growth, and given that BellSouth’s territory covers the vast majority of
the state, BellSouth’s line estimates are reasonably close to the switched access
lines that the CLECs themselves reported serving.

Moreover, BellSouth’s Method Two estimates of the number of facilities-based
lines served by CLECs in BellSouth’s region are very close to the TRA’s own
competitive assessments.”’ In its 271 proceeding transcript, the TRA estimates
that as of May 2002, in Tennessee, 37 CLECs were serving approximately
396,000 access lines, excluding resale lines, in the state.?® 1t is reasonable to
assume that 316,000 of the CLEC facilities-based access lines were served by
CLECs operating in BellSouth’s territory given that BellSouth’s service area
covers all the major metropolitan arcas and BellSouth serves approximately 80
percent of the ILEC access lines in Tennessee.”” As of May 2002, BellSouth
estimated that 34 facilities-based CLECs were serving 338,666 access lines in the
BellSouth service area. Indeed, although one TRA Director suggested that
BellSouth’s estimate of CLEC penetration might be somewhat exaggerated,
given the assumptions set forth above, the difference between BellSouth’s

estimate and the TRA’s own figures is probably less than 20,000 access lines.

" The TRA’s line share assessments are based on information submitted by the CLECs in monthly
Wireline Activity Reports filed in Docket No. 97-00309.

% See In Re. BellSouth Telecommunications, Inc.’s Entry Into Long Distance (interLATA) Service in
Tennessee, Pursuant 1o Section 271 of the Telecommunications Act of 1996, Docket No. 97-00309,
Transcript of Proceedings at 5-6, August 26, 2002 (App. C-TN, Tab 53).

2 Statistics of Communications Common Carriers at Table 5-1. See n.18 supra.
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38.

D. CLEC Investment Indicates that Competition is Irreversible

CLECs have invested millions of dollars in developing fiber access and transport
facilities and switching capabilities in Tennessee.*® For instance, the following
CLECs have local voice fiber networks in place in Tennessee: Adelphia
(Knoxville, Nashville), AT&T (Chattanooga, Knoxville, Nashville), ITC-Delta
Com (Chattanooga, Memphis, Nashville), MCI/WorldCom (Knoxville,
Mempbhis), and XO (Nashville, Memphis).*' Moreover, the following CLECs
have operational voice and or data networks with at least one operational voice
switch and or data switch in many of the major Tennessee markets: US LEC
(Chattanooga, Knoxville, Memphis, Nashville}, NewSouth (Nashville); AT&T
(Chattanooga, Knoxville, Nashville), KMC (Chattanooga), MCI/WorldCom
(Knoxville, Memphis), BTI (Knoxville, Nashville), Nuvox (Memphis, Nashville)
and Xspedious (Memphis, Nashville).

As shown above, facilities-based CLECs have built high capacity state-of-the-art
transmission facilities utilizing fiber optic cable that currently service major
Tennessee metropolitan areas. CLECs are increasingly using the newest
technologies to offer integrated communications services. For instance,
NewSouth, a “broadband switch based integrated communications provider offers
a selection of high-speed Internet access, data, local, long distance and enhanced
services” to customers through-out Tennessee. See Exhibit ES-12. NewSouth’s

mission statement is “to be the dominant super-regional competitive broadband

% See Exhibit ES-12 for information on selected CLECs.
3! See NPRG CLEC Report 2002, Competitive Last Mile Providers, 15™ Edition, November 2001.
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39.

integrated communications provider (ICP)...” in the Southern U.S.* Similarly
US LEC notes the importance of providing data services in addition to local and
voice services. “Our customers want the convenience and savings that come from
having one carrier that can bundle all voice and data services into one T-1
»33

facility.

COMPLIANCE WITH “TRACK A”

In prior proceedings, this Commission concluded that to qualify for Track A, “a
BOC must have interconnection agreements with one or more competing
providers of ‘telephone exchange service...to residential and business
subscribers’.... ‘such telephone service may be offered...either exclusively over
[the competitor’s] own telephone exchange service facilities or predominantly
over [the competitor’s] own telephone exchange facilities in combination with the
resale of the telecommunications services of another carrier.””** The Commission
further held “that a BOC must show that at least one ‘competiting provider’
constitutes ‘an actual commercial alternative to the BOC’ which a BOC can do by
demonstrating that the provider serves ‘more than a de minimis number’ of
subscribers.”  Finally, the FCC stated in the Ameritech Michigan Order that,
“when a BOC relies upon more than one competing provider to satisfy section
271(c)(1)(A), each carrier need not provide service to both residential and

business customers,”®

*2 NewSouth Communications mission statement. www.newsouth.com/company/mission.asp
 Exhibit ES-12.

¥ New York Order § 61. See GA/LA Order | 11.

35 GA/LA Order 9 11,

3 Ameritech Michigan Order Y 82.
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40. The information set forth above establishes that BellSouth is providing “access

VIIL

41.

and interconnection” to “unaffiliated competing providers” of facilities-based
“telephone exchange service. ..to residential and business subscribers” in Florida
and Tennessee in compliance with the requirements of Track A. See 47 U.S.C. §
271(c)(1)(A). Moreover, BellSouth has shown that CLECs have invested
millions of dollars in their own facilities. The level of CLEC investment in local
competition in Florida and Tennessee as set forth above provides additional
assurance that state-of-the-art alternatives for ILECs’ local exchange service will
continue. Competition in Florida and Tennessee is well established, broadly

based and irreversible.

SECTION 271 APPROVAL SERVES THE PUBLIC INTEREST

This Commission has provided evidence that, in fact, local competition has been
dramatically stimulated in the two states that received the earliest interLATA
service authorization. This evidence demonstrates that Section 271 approval
contributes significantly to increased local competition and, thereby, serves the
public interest. The Commission reported: “CLECs captured 20% of the market
in the state of New York - the most of any state. CLECs reported 2.8 million
lines in New York — an increase of over 130%, from the time the FCC granted
Verizon’s long distance application....” and “CLECs captured 12% of the market
in Texas, gaining over a half-a-million (644,980) end-user lines in the six months
since the Commission authorized SBC’s long distance application in Texas....”
and “CLEC market share in New York and Texas (the two states that had 271

approval during the reporting period ending in December 2000) are over 135%
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42,

and 45% higher than the national average, respectively.”™’ As discussed above,
the significant increase in the level of local competition after Verizon and SBC
were allowed entry in the interLATA market provides clear evidence that
approval of a BOC’s 271 application fosters competition in the relevant
telecommunications markets and, therefore, benefits the consumers, the providers

and the overall economy.’®

ISSUES RAISED BY INTERVENORS

As a preliminary matter, no party in any of the state proceedings challenged or
disputed the fact that BellSouth is in compliance with Track A. The Florida
Competitive Carrier Association (“FCCA™) filed testimony in Florida challenging
BellSouth’s position that local competition was robust and irreversibly open.
Witness Joseph Gillan testifying on behalf of FCCA, took the position that
competition in Florida was languishing.*® Mr. Gillan contended that resold lines
were in decline and that gains in UNE-P do not make up for the loss. The record
in the Florida proceeding shows that CLEC UNE-Ps have risen considerably.
The evidence of significant overall CLEC line growth, including strong CLEC
facilities-based line growth, argues against interpreting a moderation in resale

volumes as a sign that it is not a viable entry strategy.

37 See Federal Communications Commission Releases Latest Data on Local Telephone Competition, May

21,2001, § 2 included at the front of Exhibit ES-3.

* The Commission’s most recent Local Competition Report continues to support those trends.

*In Re: BellSouth Telecommunications, Inc.’s Entry into InterLATA Services Pursuant to Section 271 of
the Federal Telecommunications Act of 1996, Docket No. 960786-TL, Rebuttal Testimony and Exhibits of
Joseph Gillan on behalf of the Florida Competitive Carriers Association (July 20, 2001).
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43. FCCA’s witness also disputed BellSouth’s estimate of the level of facilities-based
competition in Florida. Witness Gillan made similar arguments before the
Tennessee Regulatory Authority on behalf of the Southeastern Competitive
Carrier Association (“SECCA”).* In both state proceedings, Mr. Gillan argued
that BellSouth overestimated the amount of facilities-based competition. Mr.
Gillan employed similar alternate estimation approaches based on adjusted
interconnection trunk data, and/or minutes of use (“MOU”) to dispute BellSouth’s
estimations in the state proceedings. In responding, BellSouth identified
significant flaws in Mr. Gillan’s alternative methodology. Specifically, BellSouth
pointed out that Mr. Gillan’s methodology generates a result that is inconsistent
with other CLEC data presented, i.e., the E911 listings CLECs themselves
maintain in the E911 database. As BellSouth indicated in its rebuttals, neither
SECCA nor FCCA presented any line or network data from their own members to
support their alternate methods or that method’s results. Ultimately neither the
FPSC nor the TRA was persuaded by Mr. Gillan’s arguments.“ Moreowver, in the
Georgia/Louisiana 271 proceeding this Commission dismissed similar arguments,
finding that even if BellSouth’s methodology overestimated the number of lines,
(a conclusion the Commission did not adopt) BellSouth’s data demonstrated that

there were actual commercial altematives based on a sufficient number of voice

0 See In Re: BellSouth Telecommunications, Inc.’s Entry Into Long Distance (interLATA) Service in
Tennessee, Pursuant to Section 271 of the Telecommunications Act of 1996, Docket No. 97-00309,
Rebuttal Testimony of Joseph Gillan on behalf of the Southeast Competitive Carriers Association (July 12,
2002).

“! In fact, TRA Director Tate stated that “these market share arguments advanced by the CLECs,
particularly SECCA, have little, if any relevance to the assessment of whether or not the Track A
requirements have been met,” See TRA, Transcript of Proceedings at 5 (App. C-TN, Tab 19). See also,
FPSC Staff Recommendation, Docket No 960786A-TP, released August 23, 2002 at pp 33-43 (App. C-FL,
Tab 59).
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44,

45.

46.

customers served over the CLECs own facilities to satisfy the requirements of
Track A.*

In Florida, FCCA also argued that UNE-based competition has failed to make
significant headway. As shown above, UNE-based competition accounts for
more than half of all CLEC lines in Florida and over one-third of all CLEC lines
in Tennessee. These numbers demonstrate that CLECs are actively pursuing
strategies that involve the utilization of stand-alone loops and UNE-Ps.

CONCLUSION

This affidavit demonstrates that BellSouth has met the Track A requirements of
the Act in its Florida and Tennessee service areas. Additionally, it demonstrates
that this Commission, the Florida Public Service Commission, the Tennessee
Regulatory Authority, BellSouth, and the CLEC industry have been successful in
bringing competitive choices to telecommunications customers in both Florida
and Tennessee. CLECs have invested, and continue to invest, millions of dollars
in their own facilities. The level of competition demonstrates that BellSouth has
provided CLECs access to its network facilities and services in order to enable
them to deliver services over their own network facilities; over their own network
facilities in combination with elements of BellSouth’s network; and through the
resale of BellSouth-provided service offerings. Competition is well established,
broadly based and irreversible in BellSouth’s service areas in Florida and
Tennessee.

This concludes my affidavit.

*2 See GA/LA Order §13.
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G eeibie
'

Al Loce Bxcrange X

il i Ehchioge TTkAgB T




Exhibit ES-1

Alternative Phone, Inc: ' * Alternative Local Exchange TX087
Alorelts Tedcminiaion oo 1 bR || ko | Dt

AMAFLA Telecom, Inc. V -A.Ilernati;e Local Exchange TX438
‘Amerioan Fiber Network,Ine; 1 """ Allrnaliva Local Exchange | TXA93
American Fiber Systems, Inc. | - - Alternative Local Exchange TX540
ﬁ‘ArﬁéiiMéxgdoimrinugi_cgﬁéhs Corp. i :~Apt@r}ia:uigélgggalTsﬁ&;r{qes - TXx448
ANE.W Broadband, Inc. ; N -Alte-rr;;tive Local Exchange TXSQZ
'Annox, Inc iy g g i i Hr s R '-Altérhétl?é&qcalE%cﬁéngéfl L)Q_Qg
Arrow Commumcatlons Inc. d/b/a ACI | - Alternative Local Exchange TX033
Asset Channels-Telecom Inc i FiE jit -Ag,tématlég I;QGaI Exchange: T_X_3_9_§

AT&T Broadband Phone of Florida, LLC d/b/a AT&T.

Digital Phone -Allernatiyé Local Exchange TX576
AT&T Commumcatlons of the Southern States LL it :-Allemative Adcess Vendor |4 TA062
d/b/a AT&TA LR - ;Alternaﬁvs Lacal E\«'hange HEdme
Atlantic Telecommunlcatlon Systems |nc d/b/a ATS - Alternative Local gxchange i TX076
'Atlahtlc Net'B‘réédband fnc. . : : i3 3'_ ~Alt@afnétivé dealiék‘éhaﬁge : TX283
Atlas Communications, Ltd. | Alt;arnative Local Exchange TX151
ATN, Inc. d/b/a AMTEL NETWORK, INC. - Allemative Local Exchange  TXATA
Auglink Communications, Inc. - Alternative Local Exchange TX5632
'Av'éiiéblé T.é[;e.tiohféél@vi'cesg, l‘n’c.j T ‘,_ii\“t!:eiiﬁ"aéjv"e{Léc;‘i Exchange! | * TX513
Avix Technologies, lﬁc. - - i ‘ - Alternative Locéi Exchange' TX417
Axsys, Inc, d/b/a Axsys; Inc/Tel Pins. ' " Allamative Local Exchange | TX140
Backbone Comn;unications Inc. | + Alternative Local Exchange TX429
AB:ja;‘s'ic‘Ppbhé.flnélg i aged i :--Aiterrljia:tlvé Local Excnange 3 TX446
Baytel Com_municstioﬁs, Inc. : : Alt.ernative Local Exchange TXSOG,
‘Beauty Town, Inc. dibla Anns Gommunication '~ ' - - Altermative Locs! Exchange  TX418
BellSouth BSE, Inc. | = rv;Alte;rr‘\ative Local Exchange ‘ TX137
BeIISouth Telecommunucations Inc FHelE  ‘ £ ; - Alternative Local Exchange T5(O3h
Birch Telecom of the South, Inc -d/b/a Bir¢h Telecom . Al ATYe L acal Exctiange

and d/b/a Birch

Biz-Tel Corporation

BlueStar Networks, Inc. ‘ - Alternative Local Exchange

- Alternative Local Exchange



‘Broadband2Wireless US, Inc.
Broadview Networks, Inc.
.Broadwmg Local Serwces Inc

Broward Business Service, Inc. dba Festlval Telephone
Services, Inc. and dba Communication Service Centers

'Budget Comm i
Budget Phone, Inc.

‘BudgeTTel Systems, I

BullsEye Telecom, Inc.

Burno, Inc. d/b/a Citywide-Tel

Business Commu'n‘icatio.ns, inc.
;Bdéthéss’-Tefecom Inc. d/b/aBTl

Buy-Tel Communications, Inc. 7

CB. Telecomm, Inc..

C2C Fiber of Florlda Inc.

‘Cable & Wireless USA, Inc.

Calpoint (Florida), LLC

'Calyirj Halrdged/b/ai CA‘LV-TEQGommun"it{;etiqns: i
7Campus Communications Group, Inc.
CariLink International, Ine. =~
CAT Communications International, Inc.
Cbeyond Communications, LLC
CCCFL, Inc. d/b/a Cennect!

Centennial Florida Switch Corp.
CeriStar, Inc. V N

Choctaw Communlcatlons Inc d/bla Smoke Slgnal
5Commun|catrons AL £

Cl2, Inc.

| Ciera Nelyvérk Sysfemé,ﬁlhg.: :
Cinergy-Communications Company
City of Daytona Beach '

City of Gainesville, a municipal corporatlon d/b/a

i 5 'Alter;nétive Lq‘xcalﬁé{éhhnde_ :
» Alternative Local Exchange
-Altemativé Local Exchange. .
- Alternative Local Exchange

- Altemative Local Excriange -
- Alternative Local Exchange
- Alternative Leca!aExch‘anqe_ :
- Alternative Local Exchange
-Alter‘n:_atlvé Local Exchange
: Alte?native Local Exchange
: ~fA|téEngt[y§,Lécal E‘x{:h'apgfe: b
- Alternative Local Exchange
Lo o?Alt;e!:;n_ali’ve Local Exéhaj‘ilde: v _
- Alternative Local Exchaege
' ﬁ.-,AIternaliyb Local Exchaﬁge, ‘
- Alternative Local Exchange
: - Altemnative Local Exchange |
+ Alternative Local Exchanger
: Aige:(neu\/;e"Léca:l‘ Exchajng’ei i
» Alternative Local Exchange
;:\l.@e‘méiive; Local Exchange
- Alternative Local Exchange
: A_J‘t'er.pa't‘l{{e‘l._ogafl Exchange
- Alternative Local Exchange
s Ngerﬁaﬂye tdeal Exch;nzge
. Alterna'tive Local Exchange
| Altémative Lacal E;(chénge ‘
- Alternative Local Exchange
- Alternative Lio_éal Exchange

- Alternative Local Exchange

Exhibit ES-1

| TX528

Tx307
I>_<_1_2§.
TX679
TX557
X2t
TX477
TX615
TX636
TX336
TX338
TX647

TX334
| TX348

TX645
- TX628
TX062



GRUCom

CntyofLakeIand it

City of Ocala

City of Tallahassee '~

CityNet Tel,ecom,' Inc.

Colmena Corp. of Delaware

Columbia Telecommunications, Inc. d/b/a axessa

e

. Comcast Busmess Communicatmns Inc

Comm South Compames Inc. d/b/a Flonda Comm
South

‘COMUSA Inc FEgt e

Concert Communications Sales LLC

‘;Qonrie,thouth §GQ'mmu_nianioh§'fof F{Idnids‘t.gIhéf‘, il

Consolidated Networks, Inc.
‘:Coral Telecom Inc.
Cordia Communications Corp.

‘Covista, Ine. -

SR NI g A 1B 8

Cox Florida Telcom, L.P.-d/b/a Cdx Commiunications

Credit Loans, Inc. dib/a Lone Star State Telephone Co.

CTC Communications Corp.

i CypfeSLSgGorhnfriu‘.nibatio'hs Operating CQmpény,f Inc. -

D-Tel, Inc.

David A. Chesson and Ted J Moss d/b/a Phone- i

OuUPhone-On

David A. McGuire d/b/a Slmply Commumcatlons

DeIand ActeI Inc

Delta Phones, Inc.

DialTek, LLC d/b/a DTK Telecommunications, LLG -

Dialtone Telecom, LLC

DIECA Communlcatlons Inc d/b/a Covad
: Communlcatlons Companyx i

e Alternatlve Access Vendor:

- Alternatlve Local Exchange .

- Alternative Access Vendor .
- ‘Alternative Local Exchange it

- Altetnative Local Exchavng"e‘j i

- Alternative Local Exchange

- Alterative Local Exchange

i ~Alternatlve Local Excharrge

- Altgrnative Local Exchange
- Alternative Local Exchange -
- Altemative Local Exchange

- Alternative Access Vendor
- Alternative Local Exchange

- Alternative Local Exchange
| +Alternative Local Exchange
- Alternative Local Exchange
-Allemative Lacal Exchange!

- Alternative Local Exchange
- Altemative’Local Exchange

- Alternative Access Vendor
- Alternative Local Exchange

- Allernative Lacal Exchange

- Alternative Local Exchange

- Alternative Local Exéhange

K0

- Mernaivg Locel Excharige
. Altérnati\)e Local'E)kI:hange
b ?\lle}rr?aIIve Logal Exchange
] AIIernaII\;‘e Local Exchange

I\I,p‘rrthivef L:qéal Exchange 3
- Alternative Local Exchange

Altemative Local Exchange

Exhibit ES-1

TX600
‘TA026
TX531
e
X207
X644
TX451 -
TX640
Txss4
TX669
TX623

| Txas

TX534
X612

S EXO87



Direct Telephone Company, Inc.
Direct-Tel USA LLE
Direct2Internet Corp.
‘Dominion Telecom, Inc.
DPI-Teleconnect, L.L.C. ,
DSL Internet Corporation d/b/a DSLI
DSL Telecom, Inc.
DSLnet Communications, LLC
DukeNet Communications., LLC

B dnG  E R

Dynegy Communications Clearinghouse, Inc.

LLC

Eagle Commumcahons Inc. d/b/a Eagle Telco Inc

;Eagle Telecommumcauons Inc

Easy Telephone Services Company
El'Paso Networks, LLC' =
EIectréNet Intermedia Consulting, Inc.
‘Electronic Technical Services (E.T.S.)
eMeritus Communications, Inc.
Enron Telééom_hiuhi@alibhs,"Ihc.- :
EPiCUS, Inc. d/b/a EPICUS .

‘Emest Communications, Inc.
essential. c.om' inc.

Essex Communicallons. Inc d/b/a eLEC
i Commumcatians :

Eureka Telecom, L.L.C.

.‘Evt_'arest‘Broadba'nd‘} Netwérks of Florida, Inc. e

Evolution Networks South, Inc.
Excel Telecommumcatlons lnc
EXCELINK COMMUNICATIONS, INC.

Express* Phqne‘Sewidq, Inc. 4

E. Com Tephnolognes, LLC dib/a Flrstmlle Technologues, i 08 Eonal Bx chénge_ '

- Alternative Local Exchange

* Altemalive Local Exchange

+ Alternative Local Exchange

y Aiite'rqaiive Local Exchange

- Alternative Local Exchange

i A[tern:aﬁyé: Loéél Exchange

- Aiternative Local Exchange

| - Alternative Local Exchange
- Alternative Local Exchange

» . Alvt‘e‘urnau\)e‘ Local Exchange

- Alternative Local Exchange

. A;Iterlna"ti;/lla L608| Exchange
".,'Aite.rna:tlve LooaI:Eycﬁanée. i '
-+ Alternative Local Exéhaﬁge
,: 4 AItérin'éﬁ_ve‘ Local Exqﬁépgé For

- A‘[‘t.ernétive Local Exchange
' Altemative:Local Exchangs.

- Alternative Local Exchange
£ Alten}naﬁ\;e Local Exchange

- Alternative Local Exchange

+ Alternative Local Exchange

- Allernative Local Exchange

* Alternative Local Exchange
- Alternativa Locafl Exchange
- Alternative Local Exchange

i 48 Al_temaﬁyq L’jodaf Exchange
» Alternative Local Exchange

- Altemative Local Exchange

Exhibit ES-1

TX643

X170

TX518

e

X249

- IX609

TX496

. Tx288

TX672

LoTxedd

TX569

- Alternalive Local Exchange |
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TX508

TX511

| 1x037

TX228

| TX481



EZ Talk Communications, L.L.C.

Fair ‘Fin_an:c:ia:l LLC d/b/a Midstate Telecommunications - :

FairPoint Communications Solutions Corp.
Fast Phonies, Iric. of Alabama :

Fiber Media, LLC

‘FLATEL lnc d/b/a Florida Telephone Company dlb/a

Oscatel dlb/a Telephone USA :
Florida Clty-Llnk-Commumcahons, Inc.

‘Flonda Digiial Netvvork Inc

Florida Multi-Media Services, Inc. d/b/a Florida Multl

Media
Florida Municipal Power Agency -

Florida Phone Service, Inc.

Flonda Public Telecommunications Assocnatlon Inc.

Ftonda Telephone Servlces LLC

Focal Communications Corporanon of Florida
Foxtel, Inc.. '
FPL FiberNet, LLC

Frontier Communications of America, Inc.
Fuzion Wireless Communications Inc.
'EGan:ocb, Inc:. d/b/a AmériicanDiaI Tone
Genesis Communications International, Inc.
‘Georgia Pubiic Web, |nc

Georgia Telephone Services, Inc .
‘Global Connection, Inc of America.
Global Crossing Local Services, Inc.
'Global Crossing Telemanagement Inc
Global Dialtone, Inc. )

‘Global Metro Networks Fiorida, LG
Global NAPS, Inc. |

Global Telecom Systems, Inc.

Exhibit ES-1

- Alternative Local Exchange TX155
*EAltjej'n_r_-.atlzve‘;LQc}x!»Exc':hang'e'_ 3 IM :
: /-\itenn;tive Local Exchange TX428
- Altemativa Local éxéh‘ahéeé o TX673
. Allemative Local Exchange TX608
: iAI,tern%ﬁv&e,Lééai Ex}tj:nafngej ; ];)ggﬁ
- Alternntive Local Exchanne TX142
* Altermaiive Local Exchange | DQQ_Q
- Alternative Local Exchange TX420
. Alternatwe‘:l Local Exchange: 5 TX536
- Alternative Local Exchange TX597
AltematlveLocsl ;E)%change.; i TX369
- Alternative Loca-l.éxchange TX029
: AIieriaﬂyé Logal Exchange ' TX1 19
- Alternative Local Exchange TX186
: Altermative Local Exchanéef TX637
. Allérnatlve Local Exchang,e TX603
4 Alﬁqrna:il\:/é Local Exchange ;' ; I_)Q_Q_Q
- Alternative Local Exchange TX335
+ Allernative Local Exchange ~ TX274
- Alternative Local Exchange TX41 5
- Altemalie Local Excharige  TXB18'
-'Al.ter.n;:\;ive I;c;cal Exchange m
'if\:ltefn:atfvie'Lbcél Exchanée: be I_X_§_§_3_
* Alternative Local Exchange’ TX1 76
..Alterngllvje‘qual Exéhange ’ I&l___
. Alternative-LnnaI Exchange TX585
- Altemative Local Exchange ©  TX533
. Allernat-ive anal Exchange TX224
f'tA"B’:'“,:a“‘VP Local E_xonang'é . TX565


http:Altern.au

Global Telelink Services,. Inc.

Globalcom Inc. d/b/a GCI Globalcom Inc.
Globalbtron Communications Corporation
‘Globicom, e, {1

GoBeam Services, Inc.
‘G:'rahde,C_thmuhi'cé'tibn‘s_ Nétwqus; loesiia

Group Long Distance, Inc.

GTC Tg!epém, Inc. 'g;i]li/{a Curbside Communications - :

Gulf Coast Communications, Inc.

Harbb_r Com'murjicat_iohé-, LLC:

Hayes Telecommunications Services, Inc.
Heritage Tegh"n_blo,g ies, Ltd.

High Tech Communications of Céntral Florida, Inc.
HJN Telebom,flnc.- : :
Hosting-f;letwork, Inc.

HTG,'Ser\_/_ipes; LLC A :

I-Link Communicatio‘ﬁé;' Ilnc.
1cG 'l.‘lélei:brn‘:‘é'rél;lp} Inc. .‘ '-

.I‘DS Telcorﬁ LLC

162, I 1 =

Image Access Communications, Inc. d/b/a-NewPho.ne

“Intellicall Opérator Services, Inc. dib/a ILD
Intelligence Network Online, Inc.
Iﬁgeloﬁgistibé Gl sz s it 8

Interactive Services Network, Inc. d/b/a ISN
Communications

Interbépt'-Cqmrnunica'tions Technologies, Inc.

Intercontinental Communications Group, Inc. d/b/a -

Fusion Telecom
lnterlmk Telephony,lncA IS

Intermedia Communications, Inc.

- Alternative Local Exchange

- Alternalive Loéaiq Eé(change =

- Alternative Local Exchange

Altamaive Local Exchange. '

- Alternative Local Exchange

- Alternative Local Exchange

- Alternative Local Exchange

i Alte‘rn;ailv:e, Local Exchange :

- Alternative Local Exchange

- Alternative Local Exchange

- Alternative Access Vendor
- Alternative Local Exchange

- Altemative Local Exchange

- Alternative Local Exchange

"Altérnativéch\j’_cz’_a[Exc_:hang’é HEFAE

- Alternative Local Exchange

Alternative Local Exchange

- Alternative Locat Exchange

" Alternative Access Vendor |
Alternative Local Exchange:

- Altemative Local Exchange

- Alternative Local Exchange

. Alternatlve Local Exchange

- Alternative Local Exchange. =

- Alternative Local Exchange

- Alternative Local Exchange

- Alternative Local Exchange

 Altemative Local .Eichéhgé ‘

- Alternative Local Exchange

- Altemative Local Exchange'

- Alternative Access Vendor
« Alternative Local Exchange

Exhibit ES-1

TX487
o




Com P

Internatlonal Telcom; Ltd.
lnt‘enOIl"Qomnjuni;‘;aj’tjbn;ﬁ ‘Network Corporation -
| Intrado Comnnunications Inc.

_'|PVoIce Communicatlons Inc

ITCADeltaCom Commumcat|ons Inc. d/b/a
ITC*DeltaCom

TS Telecommunlcatlons Systems, Inc. 1 :
Kenarl Inc. d/b/a Lake Wellington Professional Centre
Kernan A$sgqiates,ile. dlb/a St. Johns Estates -
-King Communi(v:at-ions”& sérvices, Inc.
¢KingTel Inc 0 j
Kissimmee Utlllty Authonty
KMC Dater LLG -

KMC Telecom III LLC

KMC Telecom V, Inc. -

Knoiogy of Florida, Inc.

Lager Telecom, LLC
LecStar Telecom, Inc. V
Lq\{el'3:Can1uni9ati6n§,:El,ﬁLC i
LightWave Communications, LLC

Lightyear Communications, Inc. -~
Lionhart of Miami, Inc. d/b/a Astral Communications
Local Llne Amarlca Inc : : i

Looking Glass Networks, Inc.

'LPGA International Communications, LG~~~ ©

Lyxom, Inc.
MG S".U.,fhéfh"5qrﬁrh_uﬁ_i"cgﬁpﬁs‘_", i

Madison River Communications, LLC

',Max-Tel Commumcahons lnc d/b/a Flonda s Max Tel

Commumca'uons Inc iy

fnternatlonar Exchange Commumcatlons, lnc d/b/a IEz g

Exhibit ES-1

:Alia;rnéﬁ‘{gei’nééi E’x‘cha'ﬁéé iF TXQ?Q

. Altemntive Local Exchangé TX156
':nAJ'téFnétiv,e;!.ocalExchang:e; el I_)_(ﬂ
- Alternative Local Exchange TX607

- Allernative Local Exchange TX488

- Alternative Local Exchange TX056
{1 A[ierrfgjlve‘ Local E_ﬁéc,_hariéé ' TX085
- Alternative Local Exchange TX175

- Alterative Local Exchange * -~ TX545

- Alternative Locen Exchange TX365

1} :l:ﬁltérnét&p Léc_ai Exchange X 285
. Altémative Local Exchange TX514
" Altenative Local Exchange | | TX590.
| - Alternative Local Exchange TX292
 Alternative Local Exchange TX470

- Alternative Local Exchange TX215

. %/_lz;lfé,:rn‘zat'i\(e‘:chaJ Ex;:hanig'ej» TX673
- Alternative Lonal Exchange TX394
--Alter_naﬁ_vé ,Vl‘iéc_érErxéhange‘ i TX238

- Alternative Local Exchanée TiéZS

- Alternative Local Exdnange_ TX257

. .Alternative Local Exchange TX652

- - Altarnativa Local sg'cr{aﬁgé |1 TXd08
4~ Alternativé Local Exchange TX475
;A,l‘t'enﬁativ_ef‘l.‘n@l Exchange i TX583

. Altern’aiive Local Exchange TX530

-+ Alternative Local Exchta,ng"e, TX656

- Alternative Local Exchange TX129

- Alternative Local E;ch_an"gé I_X_ji?_



Maxcess, Inc.
MCl WorldCbrthdmm_uin:i.caﬁcns, Inc :
MCI WorldCom Network Services, Inc.

MClmetro Access Transmlssmn Serwces LLC

McLeodUSA Telecommumcahons Serv:ces inc.
Melbourne Venture Group, LLC d/b/a SwiftTél
Mercury Long Distance, Inc.
Mé‘ridién Tcé_leco.m,.flnc. ;
MET Communications, Inc.

Metro FiberLink, Ing: -
Metromedia. Fiber Network Services, Inc.

Metrobcl}lah:Flber-'systems of Florida, Inc.

Metropolitan Telecommunications of Florida, Inc. d/b/a

MetTel
:Mic?csun_;T'e;I‘cc_:dr’fu;rfuln‘i‘céftior"\s, Inc.
Miketronics, Inc. |
MiraCIé'Cbmmu.ﬂipa'ifons_. PR

Momentum Business Solutions, Inc.

TMO\}{c, _T,elewision’ &;Gr_a,bhics_jéorp,. d}/b/@?M.T.G. 7}

Mpower Communications Corp.

MY:= TEL INC :

Myatel Corporatxon

MYCOMP INS AGENCY CORP :
National Telecom & Broadband Serwces LLC
ENatIonal Telecom, LLC -

NationNet Communications- Corporatlon
_ Navig:a.tor TéleéommUpic?tions.iLLC.

Net One Internaticnrail, Inc.
' NET-tel Gorpbfétion 25

Netcon Telcom, Inc.

Exhibit ES-1

- Alternative Local Exchange TX343
iﬁ:iﬁ?ﬂ?ﬁﬁi i 22271';?\32 A
Alomatve Loce Exchange  TA020
| iiﬁﬁiiﬂiﬂﬁ ﬁo"ﬁﬁf’ i 11| 1D
- Alternative Local Exchange TX539
: Al}tern‘ati\:re: Local Exbhangc’ TX61 7
- Alternative Local Exchange TX549
§ -:A’Itcmétfv‘:érLcca{ Exchange: : T X367
- Alternative Local Exchange TX104
: Allcrnailyc lcocz';l ,E)gchén_gé‘v TX466
- Alternative Local Exchange TX317
i
- Alternative Local Exchange TX408

"Altérnéthc AL@ca!aExgHangc i S 199
- Alternative Local Exchange TX584
. All'ernali\keloca:l Exchange TX366
- Alternative Local Exchange TX642
A-'/_\Ilj’em"arl.i,lv‘e: Lccé],ﬁ;(change‘. : TX551
- Alternative Local Ex.change TX136
£ Al_te,rcatiye' Lccal__Ei(ch_f_ange’ i M
- Alternative Local Exchange X661
i ~:Alté'mat'ive:;Lro(:a,l Exchan_éé’ TX638
» Alternative Local Exchange TX658

. .'Aitc:améﬁ{/c Local Exchanga L TX568
‘ Altecn;tivc Local E'xcha;mge. TXSéé

- Alternative Local EXchangé' TX267

- Alternative L'ocal Exchange TX412
. Alterative I;c';"ca:\l"_Exdharfge £ I TX207
- Alternative Local Exchange X272



(Network lnformatlon Solutlons Inc.

Network Multl-Famlly Security Corporatlon d/bla Pnonty
Link

Network Telephone Corporation

Network!P, L.L.é.

‘New Access Communications LLG

New Connects, Inc.r

New Edge Network, Inc. d/b/zf New E'dggNélwdrkéf :
NewSouiH Communications Corp. |

nii Communtcatlons Ltd

North American Telecommunications Corporatlon

North American Telecommunications Corporatlon d/b/a H A'i‘?j"‘?i'\/eg;j_’pgqi-Excpgngq~

Soulheast Telephone Company
North County Communications Corporation

lNOS Commumcations Inc dibla lntematlonal Plus
d/b/a O11: Commumca‘tlons ‘d/bla The Internet Busmess
rAssocxatnon d/bla I Vantage Network Solutions - ]

Novus Commumcatlons Inc.

NOW Communications Inc ‘
Ntegrity Telecontent Servlces |nc
NTEF;A._lnc._ s

NUI Telecom, Inc. |

NuStar th;muhi.'cat_idrl‘s»(io‘rp.' g
NuVox Communvications Inc. |
>NxGen Networks Inc 4t
01 Communlcatlons of Flonda LLC
E:Ocius Commumcatlons lhc

OCMC, Inc: d/b/a One Call Communlcatlons Inc.,
OPTICOM, 1-800-MAX-SAVE, Advanttel, ReglonTel.
LiveTel, and.Supe'rTel

Oltronios. Inc

One Call Commumcatlons Inc. d/b/a Optlcom a
Division of One Call Communications, Inc.

OnePoint _Communlcattons Georgla. LLC. d/b/a Verlzon. &

,'Avenue

10

+ Alternative Loga| Exchange.
* Alternative Local Exchange
- Alternative Local Exchange
- Alternative Local Exchange
; Altqrnéﬂvé Local Exchange
- Alternative Local Exchange

. Alternative Local :Ekbhaf\ge; e 35t
- Alternative Local Exchange
- Alternative Local Exchange

- Alternative Local Exchange

- Alternative Lacal Exchange

:}Alt'e‘rn::a,t-lva'Lbc'ai Exchange

+ Alternative Local Exchange
' “Alternative Local E'xvi:hange.-

’ Alternati\)e Local Exchange

- Alternative Local Exchange
- Aﬁ_tqrpgtiyé Local E?(dh;angé i
: Alterna‘tive Local Ex;:hange
+ Allamative Local Exchangs |
- Alternative Local Exchange

- Altemiafive Local Exchiange

- Alternative Local Exchange

- Alternative Local-Exchange

- Alternative: Local Exchiangs

Exhibit ES-1

| TX442

TX053

‘;~Afteufiwéuve-ﬁdcallExch'a‘rjgé:- Favy]

: Alternafive Local Exchange  © TX225

TX458

X134



OnePoint Services, L.L.C. d/b/a RCP Services
OneStar Communications, L

OnFiber Carrier Services, Inc.

OpTel (Florida) Telecom, Inc, dib/a OpTel -

Orlando Telephone Company

! Ordhoco-Néﬁ;vdrké, Inc..
Pacific Centrex SeNices, Inc.
PaeTec Communications, inc.
Palm Beach Community College
‘Pan American Telecom, Incorporated |
PARCOM Communicationé, Inc.
PatriotCom .Inc. - :
PhantomrNetworks, Inc.

A'Bhbﬂnﬁe fCIt_J‘b‘v;Cq'rporlati‘c'_)n‘ T
Phone-Link, Inc.
fPllgrim:Téléphdhaf, I 3L

Pinnacle Telcom, Inc.

PNG Telecommunlcations lnc d/b/a PowerNet Global

i Commumcations

PointeCom, Incorporated d/b/a Telscape
Communications

Preferred Carr;er Serwces Inc. d/bla Telefonos Para 3

Todos and dib/a Phenes For All -
Premiere Network Services, Inc.

Primus iéle-‘.‘(':bm‘mdn"icétib'n_sﬂ;' Ing.. -

Pro Telecom, Inc.

Rrofitlab, Inc, ' |

Pfogress Telecorﬁ Corporation

Public Telephone Network, Inc.

Quality Télephdné‘lnc. |

‘Quantum Phone ‘doh%rhﬁnicaﬁdﬁs} BLiG !

Quantum$Shift Communications, Inc.

11

- Alternative Local Exchange
: Alﬁgrnéﬁ\:le'l.:'oc‘afl» Exchange
- Alternative Local Exchange
: Alte,rr\_.a'_;iye,i.',bgial Exbﬁah'gg’
- Altemative Local Exchange
‘ '_.Alternhtiv‘a'l;.ocal Ekcﬁanéej ;
+ Alternative Local Exchange
1 ~’Alpéfhalivs Local E:‘x{:h'arige ity
- Alternative Local Exchange
i Altérriéti\:/_é ngal,Exdi\énga iz
- Alternative Local Exchange
 Alternative .Lbcal Eighange ]
" Alternative Local Exchange
% Alterﬁativq L‘bc’a‘l Exchan’gé
- Alternative Local Exchange
: Alfemét_ivé Local Exchange
: Alternavtive Local Exchang;
: Al_!éu;n'atlve Local Exéﬁqhge

- Alternative Local Exchange

- Alternative Lacal Exch ange
- Alternative Local Exchange
. 'Altérnaﬂ.\‘)e Liota_l,Exch‘éq‘g_é |

» Alternative Local Exchange

. Altéma'tlvq L‘dé_a!! E:_(chén‘ga’ J
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Quwest Comi'nunlcationg.4Gdrpor;a‘ti0nf by
Qwést Interbrise America, Inc.

QW|k net ALEG lnc. g 1:”

R & D Network Semcés inc.

'RCN Telecom Services, !nc‘. jiits

Re-Connection Connection

Rebound Enterprises; Inc. d/b/a RE| Communications -

ReFlex Communications, Inc.
. R‘e_Té_l Qbrnrndnicatféns; Inc.

Rightlink USA, Inc.

‘Ring Connectlon. lnc

Sandhills Telecommumcatlons Group, Inc d/b/a SanTel
Communications

SATCOM Communlcahon Corporatlon d/bla SATCOM
Communlcauon £

SBA Broadband Serwces Inc

SBC Telesom Inc

ServiSense.com, Inc.
':SévenfB'r‘ie;ig_'és%Cdrhnjuniqaﬁ:b:n:s; i Rt TR
Shands Teaching Hospital and Clinics, Inc. |
i S,gma Nelw,o'_rks‘i'_I"élégc'm:rﬂn_uniea:t{bn‘s, Inc.

Smart ‘City Neﬁ&o’rks - |

$mart City Solutiofs, LLC

Soapstone Telenom LLC

Source One Communncatlons Inc. d/bla chk :
Connects

Southeastern Services, Inc. . l
Southern nght LLC ‘ :

Southern ReConnect, Inc

Southem Telcom Network lnc

Southern Telecom, Inc. d/b/a Southern Telecom of
America, Inc.

‘Speedy R_e’c‘onneth‘.‘ Ing: .
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- Altémative Local Exchange'
- Alternative, Local Exchange
Alternative Local Exchange

- Alternative Local Exchange
- Alternative Local Exchange

3 Alternatlve Local Exehange
* Alterriative Local Exchange
- Alternative Local Exchange

- Alternative Local Exchange |

- Alternative Local Exchange

Altefn.étiﬂré; Local Exchange '

- Alternative Local Exchange

-~ Alternative Local. Exchange

- Alternative Local Exchange
aF - Alternative I;q&:al"Exehan'g"éV

+ Alternative Local Exchange

.||\ Alternative Local Exchange

- Alternative Local Exchange

.+ Alternalive Loca Exchange

- Alternative Local Exghange

- - Alternative Local Exchange.

by

- Alternative Local Exchange
2 -Aitgrnauyé ;l'_‘o'cél"!ExchanQG. :
- Alternative Local Exchange
- Alternative Local Exchange
+ Alternative Local Exchange

- Alernafive Local Exchange -
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Sphera Optical Networks N.A., Inc. d/b/a Sphera
Networks

Sprint Communications Gompany Limited Partnership

State Discount Telephone, L.L.C.
SirateéipTéchhb[dkg'lés:,.‘lqc}‘ s T
Structus TeleSystems, Inc.

Sun-Tel USA, Inc.

Suntel Metro, Inc.

‘Super-Tel.Com, In¢:

Supra Telecommunications and Information. Systems,

Inc.

‘Susan R. Mulhall d/b/a Actel Wireless
T-Netix, Inc.

?TélkgAmeniégi’lnfﬁ:g EEES

Talk Unlimited Now, Inc.

TalkingNets Holdings, LLC'
Tallahassee Communiiy College
Tallahassee Memorial Telephone Company
Tallaﬁassee Telephoﬁe Exchange, Inc.
Tee Solth Florida il

Tel West Communications, LLC
"Telbb:Qnis :Cbpjml;mit:é;tiions, Inc :
Telecom Connection éorp.

TeleConex, Inc. dibla TeleConex
Telefyne Incorporated

Telepak Networks, Inc.

Telephone One Iﬁc. i

Telephone Systems of Georgla, Inc. :
Telergy Netwo'rk Services, Inc.

Teliéor_ G b ek 1

Teligent Services, Inc.

et CambIneR i B R R IR R
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- Alternative Local Exchange

. Alternative Local ‘:Exchan"g:e‘ :
* Alternatlve Local Exchange
. Alterqa'itlvg Locél =Egchén_g'é Fe
- Alternatlve Local Exchange
] Altérngtiyg !,o;él Exchange
- Alternative Local Exchange

- Alternative Local Exchange
- Alternative Local Exchange

+ Altemnative Ldgél}Elxéharﬁge i
- Alternative Local Exchange
- Alternative Local Exctiange
- Alternative Local Exchange
- Allefiative Local Exchange.
- Alternative Local Exchange
 Alternative Local Exchange
- Alternative Local Exchange

-;Altérnative‘Acce_ss Vendor
_=Alternative Local Exchange:

- Alternative Local Exchange
-;Alt'ernativ'e Local Exchapgé
- Alternative .Local Exchange

- Alternative Local Exchange
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TX515

| TX045.

- Alternative Local Exchange TX370
| Aematve ocalEichange | TXG06!
- Alternative Local Excr;ange TXZéb
- Alternative Local Exchange: TX340.
- Alternative Local Exchange TX450
. Aemative Local Exchange  TX522
- Alternative Local Exchange X322
- Altemative Local Exchange  + TX421.
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TelQuest Communications, Corp.
Telseon Cér"ri'e} S'efviic’es_,{jlnc. :
TelSouth Communications, Inc.
Telsys Inc.: i

Terra Telecommumcatlons Corp.
The Moblle Phone Company inc.

The Other Phone Company, Inc. d/b/a Access One
Communications.

The Ultlmate Connechon L.C. dibla DayStar
i Communlcatlons

Time Warner Cable. Informahon Serwces (Florlda) LLC
d/b/a Time Warner Cable Information Services d/b/a

Time Warner Cable d/b/a Time Warner Communications

Time Warmer Telgcom of Florida, L..P.
Tota‘ICom America Corporation
TOTALInk of Florida, LLG -

Touch 1 Communicatio’no inc.

Transparent Technology Servlces Corporatlon d/b/a
North Palm: Beach Telephone Company ‘

Tristar Communications

‘U.8. TelePacific Corp. d/b/a TelePacific:
; Commumcataons :

Unicom Communications, LLC
Unlted Commumcahons HUB Inc.

United States Telecommunications, Inc.: d/b/a TeI Com
Plus

Universal Access, Inc: dibla UAI of Florida, Inc.

Universal Beepers Express, Inc. d/b/a Universal
Wireless

Umversa& Telecom Inc. »

University Club Commumcatnons LLC
URJET Backbono Network; Inc.

US LEC of Florida Inc.

US South Communications, Inc.
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- Alternative Local Exchange
: AItéma’tlveLo«cél E)&coange

- Alternative Local Exchange’
- Allernative Local Exchange -

- Alternative Local'Exchange=

- LAlternative Local Exchange.

- Alternative Local Exchange

- Alternative Local Exchangs.

- Alternative Local Exchange

¢ Alterriative Acgess Vender '
- Alterrative Local Exchange

+ Alternative Local Exchange
« Altemative Local Exchange

- Alternative Local Exchange

A Altorhou;‘ro:l;ocal :E%&ganoel
3 Alternoti;/e Local Exchange
1 A;It:er'nati.vja Looal'Exchahge-
- Alternative Local-Exchange

+ Allemative: Local Exchange:
- Alternative Local Exchange

i Alternative Locol Exchange

- Alternative Local Exchange

- Alternatiye Local Excharige
- Alternative Local Exchange

i B Aiternatlve ,l%.ocal-E_‘xoh'angé .
- Aiternative Local Exchange

/Alternative Local Exchange
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US Telecom Services, Inc.
(USA Telecom. Jnc. -~
USA Telephone Inc.

USLD Communications, fng,: #1111l a

Utilities Commission, New Smyrna Beach

Utility Board of the Clty of Key West Clty Electrlc
System

VarTec Telecom,-Inc. d/b/a VarTec Telecom, Inc. and
Clear Choice Communucatlons

.VBNet Incorporated

Verizon Florida Inc.

Verizon S'el_éa’gtf Services Inc.
VGM Intemartional, Inc.

Vitcom Corporation - -

VIVO-FLA; LLC

W.G. Communicattons. Inc. d/bla Boomerang?- {5828

Commumcatsons, lnc :

Wholesale Carrier Serwces, Inc.

Wiliams Local Network, LLC -

Winstar Communications, LLC

Wireless One Network Management, LP: | -
WS Teleco Irnc d/b/a eXpeTel Communications
XO'Floriday Ine. -1 T

‘Xspedms Managément -Co. of Jacksonwlle LLC
i Xspedlus Manage_mem ‘Qo Swntched Serwces LLC:
Yipes Transmission, Inc.

Z-Tel Commumcatlons Inc 1§

Zephion Networks Communications, Inc.

- Alternative Local Exchange.
» Alternative Local Exchange

- Alternative Local Exchange

- Alternative Local Exchange

- Alternative Local Exchange

--Alternative Local Exchange
: Altemativé Local Exchange:

- Alternative Local Exchange

+ Alternative Local Exchange

- Alternative Local Exchange
- Al’tén'ﬁatlive. Local Exchange

- Alternative Access Vendor
- Alternative Local Exchange

- Alternative Local Exchange
+Alternative Local Exchange
* Alternative Local Exchange

- Alternative Local Exchange

- Alternative Local Exchange

- Alternative Local Exchange |

F Altsmative Local Excharge

- Allernative Local Exchange

- Alternative Local Exchange: |

' Allerriative Local Exchange

- Altermative Local Exchange .

- Alternative Local Exchange

FINIR LY B ] LOCE IR0 s
* Altemative Local Exch‘angg 5
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Flerida Public Scrvice Commission

2540 Shumard Oak Blvd.
Tallahassee, FL 32399-0850
1-800-342-3552
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TENNESSEE COMPETING TELECOMMUNICATION SERVICES PROVIDER "CTSP" SUMMARY INFORMATION

 NOTE: Revisions this report are BOLD ITALICIZED). -

CCN APPLICATION

INTERCONNECT
AGREEMENTS

COMPANY CORPORATE SERVICE | SERVICES | DOCKET FILED |APPROVED|| FILED |APPROVED|
(CTSP) AFFILIATIONS AREA NO.
1-800-RECONEX Statewide |Full Range of 01-00337 | 04/16/01
1 Services
3RDWIRE, Inc. Statewide |Full Range of | 00-00929 | 10/16/00
2 Services
360networks(USA), Inc. Statewide |Full Range of 00-00860 | 09/28/00 02/22/01
3 Services
Access Integrated Networks, Statewide |Full Range of 99-00644 | 09/01/99 11/30/99 |
4]inc. (AIN) Services 01-00075 il 01/18/01 | 03/20/01
Access Point, Inc. Statewide |Full Range of 00-00783 | 09/07/00 07/11/01 |
Services 02-00624 05/20/02 | 08/05/02
5 (Facility-based)
AccuTel of Texas Statewide |Full Range of 99-00921 | 11/16/99 01/10/01
s|d/b/a 1-800-4-A-PHONE Services 01-00892 | 10/12/01 12/04/01
Adelphia Business Solutions of| Subsidiary of Adelphia Cable | Nashville |Full Range of 94-00661 | 03/03/94 08/24/95
Nashville Comm. Corp. General | o nties of |Services 97-00983 05/01/97 | 07/15/97
Partner: Viacom Telecom, Davidson
Inc., owned by Viacom, Inc.
Limited Partner: Robin Media,| Cheatham
owned by Intermedia Partners| ~ Maury
{/k/a Hyperion of TN Robertson
Rutherford
. Williamson
Adelphia Busines Solutions fik/a Hyperion Statewide |Full Range of | 98-00732 | 10/15/98 09/15/99
Operations Communications of Services 99-00541 07/29/99 | 09/23/99
Tennessee
8|
Aeneas Communications, LLC Statewide |Full Range of 99-00415 | 06/10/99 09/15/99
9 Services 00-00479 06/07/00 | 08/29/00
ALEC, Inc. Nashville |Full Range of 98-00599 | 08/31/98 04/13/99
id Memphis |Services 99-00383 05/27/99 | 06/22/99
Allied Riser of Tennessee Transler o COGENT Communications |  Statewide |Full Range of 00-00128 | 02/15/00 03/21/01
Group., lnc. 0202 (02-00068) Services
11
American Fiber Systems, inc. Statewide |Full Range of 00-00988 | 10/31/00 01/10/01
12 Services
AT&T Communications of AT&T Corporation Statewide |Full Range of 95-02790 | 07/24/95 10/13/95
13| Sauth Central States Services 00-00992 11/02/00 |  01/23/01
BeliSouth BSE, Inc. BellSouth Full Range of 97-07505 | 10/30/97 09/15/98
Svcs Limited to
Non BST area
14
Ben Lomand Communications, Ben Lomand RTC McMinnville |Full Range of 98-00600 | 09/01/98 02/16/99
45/10€: Sparta |Services
Birch Telecom of the South, Statewide |Full Range of 00-00341 04/20/00 07/20/00
Inc. d/bl/a Birch Telecom; Services 00-00904 10/10/00 | 12/12/00
16]d/b/a Birch (01/01)
BlueStar Networks, Inc. Nashville |[DSL Internet 98-00569 | 08/07/98 09/22/98
d/b/a  Covad Access and 99-00339 05/07/99 | 06/08/99
Phone Service
17
Broadwing Local Service Gtatewide |Full Range of 00-00710 | 08/10/00
18 Services
Brooks Fiber Communications | Brooks Fiber Proparties, Inc. [ Knoxville |Full Range of 95-02764 | 07/14/95 09/07/95
1 of TN, Inc. Merged with WorldCom Services 96-01484 10/10/96 12/03/96
Business Telecom, Inc. d/b/a Statewide [Full Range of 98-00334 | 05/08/98 07/07/98
20 BTl Telecommunications, Inc. Services 00-00478 06/09/00 | 08/15/00
Cardinal Communications Statewide |Full Range of 99-00709 | 09/11/99 01/26/00
21 Services
CaroNet, Inc. fik/a Intespath Communications, | Gtatewide |Full Range of 98-00851 | 12/02/98 02/08/99
inc; (D2 Transler(dProiess Services 00-01109 { 12/12/00 | 02/21/01
Telecom Corp.(02-00116)
22
CCCTN, Inc. Statewide |Full Range of 99-00854 | 11/05/99 03/28/00
23|d/b/a CONNECT Services
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TENNESSEE COMPETING TELECOMMUNICATION SERVICES PROVIDER "CTSP™ SUMMARY INFORMATION
Y :’ 1 INTERCONNECT
s- 7, T eie L CCN APPLICATION B AGREEMENTS
COMPANY CORPORATE SERVICE SERVICES DOCKET FILED [ APPROVED FILED |APPROVED
(CTSP) AFFILIATIONS AREA NO. :
CenturyTel Solutions Statewide |Full Range of 00-00075 | 01/31/00 03/14/00
24 Services
Cinergy Communications Co. |f/k'a Community Telephone Statewide |Full Range of | 01-00112 ] 02/01/01 04/04/01
Corporation Services
25|
CommSouth Companles Statewide |Full Range of
" Services 02-00665 | 05/30/02
Computer Business Sciences Statewide |Full Range of | 99-00440 | 06/10/99 09/15/89 §
2 Services 00-00408 05/22/00 | 08/01/00
DIECA Communications, Inc  |d/b/a COVAD Statewide |Full Range of 98-00823 | 10/18/99 03/28/00 |
2| Communications Services 02-00585 ] 05/17/02
Digital Teleport, Inc (DTI) DT! Holding Company Statewide |Full Range of | 98-00643 | 09/22/98 12/08/98
2 Services
Dixie Net Communications Statewide |Full Rangeof | 01-00090 | 02/05/01 10/30/01
30 Services
DSLnet Communications, LLC Statewide |[Full Range of | 99-00092 ] 02/12/99 05/18/99 B
kLl Services 99-00564 07/28/99 | 09/14/99
Eagle Communications, Inc, Statewide |Full Range of 00-00590 | 07/05/00 09/28/00
d/b/a Eagle Communications Services
of Tennessee
32'
Electric Power Board of Chatlanooga{Full Range of | 97-07488 | 10/16/97 | 02/09/99 |
1 Chattanooga Services 99-00409 ‘ 06/10/99 | 07/27/99
e spire Communications, Inc fik/a American Chatlanooga|Full Range of 095-02995 | 08/11/35 10/11/95
Communication Services of | knoyilla |Services 97-00360 H 03/20/97 | 04/15/97
2 Chatt & Knox (ACSH)
Empire Telecom Services, Inc Statewide |Full Range of 00-00353 | 05/02/00 07/14/00
3 Services 00-00718 ] 08/16/00 | 10/30/00
Enron Broadband Services Statewide |Fuli Ranga of 00-00769 | 07/28/00 01/10/01
36 Services
Excel Telecommunications, Statewide [Fuil Range of 02-00382 | 04/05/02
37|Inc. Services
Flatel, Inc Statewide |Full Range of | 00-00015| 01/11/00
38| d/b/a Florida Telephone Services
Frontier Communications of f/k/a Citizens Knoxville |Full Range of 96-00779 | 04/15/96 06/27/96 &
Tennessee Telecommunications Co of TN Services 97-00984 { 05/01/07 | 05/13/97
Sister nigs’_Citizens i
Telacom of TN, Citizens
elet of Volunteer State
39
Global Crossing Local fik/a Frontler Local Service | Statewide |Full Range of 99-00120 | 02/09/99 09/14/99 R
40| Services, Inc. Services 00-00830 09/22/00 | 12/12/00
Global NAPs Gulf, Inc. Statewide |Full Range of | 99-00183 ] 03/15/99 05/18/99
4 Services
ICG Telecom Group, Inc. ICG USA, Inc Nashville |Full Range of 95-01030 | 01/26/95 08/24/95 H
42 Services 98-00249 i 08/10/98 | 09/15/98
IDS Telecom, LLC Statewide |Full Range of | 00-01102 | 12/08/00 | 05/22/01 H
4 Services 01-00658 i 07/26/01 10/17/01
1G2, Inc. ffk/a Computer Business Statewide |Full Range of | 99-00440 ] 06/17/99 09/15/99 K
m Sciences, Inc Services 00-00408 H 05/12/00 | 08/01/00
intermedia Communications, | TN Registered Agent; The | Statewide |Full Rangeof | 96-00942 ) 04/26/96 | 09/17/96 H
Jlnc. F‘rentlce-Hal"Corp- Systems, Services 00-00815 H 09/18/00 | 11/21/00
45 ne !
—IINTRADO, Inc. f/lk/a SCC Communicationd Statewide |Resale of BST | 01-00050 { 01/15/01 03/05/02
46, Corp. Services
ITC Delta Comm. Inc. ITC HoldIng Company Statewide |Full Range of | 96-01431 | 10/31/96 01/02/97 K
A7) Services 97-00419 1 04/02/97 | 05/20/97
KMC Data, LLC Statewide |Full Range of | 01-00705 | 08/08/01 | 01/2¢/02
43| Services
KMC Telecom lIl, LLC [a 1o KMC Telecomm i, inc Knoxville |Full Range of 99-00211 | 04/01/99 07/28/99
0 Services 00-01004 [ 11/16/00 | 02/06/01
KMC Telecom V Statewide {Full Range of 00-01123 | 12/19/00 04/19/01
50 Services
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INTERCONNECT
: 18 [ e CCN APPLICATION B AGREEMENTS
COMPANY ORPORATE SERVICE | SERVICES | DOCKET| FILED |APPROVEDH FILED (APPROVED
(CTSP) AFFILIATIONS AREA NO.
Knology of TN, Inc. Statewide |Full Range of 00-00058 | 01/28/00 03/28/00 R
51 Services 01-00105 | 01/30/01 | 04/03/01
LCI International Telecom. Merged with Qwest Statewide |Full Range of | 96-00783 ] 04/19/96 05/30/96
Corp. Services 97-00361 H 03/20/97 | 04/15/97
52 d/b/a Qwest Communications
LecStar Telecom f/k/a Empire Telecom Statewide |Full Range of 00-00353 | 05/02/00 07/14/00 |
53] Services Services 00-00718 08/15/00 | 10/24/00
Level 3 Communications LLC | PKS information Services, Statewide |Fuil Range of 98-00610 | 08/04/98 11/03/98 [
(Level 3) Inc. & Level 3 Services 01-00404 il 05/02/01 | 07/20/01
Communications Inc
54
Lightyear Communications,Inc. f/k/a UniDial, Inc Statewide |Full Range of 00-00996 | 11/02/00 02/22/01 §
55 Services 01-00598 4 07/09/01 | 10/05/01
LoadPoint CCN Revoked 01/01, Statewide |Full Range of 98-00868 | 12/11/98 02/02/9%¢ §
56| Telecommunications, LLC CCN Re-instated 03/02 Services 02-00467 [ 04/22/02 | 06/11/02
Macleod USA fiiva CapRock Siatewige |Full Range of | 99-00852 | 11/02/99 01/26/00
Telecommunications Services,| Telecommunications, Corp. Services
s71inc.
Madison River Statewide |Facilities-based,| 00-00381 | 05/12/00 08/07/00 E
Communication, Inc Resale 02-00586 H 05/16/02
58} Statewide {
Maverix com, Inc Statewide |Fuil Rangeof | 99-00946 | 12/06/89 05/09/00
59]d/b/a Maverix.net Services
Maxcess, Inc. Statewide |Full Range of | 00-00744 | 08/18/00 12/14/00 H
80 Services 01-00213 H 03/01/00 | 06/06/01
MCimetro Access Merging with WorldCom Memphis |Full Range of | 93-08793 | 11/22/93 11/20/35 B
g1} Transmission Services, Inc. Services 97-00445 |l 04/07/97 | 05/06/97
MCI WorldCom Merged with MFS & MCI | Statewide |Full Range of | 96-0078C | 04/17/96 | 05/30/96 [
2 Communications, Inc. Services 02-00779 07/10/02
Memphis Networx, LLC Jolnt owned by MLGW & ADL Memphis [Full Range of 99-00909 | 11/24/99 06/12/01 £
g3 Networks - TN Services 01-00806 4 0914/01 | 1217/01
Momentum Business Solutions; Statewide |Full Range of 01-00379 | 04/24/01 07M13/01 B
54 Services 01-00694 3 08/06/01 | 10/09/01
MountaiNet Telephone Statewide |Full Range of 02-00446 | 04/18/02 06/26/02
s5] Company Services
—l'NA Communications, Inc. Net Access, Inc Statewide |Full Range of | 98-00597 | 08/28/98 | 08/10/99 [§
66]( NACI) Services 01-00111 § 01/31/01 | 04/03/01
NationNet Communication Statewide {Full Range of 01-00447 | 05/21/01 08/29/01
67 Services
Navigator Statewide |Full Range of 99-00726 | 09/29/99 01/26/00 ¥
68| Telecommunications, LLC Services 00-00120 | 02/17/00 | 04/25/00
Network Plus, Inc. Statewide |Full Range of | 98-00581 | 08/19/98 02/09/99 §
68 Services
Network Telephone Statewide |Full Range of | 00-00009 | 01/04/00 06/23/00 K -
70| Corporation Services 00-00663 i 07/27/00 | 10/24/00
New Edge Network, Inc. Statewide {Full Range of 99-00714 | 058/21/99 03/28/00 ¥
L4 Services
—TNaw South Communications, Statewide |Full Range of | 98-00325 ] 05/08/98 06/30/98 H
12| Corporation Services 98-00465 07/09/98 | 08/18/98
NOS Communications Statewide |Fuli Range of 01-00449 | 05/21/01 08/29/01
3 Sarvices 01-00888 10/11/01 | 12/04/01
NOW Communications Statewide |Full Range of 01-00878 { 10/11/01 12/03/01 H
74 Services 02-00114 02/01/02 | 04/09/02
NuVox Communications, Inc. ffk/a Trivergent Statewide |Full Range of 99-00806 | 10/20/99 01/26/00 H
Commurucations, f/k/a State Services 00-00736 [ 08/18/00 | 10/24/00
75 Communications }
01 Communications of Statewide [Full Range of 99-00861 | 11/05/99 02/22/01
76| Tennesses, LLC Services
OnePoint Communications, Merged with Venzon Statewide |Full Range of | 00-00112 | 02/15/00 07/14/00
77}Georgia LLC Communications Services
Premiere Network Servicas, Statewide |Full Range of 00-00632 | 07/12/00 10/112/00 H
78|inc. Services 01-00158 [l 02/20/01 |  04/17/01
Qwest Communications Statewide |Full Range of 98-00922 | 12/02/99 03/21/01
79| Corporation Services
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INTERCONNECT
P . Bt ] CCN APPLICATION AGREEMENTS
COMPANY CORPORATE SERVICE | SERVICES | DOCKET| FILED | APPROVED FILED |APPROVED)
(CTSP) AFFILIATIONS AREA NO.
Rhythms Links, Inc. fikfa AC! Corp Statewide |Full Range of | 99-00122 | 02/19/98 04/27/99 B
80 Services 00-00656 § 07/24/00 | 10/10/00
Sprint Sprint Communication Co Statewide |Full Range of 96-01153 | 07/17/96 10/03/96
a7 LP. Services 97-07547 11/07/97 | 12/02/97
TCG MidSouth, Inc Telepert Communications Nashville |Full Range of 97-00949 | 04/25/97 07/14/97 B
Group AT&T Knoxvile |Services 98-00642 q 09/21/98 | 10/20/98
48 Chattanooga
TelePak Networks Inc. Statewide |Full Range of 00-00930 | 10/18/00 02/22/01
49 Services 01-00374 H 04/23/01 | 06/26/01
TeleSys, Inc. Statewide [Full Range of | 01-00165 | 02/20/01 04/19/01
S0}d/b/a Access America Services 01-00455 5/23/01 7/20/01
Teligent Services, Inc. Memphis, |Full Range of 98-00210 | 03/25/98 05/05/98
" Nashyville [Services 98-00619 : 09/11/98 | 10/20/98
The Other Phone Company Statewige |Full Range of 99-00694 | 09/16/99
d/b/a Access One Sarvices
52| Cornmunications
Time Wamer Telecom of the Time Wamer Memphis {Full Range of 93-02980 | 03/19/93 08/24/95 M - -
53|Mid-South Saervices 96-01013 i 06/07/96 | 06/28/96
USCarner Telecom, LLC Statewide |Full Range of 01-00512 | 06/12/01 09/13/01 R
54 Services
USLECof TN, inc US LEC of Tennessee LL C | Nashvile |Full Range of | 87-00387 | 04/03/97 07116/97 §
- Memphis |Services 98-00811 i 1112198 | 02/19/99
U S TelePacific Corp  d/b/a Statewide |Full Range of 00-00697 | 08/02/00 12/14/00
LTe!ePaclﬁt: Communications Services
58)
U.S. West Interprise America, US West Statewide |Private Line 97-01383 | 07/24/97 09/09/87
Inc. Frame Relay
57
Valor Telecommunications Statewide [Full Range of 00-00681 | 07/31/00
58 CLEC of TN Services
Vartec Telecom, Inc. Statewide [Full Range of 01-00760 | 08/31/01 01/29/02 H
59 Services 02-00360 N 03/28/02 | 06/11/02
VIVO-TN, LLC Statewide |Full Range of 00-01092 | 12/08/00 05/02/01
Services
60}
Williams Communications, Inc Statewide |Full Range of | 99-00398 | 06/03/99 09/15/99
o d/b/a Vyvx, Inc Services
WinStar Wireless, Inc WinStar Communicatloins Memphis [Full Range of [ 95-03232 | 08/31/95 12/22/95
62 04/02 Nashville |Services 96-01587 11/08/96 | 02/04/97
XO Tennessee, Inc i/k/a Nextlink of Tennessee | Nashville [Full Range of 95-02502 | 06/16/95 09/29/95 §
Memphis |Services 96-01018 d 05/23/96 | 06/25/96
63|
XSPEDIUS Corp. (01/01) f/k/a XSPEDIA Corp. | Stalewide |Full Range of | 00-00572 | 06/30/00 | 08/23/00
XSPEDIUS, LLC (05/02) name chg to XSPEDIUS, Services
LLC 02-00476
64|
Z-Tel Communications Statewide |Full Range of { 00-00861 | 10/03/00 03/22/01
€5 Services
Zephion Networks, Inc fiia Domino Networks | Statewide |Full Range of | 01-00013 | 01/04/01 | 04/04/01
66 Cammunications Services
Zone Telecom, Inc. Statewide |Full Range of | 00-00878 | 09/29/00
67 _ Services
TOTAL CERTIFIED AS
CTSP g2
CTSP APPLICATIONS 9
PENDING
INTERCONNECT
AGREEMENT 55
APPROVED
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"RESELLERS" OF TENNESSEE BST SERVICES SUMMARY INFORMATION

= i CCN : RESALE
N is; D]
NOTE: Ry 347 LD TALICIZER). APPLICATION]|  AGREEMENTS
COMPANY CORPORATE SERVICE SERVICES DOCKET | APPROVED FILED | APPROVED
(RESELLER) AFFILIATIONS AREA NO.
ALLTEL Communications, Inc. Statewide Resale of BST 69-00148 09/21/99
1 Services 98-00492 07/06/39 09/23/199
Amefican Statewide Resale of BST 00-00731 04/25/00
2iMetroCom/Tennessee, Inc. Services
American Network Exchange Statewide Resale of BST 95-02728 08/01/85
3|dsb/a AMNEX Services
Ametican Statewide Resale of BST 97-07570 02/03/98
4 Telecommunications Services 98-00281 04/20/98 06/02/98
Ameritech Communications  |Amentech, a subsidiary of | Statewide Rasale of BST 97-07510 05/19/98
5]International, Inc. SBC Services
ANNOX Bought by Charter  |Nashville, Resale of BST 96-01314 10/15/96
Communications Pleasant Services 97-01382 07/23/97 09/09/97
6 View
Appliance & TV Rentals, Inc. | Ownership transferred to | Statewide Resale of BST 00-00326 05/23/00
d/b/a Fones-4-U Ring Connection, Inc Services 00-01066 11/28/00 02/06/01
7 4/30/02, 01-01114
ARBROS Communication Changed from TracFPhone |Statewide Resale of BST 97-01327 08/19/97
Wireless to Comm South Services 97-01414 08/21/97 10/07/97
Companies, to AM
Communication Solutions
to ARBROS
sl fikfa Comm South in TN
ATM Discount f/k/a Discount Statewide Resale of BST 98-00080 04/20/98
slCommunications Communications Sarvices 99-00032 01/21/99 Q02/16/89
Broadplex, LLC Statewide Resale of BST 00-00173 01/10701
Services
10
Budget Phone, Inc. Stiatewide Resale of BST 99-00212 09/14/99
1 Services 0100133 02/06/01 04/03/01
c12 Inc. Statewide Resale of BST 99-00490 01/11/00
12 Services 01-00729 08/02/01 10/23/01
CAT Communications, Inc. Statewide Resale of BST 99-00925 02/15/00
13} Services 00-00607 07/11/00 09/12/00
Choctoaw Communications, 01-00857; Acquired by | Statewide Resale of BST 99-00418 08/24/99
Inc. d/b/a Smoke Signal RECONEX, 12/28/01 Services 00-01061 12/01100 02/06/01
14JCommunications
Ciera Network Systems, Inc. Statewide Resale of BST 01-00693 03/05/02
15} Services 02-00588 05/16/02
Cinergy Communications Co. |fj/a wright Business, Statewide Resale of BST 95-03300 11/07/95
Inc ; fik/a Community Services §7-01444 09/15/87 12/02/97
Telephone Corp. d/b/a
16 Long Distance Mgmt
Classic Telephone Company Statewide Resale of BST 99-00565 01/25/00
17, Services
Columbia Statewide Resale of BST 99-00827 11/23/89
18| Telecommunications, Inc. Services
Communications Brokerage Statewide Resale of BST 96-01351 10/01/98
1g]Services, Inc Services 00-00497 06/13/00 08/16/00
Concert Communications Statewide Resale of 8ST 99-00419 10/26/99
17)Sales, LLC Services
Credit Loans, Inc. d/bfa Statewide Resale of BST 00-00024 03/28/00
18] Lonestar State Tel, Co. Services 01-00263 03/26/01 06/08/01
Dial & Save of Tennessee Telco Communications |Statewide Resale of BST 96-00982 08/13/96
19| Group, Inc. Services
DPI-Teleconnect, LLC Statewide Resale of BST 98-00621 03/02/99
20 Services §9-00199 03/24/99 04/20/99
,East Tennessee Network Statewide Facility-based 01-00728 11/07/01
2 Reseller
Empire Telecom Services, Inc., Statewide Resale of BST 99-00818 02/15/00
22 Services 00-00718 08/15/00 10/30/00
Emest Telecommunications Statewide Resale of BST 98-00649 03/16/99
23] Services
ESSX Communications Statewide Resale of BST 00-00693 05/22/01
24]d/b/a eLEC Communications Sarvices 02/00535 05/18/02
10of4 Revised: 9/24/2002




CCN RESALE
APPLICATION§ AGREEMENTS
SERVICE SERVICES DOCKET APPROVED
(RESELLER) AFFILIATIONS AREA NO.
Exce! Operations Teleglobe Statewide Resale of BST 96-01030 06/25/96
25 eMeritus Communications Services
Express Connection Statewide Resale of BST NA NA
26| Telephone Service Services 99-00568 08/05/99 09/14/99
EZ Phone, Inc. Statewide Resale of BST 97-01230 09/23/97
27 Services 98-00144 03/02/98 05/02/98
EZ Talk Communications, LLC Statewide Resale of BST 88-00390 10/20/98
28) Services 00-00201 03/08/Q0 06/16/00
Fair Financial LLC  d/b/a Statewide Resale of BST §9-00907 01/25/00
20|Midstate Telecommunications Services 01-00071 01/18/01 04/02/01
GE Capital Communication Statewide Resale of BST 96-01430 10/15/96
30]Services Services
HFG Enterprises d/b/a | Tennessee Waste Movers [ Statewide Resale of BST 98-00234 07/07/98
31|East TN Phone Service Services 98-00570 08/11/98 09/15/98
Holt and Company Statewide Resale of BST NA NA
32 Services 02-00611 05/21/02 08/05/02
Image Access, Inc. Statewide Resale of BST 98-00460 10/06/98
13 Services 99-00725 09/23/99 12/07/99
Intellicall Operator Services, Statewide Resale of BST NA NA
Inc. (I0S Services
34 { )
Interlink Telecommunications Statewide Resale of BST 67-00916 07/01/97
35 Services 07-07477 10/15/97 12/02/97
Jerry L.aCuiere Statewide Resale of BST 97-00440 05/20/97
38 Services §9-00910 11/23/99 01/25/00
Joyce F. Hudspeth Statewide Resale of BST §9-00215 07/13/99
37 Services
Lawrence Harshro d/b/a Push Statewide Resale of BST 98-00317 08/04/98
38| Button Paging Services 98-00232 04/09/99 05/04/99
LecStar Telecom f/k/a Empire Telecom |Statewide Resale of BST 95-00818 02/15/00
19 Services,Inc Services 00-00718 08/15/00 10/24/00
Lightyear Communications fik/a UniDial,Inc. Statewide Resale of BST 98-00674 01/12/99
Services
Max-Tel Communications, Inc. Statewide Resale of BST 98-00235 07/21/98
41 Services 00-00186 03/03/00 05/09/00
Money To Go, Inc. Statewide Resale of BST 99-00971 02/01/00
42 Services
MVX Communications, LLC Statewide Resale of BST 95-00677 03/14/00
43 Services
Navigator Statewide Resale of BST 99-00412 08/24/99
44| Telecommunications, LLC Services 00-00816 09/15/00 12/01/00
New South Phone Connect Statewide Resale of BST 00-00063 02/29/00
45 Services 00-00200 03/08/00 05/23/00
NOW Communications Statewlde Resale of BST 97-00911 08/19/97
45 Services 00-00781 09/07/00 12/01/00
NUI Telecom, inc. Statewide |Resale of BST NA NA
47 Services 02-00472 08/05/02
NuStar Communications Corp. Statewide Resale of BST 97-07447 01/06/98
48 Services 98-00043 01/28/38 03/10/98
OnePcint Communications, Statewide Resale of BST 98-00501 10/20/98
49 Georgia, LLC Services
Opus Correctional, inc Statewide Resale of BST NA NA
50 Services
Phone-Link, Inc. Statewide Resale of BST 98-00274 06/30/98
§1 Services 00-00498 06/13/00 8/16/00
Phone Reccnnect of America, Statewide Resale of BST 93-00594 11/23/99
s2|LLC Services 01-00671 07/30/01 10/24/01
LPreferred Carrier Statewide Resale of BST 96-00841 06/25/96
83 Services 97-01158 05/30/97 09/09/97
P. V. Tel., LLC Statewide Resale of BST 98-00004 01/13/98
54 Services 98-00282 04/20/98 06/02/98
Quintelco, Inc. Statewide Resale of BST 97-01304 03/24/98
55i Services 99-00220 04/05/89 05/04/99
20f4 Revised: 9/24/2002




"RESELLERS" OF TENNESSEE BST SERVICES SUMMARY INFORMATION

CCN RESALE
TE R APPLICATION AGREEMENTS
COMPANY CORPORATI SERVICE SERVICES DOCKET | APPROVED Y FILED | APPROVED
(RESELLER) AFFILIATIONS AREA NO.
Qwest Communication Statewide Reszle of BST 99-00922 03/21/01
86| Services, Inc. Services 01-00550 06/22/01 08/07/01
SBC Telecom, Inc. SBC Communications  |Statewide Resale of BST 00-00025 03/28/00
57| Services 00-00621 07/13/00 09/12/00
Seven Bridges Statewide Resale of BST 01-00116 08/07/01
58] Communication Services
Shared Communications Statewide Resale of BST 96-01160 01/0787
58| Services, Inc. Services
Southern Telemanagement Statewide Resale of BST 00-00104 03/14/00
60]Group Services 00-01062 12/01/00 02/06/01
Speedy Reconnect, Inc, Statewide Resale of BST 99-00652 10/12/99
61 Services
State Discount Telephone, Statewide Resale of BST 00-00337 05/06/00
g2]LLLC Services 00-00735 08/18/00 10/24/00
Sterling International Funding, Statewide Resale of BST 97-01188 07/01/97
Inc. d/b/a RECONEX Services 97-01362 07/22/97 09/09/97
63
Suretel, Inc. Statewide Resale of BST 00-00150 05/09/00
4 Services 00-00740 08/21/00 11/21/00
Talk.America, Inc. tikfa Talk com Holding  |Statewide Resale of BST 97-01217 06/30/98
Corp. d/bfa Network Services
Services of New Hope &
&5 dib/a The Phone Co.
—lTeIeConex, Inc. Statewide Reszle of BST 98-00353 05/15/98
88 Services 00-00183 03/03/C0 05/09/00
Tele-Sys, Inc. Statewide Resale of BST 98-00976 08/13/96
87|d/b/a Access America Services 97-00273 03/03/97 04/15/97
TEL-LINK Acqured by NOW  [Statewide  [Resale of BST 97-00364 04/20/97
68 Services 97-01363 07/22/97 09/09/97
Tennessee Phone Service Statewide Resale of BST 96-01618 04/29/97
69/ Services 00-00185 03/03/00 05/09/00
Tennessee Telephone Service Statewide Resale of BST 98-00639 11/03/98
70 Services 99-00569 08/05/99 09/23/99
The Other Phone Company, Statewide Resale of BST 98-00351 11/03/98
inc. d/b/a Access One Services 99-00399 06/02/99 07/29/99
71]Communications
The Other Phone Company, Statewide Resale of BST 98-00369 07/21/98
72]Inc._d/b/a Omnicall Services 00-00184 03/03/00 05/22/00
Touch 1 Communications, Inc. Statewide Resaie of BST 98-00447 02/02/98
73 . Services 98-00818 11/18/98 01/19/99
Touch America Statewide Facility-based 00-00984 02/22/01
74 Reseller
U-Dial of TN, Inc. i/k/a MoneyPlace, LLC Statewide Resale of BST 98-00646 01/12/98
01-0089¢; Name changed to U- Services 01-00678 07/31/01 10/23/04
Dialof TN, Inc. 11/6/01¢
75
Universal Telecom Statewide Resale of BST 99-00237 05/04/99
78, Services 02-00235 03/06/02 05/24/02
USA Telecom, Inc. Statewide Resale of BST 99-00633 10/12/99
7] Services 00-00605 07/110/00 09/12/00
USA Quick Phone fik/a Vast-Tel Statewide Resale of BST 98-00311 07/21/98
Communigations, Inc & Services 00-01001 11/13/00 01/23/01
ra| One Source Utilities
U.S. Telco, Inc. Statewide Resale of BST 97-00456 08/09/97
79 Services 98-00044 01/12/98 03/24/98
Zephion Networks /k/a Domino Networks |Statewide Resale of BST 01-00013 04/04/01
B0 Communications Services
Z-Tel Communications, Inc. Statewide Resale of BST 98-00410 09/15/98
8 Services
TOTAL CERTIFIED AS 84
RESELLERS Cnly
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= CeN RESALE
[NOIE Rovislofig tis réport O:1TALICIZEDT: APPLICATION]  AGREEMENTS
COMPANY CORPORATE | SERVICE | SERVICES | DOCKET | APPROVED J FILED | APPROVED
(RESELLER) AFFILIATIONS AREA NO.
RESELLER 56
AGREEMENT
APPROVED
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BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE EXHIBIT ES-3

OBJECT_NAME STATUS DOC_TYPE EFFECTIVE_DATE EXPIRATION_DATE CONTRACT_TYPE FL

1 BellSouth Long Distance - Stand Alone Collocation ACTIVE Contract 09/18/01 09/17/03 Coliocation FL
2 Cable & Wireless IXC Cross Connect ACTIVE Contract 09/15/02 09/14/04 Collocation FL
3 CoStreet IXC Cross Connect ACTIVE Contract 09/12/02 09/11/04 Coliocation FL
4 MCI WorldCom Network Services ACTIVE Contract 02/28/02 02/27/05 Collocation FL
5 Powertel Collocaticn ACTIVE Contract 04/09/01 09/22/02 Collocation FL
6 Qwest IXC Cross Connect ACTIVE Contract 09/13/02 09/12/04 Collocation FL
7 1-800 RECONEX, INC. ACTIVE Contract 01/02/01 01/01/03 Interconnection FL
8 ACCESS Integrated Netwaorks, Inc. ACTIVE Contract 02/17/00 02/16/03 Interconnection FL
9 ALEC, Inc. (Active) ACTIVE Contract 04/24/00 08/%1/02 Interconnection FL
10 ALLTEL Communications, Inc. (FL) - 2001 ACTIVE Contract 12/20/01 12/19/03 Interconnection FL
11 ANEW BROADBAND, INC. 2Q01 ICA ACTIVE Contract 09/05/01 09/04/04 Interconnection FL
12 AT&T Communications of the Southern States (2001) ACTIVE Contract 10/26/01 10/25/04 Interconnection FL
13 AWESOME COMMUNICATIONS INCORPORATED ACTIVE Contract 05/02/02 05/01/05 Interconnection FL
14 Access Point, Inc. ACTIVE Contract 05/03/01 05/02/03 Interconnection FL
15 Accutel of Texas Renego ACTIVE Contract 08/24/01 08/23/03 Interconnection FL
16 Adelphia Florida Renegotiation ACTWVE Contfract 06/20/00 12/31/02 Interconnection FL
17 Advanced Tel., Inc. dba EATEL ACTIVE Confract 02/05/02 02/04/03 Interconnection FL
18 Advantage Group of Florida Communications, L.L.C. fk ACTIVE Adaption Paper 02/18/02 09/11/04 Interconnection FL
18 Aero Communications ACTIVE Contract 12/18/01 12/17/103 Interconnection FL
20 AirCover Network Solutions, Inc. ACTIVE Contract 09/04/01 09/03/04 Interconnection FL
21 Al-Calt ACTIVE Contract 01/08/01 01/07/04 Interconnection FL
22 Allegiance-Florida ACTIVE Adoption Paper 03/20/01 10/02/02 Interconnection FL
23 Alternative Phone, Inc 2002 Agreement ACTIVE Contract 08/08/02 08/07/05 Interconnection FL
24 AmeriMex Communications Corp. - ICA 2002 ACTIVE Contract 08/08/02 08/07/05 Interconnection FL
25 American Fiber Systems, Inc. ACTIVE Contract 04/03/01 12/31/02 Interconnection FL
26 Arrow Communications ACTIVE Contract 05/09/01 05/08/03 Interconnection FL
27 Atlantic.net ACTIVE Contract 07/27/01 12/31/02 Interconnection FL
28 Auglink ACTIVE Contract 02/09/01 02/08/03 Interconnection FL
29 Birch Telecom of the South, Inc. dba Birch Telecom db ACTIVE Contract 07/14/00 09/13/04 Interconnection FL
30 BroadRiver Communication ACTIVE Contract 03/29/01 06/29/03 Interconnection FL
31 BroadStreet adoption of e.spire ACTIVE Adoption Paper 12/01/00 12/31/02 Interconnection FL
32 Broadslate Networks, Inc. ACTIVE Contract 04/13/01 04/12/03 Interconnection FL

33 Budget Phone, Inc. - ICA ACTIVE Contract 05/02/02 05/02/05 Interconnection FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE

34 Business Telecom, Inc. ACTIVE
35 C.M. (new) ACTIVE
36 CKS, Inc. (FL) ACTIVE
37 Cbeyond Communications, LLC {Active) ACTIVE
38 Choctaw Communications {Reneg) ACTIVE
39 Ciera Network Systems, Inc. ACTIVE
40 City of Gainesville, a municipal corporation dba GRUCoACTIVE
41 Columbia Telecommunications, Inc. dba aXessa ACTIVE
42 Columbus Local Communications ACTIVE
43 ComSouth Telenet, Inc. ACTIVE

44 Comm South Companies, Inc. & E-Z Tel, Inc. Agreeme ACTIVE
45 Compass Telecommunications, Inc. (Active 11-28-00) ACTIVE

46 Competitive Communications, Inc. ACTIVE
47 Connect! - a ACTIVE
48 Coral Telecom, inc. - 2002 ACTIVE
49 Cordia Communications Corporation Adoption of EssexACTIVE
50 Covad Communications Company ACTIVE
51 Creative Telecom, Inc. ACTIVE
52 D-Tel, Inc. Agreement ACTIVE
53 DC Hewlett Communications ACTIVE
54 DMJ Communications, Inc. - Renegotiation ACTIVE
55 DSL Internet Corporation dba DSLi ACTIVE
56 DSL Telecom, Inc. ACTIVE
57 DSLnet Communications, LLC ACTIVE
58 Deland Actel, Inc. Interconnection Agreement ACTIVE
59 Dialog Small Business Alliance, Inc. (fka Choice TelephACTIVE
60 Direct2internet Corporation ACTIVE
81 DukeNet Communications, LLC ACTIVE
62 E-Tel, LLC (New) ACTIVE
63 E-Z Access USA, Inc. Renegotiation ACTIVE

64 EZ Talk Communications, LLC & EZ Talk Communicati ACTIVE
65 East Tennessee Network Interconnection Agreement ACTIVE

66 Edge Connections, Inc. ACTIVE
67 Electric Power Board of Chattanooga 2001 ACTIVE
68 Emest Communications, inc. - Renegotiation ACTIVE

69 Essex Communications Inc. DBA eLEC CommunicatioPACTIVE

Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Confract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract

02/21/00
09/18/02
10/19/00
11/10/00
12/10/01
08/03/01
04/13/02
01/08/01
08/13/01
10/01/01
07/04/02
11/28/00
02/26/01
02/09/01
06/08/02
08/08/02
12/19/01
07/11/02
11/19/01
03/24/02
06/07/02
11/13/01
06/14/01
12/01/01
12/17/01
11/23/01
09/12/00
07/25/01
11/20/00
12/14/01
09/12/02
01/31/02
01/18/01
05/16/01
05/02/02
05/11/02

09/30/02 Interconnection
09/17/05 Interconnection
10/18/02 Interconnection
11/09/03 Interconnection
12/09/04 Interconnection
08/02/03 Interconnection
04/12/04 Interconnection
01/07/03 Interconnection
08/12/03 Interconnection
09/08/02 Interconnection
07/03/05 Interconnection
11/27/02 Interconnection
02/25/03 Interconnection
10/05/03 Interconnection
06/07/05 Interconnection
05/10/05 Interconnection
12/18/04 Interconnection
07/10/05 Interconnection
11/18/04 Interconnection
03/23/05 Interconnection
06/06/05 Interconnection
05/16/03 Interconnection
06/13/03 Interconnection
04/04/03 Interconnection
12/16/04 Interconnection
11/22/04 Interconnection
09/11/02 Interconnection
07/24/03 Interconnection
11/19/02 Interconnection
12/13/04 Interconnection
04/15/03 Interconnection
01/30/05 Interconnection
01/17/03 Interconnection
05/15/03 Interconnection
05/01/05 Interconnection
05/10/05 Interconnection

EXHIBIT ES-3

FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE EXHIBIT ES-3

70 Excel Telecommunications i ACTIVE Contract 02/06/02 02/05/04 Interconnection FL
71 FLATEL, Inc. - ICA 2Q02 ACTIVE Contract 08/01/02 07/31/05 Interconnection FL
72 FPL FiberNet Adoption of MCI with changes ACTIVE Adoption Paper 08/23/02 09/11/04 Interconnection FL
73 Fairpoint Communications ACTIVE Contract 11/06/01 11/05/04 Interconnection FL
74 Florida Digital Network Stand Alone ACTIVE Contract 09/05/01 09/04/02 Interconnection FL
75 Focal Communications Corp. ACTIVE Adoption Paper 02/22/01 06/29/03 Interconnection FL
76 Follow-On Agreement for MCIm in Fiorida ACTIVE Contract 09/12/01 09/11/04 Interconnection FL
77 GSlwave.com (2002) ACTIVE Contract 08/24/02 08/23/05 Interconnection FL
78 Ganesa Telecom., Inc. ACTIVE Contract 09/14/01 09/13/03 Interconnection FL
79 Ganoco, Inc. dba American Dial Tone, Inc. - Florida  ACTIVE Contract 07/02/02 10/25/04 Interconnection FL
80 Gateway Communications, Inc. ACTIVE Adoption Paper 08/03/01 09/08/02 Interconnection FL
81 Global Connection, Inc. of America Adoption of NOW IPACTIVE  Adoption Paper 01/23/02 04/15/03 Interconnection FL
82 Global Crossing Local Services, Inc. ACTIVE Contract 04/25/00 12/31/02 Interconnection FL
83 GlobalNAPSFloridaAgmt ACTIVE Contract 08/02/01 08/01/03 Interconnection FL
84 Grande Communications ACTIVE Adoption Paper 12/11/00 06/29/03 Interconnection FL
85 Granite Telecommunications-Adopt Level 3 (AL ,FL,KY,ACTIVE Adoption Paper 08/22/02 12/31/03 Interconnection FL
86 GuifPines Communications, Inc. - Renego ACTIVE Contract 09/04/01 09/03/04 Interconnection FL
87 Harbor Communications Interconnection Agreement ACTIVE Contract 01/31/02 01/30/05 Interconnection FL
88 Hargray ACTIVE Adoption Paper 09/04/01 09/08/02 Interconnection FL
89 Heritage Technolegies FL. Agreement ACTIVE Contract 12/03/01 12/02/04 Interconnection FL
90 IDS - Attachment 4 - FL ACTIVE Adoption Paper 09/10/01 09/05/02 Interconnection FL
91 IDS FL Renegotiation ACTIVE Contract 01/27/01 01/26/03 Interconnection FL
92 SN Communications (Reneg) ACTIVE Adoption Paper 01/09/02 01/26/03 Interconnection FL
93 ITC*DeltaCom Communications, Inc. (FL}) ACTIVE Contract 02/09/01 12/31/02 Interconnection FL
94 Image Access, Inc. dba New Phone ACTIVE Contract 06/19/02 06/18/05 Interconnection FL
95 InterCept Communications Technologies, Inc. ACTIVE Adoption Paper 10/15/01 12/31/03 Interconnection FL
96 Intermedia ~ FL ACTIVE Adoption Paper 06/17/02 09/11/04 Interconnection FL
97 Intertoll Communications Network Corp. - ICA ACTIVE Contract 08/22/02 08/21/05 Interconnection FL
98 Intetech, L.C. ACTIVE Contract 09/06/00 09/05/02 Interconnection FL
99 JTC Communications, Inc. - Renegotiation ACTIVE Contract 11/01/01 10/31/04 Interconnection FL
100 KMC Telecom Holdings, Inc. ACTIVE Contract 10/06/00 10/05/03 Interconnection FL
101 Knolagy of AL,FL,GA KY,NC,SC, TN, Inc. ACTIVE Contract 09/09/00 09/08/02 Interconnection FL
102 Level3 Communications, LLC Renegotiation ACTIVE Contract 01/01/01 12/31/03 Interconnection FL
103 LightWave Communications ACTIVE Contract 02/01/02 01/31/05 Interconnection FL
104 Lightyear Reneg IA ACTIVE Contract 05/25/02 05/24/05 Interconnection FL

105 MCIi WorldCom Communicaitons - FL ACTIVE Contract 09/12/01 09/11/04 Interconnection FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE

106 Madison River Communications, LLC ACTIVE
107 Marietta FiberNet-A ACTIVE
108 McleodUSA Telecommunications Services, Inc. ACTIVE
109 Melbourne Venture Group, L.L.C., dba SwiftTel ACTIVE
110 Metromedia Fiber Network Svcs ACTIVE
111 Metropolitan Telecommunications, Inc. ACTIVE
112 Micro-Comm, Inc. ACTIVE
113 Momentum Business Solutions - Renegotiation ACTIVE
114 Money To Go, Inc. - Renego ACTIVE
115 NOS Communications, Inc. ACTIVE
116 NOW Communications, Inc. ACTIVE
117 NTERA, INC. ACTIVE
118 NUI Telecom ACTIVE
119 NationNET Communications Corporation ACTIVE
120 National Telecom & Broadband Services, LLC ACTIVE
121 Nationslink Communications ACTIVE
122 Navigator Telecommunications Agreement ACTIVE
123 Network Access Solutions Corporation ACTIVE
124 Network Plus, Inc. Interconnection Agreement ACTIVE
125 Network Telephone Corporation ACTIVE
126 New Access Communications LLC ACTIVE
127 New Edge 2002 Negotiations ACTIVE
128 NewSouth Communications Corp. ACTIVE
129 North American Software Associates, Ltd - RenegotiaticACTIVE
130 North American Telecommunications Corporation ACTIVE
131 North American Telecommunications Corporation (fka BACTIVE
132 Northeast Telecom ACTIVE

133 Novus Communications, Inc. Adoption of Oltronics, Inc ACTIVE
134 NusStar Telephone Co., Inc. dba Televia Communicatio ACTIVE
135 NuVox Communications, Inc. (fka Trivergent CommunicACTIVE
136 Ocius Communications, Inc. ACTIVE
137 Oltronics, Inc. - Reneg. ACTIVE
138 OnePoint Communications - Georgia, LLC (dba VerizonACTIVE
139 OneStar Communications, LLC (fka CRG International, ACTIVE
140 OneStar Long Distance ACTIVE
141 OneTone Telecom, Inc. ACTIVE

Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract

06/27/01
07/27/102
04/05/01
11/26/01
07/24/01
10/11/00
11/07/00
06/12/02
02/13/02
04/30/01
04/16/01
04/18/01
05/17/02
04/11/01
05/28/02
01/26/01
08/10/02
03/20/01
10/17/01
05/17/01
06/01/01
02/18/02
05/18/01
08/07/02
09/25/00
06/12/01
04/12/02
09/08/02
05/03/01
06/30/00
05/02/01
04/08/02
05/06/01
10/10/01
04/17/02
08/01/01

06/26/03 Interconnection
07/26/05 Interconnection
12/31/02 Interconnection
11/25/04 interconnection
07/23/03 iInterconnection
12/31/02 Interconnection
11/06/02 Interconnection
06/11/05 Interconnection
02/12/05 Interconnection
11/29/02 Interconnection
04/15/03 Interconnection
04/17/03 Interconnection
05/16/05 Interconnection
04/10/03 Interconnection
05/28/05 Interconnection
01/25/03 Interconnection
08/09/05 Interconnection
03/19/03 Interconnection
10/16/04 Interconnection
05/16/03 Interconnection
05/31/03 Interconnection
02/17/05 Interconnection
05/17/03 Interconnection
08/06/05 Interconnection
09/24/02 Interconnection
06/11/03 Interconnection
10/05/03 Interconnection
04/07/05 Interconnection
05/02/03 Interconnection
06/29/03 Interconnection
05/01/03 Interconnection
04/07/05 Interconnection
12/31/02 Interconnection
10/09/03 Interconnection
04/16/05 Interconnection
07/31/03 Interconnection

EXHIBIT ES-3

FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE EXHIBIT ES-3

142 Orando Telephone Company, Inc. ) ACTIVE Contract 04/23/01 04/22/03 Interconnection FL
143 Oronoco Networks, Inc. ACTIVE Contract 08/28/02 08/27/05 Interconnection FL
144 PNG Telecommunications ACTIVE Contract 06/11/01 06/10/03 Interconnection FL
145 PaeTec ACTIVE Contract 06/07/01 06/06/03 Interconnection FL
146 Pan American Telecom, Incorporated (fka PanAmerica ACTIVE Contract 06/02/02 06/01/05 Interconnection FL
147 Phantom Networks ACTIVE Contract 07/30/01 07/29/03 Interconnection FL
148 Phone Link Interconnection Agmt ACTIVE Contract 03/12/01 03/11/03 Interconnection FL
149 Platinum Communications - Interconnection Agreemen ACTIVE Contract 12/14/01 12/13/04 Interconnection FL
150 Preferred Carrier Services, Inc. dba Telefonos Para To ACTIVE Contract 12/13/00 12/12/02 Interconnection FL
151 Premiere Network Services - AL, FL ACTIVE Contract 06/07/01 06/06/03 Interconnection FL
152 Progress Telecommunications-Adopt Covad ACTIVE Adoption Paper 05/18/02 12/18/04 interconnection FL
153 Public Telephone Network, Inc. (PUBTEL) ACTIVE Contract 10/10/01 10/09/04 Interconnection FL
154 QuantumShift fka MVX.COM ACTIVE Contract 05/18/01 05/17/04 Interconnection FL
155 Reed Communications ACTIVE Contract 02/09/01 02/08/03 Intercennection FL
156 Rent-A-Line Telephone Company, L.L.C. ACTIVE Contract 09/18/01 09/17/04 Interconnection FL
157 Ruddata Corporation ACTIVE Contract 06/28/02 06/27/05 Interconnection FL
158 SBC Telecom, Inc. ACTIVE Contract 07/26/01 07/25/03 Interconnection FL
159 Sail Networks, Inc. Renegotiation ACTIVE Contract 08/08/02 08/07/05 Interconnection FL
160 South Carolina Net, Inc. ACTIVE Adoption Paper 09/29/00 06/29/03 Interconnection FL
161 Southeastern Services, Inc. - Renegotiation ACTIVE Contract 11/01/01 10/31/04 Interconnection FL
162 Southern Light Interconnection Agmt ACTIVE Contract 03/15/02 03/14/05 Interconnection FL
163 Southern Telecom - Florida Agreement ACTIVE Contract 08/23/02 10/25/04 Interconnection FL
164 Sprint Communications Company & Sprint Spectrum A ACTIVE Contract 01/01/01 12/31/03 Interconnection FL
165 Suntel Metro, Inc. ACTIVE Contract 10/31/00 10/30/02 Interconnection FL
166 SwiftTel Communications, Inc. ACTIVE Contract 09/15/00 09/14/02 Interconnection FL
167 TCG South Florida ACTIVE Contract 10/26/01 10/25/04 interconnection FL
168 TLX Communications, Inc. d_b a TelAmerica Adoption ACTIVE Adoption Paper 07/19/02 02/04/03 Interconnection FL
169 Talk Unlimited Now interconnection Agreement ACTIVE Contract 07/21/02 07/20/05 Interconnection FL
170 TelSon Communications, Inc. (Interconnection Agreem ACTIVE Contract 09/02/02 09/01/05 Interconnection FL
171 TelWest Communications LLC ACTIVE Contract 07/06/01 07/05/03 Interconnection FL
172 Tele-SyS, Inc. dba Access America - Renegotiation  ACTIVE Contract 03/20/02 03/19/05 Interconnection FL
173 Teleconex, Inc. (FL} ACTIVE Adoption Paper 01/07/02 01/26/03 Interconnection FL
174 Telepak Networks, Inc. (2001} ACTIVE Contract 03/16/01 03/15/03 Interconnection FL
175 Telephone Company of Central Florida (nka EPICUS inACTIVE Contract 12/05/00 12/04/02 Interconnection FL
176 Teligent Services, Inc. Interconnection Agmt ACTIVE Contract 04/19/01 12/31/02 Interconnection FL

177 Terra Telecommunications ACTIVE Contract 09/05/02 08/04/04 Interconnection FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE

178 Texas Hometel, Inc. dba 877-RING AGAIN

ACTIVE

179 The Other Phone Company dba Access One & Talk AMACTIVE

180 TriComm, Inc. - Renegotiation

181 TriStar Communications Renegotiation

182 U.S. South Communications, Inc.
183 US LEC of Florida Inc.

184 USCarrier Telecom

185 Unicom Communications

ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE

186 UniversalCom, Inc. Adoption (merged with NewSouth EACTIVE
187 VCV Communications, Inc. dba AMAFLA Telecom, Inc.ACTIVE

188 Vartec (I1)

189 Velocity Networks of Kentucky, Inc. - 2002

190 Vitelco Interconnection Agreement
191 WAMnet Communications, Inc.

192 WS Telecom, Inc. dba Expetel {fka LS-One)

193 Wakul, Inc.

194 WehTel Corporation dba TelePlus
195 World Access 2002

196 XO Florida, Inc. Stand Alone Agmt
197 Xspedius - LEC Unwired - Merger
198 Xspedius Corp.

199 YeiPOST Network Solutions

200 Yipes Transmission, Inc.

201 Z-Tel Communications, Inc.

ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE

202 Zephion Networks Communications, Inc. (ZNC) interco ACTIVE

203 clertech.com, Inc.

204 e.spire Communications, Inc.
205 A Plus Connect, LLC - a

206 A Plus Connection, LLC

207 A+ Communications, Inc.

208 A-1 Mobile Technologies, Inc.- A
209 A-Tech Telecom, Inc.

210 ABC Connect - Reneg

211 ABC Telcom, inc. - Reneg

ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE

212 AM-TEL - (1) (aka AM-TEL, INC & AM-TEL {states}, LLACTIVE
213 APPLIANCE AND TV RENTALS, INC. dba Fones-4-U ACTIVE

Contract
Contract
Contract
Adoption Paper
Contract
Adoption Paper
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract

07/06/02
06/12/02
03/05/02
04/01/00
04/05/01
01/01/00
06/27/02
11/26/01
07/01/01
05/16/01
07/24/01
07/24/02
12/19/01
07/23/01
03/09/01
10/16/00
09/19/01
07112102
04/17/02
04/04/01
01/01/00
06/05/01
01/19/01
11/30/00
04/12/01
07/05/02
01/01/00
08/29/01
05/16/02
11/05/01
02/01/01
12/29/00
02/12/02
10/17/01
11/20/01
09/20/01

07/05/05 Interconnection
06/11/05 Interconnection
03/04/05 Interconnection
10/05/03 Interconnection
04/04/03 Interconnection
10/02/02 Interconnection
06/26/05 Interconnection
11/25/04 Interconnection
05/17/03 Interconnection
05/15/03 Interconnection
07/23/03 Interconnection
07/23/05 Interconnection
12/18/04 Interconnection
10/02/02 Interconnection
03/08/03 Interconnection
10/15/02 interconnection
09/18/04 Interconnection
07/11/05 Interconnection
12/30/02 Interconnection
12/31/02 Interconnection
12/31/02 Interconnection
06/04/03 Interconnection
01/18/03 Interconnection
11/29/02 Interconnection
04/11/03 Interconnection
07/04/05 Interconnection
12/31/02 Interconnection
08/28/04 Resale

05/15/05 Resale

11/04/04 Resale

01/31/03 Resale

12/28/02 Resale

01/28/05 Resale

10/16/04 Resale

11/19/04 Resale

09/19/04 Resale

EXHIBIT ES-3

FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE

214 Advantel Renegotiation ' ACTIVE
215 AllSouth Phone Connect - Reneg ACTIVE
216 Allpage, Inc. Reneg ACTIVE
217 Alternative Telecommunication Services, Inc. dba SecoACTIVE
218 Alternative Telecommunications, Inc. ACTIVE
219 AmTel Communications, Inc. ACTIVE
220 American Fiber Network, Inc. - Reneg ACTIVE
221 American Prepaid Telephone Service, LLC ACTIVE
222 Annox - Reneg. ACTIVE
223 Aspire Telecom, Inc. Reneg ACTIVE
224 BellSouth BSE, Inc. ACTIVE
225 BellSouth Long Distance, Inc. - 2002 ACTIVE
226 Best Communications ACTIVE
227 BudgeTel Systems, Inc. ACTIVE
228 Burno, Inc. dba Citywide-Tel (Reneg) ACTIVE
229 Buy-Tel Communications, inc. 2Q01 Resale Agreemen ACTIVE
230 C.B. Telecomm ACTIVE
231 CBX Communications New Resale ACTIVE
232 CI2 Incorporated ACTIVE
233 COMMODITY PARTNER, INC. ACTIVE
234 COMUSA, Inc 2Q01 Resale Agreement ACTIVE
235 CPI Communications Network Inc 2002 ACTIVE
236 CPI Communications Network, Inc. ACTIVE
237 Calvin Hardge dba CAL-TEC Communications ACTIVE
238 Carilink International, Inc. - Initial ACTIVE
239 Cat Communications International, Inc. -a ACTIVE
240 Celiutell Communications, Inc. ACTIVE
241 Citizen Phone, Inc. ACTIVE
242 Colmena Corp. ACTIVE
243 CommNetUSA.com, Inc. ACTIVE
244 Connect-A-Phane, Inc. - Reneg ACTIVE
245 Consumers Telephone & Telecom, LLC 2002 ACTIVE
246 Consumers Telephone and Telecom, LLC ACTIVE
247 Coral Bay Financial Corporation - A ACTIVE
248 Credit Loans, Inc., dba Lone Star State Telephone ComACTIVE
249 DAVCO, Inc. ACTIVE

Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Confract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract

03/13/01
10/02/01
05/05/02
10/24/01
10/02/00
12/07/00
09/20/01
01/19/01
10/04/01
03/22/02
01/09/01
03/25/02
02/28/01
04/23/01
08/29/01
10/18/01
03/12/01
03/01/01
01/25/01
05/22/02
08/15/01
08/21/02
11/10/00
02/22/02
06/25/01
09/15/01
04/06/02
01/22/01
06/20/02
04/30/02
01/17/02
08/28/02
08/05/00
12/12/00
03/22/01
03/09/01

03/12/03 Resale
10/01/04 Resale
05/04/05 Resale
10/23/04 Resale
10/01/02 Resale
12/06/02 Resale
09/19/04 Resale
01/18/03 Resale
10/03/03 Resale
03/21/05 Resale
01/08/03 Resale
03/24/05 Resale
02/27/03 Resale
04/22/03 Resale
08/28/03 Resale
10/17/04 Resale
03/11/03 Resale
02/28/03 Resale
01/24/03 Resaie
05/21/05 Resale
08/14/03 Resale
08/20/05 Resale
11/09/02 Resale
02/21/05 Resale
06/24/03 Resale
09/14/03 Resale
04/05/05 Resale
01/21/03 Resale
06/19/05 Resale
04/29/05 Resale
01/16/05 Resale
08/27/05 Resale
09/04/02 Resale
12/11/02 Resale
03/21/03 Resale
03/08/03 Resale

EXHIBIT ES-3

FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE EXHIBIT ES-3

250 DLC Enterprises, Inc. dba Direct Link Communications, ACTIVE Contract 08/15/01 08/14/03 Resale FL
251 DPI Teleconnect, LLC - Reneg. ACTIVE Contract 04/09/02 04/08/05 Resale FL
252 Delta Phones, Inc. Reneg ACTIVE Contract 08/12/02 08/11/05 Resale FL
253 Dialogica Communications Renegotiation ACTIVE Contract 03/14/01 03/13/03 Resale FL
254 Dialtone Telecom, Inc. ACTIVE Contract 01/18/02 01/17/05 Resale FL
255 Direct-Tel USA, LLC -a ACTIVE Contract 06/19/01 06/18/03 Resale FL
256 EZ Phone Inc. - a ACTIVE Contract 06/05/01 06/04/03 Resale FL
257 Easy Telephone Services Company 2Q01 Resale Agre ACTIVE Contract 07/19/01 07/18/03 Resale FL
258 Electronicn Telco Reneg ACTIVE Contract 03/13/02 03/12/05 Resale FL
259 Excelink Communications, Inc. - A ACTIVE Contract 12/11/00 12/10/02 Resale FL
260 Express Connection, LLC. - Reneg ACTIVE Contract 04/02/02 04/01/05 Resale FL
261 Express Paging, Inc. Reneg ACTIVE Contract 01/18/02 01/17/05 Resale FL.
262 Express Phone Service, Inc. (fka Express Title Financi2ACTIVE Contract 11/29/01 11/28/04 Resale FL
263 Fair Financial, LLC - a ACTIVE Contract 08/03/01 08/02/03 Resale FL
264 Fast Phones, Inc. - a ACTIVE Contract 02/23/01 02/22/03 Resale FL
265 Florida Phone Servives, Inc. reneg ACTIVE Contract 02/17/02 02/16/05 Resale FL
266 GS Communications dba Beep 'N' Tak ACTIVE Contract 03/29/01 03/28/03 Resale FL
267 Georgia Telephone Services, Inc. - Reneg ACTIVE Contract 08/24/01 08/23/04 Resale FL
268 Globcom, Inc. ACTIVE Contract 05/04/01 05/03/03 Resale FL
269 Go-Comm, Inc. - Resale Agreement ACTIVE Contract 09/14/02 09/13/05 Resale FL
270 Gulf Coast States Telecommunications, Inc. (Active) (1 ACTIVE Contract 11/01/00 10/31/02 Resale FL
271 Gulf Coast States Telecommunications, Inc. 2002 ACTIVE Contract 08/06/02 09/05/05 Resale FL
272 HJIN Telecom, Inc. (Active) (09-13-00) ACTIVE Contract 09/13/00 09/12/02 Resale FL
273 High Tech Communications - Initial ACTIVE Contract 07/24/02 07/25/05 Resale FL
274 Holt & Company(i) - Initial ACTIVE Contract 06/19/01 06/18/03 Resale FL
275 Home-Phone L.L.C. ACTIVE Contract 08/31/01 08/30/04 Resale FL
276 Interlink Network Resources ACTIVE Contract 05/04/01 05/03/03 Resale FL
277 Interpath-Resale ACTIVE Contract 12/18/01 12/17/04 Resale FL
278 Jerry La Quiere ACTIVE Contract 06/14/01 06/13/03 Resale FL
279 Jilapuhn, Inc., dba Tel-America Communications ACTIVE Contract 01/23/01 01/22/03 Resale FL
280 KEEP IN TOUCH COMMUNICATIONS, INC. 3Q00 ACTIVE Contract 04/30/01 04/29/03 Resale FL
281 Kancharla - 2Q02 Resale (except AL) ACTIVE Contract 08/22/02 08/21/05 Resale FL
282 Kancharla Corporation ACTIVE Contract 10/02/00 10/01/02 Resale FL
283 King Tel, Inc.3Q00 ACTIVE Contract 06/01/01 05/31/03 Resale FL
284 LTS of Rocky Mount, LLC ACTIVE Contract 01/30/01 01/29/03 Resale FL

285 Lightning Communications, inc. - A ACTIVE Contract 12/06/00 12/05/02 Resale FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE

286 Local Line America, Inc. - Reneg ) ACTIVE
287 Local Telecom Service, L.L.C. ACTIVE
288 MET Communications, Inc. (Reneg) ACTIVE
289 MISSISSIPPI TELEPHONE SERVICE, LLC ACTIVE
290 Max-Tel Communications, Inc. - Reneg ACTIVE
291 Metro Connection, Inc. ACTIVE
292 MexiTels Communications ACTIVE
293 Micor Communications, Inc. dba Atlanta Telephone Co ACTIVE
294 Mid Atlantic Telephone Company Reneg ACTIVE
295 Midwestern Telecommunications, Inc. ACTIVE
296 Miracle Communications ACTIVE
297 Movie, Television, & Graphics, Corp. ACTIVE
298 My-Tel, Inc. - a ACTIVE
299 National Network Solutions, Inc. 2Q01 Resale AgreemeACTIVE
300 New Dimension Communications, Inc. ACTIVE
301 North Carolina Telcom, LLC 2Q01 Resale Agreement ACTIVE
302 NuStar Communications, Corporation - Reneg ACTIVE
303 PROFITLAB, Inc. ACTIVE
304 Paramount Communications Inc. ACTIVE
305 Personal Paging Systems, Inc. ACTIVE
306 Pinnacle Telcom, Inc. fka Advanced Cellular CorporaticACTIVE
307 Premier Connection Inc. - a ACTIVE
308 Push Button Paging and Communications, Inc. - RenegACTIVE
309 Pyramid Communications Services - Reneg ACTIVE
310 Quality Telephone Resale Agreement ACTIVE
311 Quantum Phone Communications, Inc. Reneg ACTIVE
312 REI Communications 3Q00 ACTIVE
313 RGW Communications, Inc. - a ACTIVE
314 Re Connection Connection ACTIVE
315 ReTel Communications, Inc. ACTIVE
316 RightlinkUSA - Initial ACTIVE
317 SATCOM Communication Corperation ACTIVE
318 SPARDI ACTIVE
319 Seven Bridges {fka EFS, Inc. dba First Choice) ACTIVE
320 Smart-Tel - Initial Resale ACTIVE

321 Solo Communications, Inc. (fka I-NET CommunicationsACTIVE

Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract

01/19/02
09/28/01
09/04/01
09/09/01
02/12/02
10/11/00
12/13/00
03/12/02
04/19/02
11/07/00
10/24/00
01/12/01
10/11/01
10/29/01
02/28/01
09/17/01
08/28/01
01/24/01
05/03/01
01/22/01
11/21/01
08/15/01
02/10/02
01/14/02
02/09/01
04/26/02
05/25/01
04/30/01
07/24/02
10/12/01
08/15/02
09/21/00
01/29/01
05/14/01
02/22/01
04/20/01

01/18/05 Resale
09/27/04 Resale
09/03/03 Resale
09/08/04 Resale
01/28/05 Resale
10/10/02 Resale
12/12/02 Resale
03/11/05 Resale
04/18/05 Resale
11/06/02 Resale
10/23/02 Resale
01/11/03 Resale
10/10/03 Resale
10/28/04 Resale
02/27/03 Resale
09/16/03 Resale
08/27/04 Resale
01/23/03 Resale
05/02/03 Resale
01/21/03 Resale
11/20/04 Resale
08/14/04 Resale
02/09/05 Resale
01/13/05 Resale
02/08/03 Resale
04/25/05 Resale
05/24/03 Resale
04/29/03 Resale
07/23/05 Resale
10/11/04 Resale
08/14/05 Resale
09/20/02 Resale
01/28/03 Resale
05/11/03 Resale
02/21/03 Resale
04/19/03 Resale

EXHIBIT ES-3

FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL




BELLSOUTH-FLORIDA CLEC AGREEMENTS -COLLOCATION, INTERCONNECTION AND RESALE

322 Source One Communications, Inc. dba Quick ConnectsACTIVE
323 Southern Reconnect, Inc, 2002 ACTIVE
324 Southern Telecommunication Services, Inc. ACTIVE
325 Southem Telecommunication Services, Inc. - 2002 ACTIVE
326 Southern Telecommunications Company, LLC {Active)(ACTIVE

327 Speedy Reconnect, Inc. reneg ACTIVE
328 Starlink Telecom, Corp. - Initial ACTIVE
329 State Discount Telephone, LLC Reneg ACTIVE
330 Sun-Tel USA, Inc. 3Q00 ACTIVE
331 THC Merger Corp. dba THC Internet Solutions - Initial ACTIVE
332 TZAK Wireless, Inc. dba Talk Now USA - Reneg ACTIVE
333 Talk Time Communications, LTD (Active)(09-05-00) ACTIVE
334 TelSon Communications, Inc. ACTIVE
335 Telefyne, Inc. Reneg ACTIVE
336 Telephone One, Inc. Resale ACTIVE
337 Telstar Prepaid Services ACTIVE
338 Tennessee Telephone Service Reneg ACTIVE
339 Trans National Tel, Inc. ACTIVE
340 Triarch Marketing, Inc ACTIVE
341 TrustedNet, Inc. - Reneg ACTIVE
342 U-Dial, Inc. (fka The MoneyPlace, LLC) ACTIVE
343 U. S. Telecommunications, Inc. 2002 ACTIVE
344 US Phone, Inc. Reneg ACTIVE
345 USA Telephone, Inc. (FL,GA) ACTIVE
346 Universal Beepers Express, Inc. dba Universal Wireles ACTIVE
347 Universal Telecom, Inc. ACTIVE
348 Universal Telecom, Inc. (Active 10-16-00) ACTIVE
349 Verizon Select Services Inc. (VSSI) - FL (B) ACTIVE
350 Voice Magic Telecommunications, Inc. (VMT) - A ACTIVE
351 Voice Vision International ACTIVE
352 World Satellite Network America, Inc. Reneg ACTIVE
353 Your Communication Connection ACTIVE

Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract

09/21/01
08/08/02
10/12/00
06/23/02
08/21/00
04/05/02
03/08/02
01/18/02
03/30/01
08/28/02
04/01/02
09/05/00
10/03/00
01/21/02
06/04/01
10/02/01
03/08/02
06/14/01
06/16/02
02/26/02
01/15/01
08/10/02
01/21/02
08/28/00
01/19/01
09/12/02
10/16/00
03/08/02
12/11/00
03/13/01
04/28/02
09/13/01

09/20/04 Resale
08/07/05 Resale
10/11/02 Resale
06/22/05 Resale
08/20/02 Resale
04/04/05 Resale
03/07/05 Resale
01/17/05 Resale
03/29/03 Resale
08/27/05 Resale
03/31/05 Resale
09/04/02 Resale
10/02/02 Resale
01/20/05 Resale
06/03/03 Resale
10/01/04 Resale
03/07/05 Resale
06/13/03 Resale
06/15/05 Resale
02/25/05 Resale
01/14/03 Resale
08/09/05 Resale
01/20/05 Resale
08/27/02 Resale
01/18/03 Resale
09/11/05 Resale
10/15/02 Resale
03/07/05 Resale
12/10/02 Resale
03/12/03 Resale
04/27/05 Resale
09/12/04 Resale

EXHIBIT ES-3

FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL
FL




BELLSOUTH-TENNESSEE CLEC AGREEMENTS-COLLOCATION, INTERCONNECTION AND RESALE

OBJECT_NAME
1 BellSouth Long Distance - Stand Alone Collocation
2 Cable & Wireless IXC Cross Connect
3 CoStreet IXC Cross Connect
4 MCI WorldCom Network Services
5 Powertel Collocation
6 Qwest IXC Cross Connect
7 1-800 RECONEX, INC.
8 ACCESS Integrated Networks, Inc.
S ALEC, Inc (Active)
10 AWESOME COMMUNICATIONS INCORPORATED
11 Access Point, Inc.
12 Accutel of Texas Renego
13 Aero Communications
14 AirCover Network Solutions, Inc.
15 Al-Call
16 AmeriMex Communications Corp. - ICA 2002
17 American Fiber Systems, Inc.
18 Arrow Communications

19 Birch Telecom of the South, Inc. dba Birch Telecom dba Birch

20 BroadRiver Communication

21 BroadStreet adoption of e.spire

22 Broadslate Networks, Inc

23 Budget Phone, Inc. - ICA

24 Business Telecom, Inc.

25 C.M. {new)

26 Cbeyond Communications, LLC (Active)

27 Choctaw Communications (Reneg)

28 Ciera Network Systems, Inc

29 Columbia Telecommunications, Inc dba aXessa

30 Columbus Local Communications

31 ComSouth Telenet, Inc

32 Comm South Companies, Inc. & E-Z Tel, Inc. Agreement
33 Compass Telecommunications, Inc. (Active 11-28-00)
34 Competitive Communications, Inc

35 Connect! -a

36 Coral Telecom, Inc. - 2002

37 Cordia Communications Corporation Adoption of Essex
38 Covad Communications Company

39 Creative Telecom, inc

40 D-Tel, Inc. Agreement

41 DC Hewlett Communications

42 DMJ Communications, Inc. - Renegotiation

43 DSL Intemet Corporation dba DSLi

44 DSL Telecom, Inc.

45 DSLnet Communications, LLC

STATUS
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE

DOC_TYPE
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Confract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Adoption Paper

EFFECTIVE_DATE EXPIRATION_DATE CONTRACT_TYPE TN

09/18/01
09/15/02
09/12/02
02/28/02
04/09/01
09/13/02
01/02/01
02/17/00
04/24/00
05/02/02
05/03/01
08/24/01
12/18/01
09/04/01
01/08/01
08/08/02
04/03/01
05/09/01
07/14/00
03/29/01
12/01/00
04/13/01
05/02/02
02/21/00
098/18/02
11/10/00
12/10/01
08/03/01
01/08/01
08/13/01
10/01/C1
07/04/02
11/28/00
02/26/01
02/09/01
06/08/02
08/08/02
12/19/01
07/11/02
11/19/01
03/24/02
06/07/02
11/13/01
06/14/01
12/01/01

09/17/03 Collocation

09/14/04 Coliocation

09/11/04 Collocation

02/27/05 Collocation

09/22/02 Collocation

09/12/04 Collocation

01/01/03 Interconnection
02/16/03 Interconnection
08/11/02 Interconnection
05/01/05 Interconnection
05/02/03 Interconnection
08/23/03 Interconnection
12/17/03 Interconnection
09/03/04 interconnection
01/07/04 Interconnection
08/07/05 Interconnection
12/31/02 interconnection
05/08/03 Interconnection
09/13/04 Interconnection
06/29/03 Interconnection
12/31/02 Interconnection
04/12/03 Interconnection
05/02/05 Interconnection
09/30/02 interconnection
09/17/05 Interconnection
11/09/03 Interconnection
12/09/04 Interconnection
08/02/03 Interconnection
01/07/03 Interconnection
08/12/03 Interconnection
09/08/02 Interconnection
07/03/05 Interconnection
11/27/02 Interconnection
02/25/03 Interconnection
10/05/03 interconnection
06/07/05 Interconnechon
05/10/05 Interconnection
12/18/04 interconnection
07/10/05 Interconnection
11/18/04 Interconnection
03/23/05 Interconnection
06/06/05 Interconnection
05/16/03 Interconnection
06/13/03 Interconnection
04/04/03 Interconnection

TN
TN
TN
TN
TN
TN
TN
TN
TN
TN
TN
TN
TN
TN
TN
TN
TN
™
™
TN
™
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46 Deland Actel, Inc. Interconnection Agreement ACTIVE Contract 12/17/01 12/16/04 Interconnection TN
47 Dialog Small Business Alliance, Inc. (fka Choice Telephone Company) ACTIVE Contract 11/23/01 11/22/04 Interconnection TN
48 Direct2Intemet Corporation ACTIVE Contract 08/12/00 09/11/02 Interconnection TN
49 DukeNet Communications, LLC ACTIVE Contract 07/25/01 07/24/03 Interconnection TN
50 E-Tel, LLC (New) ACTIVE Contract 11/20/00 11/19/02 Interconnection TN
51 E-Z Access USA, Inc. Renegotiation ACTIVE Contract 12/14/01 12/13/04 Interconnection ™
52 EZ Talk Communications, LLC & EZ Talk Communications of Louisiana LLC - ACTIVE Adoption Paper 09/12/02 04/15/03 Interconnection ™
53 East Tennessee Network Interconnection Agreement ACTIVE Contract 01/31/02 01/30/05 Interconnection TN
54 Edge Connections, Inc. ACTIVE Contract 01/18/01 01/17/03 Interconnection T™N
55 Electric Power Board of Chattanooga 2001 ACTIVE Contract 05/16/01 05/15/03 interconnection TN
56 Emest Communications, Inc, - Renegotiation ACTIVE Contract 05/02/02 05/01/05 Interconnection TN
57 Essex Communications Inc. DBA eLEC Communications ACTIVE Contract 05/14/02 05/10/05 Interconnection TN
58 Excel Telecommunications ACTIVE Contract 02/06/02 02/05/04 Interconnection TN
59 FLATEL, Inc. - ICA 2Q02 ACTIVE Contract 08/01/02 07/31/05 Interconnection TN
60 Fairpoint Communications ACTIVE Contract 11/06/01 11/05/04 Interconnection ™
61 Focal Communications Corp. ACTIVE Adoption Paper 02/22/01 06/29/03 Interconnaction TN
62 GSlWave.com (2002) ACTIVE Contract 08/24/02 08/23/05 Interconnection TN
63 Ganesa Telecom., Inc. ACTIVE Confract 09/14/01 09/13/03 interconnection TN
64 Gateway Communications, inc ACTIVE Adoption Paper 08/03/01 09/08/02 Interconnection TN
65 Global Connection, Inc. of America Adoption of NOW interconnection ACTIVE Adoption Paper 01/23/02 04/15/03 Interconnection TN
66 Global Crossing Local Services, Inc. ACTIVE Contract 04/25/00 12/31/02 Interconnection TN
67 Grande Communications ACTIVE Adoption Paper 12/11/00 06/29/03 Interconnection TN
68 Granite Telecommunications-Adopt Level 3 {(AL,FL,KY ,LA,MS,NC,SC,TN) ACTIVE Adoption Paper 08/22/02 12/31/03 Interconnection ™™
69 GulfPines Communications, Inc. - Renego ACTIVE Contract 09/04/01 09/03/04 interconnection TN
70 Hargray ACTIVE Adoption Paper 09/04/01 09/08/02 Interconnection TN
71 Image Access, Inc. dba New Phone ACTIVE Contract 06/15/02 06/18/05 Interconnection TN
72 Intetech, L C ACTIVE Contract 09/06/00 09/05/02 Interconnection TN
73 JTC Communications, Inc - Renegotation ACTIVE Contract 11/01/01 10/31/04 Interconnection TN
74 KMC Telecom Holdings, Inc ACTIVE Contract 10/06/00 10/05/03 Interconnection TN
75 Knaology of AL, FL,GA,KY,NC,SC,TN, Inc. ACTIVE Contract 09/05/00 09/08/02 Interconnection TN
76 Level3 Communications, LLC Renegotiation ACTIVE Contract 01/01/01 12/31/03 Interconnection TN
77 LightWave Communications ACTIVE Contract 02/01/02 01/31/05 Interconnechon ™
78 Lightyear Reneg A ACTIVE Contract 05/25/02 05/24/05 Interconnechion TN
79 Madison River Communications, LLC ACTIVE Contract 06/27/01 06/26/03 Interconnection TN
80 Marietta FiberNet-A ACTIVE Contract 07/27/02 07/26/05 Interconnection TN
81 McLeodUSA Telecommunications Services, Inc. ACTIVE Contract 04/05/01 12/31/02 Interconnection ™
82 Melbourne Venture Group, L L.C . dba SwiftTel ACTIVE Contract 11/26/01 11/25/04 Interconnection TN
83 Metromedia Fiber Network Svcs ACTIVE Contract 07/24/01 07/23/03 Interconnection ™
84 Metropolitan Telecommunications, Inc. ACTIVE Contract 10/11/00 12/31/02 Interconnection TN
85 Momentum Business Solutions - Renegotiation ACTIVE Contract 06/12/02 06/11/05 Interconnection TN
86 Money To Go, Inc. - Renego ACTIVE Caontract 02/13/02 02/12/05 Interconnection N
87 NOS Communications, inc. ACTIVE Adoption Paper 04/30/01 11/29/02 Interconnection TN
88 NOW Communications, Inc. ACTIVE Contract 04/16/01 04/15/03 Interconnection N
89 NTERA, INC ACTIVE Contract 04/18/01 04/17/03 Interconnection TN
90 NUI Telecom ACTIVE Contract 05/17/02 05/16/05 Interconnection TN
91 National Telecom & Broadband Services, LLC ACTIVE Contract 05/28/02 05/28/05 Interconnection N

92 Nationslink Communications ACTIVE Contract 01/26/01 01/25/03 Interconnection TN
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93 Navigator Telecommunications Agreement ACTIVE
94 Network Access Solutions Corporation ACTIVE
95 Network Plus, Inc. Interconnection Agreement ACTIVE
96 Network Telephone Corporation ACTWE
97 New Access Communications LLC ACTIVE
98 New Edge 2002 Negotiations ACTIVE
99 NewSouth Communications Corp. ACTIVE
100 North American Software Associates, Ltd -~ Renegoftiation ACTIVE
101 North American Telecommunications Corporation ACTIVE
102 Northeast Telecom ACTIVE
103 NuStar Telephone Co., Inc. dba Televia Communications ACTIVE
104 NuVox Communications, Inc. (fka Trivergent Communications, Inc.) ACTIVE

105 OnePoint Communications - Georgia, LLC (dba Verizon Avenue in FL only)  ACTIVE
106 OneStar Communications, LLC (fka CRG Intemational, Inc. dba Network One) ACTIVE

107 OneStar Long Distance ACTIVE
108 OneTone Telecom, Inc. ACTIVE
109 Oronoco Networks, Inc. ACTIVE
110 PNG Telecommunications ACTIVE
111 Pan American Telecom, Incorporated ({fka PanAmerican Telecommunications, IACTIVE
112 Phone Link Interconnection Agmt ACTIVE
113 Preferred Carrier Services, Inc. dba Telefonos Para Todos and dba Phones forACTIVE
114 QuantumShift fka MVX.COM ACTIVE
115 Reed Communications ACTIVE
116 Rent-A-Line Telephone Company, L.L.C. ACTIVE
117 Ruddata Corporation ACTIVE
118 SBC Telecom, Inc. ACTIVE
119 Sail Networks, Inc Renegotiation ACTIVE
120 South Carolina Net, inc. ACTIVE
121 Southeastern Services, Inc - Renegotiation ACTIVE
122 Southern Light Interconnection Agmt ACTIVE
123 Sprint Communications Company & Sprint Spectrum Agreement ACTIVE
124 SwiftTel Communications, Inc ACTIVE
125 Talk Unhimited Now !nterconnection Agreement ACTIVE
126 TeiSon Communications, Inc (Interconnection Agreement) ACTIVE
127 TeiWest Communications LLC ACTIVE
128 Tele-SyS, Inc. dba Access America - Renegotiation ACTIVE
129 Telepak Networks, Inc. (2001) ACTIVE
130 Telephone Company of Central Florida {nka EPICUS in AL, FL, MS and NC) ACTIVE
131 Teligent Services, inc. Interconnection Agmt ACTIVE
132 Terra Telecommunications ACTIVE
133 Texas Hometel, Inc dba 877-RING AGAIN ACTIVE
134 The Other Phone Company dba Access One & Talk America Agreement ACTIVE
135 TriComm, Inc. - Renegotiation ACTIVE
136 TriStar Communications Renegotiation ACTIVE
137 U.S. South Communications, Inc ACTIVE
138 USCarrier Telecom ACTIVE
139 UniversalCom, Inc. Adoption (merged with NewSouth Eff. 07082002) ACTIVE

Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Adoption Paper
Contract
Contract
Adonption Paper

08/10/02
03/20/01
10/17/09
05/17/01
06/01/01
02/18/02
05/18/01
08/07/02
09/25/00
04/12/02
05/03/01
06/30/00
05/06/01
10/10/01
04/17/02
08/01/01
08/28/02
06/11/01
06/02/02
03/12/01
12/13/00
05/18/01
02/09/01
09/18/01
06/28/02
07/26/01
08/08/02
09/29/00
11/01/01
03/15/02
01/01/01
09/15/00
07/21/02
09/02/02
07/06/01
03/20/02
03/16/01
12/05/00
04/19/01
09/05/02
07/06/02
06/12/02
03/05/02
04/01/00
04/05/01
06/27/02
07/01/01

08/09/05 Interconnection
03/19/03 Interconnection
10/16/04 interconnection
05/16/03 Interconnection
05/31/03 Interconnection
02/17/05 Interconnection
05/17/03 Interconnection
08/06/05 Interconnection
08/24/02 Interconnection
10/05/03 Interconnection
05/02/03 Interconnection
06/29/03 Interconnection
12/31/02 Interconnection
10/09/03 Interconnection
04/16/05 Interconnection
07/31/03 Interconnection
08/27/05 Interconnection
06/10/03 Interconnection
06/01/05 Interconnection
03/11/03 Interconnection
12/12/02 Interconnection
05/17/04 Interconnection
02/08/03 Interconnection
09/17/04 Interconnection
06/27/05 Interconnecton
07/25/03 Interconnection
08/07/05 Interconnection
06/29/03 Interconnection
10/31/04 Interconnection
03/14/05 Interconnection
12/31/03 interconnection
09/14/02 \nterconnection
07/20/05 Interconnection
09/01/05 Interconnection
07/05/03 Interconnection
03/19/05 Interconnection
03/15/03 Interconnection
12/04/02 Interconnection
12/31/02 Interconnection
09/04/04 Interconnection
07/05/05 Interconnection
06/11/05 Interconnection
03/04/05 Interconnection
10/05/03 Interconnection
04/04/03 Interconnection
06/26/05 interconnection
05/17/03 Interconnection
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140 Vartec (I)

141 Velacity Networks of Kentucky, Inc. - 2002
142 Vitelco Interconnection Agreement

143 WS Telecom, Inc. dba Expetel (fka LS-One)
144 Wakul, Inc.

145 WebTel Corporation dba TelePius

146 World Access 2002

147 Xspedius - LEC Unwired - Merger

148 Xspedius Corp.

149 YeiPOST Network Solutions

150 Z-Tel Communications, Inc.

151 Zephion Networks Communications, Inc. {ZNC) Interconnection Agreement
152 clertech.com, Inc

153 e.spire Communications, Inc.

154 A Plus Connect, LLC - a

155 A Plus Connection, LLC

156 A+ Communications, Inc

157 A-1 Mobile Technologies, Inc - A

158 A-Tech Telecom, inc.

159 ABC Connect - Reneg

160 ABC Telcom, Inc. - Reneg

161 AM-TEL - (1) (aka AM-TEL, INC & AM-TEL {states}, L.LC.)

ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE

162 APPLIANCE AND TV RENTALS, INC. dba Fones-4-U 2Q01 Resale AgreemenACTIVE

163 Advantel Renegotiation

164 AllSouth Phone Connect - Reneg

165 Allpage, Inc Reneg

166 Altermative Telecommunication Services, Inc. dba Second Chance Phone
167 Altemnative Telecommunications, Inc.

168 AmTel Communications, Inc.

169 American Fiber Network, Inc. - Reneg

170 American Prepaid Telephone Service, LLC
171 Annox - Reneg.

172 Aspire Telecom, Inc Reneg

173 BellSouth Long Distance, Inc - 2002

174 Best Communications

175 Buy-Tel Communications, Inc, 2Q01 Resale Agreement
176 CBX Communications New Resale

177 Ci2 incorporated

178 CPI Communications Network Inc 2002

179 CPI Communications Network, Inc.

180 Calvin Hardge dba CAL-TEC Communications
181 Carilink International, Inc. - Initial

182 Cat Communications internaticnal, Inc. - a
183 Cellutell Communications, Inc.

184 Citizen Phane, Inc.

185 Colmena Corp.

186 CommNetUSA.com, Inc

ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE
ACTIVE

Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Caontract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contfract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract
Contract

07/24/01
07/24102
12/19/01
03/09/01
10/16/00
09/19/01
07/12/02
04/04/01
01/01/00
06/05/01
11/30/00
04/12/01
07/05/02
01/01/00
08/29/01
05/16/02
11/05/01
02/01/01
12/28/00
02/12/02
10/17/01
11/20/01
09/20/01
03/13/01
10/02/01
05/05/02
10/24/01
10/02/00
12/Q7/00
09/20/01
01/19/01
10/04/01
03/22/02
03/25/02
02/28/01
10/18/01
03/01/01
01/25/01
08/21/02
11/10/00
02/22/02
06/25/01
09/15/01
04/06/02
01/22/01
06/20/02
04/30702

07/23/03 Interconnection
07/23/05 interconnection
12/18/04 interconnection
03/08/03 Interconnection
10/15/02 Interconnection
09/18/04 Interconnection
07/11/05 Interconnection
12/31/02 Interconnection
12/31/02 Interconnection
06/04/03 Interconnection
11/29/02 Interconnection
04/11/03 Interconnection
07/04/05 Interconnection
12/31/02 Interconnection
08/28/04 Resale
05/15/05 Resale
11/04/04 Resale
01/31/03 Resale
12/28/02 Resale
01/28/05 Resale
10/16/04 Resale
11/19/04 Resale
06/19/04 Resale
03/12/03 Resale
10/01/04 Resale
05/04/05 Resale
10/23/04 Resale
10/01/02 Resale
12/06/02 Resale
09/19/04 Resale
01/18/03 Resale
10/03/03 Resale
03/21/05 Resale
03/24/05 Resale
02/27/03 Resale
10/17/04 Resale
02/28/03 Resale
01/24/03 Resale
08/20/05 Resale
11/09/02 Resale
02/21/05 Resale
06/24/03 Resale
09/14/03 Resale
04/05/05 Resale
01/21/03 Resale
06/19/05 Resale
04/29/05 Resale
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187 Connect-A-Phone, Inc. - Reneg ACTIVE Contract 01/17/02 01/16/05 Resale TN
188 Consumers Telephone & Telecom, LLC 2002 ACTIVE Contract 08/28/02 08/27/05 Resale ™
189 Consumers Telephone and Telecom, LLC ACTIVE Contract 09/05/00 08/04/02 Resale TN
190 Coral Bay Financial Corporation - A ACTIVE Contract 12/12/00 12/11/02 Resate TN
191 Credit Loans, Inc., dba Lone Star State Telephone Company ACTIVE Contract 03/22/01 03/21/03 Resale TN
192 DAVCO, Inc. ACTIVE Contract 03/09/01 03/08/03 Resale TN
193 DLC Enterprises, Inc. dba Direct Link Communications, Inc. ACTIVE Contract 08/15/01 08/14/03 Resale TN
194 DPI Teleconnect, LLC - Reneg ACTIVE Contract 04/09/02 04/08/05 Resale TN
195 Defta Phones, Inc. Reneg ACTIVE Contract 08/12/02 08/11/05 Resale TN
196 Dialogica Communications Renegotiation ACTIVE Contract 03/14/01 03/13/03 Resale TN
197 Direct-Tel USA, LLC -a ACTIVE Contract 06/19/01 06/18/03 Resale TN
198 EZ Phone Inc. - a ACTIVE Contract 06/05/01 06/04/03 Resale TN
199 Easy Telephone Services Company 2Q01 Resale Agreement ACTIVE Contract 07/19/01 07/18/03 Resale ™
200 Electronicn Telco Reneg ACTIVE Contract 03/13/02 03/12/05 Resale N
201 Excelink Communications, Inc - A ACTIVE Contract 12/11/00 12/10/02 Resale TN
202 Express Connection, LLC. - Reneg ACTIVE Contract 04/02/02 04/01/05 Resale TN
203 Express Paging, Inc. Reneg ACTIVE Contract 01/18/02 01/17/05 Resaie TN
204 Express Phone Service, Inc. {fka Express Title Financial Corp & Express Phon&CTIVE Contract 11/29/01 11/28/04 Resale TN
205 Fair Financial, LLC - a ACTIVE Contract 08/03/01 08/02/03 Resale TN
206 Fast Phones, Inc. - a ACTIVE Contract 02/23/01 02/22/03 Resale TN
207 GS Communications dba Beep ‘N’ Talk ACTIVE Contract 03/29/01 03/28/03 Resale TN
208 Georgia Telephone Services, Inc - Reneg ACTIVE Contract 087/24/01 08/23/04 Resale TN
209 Go-Comm, Inc. - Resale Agreement ACTIVE Contract 09/14/02 09/13/05 Resale TN
210 Gulf Coast States Telecommunications, Inc. (Active) (10-31-00) ACTIVE Contract 11/01/00 10/31/02 Resale TN
211 Gulf Coast States Telecommunications, inc 2002 ACTIVE Contract 09/06/02 09/05/05 Resale TN
212 HJN Telecom, Inc (Active) (09-13-00) ACTIVE Contract 09/13/00 09/12/02 Resale TN
213 High Tech Communications - Initial ACTIVE Contract 47/24/02 07/25/05 Resale TN
214 Holt & Company(i) - Initial ACTIVE Contract 06/15/01 06/18/03 Resale N
215 Home-Phone L.L.C. ACTIVE Contract 08/31/01 08/30/04 Resale TN
216 Interink Network Resources ACTIVE Contract 05/04/01 05/03/03 Resale TN
217 Interpath-Resale ACTIVE Contract 12/18/01 12/17/04 Resale TN
218 Jerry La Quiere ACTIVE Contract 06/14/01 06/13/03 Resale TN
219 Jilapuhn, Inc., dba Tel-America Communications ACTIVE Contract 01/23/01 01/22/03 Resale TN
220 Kanchara - 2Q02 Resale (except AL) ACTIVE Contract 08/22/02 08/21/05 Resale TN
221 Kancharla Corporation ACTIVE Contract 10/02/00 10/01/02 Resale TN
222 King Tel, Inc.3Q00 ACTIVE Contract 06/01/01 05/31/03 Resale TN
223 LTS of Rocky Mount, LLC ACTIVE Contract 01/30/01 01/29/03 Resale TN
224 [ightning Communications, Inc. - A ACTIVE Contract 12/06/00 12/05/02 Resale TN
225 Local Line America, Inc - Reneg ACTIVE Contract 01/19/02 01/18/05 Resale TN
226 Local Telecom Service, L.L.C. ACTIVE Contract 09/28/01 09/27/04 Resale TN
227 MET Communications, Inc. (Reneg) ACTIVE Contract 09/04/01 09/03/03 Resale N

228 MISSISSIPPI TELEPHONE SERVICE, LLC ACTIVE Contract 09/09/01 09/08/04 Resale TN
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228 Max-Tel Communications, Inc. - Reneg ACTIVE Contract 02/12/02 01/28/05 Resale TN
230 MexiTels Communications ACTIVE Contract 12/13/00 12/12/02 Resale TN
231 Micor Communications, Inc dba Atlanta Telephone Communications - Reneg ACTIVE Contract 03/12/02 03/11/05 Resale TN
232 Mid Atlantic Telephone Company Reneg ACTIVE Contract 04/18/02 04/18/05 Resale TN
233 Midwestern Telecommunications, Inc. ACTIVE Contract 11/07/00 11/06/02 Resale TN
234 Miracle Communications ACTIVE Contract 10/24/00 10/23/02 Resale ™
235 My-Tel, Inc. - a ACTIVE Contract 10/11/01 10/10/03 Resale TN
236 National Network Solutions, Inc. 2Q01 Resale Agreement ACTIVE Contract 10/29/01 10/28/04 Resale TN
237 New Dimension Communications, Inc. ACTIVE Contract 02/28/01 02/27/03 Resale TN
238 North Carolina Telcom, LLC 2Q01 Resale Agreement ACTIVE Contract 09/17/01 09/16/03 Resale TN
239 NuStar Communications, Corporation - Reneg ACTIVE Contract 08/28/01 08/27/04 Resale N
240 Paramount Communications Inc ACTIVE Contract D5/03/01 05/02/03 Resale TN
241 Personal Paging Systems, Inc. ACTIVE Contract 01/22/01 01/21/03 Resale TN
242 Pinnacle Telcom, Inc. fka Advanced Cellular Corporation ACTIVE Contract 11/24/01 11/20/04 Resale TN
243 Premier Connection Inc - a ACTIVE Contract 08/15/01 08/14/04 Resale TN
244 Push Button Paging and Communications, Inc. - Reneg ACTIVE Contract 02/10/02 02/09/05 Resale TN
245 Pyramid Communications Services - Reneg ACTIVE Contract 01/14/02 01/13/05 Resale ™™
246 Quality Telephone Resale Agreement ACTIVE Contract 02/09/01 02/08/03 Resale ™
247 Quantum Phone Communications, Inc. Reneg ACTIVE Contract 04/26/02 04/25/05 Resale TN
248 REI Communications 3Q00 ACTIVE Contract 05/25/01 05/24/03 Resale ™
249 RGW Communications, Inc. - a ACTIVE Contract 04/30/01 04/29/03 Resale TN
250 Re Connection Connection ACTIVE Contract 07/24/02 07/23/05 Resale ™
251 SPARDI ACTIVE Contract 01/29/01 01/28/03 Resale TN
252 Seven Bridges (fka EFS, Inc dba First Choice) ACTIVE Contract 05/14/01 05/11/03 Resale TN
253 Smart-Tel - intial Resale ACTIVE Contract 02/22/01 02/21/03 Resale TN
254 Solo Communications, Inc. {fka I-NET Communications, Inc ) ACTIVE Contract 04/20/01 04/19/03 Resale TN
255 Source One Communicatons, inc dba Quick Connects ACTIVE Contract 09/21/1 09/20/04 Resale ™
256 Southem Tefecommunications Company, LLC (Active)(06-16-98) ACTIVE Contract 08/21/00 08/20/02 Resale TN
257 Speedy Reconnect, Inc. reneg ACTIVE Contract 04/05/02 04/04/05 Resale TN
258 Starlink Telecom, Corp - Initial ACTIVE Contract 03/08/02 03/07/05 Resale TN
259 State Discount Telephone, LLC Reneg ACTIVE Contract 01/18/02 01/17/05 Resale TN
26¢ Sun-Tel USA, Inc. 3Q00 ACTIVE Contract 03/30/01 03/29/03 Resale N
261 TZAK Wireless, Inc. dba Talk Now USA - Reneg ACTWE Contract 04/31/02 03/31/05 Resale TN
262 Talk Time Communications, LTD (Active){09-05-00) ACTIVE Contract 09/05/00 09/04/02 Resale N
263 TelSon Communications, Inc. ACTIVE Contract 10/03/00 10/02/02 Resale TN
264 Telephone One, Inc. Resale ACTIVE Contract 06/04/01 06/03/03 Resale ™
265 Telstar Prepaid Services ACTIVE Contract 10/02/01 10/01/04 Resale TN
266 Tennessee Telephone Service Reneg ACTIVE Contract 03/08/02 03/07/05 Resale TN
267 Trans National Tel, Inc. ACTIVE Contract 06/14/01 06/13/03 Resale TN
268 Triarch Marketing, Inc ACTIVE Contract 06/16/02 06/15/05 Resale TN
269 TrustedNet, Inc. - Reneg ACTIVE Contract 02/26/02 02/25/05 Resale TN
270 U-Dial, Inc. (fka The MoneyPlace, L LC) ACTIVE Contract 01/15/01 01/14/03 Resale TN
271 U. S. Telecommunications, inc. 2002 ACTIVE Contract 08/10/02 08/09/05 Resale TN
272 US Phone, Inc. Reneg ACTIVE Contract 01/21/02 01/20/05 Resale TN
273 Universal Telecom, Inc. ACTIVE Contract 09/12/02 09/11/05 Resale ™
274 Universal Telecom, Inc (Active 10-16-00) ACTIVE Contract 10/16/00 10/15/02 Resale TN

275 Voice Magic Telecommunications, Inc (VMT) - A ACTIVE Contract 12/11/00 12/10/02 Resale ™
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276 Voice Vision Intemational ACTIVE Contract 03/13/01 03/12/03 Resale TN
277 World Sateliite Network America, Inc. Reneg ACTIVE Contract 04/28/02 04/27/05 Resale TN
278 Your Communication Connection ACTIVE Contract 09/13/01 09/12/04 Resale TN
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Resold Lines

Facihities-based Lines

RES |

BUS

RES BUS ] TOTAL

911
Listings
Bus

UNE Platforms

Local

Loops

Res

Bus

1c
Trunks

FACILITIES-BASED [ 40+ Lines )

ACCESS INTEGRATED NETWORKS

ACCESS POINT, INC

ACI (ARROW)

ADELPHIA BUS SOLUTIONS (HYPERION, LOUISVILLE LIGHTWAVE)

ALEC (TOUCHTONE, OPTILINK, METROLINK)

ALLEGIANCE TELECOM

ANEW BROADBAND, INC. DBA CIMA TELECOM, INC

AT&T (+NORTHPOINT +TELEPORT-TCG, + MEDIAONE, +AT&T BROADBAND)

olo|~|olalslw|v)s

BUSINESS TELECOM ( BT), +FIBERSOUTH)

2

CITIZENS (GLOBAL CROSSING, FRONTIER )

COVAD COMM (+BLUESTAR )

0

DAYTONA TELEPHONE

]

DSL INTERNET CORPORATION

=

DSLNET COMM

&

E SPIRE COMM ( ACSI)

-
o

ELANTIC (FLORIDA DIGITAL NETWORK)

N

ERNEST COMMUNICATIONS

)

ESSEX COMMUNICATIONS { ELEC)

©

FLORIDA CONSOLIDATED MULTIMEDIA SERVICES

8

FOCAL COMMUNICATIONS

N

GLOBAL NAPS

GRU COMMUNICATION

BN

IDS TELECOM

b4

1DT (WINSTAR)

INTERACTIVE SVCS NETWORK INC (IS COMM-FL)

TTCADELTACOM

KMC TELECOM INC

KNOLOGY

LECSTAR (EMPIRE TELECOM SVCS)

LEVEL 3

LIGHTYEAR COMMUNICATIONS

{MANHATTAN TELECOM (METROPOLITAN TELECOM)

MCI METRO (+WORLDCOM +MFS, +BROOKS, +INTERMEDIA, +RYTHMS, + NAT TELECOM FL, +PHONE (JlIE)

MOMENTUM BUSINESS SOULTIONS

MPOWER (MGC COMM )

NATIONAL TEL OF FLORIDA

NAVIGATOR TELECOMM , LLC

NETWORK PLUS (BROADVIEW)

NETWORK TELEPH {+LIGHTNETWORKS)

NEW EDGE

2

NEWSOUTH COMM (+UNIVERSALCOM)

NEXTLINK COMM ( XQ COMM )

NORTH AMERICAN TELECOM

&
=

NOS COMMUNICATIONS

»
ol

NOW COMMUNICAT!IONS (+TEL-LINK, +TELSTAR)

ORLANDO TELEPHONE {ORLANDO BUS TEL SYSTEMS)

PAETEC COMMUNICATIONS

"-" = NODATA




CLECs with Over 40 Lines
in BellSouth
FLORIDA
METHOD ONE

Exhibit ES-5

Public Version

48| POINTE COMM INC

48| SBC TELECOM INC

50| SPRINT COMMUNICATIONS

51|SUPRA TELECOM & INFO SYSTEMS

TELE CONEX

TELEPHONE CO OF CENTRAL FL (TCCF}

TELIGENT SERVICES

THE OTHER PHONE CO (ACCESSONE +TALK COM, +OMNICALL)

TRIVERGENT (NUVOX, STATE COMM, GABRIEL)

UNIVERSAL COMMUNICATIONS

52|
=

54/

55/

56| TIME WARNER COMMUN
]

58

59|

60|

US LEC

VARTEC TELECOM

Z-TEL COMMUN

FACILITMES-BASED Sub-Total

50,817

5,891

417,258

793,804

1,211,062

1,267,770

151,553

586,807

161,989

302,348

132,535

451,335

".-" = NODATA




CLECs with Over 40 Lines
in BellSouth
FLORIDA
METHOD ONE

FLORIDA
JULY 2002

Eetl 4 -

Resold Linas

Facllities-based Lines

AMERICAN DIAL TONE {(GANOCO)

AMERIMEX COMM

RE! RE!

Resale Only {10 + Lines] s 2 sus | ToraL
1{1-800 RECONEX
3|AFN CONSULTANTS
4|ALTERNATIVE ACCESS TEL COMM (AA TELECOM}
5|ALTERNATIVE PHONE
8|ALTERNATIVE TELECOMMUNICATICNS SERVICES (SECOND CHANCE PHONE)
7
8
9

APPLIANCE&TV RENTALS (FONES-4-U)

ATLANTIC TELECOMM SYSTEMS

BUDGET PHONE, INC

BUDGETEL SYSTEMS

CAT COMMUN INT'L { CCI )

CHOCTAW COMMUN (SMOKE SIGNAL COM )

COMM SOUTH COS

DELAND ACTEL

DELTA PHONES

DIALTONE TELECOM

DIRECT-TEL INC

DPI-TELECONNECT

DSL TELECOM, INC

EAST FLORIDA COMMUNICATIONS

24|EASY TELEPHONE SERVICES

EPICUS

EXCELINK COMMUNICATIONS

EXPRESS TELEPHONE SVCS (EXPRESS TITLE)

EZ TALK COMMUNICATIONS

FLORIDA PHONE SERVICE, INC - FL

FLORIDA TELEPHONE (FLATEL)

FLORIDA TELEPHONE SERVICES

[GEORGIA TELEPHONE SERVICES

[GULF COAST COMM (+CORAL BAY FINAN }

HART COMM (HTR&L ENTERPRIS )

INTEGRA PAGING ( BURND)

LOCAL LINE AMERICA

MET COMMUNICATIONS

MOVIE, TELEVISION, & GRAPHICS (M TG )

MY-TEL INC

NEW PHONE (IMAGE ACCESS)

NUI TELECOM ( INTERNAT TELE GRP)

ONESTAR COMMUNICATIONS

PREFERRED CARRIER SERVICES

QUANTUMSHIFT COMMUNICATIONS, INC

RE TEL COMMUNICATIONS

»
5

SANDHILL TELECOM GROUP

A
®

SOURCE ONE COMMUNICATIONS

SOUTHERN RECONNECT INC

SUN-TEL USA

Exhibit ES-5
Public Version

NO DATA




CLECs with Over 40 Lines
in BellSouth
FLORIDA
METHOD ONE

51| TELEPHONE ONE INC

52| TELSEON CARRIER SERVICES

53] THE MOBILE PHONE CO

54| UNITED STATES TELECOM

55|UNIVERSAL TELECOM (UNIV_TELEPHONE)

56|USA TELECOM (INT'L DESIGN GRP)

57]USA TELEPHONE INC
58| VERIZON AVENUE (ONE POINT)

Resale-only {10 + Lines) SUBTOTAU 48,959 744 - - - 49,703

FLORIDA Resold Lines E d ———
JULY 2002 Facilities-based Lines
RES |  BuUS Res | BUs | TOTAL
METHOD ONE GRAND TOTAL ~>[ 99,776 6,535 417,258 | 793,804 [ 1,211,082 1,317,473 §
= METHOD 1 ESTIMATE —
[Resoid —| 108411 ]
[ CLECs Qver 40 LINES - JULY, 2001 116]
[ FACILITIES-BASED CLECS —-—> &1
| RESALE ONLY CLECS -oeesu> 55|
[ METHOD 1 ESTIMATE |
BellSouth Area - FLORIDA 1,317,473
CLEC Share of Access Lines = 1317473 + 5,844,707
METHOD 1 ESTIMATE = 18.1%
JULY 2002

Exhibit ES-5
Public Version

"." = NO DATA




CLECs with Over 40 Lines
in BellSouth
FLORIDA
METHOD TWO

Exhibit ES-6
Public Version

FLORIDA
JULY 2002

Resold Lmes

Estimatod e

Facilities-based Lines

FACILITIES-BASED [ 40+ Lines |

[ eus

I

TOTAL

a1 LT UNE Platforms
Listinoe Listings

ACCESS INTEGRATED NETWORKS

 ACCESS POINT INC

ACT (ARROW)

ADELPHIA BUS SOLUTIONS (HYPERION LOUISVILLE UGHTWAVE})

Al FGIANCF TELECOM

[ANEW BROADBAND, INC DBA CIMA TELECOM, INC

AT&T (+NORTHPOINT, <TELEPORT-TCS + MEDIAONE, +AT&T BROADBAND)

BUSINESS TELECOM { BT/, +FIBERSOUTH)

CITIZENS (GLOBAL CROSSING, FRONTIER )

E.SPIRE COMM { ACSI )

ELANTIC (FLORIDA DIGITAL NETWORK)

ERNEST COMMUNICATIONS

ESSEX COMMUNICATIONS ( ELEC)

FOCAL COMMUNICATIONS

GLOBAL NAPS

1DS TELECCM

IDT (WINSTAR)

INTERACTIVE SYGS NETWORK, ING (ISN COMM-FL)

3

JTCADELTACOM

KMC TELECOM INC

KNOLOGY

LECSTAR (EMPIRE TELECOM 8VCS)

LIGHTYEAR COMMUNICATIONS

MANHATTAN TELECOM (METROPOLITAN TELECOM)

MC METROQ (*WORLDCOM, +MFS +BROOKS, +INTERMEDIA, +RYTHMS, + NAT

TELECOM FL

MOMFNTUM BUSINESS SOULTIONS

MPOWER (MGC COMM )

NAVIGATOR TELEGOMM , LLC

NETWORK PLUS (BROADVIEW)

NETWORK TELEPH (+LIGHTNETWORKS)

NEWSOUTH COMM (+UNIVERSALCOM)

NEXTUNK COMM { XO COMM }

NORTH AMER(CAN TELECOM

NOS COMMUNICATIONS

NOW COMMUNICATIONS (4TEL-LINK, +TELSTAR)

sauﬁaﬂsmuauuxmulas

[ORLANDO TELEPHONE (ORLANDO BUS TEL SYSTEMS)

w
]

PAETEC COMMUNICATIONS

POINTE COMM INC

5|88

SBC TELECOM INC

SPRINT COMMUNICATIONS

SUPRA TELECOM & INFO SYSTEMS

TELE CONEX

TELEPHONE CO OF CENTRAL FL (TCCF)

TEUGENT SERVICES

THE OTHER PHONE CO (ACCESSONE, +TALK.COM, +OMNICALL)

TIME WARNER COMMUN

TROVERGENT (NUVOX, STATE COMM GABRIEL)

UNIVERSAL COMMUNICATIONS

USLEC

VARTEC TELECOM

Z-TEL COMMUN

FACILITIES-BASED Sub-Total

50,803 453,271 719279

1,173,150

151,551 536,781 | 302,320 | 112,488

BST Confidertial (CPNI) Dats

No iSO wathout

tof3
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CLECs with Over 40 Lines
in BellSouth
FLORIDA
METHOD TWO

FLORIDA
JULY 2002

Resold Lines : Estimated

Resale Only [10 + Lines]

1-800 RECONEX

1
2|AFN CONSULTANTS

ALTERNATIVE ACCESS TEL COMM (AA TELECOM)

4|ALTERNATIVE PHONE
5|ALTERNATIVE TELECOMMUNICATIONS SERVICES {(SECOND CHANC

E PHONE}

AMERICAN DIAL TONE (GANOCO)

APPLIANCELTYV RENTALS {FONES-4-U)

6]
7|AMERIMEX COMM
8
9

ATLANTIC TELECOMM SYSTEMS

BUDGET PHONE, INC

11|BUDGETEL SYSTEMS

12|CAT COMMUN INTL [ CCl )

13|CHOCTAW COMMUN (SMOKE SIGNAL COM )

14| COMM SOUTH COS

15| DELAND ACTEL

16| DELTA PHONES

17| DIALTONE TELECOM

18| IRECT-TEL INC

19]OPI-TELECONNECT

20|DSL TELECOM, INC

EAST FLORIDA COMMUNICATIONS

EASY TELEPHONE SERVICES

EXCELINK COMMUNICATIONS

EXPRESS TELEPHONE SVCS (EXPRESS TITLE)

EZ TALK COMMUNICATICNS

FLORIDA PHONE SERVICE, INC - FL

FLORIDA TELEPHONE [FLATEL)

FLORIDA TELEPHONE SERVICES

GEORGIA TELEPHONE SERVICES

oo s s [ ] [

GULF COAST COMM (+CORAL BAY FINAN }

HART COMM (HTRAL ENTERPRIS )

INTEGRA PAGING ( BURND)

LOCAL LINE ARERICA

MET COMMUNICATIONS

MOVIE, TELEVISION, & GRAPHICS (M1 G )

MY-TEL iNC

NEW PHONE (iMAGE ACCESS)

NUI TELECOM { INTERNAT TELE GRP )

ONESTAR COMMURNICATIONS

PREFERRED CARRIER SERVICES

QUANTUMSHIFT COMMUNICATIONS, INC

RE TEL COMMUNICATIONS

SANDHILL TELECOM GROUP

SOURCE ONE COMMUNICATIONS

SOUTHERN RECONNECT INC

SUN-TEL USA

TELEPHONE ONE INC

TELSECN CARRIER SERVICES

THE MOBILE PHONE CO.

UNITED STATES TELECOM

UNIVERSAL TELECOM (UNIV. TELEPHONE)

USA TELECOM (INT'L DESIGN GRP}

USA TELEPHONE INC

HITHHESGE:]SEt&;:S'UHﬁﬂ&|ﬂﬁL

VERLZON AVENUE {ONE POINT)

Resale-only (10 + Lines) SUBTOTAL)

BST Confidential (CPNN) Data
No distnbubon autsede BallSouth wathoul periresslon

203

Exhibit ES-8
Public Version
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CLECs with Over 40 Lines
in BellSouth

FLORIDA
METHOD TWO
FLORIDA Resold Lines - Estimated —— Total
JULY 2002 Facilities-basad Lines Local
REs | sus RES | eus | TOTAL Lines
METHOD TWO GRAND TOTAL «.> 99,762 6,593 453,871 719,279 1,173,150 | 1,279,505 I
Total
Resold ~> 106,355
[ CLECS Over 40 LINES - JULY, 2001 106]
FACILITIES BASED CLECs —— 51
RESALE ONLY CLECS ————> 55
BellSouth Area - FLORIDA — 1,279,505 |
CLEC Share of Access Lines = 1279505 « 5944707
METHOD 2 ESTIMATE = 17.7%
JULY 2002

BSY Confidential (CPNI) Data
No dhstrbution outside Bell South without permizsion

3or3
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Public Version
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CLEC COMPLETED COLLOCATIONS

Exhibit ES - 7
PUBLIC VERSION

FLORIDA JUL 2002
Jul-02 BELLSOUTH
WIRECENTER wC Completed RESIDENCE BUSINESS TOTAL
NAME CLL] Collocations LINES LINES LINES
1|WPBH RIVIERA BEACH ‘WPBHFLRB 29,436 14,032 43,468
2|WPBH MAIN ANNEX WPBHFLAN 18,908 28,7217 47,635
3|WPBH HAVERHILL WPBHFLHH 46,913 29,242 76,155
4|WPBH GREENACRES WPBHFLGA 81, 955 15,543 97,498
5|WPBH GARDENS WPBHFLGR 49,215 18,095 67,310
6| PNSC-BELMONT PNSCFLBL 24,326 18,321 42,647
7|FPMBE MARGATE PMBHFLMA 51,695 21,216 72,911
B8|PMBH FEDERAL PMBHFLFE 46, 355 16,826 63,181
S|{PERRINE MAIN PRRNFLMA 77,629 23,129 100,758
10{ORLD-SAND LAKE ORLDFLSA 18,383 16,080 34,463
11|(ORLD-PINEHILLS ORLDFLPH 76,991 21,407 98,398
12|ORLD~-PINECASTLE ORLDFLPC 52,627 27,672 80,299
13|ORLD-MAGNOLIA ORLDFLMA 22,891 39,762 62,653
14|OCRLD-COLONIAL ORLDFLCL 19,612 16,121 35,733
1S]ORLD-AZALEA PARK ORLDFLAP 82,696 18,883 i01,57¢
16|NDAD GCLDEN GLADES NDADFLGG 19,218 8,582 7,800
17|MNDR-LORETTO MNDRFLLO 26,885 9,725 36,610
18(MIAM W. MIAMI MIAMFLWM 25,763 15,869 41,632
19|MIAM SILVER OARKS MIAMFLSO 42,115 15,756 57,871
20|MIAM RED ROAD MIAMFLRR 36,486 17,748 54,234
21|MIAM POINCIANA MIAMFLPB 21, 686 15,425 37,111
22|MIAM PALMETTO MIAMFLPL 12,575 57,357 69,932
23|MIAM HTIALEAH MIAMFLHL 72,135 26,556 98, 691
24|MIAM GRANDE MIAMFLGR 8,529 54,012 62,541
25|MIAM CANAL MIAMFLCA 76,538 18,728 95,266
26|MIAM ALHAMBRA MIAMFLAE 36,250 28,955 65,205
27|MELBOURNE MLBRFLMA 69,201 26,409 95,610
28|JCVL-SAN MARCO JCVLFLSM 9,198 11,924 21,122
29|JCVL~SAN JOSE ICVLFLS] 23,790 14,368 38,158
30{JCVL-RIVERSIDE JCVLFLRV 19,056 7,485 26,541
31{JCVL-NORMANDY JCVLFLNO 20,373 8,682 29,055
. 32|JCVL-CLAY STREET MGO JCVLFLCL 14,135 35,189 49,324
33|JCVL-BEACHWOOD JCVLFLBW 28,657 14,833 43,490
34|JCVL-ARLINGTON JCVLFLAR 17,358 8,613 25,971
35|JCBH-MAIN JCBHFLMA 22,265 7,423 29,688
36|HOLLYWOOD MAIN HLWDFLMA 31,209 12,264 43,473
37|HLWD WEST HOLLYWOOD HLWDFLWH 57,074 21,185 78,259
38|HLWD PEMBROKE PINES HLWDFLPE 83,946 22,973 106,919
39|GSVL~MAIN GSVLFLMA 63,660 52,287 115, %47
4Q|FTLD PLANTATION FTLDFLPL 35,799 18,214 54,013
41|FTLD OAKLAND FTLDFLOA 38,102 17,722 55,824
42|FTLD JACARANDA FTLDFLJA 46,072 19,783 65,855
09-05-02 10f5



CLEC COMPLETED COLLOCATIONS

Exhibit ES - 7

FLORIDA JUL 2002 PUBLIC VERSION
Jul-02 BELLSOUTH

WIRECENTER Completed RESIDENCE BUSINESS TOTAL

NAME CLLI Collocations LINES LINES LINES
43|FTLD CYPRESS FTLDFLCY 20,280 21,866 42,146
44|FTLD CORAL RIDGE FTLDFLCR 29,980 12,787 42,767
45|FT LAUD MAIN RELIEF FTLDFLMR 37,772 41,282 79,054
46)DYBH-MAIN DYBHFLMA 26,148 26,933 53,081
47|DEERFIELD BEACH MAIN DRBHFLMA 43,628 15,440 59,068
48|BOCA RATON MAIN BCRTFLMA 48,116 30,202 78,318
49{BCRT BOCA TEECA BCRTFLBT 19,516 19,389 38,905

BellSouth lines addressed by 904 1,883,147 1,061,022 2,944,169

13 or more CLEC collocations --> 66% 45% 59% 50%
S50{BCRT SANDALFOOT BCRTFLSA 56,041 7,823 63,864
S51|BOYNTON BEACH MAIN BYBHFLMA 64,624 12,373 76,997
52{COCOA-MAIN COCOFLMA 37,189 13,665 50,854
53|COCOA-MERRITT ISLAND COCOFLME 19,834 7,005 26,839
54|DELRAY BEACH MAIN DLBHFLMA 30,048 11,955 42,003
55|DLBH KINGS POINT DLBHFLKP 41,623 6,127 47,750
56|DYBH-ORMOND BEACH DYBHFLOB 26,927 9,204 36,131
57|DYBH-PORT ORANGE DYBHFLPO 47,279 9,173 56,452
58|EGLL-BOWE GARDENS EGLLFLBG 37,856 11, 546 49,402
59{FORT PIERCE MAIN FTPRFLMA 40,949 20,473 61,422
60fFTLD SUNRISE FTLDFLSU 29,369 10,485 39,854
61|FTLD WESTON FTLDFLWN 25,159 7,885 33,044
62 |HLWD HALLANDALE HLWDFLHA 21,883 5,326 27,209
63|JCVL-FORT CAROLINE JCVLFLFC 15,366 3,335 18,701
64|JCVL-LAKE FOREST JCVLFLLF 23,1735 4,876 28,611
65|JCVL~WESCONNETT JCVLFLWC 30,597 7.907 38,504
66|JUPITER MAIN JPTRFLMA 42,757 10,773 53,530
67)LAKE MARY LKMRFLMA 7,253 9,159 16,412
68 IMIAM ALLAPATTAH MIAMFLAL 18,346 9,807 28,153
69(MIAM BAYSHORE MIAMFLBA 23,791 8,158 31,949
70[MIAM BEACH MIAMFLBR 33,384 16,044 49,428
71|MIAM BISCAYNE MIAMFLBC 7,145 6,401 13,546
72(MIAM FLAGLER MIAMFLFL 21,7177 7,725 29,502
73iMIAM INDIAN CREEK MIAMFLIC 31,288 5,672 36,961
74 |MIAM MIAMI SHORES MIAMFLSH 24,702 7,590 32,292
75|MIAM NORTH MIAMI MIAMFLNM 16,768 7,258 24,026
76|MIAM NORTHSIDE MIAMFLNS 19,731 7,523 27,254
77|MIAM OPA LOCKA MIAMFLOL 18,743 8,629 27,372
78|MIAM W. DADE MIAMFLWD 45,851 5,478 51,329
79 [MNDR-AVENUES MNDRFLAV 5,101 4,508 9,609
80{NDAD ARCH CREEK NDADFLAC 26,838 10,239 37,078
81|NDAD BRENTWQOD NDADFLBR 30,137 10,004 40,141
82|NDAD OLETA NDADFLOL 34,407 9,663 44,070
83|ORPK-MAIN ORPKFLMA 20,325 5,843 26,168

09-05-02 20f5




CLEC COMPLETED COLLOCATIONS

Exhibit ES -7

FLORIDA JUL 2002 PUBLIC VERSION
Jul-02 BELLSOUTH

WIRECENTER Completed RESIDENCE BUSINESS TOTAL
84|PMBH CORAL SPRINGS PMBHFLCS 59,699 15,385 75,084
85|PMBH TAMARAC PMBHFLTA 27,891 6,227 34,118
86|PNSC-FERRY PASS PNSCFLFP 36,806 19,215 56,021
87|PNSC~WARRINGTON PNSCFLWA 27,415 6,950 34, 365
B8|SANFORD MAIN SNFRFLMA 43,680 12,941 56,621
B89|STAG-MAIN STAGFLMA 17,077 10,896 27,973
90)STUART MAIN STRTFLMA 47,938 20,713 68,651
91|TITUSVILLE TTVLFLMA 28,078 9,450 37,528
92|VERO BEACH MAIN VRBHFLMA 37,755 16,213 53,968
93|WPBH LAKE WORTH WPBHFLLE 33,898 9,337 43,236
94|WPBH ROYAL PALM BCH WPBHFLRP 50,659 10,969 61,628
BallSouth lines addressed by 1,289 3,270,869 1,498,950 4,769,819
5 or more CLEC collocations 94% 79% 84% 80%
96}BROOKSVILLE BKVLFLIJF 18,491 7,057 25,548
95|COCOA BEACH CCBHFLMA 16,852 6,128 22,980
97|DELAND DELDFLMA 21,530 9,098 30,628
98|DYBH-FENTRESS DYBHFLFN 1,403 1,814 3,217
99|EGLL-INDIAN HRBR BCH EGLLFLIH 17,462 3,011 20,473
100{FERNANDINA BEACH FRBHFLFP 16,057 5,407 21,464
101)FTLD SAWGRASS FTLDFLSG 2,643 7,516 10,159
102|GSVL-NORTHWEST GSVLFLNW 11,639 5,626 17,265
103|(GULF BREEZE GLBRFLMC 14,862 3,848 18,710
104|HOBE SOUND MAIN HBSDFLMA 9,780 1,669 11,449
105|HOMESTEAD MAIN HMSTFLHM 23,631 8,981 32,612
106|HUTCHINSCN IS. MAIN HTISFLMA 16,388 2,297 18,686
107{JCVL-OCEANWAY JCVLFLOW 12,373 4,958 17,331
108}JCVL-SOUTHPOINT JCVLELIJT 42 7,653 7,695
108}KEY WEST MAIN KYWSFLMA 17,652 14,354 32,006
110}LYNNHAVEN LYHNFLOH 9,361 1,421 10,782
111}MIAM AIRPORT MIAMFLAP 1,177 9,994 11,171
112{MIAM KEY BISCAYNE MIAMFLKE 8,526 2,470 10,996
113|{MIAM METRO MIAMFLME 9,617 9,584 19,201
114|MILTON RAVINE MLTNFLRA 17,253 4,628 21,881
115|NEW SMYRNA BCH NSBHFLMA 28,050 6,073 34,123
116|ORPK-RIDGEWOOD ORPKFLRW 11,299 3,787 15,086
117|OVIEDO OVIDFLCA 28,705 5,216 33,921
118|PACE PINE VILLA PACEFLPV 10,989 1,638 12,627
119|PALATKA PLTKFLMA 15,359 7,806 23,165
120|PANAMA CITY BEACH PCBHFLNT 19,940 6,838 26,778
121|PANAMA CITY CALLAWAY PNCYFLCA 5,940 470 6,410
122{PANAMA CITY MAIN PNCYFLMA 23,1¢€6 19,029 42,185
123|PNSC-HILLCREST PNSCFLHC 9,334 1,299 10,633

09-05-02 3of5




CLEC COMPLETED COLLOCATIONS

Exhibit ES -7

FLORIDA JUL 2002 PUBLIC VERSION
Jul-02 BELLSOUTH

WIRECENTER Completed RESIDENCE BUSINESS TOTAL

NAME CLLI Collocations LINES LINES LINES
124|PONTE VEDRA BCH PNVDFLMA 17,043 4,824 21,867
125|PORT 8T. LUCIE MAIN PTSLFLMA 39,120 7,666 46,786
126|PTSL SOUTH PTSL PTSLFLSO 12,754 4,105 16,859
127|(SEBASTIAN MAIN SBSTFLMA 14, 480 3,803 18,283
128]STAG~SHORES STAGFLSH 9,445 2,807 12,252
129|STAG-WORLDGOLF STAGFLWG 1,238 794 2,032
130 |WWSP~SPRING HILL WWSPFLSH 33,182 5,961 39,143

BaellSouth lines addressed by 1,371 3,797,653 1,698,580 5,496,233

1 or mora CLEC collocations --> 100% 91% 95% 92%
132 |ARCHER ARCHFLMA 2,933 234 3,167
133|BALDWIN BLDWFLMA 1,992 519 2,511
131|BAREFOOT BAY MICCFLBB 6,206 336 6,542
134|BELLE GLADE MAIN BLGLFLMA 5,825 3,132 8,957
135|BIG PINE KEY MAIN BGPIFLMA 4,472 873 5,345
136[BRONSON BRSNFLMA 3,248 850 4,098
137|BUNNELL BNNLFLMA 7,488 1,898 9,386
138|CANTONMENT CNTMFLLE g,052 1,095 9,147
139|CAPE CANAVERAL CCBHFLAF 366 366
140|CEDAR KEY CDKYFLMA 1,127 256 1,383
141 |CHIEFLAND CFLDFLMA 4,023 1,235 5,258
142|CHIPLEY CHPLFLJA 4,862 1,962 6,824
143|CRCSS CITY CSCYFLBA 3,126 915 4,041
144 |DEBARY DELTONA DBRYFLDL 13,217 2,056 15,273
145|DEBARY MAIN DBRYFLMA 7,217 1,359 8,576
146|DELEON SPRINGS DLSPFLMA 2,092 311 2,403
147jDUNNELLON DNLNFLWM 13,012 1,466 14,478
148|DYBH-OCEAN SHORES DYBHFLOS 7,485 460 7,945
149]EAST ORANGE EORNFLMA 5,440 802 6,242
150| FL.AGLER BEACH FLBHFLMA 4,631 804 5,435
151|FT.GEORGE FTGRFLMA 532 130 662
152|FTLD AIRPORT FTLDFLAP 2 2,923 2,925
153 |GENEVA GENVFLMA 2,169 212 2,981
154 |GRACEVILLE GCVLFLMA 2,949 663 3,612
155|GREEN COVE SPGS GCSPFLCN 7,250 2,135 g9, 385
156|HAVANA HAVNFLMA 4,813 667 5,480
157 |HAWTHORNE HWTHFLMA 3,362 529 3,891
158|HMST EAST HMSTFLEA 1,078 297 1,375
159|HMST NARANJA HMSTFLNA 5,728 2,985 8,713
160|HOLLEY-NAVARRE HLNVFLMA 11,591 1,530 13,121
161|Homestead AFB HMSTFLAF Included in HMSTFLNA
162|ISLAMORADA MAIN ISLMFLMA 3,402 1,361 4,763
163|JAY JAY-FLMA 2,405 520 2,925
164|JCBH-ATLANTIC JCBHFLAB 11,469 1,138 12,607
165|JCBH-SAN PABLC JCBHFLSP 11,294 2,118 13,412
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CLEC COMPLETED COLLOCATIONS

Exhibit ES - 7
PUBLIC VERSION

FLORIDA JUL 2002
Jul-02 BELLSOUTH
WIRECENTER wC Completed RESIDENCE BUSINESS TOTAL
166|JCVL-INT'L AIRPCRT JCVLFLIA 151 1,935 2,086
167)KEY LARGO MAIN KYLRFLMA 7,027 1,989 9,016
168|KEYSTONE HGTS KYHGFLMA 6,046 837 6,883
169|KYLR LARGO SOUND KYLRFLLS 5,779 2,024 7,803
170|LAKE CITY LKCYFLMA 20,337 10,475 30,812
171|MAXVILLE MXVLFLMA 1,260 151 1,411
172|MIAM DADELAND BLVD MIAMFLDB 3 3,487 3,490
173|MICANOPY MCNPFLMA 1,513 239 1,752
174 |MIDDLEBURG MDBGFLPM 13,279 1,304 14,583
175|MNDR~LEMONWOOD MNDRFLLW 9,897 964 10,861
176(MRTH VACA KEY MRTHFLVE 8,089 3,267 11,356
177 |MUNSON MNSNEFLMA 554 77 631
178|N. KEY LARGO MAIN NKLRFLMA 2,378 621 2,999
179|NEWBERRY NWBYFLMA 4,255 582 4,837
180|NORTH POWERLINE PMBHFLNP 4 276 280
181f0OAK HILL OKHLFLMA 2,028 187 2,215
182|OLD TOWN OLTWFLLN 4,138 287 4,435
1683 |PAHOKEE MAIN PAHKFLMA 2,328 630 2,958
184|PALM COAST PLCSFLMA 19,222 5,948 25,170
185|PIERSON PRSNFLFD 2,308 515 2,824
186|PNSC-PERDIDO BAY PNSCFLPB 8,147 829 8,976
187|POMONA PARK PMPKFLMA 3,015 211 3,226
188|{SBST FELLSMERE SBSTFLFE 1,429 276 1,705
189|STAG-BEACH SIDE STAGFLBS 12,280 1,663 13,943
190|SUGARLOAF KEY MAIN SGKYFLMA 3,960 480 4,440
191|SUNNY HILLS SYHSFLCC 1,710 235 1,945
192 |TRENTON TRENFLMA 3,653 1,422 5,078
193|VERNON VERNFLMA 1,878 222 2,100
194{VRBH BEACHLAND VRBHFLBE 12,709 3,226 15,935
195|WELAKA WELKFLMA 2,450 181 2,631
196 |WWSP-HIGHLAND WWSPFLHI 13,961 3,533 17,494
'197|YANKEETOWN YNTWFLMA 2,214 336 2,550
198|YOUNGSTOWN-FOUNTAIN YNFNFLMA 3,655 274 3,929
199|YULEE YULEFLMA 3,584 1,310 4,894
200|Key West - Boca Chica BCCHFLNS Lines included in KYWSFLMA
201|Miami Adjunct to Grande [MIAMFLAG Lines included in MIAMFLGR
1,371 4,157,987 1,786,720 5,944,707
ACollocations* RESIDENCE BUSINESS FL TOTAL
Physical+Virtual
09-05-02 S50f5



CLECs with Over 10 Lines Exhibit ES-8
in BellSouth Public Version
TENNESSEE

METHOD ONE

TENNESSEE
JULY 2002

Estimated
Facilities-based Lines

911 a1 Unbundled UNE Platforms
Listings Listings Local ic

Resald Lines

RES BUS TOTAL Res Bus Loops Res Bus Trunks

FACILITIES-BASED [ 10+ Lines | mes | s

ACCESS INTEGRATED NETWORKS

ADELPH!A BUS. SOLUTIONS (HYPERION, LOUISVILLE LIGHTWAVE)

AENEAS COMMUNICATIONS

ALEC (TOUCHTONE, OPTILINK, METROLINK)

AT&T (+NORTHPOINT, +TELEPORT-TCG, + MEDIAONE, +AT&T BROADBAND)

BIRCH TELECOM

2USINESS TELECOM ( BT1, +FIBERSOUTH)

CINERGY COMMUNICATIONS( COMMUNITY TEL)

o(mplv|o|u|alwln]

CITIZENS (GLOBAL CROSSING, FRONTIER )

-
=3

COVAD COMM (+BLUESTAR )

DSLNET COMM

~

ELECTRIC POWER BOARD OF CHATANOOGA

-
=)

GLOBAL NAPS

-
ry

ICG COMMUN (INTELCOM)

-
[

1DS TELECOM

-
o

ITC*DELTACOM

-
3

KMC TELECOM INC

-
=

KNOLOGY

-
©

LECSTAR (EMPIRE TELECOM SVCS)

LEVEL 3

LIGHTYEAR COMMUNICATIONS

MC) METRO (+WORLDCOM, +MFS, +BROOKS, +INTERMEDIA, +RYTHMS, + NAT TELECOM FL, +PHONE O

MOMENTUM BUSINESS SOULTIONS

NAVIGATOR TELECOMM , LLC

NETWORK TELEPH (+LIGHTNETWORKS)

NEWSOUTH COMM (+UNIVERSALCOM)

NEXTLINK COMM ( XO COMM )

NOS COMMUNICATIONS

NOW COMMUNICATIONS (+TEL-LINK, +TELSTAR)

SBC TELECOM INC

SPRINT COMMUNICATIONS

TELE-SYS (ACCESS AMERICA)

TELIGENT SERVICES

THE OTHER PHONE CO (ACCESSONE,+TALK COM, +OMNICALL)

TIME WARNER COMMUN

TRIVERGENT {NUVOX, STATE COMM, GABRIEL )

US LEC

VARTEC TELECOM

R G A I B H S R E P N

XSPEDIUS CORP {LEC UNWIRED)

»
o

Z-TEL COMMUN

FACILITIES-BASED Sub-Total 3,250 5,250 13,891 330,633 344,524 353,024 5,489 220,428 50,885 9,188 | 65,867 172,570

"." = NODATA




CLECs with Over 10 Lines Exhibit ES-8
in BellSouth
TENNESSEE

METHOD ONE

Public Version

TENNESSEE
JULY 2002

Resaold Lines

—weee Estimated

Facilities-based Lines

RES BUS

RES |

BUS

TOTAL

Resale Only [10 + Lines}

1-800 RECONEX

AMERICAN DIAL TONE (GANOCO)

AMERIMEX COMM

ANNOX, INC

[APPLIANCE&TV RENTALS (FONES-4-U)

AWARD ENTERPRISES (JERRY LAQUIERE)

BUDGET PHONE, INC

CAT COMMUN INTL (CC1)

ololvjojulalwip]

CHOCTAW COMMUN. (SMOKE SIGNAL COM.)

o

CIERA NETWORK SYSTEMS

-
-y

COMM SOUTH COS

]

DELTA PHONES

W

DPI-TELECONNECT

-
a

EXPRESS TELEPHONE SVCS (EXPRESS TITLE)

15

EZ PHONE. INC.

EZ TALK COMMUNICATIONS

FAIR FINANCIAL {MIDSTATE TELECOM)

FIRST TEL, INC.

GLOBAL CONNECTION INC

GO-TEL, INC

HART COMM (HTR&L ENTERPRIS }

HOLT & COMPANY

INTERLINK TELECOMMUNICATIONS

LCI INTERNATIONAL {QWEST)

MAX - TEL COMMUNICATIONS

MONEY TO GO (MTG PHONE SVC)

NEW PHONE (IMAGE ACCESS)

NUSTAR COMMUN. (TELEVIA)

ONESTAR COMMUNICATIONS

PHONE RECONNECT OF AMERICA

PHONE-LINK

SERVISENSE CCM, INC

SOUTHERN TELECOMMUNICATIONS

STATE DISCOUNT TELEPHONE

TELE CONEX

TELSEON CARRIER SERVICES

TENNESSEE PHONE SERVICE

TENNESSEE TELEPHONE SERVICE

TEXAS HOMETEL, INC. (877-RING AGAIN)

UNIVERSAL TELECOM (UNIV. TELEPHONE)

USA QUICK PHONE

USA TELECOM (INT'L DESIGN GRF}

Resale-only (10 + Lines) SUBTOTAL

24,960

"-" = NO DATA




CLECs with Over 10 Lines Exhibit ES-8

in BellSouth Public Version
TENNESSEE
METHOD ONE
TENNESSEE Resold Lines Estimated Total
JULY 2002 Facilities-based Lines Local
RES | BUS Res | eus | ToTAL Lines
METHOD ONE GRAND TOTAL —>|  28216] 5641 13891 330633] 344524 378,375 |§
— METHOD 1 ESTIMATE — |
[Resold ~ | 33,851
[ GLECs Over 10 Lines - JULY, 2001 82
[ FACILITIES-BASED CLECs —> 40]
| RESALE ONLY CLECs > 42
[ METHOD 1 ESTIMATE |
BellSouth Area - TENNESSEE 378,375
CLEC Share of Access Lines = 378,375 + 2,547,568
METHOD 1 ESTIMATE = 12.9%
JULY 2002

"-" = NODATA




CLECs with Over 10 Lines
in BellSouth
TENNESSEE

METHOD TWO

TENNESSEE
JULY 2002

Estirated

Resold Lines

Facllittes-based Lines

RES BUS RES BUS | TOTAL

Exhibit ES-9

911
Listings
Res

911
Listings
Bus

UNE Platforms

Res

Bus

FACILITIES-BASED [ 10+ Lines ]

ACCESS INTEGRATED NETWORKS

ADELPHIA BUS SOLUTIONS (HYPERION, LOUISVILLE LIGHTWAVE)

AENEAS COMMUNICATIONS

ATE&T (+NORTHPOINT, +TELEPCORT-TCG, + MEDIAONE, +AT&T BROADBAND)

BIRCH TELECOM

BUSINESS TELECOM ( BTI, +FIBERSCUTH)

CINERGY COMMUNICATIONS( COMMUNITY TEL)

CITIZENS (GLOBAL CROSSING, FRONTIER )

ojlo|~|olunfalw|im] s

ELECTRIC POWER BOARD OF CHATANGOGA

-
=]

GLOBAL NAPS

-y

ICG COMMUN (INTELCOM)

=
]

DS TELECOM

b

ITC*"DELTACCM

r

KMC TELECOM INC

o

KNOLOGY

a
@

LECSTAR (EMPIRE TELECOM SVCS)

LIGHTYEAR COMMUNICATIONS

MCI METRO (+WORLDCOM, +MFS, +BROOKS, INTERMEDIA, +RYTHMS, + NAT TELECOM fL, +PHONE O

MOMENTUM BUSINESS SOULTIONS

NAVIGATOR TELECOMM ,LLC

NETWORK TELEPH (+LIGHTNETWORKS)

NEWSOQUTH COMM (+UNIVERSALCOM)

NEXTLINK COMM { XO COMM )

NOS COMMUNICATIONS

NOW COMMUNICATIONS (+TEL-LINK, +TELSTAR)

SBC TELECOM INC

TELE-SYS (ACCESS AMERICA)

TELIGENT SERVICES

THE QTHER PHONE CO (ACCESSONE.+TALK COM, +OMNICALL)

TIME WARNER COMMUN

TRIVERGENT (NUVOX, STATE COMM, GABRIEL)

US LEC

VARTEC TELECOM

XSPEDIUS CORP (LEC UNWIRED)

N il |n|nlolalaa
R ARAEHE BN EEHEENEMHEAE R

2-TEL COMMUN

FACILITIES-BASED Sub-Total

3,250 5,248 14,669 286,295

309,462

5,480

220,428

9,188

65,867

*." = NO DATA




CLECs with Over 10 Lines
in BellSouth
TENNESSEE

METHOD TWO

TENNESSEE
JULY 2002

Eetimat,

4

Resold Lines

Facilities-based Lines

RES BUS REs | ®us

TOTAL

Resale Only [10 + Lines]

1-800 RECONEX

AMERICAN DIAL TONE (GANOCO)

AMERIMEX COMM

ANNOX, INC

APPLIANCES&TV RENTALS (FONES~4-L)

AWARD ENTERPRISES (JERRY LAQUIERE}

BUDGET PHONE, INC

w|~io|n|sjw|n] -

CAT COMMUN INTL { CCI )

©,

CHOCTAW COMMUN. (SMOKE SIGNAL COM.)

o

CIERA NETWORK SYSTEMS

11

COMM SOUTH COS

DELTA PHONES

DPI-TELECONNECT

EXPRESS TELEPHONE SVCS (EXPRESS TITLE)

EZ PHONE, INC

EZ TALK COMMUNICATIONS

FAIR FINANCIAL {MIDSTATE TELECCM)

FIRST TEL, INC

GLOBAL CONNECTION INC

GO-TEL, INC.

HART COMM (HTR&L ENTERFRIS.)

HOLT & COMPANY

INTERLINK TELECOMMUNICATIONS

N
P

LCI INTERNATIONAL (QWEST)

MAX - TEL COMMUNICATIONS

MONEY TO GO (MTG PHONE SV(C)

NEW PHONE (IMAGE ACCESS)

NUSTAR COMMUN. (TELEVIA)

ONESTAR COMMUNICATIONS

PHONE RECONNECT OF AMERICA

PHONE-LINK

SERVISENSE.COM, INC

SOUTHERN TELECOMMUNICATIONS

STATE DISCOUNT TELEPHONE

TELE CONEX

TELSEON CARRIER SERVICES

TENNESSEE PHONE SERVICE

TENNESSEE TELEPHONE SERVICE

TEXAS HOMETEL, INC (B77-RING AGAIN)

UNIVERSAL TELECOM (UNIV. TELEPHONE)

USA QUICK PHONE

USA TELECOM (INT'L DESIGN GRP)

Resale-only (10 + Lines) SUBTOTAL

24,960

Exhibit ES-9

= -" = NO DATA




CLECs with Over 10 Lines

in BellSouth
TENNESSEE
METHOD TWO

TENNESSEE Roson Lines E Total

JULY 2002 Facilities-hased Lma Local

TOTAL Lines

METHOD ONE GRAND TOTAL —>| 28,210 | 5,639 I 14,669 | 288205 300,964 | 334,813 |
— METHOD 2 ESTIMATE — |

| CLECs Over 10 Lines - JULY, 2001 77|
FACILITIES-BASED CLECs —> 35
RESALE ONLY CLECs > a2

METHOD 2 ESTIMATE |

BellSouth Area - TENNESSEE 334,813
CLEC Share of Access Lines = 334,813 + 2,547,568
METHOD 2 ESTIMATE = 11.6%
JULY 2002

Exhibit ES-9

= NO DATA




CLEC COMPLETED COLLOCATIONS

Exhibit ES - 10
PUBLIC VERSION

TENNESSEE JUL 2002
Jul-02 BELLSOUTH
WIRECENTER wC Completed RESIDENCE BUSINESS TOTAL
NAME CLLI Collocations LINES LINES LINES
1|Chattanooga-Brainerd CHTGTNBR 31,430 13,042 44,472
2|chaztanocoga-Dodds Ave CHTGTNDT 19,339 6,839 26,178
3jchattanocoga-Ninst Street CHTGTNNS 8,790 22,000 30,790
4f{Collierville CRVLTNMA 20,581 5,021 25,602
S5|franklin FKLNTNMA 32,270 6,832 39,102
6lKnoxville-Main KNVLTNMA 31,953 32,873 64,826
7|Memphis-Bartlett MMPHTNBA 60,497 17,511 78,008
8|Memphi1s-Chickasaw MMPHTNCT 27,625 9,992 37,617
9|Memphis-Eastland MMPHTNEL 30,051 16,268 46,319
10|Memphis-Germantown MMPHTNGT 57,191 12,268 69,459
11|Memphis-Main MMPHTNMA 10,985 19,147 30,132
12|Memphis~Midtown MMPHTNMT 21,731 6,587 28,318
13|Memphis-Oakville MMPHTNOA 37,818 21,944 59,762
14|Memphis-Southland MMPHTNSL 33,937 13,962 47,899
15|Murfreesboro MRBOTNMA 48,597 12,869 61,466
16{Nashville-Brentwood NSVLTNBW 21,012 11,184 32,196
17{Nashville-Crieve Hall NSVLTNCH 37,500 9,516 47,016
18|Nashville-Donelscn NSVLTNDO 26,990 12,519 39,509
19|Nashville~Main NSVLTNMT 12,476 58,707 71,183
20|Nashville-Sharondale NSVLTNST 32,022 11,580 43,602
21|Nashville-University NSVLTNUN 5,110 10,738 15,848
BellSouth lines addressed by 271 €07,905 331,399 939,304
—-—10 or more CLEC ccllocations =--> 64% 33% 49% 37%
22|Athens ATHNTNMA 11,311 5,212 16,523
23|Chattanocga-Middle Valley CHTGTNMY 13,611 1,313 14,924
24|Chattanooga-Redbank CHTGTNRSB 17,204 3,822 21,026
25|Chattanooga-Rossville CHTGTNRO 18,784 3,984 22,768
26{Chattanocoga-St Elmo CHTGTNSE 9,124 1,941 11,065
27|Clarksville Main CLVLTNMA 37,680 13,582 51,262
28|Cleveland CLEVTNMA 34,904 9,581 44,485
29|Columbia Main CLMATNMA 18,657 9,273 27,830
30{Cool Springs FKLNTNCC 2,621 4,250 6,871
31|Gallatin GALLTNMA 14,774 4,678 19,452
32|Goodlettsville GDVLTNMA 10,234 4,170 14,404
33|Hendersonville HDVLTNMA 22,845 4,703 27,548
34|Jackson-Main JCSNTNMA 21,390 12,606 33,996
35{Jackson-Northside JCSNTNNS 14,045 7,255 21,300
36|Knoxvillie-Bearden KNVLTNBE 11,762 9,413 21,175
37|Knoxville-Fountain City KNVLTNFC 23,428 5,180 28,608
38|Knoxville-West Hills KNVLTNWH 38, 688 13,102 51,790
39|Knoxville-Young High KNVLTNYH 21,294 3,393 24,687
09-05-02 1cf5




CLEC COMPLETED COLLOCATIONS

Exhibit ES - 10

TENNESSEE JUL 2002 PUBLIC VERSION
Jul-02 BELLSOUTH
WIRECENTER wC Completed RESIDENCE BUSINESS TOTAL
NAME CLL1 Collocations LINES LINES LINES
40|Lebancn LBNNTNMA 20,122 6,286 26,408
41{Maryville-Main MAVLTNMA 38,912 10,623 49,535
42 |Memphis-Cherokee MMPHTNCK 10,342 2,429 12,771
43|Memphis-Frayser MMPHTNFR 18,151 2,557 20,708
44 |Memphis-Humphreys MMPHTNHP 619 566 1,185
45[Memphis-Southside MMPHTNST 14,424 5,599 20,023
46 |Memphis-Southwind GTWSTNSW 1,275 B39 2,114
47|Memphis-Westwood MMPHTNWW 15,735 1,438 17,173
48|Morristown MRTWTNMA 24,142 9,544 33, 68¢
49fNashville-Airport NSVLTNAP 18,242 7,282 25,524
50(Nashville~-Bellevue NSVLTNBY 16,258 2,189 18, 448
51|Nashville-Burton Hills NSVLTNBH 2,939 267 3,206
52{Nashville-Cockrill Bend NSVLTNCD 74 1,731 1,805
53|Nashville-Hickory Hollow NSVLTNHH 4,827 1,420 6,247
54{Nashville~Inglewoed NSVLTNIN 24,245 4,322 28,567
55|Nashville-Madison NSVLTNMC 15,754 4,560 20,314
56|Nashville-Westmeade NSVLTNWM 17,441 3,157 20,598
57|0ak Ridge OKRGTNMT 13,179 5,881 19,060
58|sevierville SVWLTNMT 24,518 7,769 32,287
59|Smyrna SMYRTNMA 16,020 3,899 19,919
60f{Tullahoma TLLHTNMA 10,211 6,093 16,304
BallSouth lines addressed by 424 1,257,692 537,308 1,795,000
|1 or more CLEC collocations --> 100% 67% 79% 0%
61|Adams-Cedar Hill ACHLTNMT 1,559 97 1,656
62{Arlington ARTNTNMT 3,367 756 4,123
63|Ashland City ASCYTNMA 5,130 1,148 6,278
64|Bells BLLSTNMA 1,632 345 1,977
65[Benton BNTNTNMT 4,219 718 4,937
66|Bethel Springs BTSPTNMA 1,604 123 1,727
67|B1g Sandy BGSNTNMA 2,238 137 2,378
€68 |Blanche BLNCTNMT 972 61 1,033
69{Bolivar BLVRTNMA 5,078 1,366 6,444
70|Brownsville BWVLTNMA 6,118 2,239 8,357
71|Bulls Gap BLGPTNMA 3,825 422 4,247
72|Camden CMDNTNMA 5,868 1,431 7,299
73|Carthage CRTHTNMA 3,282 1,082 4,364
74{Centerville CNVLTNMA 4,323 1,015 5,338
75|Charlesteon CHTNTNMT 4,053 502 4,555
76|Charlotte CHRLTNMT 2,940 324 3,264
77|Chattanooga-Harrison CHTGTNHT 9,182 608 9,790
78[Chattanooga=Signal Mountain CHTGTNSM 6,924 704 7,628
79|clinton CLTNTNMA 8,850 1,620 10,470
80|Copper Eill CRHLTNCB 6,028 891 6,918
81|Covington CVTNTNMT 9,506 2,493 11,9%¢%
82|Cross Plains-Crlinda CRPLTNMA 2,801 199 3,000
09-05-02 20f5



CLEC COMPLETED COLLOCATIONS

Exhibit ES - 10

TENNESSEE JUL 2002 PUBLIC VERSION
Jul-02 BELLSOUTH
WIRECENTER wC Complated RESIDENCE BUSINESS TOTAL
NAME CLLI Collocations LINES LINES LINES
83|Cullecka CULKTNMA 1,033 40 1,073
84|Cumberliand City CMCYTNMT 679 146 825
85[Cumberland Gap CLDGTNMA 4,523 791 5,314
86|Cunningham CNHMTNMA 2,620 117 2,737
87|Dandridge DNRGTNMA 6,855 981 7,836
88|Dayton DYTNTNMA 7,668 1,723 9,391
89|Decatur DCTRTNMT 3,927 439 4,366
90{Dackson DKSNTNMT 10,396 3,884 14,280
91|Dover DOVRTNMT 4,775 720 5,495
92|Dyer DYERTNMT 1,588 215 1,803
93{Dbyershurg DYBGTNMA 11, 670 7,087 18,757
94|Eagleville EAVLTNMA 1,711 176 1,887
95|Etowah ETWHTNMT 4,551 731 5,282
g6(Fairview FRVWTNMT 4,232 492 4,724
97(Fayetteville FYVLTNMA 8,703 2,376 11,079
98|Flintville FLVLTNMA 2,174 137 2,311
99|Fredonia FRDNTNMA 2,095 107 2,202
100|Gatlinburg GTBGTNMT 7,184 2,686 9,870
101|Gibson GBSNTNMT 967 59 1,026
102iGleason GLSNTNMA 1,172 211 1,383
103|Grand Junction GDJTTNMA 1,489 200 1,689
104|Greenback GRNBTNMA 4,009 230 4,239
105|Greenbrier GNBRTNMA 4,156 385 4,541
106|Greenfield GNFDTNMT 1,798 270 2,068
107|Halls HLLSTNMT 2,383 587 2,980
108|Hampshire HMPSTNMA 659 28 687
109|Harriman HIMNTNMA 5,660 1,162 6,822
110|Hartsville HTVLTNMA 2,611 647 3,258
111|Henderson HNSNTNMT 5,267 1,206 6,473
112 |Henning HNNGTNMA 1,149 183 1,332
113|Hohenwald HHNWTNMA 4,124 872 4,986
114|Hornbeak HRNBTNMT 1,603 144 1,747
115}Humboldt HMBLTNMA 5,561 3,425 8,986
116[{Huntingdon HNTGTNMA 5,477 1,227 6,704
117|Huntland HNLDTNMA 1,074 152 1,226
118|Jasper JSPRTNMT 4,034 965 4,999
119|Jefferson City JFCYTNMA 7,205 2,688 9,893
120fJellico JLLCTNMA 4,358 660 5,018
121|Kenton KNTNTNMA 929 107 1,036
122|Kingston KGTNTNMT 8,630 1,258 9,888
123|Lafollette LFLTTNMA 13,101 3,778 16,879
124|Lake City LKCYTNMA 3,659 3958 4,054
09-05-02 30of5



CLEC COMPLETED COLLOCATIONS

Exhibit ES - 10

TENNESSEE JUL 2002 PUBLIC VERSION
Jul-02 BELLSOUTH

WIRECENTER wC Completed RESIDENCE BUSINESS TOTAL

NAME CLLI Collocationg LINES LINES LINES
125|Lawrenceburg LRBGTNMA 9,011 2,819 11,830
126|Lenoir City LNCYTNMA 10,240 2,264 12,504
127|Lewisburg LWBGTNMA 7,106 2,367 9,473
12B|Lexington LXTNTNMA 9,238 2,536 11,774
12%|Loudon LODNTNMA 7,231 1,332 8,563
130iLyles LYLSTNMA 4,893 344 5,237
131|Lynchburg LYBGTNMT 1,735 311 2,046
132|Lynnville LYVLTNMA 900 94 994
133|Madiscnville MDVITNMT 6,205 1,698 7,903
134|Manchester MNCHTNMA S, 047 2,664 11,711
135{Maryville-Friendsville FIVLTNMA 2,004 142 2,146
136|Maryville~Townsend TWNSTNMA 1,894 333 2,227
137|Mascot MSCTTNMT 11,513 1,486 12,999
138{Maynardvalle MYVLTNMA 5,917 736 6,653
139Mcewen MCWNTNMT 2,327 238 2,565
140|Mckenzie MCKNTNMA 3,710 1,026 4,736
141|Medina MEDNTNMA 1,459 174 1,633
142 |Memphis-Southhaven SOHNTNDC 3,776 2,328 6,104
143|Middleton MDTNTNMA 2,390 235 2,625
144|Milan MILNTNMA 4,581 1,424 6,005
145|Moscow MSCWTNMA 1,166 183 1,355
146|Mount Pleasant MNPLTNMA 3,459 641 4,100
147[Nashville-Airport Authority NSVLTNAA 1,051 1,051
148|Nashville-Whites Creek NSVI.TNWC 8,314 962 9,276
149 Newbern NWBRTNMA 2,533 513 3,046
150|Newport-Hartford HRFRTNMA 3,100 211 3,311
151|Newport-Main NWPTTNMT 11,612 2,662 14,274
152|Norris NRRSTNMA 3,640 427 4,067
153]01d Hickory OLHCTNMA 5,349 618 5,967
154|0liver Springs OLSPTNMA 5,067 494 5,561
155|Palmyra PLMYTNMA 668 23 691
156{paris PARSTNMA 10,382 4,294 14,676
157|petersburg PTBGTNMA 840 68 908
158|Pleasant View PSVWTNMT 4,748 520 5,268
159|Portland PTLDTNMA 6,901 1,680 8,591
160|Pulaski PLSKTNMA 9,545 2,892 12,437
161|Ridgely RDGLTNMA 900 145 1,045
162|Ripley RPLYTNMA 5,923 1,591 7,514
163)Rockwood RKWDTNMA 5,119 839 5,958
164|Rogersville RRVLTNMA 8,310 1,850 10,160
165|Sango SANGTNMT 4,724 383 5,107
l66|Santa Fe SNTFTNMA 1,038 44 1,082
167(|Savannah SVNHTNMT 7,418 1,919 9,337

40f5
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CLEC COMPLETED COLLOCATIONS

Exhibit ES - 10

TENNESSEE JUL 2002 PUBLIC VERSION
Jul-02 BELLSOUTH
WIRECENTER wC Completed RESIDENCE BUSINESS TOTAL
NAME CLLI Collocationsg LINES LINES LINES
168|Selmer SLMRTNMT 4,764 1,486 6,250
169[Sewanee SEWNTNMW 1,339 246 1,585
170|Shelbyville SHVLTNMA 9,930 4,597 14,527
171|{Sneedville SNVLTNMA 2,665 419 3,084
172|Soddy Daisy SDDSTNMA 7,257 701 7,958
173|Somerville SOVLTNMT 7,763 1,447 9,210
174|South Pittsburg SPBGTNMA 2,874 823 3,697
175|Spring City SPCYTNMT 4,285 498 4,783
176{Spring Hill SPHLTNMT 3,754 1,141 4,895
177|Springfield SPFOTNMA 9, 666 2,916 12,582
178 |Summertown SMTWTNMA 1,736 123 1,859
179|Surgeinsville SRVLTNMA 2,282 286 2,568
180|Sweetwater SWTWTNMT 5,782 1,237 7,019
181|Taptonville TPVLTNMA 1,367 346 1,713
182|Trenton TRTNTNMA 3,292 1,175 4,467
183|Triune TRINTNMA 1,253 120 1,373
184{Troy TROYTNMT 2,473 255 2,728
185|Union City UNCYTNMA 6,840 3,512 10,352
186|vanleer VNLRTNMA 1,358 68 1,426
187|Wartrace WRTRTNMT 2,110 323 2,433
188|Watertown WTTWTNMA 1,600 136 1,736
189|waverly WVRLTNMT 4,348 1,366 5,714
190|White Bluff WHBLTNMT 5,483 657 6,140
191|white Rouse WHHSTNMA 6,099 991 7,090
192{White Pine WHPITNMA 2,831 356 3,227
193|whiteville WHVLTNMT 1,548 415 1,963
194|{Whaitwell WHWLTNMA 3,146 255 3,401
195|Williamsport WLPTTNMA 743 39 762
196|Winchester WNCHTNMA 10,781 3,789 14,570
424 1,869,942 677,626 2,54'7,56E|
ACollocations# RESIDENCE BUSINESS TN TOTAL
Physical+Virtual
09-05-02 50f5



Exhibit ES-11
For Public Inspection

Facilities-Based Line Estimate Methodology

1. METHODS TO ESTIMATE CLEC FACILITIES-BASED LINES
Exhibits ES- 5 and ES-8 present CLEC line estimates under Method One. Method One
selects data available for each CLEC from one of three categories, E911 Listings, the UNE
category (loops and platforms) and third, Interconnection (“IC”) trunks. Exhibits ES-6 and
ES-9 present CLEC line estimates under Method Two. Method Two adds data from two
categories, CLECs’ E911 listings and UNE-Ps for the facilities-based lines estimate. Asa
result, lines for fewer facilities-based CLECs result under Method Two because by
definition it excludes the full dataset considered in Method One, which also includes CLEC
UNE loops and IC trunks. Thus, Method Two excludes for the most part, data-centric
competition. Resale lines, if any, for facilities-based CLECs are included on the same page
that reports the total CLEC facilities-based lines. Resale lines for all resale-only CLECs
appear on the second page of the Exhibits.

2. DATA CATEGORIES
BellSouth’s information systems and an extract from the E911 database contractor provide
data that BellSouth uses to identify CLECs’ lines served, including those served on a
facilities basis." BellSouth’s billing systems provide an inventory of residential and
business resale lines. Data that BellSouth uses in its estimates of facilities-based lines
include CLECs’ E911 listings, UNE loops, UNE-Platforms, and local IC trunks. For each

of these data categories a complete listing, covering alt CLECs in BellSouth’s service area

" In the normal course of business, these data are collected and maintained in operational databases. Extracts are
made from these databases for this affidavit and its exhibits i.c., Collocation: Collocation Access Database; E911
listings: Intrado (formerly named SCC) Database; Interconnection Trunks/Resale: Interexchange Carrier Analysis
Information System Database; UNE loops, UNE-P: the Marketing Information System Data Warehouse that holds
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in the state, was collected. The categories that indicate facilities-based lines correspond to
those presented in other applications to provide in-region, interLATA services. Each of
these categories is discussed separately later in this exhibit. If data were available that
indicated a CLEC was using facilities-based lines in the study-month, that CLLEC and all of
its corresponding data were entered into the Method One and Method Two spreadsheets so
that all the information could be considered in estimating each CLEC’s facilities-based
lines. As previously indicated, because CLECs differ in how they structure their facilities,
each CLEC does not have data to populate in every category.
Method One considers all of each CLEC’s data available, which is segregated into three
categories. The first data category is residence and business E911 listings. The second
category includes UNE loops and residence and business UNE-Ps. The third category
consists of only total local interconnection trunks. As stated previously, BellSouth first
estimates each CLEC’s total facilities-based lines based on one of these three categories.
Under Method One BellSouth does not add data across categories to estimate a CLEC’s
total facilities-based lines. Exhibits ES-5 and ES-8 display these three data categories. The
category used for each CLEC’s estimate is shaded on the Method One spreadsheets.
(Please refer to the confidential version of the Exhibits). In Method Two, BellSouth adds
each CLECs’ E911 listings and/or UNE-P lines to arrive at the facilities-based line estimate.
3. RESIDENCE AND BUSINESS LINE ESTIMATES
In Exhibits ES-5 and ES-8 BellSouth first selects from one of three categories for its

estimate of each CLEC’s tofal facilities-based lines. If the data category selected already

information from the Customer Records Information System and Carrier Access Billing System. Numbers used for
BellSouth Access lines are consistent with the line counts provided biannually on the FCC Form 477.
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separates residential and business lines, those counts are used. Data categories that already
identify residence and business separately are E911 listings and UNE-Ps. If a category is
selected that does not already segregate residential lines from business lines, the available
evidence on each CLEC’s residential line count from other categories is used to estimate its
residential lines. For example, when local interconnection trunks are selected to estimate a
CLEC’s total lines, BellSouth then considers evidence from that CLEC’s residential E911
listings and/or residential UNE-Ps, if any. If this other information shows some residential
lines for the CLEC, those lines are entered as residential class. However, the total for that
CLEC’s facilities-based lines estimate determined in the first step is not increased, i.e., total
lines estimate minus residential lines results in the balance as business lines. Because many
CLECs’ business strategies more frequently emphasize business customers, lines are

displayed as business class absent specific data on the number of a CLEC’s residential lines.

. FACILITIES-BASED LINES ESTIMATE IS CONSERVATIVE

BellSouth uses two conservative approaches to identify facilities-based lines for CLECs
operating in its Florida and Tennessee service areas in July 2002. See Exhibits ES-5
through ES-9. Under Method One, for each CLEC, BellSouth considered the quantity
shown for all of the categories available. However, no individual category of facilities-
based lines available to BellSouth is ideal. For example, even though CLECs themselves
provide and update E911 listings when their switch provides dial-tone, the ES11 database
does not provide an exact account of all CLEC business lines. For example, customer
service centers with in-dial only service are not listed. In addition, the E911 listings, in
some cases may cither understate or overstate total lines for business customers that have for

example a PBX. Accordingly and when available, it is reasonable to consider not just the
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E911 listings but the other categories, such as the quantity of each carrier’s local
interconnection trunks. Even when BellSouth relies on interconnection trunks for a CLEC’s
line estimate, however, an extremely conservative 1:1 line-to-trunk ratio is applied in
deriving the estimates under Method One. That 1:1 ratio assumption very likely understates
the number of lines served on a facilities-basis. Other approved applications for interLATA
relief have supported a higher line-to-trunk ratio.> The specific category that BellSouth
used for its estimate of each CLEC’s total of facilities-based lines under Method One is
shaded in Exhibits ES-5 and ES-8 (confidential versions).

Facilities-based lines estimates under Method Two are in some ways more conservative.
Because Method Two considers only CLEC E911 listings and/or UNE-Ps, this Method
excludes data service providers who use BellSouth’s UNE loops but have neither E911

listings nor UNE-Ps.’

FACILITIES-BASED LINE CATEGORIES
5. E911 LISTINGS
ILECs and CLECs are required to provide access to emergency services. Intrado (formerly
named SCC) is the contractor that manages the E911 customer listing database for
BellSouth. Intrado manages the data that allows the routing and delivery of 9-1-1 calls to
the appropriate answering point along with information about the caller’s locations. Since

March 2000, for regulatory purposes associated with its 271-application process, BellSouth

2 Joint Affidavit of J. Gary Smith and Mark Johnson, Application of SBC Communications, Inc. for Provision of In-
Region, InterLATA Services w Kansas and Oklahoma, Paras. 26 and 28, Tables 2 and 3 at pp. 6-7.

? This does not mean, however, that Method Two will necessarily produce a lower CLEC line share estimate than
Method One. If, for instance, a CLEC has a very large quantity of E-911 lines and UNE-Ps, the sum of these two
categories can far exceed the greatest line quantity for that CLEC selected under Method One. Thus, when several
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has obtained a monthly summary of the total number of each CLEC’s E911 listing for each
of BellSouth’s service areas. CLECs’ provide and maintain the E911 listing to Intrado’s
database for the customer lines served off their switches. BellSouth maintains E911 listings
for CLEC resale lines and UNE-platforms because BellSouth provides switching in those
cases. In this affidavit, a CLEC’s E911 listing is used to indicate a CLEC facilities-based
line. This corresponds to the practice of other successful applicants for 271 including
Verizon and SBC. Beginning with February 2001 data, the E911 counts BellSouth receives
segregate residence from business listings.

6. UNBUNDLED NETWORK ELEMENT PLATFORM (“UNE-P”)
The number of UNE-Ps purchased by competitors provides further evidence of facilities-
based local competition in Florida and Tennessee. These lines are split between residential
lines and business lines. Under Method One, UNE-Loops and UNE-Ps are considered as
one categorical indicator although, in most cases, these two subcategories are mutually
exclusive.

7. UNBUNDLED NETWORK ELEMENT LOOPS (“UNE LOOPs”)
The number of UNE Loops that CLECs are using to provide “last mile” connections to end-
users is an important indicator of CLEC facilities-based service. BellSouth’s UNE loops are
not differentiated in the database in regards to residence or business class of service. In
cases when UNE loops are included to estimate a CLEC’s total of facilities-based lines,

BellSouth considers any evidence available for that CLEC, such as its residence E911

CLECs have large line counts in both the E-911 and UNE-P categories, the sum of all the CLEC lines produced
under Method Two can exceed the total number of CLEC lines produced under Method One
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listings, to apportion the UNE loops. UNE loops by CLEC are displayed in Exhibits ES-5,

and ES-9 (confidential versions). The UNE loops shown include xDSL loops.

. LOCAL INTERCONNECTION TRUNKS

Local interconnection trunks enable calls from the ILEC’s network to be transported to
customers served by the CLEC’s network, and vice versa. These trunks connect an ILEC
switch to a CLEC switch and provide the interoffice connection function between the two
telephone networks. The number of local interconnection trunks connecting BellSouth’s
network to CLEC networks is another indicator to use in estimating the number of facilities-
based lines that a CLEC serves. IC trunks are selected, on average, in approximately 25%
of the cases as the basis for a CLEC’s facilities-based lines under Method One. However, if
IC trunks are used, they are counted conservatively on a 1- to-1 line to trunk basis. IC

trunks by CLEC are shown on Exhibits ES-5 and ES-8 (confidential versions).

. COLLOCATION EXHIBITS

Confidential Exhibits ES-7 and ES-10 display BellSouth’s wire centers with collocations
completed as of July 2002. Tables 3 and 6 of this affidavit summarize the number of
CLECs’ collocations that enable CLECs to address BellSouth residence and business lines
and their percentages of total lines. Exhibit ES-7 and ES-10 also provide the supporting
data that were summarized in Tables 3 and 6 of this affidavit. The substantial number of
BellSouth’s residence and business local access lines that CLEC collocations can address is
a powerful indicator that facilities-based competition is established broadly within

BellSouth’s area.
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About Us

Naws Mission Statement:

F \nvestor To provide an unparalleled leval of value through the
Relations efficient delivery of a unique portfolio of communication
services to Florida's business community.

Careers
Florida Digital Network will achieve this mission b
o utilizing the latest fiber optic and switching technology
Our Story while deplaying network assets in an efficient manner.
Our network, processes and provisioning systems have
been developed with the lowest common denominator as
Markets the focus - the Unbundled Loop and the Business Line,
Our clients will be amazed with the delivery of a wide
portfolio of communications services from one company...

Exacutive on one bill... with one point of contact... and one number

Team

to call.
Our
Partners
Contact Us Florida Digital Network will make its customers feel

like a number...

Products and Services | About Us | Manage Your Account | Home

©2002 Florida Digital Netwark, All rights reserved.
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Products & Services

Florida Digital Network offers the very best in
communication products and services, designed
specifically to meet the needs of your business... and at a
fraction of what you're currently spending.

Long
Distance

FDN makes it easy and affordable to keep your business
Intarnet on the cutting edge of telecommunications technology with
a variety of product packages, premier calling features,
Sueport consolidated biliing and outstanding customer service.
PP From voice to Internet, FDN has everything your business
needs to keep you communicating.

Products and Services | About Us | Manage Your Account | Home

®2002 Florida Digltal Network, All rights reserved.
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Local

Complete Voice | Trunks/PRIs | Voice Mail | Vanity Numbers | Rates, Terms &
Conditions

Flat Rate Business Lines

' Long
Distance
Florida Digital Network can offer a solution to fit your

comgany's growing needs. Whether you're
established or just beginning, FDN has a number of
services that are easy to use, convenient and
scalable to improve your operation.

Internet

' Support

FDN can offer your business local telephone service
with superior customer care and clear, reliable
connections that you can rely on. FDN guarantees
signiﬁcant savings over the traditional local carrier
rates.

At last, you now have a choice in selecting your local
telephone provider, Switching your local service to
FDN is as easy as contacting a local sales office.

FDN flat rate business lines are Inclusive of the following i
e Touch Tone Dialing
» Calling Number Delivery Block (*67)
o 900/976 Blocking.

Florida Digltal Network's A La Carte Options:

« Anohymous Call Rejection

Call Block

Call Forwarding - Busy Line and/or Don't Answer
Call Forwarding Variable

Call Forwarding Variable Remote Access
Call Return

Call Selector

Call Tracing

Call Waiting

Caller ID — Basic (Number Only)

Caller ID - Deluxe (Name & Number)
Distinctive Ring 2nd or 3rd numbers
Enhanced Calier ID

Preferrad Call Forwarding

Repeat Dialing

Selective Call Acceptance

Speed Caliing (8 and/or 30)

Three Way Calling

Three Way Calling with Transfer

Toll Blocking

0%/03/2002 11:28:37 AM
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FDN Long Distance

FDN's long distance network is focused on providing
your business with competitive rates and exceptional
reliability, FDN's focal and long distance calling plans
provide a wide array of services — such as domestic
and international calling, toll free service and travel
cards, conveniently presented on a single bill.

Domestic Long Distance

FDN utilizes our facilities-based fiber network to provide you with the highest quali
connection. FDN's long distance rate is the same, regardiess of time of day, day of the
week, or disiance. All calls are billed in six-second increments with a six-second

minimum.

International Long Distance

FDN sirives to maintain competitive international rates along with superior service that
ensures your call connects. International calls are more competitive when you
consider that FDN bills in six-second increments with only a thirty-second minimum.

Producis and Sarvices | About Us | Manage Your Account | Home
©2002 Fiorida Digital Natwork. Al rights reserved.

11:28:46 AM-



FDN Internet Services Page 1 of 1

b

s IO

)

",
%
*,
LS

Dial-up | DSL | Dedicated | Data | Rates, Terms & Conditions

Internet Services

Florida Digitat Network offers a line of
products and packages that are kept simple
and easy while providing quality services
that have been created to meet and exceed
the needs of your growing business. Be
Internct informed of the most reliable products
available with the assistance of aur support
staff and angineers who provide you and
Support your business with the "best fit' solutions.

. And stay connected with FDN's high-speed
Internet and data services to communicate
faster and more efficiently with partners,
clients, and employees. The choice is
yours.

Lang
Distance

4

Producis and Services | About Us | Manage Your Account | Home

©2002 Florida Digltal Network. All rights reserved.

09/03/2002 11:28:57 AM



FDN Markets

oy

il 2
Digital

s

Investor
Relations

Our Story

Markets

Executive
Team

Qur
Partners

Contact Us

09/03/2002

Select a marker for more information

Products and Services l About Us | t | Home
©2001 Florida Digital Networks All rights reserved.

Page 1 of 1

11:29:24 AM



Welcome to [TC DeltaCom Page 1 of']

ITCP DELTACOM®

Integrated Telecom Data Center Carrier
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As a premier provider of integrated vaice and
data telecommunications and technology
solutions, ITC*DeltaCom provides the produc
and services that connect your business to th
world. Our primary focus is customer
satisfaction; our success is built on a
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Integrated Telecommunications

Teday's telecommunications networks make it possible for us to speak to
virtually anyone in the world, or with just a few clicks, exchange text and
images. Explaining where telecommunications ends and the Internet begins is
not an easy task in the converging world of computers, networking, data,
voice, and video. Integrated telecommunications encompasses an extensive
line of hardware and software producis and specialized services includin?
installing customer premise equipment, running the switches that control the
phone system, making Intemet access fast and reliable, and configuring
private networks.

ITCADeltaCom has the vision and the rescources to become your company's
{otal communications provider. I[TC*DeltaCom is a leader in the southern
United States with its extensive capacity for dial-up numbers. With the
combination of industry awareness and the ability to provide versatile
technoiogr integration platforms, ITCADeltaCom's skilled technicians can get
traditionally diverse and independent technologles like voice, data, and video
to operate together in your business in a cohesive information network.
ITCADaltaCom's engineers and consultants have the experience and expertise
to customize a system that is not only easy to use, but cost-effective as well
Specializin% in locat and Jong distance sejvices, data and Internet services,
business telephone systems and equipment, and enhanced services,
ITC*DeltaCom offers complstely integrated telocommunications systems and
technology to its customers.

1-800-288-3000 < Privacy Policy > < Lagal Nolices >
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Interstate FiberNet's 10-state synchronous optical network (SONET) consists of a fiber optic
infrastructure that extends nearly 10,000 miles across the southern United States. Equipped with
Approximately 175 points of presence (POPs) and state-of-the-art technology, our robust network
provides reliable, scalable transmission of your data and voice communications.
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Our fiber optic map displays the fibar routes and POPs that provide the successful transmission of your
communicaticns needs, including:

e« Owned & operated fiber

+ Marketed, managed, and monitored fiber

e Fiber under construction cor planned

e Signal Transfer Point (STP} nodes (SS7 Service)
e Points of Presence (POPs)

09/09/2002 1:38:59 PM



Fiber Optic Network Map Page 2 ot 2
Active DMS 500 Switch
Interstate FiberNet offers DS-1, DS-3, 0C-3, OC-12, and OC-48 bandwidth across the entire netwark.

Our extensive network in tha southern United States allows you to get closer to your customer or network
needs thereby reducing costly long local-loop expense from the ILEC.

To learn more about our reliable SONET ring protected routes, contact us today.

1-800-239-3000 < Privacy Poligy > < Legal Nofices >
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ITC*DeltaCom provides convenient and flexible voice services on aur
&’He’tﬂcom approximataly 10,000 mile fiber-optic network sa that you can stay connected
& BIVERION OF ITOADILTADAR to g‘our employees, customers, and business associates. This means
ITC*DeltaCom offers you choices without compromising on quality. Qur fully
intagrated telecommunications systems and services supply the network
, capability to provide reliable, consistent uptime for your voice and data

- e s ! communications.
i Searchl

ITC*DeltaCom offers a vanety of first class voice services including locat, long
distance, and enhanced services. Offering cost-effective service bundles with
a single paint of contact for your comﬂany's service, billing, and technical
support needs means that when you have [TC*DeltaCom as your total
communications provider, you have access to exceptional savings and
sarvice. Qur fiber-optic infrastructure provides state-of-the-art
1elecommunications capabilities 1o facllitate clean, clear transmission of your
voice and data communication, Our excluslve 80-day guarantee shows how
strongly we belleve in our products and services.

ITCADsltaCom can help you confirm the appropriate configuration of services

for your business application. As your business requirements grow, you can

reconfigure your services, From a simple system with Just one line to a

ccgn)plex, fully integrated voice and data nelwork, ITCADeltaCom offers fiexible
oices,

To learn mare about our products and services, contact your [TC*DeltaCom

representative today.

1-800-239-3000 < Privacy Policy > < Lagal Nalices >

09/09/2002 1:39:54 FM
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ITC) DELTACOM®

Integrated Telecom Data Center Carrier
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i Data
o el Data / Internet .
i Network Managed Services
T T P AR Connect Nity
is the key.

We know how important data and Internat communications are to the success
e’a&’fﬂcom of your business. Employees, customers, and business pariners agree that
& DIVIVIBN OF (TOXDELYAEAN. dala and internet communications are imperative for critical information
fransactions. As with our exceptional voice services, we integrate advanced
technologies into our data and Internet services. We provide reliability,
i availability, and flexibility for all of your data and Internet communications,

. |

b Searchl

This approach allows us to offer a comprehensive range of products and
services, including:

Data

Internet Protocol Virtual Private Netwark (IP VPN}
Frame Relay

Asynchronous Transfer Mode (ATM)

Paint-to-Point

internet

o Dedicated Access
e Managed Flrewall

e Web Hosling

ITCADeltaCom has one of the most reliable networks in the southern United
States, covering approximately 10,000 miles and groviding fiber optic
infrastructure with about 175 points of presence (POPs} for superior
connectivity.

To leam more about our data and Internet services, contact your local
[TC*DettaCom Branch Office or call 1-800-238-3000.

Intarnet Acceptable Use Policy
The ITC*DeltaCom Network may only be used for lawful purposes, Our

Intamet Acceptable Use Pollcy specifies the actions prohibited by
ITCADeltaCom to users of the ITCADeltaCom Network.

1-800-238-2000 < Privacy Policy > < Lagal Notices >

09/09/2002 1:40:14 PM
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Amplifier - A device used to boost the strength of an electronic signal. Amplifiers are spaced at intervals
throughout a cable system to rebuild the strength of television signals, which may weaken as they pass
through a cable network. Knology's network architecture is superior in that it limits the use of amplifiers to the
edge of the network to minimize the amplification of noise.

09/03/2002 11:14:42 AM
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Broadband - High-speed transmission. The term is commonly used to refer to communications lines or
services at the T1 rates (1.544 Mbps) and above. However, the actual threshold of broadband is very
subjective and may be well below or well above T1 depending on the situation. As an example, the Knology
Interactive Broadband Network hosts simultaneous two-way transmissions of digital telephone service, over
150 television channels and high-speed Intemet access all over a single cable connection. Broadband is
sometimes referred to as a "fat pipe” that allows users to enjoy enhanced broadband content such as short
films, music videos, sports highlights and online games over the Internet.

Coaxial Cable - A high-capacity cable used in Knology's network, commonly called "coax.” It contains an
insulated solid or stranded wire surrounded by a solid or braided metallic shield, wrapped in a plastic cover.
Coax cable has a higher capacity for bandwidth than traditional twisted pair. The wire and the shielding react
with each other to set up an electromagnetic field between them. This system reduces frequency loss and
gives coax cable its great signal-carrying capacity.

Fiber Node - The fiber node is where the network changes from fiber-optic cable to coaxial cable. Knology

deploys fiber deep into its network and typically serves each node with eight fibers. Each fiber node initially

serves an average of 500 homes and can easily be split into four smaller nodes, each serving 125 homes.

ﬂTJhth capacity for expansion positions Knology to deliver new services and even greater bandwidth in the
re.

Frequency - The number of times an electromagnetic signal repeats an identical cycle in a unit of time,
usually one second. One Hertz {Hz) is one cycle per second. A kHz (Kilohertz) is one thousand cycles per
second; a MHz (Megahertz) is one million cycles per second; a GHz (Gigahertz) is one billion cycles per
second.

Head End - The originating pecint in a communications system. The head end is where Knology houses its
satellite dish and TV antenna for receiving incoming video programming. The head end facility is also a
central office and interconnection point for Knology's telephony and data networks. Knofogy's head end
originates both analog and digital programming signals.

Hub - Knology's central office building and a distribution point for the telephony, video and data signals that
serve an 18,000 to 24,000 home area. It is also the gathering point for all signals returning to the head end
from the node.

MDU - Multi-housing unit or dwellings that are rental units. This can be an apartment located in a complex or
can be a house that has been converted into any number of apartment units. Multi-heusing units also include
mobile homes in a mobile home park. Knology serves all types of multi-housing units in its service area.

Off-the-air - Reception of a TV signal that has been broadcast through the air. Knology re-transmits local
television networks such as ABC, CBS, NBC, FOX, etc. Knology may receive these signals via fiber-optic
cable or via an off-the-air antenna.

Satellite Feed - The satellite feed is the signal that travels on the uplink {from the network HBO, MTV etc. fo
a satellite) and downlink (from the satellite to the head end) for distribution over the cable system. Knology
receives and delivers over 150 channels of programming, bringing the best and newest networks, plus CD-
quality music and additional premium and pay-per-view channels to ifs customers.

Page 2 of 3
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Single-Family Home - A home or residence designed for the occupancy of only one family or household.

SONET Ring - SONET stands for Synchronous Optical Network. SONET is specified in the broadband ISDN
standard employed by telephone companies and common carriers. SONET speeds range from 51 megabits
to multiple gigabits per second. Knology uses SONET rings known as "self-healing rings." This means there
are two or more transmission paths between network nodes. The SONET ring is positioned at key points in
Knology's network to provide continuous service in the event of a line failure.

ATM Ring - ATM stands for Asynchronous Transfer Mcde. The ATM ring provides end-to-end digital
connections for Knology's data network. ATM is a network technology for both local area networks (LANS)
and wide area networks (WANS) that supports real time voice and video, as well as data, simultaneously.

Customer - What we put first at Knology. While it's true that our advanced technology is second to none, we
believe our customers are our most important assets.

Tap - A connection made on a line that connects a home or business to Knology's cable network.

Video On Demand - The ability to start delivering a movie or other video programs to an individual web
browser or a TV set whenever the user requests, with the functionality of a digital video player.

HFC View | FTTC View

s 1 forn wiimes prior mia permiselon v forbkien.
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Whether it's the unlimited calls, the most popular features, or
one low price, The Nelghborhood has everything you need to
the way yeu talk. So take a look at the features and benefits t
finally helping pecple speak freely all across the country.

» check pricing & sigh up

thatiired

Unlimited local, regional and long distance calls

Now yeur words can cost the same, whether you're talking to
someone next door or across the country. Enjoy the freedom
calling anyane, anywhere, anytime — and talking for as long a
want — with The Neighborhood. One low price covers all your
to-state, in-state, regional and local tall calls, as well as every
call you make.

The most popular features at no extra charge

The Neighborhood isn’t just about talking on your phone — It’

getting the most out of it. That’s why features like Call Walting
Caller ID, Speed Dial B and Three-Way Calling are Included at

extra charge. So you can do things like: see who's calling befo
answer, call someone at the touch of a button, get three peop
the line whenever you want, and never miss an important call

Personal Voicemall & Message Center

You don't always have to be on the phone to enjoy the feature
The Neighborhood. In fact, our volcemall was bullt for the tim

when you‘re away from It. You can use our "Notify Me" feature
recelve e-mail or pager alerts about new volce messages — th
check your messages by phone or on the Web through the Me
Center.

benefits

One company for everything

Now you can get both your local and long distance service — a
the calling features you want — for one price, from one place.

Neighborhood helps reduce hassles by sending you one easy-

bill for all your calls and features, and giving you cne place to

you need customer service.

Great partner programs

The Nelghborhood daesn’t just let you call more places, more
~— you have the chance to earn more extras, more often, too.
because every dollar you spend with The Neighborhocod can he
accumulate partner rewards. Click here to learn more,

Enter your home phone number to check avallabliity and p
In your area. From there you can sign up or get mere infor

09/03/2002 11:34:18 AM
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about The Neighborhood,

(D)D-r—-‘ [',i_,”g;ﬁ-]

Features, pricing and avallabllity vary by state. Your phone
number is only used to check avallability and pricing for Th
Nelghborhood, We do not use this information for any othe
purpose.

* Promotion Is avallable for new MCI customers whe sign up f
Nelghborhood Complete plan. Current MCI long distance custo
are not ellgible for this promation. Applles to monthly fee only
one promotion per customer and/or account,

Unlimited calling Is for residential voice service only. Click her
more detalls.

Additional taxes and surcharges apply.

Copyright © 2002 WorldCom, Inc. All Rights Reserved. | Privacy Policy | Legal Notices | Service Agreement & Rate Schedule

09/03/2002
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We think The Neighborhood is & great new way to talk mere a
spend less. So, please use this page to get answers to some o
most frequently asked questions about The Nelghborhood. Ify
don't see your question here, you can a'sp e-majl us and we'll
you an answer.

> What does The Nelghborhood offer that my local provider d

‘> How does Nelghbor-to-Nelghbor calling work? How can ] be
from it?

>+ What features, like Call Waiting, does The Nelghborhood off

" Does The Nelghborhood offer Volcemail?

» How do I refer someone fo The Nelghbarhood?

= WiIL 1 have to pay a fee to switch my service to The
Nelghborhood?

> How long wilk it take for my Neighborhood service to he
established?

~ Do I need a PIN to access Volcemall?

How do I retrieve, save or delete messages with my new
Neighborhood Yolcemail?

"> Can I change my Voicemail account settings?

> Can I turn my. Nelghborheod Voicemail off?

.» What features come with_my Nelghborhood account?
How do I use my features?

Is there a number I can call to get help signing up for T
Neighborhood?

09/03/2002 11:36:35 AM
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If you need assistance joining The Nelghbarhood anline, or yo
moving and have questions about getting service for your new
home, call 1-877-777-6271.

>+ hack

What does The Neighborhood offer that my local provid
doesn’t?
The Nelghborhood Is different because it offers:

A better plan — The Neighborhood Is a new way to call that gl
you unlimited local cails, unilmited long distance and the most
popular calling features — all for one low monthly rate, Click h
see what plans are avallable In your area,

The ease of one company, one bill and one rate — The
Nelghborhood offers you the cenvenience of having one, singl
provider for all your local, regienal and long distance calis. Clic
to see what plans are available in your area.

The chance to earn partner bonuses - like airline miles, Every
you spend with The Nelghborhood lets you accumulate reward
through our partner programs. Click here to learn more.

> bagk

How does Neighbor-to-Neighbor calling work? How can

benefit from it?

Nelghbor-to-Nelghbor calling Is one of the great benefits inclu

with the Neighborhood Cholce plan. Nelghbor-to-Neighbor call
glves you uniimited long distance calls to other Nelghborhood

residentlal local customers - Including state-to-state, In-state,

reglonai and local toll calls, What's more, you can make these

any time, any day of the week, without any extra charges - it'
Included in the Nelghborhaod Cholce plan. Note, the Neighbor
Complete plan Iincludes unlimited long distance calls to anyone
U.S., regardless of who their local service provider is,

- bagk

What features, like Call Walting, does The Neighborhoo
offer?

The Nelghborheod gives you the features you need to make ta
easler. You get Call Walting, so you never miss an important ¢
Caller ID, s0 you can find out who's calling befare you answer
it glves you Speed Dial 8 and lets you get several people toge
the line at one time with 3-Way Calling. Best of all, these grea
features are Inciuded in The Neighborhood's one low price, An
have the optlon to further customize your plan by adding on o
features you may want. (Features and feature descriptions ma
by state.)

" bagk

Does The Nelghborhood offer Voicemall?

Yes, In fact The Neighborhood offers Volcemall with convenlen
message notification and message retrleval. You can be alerte
new messages through your pager or e-mall with "Notify Me"
~— and you can listen to these messages by phone or on the W

* back

How do I refer somaone to The Neighhorhood?
If you would like to share The Neighborhood with the people ¥
to the mast, just click here to send them a quick e-mall now,

- back

What is the benefit of getting both local and long distan
service from The Neighborhood?

11:36:35 AM
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The great benefit of The Neighborhood Is that all your calls ca
the same whether they're to someone next door or across the
country. That means you can make long distance and unlimite
calls all for one low price.

-+ bagk

Wil I have to pay a fee to switch my service to The
Neighborhood?

No, there is never a charge to switch your service to The
Nelghborhood,

. back

How long will it take for my Nelghborhood service to be
established?

1t can take up to three weeks to switch yaur local and long dis
service to The Nelghborhood.

-~ back

How will I know when my Neighborhood service has be
activated?

As soon as your account Is set up with The Neighbarhood, you
receive a Welcome Kit In the mail that summarizes the calling
and features you have chosen for your phone, This will signify
your service has been activated. When you recelve this kit, be
to review its contents to ensure that the calling pian and featu
are the ones that you selected.

> back

I have DSL with my current local telephone provider. W
will happen to my DSL service when I switch to The
Neighborhood?

At this time MCI does not offer DSL service. If you currently h
only one phone line, and have DSL on the same line that Is als
for volice service, you will need to cancel your DSL service with
current provider in order for MCI to switch your line to The
Neighborhood. Alternatively, If you have two phone lines (ane
volce calling and another for DSL}, you may migrate only your
line to The Neighborhood and retaln your DSL service and sec
line with your existing {ocal telephone company. In this case y
should expect to receive two separate bilis each month from t
different providers of the twe services.

- back

Where is The Neighborhood currently being offered?
The Neighborhood is available in most areas within the follow)
states: AL, AR, AZ, CA, CO, DC, FL, GA, IA, IL, KS, KXY, IN, LA
MD, ME, MI, MN, MO, MS, NC, ND, NJ, NY, OH, OK, OR, PA, RI
TN, TX, UT, VA, WA, and WL To find out if The Nelghborhood
avallable in your area, just click here.

» back

Why isn't The Neighborhood avallabie in every state?
The Neilghborhood Isn't avallable in every state because In som
states, local phone monopolies have not opened their markets
competition.

21 back

1s there any special payment assistance available?

The Nelghborhood does offer speclal assistance to those who q
If you are a Lifeline customer with your current iocal provider
state of CA, GA, FL, IL, IN, OH, MI, NY, PA, TX, or WI - please
8688-MCI-LOCAL (1-888-624-5622). If you live in the state of
WA, or OK and you are a Lifellne customer with your current |
provider, please call 1-800-999-4400. A Neighborhood

11:36:35 AM



The Neighborhood - Help

09/03/2002

Pagedofs

representative will be happy to assist you with your special
assistance needs.

o back

What will happen to my current Velcemall box whenIs
for the Neighborhood? Will I experlence a delay?

As s00n as your account Is acttvated, your Nelghborhood Voic
box will immediately begin accepting messages, At this time,
old Volcemall box will be deactivated and you will no longer be
to retrleve saved messages.

.+ hack

How do 1 access my Voicemall?
Accessing your Volcemall Is easy. Instructions vary depending
your location, To obtaln specific instructions for your area, ple

click here.
>+ back

Do I need a PIN to access Volcemail?

You do not need a PIN to access Volcemall from your hame ph
Simply dial into your Veolcemall account from your home phon
you wlil be placed directly into the Message Center. If you are
traveling away from home you will be required to enter your
Volcemall PIN. This PIN will arrlve in your Welcorme Kit. If you
to access Volcemail away from home immediately, please call
1-888-MCI-LOCAL (1-888-624-5622).

o hack

How do I retrieve, save or delete messages with my new
Nelghborhood Voicemail?

simply access your Yolcemail and follow the prompts on the m
menu to optlon [2] Message Center.

Press [1] to retrleve new messages and [2] to retrieve saved
messages. The system wlll provide further instructions to save
delete, replay, skip, fast forward or rewihd messages.

.+ back

Can I change my Volcemail account settings?

Yes, our Volcemail Is very easy to use. Simply access your Vol
and follow the prompts on the main menu to option [3] Accou
Options. The system will provide further Instructions to chang
Voicemall settings, access name/greetings, change your Volce
PIN and much more.

< hack

Can I turn my Neighborhood Volcemall off?

When It comes to Volcemall, The Neighborhaad provides you w
cholce and convenlence, You may turn your Volcemall on or o
anytime, anywhere by slmply accessing your Volcemail and ch
your account options. Please note: this will only tumn the abillt
accept Messages on/off. Your Volcemall wili still play a messag
explaining that your Voicemall box Is not accepting messages
time,

7+ back

What features come with my Nelghborhoad account?
Your Nelghborhood account comes with Call Walting, Caller ID
Three-Way Calling, and Speed Dlat 8.

-+ back

How do I use my features?
Call Walting
Call Walting alerts you when there's another incoming call, the

11:36:35 AM
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allows you to put the first caller on hold while you answer the
Incoming call, Simply press the receiver or "flash” button and
release. This will put the first calier on hold and allow you to s
to the Incoming caller, To returh to the first call, press the rec
or "flash” button again,

Caller ID
Caller ID: Caller ID identlfies incoming calls before you answe
phone, To activate press *65. To deactlvate, press *85.

Three-Way Calling

Three-Way Calling allows you to cail two people in different pl
the same time. You can talk with two people at once or put th
party on hold while you have a private conversation with the o
Simply dial the first party you wish to join your three-way call
when they answer, press the receiver or "flash" button and yo
hear a second dial tone. Dial the second number of the party w
joln your three-way call and when they answer, press the rece
“flash” button again and all parties will be connected, Note: If
second party Is busy or does not answer, just press the recelv
"flash" button twice, and you will be reconnected to the first p

Speed Dlal 8

Dia} up to 8 numbers you call most often with a one-digit code
When pressed, the phone number which you've assigned that
will be automatically dialed. To program, add or change a Spe
number dlal 74# and listen for the dial tone, Dlal any one-digl
(2 through 9) and enter the phone number you'd like that cod
represent, when you hear two short tones, that code and num
are now programmed into your Speed Dial system.

= hack

Enter your home phone number to check avallabliity and p
In your area. From there you can sign up or get more \nfor
about The Neighborhood.

LT

Features, pricing and avallability vary by state. Your phone
number 1s only used to check availabllity and pricing for Th
Nelghborhaod, We do not use this information for any othe
purpose

Csubmit

* promotlon ls available for new MCI custemers who sign up f
Nelghborhood Complete plan, Current MCI long distance custo
are not eligible for this promotion, Applies to monthly fee only
one promotion per customer and/or account.

Unlimited calling is for residential vaice service only, Click her
more detalls.

Additional taxes and surcharges apply.

Copyright © 2002 WorldCom, Inc. All Rights Reserved. | Privacy Policy | Legal Notices | Service Agreement & Rate Schedule
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Check out our new

products & services:
Managed Firewall & IP/VPN
Conferencing
Remote Access to Call Forwarding
Enhanced Toll Free Featuras
Detalls

Kaufman Bros., L.P. Live Web cast
Communications * wednesday September 4, 11am

Conference Web cast replay available through October §

= - ~~® 2002 US LEC Corp. All nights resarved.
E-mall Info@uslec.com
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VOICE

Is your business looking for
a competitive cholce for
lncal and long distance
phone service?

BUNDLES

} Let NewSouth show

1 you the savings and
convenlence of
communications bundles:
tnternet, data, and voice
sarvices from one provider|

PROMOTIONS
Glmme 5! Gimme five percent off
NewSouth telecommunications

systems equipment. And that's noj
alll Click here to learn more abou!
alt of NewSouth's current
promotions.

ySouth Commur

Copyright© 2001 N
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INTERNET & DAT

Power up your Internet

data connactivity with H

speed Intamnet Access T
swSouthi

SYSTEMS
NewSouth has Partnar
with Nortel, Toshiba, an
Mite! to bﬂng gou the la
in Key and FBX phone
systems.
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Seplember g, 2002 Volce Services

Infernet & Data NewSouth Communications provides your business
Volce with the same local dial-tone as your ILEC with a
Systems considerable discount! Bundle your local service with
Bundles dedicated long distance for greater savings. And,
Cabling NewSouth offers you a broad range of enl anced
Telecom Terms services from phone cards to voice mail.

Local Service

Long Distance

Small Business Solutions
Voice Mail

Conference Calling
Phone Cards

Have an Account Executive Contact Me,

Tarlffs | Legal Notice | Acceptable Use Policy | Terms of Service | Site Map | Contact Us | 800-872-1450
Copyright® 2001 NewSouth Communications® All rights reserved.
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Internet & Data
Voice

Systems
Bundles
Telecom Terms

Internet & Data

In today's fast-paced global econemy, high-speed
Internet access is critical to your business, whether
targe or small. From ADSL te a dedicated high-speed
Internet T1 to multiple locations sharing a ?nvate
network, NewSouth Communications has the Data
Solution for your business needs.

Mana’ged Network Security
High-Speed Internet Access
Private Networking

In addition to enjoying the latest technalogies, your business will also
henefit from our dedicated, knowledgeable staff who can create an
Internet solution that fits your company like a glove.

Have an Account Executive Contact Me.

Tarlffs | Legal Notlce | Acceptable Use Pollcy | Terms of Service | Site Map | Contact Us | 800-672-1450

09/09/2002

Copyright® 2001 NewSouth Communications® All rights reserved.
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September 9, 2002 Bundles

Internet & Data NewSolutions™

Voice Now small businesses can get that same edge with
Systems NewSolutions™ from NewSouth Communications. A
Bundles total communication package, NewSolutions™
Telecom Terms provides everything a small business needs to be

successful. Without the traps and hassles usually
expected with traditional providers. And the long distance is FREE.

NewSolutions™ includes:
- Locat Service
- High-speed Internet Access
- E-mail
- Long Distance with 200 minutes FREE per line per month
- WebHosting
- Low installation costs

NewSolutions Secure™

Now, in addition to our on‘Einal NewSolutions™ |nternet, data, and voice
bundle, we've added LANLOCK Internet security management tool - a
great way (o get reliable and secure service from one provider.

BroadbandSolutions™

For the Internet-focused business, BroadbandSolutions™ provides more

handwidth to small-to-medium sized businesses, bundied with FREE long
distance and voice services. One fixed price from one provider that meet

your business' communication needs.

BroadbandSolutions™ includes:
- High-speed Internet Access (384k - 1280k)
- Long Distance with 200 minutes FREE per line per month
- Local Service
- E-mall
- WebHosting
- Low installation costs

BroadbandSolutions Secure™

Much like NewSolutions Secure™, BroadbandSolutions Secure™
packages BroadbandSolutions™ with NewSouth's managed, Internet
securi%z tool, LANLOCK™, Businesses that are investing in more internet
capabilities can protect their interests from cyber-attacks such as
cybertheft and computer viruses.

Have an Account Executive Contact Me.
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Internet & Data
Voice

Systems
Bundies
Telacom Terms

09/09/2002

Volce Systams Internet & Data Bundtes

Local Service
NewSouth Communications' Lucent SESS AnyMadia™ dixital switches enable us to provide you
with the hest qualily service a the best prica.
X Trunks
NewScuth Communications offers comprehansive service designed to complement your
exlsting PBX or Hybrid Key systam.
Business Exchange Lines
NewSouth Communications’ Business Exchange Lines enable you to customize the features
and functionallty of your telaphone.
Extended NewArea
If your business piaces a Iar?e number of calls beyond our expanded local calling area, then
Exlended NawArea™ |5 designed for you.
Point-to-Point
NewSouth Communications' Point-to-Point functions as a privata line between twa or more
locations. Your business ¢an have sontinuous access to 4-diglt dialing and high-speed data
tranafer to those locallons you call most often.
Long Distance Service
Whether you're caliing across the world or across your state, NewSouth Communications has the
right long distance sofution for your business.
International Long Distance
NewSauth Communications offers intemational calling to over 240 countries. Uniike other
telecommunicatlons providers, NewSouth Cemmunications aggregates your monthly
recurring changes
800 Access
fos)h:ervlce Is an easy and convenlent way for your customers to contacl you...at no charge
o tham.
Account Codes
NewSouth Communications' customers can track local and fong distance calis by caller,
departmant or ¢lient using our advanced Account Code system.
Smalt Business Solutions
Smail Business Solutions enables businesses with as few as two linas to enjoy the savings of a
competitive telscommunications provider. Your small business wiil anjoy savings of 1 5-2(?% off
your current BellSouth services. Finally, small businessas hava a cholce.
Voice Mail
NewMessaging™ provides custamars a flexibie and powerfuf tool that can answer phone calls,
take messages, and store them for review at a later time.
Conference Calling
Harness the power of the conferance call for smployaes, customers and vendors with
NewConferencing™ from NewSouth Communications. This servica lats yau organize 8
conference call betwesen threa or 300 people quickly and saslly.
Phone Cards
When you are away from the office, our Phone Card puts ali the banefits of NewSouth
Communications right in your pockat. Calls can be made from almost anywhera to just about
everywhere In the world.

{NTERNET & DATA

Managed Network Security

NewSouth Communications Is sading the Industry with LANLOCK, a managed Intemet security

ﬁoduct that brings the tatest In smali-business network protaction to your small business.
igh-Speed Internet

NewSouth.nat, our high-spaed Internet product, brings you the World Wide Web with the tauch of

a bullan. Your cennection is fast and it's secure - the bandwidth you purchase is guaranteed.

Private Networking

Natosphere, can provide your business with a comprehensive, custom-dasipned private

natworking solution for high-speed business communications. With a flexible, cost-effactive private

netwark, you will moblize your business by sharing information and applications between sites.

BUNDLES
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NewSolutions

NawSolufians™ ls & total communication package thal provides everything a smaf business
needs to be successtul. Without the lraps and hassles usually expecied with traditional providers.
And tha long distance Is FREE.

NewSolutlons Secure

Now, In addition 1o our original NewSalutions Internet, data, and voice bundie, we've added

1| ANLOCK Internet security management {oal - @ great way Lo get reflable and secure service from
one provder.

Small Business Solutlons

Small Business Solutions enables businesset with as few as two lines to enjoy the savings of &
competitive telacommunications provider. Your small buginess will enjoy savings of 15-20% oft

your current BellSouth services. Finally, smali businesses have a cholce,

§’r¥one :§ys§ems & Aprllcatlons

Applylng our high standards of technical excellence, NewScuth has selacted a range of
manufacturers that can meet all of your performance needs ata compaetitive price.
Voice & Auto Attendant Systems
Qne of the mast Integral ingredients to @ modem telacommunications system Is the volce
mail and automatad attendant system. NewSouth provides voice mail products from Applied
Vaice Technologies, Activa Volca, Toshiba, Centigram, and Nortal.
Call Accounting
For companies that use thelr talacommunications systems to generate revenue or allocate
cost cormactly, a good call accounting system is essentlal. NewSouth selis call accounting
systems from Xlox, Micro-Call, Ullimate, and TAPS.
Automatic Call Distribution Systems
For oparations that have heavy Incoming call voluma, NewSouth Communications can
cantigure and automatic call distributlon (ACD) system on any of our phone systems. An
Af?e?:t 7ys!tem wilt equally distribute calls to agents and help you manage your hcoming calls
@ vely.
Digital %‘ransmnssnon Equipment
NawSouth offers digital transmission equipment from the top suppliars in the industry.
NewSouth uses channel banks, multiglexars, and Internstworking equipment from Tellabs,
Newbrldge, Clsco, 3Com, Adfran, and U.S. Robolics.
Paging Systems
To addrass your paging needs, NewSauth offers paging sy from Valcom/Bog
LAN/Wan Systems
NewSouth Communications can provide high-quality technical services and support for the design
and lmglemanlntlnn of your Enterprise Networks, LAN/WAN Systems, Thin Cllent, and
Cllsnt/Server Architecture.
Cabling
NewSouth has a iong history of developing cabling infrastructures, ranglngl_‘kom simple office
instailations to highly complicated plant-wida implementations. NewSotith has extensive
experience in all forms of wirlng and cabling, fram Category 3 and 5 wiring johs for basic
telephonia systems to highly sophisticated projects ulllizing fiber optic and wireless applications.

Have an Account Executive Contact Me.

2:31:11 PM
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Network overview

Network map

The US LEC network is composed of advanced digital switches from
Lucent Technologies Inc. US LEC’s technicians are rapidly expanding the
network in selected and peripheral markets across the southeastern and
mid-Atlantic United States.

US LEC has a network of Lucent 5SESS® AnyMedia™ digital switches and
Lucent CBX500 ATM data switches deploying advanced switching
technology. US LEC's inteliigent network is designed to support many
innovative services.

How do our customers benefit from US LEC's network strategy? By
owning and operating our own network, US LEC invests time, money and
resources into the products and services we deliver to our customers. The
quality and reliability of our network translates into improved operations for
our customers. We maximize the use of our network to ensure the most
cost-effective service is passed along to our customers.

Network features
Neatwork allies
Connectivity
Vendor contracts

L R

About Us

The company
Management

\Why US LEC?
Customer care
Network

US LEC FAQ
Testimonials
Legal & Regulalory
Current ads

Events calendar
Community cutreach
Links

Request information

Network features
With expert account executives working individually with its customers,
US LEC can unleash the power of the state-of-the-art
telecommunications network to work for the customer. US LEC offers a
owerful array of netwark features including CLASS, custom tafiored to
it individual customer requirements, at competitive rates. The individual
attention customers receive from US LEC makes it easy; the US LEC
‘network, with its Lucent, Alcatel and Juniper switches and routers,
makes it possible.

o Lucent 5ESS® switch - The Lucent SESS® is the ﬁremier carriei-
class, central office switch in the industry today. The subject of a
continuing, intensive effort by Lucent to keep up-to-date with the
changing telecom environment, the SESS® offers the full range of
products and features business customers need.

o Lucent CBX500 ATM (Asynchronous Transfer Mode) switch - The
CBX500 provides data switching capabilities including native ATM
services and frame relay. It features advanced netwark capabilities
at minimal cost to the customer. The CBX500 also offers a wide
range of software and hardware fault tolerancss that allow
continued service through aimost any failure, and delivers high-
density ATM access and cost-effective, reliable ATM trunking.

« Alcatel Digital Cross Connect Systems (DACS) 1630 andg 1631 -
These DACs provide abilityrto mix services on commen facilities,
such as our Advantage T. The 1630 SX is a next-generation
narrowband DCS. The 1831 SX is unparalleled when it comes to

09/09/2002
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system density and capacity.

« Juniper M20 router - The M20 router provides reliable, scalable, and
high-speed elements to significantly enhance US LEC's Internet
access service, It is one of the fastest routers available in the
industry today, and it interpolates with Lucent Technologies'
CBX500 Frame Relay/ATM switch to provide one of the most
advanced operational data networks. Juniper's muitiple protocols
support ATM, PPP and MLPPP.

« CLASS - Custom Local-Area Signaling Service is a product-set of
advanced telecom features business customers need. Features
include CLID (Calling Line Identification) and CNAM (Caller {D with
Name), and call-screening and forwarding in assogciation with
reception of that information. These are implemented using SS7
technology.

« S87 - US LEC runs a state-of-the-art 857 network to provide fast
call connections, least-costs routing and to enable advanced
service features on our advanced intelligent network (AIN) platform.
S$S57 has emerged as the standard in current telephony signaling.

s AIN - In the interest of meetin? customer needs consistent with the
sefvice they receive from the large incumbent local phone
companies, US LEC has deployed a fully redundant Advanced
Intelligent Network (AIN) platform. Our AIN platform includes proven
signaling transfer points (STP) from Tekelec, and service contro!
q_olnts (SCP) and a service creation environment (SCE) from Lucent

echnologies. This AIN platform allows US LEC to actively query
large databases using SS7 signaling, during a phone call. Some
examples of service enabled by AIN platforms include Cailer ID +
Name, and Follow Me Number service.

Top

Network allles: e ADTRAN

ADRAD

o Lugent Technologies

Lucént Tachnotogios

Betilabrd Mrivations
¢ Alcatel

¢ Juniper Networks

Connectivity: ® Local connectivity to custemer:

o Fiber via CAP (Competitive Access
Provider)

o ILEC (Incumbent local exchange
carrier) as altemnative

® Switch connectivity to network:

® Multiple call paths

» Connections to multiple IXCs
(Interexchange Carrier)

* Diverse medla

Top

05/09/2002 1:42;58 PM
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Vendor contracts: *

Internet peering: o

Page 3 of' 3

ILECs (BellSouth, Sprint, Verizon)
CAPs (Cox Communications, Dominion

Telecom, DukeNet, e.spire, InterMedia,
)hélg)s Progress Telecom, Time Warner,

IXCs (C&W, Global Crossingl,_ Broadwing,
Qwest, MCI Worldcom, AT&T)

Top

Genuity, Qwest, Level3, Cable & Wireless

© 2002 US LEC Corp, All rights reserved.
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Z-Tel Home

Phone service for home or office!
Make the Smart Choicel

Call 187785 SMARTor - G7] IrseHOME™ Z-LineBusiNESS'

enter your phone number:

In the News: A Message from Gregg Smith, CEQ

Thw Spart (Anfer Thes Sorerd Chairs for
et Home Phang Sonvice Business Photin Bervice

LogInto
Your Account

Need Help? H
CLICK & CHAT] |}
Live Customer Care

Mot - Fel 8:008m bo f:0dpm EBT
Satundey 8:00mm bt 8:00pm EST
Closed on Sundey

TR Get 520 oft
your Z-Tel bill.
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About Us

2Z-Tel Communications, Inc. was founded in the wake of the Telecommunications Act of 1998, The
establishment of the Unbundled Network Element-Platform (UNE-F) enabled competitive
telecommunications companies to provide telephone service to end-users over the incumbent
local telephone previders' network for the first time.

With the promise of UNE-P before them, telecom Industry veterans Gregg Smith and James
Kitchen envisioned a naw kind of integrated, affordabls communications service for the public. in
January 1998, they founded Z-Tel Communications, Inc., a unique communications provider
focused on bringing the power of the Internet to traditional telephone service.

Z-Tel's flagship service, Z-LineHOME™, bundles local and long distance phone service with
poI:ular calling features, Member-to-Member™ long distance calling and proprietary Web-
enhanced communications features, such as Find Me, a multiple-number call forwarding feature.

in the relatively short time since its Inception, Z-Tel has grown 1o become largest local phone
service provider in the U.S, We now offer Z-LineHOME service to customers in most states, and
cover a larger geographic area than any Belt company.

Locations

Corporate Headquarters Engineering and Z-Tel Consumer Services

Operations Division

Z-Tal Communications,

ne. Z-Tel Communications, 100 Brookwood Road
601 8. Harbour Island  Inc, Atmore, AL 36502
Blvd. 3340 Peachtree Road NE Phone: (251)368-8600
Suite 220 Sulte 2000 Fax: (251)368-1314
Tampa, FL 33602 Atlanta, GA 30326

Phone; 813-273-6261 Phone: 404-237-1166

Fax: 813-273-6861 Fax: 404-237-1167

Technology Partners

Our For high reliability, availability, and
. manageabllity of our criticat customer
B [linfostructure] information we rely on EMC Storage
is bultt on EMC Systems, the industry's premier open

systems storage solution.

We support Sun Microsystems through our

IV SUN.COB usa of Java in our products and on our
web site.
U,
microsystems

Accenture has formed Launch-NowSM to
offer telecom providers a Business Service

JL SUNG N P#])vlder (BS:) sglgtlon thf?t provides front-
. - ' office support and back-office operations
AN AGTEN 1’1 HE RERY 'W without requiring the traditional arge

Investment In information technology. This
BSP approach allows users to benefit from
sconomies of scale they could not achieve
by themseives.

The Launch-Now Interconnect Exchange
service offers "Iintelligent electronic

11:40:51 AM
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bonding", using Accenture’s proven,
unique and proprletary software to provide
full, two-way flow-through operating
support system {OSS) interconnection
between telecom providers and incumbent
trading partners. Launch-Now Interconnect
Exchange maintains order management
and OSS Interconnection releases {o stay
current with industry changes and isolates
customers from these changes as it
manages hardware, system availability,
software and administrative funclions so
that carriers can focus on cors buslhess
abjectives.

Telution provides integrated operations

suprort systems (OSS) for today's

] evo va communicetions and

SAY entertainment industries. COMX(tm),

Telution's truly integrated suite of customer

management, order management, service
request management, and billing

.y vV applications, ieverages B-to-B connection

TELUTIQON tools and e-commerce applications to unite
service providers with their customers,
neiworks, and business partners. COMX is
the hub for managing all customer
interactions and business fransactions,
from ordering and provisioning to billing
and support. hitp:/fwww.telution.com/

Security Policy

Our Security Statement

The security of your personal Information is of the highest priority to Z-Tel. The section balow
describes a number of the security measures that Z-Tel uses to ensure the privacy and protection
of your billing information.

How Can | Tell When A Wab Site Is Secure?

There are two wafys you can telt if you are in a secure area. First, check the Web address that you
have accessed. If you are in a secure area, the address will appear as "hitps://www". Notice the
"s" in the address. This means that you have accessed a secure server. Second, if you are using
Netscape 4.0, Microsoft 3.0 or higher, check for the picture of a lock In the lower right hand comer
of your browser's application window, If the lock is closed you are in a secure area. For Netscape
3.0, look for a solid key in the sama area. How Can | Protact Myself?

1) Don't Share Your Lagin Information,

Never reveal your Login ID and PIN to anyone. Never write it down where anyone can find it or
figure out what it is. Change your Internet PIN often, and be sure that you do not use common
words that can be found In a dicticnary or numbers in a series. T usinF information that is unique
lo you and that would be difficult for someane else to figure out. Examples that might be unique
are birthdays combined with a pet's name or a sports team combined with a favorite number.

2) Use Our "Log Cut" feature.
Please use our "Log Out" feature if you are going to be away from your computer for an extended
time. Logging out will end your session and require you to submit your Login ID and PIN before

anle;inq 'eb site agaln. Shutting down your browserafter a session Is also an effective way of
preventing others from accessing your account.

What is Z-Tel Dolng to Make Their Site Secure?

1) We Encrypted Your Billing Information.

If you have enabled Secure Sockets Layar (SSL) for your browser, all of the name, address,
phone numbsr, credit card and billing information provided will be encrygted during transmission.
SSL capable browsers compatible with Z-Tel include Microsoft Internet Explorer versions 3.0 and
higher, and Netscape Navigator versions 3.0 and higher.

Cur slte has been enabled by Thawte to use SSL encryption during the transmission of sensitive

11:40:51 AM
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The Z-Tel Advantage

Learn About Us Z Lm
»The Z-Tel Advantage - "
Z-LineHOME™ Be Smart. Get the best in residential phons service. IXCHOME
Local Calling Area Tho Srrart Lhnie
Great International Rates fue Huow Pluane Sorvior

Area Code Changes What doss complete home phone service mean to you? Local Calling. Long Distance, And of
Tariffs course, &ll those features you need, like Call Walting and Voicemail. All for one price, on one hill,
About Z-Tel from one company. We offer different plans to suil your lifestyle and budget, There's no cost to
Investor Relations switch and you can keep your current phone number! Need to know more? Find out about Z-
Careers LineHOME now!

Sales Opportunities

Talk To Us

Tell the CEO | About Z-Te! | Z-LIneHOME_lj 2-LineBUSINESS | Z-Tel Wholesaile Services | Talk To Us
®2000-2002 Z-Tel Tachnologles Inc, All rights Resarved
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Learn About Us
The 2-Tel Advantage
»Z-LineHOME ™
How You Banefit
Away From Home?
Pricing and Avaifability

Local Calling Area

Great International Rates
Area Code Changes
Tariffs

About Z-Tel

Investor Relations
Careers

Sales Opportunities

Talk To Us

Z-LineHOME™

Simplify and save with Z-LineHOME™, the Smart Cholce for home phone service!

Z-LineHOME |s everything you need from a home phohe service in one package: Local and fong
distance calling, Volcemail, Call Waiting and more, all from one company, on one bill, at a savings
of up to $200, or more, every year!

You also get unlimited Member-to-Member long distance, an exclusive feature which allows you to
call other Z-LineHOME members nationwide FREE for 90 days!

There's no cost to switch to Z-LineHOME, and you can even keep your current phone number.

So, call 1-877-BE-SMART or click here to get Z-LineHOME nowi

Tell the CEO | About Z-Tgl | Z-LineHOME | 2-LineBUSINESS | Z-Tel Wholesale Services | Talk To Us

09/03/2002
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MClmetro ACCESS TRANSMISSION F.P.S.C. PRICELISTNO. 2

SERVIEES, INC.

4.10

16TH REVISED SHEET NO. 89.17
. CANCELS 14TH REVISED SHEET NO. 89,17

LOCAL EXCHANGE SERVICE

Beginning April 5, 2000 and eading September 30, 2002, the Company will offer the following promotion to all new business
facilities based customers who convert existing tocal exchange service from ancther local exchanga camier to MClmelro Local
Services. To receive the benafils of this promotian, customers must commil, &t the ime of converting to MCmetro Local Service,
o atleast a one year term commitment under the Local On-Net Term Plan or the On-Net Term Plan discount program. Eligible
customers will have the installation charges listed below- waived for the length of their commitied term:

Account Setup

Account Ghanges (including Moves Changes, Additions, and Billing Record Changes)

Line Connection Charges {Local Line, Local Trunk-Basic, Local Trunk DID, Local Trunk-2 Way Direct)
Direct Inward Dialing (DID}2 Way Direct Installation for Blocks of DID/2 Way Direct Numbers

Vanity Number Non-Recurring Charge

Directory Listings Non-Recuring Charges

Non-Recuring Charges for Local ISDN PR} T-1 Installation and Local 1SDN PRI Optional Features
Selective Call Screening Non-Recuming Charge

Non-Recurring Charges for Optional Features

Customers who terminate their term plan prior 1o the expiration of the commitied term will no longer receiva the benefits of this
promation, New Enes, trunks, or new locations added after the initial sarvice install are not eligible for the installation waiver for
the committed term. Additional services converted from another local exchange carer after the initial service install will be
eligible for the Install waiver for the committed term. Customers who rec.elve service under a Speclal Customer Amangement
(SCA) are eligible to receive the benefits of this promotion,

DIN/2 Way Direc) Pramation - Tampa

Beginning Aprit 5, 2000 and ending June 30, 2002, MClmetro will offer the following pramotion to new and existing

customers Jocated in the Tempa areas who order Local Trunk-DID or Loca! Trunk-2 Way Direct service during the term of this
premotion. To be eligibie to ervoll in this promotion, customers must enroll in an On-Net Term Plan Agresmant or be currently
enrolled in a NatworkMCl One Temm Plan Agreement at the time of ordering Local Trunk-DID or Local Trunk-2 Way Direct
service, Existing On-Net or NetworkMCI One customers who curvently subseribe to MClmatro Local Service are not etigible to
participate in this promotion.

Enrofled customers will be charged the following menthly recuring charge for blocks of DID/2 Way Direct numbers bn fieu of the
standard tariff rales set forth in Section 3.1.3.2.3.2 for DID/2 Way Direct number charges.

Manthly Charga
Per Block of 20 DID/2 Way Direct Numbers $8.00
Per Block of 100 DID/2 Way Direct Number $20.00

Customers will receive the promational rate for the Jength of the commitment term for thosa Local Trunk-DID/2 Way
Direct number blocks ordared prior Lo the expiraticn of the promation. If the customer terminates the term plan pricr fo
completion of its term commitment, the customer will no longer be aligible for the banefits of this promotion. Other
promotional discounts or termivoluma discounts for which the cuslomer may be eligible will apply to the promotional rate.
Gustomers wha recelve service under a Special Customer Arrangement (SCA) are eligible to receive the benefits of this
promotion,

Issued: June 28, 2002

Efective: July 1, 2002
Sandy Chandler
Toriff Manager
MClimetro Access Transmission Services, Inc,
6 Concourse Parkway, Sulte 3200, Allanla, GA 30328
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MClmelro ACCESS TRANSMISSION F.P.8.C. PRICELIST NO. 2

12TH REVISED SHEET NO. 89.18
CANCELS 11TH REVISED SHEET NO. §9.18

- LOCAL EXCHANGE SERVICE

4, Promotional Offerings

LR

412

L1t Anding Peootion

Beginning April 5, 2000 and ending September 30, 2000, the Company wil offer the following promotion to new customers of
tocal service who, at time of promotion enrollment (7) enralt In al least a one-year, $100 per month lemivolume commilmant
under the On-Net Term Plan or Local On-Net Term Plan discount programs and (i) are lecated and provisionad in a buliding
connacted via Company-owned fiber to the Company's network (Lit Buikling).

Eligible customers enrclled in this promation will recaive a credit applied to each invoice menth specified in the schedule below
based on the customer’s selected langth of term commiiment ;

Temm Commitment {nvaice Month

1 Year 13~ 14 and 15" manth

2 Year 130, 14%, 15h, 25M, 26" and 27* month

IYear 13®, 142, 159, 25%, 26%, 27, 37" and 38% month

4Year 130, 14%, 15%, 25%, 26™, 27, 37%, 36%, 49*, and 0™ month

5 Year . 131, 149, 15%, 25%, 26™, 27%, 37", 38%, 494, 50% 61% and 624 month

For Flat Rale Option customers each credit will be equal to the customer's monthly recurring Local Ling, Local Trunk-Basic,
Local Trunk-DID/2 Way Direct, Local Trunk-DID/2 Way Direct Number Charges and Local Trunk ISDN PRI charges for Lit
Building locations as defined In this promotion (collectively, ‘Local Service Charges™, after discounts, based an the manth of
service prior 1o each involce month specified in the schedule above. For Measured Option customers each credit will be equal to
the Local Service Charges , after discounts, based on the month of service prior to éach involce month specifiad in the schedule
above. Measured Option customers will receivs a additional credit for usage incurred calculated based on tha average local
usags for the 3 manths of servica prior to each invelce month as specified in the schedule above.

Lit Building Local Lina customers will also qeoeivé a monthly credit equal to the me recurring charges for Optional Features
(excluding Selective Call Screening, Call Trace and Calling Number Deiivery). ’

Term commitment eredits pravided under this promotion will not be calculated upon: Directory Assistance charges; operator
service charges; and Optional Fealure monthly charges. Customers discontinuing local service or terminating their term plan
prior to the expiration of the committed term will no longer recelve the benefits of this prometion, Only fines and trunks ordared
within 60 days of the customer’s term plan enroliment signature date are eliglble for the benefits of this promotion. The benefits of
this promotion are not eligible to customers who recaive service under a Special Customer Amangement (SCA).

Dioital Niiclend Peomat
Beginning Apri 5, 2000 and ending Septembar 30, 2002 the Company wil offer the following promolion lo new and exising
customers who purchase new digita] Local Trunk-Basic, digital Local Trunk-DID/2 Way Direct or digital Local ISDN PRI trunks.

Eligihlity: To be eligible to enroll In this promotion, customars must safisfy the following conditions at the dme of promotion
enrofiment

subscribe to an On-Net Term Plan which equals or exceeds ona year. Existing cuslomers who are enrolled in an
existing On-Net Tarm Plan, imust subscribe to a new On-Net Term Plan follawing the tenms end conditions set forth in
the On-Net Temm Plan for renewals; and

ordar installation of new digital Local Trunk-Basic, digltal Local Trunk-DID/2 Way Direct or digital Loca! ISDN PRI
trunks terminating to 8 PBX,

Banafils: Eligibla customers enrolled in this promotion will receive a credit par location applied to each involce month specified in
the schedule below based on the customer’s selected length of term commitment:

lssued: June 28, 2002

Effective: July 1, 2002
Sandy Chandler
Tariff Manager
MCimetro Accass Transmission Sarvices, Inc.
6 Concourse Parkway, Suite 3200, Atianta, GA 30328
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. LOCAL EXCHANGE SERVICE
Digital Dividend Prmation (Contd)
Jemm Commitment
1 Year 120 and 137 month
2 Year 120, 43%, 24" and 25% month
3Year 12w, 130, 24%, 250, 36" and 37™ month
4Year 126, 138, 24, 25 36™ and 37 month
5Year 125, 130, 24%, 25% 36" and 37" month

Each credit wilt be equal to the customer’s monthly recurring Local Trunk-Basic, Local Trunk-DID/2 Way Direct, Local Trunk-
DID2 Way Direct Mumber Charges and Local Trunk [SON PRI charges for trunks ordered within 60 days after the cusiimer’s
term plan enroliment signature date, after discounts, based on the month of servica prior fo each involce month specified in the
schedule above, Measured Option customers will receive an additional credit for usage incurred based on the averaga local
usage for tha 3 months of service prior 1o each Involce month as specified in the schedule above.

Credits provided under this promotion will not be calculaled upon; Directory Assislance charges; operator service charges; and
Optional Featwe monthly charges. Customers discontinuing locel service or terminating thelr term plan prior ta the expiration of
the commitied tarm will na longer recelva the banefits of this promotion. Customer locations enrolled in the Lit Bullding Promotion
or the Digital Discovery Promotion are not eligible o receiva the benefits of this promotion. The benafits of this promation are not
eligible to customers who receive service under a Special Customer Arrangement (SCA).

Digital 0 Bromal
Beginning April 5, 2000 and ending September 30, 2002 the Company will offer the following promation to new and existing
customers who order new dighal Local Trunk-Basic or dighal Local Trunk-DID/2 Way Diract trunks.

Eligihility: To be eligible to enroli In this promolion, customers must satisfy lhe following conditions,

Upon enroliment In this' promation: '

Customers must subscribe to an On-Nat Tenm Pian with a term and volume commitment that equals or exceeds one year,
$1,000 per month. Exisling customers enrolled in an existing On-Net Term Plan, musi subscribe to a new On-Net Term Plan
following the terms and conditions set farth in the On-Net Term Plan for renewals.

Benefits:_Eligible customers enrelled In this promealion Will receive tha following one-time credit per facility to offset the cost the

customer Incurs 10 purchase and install T-1 digitat PBX cards, channel banks and CSUs. The credit will be based on the tem
and volume commitment that the customer selects and will be appiled to the first full month's invoice,

Term Commitment/Credit
Volime Commitment iYear 2Year aYear 4Year 5Year
1,000 fmonth $1,000 $1,750 $2,500 $2,500 $2,500
2,000/month $1,000 $1.750 $§2,500 $2,500 $2,500
3,000/month - $1,25 $2,500 $3,500 $3,500 $3,500
4,000/month “$1,250 $2,500 $3,500 $3.500 $3,500
5,000/month and above _ $1,750 £3,500 $4,500 $4,500 $4,500

To receive credit, customers must prove to the Campany’s reasonable satisfaction that it acquired T-1 digital PBX cards, channel
banks or CSUs within 80 days efer the customer’s term plan enroliment signature date. Customers disconnecting service prior fo
the expiration of the lerm commitment will be bilied and required to repay the credit received under this promotion. Customer
locatians enrolled in the Lit Bullding Promotian or the Digital Dividend Prometicn are nof eligible to receiva the bienefits of this
promotion. The bensfits of this promotion are nol efigible to customers who receive service under a Speclal Customer
Amangement (SCA).

s

{ssued: June 28, 2002

Effective: July 1, 2002
Sandy Chandler
Tanfl Manager
MClmetro Access Transmission Services, Inc.
6 Concaurse Parkway, Suite 3200, Alanta, GA 30328
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Business Telecom, Inc. d/b/a BTI
4300 Six Forks Road
Raleigh, NC 27609

Florida Price List No. 1
2™ Revised Page 108
Cancels 1" Revised Page 108

15.0 - PROMOTIONAL OFFERINGS

15.1  Special Promotions

The Carrier may from time to time engage in special promotional trial service offerings of limited
duration (not to exceed ninety days on a per Customer basis for non-optional, recurring charges)
designed to attract new subscribers or to increase subscriber awareness of a particular price list
offering. Requests for promotional offerings will be presented to the Commission for its review in
accordance with rules and regulations established by the Commission, and will be included in the
Carrier's price list as an addendum to the Carrier's price lists.

15.1.1 Bundle Up Local Promotion

The Bundie Up Promotion is available to new and existing Customers of Business Telecom,
Inc. who do not currently have any local service provided by BTI. Based on the term
agreement signed by the Customer, the Customer can receive up to 5 months of local line
charges free. Promotion enrollment period ends July 31, 2002.

Qualifications:

Optional Length of Term:
Local Line Charges:
1 Year Term Agreement
2 Year Term Agreement

3 Year Term Agreement

Customers who sign a term agreement with
Business Telecom, Inc. for T-1, UNE, UNE-T
and UNE-P local service.

Local resell Customers are not eligible for this
promotion.

1 Year, 2 Year or 3 Year Term

6" Month Free
6%, 13® and 24" Month Free

6™, 13" 24" 30" and 36™ Month Free

(M) — Material that originally appeared on this Page now appears on Page 110.

Issue Date: June 26, 2002

Effective Date: June 27, 2002

Issued by: Director of Regulatory Affairs
4300 Six Forks Road
Raleigh, North Carolina 27609

FL10204
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Choctaw Communications, Inc. 2" Revised Sheet 40

d/b/a Smoke Signal Communications®

Cancels 1% Revised Sheet 40

8700 South Gessner
Houston, Texas 77074

3.0 DESCRIPTION OF SERVICES (Continued)

33  Emergency Services (Enhanced 911) (Continued)
The Company will be obligated to provide facilities to route calls from the end users to the proper Public
Safety Answering Point. The Company recognizes the authority of the E-911 customer to establish
service specifications and grant final approval or denial of service configurations offered by the Company.
34 Promotional Offerings
The Company may, from time to time, submit promotional offerings with the Commission for approval,
which may include waiving or reducing the applicable charges for the promoted service. The promotional
offerings may be limited as to the duration, the date and times of the offerings and the locations where the
offerings are made.
3.4.1 One-Time Activation Fee Promotion
Beginning March 29, 2002 and ending October 1, 2002, Choctaw offers the One-Time Activation Fee
Promotion. The One-Time Activation fee for all new customers will be decreased from $65.00 to $39.95.
i
3.4.2 New Customer Promotion ( N
Beginning June 1, 2002, Choctaw will offer the following promotions to new customers Only:
Local Voice Line with Call Waiting $49.95 per month
Conversion: $29.95
Data Line (no features) $49.95 per month
Call Waiting, Call Forwarding,
Three Way Calling $ 5.00 each/per month
Caller ID $10.00 L L)
3.5  Customer Service
Telephone inquiries may be directed to the Company at 1-800-597-4130. Written inquiries may be
directed to the Company at;
8700 South Gessner
Houston, Texas 77074
ISSUED: May 31,2002 EFFECTIVE: June 1, 2002



NOS Communications, Inc. FLORIDA PRICE LIST TARIFF NO. 1
d/b/a International Plus, d/b/a iVANTAGE Network Solutions

Original Page No. 186

SECTION 4 -~ PROMOTIONAL AND SPECIAL SERVICE OFFERINGS

4.2  Customer 6th, 10th, and 14th Invoice Advantage Plan

Customers who qualify as a new customer or as either a "save" or a "winback" and who meet the
eligibility requirements set forth below will receive a credit on their 6th, 10th, and 14th invoices as
provided following.

4.2.1 For each five and immediately succeeding four and next immediately succeeding four additional
invoices of consecutive uninterrupted service (total of 13 consecutive invoices) a credit shall be
calculated equal to the lower of either (i) the average of the customer’s monthly charges,
excluding calling card charges, fees, taxes, surcharges, assessments, and similar charges
("eligible charges"), for the consecutive five month period preceding customer’s 6th invoice, for
the consecutive nine-month period preceding customer’s 10th invoice, and for the consecutive
thirteen month period preceding customer’s 14th invoice; or (ii) a credit which equals the eligible
charges on the invoice in which the credit is applied.

4.2.2 Eligibility. To be eligible for the 6th, 10th, and 14th invoice free bonuses, each customer must:

have initiated service;

have current usage which exceeds the established minimum monthly usage levels for the
applicable service;

have no record of nonpayment in any of the preceding consecutive month qualifying
periods (5, 9, and 13 months) of service;

have received first five, nine, and then thirteen additional consecutive and uninterrupted
invoices over the preceding thirteen-month period;

have selected the 6th, 10th, and 14th invoice free bonus incentives prior to the first day in
the period of service covered by customer’s fifth invoice; and

pay all charges rendered in customer’s fifth and related ninth and thirteenth invoice in
excess of the amount of the applicable credits as calculated under 4.2.1, preceding.

ISSUED: OCTOBER 18, 2001 EFFECTIVE: OCTOBER 19,2001

Issued by: Glenn Stockton, II, Tariff Administrator
NOS Communications, Inc.
4380 Boulder Highway
Las Vegas, NV 89121
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NUVOX COMMUNICATIONS, INC. Florida Price List No. 1

Original Sheet 47.1
Alternative Local Exchange Service

Special Promotions (Continued)

6)

7

8)

Service Rebate Voucher Promotion:

New customers and existing customers signing new term contracts between May 18,
2001 and July 12, 2001 will receive credit vouchers which can be redeemed in designated
months. Customers signing 2 year contracts will receive two vouchers, each valued at
$300.00, and redeemable in the 6 and 18% month of the contract. Customers signing 3-
year contracts will receive three vouchers, each valued at $500, and redeemable in the gt
18" and 30" months of the contract. Vouchers will be mailed to customers
approximately 60 to 90 days after the contract is signed. The vouchers will be applied to
the customer’s monthly recurring charges. To be eligible, customers must order a
minimum of 10 lines or trunks and Nuvox Internet service. Customer must remit the
original voucher received from NuVox. This offer is not transferable. This offer can be
combined with other NuVox promotions noted below only through May 29, 2001.

Free Line Promotion:

New customers who order 7 flat-rated Single Business Lines and Nuvox Internet service
(per location) between May 18, 2001 and July 12, 2001 will receive one additional line
free. Nonrecurring charges will be waived and the monthly recurring charges will be
waived for the life of the contract for the free line. Customers are responsible for calling
feature charges, End User Common Line charges, taxes and other surcharges or services
on the free line(s). Customers can receive more than one free line by ordering
additional lines in 7 line increments. This offer can be combined with other noted
NuVox promotions only through May 29, 2001.

DID Promotion:

New T-1 PBX Service customers who order service between May 18, 2001 and July 12,
2001 can receive special DID service rates for the life of their contracts, as follows: 1|
year contract - $75.00 per month per T-1; 2 year contract - $50.00 per month per T-1; 3
year contract - $20.00 per month per T-1. Nonrecurring and DID number charges are
not included. This offer can be combined with other NuVox promotions above only
through May 29, 2001.

ISSUED:

May 9, 2001 EFFECTIVE: May 10, 2001

BY: Hamilton Russell, III
NuVox Communications, Inc.
301 North Main St., Suite 500
Greenville SC 29601
(864) 271-6335
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NUVOX COMMUNICATIONS, INC. Florida Price List No. |
2nd Revised Sheet 47.2
Cancels 1* Revised Sheet 47.2
Alternative Local Exchange Service

Special Promotions (Continued)

9) Customers signing new service contracts between July 17 and September 14, 2001 will receive a “free
month” of service credit for each year of the applicable contract term. Customers will receive their free
month after they have fulfilled their initial contract term, in the following manner:

o Customers signing a one-year contract receive the 13* month free.
o Customers signing a two-year contract receive the 13™and 25 months free.
e Customers signing a three-year contract receive the 13™25®, and 37" months free.

To qualify, the contract must include NuVox local service, long distance service on all lines, Internet service, and
two other services. Customers can choose among Direct Inward Dialing, Select Feature Package and a variety of
nonregulated NuVox services for their two additional services. Customers must kecp all services for the entire
contract term to receive the free month,

The dollar amount of the free service credit will be based on the monthly recurring charges associated with the
quantities of eligible services ordered by the customer on or before September 14 2001. Eligible services include
regulated voice services (Single Business Lines, ISDN-PRI, PBX Trunk, T-1, and Broadband Business Package)
and Internet. Ancillary services (long distance, calling card, calling features), taxes/surcharges, and
equipment/installation are not subject to the promotion and are not included in the free month calculation. Only one
“free month” promotion can apply per account. This promotion may be combined with other promotions,
Customers must remit the original certificate provided by the Company to receive their free month's service. In
order to receive the free month, the Customer’s account must be in good standing (i.e., no past due balances of more
that 30 days) at the time it is otherwise eligible to obtain its free month’s service. Current customers, including
those adding incremental products, are not eligible for this promotion.

10)_Voice Only Product Installation Charge Wavjer D

New Customers and existing customers adding new service will have any installation charges waived,
This promotion includes the following products: ISDN PRI and Full Voice T-1.

This promotion will be in effect until February 15, 2002 and is available where facilities allow, ()]

[SSUED: November 15, 2001 EFFECTIVE: November 16, 2001
BY: Hamilton Russell, 111
NuVox Communications, Inc.
301 North Main St., Suite 500
Greenville SC 29601
(864) 271-6335



x 0 Florida, Inc.

Local Exchange Services

F.P.S.C. Price List No. 3

Fourth Revised Page 87
Cancels Third Revised Page 87

9. Promgtional Offerings:

The Company, from time to time, may make promotional offerings of its services which may
include waiving or reducing the applicable charges for the promoted service. The promotional
offerings may be limited as to the duration, the date and times of the offerings and the locations
where the offerings are made. Promolions will be filed with the Florida Public Service
Commussion for approval on one day's notice.

9.1

Contract Renewal Promotion

9.1.1

The Contract Renewal Promotion will be offered from September 1, 2001 through
December 31, 2001 to existing XO Customers who meeil the following
qualifications and agree to the terms and conditions below. An existing Customer
is defined as a customer who currently receives XO services. Customer must
also currently be billed in advance and agree to renew an existing voice service
contract for a term equal to or greater than the current contract commitment up to
three years to be eligible for this promotion. Customer renewing a current XO
contract for one, two or three year({s) will receive one free month of service for
each year commitment. The free month of service is defined as the current
Monthly Recurring Charge (MRC), up to $7,500, and will appear as a credit on the
customer’s bill. Customers with MRCs in excess of $7,500 will be responsible for
the payment of the differential between the actual MRC and $7,500. Credits will
be applied in the 12th, 24th, and 36th months of the new contract term for one,
two and three year terms. The Promotion includes the XOptions and Integrated
Access service products.

The free month(s) of service credit does not include usage, sales, gross receipts,
excise, or other local, state and federal taxes, charges. user fees, or surcharges.
This promolion may not be combined with another promotion. Should the
Customer terminate service prior to the end of the term commitment, Customer is
responsible for the total amount of the free month(s) of service credit(s), and the
value of the of the MRC's remaining in the term contract.

ISSUED:

October 23, 2001 EFFECTIVE:

0CT 25 2001

Dana Shaffer, Vice President ~Regulatory and External Affairs
XO Florida, inc.
105 Molloy Street, Suite 300
Nashvilie, TN 37201-2315

(M
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Xspedius Management Co. of c. F.PS.C. Price List No. |
Jacksonville, LLC First Revised Sheet 114
Cancels Original Sheet 114

OPTIONAL LOCAL EXCHANGE SERVICE

13.8  Local Advantage Service

(M
Local Advantage Service Term Plan is available to new and existing customers receiving
e-spire LOCAL SERVICE PLUS and/or e-spire LOCAL [SDN Commercial End User
(CEU). Local Advantage Service was previously introduced as a promotional offer for (T
e-spire Local Service Plus and e-spire Local ISDN CEU. Local Advantage Service Term |
Plan is designed to encourage prospects and existing customers to purchase ¢.spire Long M

Distance, The long distance usage will generate credits that will be applied to the
customer’s Local Service*. The higher the long distance net revenue. the higher the
monthly credits for Local Service*.

New and Existing Customer’s will receive Local Service monthly credits on up to 4

e.spire LOCAL SERVICE PLUS / LOCAL ISDN Commercial End User T-1"s, DID (M
Trunk Termination and DID Blocks. The Local Service monthly credits are based on the

sliding scale net Long Distance (Interstate , Intralata, Intrastate, International. Toll Free &

Calling Card) usage per month, for the length of the LOCAL SERVICE PLUS/LLOCAL (T)
ISDN Commercial End User Agreement.

Net Monthlv_Long Distance Revenue Maximum Local Services Monthly Charges Waived
$2,500.00 - $4,999.99 | LOCAL SERVICE PLUS M
$5,000.00 - $7.499.99 I LOCAL SERVICE PLUS and 50% off tadd’| LOCAL SERVICE PLUS |
$7,500.00 - $9,999.99 2 LOCAL SERVICE PLUS and 50% off ladd'| LOCAL SERVICE PLUS |
$10,000.00 - §12,499 99 3 LOCAL SERVICE PLUS and 50% off ladd’| LOCAL SERVICE PLUS |
$12,500.00 or more 4 LOCAL SERVICE PLUS and 50% off iadd'l LOCAL SERVICE M
PLUS

Existing e.spire LOCAL SERVICE PLUS /LOCAL ISDN CEU customers must renew at M

equal to or greater than the length of their existing contract with the attached Local
Advantage Addendum. Existing customers who increase or decrease the number of
LOCAL SERVICE PLUS’s must have their account updated. (M

* . In¢ludes e.spire LOCAL SERVICE PLUS, LOCAL ISDN CEU (ONLY), base component, DID Trunk Termination ()
and DID Blocks. Initial Install Waiver Program will be honcred on NRC costs. Excludes all optional features, line
coding, EUCL, addittonal service fees, surcharges and taxes.

Issued: April 27, 2001 TR %29 Effective: April 30, 2001

James C. Falvey
Vice President, Regulatory Affairs
131 National Business Parkway, Suite 100
Annapolis Junction, MD 20701



Xspedius Management Co. of ;. F.P.S.C. Price List No. |
Jacksonville, LLC First Revised Sheet 115

Cancels Original Sheet 115
OPTIONAL LOCAL EXCHANGE SERVICES

13.8  Local Advantage Service (Cont’d)

All other terms and conditions, of e-spire’s existing e-spire LOCAL SERVICE PLUS and (M
e-spire LOCAL ISDN CEU agreements. not expressly modified in the customer’s (M
Addendum remain unchanged and in full force and effect.

13.8.1 Termination Fees

A termination liability charge will be applicable for service rate elements
provided under the Local Advantage Service term payment Plan when service is
cancelled prior to the end of the chosen Term Plan. The termination fee is equal
to the number of months remaining under the term agreement multiplied by the
monthly rate for the corresponding Term agreement. The customer is obligated
to pay such charges within thirty (30) days of termination. In the event service is
provided via a third party, the customer is responsible for all cost incurred for
such early termination with our service provider.

Issued: April 27, 2001 TR #29 Effective: April 30, 2001

James C. Falvey ‘
Vice President, Regulatory Affairs
131 National Business Parkway, Suite 100
Annapolis Junction, MD 20701

* e
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Dish Network Satellite TV! http://vmcsatellite.com/channels/dish_splash.cfm?aid=12350

VMC Satellite

Brought to you .
BMF Marketing, Inc. W Schedule installation Now!

(c) 2002, 2001 by VMC Satellite, Inc.
DISH Network is a trademark and service mark of EchoStar Communications Corporation.

Home | Schedule Installation | Programming Packages | Local Networks | Movie Channels | Better Than Cable?
s | Terms & Conditions | Affiliate Program [ Affiliate Login | About Us/Contact Us
Join Our Newsletter - win $1000 [ Track My Order

News Releases

DBS Satellite TV Service from DISH Network

1ofl 10/15/02 9:23 AM



Free Satellite TV Installation - Dish Network! http://vmesatellite.com/channels/home.cfm
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First Month
Free

oysye
T

NO CREDIT CHECK!*

Get up to four receivers -- NO EQUIPMENT TO BUY!
Your first month of service is FREEI*

(Offer available anywhere in the continental USA and Hawaii.)
"Hurryl Offer ends October 18, 2002!"

THE OFFER:

« Sign up for ane year's worth of service from Dish Network (as
low as $27.99 per month).

» Simply provide a credit card number for automatic billing of
your monthly service.

« A Dish Network Installer will come to your home and instali a
new system for FREE!

« No equipment to buy. You can even upgrade to a Personal
Video Recorder worth $499 if you had to buy one!

« Existing or previous Dish Network Subscribers are not eligible
for this promotion.

» No credit check offer applies to customers who desire one or
two free receivers. A credit check may apply if you want a
third or fourth receiver installed.

WHAT YOU GET:

« Free Installation of a Dish Network System and up to Four
Receivers.”

« Your first month of service is FREE!"

» Optional Digital Personal Video Recorder! (see "programming
packages")

+ PVRrecords 35 hrs of your favorite shows without tapes!
ZAP Commercials! PAUSE/REWIND/REPLAY Live TV!

+ Dish Network In Home Service Plan Included.

« Plans available for up to 6 rooms!

« Over 256 channels of digital quality available.

Click here to schedule FREE INSTALLATIONI

*No credit check offer applies to customers who desire one or two
free receivers. A credit check may apply for customers who desire a
third or fourth receiver. The Dish Network equipment remains yours
to use as long as you are a subscriber. Your equipment will be

1of2 10/15/02 9:24 AM



Free Satellite TV Installation - Dish Network! http://vmcsatellite.com/channels’/home.cfm

installed by Dish Network/Echostar Communications Corp. Free
Month of service includes your primary programming package and
all monthly movie/sports subscriptions -- but does not include

(¢) 2002, 2001 by VMC Satellite, Inc.
DISH Network 15 a trademark and service mark of EchoStar Communications Corporation.

Order | About Us/Contact Us | Track My Order | News Releases | Terms and Conditions

. www.best-dishnetwork-dealer.com

Take our survey!
news release

20f2 10/15/02 9:24 AM



Terms and Conditions http://www.vmcsatellite.com/channels/terms.cfm

" Schedule installation Now!
Terms and Conditions

VMC Satellite, Inc. is an Authorized Retailer for Dish
Network/EchoStar Communications Corporation. All instailation,
service, and billing will be handled directly by Dish Network. VMC
Satellite, Inc. offers a 10 day refund policy on unused installation
certificates. VMC Satellite, Inc.'s sole liability is limited to refund of
unused installation certificate within 10 days of purchase.

All satellite and receiver equipment installed by Dish Network shall
at alt times remain the sole property of Dish Network, Dish Network
will grant you use of the instalied equipment for as long as you
remain an active subscriber. In the event that your service is ever
discontinued, Dish Network reserves the right to receive the
equipment back from you. If you desire more than two receivers, you
understand that Dish Network may, at its option, choose to review a
consumer credit repart on you in order to qualify you for this offer.

No credit check offer applies to customers who desire one or two
free receivers. A credit check may apply for customers who desire a
third or fourth receiver.

As an inducement to receive this FREE INSTALLATION OFFER
from VMC Satellite, Inc., you are making a one year commitment to
remain a Dish Network subscriber, without interruption. By placing
your order by phone or via the Internet, you agree that VMC
Satellite, or its agent(s), may charge you an early termination
fee/non activation fee of $290 in the event that your service is never
activated (or) once activated, is interrupted or terminated within the
first twelve months. VMC may, at its discretion, bill you or charge
your credit card for this early termination fee. Your use of the
services provided by VMC and Dish Network shall confirm your
acknowledgment of this fee.

Limited time offer expires soon. All prices, packages and
programming subject to change without notice. Local and state sales
taxes may apply. Programming is available for single-farmily
dwellings located in the continental United States. All DISH Network
programming, and any other services that are provided, are subject
to the terms and conditions of the Residential Customer Agreement,
which is available upon request. Local TV channels are offered only
in specified areas and may be provided through an outdoor antenna
or a local dish antenna. Of)%-air broadcast picture quality may vary
based upon location. Local Broadcast Networks by satellite are only
available to customers who reside in the specified local Designated
Market Area (DMA). Distant Broadcast Networks packages by
satellite are only available for private home viewing and in limited
areas, to homes that are located outside a Grade A or B designated
area. All receivers must be connected to a phone line. ESPN and
ESPN2 programming subject to change and blackout restrictions,
and is licensed separately for residential and commercial use. FOX
Sports Networks programming subject to blackout restrictions and
licensed for residential use only. Regional sports networks and
Turner South not available in all areas. Digital Home Plans (Digital
Home Plan, DishPVR Plan) are for new customers, are available
from 7/01/02 through 9/30/02 and require a valid major credit card
with a commitment of 12 consecutive months, The Digital Home
Plan includes 1 Model Dish301 satellite TV system, your choice of
America's Top 150, America's Top 100, Top 50 or DISH Latino Dos
programming, free standard Professional Installation and In-Home
Service Plan. DishPVR Plan includes 1 Model DishPVR 501 satellite

l1of2 10/15/02 9:24 AM



Terms and Conditions http://www.vimncsatellite.com/channels/terms.cfm

TV system, your choice of America's Top 150, America's Top 100,
Top 50 or DISH Latino Dos programming, free standard
Professional Installation, PVR service and In-Home Service Plan. 1,
2 or 3 additional receivers may be added for $5.00 per month each.
Customer must pay a $49.99 Activation Fee (for up to 4 receivers -
plus $49.99 for each of up to 2 additional receivers) that includes
payment for the first one month of the Plan/all subscription
programming services ordered (pay-per-view and movie packages
excluded). There will be a $5.00 Change of Service Fee for each
programming downgrade. Free standard Professional Installation
includes instaliation of one 20" dish antenna, hook-up of up to 4
receivers to the same number of TVs and equipment testing. Other
instaltation restrictions apply and more complex installations may
require an additional fee. The DishPVR Plan (with America's Top
150 and at least 2 receivers) guarantees no price increase until May
2003 (the Premium Movie portion of America's "Everything" Pak, if
applicable, is not price guaranteed). Additional programming may be
ordered at applicable monthly rates. A Cancellation Fee of §240
applies for early termination of services contract. Digital Home Plan
offer may not be combined with any other offers. Customer must
return equipment at the end of 12-month term or may continue on a
month-to-month basis at current monthly rate of the Digital Home
Plan. Failure to return all equipment upon termination of services will
result in customer paying an Equipment Fee. See the DISH Network
Digital Home Pian Customer Agreement for complete details. All
service marks and trademarks belong to their respective owners.

VMC Satellite, Inc. assumes no liability for your use of this website.
While information contained herein is deemed to be accurate, we
are not responsible for errors or omissions. Promotions often
change and cannot be made retroactive. As an authorized retailer of
DISH Network's programming packages and promotions, we hereby
represent that DISH Network shall be the sole determining party as
to what any consumer is entitled to under DISH Network's
promotions. By using this website, you agree that all legal disputes
shall be resolved under Virginia Law in Fairfax County, VA. You also
agree that VMC Satellite, Inc., may elect to use binding arbitration,
atit's sole determination, as an alternative to formal legal process.
Your use of this website is deemed your consent to these terms and
legal venue. NOTICE: We vigorously defend our copyrights and
website source code. If you copy our site, expect to be sued and
have the matter escalated to Echostar.

©2001, EchoStar Communications Corporation. All rights reserved.
©2001, 2002 VMC Satellite, Inc. All rights reserved.

(c) 2002, 2001 by VMC Satellite, Inc.
DISH Network 1s a trademark and service mark of EchoStar Communications Corporation

Order | About Us/Contact Us | Track My Order | News Releases | Terms and Conditions

20f2 10/15/02 9:24 AM



BeliSouth® Security Systems RESIDENTIAL ALARM SYSTEM
from Protection One AND SERVICES AGREEMENT

BeliSouth® Security Sy from Pr One Is a co-branded service cffering. Customer acknowledges that all of the performance war tiabllities, itles, and
other obligations under this Cantract are the obligations solely of Protection Ona and not BeliSouth.

ANY HOLDER OF THIS CONSUMER CREDIT CONTRACT 1S SUBJECT TO ALL CLAIMS AND DEFENSES WHICH DEBTOR COULD ASSERT AGAINST THE SELLER OF GOODS OR SERVICE
OBTAINED PURSUANT HERETO WITH THE PROCEEDS HEREOF, RECOVERY HEREUNDER BY THE DEBTOR SHALL NOT EXCEED THE AMOUNTS PAID BY THE DEBTOR HEREUNDER.

i Payments; Term. Our fee for the Alarm Services ("Servica Fes"), plus applicable tax, 1s payable i advance in accordance with the Residental Alarm Systam, Warranty and Services Addendum to
this Contract ("Services Addendum”) Protestion One Alarm monitoring, Inc, (*Pro-One", “we” or "us”) may iImposa a one-t#me charge on each Sarvice Fee payment that is more than ten (10) days
past due, n an amount not to exceed the lesser of (a) $15 00, or (b) the maximum amount permitted by law 1t you (or “Customer”) prapay the total amount due under this Contract, prior 1o the end
of the onginai term of this Contract, there Is no penalty or refund The Inihal Term of this Agreement tor alarm monitoring services (*Alarm Services") shall be three (3) years The Imtial Term will
start on the date your alarm System (as defined in paragraph 4 below) 1s installed and operational, and when the necessary communications connecton is compleled. TH'S CONTRACT

WILL AUTOMATICALLY RENEW FOR SUCCESSIVE ONE-YEAR TERMS UNLESS TERMINATED BY EITHER
PARTY’S WRITTEN NOTICE AT LEAST THIRTY (30) DAYS BEFORE THE END OF THE THEN-CURRENT TERM.

CUSTOMEH |N|T|AL:1 [ .-" e If tarminated, this Contract ends on the last day of the then-current term If you elect to terminate this C axcept 85 p *

hereln, or If we elact to terminate this Contract due to your default of your

'8 88 P In Paragraph 13, you will be responsible for all amounts that would have been payable
through the end of the then-current term. You authonze us to cbtaln a non-mveshgative consumer report about you from a cansumer reporting agency at any hme dunng the term, and to report
your paymant periormance under this Contract to credit reporting agencies You also authorize us to obtain and transmit your social secunty number to our affihates and credit reporting agencies for
purposes of verifying your credt history and rating

2 Increases in Charges. We have the nght to Increase the Service Fee after the end of the first year of this Contract (but not more often than ence i any twelve (12) month peniod) by giving you sixty
(B0) days prior wnitten notice of the increase If you give us a wrilten objection 10 an increase within thirty {30) days of your recaipt of nctice of the increase, we may elther (f) elect to waive the immedrate
Imposition of the Increase, whareupon the sncrease will not become etiective unlil the commencement of the next renewal term, or (i) terminate this Contract by giving you thirty (30) days prior written
notice of termination

3 Additional Charges. You agree to pay, or remburse us it we pay, all false alarm or olher agsessments, and ali taxes, fees or other charges of any poiice or fire department, or any other governmental
bady that relates to or arises out of our providing Alarm Services to you. You turther agree 1o pay (a) all telephone or signal transnwssion company charges for area code, telephone numbering or
other changes, (b} our then-current charge for reprogramming the System, If necessary ta comply with any area code, telephone numbering or other changes and {(c) any increases In our cost for
faclfities used for transmitting alarm signals under ttus Contract

4 Inatallation; Equipment. Alarm System equipment will be Installad by Pro-One pursuant lo Ihis Contracl, or by an authorized agent of Pro-One pursuant to a separate installation contract betwean
you and the Installer. (A} Existing Equipment |f you have an existing alarm system that 18 compalible with our equipment, only the equipment indicated in the installation Work Order Addendum

("Installation Addendum®) or described in the Instalier's instaliation contract will be installad (B) Except as staled herein or in a sep 3n contiact, o hip of the following equipment
shall remein the property of Pro-One: alarm panel and power supply, one keypad, one indoor siren, ons motion detector and three door/window contacts ("Installed Basic Equipment"), Ownership of
equipment installed in your Premises in addiron to the Installed Basic Equipment ("Additional Equipment”) shall vest with you upon payment of the purchase price described in the Installation Addendum
or seperate Installation contract, as applicable. (C) Upon the expiration or ierminalion of this Contract, we may remove the equipment that we own and/or disable the System You authonze us to
enter your Pramises and ramove all or any portion of our equipment, including yard signs and decals, unless we elect to abandon all or any portion of the Syster. We have no obligation to repair or
redecorate your Premises after any such removal. We do ot walve our right to collect any unpaid charges by such removal, disablement or abandonment of the System (D) System The exisling

and/or the Insteiled Basic Equipment and any Additional Equipment is relerred 1o collectively in this Contract as the "System" (E} Ir 1 of aquip is subject to the follewing

condltions. (1) Your Pramises will be avallabie without interruptian during the installer's normal working hours; (2) You understand that the installalion will reguire dnliing into various parts of your
Premises, (3) You will provide 110 AC electrical outiets for power equipment in locations designated by the Installer; {4) You will make arrangements for lifting and replacing carpeting, it required, for
installation of floor mats or wiring, (5) You warrant that you (a) requested lhe equipment or Alarm Services specified in this Conlraci for your own use and not for the benefit of any other party, (b)
own the Premises or you have the authority to authonze us to install such equipment in the Prermises, and {c) will comply with ail iaws, codes and regulations pertaining to the alarm System equipment
or the Alarm Services There may be areas where tha mstaller determines that It 1s impraclical to conceal aquipment wiring. In such areas, winng will be exposed After msialiaon of the System I1s

[ d, you must inspact it I g is missing or not properly installed, you wili notity us 1 writing within ten {10} days after such inspection, otherwise, the System will be

cenclusively deemed to have been accepted by you If asbestos containing materials or other hazardous matenals ("Hazardous Matenals") are encountered dunng installation, instaliation work wll
cease L itil you, &l your sole cost and expense, oblain clearance from a licensed hazardous material contractor that continuation of the work will not pose any danger to instailation personnel. in no
event shall we be liable for the discovery, remaval or exposure of Hazardous Malerials We waive any right to seek or enforce a mechanic's hen with respect to this agreement

5 PRO-ONE NOT AN INSURER. YOU ACKNOWLEDGE THAT: (A} PRO-ONE IS NOT AN INSURER OF YOUR PROPERTY OR THE SAFETY OR SECURITY OF PERSONS RESIDING IN, USING
QR INVITED TO THE PREMISES; (B) IT IS YOUR RESPONSIBILITY TO PROVIDE ANY DESIRED PROPERTY INSURANCE COVERAGE ON THE PREMISES AND ITS CONTENTS, AND ANY
LIFE, DISABILITY OR HEALTH INSURANCE COVERAGE FOR YOU AND ANY AFFECTED THIRD PARTIES; (C) THE AMOUNTS YOU PAY TO US ARE BASED ON THE VALUE OF THE
ALARM SERVICES WE PROVIDE AND THE LIMITED LIABILITY WE ASSUME UNDER THIS CONTRACT, AND NOT ON THE VALUE OF PROPERTY LOCATED iN YOUR PREMISES; {D)
THE SYSTEM AND THE ALARM SERVICES MAY NOT ALWAYS OPERATE AS INTENDED FOR VARIOUS REASONS; AND (E) IT 1S IMPOSSIBELE TO DETERMINE IN ADVANCE (1) OUR
PROPORTIONATE RESPONSIBILITY (IF ANY) FOR ANY LOSS OF PROPERTY, PERSONAL INJURY OR DEATH ATTRIBUTABLE TO THE FAILURE OF THE SYSTEM OR ALARM SERVICES
TO WORK AS INTENDED, WHETHER DUE TO OUR NEGLIGENCE OR FAILURE TO PERFORM OR OTHERWISE, AND/OR, (2) IN SUCH EVENT ()) THE VALUE OF PROPERTY THAT MIGHT
BE LOST, STOLEN OR DESTROYED, OR (il} THE LIKELIHOOD OF BODILY INJURY OR DEATH TO YOU OR OTHERS. YOU AGREE TO LOOK EXCLUSIVELY TO YOUR INSURER TO
RECOVER DAMAGES, AND WAIVE ALL INCLUDING SUBROGATION RIGHTS OF RECOVERY AGAINST US THAT ANY INSURER OR OTHER PERSON MAY HAVE AS A RESULT OF
PAYING ANY CLAIM FOR LOSS OR INJURY TO ANY OTHER PERSON.

YOU ACKNOWLEDGE THAT PRIOR TO SIGNING THIS AGREEMENT, YOU RECEIVED, READ AND UNDERSTOOD A LEGIBLE,
EXACT AND COMPLETELY FILLED IN COUNTERPART OF THIS CONTRACT, AND RECEIVED TWO (2) COPIES OF THE NOTICE
OF CANCELLATION FORM.

HAVE READ AND UNDERSTAND THE TERMS A ! IDE OF THIS DOCUMENT.

. , B ~
Customei Prnted Name Cusigyher Signature Date '
Customer Printed Narig - o , R Customer Signature _Date
/ [N :
Pro-Ona Aulhonized Printed Name Pro-One Authorized Signature - Date
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NEGLIGENCE, GROSS NEGLIGENCE, FAILURE TO PERFORM DUTIES UNDER THIS CONTRACT, STRICT LIABILITY, FAILURE TO COMPLY WITH ANY APPLICABLE LAW, OR OTHER FAULT. AT
YOUR REQUEST. WE MAY ASSUME ADDITIONAL LIABILITY EY'THE ATTACHMENT OF AN AMENDMENT TO THIS CONTRACT STATING THE EXTENT OF OUR ADDITIONAL LIABILITY AND tHE'
ADDITIONAL COST TO YOU YOU AGREE THAT WE ARE UNDER NO OBLIGATION TO ASSUME SUCH ADDITIONAL LIABILITY AND THAT WE ARE NOT AN INSURER EVEN IF WE ENTER INTO
ANY SUCH AN AMENDMENT. YOU AGREE THAT WERE WE TO HAVE LIABKJTY GREATER THAN THAT AGREED TO BY YOU PURSUANT TO THIS PARAGRAPH, WE COULD NOTANDWOD:
NOT PROVIDE THE ALARM SERVICES YOU HAVE ELECTED TO PURCHASE THE SYSTEM AND ALARM SERVICES WITH A FULL UNDERSTANDING OF THEIR LIMITATIONS AND THE LIMITATION
OF OUR LIABILITY. YOUR EXCLUSIVE DAMAGE AND LIABILITY REMEDIES ARE SET FORTH IN THIS PARAGRAPH. WE ARE NOT LIABLE TO YOU OR ANY OTHER PERSON FOR ANY INCIDENTAL,
“PURITHE, SBECUANVE 0F EONSEGUENTIAL DAMAGES YOU AGREE THAT ANY AGENT, OR OTHER THIRD-PARTY BUSINESS OR PERSON FROM WHOM YOU PURCHASED OR GBTAIRED
INSTALLATION OF YOUR ALARM SYSTEM OR SERVICES RELATED TO YOUR SYSTEM OR ALARM SERVICES ACTS AND HAS ACTED SOLELY AS AN INDEPENDENT CONTRACTOR AND NOT
ASQUAAGENT.. , . .

Hold Harmless In the event that any other party files any lawsuit, arbitratien. clawm. or other actions against us or any other person or entity authorized 1o act on our behalf, arising from our

Ve RIS,
LA N v e

Alarm Services or the System, you agree to defend and hold us complelely harrnless from any such actions, g al} o [s1 (o costs, and attornay's tees we incur. This Indamnlhcallgn

A= il h

shnll apply sven Il achone arise from our negligence, breach ol this Contram strict liability, non-c with any applicable law or r latlon, or other fault. subject to our above-slated
limitation of damages, However. such indemnification shall not apply te any ultimate award or judgment agamnst us which is judiclally determined to.arise from our sotely gross negligence or
wilill miscondagt. ~ o 1eLlE Gl LIS ATm B Srasbb, prainél

Time to Flle Lagal Act) Uniess pr by ap law, you agree 10 file any lawsuit, arbitration or other action you may have against us or our agents, employees, subsidlaries. atiliates

of.parsnt companiaa within ang yeartrom.tha siate of. the-pyent that Gausedthe.loss, dumape SEBRREIR peneti, 11 5a Lot o » as - 1ad 1utan 5. 130T SNBIRYE =200 9E IMIOE, 3B

Repair and Warranty Information We wil séruce and epa vour Sysrem n accordance with Bt TEH S8V Wantiiy. and. 't purbnasst 4 Bt del S o e st sdr SRR Elnes

Adddhiim fo s Contract oun oeLIcATENFS Je'nroﬁn)rw fﬁ‘N S ﬂrf g 'Ts’sﬁs,]l‘:‘bf‘l”b“l‘n“é ﬁmaﬁﬁbh‘s ‘ANp ExCrUsdNE e F’d%rﬁ‘loﬁfﬂl-’?‘ﬁé&}ﬁ%eb ABERBUM Biner

e ED fe P G
ﬁﬁag Ee:?.:mﬂeé SBNI(‘P Warranry and lf purchassd the &lended Serwcs Proqvam we maReHnO quaranty or warranty of dny klnd wl&h respec?ro il% 9ervn:ss mlivpp o?m or !hp @y‘“é err'nus we p‘r’uwds under

this@oniract, includiy (@) any imphed Y hantablity, y, condition, or finess {04 a-pattioutanp (b} the or eff o the'System or Alarm Banvess\nShrevent any
1088 or personal injury (including death} due to-butglary: duress.erasther crimmal ar wropglul acts; fire, metiod) enisrgency or pthermse; e (0) thewresponsh timait applicabie)-of Fro-One/itg' personnel o
subcontractors, of governmentar porsormel to an alann signal TO THEMAXIMUM EXTENTRERMITTED.BY ARPLICABLE LAW, ALLSUCH WARRANTIES ARE HEREBY.DISCLAIMEDRSY PRO-ONE
IANDWAIVED BY VBU. Your exclusive waranty=remedy 1eisevforitranove Some stales may notaiowuspd imit the tengli ¢ anmphed y OF 1O de of hmdcd ‘comseq damages
The I“nw's"a %G;‘a’téle:ﬂﬁ’ﬁéletmmm extant'towhich: theise imrtations @nd exclusinns.apply Allerthe aquration.of the:Linited Seevice Warranty and your.p Ivy:p Extenecd Sorvice
i’]’oc‘grah.{‘ il Syﬁﬁrkreﬂ&nﬁsi"rgﬁ&ﬁﬁeh&aﬂaéﬁpﬁm v;ﬁu'dvﬁdu at‘oﬁrfhmﬂlﬁq Fhdol ALY Sl ralbdi wmmo%baif&%h aﬁﬂﬂwa- eSS | hohfmnak&bhﬁ:a Warranty
andExtiion Horkds Pragiabr s oithdn préaling pricdst 147 whs ¢ AROTRME AYVAL (08 WA RS YA OIS UET L W &Y TRAS

TAfarm Sorvite:Fhe System il be TonNGrtet 10 armonorng fachity.the YGame:s We wikpretide: slarm Servicés putsuant torthes Conlract Wheo ap alarm mgn‘wd?bbﬂub Er MG the Center

‘tanAtarm Event®), we will make reasonsbls effortsi.conmistent with local tawesng-our raspor phone the-firkt person+de s yhpel:onmhe o] o B lei set forth in
the Services Addendum ("Emergency Coftaois'iyandy the proper police, fire, ambutdngy servicas orathsr 10y 12SPoNSR.Provid y (gl P #) } Mou \ 10 our
tape ot all & phone conversations witmhe Centor.We may cisconhnug any tormtol.rasy it reguired 10.de 0 by any goverfirnental al Y OrANBLIO Yo g0
that some local governments place conditions or restrictions an thdu dispatch of Emergoncy Response Providors based only gn atarm signals, andiwa doneky thak Emargenay poasp Providers

will IJB d:spatchcd Should an Alarm Ewnnl acour ~
| Moor, s LRSI (R DAL YN LRS- I et Wl bne  panhs 985 Lot n T 0T i N T B Ty BBV Eu L. o7

'S P. techve dewcea antl, followm% Prooer lest prncedures s@nd \est signals
R A

Customer Dul«es Yuu wm m truci all appropnate porsons who rnﬂy use lhe Systern Dn I!S proper use You WI|| fast lne Syﬁte

monthiy to lm= Cemnr You and your lamlly members or alhem usmq nua System wm use " rarelully to avond causmg ia\-:e alam\‘; I! Ihe System |nrludas spaee proracbon Q P ulrrasonlv mlomwaue- miraied,
W

adiny

phowbeams o1 othe: such detscwrS) you wul turn oﬁ r,omrol ar lamove alI ar condtioning syclerns haalers pets and cthm »Iemw Ihal rmghl rns-m:rr: wnh surh ﬁmlcas Ita prob\srn ln hP qulem | OCCUIS, you

will ncmy us immedhately You wilf obtain and keep i effect alt permits or licenses that may be reuuwred for the instaliauon and opsraimn of the System and mli pay all usage iees lmpOSBd ay any governmentat

agehcy You will provide Monﬂcnng Information Schedule which will mv.lude e name and 1elsphone hirmber o each pe porson we may l.:ll' i e evanl we réasonanly belueve lﬁere 18 n ernergency al your

Premisds. and other emergency iitormalion we may request You will prowde prompl wnﬁon nohce ol any cl‘mnges n lhe mfonnallon on (hc Monhonng lniorrnaflon ‘Séheduls Yuu agree lhal wc, rnay provide
Gt Lo e wiide

R R R R T

the lnl'olmallon on the Mnmtmmg fnformal:on Schedulc o any govv.\rnmema! nulhomy having ]unsdlcllon over us or 1'ho Syslun
RN ONT UGG AR anink Predine v ), DA L i
Signal Transmission. The System micludes a commumicator that sends siynals o the Cenler over your regular telephone lino I your telephone hine s disconnecled, out of arder, d d or otharwise

not worldng, 'or if you'make cerfain moditications Yo your feliphone séiies. such s instaliing'd dtgital 'sttbacriter fine (DSE) Servidk; sTyHAR May idt Be'thins Britfeibithe System to'us and we
may be undivare of the telephone service jsroblem, You authort?etPro-One. o your hehatl, to réfulst seriices 'ditiars or equlprdannmm Wheldphotin colbiany SPana comiparyf Pviatnly sidnel transmission

P

services or facilitibs under this Chnract (referred 16 as “Telephona Compaiy™) If radio or ellutar G stvices ard'proviced. we will izt & radio theljdensy Sydfoh Riisrsmthni U signals from
the System 16 the-Centsr, You'ackiiowiedde that theré may ‘Be fitmes Wwhen the System 1s unable 1o’ acquite. transmit 6 Hintain an alarm signl, and that radid e ;uenci‘ ififismissions'may'be imparred or

'Wterrupted by dmospheric condmtms ntluding elstfical strms‘power fdifures; regutatory changés df ditisr dandiofi Ynd everlts or tiicumstances ‘bejind bur éottifol Pr630ne'1s frot respohisible for your

v . i . t L B A Rt Tt o . - A L O S ) PRI B

telephone servick,

’ "
@ Termination of‘Servlces Default. (A) Wa may, at any time, teiminate this Comracl al nur r:pum wﬂhout hebllny or notice io you If n Our alarm monllonnq Canler. telephmp nslwmk BQUleﬂm or laciimes

nm‘ﬂssary 1o openate lhe syelnm ate desnoyod damaged, rendered noperable or malfunﬂmn 50 |hal n ls rmpnannral for us to ronhnue !hs Aiaw m Snrwms 2fWﬁ cannnt ac-rxulre or relaln the fransmission

wnnecﬂons or anihonzanon 1o transmit srgnal'i between' your F'rem:ses and olir Centét or between our Cenlar and lhe apphcable ﬂre or pohc? dapanmenl or othar agency. (3) You fail 1o follow our recornmenda!mns
.
© ropan or repiaw any defectve [)El’\b oi the Sys\em not covered under the meed Serwes Werramy or Exlended Serwce ngmm rl wlcha‘

(4) You tail to lollow operahng inslruclwns for the System, (5)

We delermme that || is lmprddlﬁdf to ccnt!nue the Alarm Sevviuea due (o the modmcauon or nlterahon ol your Premnses aher lrlhtﬂ"ah(}l\ (6) Your Syslem geneﬁnes excesmva falas alarms due r.u a s ot amlssions
autside 0( uur cumrol of (‘r) For any reason in our mscmnm upDn thmy (30) days prior nuuce lo yuu It we termlume for @ '\ny ‘o (he re'naons alaled mmsdvately abovs we MII reiund any advance paymenis
made for Alarm Scrmor.s o be SLIppIIDLI aftor the’ dalo of such 1erm|nahon lass any amoun( sull c1ue lor mc\ mshllatmn nr the equlpmcnt we héve lnsmuanl but we ]I nol bu llable l.o’rkdz;mages or subject to
penaily' as a 1osult of such lurmlﬂahan (B) n addltlun we may‘ upnn thurty (30; tays witten nohce to you. unmmalo s Gomract at our optlon and wﬂhoul habﬂny fo vﬂu i (ﬂYOU fail 10 Dﬂv any Service Foes
or other moies when due under |h|§ Conlracl. (2) Ycu Ianl tc mmply with any olher term or condman 'of this Conlrﬂct 3) You deny us léasonable arcess to youv Syslem or (4) Ynu bemme A damor N a bankruptcy

promsdmg It we cancet gnr any of ‘the reasons stated n pﬂn B immediately above, ¥ou will be respomlble for au amcums that wwl have heen ggyable to us th[augh !he end ot the then-current *

e it ETREERN

term.

— . ' . e Poaet s, o v 4.

Asslgnmem You may not asst an nus Lomracl wnll\out ouf written consawt, and any zlllemp‘etl asugnmsm by you will be void We have the ngh o assqgn this Lonlmcl or lo subcon(m,l any of our vbliganons
N =T - S AT I AL O -

under this CnnIrarl withoul notice lo ycu ? ”
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Eleclronic Medla You agree mat we tnay scan ox olherwnsa convert this Conlrar\ o an elec\romc an:ﬂm dlgnai media ar\d 1hat a Copy, of 1h|s Conlrdcl or the elec!ronlr‘ dala flle pdeuced trom any such

T e, T Ee ' L e ST IR

elet.trnmz, or dfgntaf media wlli s.erve as the excluswa ong'mal L e

spu&e Rnwoluﬁun Any ;lalm o1 dispulg petwasn you and Pro-Ona. o hetween or Aagast any agent, nmployw,\suwossm or assigr) pl esther you or Pro-Qne mcludjng the valirity ol hug aritration clause,
shail.baesolved by binding arbitration adrmpistered by the Nagopal Arbitzation Forum (*MAF:), under NAE'S Gode.of Precedure jhen in oifact, as same may, be modifiagiby the-teris, of jis Pagagraph It NAF
s unabie or unwiling 1 s6rve as fbe prowdey, of arbitralion, we may gubsiifite anather natonal arbitration, Qrganizatipn) wilh similai, procedures. Any.award;okthe.arhiralqe(s) may e eatered as a judgment in
any court gi, competent jurisdiction, Iniormation fincluding filing fee and other cost ipformalion) may be, ohiained and ¢laims may,be fllacl at any oifice of dje Nakio;galﬁb!trallpg Forup, or at-{) PO, Box 50191,
Minngapols, MN 55406, () (BO0) 4/4:2371, or.(w) wipx atb-forum, cam. Thus agreament shek be imerpreted under the Federal prgaraugn Act, 0.5 C.§ 116, In ?nywctg_ggbltryinan,pgogaeqmgz {1 the arbitration
shall be conducted betore a single arbrtrator, who shall be selected from 3 panel pursuant to apphcable procedures of NAF, Thqjlimglol a cayrl actien,by either party 1s,nat intended, A corstitute a waiver of
lhe ngh‘ o{ ailher-party.| (mgiudlng)he ,gmng pe(ly) (Q {hered(!er gs!{u;ra »ubmltlgl of Lhe danm or msp,u\a yyarb\\munn.ﬂm #ward, ramamd nay §l\iﬂl‘ﬁﬁmﬁ shml.ba nat and, blndsng and ;udgmsm

‘yqrw,“ch award.may-pe emprad n any cours beww Jysdietion, :rQ IHE MAXIMUM EKTENT.PERMITTED BY. APPLICABLE LAW, EAGH, PARFY WAIVES THE RIGHT T, A JURVTRHL.
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Home [ FAQs | Contact Us | Store Locator | About Us | News | Search

Get the best deals from_th-e largest nattonal netuwork -
Verizon Wireless.

I 4000 Shared Night & Weekend minutes for life!
Share 4000 Night and Weekend Minutes plus receive 1000 Learn More
Mobile to Mobile Minutes on the primary line for $59.99 Buy Now
monthly access, Service Terms

B Motorola T720 Get It Now!.
Now only $198.99 after trade-in rebate. Plus receive a free  Learn More
downloadable ring tone with 1 or 2 year agreement. Service Buy Now
Terms

B can just about anyone you know, anytime you want.
Sign up today and receive 1000 Mobile to Mobile Minutes L.earn More
Plus 4000 Night and Weekend Minutes for $39.99 monthly  Buy Now
access. Service Terms

Internet imuOnline Exclusive inni .
Exclusive  MIRPhons and Hands.Free F ﬂee Shllppu'l"g Jath
AR ECWDQD!Iw;ds“gg AT Dhiine purchase
SLIRWE T petis Satidas dntlantngtmmces

4000 Shared Night & Weekend minutes for life! Important consumer information!
Subject to Customer Agreement and Calling Plan. Activation fee $35 per line. Early
termination fee $175 per line. All lines on account share primary lines allowance.
Maximum of 3 additienal lines and all lines must be on same billing account. Requires
credit approval Cannot be combined with other offers. Mobile to mobile not available
throughout the entire America’s Choice Network. Usage rounded to next full minute.
Unused allowances lost. Subject to taxes & other charges. See calling plan. Geographic
and other restrictions apply. Not available in all markets. Limited time offer. Night and
Weekend hours: Mon. - Fri. 9:01pm - 5:58am, $at. - Sun, 12am - 11:59pm,

Back to Top

Motorola T720 Get It Now! Subject to Customer Agreement, Get It Now and Calling
Plan Agreements. Envelope will be included with your shipment. Customer must trade-
in & working wireless phone. Working trade-in wireless phone can be from any cellular
carrier. Trade-in phone will b forfeited 1o Motorola once rebate has been received.
Consider your contractual obligations to olher wireless carrier hefore traing in phone.
{Customer is responsible for previous cellular service/agreement/account.). Must be in
"working order”, for this rebate is deflined as the ability to "Power On” the wireless
phone at the redemption center (Young America} and visually in good condition. Alfow
10-12 weeks for processing rebate. Phone must be activated under Verizon Wireless
service for 30 days to receive rebate offer. Geographic and other restrictions apply. Not
available in all markets. Limited time offer
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Call just about anyone you know, anytime you want. important consumer
information: Subject to Customer Agreement and Calling Plan. Activation fee $35
required. Early termination fee $175 applies. Requires crediit approval. Cannot be
combined with other offers Usage rounded to next full minute. Unused allowances lost.
Subject to taxes & other charges. Not available in all markets. Geographic and other
restrictions apply. Limited time offer. Night and Weekend hours; Mon. - Fri. 9:0tpm -
5:59am, Sat. - Sun, 12am - 11:59pm,
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