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AT&T's FCC 

BeiiSouth Telecommunications, LLC d/b/a AT&T Florida pursuant to 
Section 364.183(3), Florida Statutes and Rule 25-22.006(5) , Florida 
Administrative Code, hereby makes a claim of confidentiality for the information 
contained in the attached documents. The attached documents contain 
confidential and proprietary business information that should be held exempt 
from public disclosure. In accordance with Rule 25-22.006(5) , enclosed are an 
original confidential document and two redacted copies. 
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The information contained in the attached documents is being filed at the 
request of the Commission Staff. 

If you have any questions regarding th is filing, please do not hesitate to 
call me at (850} 425-6360. 
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Tracy W. atcti 

cc: Gregory R. Follensbee 
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Federal Communications Commission 
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Re: Technology Transitions, GN Docket No. 13-5; AT&T Petition to Launch a 
Proceeding Concerning the TDM-to-JP Transition, GN Docket No. 12-353 

Dear Ms. Dortch: 
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AT&T respectfully submits the attached Proposal for Wire Center Trials in the above­
referenced dockets. Pursuant to the terms of the Protective Order and Second Protective Order in 
these dockets, AT&T has redacted from this version all confidential and highly confidential 
information for public inspection. Technology Transitions, AT&T Petition to Launch a 
Proceeding Concerning the TDM-to-IP Transition, GN Docket Nos. 13-5, 12-353, Protective 
Order, DA 14-272 (rei. Feb. 27, 20 14); Technology Transitions, AT&T Petition to Launch a 
Proceeding Concerning the TDM-to-IP Transition , GN Docket Nos. 13-5, 12-353, Second 
Protective Order, DA 14-273 (rei. Feb. 27, 2014). Tomorrow, February 28, AT&T will file a 
paper copy of the highly confidential version , which will include the confidential and highly 
confidential information. If you have any questions, please contact me. 

Respectfully submitted by, 

Is/ Christopher M. Heimann 

Enclosures 

COM _ _ _ 

AFD 

APA 
ECO _ _ _ 

ENG _ _ _ 

GCL _ _ _ 

IOM 

~_.___ 

:0 
m 
(") 
!T1 
< fTi 
0 
; 
ll 
-c u; , .... 
.... ) 



In the Matter of 

Technology Transitions 

REDACTED -- FOR PUBLIC INSPECTION 

Before the 
F EDERAL C OMMUNICATIONS COMMISSION 

Washington, DC 20554 

GN Docket No. 13-5 

AT&T Petition to Launch a Proceeding 
Concerning the TDM-to-IP Transition 

) 
) 
) 
) 
) GN Docket No. 12-353 

February 27,2014 

A T&T PROPOSAL FOR WIRE CENT ER TRIALS 

CHRI TOPIIER M H EIMANN 

GARY L PIIILLIPS 

LORI A FINK 

Attorneys For: 
AT&T Services INC. 
11 20 201

h Street, NW 
Suite 1000 
Washington, D.C. 20036 
(202) 457-3058 - phone 



REDACTED-- FOR PUBLIC INSPECTION 

TABLE OF CONTENTS 

Introduction and Overview ......................................................................... .......... 1 

Trial Objectives .............................................................................................. 12 

Trial Locations and Scope ................................................................................. 13 

Services Included in the Trials ............. ... ............................................. ............... 17 

Protecting Enduring Values ................................................................................ 22 

Wholesale Services .......................................................................................... 27 

Conclusion ................. ...................... ........................................ .... ........ ........ 30 



REDACTED-- FOR PUBLIC INSPECTION 

Before the 
F EDERAL COMMUNICATIONS COMMISSION 

Washington, DC 20554 

In the Matter of 

Technology Transitions 

AT&T Petition to Launch a Proceeding 
Concerning the TDM-to-lP Transition 

) 
) 
) 
) 
) 

GN Docket No. 13-5 

GN Docket No. 12-353 

AT &T1 PROPOSAL FOR WIRE CENTER TRIALS 

Introduction and Overview 

Fifteen months ago, recognizing the seismic forces that were reshaping the 

communications industry and the economy at large as IP platforms displaced legacy TDM 

networks and services, AT&T filed a petition asking the Commiss ion to authorize trials to 

provide a fo rum for identifying and resolving the many operational, technical and social issues 

raised by those changes. Under the leadership of Chairman Wheeler, the Commission granted 

AT &T's petition and provided a blueprint for those seeking approval to conduct such trials. 

AT&T is pleased to submit th is proposal for two trials involving the transition of two wire 

centers - one rural and one suburban - to all I P services. AT&T' s hope and expectation is that 

1 AT&T Services, Inc. files this proposal on behalf of itself and its operating company affiliates 
(collectively "AT&T," except where otherwise expressly noted). AT&T provides TOM and JP-based 
services in the wire centers in which AT&T proposes to conduct the TDM-to-IP transition trials proposed 
herein through multiple affiliates, including AT&T Communications of the Southern States, LLC, AT&T 
Corp., AT&T Long Distance, AT&T Mobility LLC, BeiiSouth Long Distance, Inc., BeliSouth 
Telecommunications, LLC, and SBC of Florida. Throughout this operating plan, the term "AT&T" 
generically refers to all such entities. 
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the trials wi II provide the Commission, AT&T and other stakeholders valuable information to 

ensure that the historic transition from 20th Century TOM techno logy to next-generation IP 

networks and services proceeds as smoothly as possible, and in a way that is fa ithful to the 

enduring socia l values- ensuring universal connecti vity, consumer protection, public safety, 

reliabi li ty and competition - that must continue to provide the foundation for communications 

polic ies in the 2 151 Century. 

The significance of this transition from a circuit-switched network to an a ii-IP world 

cannot be overstated, nor can its potential to improve American lives and benefit consumers. 

Indeed, Chairman Wheeler has described the IP transition as " the fourth network revolution," 

likening it to Gutenberg's invention of the printing press, the birth of the rai lroad, and the advent 

of instantaneous communications via telegraph and telephone. Each of those revo lutions 

collapsed time and d istance as imped iments to communication and human interaction. Each 

resulted in exponential improvements in innovation, creati vity, effic iency and human 

communication. 

The IP transition is well underway, even though its potential has barely been tapped . 

Already it has transformed the way we communicate, educate our children, deliver healthcare, 

consume energy, obtain news and other information, engage in commerce, and interact with 

government. These changes, though, are just the tip of the iceberg: we have not yet even begun 

to imagine, let alone experience, the promise of this Fourth Network Revo lution. 

Importantly, IP networks are a lso transforming the structure of the communications 

industry. In the mid-1990s, during the last significant rewrite of the Communications Act, it was 

assumed that a communications prov ider needed to own, or at the very least lease, transmission 

facilities to the home in order to deliver communications services to customers and countless 
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pages of new laws and regulations were written to promote investment in or sharing of those 

fac ilities. Today, that vision is all but obsolete. To be sure, facil ities-based providers of rival 

broadband platforms engage in intense competition, as was envisioned by the 1996 Act. But this 

competition is supplemented by intense competition from "over the top" providers of 

applications and services, which compete head to head with facilities-based providers. Vonage 

and Skype, for example, compete aggressively with telephone companies, cable multiple system 

operators (MSOs) and others in the provision of voice te lephone services, wh ile Apple, Roku , 

Google and others deliver video content directly to consumers through small pieces of hardware 

that connect wirelessly to the consumer's underlying broadband service. And just last week, 

Facebook paid $ 19 billion for a provider of text messaging services that has more than 400 

million users worldwide, despite the fact that it does not provide the underly ing connectivity to 

any o f them. Incredibly enough, just a decade ago Facebook itse lf was an incipient socia l 

networking service for Harvard Univers ity students; today it is a worldwide platform with 1.25 

bil lion users . 

These transformative changes are taking place at an extraordinary pace. Indeed, a 

s ignificant majority of Americans already have transitioned away from circuit-switched 

te lephony, even if many are not aware they have done so. More than 70 percent of residential 

consumers in the 22 states whereAT &T is the legacy "phone company" have abandoned legacy 

phone serv ice. They re ly instead on wireless, VoiP, and/or other services offered by cable 

companies and others. Indeed, in some states, the number of housing units purchasing legacy 

circuit-switched services from an ILEC has fallen below 20 percent. 

The reason so many consumers have made this transition so quick ly is simple: IP-based 

services offer greater functionality than circuit-switched telephony ever could offer, and the 

3 
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"value gap'' will only widen with the continuing integration of IP networks with cloud 

computing and the Internet of things. In other words, it is inev itable that over time circuit­

switched telephony will become irretrievably obso lete. And that day is fast approaching. Not 

only are customers abandoning circuit-switched networks and serv ices in droves, making it 

increasingly uneconomic to maintain those legacy networks, but manufacturers of the equipment 

needed to maintain and operate those networks are likewise moving on. Those manufacturers 

want to focus their businesses on the networks of the future, not techno logy that is being 

displaced, and so they are discontinuing production of TOM equipment. As a result, it is 

becoming increas ing ly difficult to obtain needed spare parts to keep legacy TOM networks 

going. Indeed, as strange as it may seem, AT&T has had to turn to Ebay to locate spare parts for 

its TOM network. At the same time, much of the workforce with the expertise to support TOM 

networks and serv ices has retired or is nearing retirement, and those who are replacing them have 

no interest in becoming experts in yesterday's technology. To the contrary, the best and the 

brightest minds emerging from our nation 's leading engineering universities are focused on IP 

technologies, the technologies ofthe future. In short, the IP-transition is well past the tipping 

point, and at some point in the not-too-distant futu re it will no longer be possible to maintain 

traditional TOM-based telephone networks and services. The demand won't be there, the 

economics won't support it, and the parts and labor to keep these networks going will not be 

available. 

This is not news to the Commission. The Commission recognized in its historic National 

Broadband Plan that IP networks and services are displacing TOM networks and serv ices and 

that maintain ing both platforms in paralle l is not a viable long te rm option. Do ing so both 

" reduces the incentive for incumbents to deploy" next generation faci lities and "siphons 

4 



REDACTED -- FOR PUBLIC INSPECTION 

investments away from new networks and services."2 As Chairman Wheeler recently observed. 

" [ d]ue in part to outdated rules, the majority o f the capital investments made by U.S. telephone 

companies from 2006 to 2011 went toward maintaining the declining telephone network, despite 

the fact that only one-third of U.S. households use it at all."3 "The challenge for the country," as 

the Commission put it, " is to ensure that as JP-based services replace circuit-switched services, 

there is a smooth transition for Americans who use traditional phone service and for the 

businesses that provide it."4 The trials that are now being initiated should provide valuable 

information that can ensure we meet that challenge. And these trials come not a moment too 

soon because they can be conducted while the existing circuit-switched infrastructure remains 

operational. 

To be sure, the transition to IP services will continue at rapid pace organically . Certainly 

that is AT &T's expectation, and AT&T is putting its money where its mouth is. Through our 

Proj ect Velocity lP (VIP), AT&T is investing billions of dollars in wire less and wireline 

broadband networks to support future IP data growth and new services. We are planning to 

expand our award winning U-verse broadband and video footprint to an additional 8.5 million 

customer locations in our 22 state wire line footprint (resulting in a total of almost 33 mi llion 

customer locations - representing approximately 43 percent of our customer footprint - having 

the capability of receiving a video, voice and broadband bundle). In total, we plan to expand our 

wireline IP-broadband service to approximately 57 million customer locations, including U-verse 

2 FCC. Connecting America: The National Broadband Plan. at 49, 59 (20 I 0) ("National Broadband 
Plan·'). 

3 Prepared Remarks of FCC Chairman Tom Wheeler, Silicon Flatirons, University of Colorado Law 
School. Boulder. CO (Feb. I 0, 2014), available at: http://www.fcc.gov/document/fcc-chairman-tom­
wheelcr-rernarks-silicon-flatirons (last checked Feb. 25,20 14) (adding that we must "act to ensure that 
more investment flows to the fiber-optic networks of tomorrow . . .. "). 

4 The National Broadband Plan at 59. 
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services to a total of 33 million customer locations. We expect to be substantially complete in the 

2015 and 20 16 timeframe. At the same time, we are sign ificantly increasing the broadband 

speeds available to U-verse customers as part ofth is plan. More than hal f of AT&T's U-verse 

broadband base has downstream speeds of 12MB or higher and we can deliver speeds of up to 

45MB to approximately two-thirds of our U-verse video customers. 

Our investments are not limited to residential customers. We also are expanding our 

fiber deployment, building fiber facil ities to a planned I ,000,000 additional business locations 

within our 22 state wireline footprint. That investment will also serve as the platform for 

additional Distributed Antennae Systems, Cloud capabil ities and enhanced Network-based 

security capabilities. 

On the wireless side, we are expanding our 4G L TE network to cover approximately 300 

million people across the nation and expect to essentially complete this expansion by the summer 

of20 14. To enhance that additional coverage, we announced plans to build 10,000 new macro 

cell s ites, utilize over 40,000 small cells and construct over I 000 Distributed Antennae systems. 

In total, we expect Project VIP to provide high-speed connectivity to approximately 99 

percent of customer locations in AT &T's 22-state wirel ine service area, producing significantly 

greater broadband speeds and capabilities for AT&T's customers across the board. Our wireline 

IP network will reach approximately 75 percent of the customer locations in our 22-state wireline 

footprint, with many experiencing significantly faster speeds. Those customers will also have 

access to 4G L TE serv ices, as will almost all the customers who will not be reached by U-verse 

or U-verse JPDSL. Our 4G LTE network will provide broadband at speeds up to 12 Mbps­

s igni ficantly more robust than any of our legacy wireline DSL products. In addition to 

upgrading the reach of our 4G L TE networks, AT&T plans to introduce a Wireless Home Phone 
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service with LTE capabil ities provided by AT&T Mobility, wh ich will enable customers to use 

their existing home telephone to connect to our wireless broadband service with the features 

customers expect from a home te lephone service, with the additional option of purchasing 

wireless broadband Internet access service. The on ly difference is that customers will be 

connected to our network wirelessly rather than through a legacy twisted-pair, copper loop. As a 

result of these investments, we will be able to ensure that there are robust options for customers 

throughout our serving area in an all-lP world. The underlying technology will change and 

customers will enjoy an expanded palate of enhanced features, functions, and capabilities. But 

while it is understandable that some consumers fear change, consumers are not going to lose 

phone service as a resu lt ofthese trials, nor will AT&T abandon its commitment to the core 

principles that have guided communications policies over the past century. 

To the contrary, in developing its plans for the trials (and the lP transition more 

generally), AT&T was guided by the same principles and values that the Commission articulated 

in its order authorizing these trials. These principles are: 

• Universal Connectivity - A ll Americans, regardless of who they are or where 
they live, should have access to next generation broadband networks and 
services. The trials shou ld shed light on how best to achieve that core goal. 

• Consumer Protection - Consumers are entitled to certain basic protections, 
including a right to privacy, number portability, and safeguards against 
fraudulent, deceptive and unfair business practices. 

• Public Safety - The transition to next generation wireless and IP-based services 
should not disrupt public safety, national security or emergency preparedness and 
response. 

• Reliability- Next generation wireless and fP-based networks and services should 
be dependable and reliable. As we transition to services that rely increasingly on 
commercial power for customer premises equipment, service providers, 
manufacturers, consumers, and policymakers need to work together to ensure that 
such equipment has adequate battery back-up and consumers understand the 
steps they need to take to avoid losing connectivity during a power outage. 
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• Competition -Competition produces better outcomes for consumers than 
regulated or uncompetitive markets. Competition encourages innovation and 
investment, ensures that consumers have access to the services (including 
features, functions, and capabilities) they want at prices that are reasonable. 

These principles (and the policies and rules enshrining them) have made America 's 

existing communications network the envy of the world, and shou ld continue to apply across a ll 

platforms and providers as we complete the historic transition to aii-IP networks and services. 

But the way in which these principles are implemented must evolve to reflect marketplace and 

technolog ical developments. Whi le all of them are likely to undergo significant adaptation as we 

complete the I P transition, perhaps none will be as challenging as ensuring that next-generation 

services extend to all Americans, in particular to Americans who live in rural areas. 

In the attached document, AT&T has laid out a detailed plan for how we propose to 

conduct TDM to aii-IP trials in two wire centers. The plan identifies the geographic areas in 

which AT&T wi ll conduct the trials, the speci fic TOM-based services that ultimately wi ll be 

disconti nued, the wireless and wireline IP-based alternatives that AT&T wi ll offer, and other 

competitive a lternatives available to customers in the test-bed wire centers. It also details 

AT&T's plans for notifying customers about the trans ition and migrating them to alternatives, 

and identifies special considerations, such as how AT&T proposes to address public safety, 

access by persons with disabilities, access by seni ors and others with unique needs, and other 

important issues. AT&T is eager to receive input on its proposed trial plan from the Commission 

and other interested parties. We look forward to working with all stakeholders to resolve any 

issues that may arise. 

For the most part, current federal and state rules will not stand in the way of these trials. 

We can introduce new IP-based services at any time and indeed already have introduced many 
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such services. However, we understand the need to work cooperatively with federal and state 

policymakers to retire the circuit-switched and TOM services that have served thi s country for so 

many years. By working together, policy-makers, consumers, serv ice providers and other 

industry stakeho lders will be able to develop plans to manage the IP transition in an efficient and 

pro-consumer manner, while the TOM network remains in place. This proceeding provides a 

forum to help ease this transition and address any unresolved or unknown issue that cou ld 

impede our progress. But make no mistake, whether a customer subscribes to a wireless or a 

wirel ine broadband product, the capabil ities of both of those services far exceed what is available 

in the circuit-switched POTs environment. 

The Commission successfully has overseen similar techno logy transitions before. Twice 

in the past decade, the country has gone through similar transitions in communications 

technology and services - in the transition from analog to digital cellular service, and from 

analog to digital TV. In both cases, the Commission planned ahead and adopted po licies to 

"ensure that legacy regulations and services did not become a drag on the transition to a more 

modern and effic ient use of resources, that consumers did not lose services they needed and that 

business could plan and adjust to the new standards."5 These prior transitions establish the 

critical importance of identifying and cooperatively planning for a ll of the challenges that may 

ari se as the country completes the TDM-to-IP technology transition, which is likely to have more 

far-reaching consequences and be more important to the economic growth and well-being of the 

nation than any that came before. Like the OTV trial in Wi lmington, North Carolina, 

geographical ly limited IP trials, like those proposed herein, wi ll provide the Commission, 

industry, and customers invaluable real-world experience regarding the issues that may arise as 

5 National Broadband Plan at 59. 
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we discontinue the TOM faci lities and serv ices on which many Americans sti ll rely even as 

many others already have made the switch to next-generation wireless and wirel ine IP-based 

serv ices. 

Under the order the Commission adopted to oversee these trials, who lesale customer 

participation will be voluntary during the initial stage of the trials. Retirement of who lesale 

serv ices does remain a critical issue in the conversion to an aii-IP world. At the same time we 

recognize that wholesale access, and other issues, are likely to be contentious, and wi ll spark 

much debate over the next few years. Consequently, we have included in this plan a description 

w ith details of how we intend to proceed with respect to wholesale issues. We will either 

address those issues by proposing additions to the trials themselves or through existing processes 

under the Communications Act and the Commission 's rules. It is important to be transparent 

about how these issues fit into the overall IP transition. It is our goal to pursue consensus and 

certainty regard ing these issues, as we ll as to ensure that all providers have sufficient notice to 

prepare for the transition and the day when TOM wholesale services no longer wi ll be available. 

The I P transition, and the wire center trials detailed herein , will not happen overnight. 

AT&T expects that the trials and transition will take several years. Many of the products and 

serv ices AT&T intends to offer in place of traditional, wireline TOM telephone serv ices are 

already available in the marketplace, and millions of customers already have transitioned to 

them. But AT&T is still working on developing and enhancing other services that wi ll become 

available as the trials proceed. Thus, the transition of customers to IP will vary depending on the 

serv ices at issue, and the trial and this detailed plan likely will change and evo lve as we proceed. 

In all cases, AT&T will seek to encourage to the greatest extent possible a voluntary migration 

through customer outreach and education. During the first phase of the trial, and after the 
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Commission' s approval, AT&T plans to grandfather existi ng customers, and offer only next 

generation wireless and wireline IP-based services for new orders. Ultimately, existing 

customers will also have to upgrade to such alternatives, but as the FCC has constructed the 

trials, that second phase will not begin until after the Commission has evaluated results of Phase 

I and authorized us once again to move forward to the fuii iP transition. In each case though, 

AT&T wi II afford customers ample notice regarding the transition so that they can plan 

accordingly. And consistent with the Technology Transitions Trial Order, AT&T will seek 

Commission approva l at each stage in the process to ensure the Commission is satisfied that 

customers w ill be protected. 

We note that AT &T's proposed wire center tria ls contemplate network and service 

changes beyond those addressed in the Technology Transitions Trial Order. Thus, we recognize 

that, at this time, the Commission may not approve a ll aspects of the trial proposed herein. But, 

a ll of the network and service changes identified in the attached plan will be essential to 

complete the I P transition. And, insofar as the purpose of the tria ls is to enable all interested 

parties to identify and reso lve the many issues that wi ll arise as the nation migrates to aii-IP 

services, we have sought to identify all of the network, service and other changes that will be 

necessary to complete the transition (or at least a ll of the changes we have identified to date) to 

open a dialogue regarding a ll of the implications and questions that must be addressed as the 

transition proceeds. We emphasize that, at all phases of the tria l and transition, AT&T will 

proceed in an open and transparent manner, and that the Commission will remain in control of 

the tria ls to ensure that the transition proceeds in a manner consistent with the public interest. 

II 
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Trial Objectives 

The trials AT&T is proposing have several important objectives. First, the trials are 

designed to provide a process and forum for identi fy ing and resolving the operational, technical, 

logistic, and other issues (both known and unforeseen) that could arise when existing TOM­

based networks and serv ices are discontinued and the customers remaining on those networks 

have to transition to next-generation wireless and wire line IP-based alternatives. We need to 

understand how this major technology change will impact consumers to ensure that IP transition 

proceeds as smoothly as possible, and in a way that is fa ithful to the enduring social values that 

have been at the root of communications policies over the past century. The trials provide a 

forum to work with and hear from customers and policymakers to make sure that we are timely 

addressing any issues or concerns that could impede an orderly transition. Second, the trials are 

intended to help AT&T (working with policymakers, customers and other stakeholders) further 

develop and implement processes for migrating customers (including residential, small and large 

business, wholesale, and governmental customers) off of traditional TOM networks and serv ices 

and onto aiiiP platforms. We need to understand how to actually operationalize this effort 

efficiently, so that we have as little customer disruption as possible. Third, the trials seek to 

ensure that customers, manufacturers, policymakers, and other stakeholders have sufficient 

education and notice regarding the impending transition so that they also have the opportunity to 

prepare for the time when TOM networks and serv ices no longer are available. And fourth, we 

hope to come out of the trials with an actionable plan that we can utilize to continue this 

transition in our approximately 4,700 wire centers and across the country in order to meet our 

stated goa l of completing the IP Transition by the end of 2020. 

12 
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Consistent with these objectives, the trials seek to replicate on a small scale the broader 

TOM sunset and migration to all-IP networks and services. Although many of the issues posed 

by the transition are common to all customers, each customer segment (residential, small and 

large business, government, wholesale) has its own, unique needs and challenges. Consequently, 

what works well for one segment may not be the best for another. The trials AT&T is proposing 

thus seek a complete migration of all customers (or as many as possible) to IP-based services in 

two wire centers. Excluding particular customer segments and/or services (such as dedicated or 

wholesale services) from the trial will deprive the Commiss ion, consumers, industry and others 

of important real-world experience needed to prepare for the IP transition. 

Trial Locations and Scope 

AT&T is proposing to conduct the trials in a rural wire center in Carbon Hill, AL, and in 

Kings Point, a suburban wire center in Palm Beach County, FL.6 AT&T chose these wire 

centers with an eye towards gaining insights into some of the more di fficult issues that likely will 

be presented by the TOM sunset. For example, Carbon Hill is a sparsely populated wire center 

located in rural Alabama with particularly challenging economic and geographic characteristics. 

There are approximately 4,388 living units in the Carbon Hill wire center. Living units include 

both business and residential locations (even if not currently occupied), as well as business or 

residential locations currently under construction.7 Of the 4,388 living units in Carbon Hill to 

which AT&T offers wirel ine services, roughly [CONFIDENTIAL- NOT FOR PUBLIC 

DISCLOSURE] percent subscribe to AT&T's retai l wireline services (TDM and IP). This fact 

6 The Kings Point serving wire center is located in an unincorporated part of Palm Beach County, west of 
the City of Delray Beach, FL. For purposes of this tiling and the attached detailed plan, we will refer to 
that serving wire center as the "Kings Point" wire center. 

7 Living Units are the units AT &T's network engineers use when designing and building communications 
networks because each living unit is a separate location that AT&T historically has been required to serve 
upon request. 
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underscores the point that many customers already have made the choice, even in rural areas, to 

transition away from the traditional TOM telephone network and services; it also vividly 

illustrates the increasingly difficult economics of the traditional wirel ine business and the 

regulatory framework associated with it. It is also worth noting that while the Carbon Hill wire 

center may qualify for funding under the Commission's revised uni versal service rules, the 

amount of that funding has yet to be determined - we thus welcome the CAF Phase Il trial 

proposed by the Commission to try to begin finding answers to some of these questions. 

Under AT&T's proposed plan, we would provide wirel ine and/or wireless broadband 

services to approximately 96 percent of the Carbon Hill living units- [CONFIDENTIAL­

NOT FOR PUBLIC DISCLOSURE] percent of those living units will have a wireline 

broadband a lternative and [CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] percent 

wi ll have only a wireless 4G L TE solution available. Providing broadband services to the final 4 

percent of the living units will be more difficult given the economics of deploying broadband 

services to those areas. AT&T recognizes that it is responsible fo r ensuring that these customers 

will have an alternative available to them prior to discontinuing TOM services and is, in all 

events, committed to working with the Commiss ion, policymakers and other stakeholders to 

ensure that this happens. It is, however, critically important that we engage in a dialogue that 

addresses the geographic, demographic, and economic challenges of deploying and offering 

broadband in sparsely populated areas, like Carbon Hill. This is precisely why AT&T selected 

Carbon Hill as one of the trial wi re centers, so that we and other stakeholders can begin that 

dialog on how best to resolve this issue while the TOM network remains in place. 

Kings Point likewise raises important issues. Kings Point is a suburban wire center 

located in the West Palm Beach metropolitan area with a large population of older Americans 
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(according to US Census data, more than 70 percent of its population is over 50 years of age). 

Although many older Americans already have made the transition from trad itional wirel ine 

te lephone serv ices to wireless and wireline IP-based services (often without even knowing they 

have done so), as a group they have been slower to migrate to these newer technologies. Kings 

Point thus will provide AT&T, the Commission and other stakeholders w ith critical insights into 

any unique challenges the IP transition may pose for seniors, and how best to address them. 

There are 49,712 living units in Kings Point to wh ich AT&T offers wireline serv ices, ofwhich 

only [CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] percent currently subscribe to 

an AT&T wireline retail service. That means that, like Carbon Hill, a large percentage of 

customers have already migrated to wireless, IP-based or other services. Under AT &T's current 

plans, we wi ll offer wireless broadband serv ices to I 00 percent of the living un its in Kings Point, 

and wire line broadband services to [CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] 

percent of the living units. 

The wire centers AT&T chose for these trials wi ll raise some of the most challenging 

geographic and economic issues that we will face with respect to the IP transition. While we 

recognize that other locations wi ll raise issues that may be different in either degree or kind, we 

believe that these two wire centers wi ll provide many valuable insights into most of the 

challenges that must be overcome to make the transition as smooth as possible. 

Among the most important of these issues is how to ach ieve universal access to 

broadband and other communications services in competitive markets. Over the last century, 

policy-makers and local telephone compan ies relied on a complex web of implicit subsidies 

(shifting costs from local to long distance, rural to urban, and residential to business) to fund 

universal wireline service in rural and other high cost areas. That system made sense at a time 
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when local telephone companies were granted monopoly franch ises in return for their universal 

service commitment. But the 1996 Act made that regulatory compact obsolete by opening all 

telecommunications markets to competition and requiring that the web of implicit subsidies, 

which Congress recognized would no longer be susta inable with competition , be replaced with 

adequate expl icit subsidies targeted to rural and other high cost areas. In the ensuing two 

decades, robust competition both in urban areas and for the lowest cost, most profitable 

customers, combined with intercarrier compensation reform, have el iminated the implicit 

subsidies on which local telephone companies relied to make universal, low-cost wireline serv ice 

feasible. The introduction of broadband services and the arrival of even more competition from 

"over-the-top" service providers gave consumers even more choices, but also put the subs idy 

system in free fall. Existing federal and state universal serv ice support mechanisms (at least for 

price cap carriers like AT&T) were not designed to make up the shortfall, and the Commission ' s 

new mechanisms to support broadband deployment in high cost areas remain works in progress. 

As a consequence, the system pursuant to which one provider (the ILEC) could shou lder 

the entire burden of achieving universal connectivity in high cost areas is long gone. The good 

news is that by opening up our markets to competition, we have seen investments by telephone 

companies that have enabled them to compete in the video market; investments by cable 

companies that enabled them to compete in the voice market; and investment by cable, 

telephone, wireless companies and others, resulting in a robustly competitive broadband market 

that has brought more service choices to consumers. According to a White House report on 

Broadband Growth released in June 2013, "two of the largest telecommunications companies 

account[ed] for greater combined stateside investment than the top five oil/gas companies, and 
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nearly four times more than the big three auto companies combined:'8 Indeed, between 2009 

and 2012, nearly $250 bi llion in private capital was invested in U.S. wired and wireless 

broadband networks, annual investment in U.S. wireless networks grew more than 40 percent, 

from $21 bil lion to $30 billion, and more high-speed fiber cables were laid in the United States 

than in any similar period since 2000.9 But, given the high cost, and limited returns, of 

deploying broadband in remote areas with sparse populations, some locations lack a pos itive 

business case for private sector investment. In these areas, add itional universal service support 

may be necessary to solve the broadband equation for everyone. Thus, while universal 

connectivity is a bedrock principle that shou ld continue in an aii -IP ecosystem, how we as a 

nation achieve that goal will have to change. 

The foregoing universal service, intercarrier compensation, and Lifeline issues have been 

raised in a myriad of different proceedings currently pending before the Commission. We hope 

and expect that the trials commenced in this proceeding wi ll provide the context and information 

the Commission needs to complete its reform of universal service in a way that wi ll enable the 

United States to achieve its goal of ensuring that all Americans have access to affordable 

broadband services. And, as we indicate ab9ve, AT&T is committed to working with policy-

makers, customers, industry, and others to find the right solutions. 

Services Included in the Trials 

AT&T proposes to include in the trials all of its consumer TOM-based voice and internet 

access transport services, and to offer AT&rs U-verse Voice service, AT&T's U-verse High 

8 Office of Science and Technology Policy & The National Economic Council, Four Years of Broadband 
Growth, at 5 (June 20 13) (citations omitted), available at 
http://www.whitehouse.gov/sites/default/files/broadband report final.pdf( last checked Feb. 23, 20 14). 

9 !d. (citations omitted). 
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Speed Internet services, and AT&T Mobility's Wireless Home Phone and Wireless Home Phone 

and Internet w ith 4G L TE Broadband services in place of those TOM serv ices. Customers 

w ithin AT&T's w ireline IP network footprint have access to AT&T's U-verse® Voice and High 

Speed Internet services, which provide next-generation vo ice ca lling features and high-speed 

broadband Internet access.10 Customers in AT&T's wireless footprint also will be able to 

purchase one of AT &T's commercial mobile radio services (CMRS) (including AT&T 

Mobility's Wireless Home Phone and Wireless Home Phone and Internet with 4G LTE 

Broadband service) in place of traditional, TOM-based voice telephone services. For those 

customers located outside AT&T's wirel ine IP footprint, AT&T will offer only its Wireless 

Home Phone and Wireless Home Phone and Internet with 4G L TE Broadband service (or other 

wire less services) in place of TOM services. 11 AT &T's Wireless Home Phone and Wireless 

Home Phone and Internet w ith 4G LTE Broadband services include nationwide calling with 

enhanced calling features. The wireless Internet component of Wireless Home Phone and 

Internet provides broadband Internet speeds generally capable of downstream speeds between 5-

12 Mbps. AT &T's L TE network is consistently recognized as the fastest, most reliable L TE 

network in the nation. 

AT&T also proposes to transition its current retail business customers in the trial wire 

centers from TOM-based voice and data services to wireless and wireline IP-based services over 

the next three years. AT&T will offer business customers within its wireline IP network 

10Approximately (CONFIDENTIAL - NOT FOR PUBLIC DISCLOSURE( percent of the living units in the 
King's Point Wire Center will have access to AT&r s U-verse video service as well as broadband and 
voice. 

11 Fewer than one percent of AT&T existing consumer customers with TOM-based services are located in 
areas outside of AT&T's IP network footprint and are ineligible for the Wireless Home Phone products 
because of the wireless network coverage issues. 
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footprint a variety of IP-based business-class voice services that include next generation calling 

features, 12 such as U-verse® Business Voice, AT&T Voice DNA® and IP Flexible Reach, in 

place of legacy TOM services, such as BeiiSouth Centrex and Business Access line services. 

AT&T also offers IP-based Internet access and data services in the Trial Wire Centers, including 

U-verse® High Speed Internet-Business Edition, and a variety of business-class Ethernet 

services that deliver extremely reliable service at ultra-fast speeds. AT&T is in the process of 

developing a wireless business phone product, which (like Wireless Home Phone) wi ll enable 

business customers in AT &T's wireless footprint to use their ex isting CPE to communicate over 

AT&T's wireless network. AT&T's Wireless Business Phone service wi ll include nationwide 

calling with enhanced calling features designed for business and wireless Internet access using 

AT & T" s 4G L TE network. 

The wireless and wireline IP-based services that AT&T will offer in place of traditional 

TOM-based services will support the vast majority of the devices and applications enumerated in 

Appendix B of the Transitions Trial Order. However, AT&T does not currently plan to support 

certain limited applications with rapidly declining market demand or applications that are based 

on outdated technology. In the Device and Application Compatibility Chart included in the 

attached Wire Center Trial Operating Plan, AT&T has identified whether particular applications 

or devices currently supported over TOM also are (or will be) supported over AT&T's wireless 

and wireline IP-based replacement services (we also identify the date by which AT&T expects to 

support applications and devices still under development). We do so in order to ensure that all 

12 AT&T's wireline IP network in the Carbon Hill and Kings Point wire centers currently covers 
(CONFIDENTIAL - NOT FOR PUBLIC DISCLOSURE! percent of the service locations of AT&T's 
current business customers in Kings Point, percent in Carbon Hill. AT&T recognizes that it is and 
(CONFIDENTIAL - NOT FOR PUBLIC DISCLOSURE! responsible for ensuring that these customers 
will have an alternative available to them prior to discontinuing TOM services and is, in all events, 
com mitted to working with the Commission, policymakers and other stakeholders to ensure that this 
happens. 
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interested parties have an opportun ity to engage in a dialog regarding the features and functions 

consumers and businesses that should continue in an aii-IP ecosystem even if the particu lar 

application by which that functionality is provided today is retired. 

In add ition, AT&T Mobility' s Wireless Home Phone and Wireless Home Phone and 

Internet services currently are not compatible with analog data devices and services (e.g. , home 

security systems, fax machines, and dial-up Internet service). AT&T understands the importance 

of some of these capabilities and is therefore developing enhancements to Wireless Home Phone 

with L TE that wi ll a llow th is wireless service to work with analog data devices, such as alarm 

monitoring, medical alert and cred it card applications. We currently plan to introduce all of the 

fo regoing enhancements [CONFIDENTIAL - NOT FOR PUBLIC DISCLOSURE]. AT&T 

w ill not seek to grandfather its TOM-based voice services unti l these enhancements are 

ava ilable. 

Li ke AT&T Mobi lity 's other mobile wireless ("CMRS") serv ice offerings, Wireless 

Home Phone presently complies with the Commission 's existing CMRS 911 service regu lations 

(47 C.F.R. Part 20). This means that, depending on the subscriber's location, Wireless Home 

Phone wi ll provide access to Basic 911 Service (Basic), Phase r Enhanced 911 Serv ice (Phase 1), 

or Phase II Enhanced 911 Serv ice (Phase H). As the Commission knows, Phase If service 

includes providing the PSAP both the telephone number of the originator of the 911 call and the 

cal ler 's longitude and latitude in conformance with the Commission's Phase II accuracy 

requirements. 13 All of the PSAPs serving the Carbon Hill and Kings Point wire centers are 

Phase II compliant. 

13 47 C.F.R. § 20.18(h). 
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AT&T recognizes that regulators and the public safety community have raised concerns 

regarding situations in which consumers are required to accept a different standard of 911 

access, and thus is working on a solution to address these concerns. Specifically, AT&T is 

developing upgrades to the 911 capability of Wireless Home Phone by adding an AU function to 

emulate the customer's experience with wireline TDM service. 14 To emulate the wirel ine 911 

experience in a mobile offering, we are developing enhancements that will allow AT&T to send 

MSAG information to the appropriate PSAP while the device is at a registered service address. 

Under any such solution, the service would have to allow subscri bers to update their MSAG 

address easily and accurately when the base station device has been moved to a new location. 15 

To the extent a customer uses the device while in motion (such as in a mobile home or other 

vehicle). the device would provide the same 911 functionality as any other CMRS device. We 

currently plan to introduce this enhancement [CONFIDENTIAL - NOT FOR PUBLIC 

DISCLOSURE). AT&T wi ll not seek to grandfather its TOM-based voice services until this 

enhancement is available. 

AT&T has included in Exhibit E Product Data sheets for each TOM-based service that 

AT&T proposes to grandfather, and ultimately sunset, in the trial wire centers. The Product Data 

sheets provide the fo llowing information concerning each service: current customer counts for 

the service, proposed grandfather and sunset dates, proposed customer notification dates, 

AT &Ts replacement products, and the presence of competitive alternatives in the trial wire 

centers. 

14 Today, with wireline telephony, calls to 9-1-1 provide both the call back telephone number (ANI) and 
the Master Street Address Guide (MSAG) location- i.e., the dialing party's actual street address. 

1s If the wireless device were not at the registered MSAG location, then the service could still provide the 
calling party's ANI and ALl, i.e., the latitude and longitude of the caller's location, as appropriate for any 
other wireless device operating on AT&T's licensed spectrum. 
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Protecting Enduring Va lues 

Protecting Consumers 

AT&T will continue to meet its historic commitment to meeting the needs of persons 

with di sabilities and populations with unique needs (including seniors, persons with limited 

English proficiency, low- income populations, and residents of Tribal lands). 16 That commitment 

wi ll not change during the trials proposed herein (or, indeed, during the broader JP transition). 

That commitment is unparalleled in the communications industry and is a model for service 

providers in other industries. 

From its founding, AT&T has recognized the vital role that technology can play in 

enhancing the lives of all persons, especially those with disabilities, and how products designed 

to enable disability access can benefit all customers. 17 Thus it has integrated accessibility into all 

aspects of the product and service life-cycle from basic research and product development to 

marketing and customer service in order to create cutting-edge products and services to meet the 

communications needs of persons with disabil ities, seniors and other underrepresented 

populations with unique needs, and ensure that they can benefit from advances in 

communications technologies. Among other things, AT&T has developed a corporate 

16 As discussed in section 6.2.2. ofthe Trial Operating Plan, one of the IP-based replacement services 
AT&T will offer in the trial wire centers is its Wireless Home Phone service. The price of Wireless 
Home Phone is lower than a typical customer pays today for traditional telephone service, providing low 
income consumers (including seniors on a fixed income) a low-cost option that meets their budgetary 
needs. 

17 Indeed, Alexander Graham Bell, the founder of AT&T, was a teacher of deaf people, and his invention 
of the telephone in 1876 was an outgrowth of his efforts to develop the first hearing aid. Global Initiative 
for Inclusive lnfonnation and Communication Technologies (G3ict), White Paper, Accessibility, 
Innovation, and Sustainability at AT&T: How a culture of inclusion and the adoption of Universal 
Design at AT&T drive business processes to serve persons with disabilities, at 13 (2013) (listing early 
accessibility milestones at AT&T) (available at: 
http://www.att.com/Cornrnon/merger/ft les/pdf/G3ict White Paper.pd0, attached hereto as Exhibit G. 
G3ict is an Advocacy Initiative of the United Nations Global All iance for ICT and Development, which 
seeks to facilitate and support implementation of the Convention on the Rights of Persons with 
Disabilities. 
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accessibi lity policy, which provides that AT&T will perform accessibility evaluations as early as 

feasible in the design of new and redesigned products and services, networks, and applications, 

and implement accessibi lity features where achievable. It has a Corporate Accessibility 

Technology Office to undertake those evaluations and to engage the disability community about 

how to improve the accessibility of products and services to persons with disabilities. AT&T 

also has a Human Factors Group to test company designs to evaluate the accessibility and 

usability of products and services, and invites aging adults and persons with disabilities to take 

part in these studies as appropriate. 

Although AT&T itself does not develop or manufacture customer equipment, it works 

with manufacturers and th ird-party accessibility, aging, technology and disability organizations 

to encourage and specify the development of products that meet the needs of persons with 

disabilities, seniors, and others with unique needs. It also has an Advisory Panel on Access and 

Aging, which meets regularly with national leaders in assistive technology, aging and disabilities 

to discuss issues impacting customers, emerging accessible and usable technologies, current 

products and services, and customer service for persons with disabilities and seniors; a 

Citizenship & Sustainability Expert Team on Access and Aging to champion accessibility across 

AT&T; a National Center for Customers with Disabilities, which handles inquiries and requests 

relating to AT&T Mobi lity' s products and services; and a Disability and Aging Center, which 

operates call centers dedicated to serving the elderly and persons with disabilities, in English and 

in Spanish, across AT&T' s entire wireline footprint. In addition, AT&T has customer service 

representatives avai lable to respond to inquiries from persons with limited English proficiency in 

Cantonese, Mandarin, Korean, Tagalog, Japanese, Russian, and Polish, in addition to Spanish. 

In short, ensuring that persons with disabilities, seniors and other populations with unique needs 
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have access to communications products and services that meet their needs is our commitment 

and integral to everything we do. 

AT&T has a proven track record of delivering innovative solutions to ensure that persons 

with disabilities and others with unique needs have access to cutting edge communications 

technologies and services. The following list highlights just a few of these solutions: 

FACETIM E OYER CELLULAR 

In October 2012, AT&T rolled out several new bi lling plans making Face Time over 

Cellu lar available to deaf and hard of hearing customers who qualify for special text and 

data-only packages. 

TEXT ACCESSIBILITY PLAN (TAP) 

AT&T offers the Text Accessibility Plans (TAP), which was des igned with input from 

the deaf community and provides lower-cost data and text plans for the deaf and hard of 

hearing. 

FREE 411 (MOBILITY DIRECTORY ASSISTANCE) 

Recognizing that directory assistance services can facilitate dialing by customers with 

significant visual, cognitive, and physical di sabi li ties, AT&T provides 24/7 access to live 

operators to enable customers to obtain local and national telephone numbers and 

addresses (which can be deli~ered via a text message), and connections to those numbers 

at no additional fee to qualified customers. Customers also can use 4-1- 1 Info to obtain 

information regarding nearby businesses, movie showtimes, turn-by-tum driving 

directions, reverse lookup, and business category search information. 

U-VERSE® EASY REMOTE 
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AT&T developed Easy Remote to make it easier for persons with disabilities and older 

customers to access and use AT&rs award-winning U-verse television service through 

voice commands, and even customer gestures. U-verse Easy Remote provides access to 

more than 50 powerful and user-friendly features, like customizable screen displays and 

gesture commands, to help users quickly navigate to their favorite channels. Powered by 

AT&T WatsonsM speech recognition technology through the AT&T Speech API, the app 

not only recognizes voice input, but also will learn and adapt to individual speech 

patterns. The U-verse Easy Remote app is currently available for download free of 

charge in the iTunes store. 

AT&T SPEECH MASH UP 

AT &Ts c loud-based Speech Mashup enables anyone to easily create innovative and 

accessible services for a wide variety of internet connected devices including smart 

phones, tablets, computers and television control boxes. In 20 II , AT&T received the 

FCC Chairman 's "Lifted By The Cloud Award" and the FCC Chairman 's Award for 

Advancement in Accessibility for Speech Mashup. 

ACCESSIBLE DVR PROGRAMMING FOR U-VERSE TV 

AT&T U-verse customers can program their DVR from their PC, allowing visually 

impaired subscribers to easily schedule recordings. 

HEARING AID COMPATIBLE MOBILE PHONES 

To ensure that deaf and hard of hearing individuals have access to digital wireless devices 

that meet their needs, AT&T offers dozens of hearing aid compatible mobile phones with 

different features and at different prince points. Nearly a ll of these devices carry a 
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compatibility rating of M3 or M4, which are less li kely to generate interference to 

hearing devices. 

AT&T also has been recognized frequently as a leading provider of accessibility and 

equal opportunity by disability organizations, including: 

• American Foundation for the Blind Access Award, 2013, which honors 
individuals, corporations and organizations that eli minate or substantially reduce 
inequities faced by people with vision loss. AT&T won the award for its U­
Verse Easy Remote App; 

• Diversity Inc Top I 0 Companies for People with Disabilities, 2013, which ranked 
AT&T at number 6 (AT&T also ranked in the top I 0 in 20 12); 

• Diversity Inc Top Company for Supplier Diversity, 20 13; 

• Careers and the Disabled Magazine Top 50 Employers List, 20 12 (AT&T ranked 
as Number I employer for professionals with disabi lities); 

• USBLN Market Share Corporation of the Year, 20 II (presented to the employer 
that has demonstrated exceptional products and/or services to benefit the 
disability community); 

• Equal Opportunity Employer Magazine, 20 I I, Top 50 Employer; 

• 20 13 Company of the Year from the Texas Department of Assistive and 
Rehabil itative Services (OARS) for a "culture that gives all employees the 
opportunity to excel both personally and professionally." 

AT&T has included in its detailed plan for conducting TOM to all-IP trials an outreach 

plan for persons with disabilities and other populations with unique needs as an integral 

component of the trials to ensure that they will continue to have access to the communications 

services they need. That plan has five elements: identifying customers with disabilities in the 

trial wire centers; customer outreach and education; customer care and support; identifying 

accessible technology solutions; and transitioning persons with disabilities from one service to 

another. Taken together, these elements wi ll ensure that AT&T can and wi ll meet the needs of 

disabled persons and other populations with unique needs. 
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Prolecling Cuslomer Privacy. 

AT&T will conduct all aspects of the trial consistent with the AT&T Privacy Po licy, 

which applies to our legacy TOM services, as well as IP-based services. In addition, AT&T will 

continue to comply with applicable privacy laws and regulations, including those concerning 

customer proprietary network information (CPNI). AT&T has establ ished comprehensive 

processes and procedures designed to ensure compliance with the Commission's CPNI 

regu lations. 18 Accordingly, pursuant to the Commiss ion's 2007 order extending the CPNI 

regulations to interconnected Vol P providers, the AT&T business units that provide 

interconnected VoiP services - AT&T Business, AT&T Home Solutions and AT&T Mobili ty -

apply these processes and procedures today to safeguard the CPNI of AT&T's interconnected 

VoiP customers. 19 AT&T's CPNI processes and procedures are described in AT&T's annual 

CPNI compliance certifications filed with the Commission pursuant to 47 C.F.R. § 64.2009, and 

w ill apply to a ll CPNI generated in connection with the interconnected VoiP services used in the 

trial.20 

Wholesale Services 

Any robust and meaningful examination of the processes necessary to effect an orderly 

transition from legacy TOM-based services to an aii- IP ecosystem necessarily must include an 

assessment of the impact ofthat transition on wholesale customers. To that end, AT&T has 

endeavored to identi fy the extent to which wholesale customers are active in the two trial wire 

18 47 C.F.R. § 64.2001 el seq. 
19 See Implementation of the Telecommunications Act of1996: Telecommunications Carriers' Use of 
Customer Proprietary Network Information, 22 FCC Red. 6927, ~~54-59 (2007). 
20 See, e.g., AT&T Annual CPN I Compliance Certifications Calendar Year 2012, EB Docket No. 06-36, 
filed Mar. I, 20 13; AT&T Annual CPNI Compliance Certifications Calendar Year 2011 , EB Docket No. 
06-36, filed Mar. I, 2012; AT&T Annual CPNl Compliance Certifications Calendar Year 20 10, EB 
Docket No. 06-36, filed Mar. 1, 20 11. 
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centers, as well as the legacy TOM products and services they are obtaining and their IP-based 

replacements, and to develop plans for engaging those customers in the trial s and encourag ing 

them to purchase the replacement products and services. As is the case w ith AT&T's reta il 

customers, a complete test of the trans ition wi ll entai l the required participation of a ll actors in 

the test wire centers, inc luding wholesale customers. AT&T nevertheless is prepared to move 

forward with tria ls in the test wire centers subject to the condition establi shed in the Transition 

Trials Order I imiting the involvement of wholesale customers in the initial phase of the trials to 

those that participate voluntarilv.21 But, as the Order contemplates,22 AT&T intends to pursue 

additional phases of these trials that would include, with the Commission' s authorization through 

the Section 2 14 process, the complete withdrawal ofTDM-based wholesale services. To that 

end, AT&T has identified in the detailed plan the interstate TOM wholesale services fo r which 

2 14 appl ications w ill be filed, and anticipates submitting an application to grandfather those 

services in the trial wire centers. 

AT&T values its relations with its wholesale customers, and intends to work aggressively 

to retain their business as the entire industry undergoes the trans ition to an aii -IP ecosystem. 

AT&T is interested in receiving feedback from its wholesale customers on how the trans ition can 

work best for their needs as well as the needs of their customers. Accordingly, AT&T has 

identified the replacement products that already are ava ilable as alte rnatives to current legacy 

TOM services - such as the AT&T Switched Ethernet (ASE) service that is available to replace 

DSn-level special access services and high capacity loop and transport UNEs- and will prov ide 

customers who choose to do so the opportunity to transition to those alternatives in this initial 

21 Transition Trials Order, ~ 59 and n.91. 

22 !d. , n.91. 
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phase ofthe trial. Similarly, while AT&T will continue to meet its wholesale obligations under 

Section 251(c) ofthe Act (including by making UNEs available through the current stage ofthe 

trial), AT&T intends eventually not only to withdraw its legacy TOM services but also to retire 

the TOM electronics and other facilities used to provide those TOM services (and UNEs). At the 

same time, wholesale customers will have the opportunity to obtain bare copper loops and utilize 

their own electronics to provide high capacity services to their end user customers - TOM or JP 

or any other technology the wholesale customer desires to provision?3 AT&T also is working 

diligently to develop JP replacement services that it wi ll make avai lable for [CONFIDENTIAL 

-NOT FOR PUBLIC DISCLOSURE] . AT&T's objective is to complete those development 

efforts, as we ll as those aimed at developing an IP-based alternative to the Local Wholesale 

Complete product, as soon as possible, although it is likely the final commercial products will 

not be availab le until the trials already are underway. 

23 The Transition Trials Order stated that the Commission did not intend to resolve legal and policy 
questions resulting from the transition in the context of any trials. Technology Transitions, eta/., GN 
Docket No. 13-5, eta/., Order, Report and Order and Further Notice of Proposed Rulemaking, FCC 14-5 
at~ 8 (ref. Jan. 31, 2014) (Transition Trials Order). Consistent with the Commission 's intent, AT&T is 
not seeking to resolve any issues through this appl ication, nor in this phase of the proposed trial, on such 
issues, including those concerning the extent to which wholesale obligations associated with an ILEC' s 
provision ofTDM-based services, such as the required unbundling of high capacity loops or the resale of 
telecommunications services, apply to IP-based services. 
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Conclusion 

For the foregoing reasons, the Commission should approve the trials proposed herein. 

February 27, 20 14 
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Section 1: Introduction and Overview 

In this document, AT&T has laid out a detailed plan fo r conducting TOM to aii-IP trials 
in two wire centers. The plan identifies the geographic areas in wh ich AT&T will conduct the 
trial s, the specific TOM-based services that ultimate ly wi ll be discontinued, the alternati ve 
wireless and w ire I ine I P-based alternatives that AT&T w ill offer, the dates by which AT&T 
intends to seek Commission approval to grandfather and later sunset such services, and other 
competiti ve alternatives available to customers in the test-bed w ire centers. It a lso detai ls 
AT &T's plans fo r notifying customers about the transition and informing them of the available 
service alternatives, and identifies special cons iderations, such as how AT&T proposes to 
address publ ic safety, access by persons with disabilities, and other important issues. 

As set forth herein, AT&T initially will seek to encourage to the greatest extent possible a 
voluntary migration of its existing customers for wireline TOM services through customer 
outreach and education. Subsequently, AT&T plans to seek Commission approval to grandfather 
existing customers and offer only next generation wireless and wire line IP-based services for 
new orders. Ultimately, AT&T will seek approval to upgrade existing customers to such 
alternatives after the Commission has evaluated the results of the first phase of the trials. The 
dates on which AT&T plans to seek approval to grand father ex isting customers. and later to 
sunset existing wireline TOM-based services, will vary depending on the services at issue and 
the avai labi I ity of I P-based alternatives. 

In addition to prov iding detai led information regarding AT&T's plan for conducting the 
proposed trials, this document explains how AT&T wi ll preserve and protect the enduring 
principles and values articulated by the Commission in its order authorizing the trials. ' Those 
values should continue to apply across a ll platforms and prov iders as we complete the transition 
to a ii-IP networks and services. 

AT&T is eager to receive input on its proposed trial plan from the Commission and other 
interested parties. We look forward to working with all stakeholders to resolve any issues that 
may ari se. 

Section 2: Statement of Purpose & Scope 

The trials proposed herein have several important objecti ves. First, the trials are designed 
to provide a process and forum for identifying and resolving the operational, technical, logistic, 
and other issues (both known and unforeseen) that could arise when existing TOM-based 
networks and serv ices are discontinued and the customers remaining on those networks have to 
trans ition to next-generation wireless and wireli ne IP-based alte rnati ves. Identifying and 
resolving these issues in the context of a limited trial while the TOM network still is in place is 

1 Technology Transitions. eta/., GN Docket o. 13-5, et at., Order, Report and Order and Further Notice of 
Proposed Rulemaking, FCC 14-5 at~ 23 (rei. Jan. 31, 2014) (Technology Transition Trials Order). 
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critical to ensure that the trans ition is orderly. Second, the trials are intended to help AT&T 

(working with policymakers, consumers and other stakeholders) further develop and implement 

processes for migrating customers (including residential , small and large business, wholesale, 
and governmental customers) off of traditional TDM services and onto alllP platforms in an 

efficient manner, with as little disruption as possible. And third, the trials seek to ensure that 
customers, manufacturers, policymakers, and other stakeholders have sufficient notice regarding 

any issues raised by the impending transition so that they also have the opportunity to prepare for 
the time when TDM networks and serv ices no longer are avai lable. 

Consistent with these objectives, the trials seek to replicate on a small scale the broader 
TOM sunset and migration to aii-IP networks and services. Although many of the issues posed 

by the transition are common to all customers, each customer segment (residential, small and 

large business, government, wholesale) has its own, unique needs and challenges. Consequently, 

what works well for one segment may not be the best for another. The trials proposed herein 

thus seek a complete migration of all customers (or as many as possible) to IP-based services in 
two wire centers. Excluding particular customer segments and/or services (such as dedicated or 

wholesale serv ices) from the trial will deprive the Commission, consumers, industry and others 

of important real-world experience needed to prepare for the IP transition. 

This appl ication proposes to conduct the trials in a rural wire center in Carbon Hill, AL, 
and in Kings Point, a suburban w ire center in Palm Beach County, FL.2 AT&T chose these wire 

centers with an eye towards gaining insights into some of the more difficult issues that likely will 

be presented by the TOM sunset. For example, Carbon Hill is a sparsely populated wire center 

located in rural Alabama with particularly challenging economic and geographic characteristics. 

There are approximately 4,388 living units in the Carbon Hill wire center. Living units include 
both business and residential locations (even if not currently occupied), as well as business or 

residential locations currently under construction, and are the units AT &T's network engineers 

use when designing and building communications networks because each living unit is a separate 

location that AT&T historically has been required to serve upon request. Of those 4,388 living 
units to which AT&T currently offers wireline service in Carbon Hill, roughly 

[CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] percent actually subscribe to 

AT &T's retail wirel ine services (TOM and IP). This fact underscores that numerous customers 

already have made the choice to abandon traditional TDM telephone services, and the difficult 
economics of the existing wireline regulatory regime. Adding to the uncertainty is the fact that, 

while the Carbon Hill wire center may quality for funding under the Commission 's revised 
universal service rules, the amount of that funding has yet to be determined - we thus welcome 

the CAF Phase II trial proposed by the Commission to answer some of these questions. 

2 The Kings Point serving wire center is located in an unincorporated part of Palm Beach County, west of the City of 
Delray Beach, FL. For purposes of this plan, we will refer to that serving wire center as the "Kings Point" wire 
center. 

2 
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Under AT&T's current plans, we will offer wireline and/or wireless broadband services 
to [CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] percent of the living units in 

Carbon Hill. Prov iding broadband services to the [CONFIDENTIAL- NOT FOR PUBLIC 
DISCLOSURE] percent is going to be more difficult given the economics of deploying 

broadband services to those areas. AT&T recognizes that it is responsible for ensuring that these 
customers will have an alternative avai lable to them prior to discontinui ng TOM services, and is, 

in all events, committed to worki ng with the Commission, policymakers, and other stakeholders 
to ensure that this happens. But, it is critically important that we, as a nation, engage in a dialog 

that addresses the geographic and economic challenges of deploying and offering broadband in 

sparsely populated areas like Carbon Hill. That is precisely why AT&T selected Carbon Hil l as 
one of the trial wire centers so that we and other stakeholders can begin that dialog on how best 

to resolve this issue whi le the TOM network remains in place. 

Kings Point li kewise raises important issues. A lthough many seniors already have made 

the transition from traditional wireline telephone services to wireless and wireline IP-based 
services (often without even knowing they have done so), as a group they have been slower to 

migrate to these newer technologies. Kings Point has a sizable population of seniors, and thus 

will provide AT&T, the Commission and other stakeholders insights into any unique challenges 
the lP transition may pose for seniors, and how best to address them. 

To evaluate whether AT&T's plan for transitioning customers (residential, business, 

wholesale, and government) from TOM to all-IP networks and services will preserve core 

network values, AT&T proposes to collect and report data about the progress of the trial, IP call 

quality and network performance, and customer satisfaction with the migration process and the 
new wireless/IP products. 

Section 3: Description of Trial Serving Wire Centers 

3.1 OVERVIEW 

AT&T has selected two diverse serv ing wire centers for the trials: Carbon Hi ll, Alabama 

and Kings Point, Florida.3 The Carbon Hill wire center has a generally rural customer base w ith 
a population of 6,594 and 4,388 living un its.4 Of the 4,388 living units to which AT&T offers 

wireline services in Carbon Hill , [CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] 
currently subscribe to AT&T's retail wirel ine serv ices (TOM and IP). 

3 Kings Point, Florida is also sometimes referred to as Delray Beach, Florida. 
4 See U.S. Census Bureau, The 2006-2010 ACS 5-Year Summary File Technical Documentation, available at 
https://assets.nhgis.org/original-data/acs/20 IOACS 5.pdf (2006-20 10 ACS Data). Census blocks have been 
mapped to the wire center boundaries to obtain relevant data for the wire centers. Living units include business, 
residential, vacant and under-construction locations. Living units are the units network engineers use when 
designing and building communications networks because each living unit is a separate location that AT&T 
historically has been required to serve upon request. 

3 
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The Ki ngs Point wire center serves parts of Palm Beach County west of Delray Beach 
with a popu lation of 64,218 across 49,712 living units,5 of which [CONFIDENTIAL- NOT 
FOR PUBLIC DISCLOSURE] percent currently subscribe to an AT&T retai l wireline service. 
These two wire centers afford ample opportunity to address industry-wide challenges using a 
customer-focused approach. See Exhibit A for maps of the wire centers. 

3.2 WIRE C ENTER SUMMARY 

Serving Wire 
Carbon Hill, AI.. Ki ngs Point, FL. Center 

Address lh 308 NW 4 Street, 6037 W Atlantic Ave, 

Carbon Hill, Alabama 35549 Delray Beach, Florida 33445 

CL..L..I CRHLALNM DLBHFLKP 

Switch l)'pe OMS-I 00 Remote 5ESS 

Primarily comprised of 
Western Walker County but 
includes SE corner of Palm Beach County 
Marion and NE corner of 
Fayette Counties 

Overview of Area City total area is 5 .6 sq. City total area is I 5.9 sq. 
(based on public miles miles 

information) 

Rural, former mining town 
Coastal city, part of West Palm 

Beach metropolitan area 

6,594 people in the wire center 64,2 18 people in the wire center 

Living Units 
(includes business, 
residential, vacant 4,388 Living Units 49,712 Living Units 
lots, and locations 
under construction) 

5 See 2006-20 10 ACS Data. 
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3.3 G EOGRAPHY 

Walker County, Alabama, where most of the Carbon Hill wire center serv ing area is 
located, has an area of approximately 790 square mi les in the Northwestern part of the state.6 

The average annual rainfall in the city of Carbon Hill is 59.67 inches of rain.7 Palm Beach 
County, Florida, where Kings Point is located, has an area of I ,977 square miles on the 
Southeastern Coast of Florida, in the West Palm Beach metropolitan area.8 The average annual 
rainfa ll is 62.33 inches in the city of Delray Beach.9 Both areas can experience severe weather 
including hurricanes or tornados. See Exhibit B for topographical maps. 

3.4 D EMOGRAPHICS 

The population density in the Carbon Hill wire center is 38 per square mile. The 
population density in the Kings Point wire center is I ,961 per square mile.10 

Population Dens ity 
Population Area Population 

Sq Mi le s per Sq Mile 
Carbon Hill , AL 6 ,594 172 38 

Kings Point, FL 64,218 32.75 I ,96 1 

Alabama 4 ,779,736 52,420 91 

Florida 18 ,80 I ,3 10 65 ,758 286 

United States 308 ,745 ,538 3 ,796,742 81 
Source: U.S. Census Bureau, United States Census 20 10, available at 
http://www.census.gov/20 I Ocensus 

In the Carbon Hill wire center, 95 percent of the 6,594 residents are white, and four 
percent African-American. In the Kings Point wire center, 84 percent of the 64,218 residents are 
white, seven percent are African-American, and seven percent Hispanic. '' 

6 United States Census Bureau, State and County Quick Facts (Walker County, Alabama), 
http://guickfacts.census.gov/gfd/states/O 1/0 11 27.html (visited Feb. II , 20 14). 
1 See Weatherdb.com, available at http://average-rainfal l.weatherdb.com/d/d/Aiabama (visited Feb. 9, 2014). 
8 See Palm Beach County Interesting Facts and Figures, available at 
http://www.pbcgov.com/publicaffairs/facts.htm#Geography (visited Feb. 9, 2014). 
9 See Weatherdb.com, available at http://forecast.weatherdb.com/1133445/Delray-Beach-FL (visited Feb. 9, 20 14). 
10 See 2006-2010 ACS Data. To obtain wire center data, AT&T mapped census blocks to wire center boundaries. 
11 See 2006-2010 ACS Data. 
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American 
Nati..e 

Black or Ha\\111ian 
While African 

Indian and 
A~ ian and Olher 

Some T\>0 or 
Hisponic 

Total 
alone American 

Alao;ka 
alone Pac11ic 

other race more 
or Launo 

alone 
Nathe 

Islander 
alone races 

alone 
alone 

Carbon Hi II , Al 6,594 6 ,250 275 2 6 0 0 55 6 

95% 4% 0% 0% 0% 0% 1% 0% 

Kings Point, FL 64,2 18 53,7 15 4,JJO 59 1.089 0 259 455 4,3 11 

84% 7% 0% 2% 0% 0% 1% 7% 

Source: U.S. Census Bureau, The 2006-2010 ACS 5-Year Summary Ft!e Techmcal 
Documentation, available at https://assets.nhgis.org/original-data/acs/20 I OACS S.pdf. 

In the Carbon Hill wire center, approximately 99 percent of the population speaks 
English only. In the Kings Point w ire center, approximately 81 percent speaks Engl ish only and 

six percent speak Spanish.12 

Spanish· No Spanish ·At Other Indo- Other Indo- Asian and Asian and Other-No 
one 14 and least one Euro~n-No European ·At Pacific · No one Pacific · At least 
over speaks person 14 and one 14 and least one person 14 andover one person 14 
English only over speaks Other over speaks 14 and over s~ks English and over speaks 
or speaks EngUsh only or Indo- English only or speaks English Asian and onlyors~ks English only or 

Et1ilsil English very s~ks English Ewopean speaks English only or speaks Padftt lsl,and EngHsh very speaks English 
Total only Spanish well very well fancuilts very well EngUsh very well lquaces well very well 

Carbon HDI, AI. 6,594 6,556 27 27 9 9 2 2 
99.42% 0.41% 0.14% 0.04% 

Kings Pt, Fl 64,218 52,186 4,044 1,149 2,895 6,698 2,055 4,643 603 157 445 

81.26% 6.30% 10.43% 0.94% 

Source: U.S. Census Bureau, The 2006-2010 ACS 5-Year Summary File Technical Documentation, 
available at https://assets.nhgis.org/original-data/acs/20 I OACS S.pdf. 

one 14 and 

overs~ks 

English only 
or speaks 

Other English-very 

lquaces well 

0.00% 

686 260 

1.07% 

In the Carbon Hill wire center, the single largest age group is 22 to 49 year o lds, with 38 

percent of the population 50 years old or older. In the Kings Point wire center, 70 percent of the 
population are 50 years of age or older, although the single largest age group (19%) is 22 to 49 

year o lds. 13 

12 See 2006-2010 ACS Data. To obtain wire center data, AT&T mapped census blocks to wire center boundaries. 

13 See 2006-2010 ACS Data. To obtain wire center data, AT&T mapped census blocks to wire center boundaries. 
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Ac• Number of Peot* 
(Men Md Women) 

Under II 1lto21 Uto4t totoU Utolt to 1nd tt 12 tol4 ''to It 1cttoU 71 10 7t 10 , .... fi411UI0VIf 10 anclover 

Carbon Hilt Al 1,524 291 2.296 542 293 206 3U 301 324 242 167 97 2,483 

23".4 4'.4 35% 8'.4 4% 3'.4 5% 5% 5".4 4% 3U 1% 38'.4 

6,594 

Kings Point. fl 6,277 964 12.066 3,014 4,130 1,776 3,265 5,164 6,297 7,886 7,398 5,970 44,911 

10'.4 2'.4 19'.4 5% 6'.4 3'.4 5% 8'.4 10'.4 12'.4 12'.4 9% 70'.4 

64,218 

Alabama 1,132,303 2l!4,216 1,766,242 337,627 30~166 113.367 142.513 197,198 156,030 120,449 87,698 73,836 L529,890 

24!4 6'.4 37'.4 7'.4 6'.4 2'.4 3'.4 4'.4 3'.4 3% 2% 2'.4 32'.4 

4,712,651 

Florida 4,013,090 1,017,224 6,837,598 L283,619 1.162.393 447,540 616,051 897,204 735,810 615,886 472,654 412,551 6,643,708 

22'.4 5% 37'.4 7'.4 6'.4 2'.4 3% 5% 4% 3% 3'.4 2'.4 30% 

18,51l,620 

Unit~d States 74,033,117 17,940,909 117,432.247 21,532.191 18,817,718 6,776,873 8,682.794 U,518,053 8,975,414 7,358,170 5,721,633 5,176,143 94,558,999 

24% 6'.4 39'.4 7% 6% 2'.4 3'.4 4% 3'.4 2% 2% 2'.4 llU 

303,965,272 

Source: U.S. Census Bureau, The 2006-2010 ACS 5-Year Summaty File Technical Documentation, 
available at https://assets.nhgis.org/original-data/acs/20 1 OACS 5.pdf 

In the Carbon Hil l wire center, 2 1 percent of households have income below the poverty 

line, compared to 9 percent in the Kings Point wire center. 14 

Percent of HHs with Income 
Below Poverty Level 

H Hs(%) HHs 

Carbon Hill. AL 21% 579 

Kings Point, FL 9% 2,955 

Alabama 17% 308,18 1 

Florida 13% 923,394 

United States 13% 14,865,322 

Source: U.S. Census Bureau, The 2006-2010 
ACS 5-Year Summaty File Technical 
Documentation, available at 
https://assets.nhgis.org/original-
data/acs/20 I OACS_5.pdf. 

14 See 2006-2010 ACS Data. Through the American Community Survey, the US Census Bureau estimates the 
number of households in poverty by Census Block Group (CBG). The standard for poverty varies as a function of 

household s ize. To obtain wire center data, AT&T mapped the Census Blocks to the wire center boundaries, based 
on the assumption that the Census Blocks that make up the wire center have the same poverty characteristics as the 
Census Block Group. 
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3.5 WIRE CE TER P ROFILES 

During the course of the trials, AT&T plans to use a combination of IP-based wireline 
and wireless service so lutions as replacements for legacy TOM-based services in the Carbon Hill 
and Kings Point wire centers. 15 The wireline serv ice solutions wil l be provided by AT&T 
Southeast and the wireless serv ice solutions will be provided by AT&T Mobility. As part of 
planning for the trials, AT&T has performed a careful analysis of the avai labi lity ofwireline and 
wireless IP-based alternatives to living un its in these wire centers. The results of that analysis 
are set fo rth in the table below. 16 

Bnd of Veer 2015 

Serving Wire Total Wire IP Wlrellne RedJIP 

Center 

Carbon Hill 

Kin Point 

3.5.1. Carbon Hill. As of December 20 13, AT&T provides wireline retail 
services to (CONFIDENTIAL - NOT FOR PUBLIC DISC LOSURE] 17 in the Carbon Hill 
wire center out of a total of 4,388 living un its in the wire center to which it offers wireline 
services. [CONFIDENTIAL - NOT FOR PUBLIC DISCLOSURE] percent of the Carbon 
Hill livi ng units wi ll have a wi reline IP-based alternative to TOM-based services avai lable from 
AT&T by the end of 201 5. [CONFIDENTIAL - NOT FOR PUBLIC DISCLOSURE) 
percent will have at least one IP-based alternati ve available- wireline, wireless or both. AT&T 
has not yet found a viable replacement service for the [CONFIDENTIAL - NOT FOR 
PUBLIC DISCLOSURE] percent of living units, and still is considering its options fo r those 
living units. AT&T recognizes that it is responsible fo r ensuring that these customers will have 
an alternative available to them prior to discontinuing TOM serv ices, and is, in all events, 
committed to working with the Commission, policymakers, and other stakeho lders to ensure that 
this happens. 

IS See Section 4. 

16 In the table, living units are listed as "green" for a particular service if that service will be available to those 
locations from AT&T by the end of2015 and as "red'. if the service will be unavailable. Living units included in the 
" lP Wireline Green" category will have available a wireline lP alternative to TOM-based services. Approximately 
fCONFIOENTIAL - NOT FOR P UBLIC DISCLOSURE I percent of the Carbon Hill living units and all of the 
Kings Point living units in the Wireline IP Green category will also have a wireless fP broadband service alternative. 
Living units in the "Wireline IP Red/Wireless lP Green•· will have a wireless IP broadband alternative, but not a 
wireline IP broadband alternative. The living units in the " IP Wireline Red and lP Wireless Red" category will not 
have an IP-based alternative available from AT&T. AT&T continues to consider options for these living units. 
17 Business customers include small business, enterprise, affil iates and unidentified business customers. This 
analysis does not include wholesale customers. See Section 6.3. 
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3.5.2. Kings Point. As of December 2013, AT&T provides wireline retail 

serv ices to [CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] in the Kings Point wire 

center out of a total of 49,712 living units in the wire center. [CONFIDENTIAL- NOT FOR 
PUBLIC DISCLOSURE] percent of these living units wi ll have a wireline lP-based alternative 

to TOM-based services avai lable from AT&T by the end of20 15. [CONFIDENTIAL - NOT 
FOR PUBLIC DISCLOSURE] percent will have at least one TP-based alternative available­

wireline, wireless or both. 

3.6. SCHOOLS AND LlBRARIES.18 

Among AT&T's customers is the Walker County, Alabama School System, which has 

one public school location in the Carbon Hill wire center. [CONFIDENTIAL - NOT FOR 
PUBLIC DISCLOSURE]. In the Kings Point wire center, there is one public school and one 

private school. [CONFIDENTIAL - NOT FOR PUBLIC DISCLOSURE]. 

In addition, AT&T has identified one library in Carbon Hill- the Carbon Hill City 

Library-and two libraries in Kings Point-the Hagen Ranch Road Branch ofthe Palm Beach 

County Library System and the Donald B. Gordon Memorial Library ofthe Morikami Museum 
and Japanese Gardens. All three libraries are (CONFIDENTIAL- NOT FOR PUBLIC 
DISCLOSURE]. 

3.7. COMPETITORS. 

Among others, AT&T has identified cable, wireless and satellite prov iders that compete 
aggressively and head-to-head with AT&T for both business and residential, voice and 

broadband customers in the Carbon Hill and Kings Point wire centers. Tn Carbon Hill, Charter 
Communications, Verizon L TE, Sprint 3G, T-Mobile 3G, HughesNet, Dish Network, and 

DirecTV provide alternatives to consumers and businesses for voice and broadband services. 

Among others, in Kings Point, Comcast Communications, Verizon L TE, Sprint 3G, T-Mobile 

3G, HughesNet, Dish Network, and DirecTV provide alternatives to consumers and businesses 
for voice and broadband services. The maps in Exh ibit C show the coverage of these 
competitors in each wire center. 

3.8. STATE, TRJBAL, AND OTH ER GOVERNMENT ENTITIES. 

AT&T does not expect to need any authorization from other federal , State, Tribal or other 

governmental entities to conduct the trials in Kings Point, Florida or Carbon Hill , Alabama.19 

There are no Tribal governments in the trial areas. Although no authorizations wil.l be required, 

18 Any transition of schools and libraries to IP-based services will be done a manner fully compliant with the E-Rate 
program and obligations. 

19 To the extent that AT&T seeks to withdraw intrastate switched and/or special access services in Carbon Hill, it 
will have to obtain approval from the Alabama PSC. AT&T will comply with all requirements to do so. To the 
extent necessary AT&T will request ETC relief in both wire centers. See section 6.2 .2. 
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AT&T has a comprehensive plan to inform, educate and coordinate with government entities in 
the trial areas.20 AT&T requests no preemption by the FCC of any state or local law to conduct 
the trials at this time. In the course of the trials, AT&T will comply with all applicable State 
laws and regulations? 1 

20 See section 5. 
21 A T&T's VoiP and wireless services meet or exceed all current federal, state, and local requirements for 9 11 
emergency services. See also section 6.1. 
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Section 4: Technical Parameters and Timeline 

AT &T's proposed trials contemplate replacing the vast majority of the TOM-based 
services in the trial wire centers over the next three years. AT&T identifies below each TOM­
based service it currently offers in the trial wire centers and the wireless and wireline IP-based 
alternati ves that AT&T will offer in the trial wire centers, along with a timel ine setting forth the 
dates on which AT&T proposes to implement each stage of the trials to the extent it receives the 
necessary approva ls to do so.22 Many ofthe TOM-based services listed herein are intrastate 
serv ices. Nonetheless, AT&T has included all ofthe TOM services that AT&T proposes to 
include in the trials regardless of their regulatory j urisdiction to ensure the Commission and other 
interested parties have a comprehensive view of the implications of the IP transition? 3 

4. 1. CONSUMER SERVICES 

AT&T proposes to include in the trial all of its consumer TDM-based voice and internet 
access transport services, and to offer the fo llowing services in place of those TOM services: 
AT&rs U-verse Voice service, AT&T's U-verse High Speed Internet services, and AT&T's 
Wireless Home Phone service and Wireless Home Phone and Internet service. 

Customers within AT&T's wireline IP network footprint have access to AT&T's U­
verse® Voice and High Speed Internet services, which provide next-generation voice calling 
featu res and high-speed broadband Internet access. More than half of AT&T's U-verse 
broadband base has downstream speeds of 12MB or higher and we can deliver speeds of up to 
45MB to approx imately two-thirds of our U-verse video customers. Consumers in AT&T's 
wireless footprint also wi ll be able to purchase one of A T&T's CMRS services (including 
AT &T's Wireless Home Phone and Wireless Home Phone and Internet services) in place of 
traditional, TOM-based vo ice telephone services. AT&T's Wireless Home Phone and Wireless 
Home Phone and Internet serv ices include nationwide calling with enhanced calling features. 
The wireless Internet component of Wireless Home Phone and Internet provides broadband 
Internet speeds capable of downstream speeds between 5-12 Mbps. AT&T's L TE network is 
consistently recogn ized as the fastest, most reliable L TE network in the nation. 

AT&T has included in Exhibit E, Product Data sheets for each consumer service that 
AT&T proposes to grandfather, and ultimately sunset, in the trial wire centers. The Product Data 

22 Exhibit D. 

23 When AT&T is ready to grandfather its TOM-based services, AT&T will file Section 2 14 Discontinuance 
Applications for the TOM-based services that it provides subject to the FCC's interstate jurisdiction. AT&T will 
follow applicable intrastate regulatory requirements to grandfather and/or discontinue the intrastate TOM-based 
services identified in this plan. 
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sheets provide the following info rmation concerning each service: current customer counts for 

the service, proposed grandfather and sunset dates, proposed customer notification dates, 
AT &T's replacement products, and the competitive presence in the trial wire centers. 

4.2. BUSINESS SERVICES 

AT&T also proposes to transition its current retail business customers in the trial wire 

centers from TOM-based voice and data services to wireless and wirel ine IP-based services over 
the next three years. AT&T wi ll offer business customers within its wireline JP network 

footprint a variety of IP-based business-class voice services that include next generation call ing 

features, such as U-verse® Business Voice, AT&T Voice DNA® and lP Flexible Reach, in place 

of legacy TOM services, such as BeiiSouth Centrex and Business Access line services. AT&T 

also offers JP-based Internet access and data services in the Trial Wire Centers, including U­

verse® High Speed Internet-Business Edition, and a variety of business-class Ethernet services 
that deliver extremely reliable service at ultra-fast speeds. In addition, AT&T is in the process 

of developing a wireless business phone product, which (like Wireless Home Phone) will enable 
business customers to use their existing CPE to communicate over A T&T's wireless network. 

AT&T's Wireless Business Phone serv ice include nationwide calling with enhanced calling 

features designed for business and wireless Internet access using AT&T' s 4G network. 

AT&T has included in Exh ibit E, Product Data sheets for each business service that 

AT&T proposes to grandfather, and ultimately sunset, in the trial wire centers. The Product Data 
sheets provide the following information concerning each service: current customer counts for 

the serv ice, proposed grandfather and sunset dates, proposed customer notification dates, 

AT&T's replacement products, and the competitive presence in the trial wire centers. 

4.3. D EVICE AND SERVICE APPLICATION COMPATIBILITY 

As illustrated in the chart below, the wireless and wire line IP-based services that AT&T 

will offer in place of traditional TOM-based services will support the vast majority of the dev ices 

and applications enumerated in Append ix B of the Transitions Trial Order. However, AT&T 

does not currently plan to support certain applications with rapidly declining market demand or 

applications that are based on outdated technology such as DVR services, elevator phones, third 

party pay per ca ll, dial around calls, and operator services funct ions (live operators and collect 
calling). The chart identifies whether particular applications or devices currently supported over 

TOM also are (or wil l be) supported over AT&T's wireless and wirel ine IP-based replacement 

services (we also identify the date by which AT&T expects to support applications and devices 
sti ll under development). 
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Application/Devices TOM U-verse Wireless Home!Business 
Wireless Home/Business 

Voice Voice Phone Phone with Internet 

E-91 I with Address y y y • y b 

Alarm Monitoring y y yc yd 

Medical Alert y y y e Y' 

411 y y y y 

DVR Services24 y y N N 

Credit Card/Merchant Services y y y s yh 

800 # Service4
) y N Y' yJ 

3'0 Party Pay per Call (500, 976, y N N N 
etc.) 

Calling Card calls using IVR (8xx y y y y 
platforms) 

Dial-around calls y N N N 

Abbreviated Dialing Codes (N 11 )26 y y y y 

Live Operator via "0" y N N N 

Collect Calls y Nk N' Nm 

Correctional Facility y y N N 
Ankle Bracelets 
TTY -Assistive Technology y y Y" y o 

Elevator Phone Serviceu y N N N 

24 DVR compatibility should be a relatively minor concern as the DVRs provided by video content providers no 
longer require the use of TOM-voice service or a separate internet connection to operate. DVRs that are purchased 
without a video service may be unable to utilize the full functionality of the DVR without a TOM-voice connection; 
however, AT&T believes this to be a very small and rapidly declining user group. 

zs 800 number service permits 800 calls that originate from diverse geographic locations within the U.S. to terminate 
onto the subscribing customer's local exchange service lines. 
26 AT&T's services support the abbreviated dialing codes that are have been activated in the specific geographic 
area. For example, in Carbon Hill, the J II and 511 codes are not active or operational on AT&T's services. 
27 Based on AT&T's initial research, there are no elevator phones in the trial wire centers. 
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Notes a-h: Currently, Wireless Home Phone and Wireless Home Phone and Internet, which 
are CMRS, comply with the Commission 's existing 9 11 requirements for CMRS, and do not 
provide E-9 11 with street address. Nor does Wireless Home Phone and Wireless Home Phone 
and Internet currently support a larm monitoring, medical alert and credit card validation 
applications. However, AT&T currently is developing enhancements that will provide all of 
these applications (i.e. , E-911 with street address, as well as alarm monitoring, medical a lert and 
credit card applications), which we plan to introduce in the (CONFIDENTIAL - NOT FOR 
PUBL.lC DISCLOSURE). AT&T knows that these applications are vitally important to its 
customers and is committed to supporting these applications before AT&T takes any action to 
grandfather or discontinue its TOM-based voice services. The E-9 11 enhancement for Wireless 
Home Phone and Wireless Home Phone and Internet will deliver an address when the device is 
stati onary. When the device is in motion, it wil l deliver a location generated by GPS like any 
other CMRS device and serv ice. 

Notes i-j: 800 number service is not supported by Wireless Home Phone/ Wireless Home 
Phone and Internet for consumer customers but will be included in AT &T's wireless business 
voice services. 

Notes k-m: U-verse Voice, Wireless Home Phone and Wireless Home Phone and Internet do 
not support co llect call ing, but some 3rd party systems have appl ications that faci litate collect 
ca lls from correctional institutions. These 3rd party applications will function with AT&T s 

serv ices. 

Notes n-o: TTY compatibi lity and accessibil ity for Wireless Home Phone and Wireless Home 
Phone and Internet services is being carefu lly assessed. AT&T is committed to supporting this 
functional ity and wi ll not take any action to grandfather or discontinue serv ice to a customer 
with assisti ve technology that is known to be incompatible with AT &T's replacement services. 

4.4. SWITCHED A CCESS SERVICES 

AT&T plans to discontinue its ILEC-provided TOM-based interstate and intrastate 
switched access services in the trial wire centers as well. These services are used to originate 
and terminate interexchange calls. As discussed above, AT&T intends to offer wireless and 
w ireline I P-based services in place of traditional TOM voice services in the trial w ire centers. 
Both are a ll-distance services with unlimited domestic local and long distance ca lling. As a 
consequence, customers that transition to those services wi ll have no need to purchase a stand­
alone interexchange service that would require originating access, and thus neither offers equal 
access functionalities. Currently, AT&T's affil iate, AT&T Corp., provides TOM 
interconnection for the exchange of traffic to or from AT&T' s Vo iP customers primari ly through 
indirect interconnection arrangements. For customers that transition to AT&T VoiP services, 
AT&T wi ll exchange traffic to or from end users on another provider' s network through that 
provider's ex isting interconnection arrangement with AT&T's access tandem, which then routes 
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traffic to and from AT&T Corp. - just as AT&T does today for its existing Voi P customers. 

Likewise, for customers that transition to an AT&T wireless service, AT&T will exchange traffic 
to or from end users on another provider' s network through that provider's existing 
interconnection arrangement with AT&T's access tandem, which then routes traffic to and from 
AT&T Mobility. To the extent a provider has direct interconnection arrangements with AT&T 
Corp. or AT&T Mobility, the traffic will be exchanged with AT&T over the existing 
interconnection arrangements designated for each type of traffic. The dates on which AT&T wi ll 
grandfather and sunset its ILEC-provided interstate and intrastate switched access services 

depend on when AT&T grandfathers and sunsets the underlying consumer and business voice 
services. Accordingly, AT&T will not take any steps to grandfather or sunset switched access 
services until the replacement voice serv ices are ava ilable as discussed above. 

AT&T has included in Exh ibit E, Product Data sheets for each interstate and intrastate 
switched access service that AT&T proposes to grandfather, and ultimately sunset, in the trial 
wire centers. The Product Data sheets provide the following information concerning each 
service: current customer counts for the service, proposed grandfather and sunset dates, and 
proposed customer notification dates. 

4.5. PRIVATE Ll E AND SPECIAL ACCESS SERVICE 

AT&T also intends to grandfather, and ultimately withdraw, intrastate private line and 
interstate and intrastate TDM-based special access services in the trial wire centers. AT&T 
currently provides the fo llowing categories of TOM-based spec ial access and private line 
services in the trial wire centers: DS-0, DS-l , DS-3 and OC-N speeds, shared SO NET service 
and Dedicated Ring service. AT&T Switched Ethernet (ASE) serv ice and several new services 
that are in development, will replace those TOM-based private line and special access services in 
the trial wire centers. 

AT&T has included in Exhibit E, Product Data sheets for each special access service that 
AT&T proposes to grandfather, and ultimately sunset, in the trial wire centers.28 

Section 5: Customer Notice and Outreach 

AT&T shares the Commission's view that "we can only achieve our goal of advancing 
technology transitions if customers are fully educated and informed."29 Thus, customer outreach 
and education are critical elements of our plan for the trials. and will be essential to their success. 
Consequently, we have developed detailed and extensive plans both to notify specific customers 

28 AT&T understands that special access services may have an end-point that is located outside of the trial wire 
center. AT&T will manage the transition of these services on a case by case basis with the applicable customers in 
the trial wire centers. 
29Technology Transition Trials Orders at 1 69. 
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about the trans ition and its impact on them, and to educate the customers, community leaders and 

other stakeholders about the transition and trial in the trial wire centers and more broadly. ln the 

latter effort, we will tai lor our outreach efforts to ensure that certain populations with unique 

needs (includ ing seniors and persons with disabilities) have the information they need regarding 

the trials and transition, and what they mean for those particular groups. 

5. 1. C USTOMER O UTREACH. 

AT&T has developed detailed customer outreach campaigns in Carbon Hill and Kings 

Point, which wi ll include, inter alia, briefing state and local leaders, briefing the press, posts to 

Twitter, direct mailings to customers, community meetings, and launching microsites on the web 
where customers can obtain info rmation about the trials. Our speci fic plans for each wire center 

are set forth below. In addition to the plans outlined here, AT&T has developed targeted 

outreach efforts to inform disabled persons, seniors, and others with unique needs regarding the 
trials, which are described in section 6.2.1. below. 

5.1.1. Carbon Hill. 

AT&T will take the following steps to inform customers, community leaders and others 

in Carbon Hill of the trial: 

• AT&T will send direct mail to all consumer and small business customers in the 

Carbon Hill wire center that currently purchase wireline TOM-based services notifying 
them that: (1) AT&T has selected their community as the location for a trial; (2) the trial 

will be overseen by the FCC; (3) AT&T will host meetings and town halls to provide 
more information about the trial, and (4) providing a 1-800 telephone number and 

website where they can obtain more information. These letters wi ll be mailed so that 

they arrive on or ~hortly after February 27.30 

• AT&T will post a blog, post a Twitter communication, issue a press release, and 

host a press conference for national media on the day after AT&T fi les this plan with the 

Commission. 

• AT&T' s state external affairs team will begin briefing state and local leaders 

during the week we file the plan. 

AT&T will distribute internal and external e-newsletters to its employees and 
customers in Carbon Hill. 

• AT&T wi ll activate a microsite to provide information regarding the trial. 

30 See Exhibit F. 
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In the weeks following the filing of this detailed plan, AT&T will engage in the following 
additional outreach measures: 

AT&T will hold community events at different locations around Carbon Hill to 

provide customers information about the trial and transition. AT&T will send direct mail 

to its customers and run informational advertisements in local media to notify interested 

parties of these meetings. The following are the initial dates and locations of such events: 

• Thursday, March 6 - Carbon Hill Community Center 

• Saturday, March 8 - American Legion, Post l 0 I 

• Tuesday, March II - Carbon Hill Community Center 

• Thursday, March 13 - Carbon Hill Community Center 

• AT&T tentatively plans to hold the fo llowing additional meetings to inform 

interested parties ofthe trial and its implications: 

• April: Meeting with first responders (fire, police, EMS) 

• May: Open meeting for customers with questions or concerns . 

• June: Meeting with local religious leaders. Possible additional meetings in 
each of their churches. 

• July: Meeting with focus on seniors and senior tech training . 

• August: Meeting with local educators (teachers, principals, librarians) 

September: Meeting with economic developers (local business 
owners/managers) 

• October: Meeting focused on introducing new technologies 

• November: Open meeting for customers with questions or concerns . 

• December: Meeting with health care providers 

5.1.2. Kings Point. 

AT&T will take the fo llowing steps to info rm customers, community leaders and others 
in Kings Point of the trial: 

• AT&T will send direct mail to a ll consumer and small business customers in the 
Kings Point wire center that currently purchase wireline TOM-based services notifying 
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them that: ( I) AT&T has selected their community as the location for a trial; (2) the trial 
wi ll be overseen by the FCC; (3) AT&T w ill host meetings and town halls to provide 
more information about the trial , and (4) providing a telephone number and website 
where they can obtain more information. These letters will be mai led so that they arrive 
on or shortly after February 27.31 

• AT&T will post a blog, issue a press re lease to the South Florida Business Journal 
and the AT & T State President for Florida wi II provide an interv iew to the Fort 
Lauderdale Sun Sentinel on the day after AT&T files this plan with the Commission. 

• During the week of the fil ing, AT&T wi ll ho ld press briefings with local med ia, 
includ ing the daily fo r the West Delray Beach area and the Ft. Lauderdale Sun Sentinel. 
We also wi ll prov ide press releases to the South Florida Business Journal and the Palm 
Beach Post. AT&T also will post a communication on Twitter, and post a blog regard ing 
the trial. 

AT&T's state external affairs team will begin briefing state and local leaders 
immediately after the fi ling. 

• AT&T wi II distribute internal and external e-newsletters to its employees and 
customers in Kings Point. 

AT&T will activate a microsite to prov ide info rmation regarding the trial. 

In the weeks fo llowing the fil ing of this detailed plan, AT&T wi ll engage in the fo llowing 
additional outreach measures: 

• AT&T will hold community events at different locations around Kings Point to 
provide customers information about the trial and transition. AT&T will send direct mail 
to its customers and run informational advertisements in local media to notify interested 
parties of these meetings. These events will include meetings with local senior groups, 
local churches and synagogues, the local chamber of commerce and economic 
deve lopment agencies, first responders, educators and hea lthcare prov iders. These 
include: 

• Two to four Listening Tour Meetings w ith Key Stakeholders and AT&T's 
state president for Florida within the first 30 days after filing this plan. 

• Two to four Town Hall events within the first 45 days, depending on 
community participation and interest. 

31 See Exhibit F. 
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• AT&T will hold several techno logy training events within the fi rst 90 days to 
demonstrate how to use the JP-based replacement products AT&T will offer in Kings 
Po int. 

5.2. CUSTOMER NOTICE. 

In addition to the customer outreach and education efforts described above, AT&T w ill 
send its residential customers multiple notices regard ing AT&T's plans to grandfather and 
ulti mately sunset ex isting TOM-based services. These notices w ill identify the specific TOM­
based services that AT&T plans to grandfather (and later sunset), the date on which AT&T 
proposes to grandfather or sunset such services, the IP-based alternative service(s) avai lable from 
AT&T, a description of any difference in features or functions between such TOM-based 
serv ices and their I P-based replacements, information regarding the pricing of the IP-based 
alternative serv ices, information about how to contact AT&T for more information or to provide 
AT&T feedback, a statement that the tria ls are be ing conducted under Commission oversight, 
and information about how to contact the Commission with any concerns. AT&T will provide 
these notices through direct mail, email, door hangers, and bill messages throughout the trial. In 
addition. when AT&T seeks approval to grandfather interstate TOM-based services, its customer 
notices fo r these services will include the in fo rmation required by section 63.7 1 of the 
Commission·s rules. 

AT&T will noti fy business customers (both wholesa le and retail) regarding the trials 
through its business customer account teams and sales agents, using the customers ' preferred 
method of contact, which might include emai l, te lephone calls, personal v is its, or some 
combination thereof. AT&T will inform such customers regardi ng its plans to grandfather 
and/or sunset existing TOM-based serv ices and the IP-based wireline and wireless a lternatives 
(including those alternatives' features, capabilities and options) available to them, and assist 
them in developing a migration plan. AT&T will mail such customers section 214 customer 
notification letters before it proposes to grandfather any business serv ices, and before it proposes 
to sunset any such services. In addition, AT&T customer account and sales teams wi ll contact 
each bus iness customer semiannually to prov ide them in formation regarding the trials and to 
consult with them regarding their migration plans. 

Section 6: Protecting Enduring Values 

6.1. PUBLIC SAFETY & NATIONAL SECURITY 

AT&T shares the Commission's commitment to protecting public safety and national 
security. AT&T is dedicated to making sure that, during the tria ls proposed herein, as well as 
during the ultimate transition from TD M-based networks to a ii-IP networks and services, the 
existing level of publ ic safety and national security services is maintained. 
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6.1.1. Preserving 91 11£911 and Next Generation 911 Capabilities 

As a condition to approv ing any Trial Proposal, the Commission has made it clear that 
services provided by trial participants must " in no way diminish consumer access to 911 /E911 
emergency services" and that Public Safety Answering Points (PSAPs) must "continue to receive 
a ll consumer, phone identify ing, and automatically-provided street address location information 
associated with a 91 1/E9 11 call, consistent with existing Commission rules and regulation."32 

Moreover, the Commission has informed potential participants that PSAPs must be "provided 
with at least the same level of network access, resil iency, redundancy, and security that they 
enjoy under agreements and ta riffs currently framing the legacy emergency network."33 As 
explained below, AT&T' s Trial Proposal will meet these conditions. 

Today, AT&T uses its IP network to offer interconnected Voice over IP services (AT&T 
VoiP services) in its ILEC regions.34 AT&T also already is prov iding CMRS service (includ ing 
its Wireless Home Phone service) in its service territory and across the country. During the trial, 
AT&T intends to offer its existing VoiP and CMRS services as replacements for TOM-based 
voice services in the trial wire centers (in some areas, AT&T wi ll offer on ly a wireless 
replacement service ).35 Hence, AT&T is not proposing to offer experimental services as legacy 
replacements, rather AT&T is proposing to expand the reach of its existing IP services, which 
include the abi lity to provide appropriate E9 11 access, and an appropriate wireless service, 
where available. 

a. Vo iP Services 

AT&T's U-verse Voice residential services currently are geographically fixed to the 
consumer's service address. Likewise, bus iness customers can buy fixed VoiP services, but 
customers may augment these services to include a nomadic feature.36 This fixed aspect allows 
AT&T VoiP service to emulate the E9 11 experience enjoyed by users of trad itional telephone 
servi ce.37 When an AT&T VoiP customer dials 9- 1- 1, his or her call is routed to the service's 
network gateway where the call is converted from IP to TOM and delivered to the legacy 
telephone network. Once on the Public Switched Telephone Network (PSTN), the 9-1-1 ca ll hits 

32 Technology Transition Trials Order, 39. 
33 !d. . 39. 
34 Some of these VoiP services are sold as a bundled offering ofU-verse High-Speed Internet access (HSIA), U­
verse TV (IPTV), and U-verse Voice (VolP) or, alternatively, just HSIA and VoiP. AT&T relies on different 
network architectures, such as its VDSL and its IP-DSLAM architectures, to provide these services. Residential or 
consumer service is referred to as "CVoiP," while the business service is referred to as " BVoiP." 

Js See discussion below on AT&T's wireless service. 
36 AT&T otTers non-fixed or nomadic VoJP applications that expand the reach of some business VoiP services. For 
those services, AT&T adheres to the Commission's 911/E911 regulations and directives. By way of example, for 
nomadic interconnected VolP services, the PSAP is provided with the caller's Registered Location, which is initially 
obtained by the service provider and later, if the subscriber changes his or her physical location, must be updated by 
the subscriber. See 47 C.F.R. § 9.3. 
37 AT&T VoiP is presently only offered in or provisioned in areas in which the PSAP is Phase I or Phase n capable. 
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the selective router switch, which queries the Selecti ve Router Database (SRDB) and the Master 
Street Address Guide (MSAG) using the caller's originating telephone number to match the call 
to the appropriate PSAP's Emergency Service Number (ESN). The 9-1-1 call is then routed to 
the PSAP using the ESN. As is the case with traditional TOM-based calls, AT&T VofP services 
provide the PSAP with both the user's call-back number (automatic number identification or 
AN I) and the automatic location information (AU) consistent with existing Commission rules 
and regulation. For AT&T VoiP services, AU information also is verified with the MSAG 
database. Consequently, AT&T VoiP services already provide a reliable and accurate E9 1 I 
service on par with TOM-based 9-1-l calls.38 

Some PSAPs are starting the transition to Next Generation 91 1 serv ice (NG911 ), which 
will provide PSAPs with enhanced features , like use of real time text, still images, and video. 

Due to state and municipal government budget constraints and other issues, the rollout ofNG911 
will take time, however. We anticipate that, before the sunset of the PSTN, it will be common 
for 91 1 Service Prov iders39 to support both traditional E911 and NG91 1 services. For the Trial 
Wire Centers, however, no PSAPs have migrated off the legacy system and onto a NG911 
system, and AT&rs Trial Proposal does not include any plans to migrate those PSAPs offofthe 
legacy system as part of the trial. Consequently, for the foreseeable future, AT&T VoiP 
services wi ll continue to provide routing for 9-1-1 calls to these legacy PSAPs in the manner 
described above and consistent with existing Commission rules. 

For the Trial Wire Centers, AT&T acts as the 91 1 Service Provider for the area PSA Ps. 
Because these PSAPs have not yet transitioned to NG91 I, AT & T does not foresee any reason 
that it would not be able to meet its obligations as a "Covered 911 Service Provider" under the 
Commission's recently released 911 Network Reliability R&0.40 Nonetheless, were these 
PSAPs to green light a plan to migrate to NG911 after the Commission approves AT&T's Trial 
Proposal, AT&T would be wi ll ing to provide the Commission with supplemental information 
that would reassure the Commission of AT&T's intention to abide by the requirements ofthe 
9 I I Network Reliability R&O, including bringing the Commission up to date on any "alternative 
measures'· such a change might require.41 

38 See e.g., IP-Enabled Services; £911 Requirements for IP- Enabled Service Providers, First Report and Order and 
otice of Proposed Rulemaking, WC Docket os. 04-36 and 05-196, 20 FCC Red I 0245, n.80 (20005) ( VolP 911 

Order) ("In general, providers of solely ' fixed ' VoiP services (i.e .. those that are not portable) face fewer technical 
obstacles to providing their customers with E911 service. [References omitted.] It appears that most fixed VoiP 
service providers already have deployed, or are in the process of deploying, E911 services very much like those 
provided to wireline telephone customers."). 
3'~ Also known as System Service Providers. 

40 See Improving 911 Reliability; Reliability and Continuity of Communications erworks, Including Broadband 
Technologies, PS Docket os. 13-75, 11-60, Report and Order, FCC 13-158 (rei. Dec. 12, 20 13) (911 Network 
Reliability R&O) 
41 See Technology Transitions Trial Order,~ 14. 
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b. Wireless Service 

AT&T Mobility's Wireless Home Phone service is a Commercial Mobi le Radio Service 
(CMRS). Wireless Home Phone uses a mobi le base station device to fac ilitate the use of 
AT &T's CMRS voice service in the home by allowing a subscriber to connect traditional 
customer premises equipment (i.e. touch-tone, corded or cordless home telephones) to the 
Wireless Home Phone base station and thereby allow connectivity to AT &T's I icensed 
spectrum- just like any of AT &T's other CMRS voice network-compatible devices.42 

Because it is a CMRS serv ice, Wireless Home Phone is mobi le and can be used at 
different locations and, like AT &T's other CMRS serv ice offerings, presently complies with the 
Commission's ex isting CMRS 9 11 service regulations (47 C.F.R. Part 20). This means that, 
depending on the subscriber's location, Wireless Home Phone wil l provide access to Basic 9 11 
Service (Basic), Phase I Enhanced 9 11 Service (Phase 1), or Phase II Enhanced 9 11 Service 
(Phase II ). As the Commission knows, Phase ll service includes providing the PSAP both the 
telephone number of the originator of the 91 I call and the caller's longitude and latitude in 
conformance with the Commission's Phase II accuracy requirements.43 

Wireless Home Phone is a reliable CMRS product. It provides at least the same level of 
service and access to 911 as other CMRS services. Across the country, consumers have opted to 
replace wire line POTS service with interconnected VolP (e.g., AT&T's U-verse fixed voice 
offering or Vonage's nomadic VolP service) or with wireless service (e.g., by using a traditional 
handset or smartphone or by using a base-station device, like AT &T's Wireless Home Phone) 
regardless of the differences between the 911 access provided by POTS and these alternative 
services. For consumers opting to choose wireless service as an alternative to wirel ine POTS, 
Wireless Home Phone prov ides a convenient, economica l, reliable, and practical choice. AT&T 
recognizes, however, that regulators and the public safety community have raised concerns 
regard ing situations in which consumers are required to accept a different standard of 9 11 
access. AT&T seeks to address these concerns ahead of proposing a wireless service as a 
substitute for wireline POTS. 

AT&T is already working on upgrading the 9 11 capabi lity of its Wireless Home Phone 
o ffering to address the concerns expressed by the publ ic safety community, such as adding an 
ALl funct ion to emulate the customer's experience with wireline TOM service.44 Naturally, this 
effort to enhance the Wireless Home Phone offering is complicated by the mobile aspect of the 
service. To emulate the wireline 9 11 experience in a mobile offering, we are developing 

42 The Wireless Home Phone base station doesn' t have a key pad and relies on the corded or cordless home 
telephone to dial telephone numbers. Wireless Home Phone includes caller-10, call forwarding, and voicemail 
features. 
43 47 C.F.R. § 20. 18(h). 
44 Today, with wire I ine telephony, calls to 9-1-1 provide both the call back telephone number (ANI) and the Master 
Street Address Guide (MSAG) location- i.e., the dialing party's actual s treet address. 
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enhancements that will allow AT&T to send MSAG information to the appropriate PSAP while 

the device is at a registered service address. Under any such solution, the serv ice would have to 

allow subscribers to update their MSAG address easily and accurately when the base station 
device has been moved to a new location.45 To the extent a customer uses the device while in 

motion (such as in a mobile home or other vehicle), the device would provide the same 911 
funct ionality as any other CMRS device. AT&T will not seek to grandfather its TOM-based 

vo ice services until these enhancements are available. 

6.1.2. Safeguards to Ensure Public Safety Functionality in Adverse Conditions 

In any trial of IP-based services, the Commission wants providers to demonstrate that 

they "wi ll be able to immediately restore [their] legacy serv ice, fix [their] IP-based service, or 

provide a comparable service."46 This condition has already been addressed for AT &T's 

proposed trial because (1) AT&T is planning on replacing legacy serv ices with tested AT&T 
VoiP serv ices, which are highly reliable; and (2) AT&T has long-standing and well-tested 

maintenance and repair operations and procedures to address the occasional service disruption. 

Likewise, AT&T has the personnel, equipment, experience, and training to address service 

disruptions caused by natural or manmade disasters (e.g., hurricanes, tornados, or derechos). 

The AT&T VolP services that AT&T plans to use during the Wire Center Trial are 

already in place in those wire centers, as well as in hundreds of other wire centers across 

AT&T's in-region footprint. They have been tested over time and under various conditions. 

AT&T intends to offer these services in place of legacy services- first on a voluntary basis and 

ultimately as a replacement for discontinued services. These services are generally available in 

the marketplace, and have been for years-they are not in any way new or experimental. 
Consequently we already have practices and procedures in place to maintain and test facilities 

and to address service disruptions. During the Wire Center Trials, AT&T will exercise the same 
standard of maintenance, repair, and replacement for its IP-based services that it applies when 

maintaining, repairing, and replacing legacy services. 

In addition to everyday efforts to maintain and repair AT&T VoiP services, AT&T stands 
ready, today, to respond to man-made and natural disasters that are capable of inflicting 

s ignificant damage to communities at large, resulting in commercial power outages and 

destruction of faci lities. As explained in prior filings with the Commission, AT&T has the 

personnel, equipment, and know-how to respond to such events.47 

45 If the wireless device were not at the registered MSAG location, then the service could still provide the calling 
party' s ANl and ALl , i.e., the latitude and longitude of the caller's location, as appropriate for any other wireless 
device operating on AT&T' s licensed spectrum. 
46 Technology Transition Trials Order, Appendix B, ~ 17. 
47 See, e.g. , Comments of AT&T, PS Dockets Nos. ll-60, 10-92, 06-119, pp. 3-12 (filed July 7, 2011) (AT&T July 
2011 Comments). 
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The first line of defense is a hardened network. AT&T protects its facilities from 
physical damage by designing them to meet or exceed industry standards for continued 
operations during a wide range of natural and man-made disasters. This design focus includes 
reference to specific conditions inherent to the local environment (e.g., frequency o f earthquake 
activity, susceptibi lity to hurricanes, like lihood o f wild fires, etc.). At a minimum, AT&T 
requires that c ritical equipment comply with Network Equipment-Building System (NEBS) 
guide lines developed originally by Bell Labs and then later maintained by Telcordia 
Technologies, Inc., now Ericsson. Moreover, AT&T is a leader in the measurement of network 
re liability by adapting the manufacturing model of defects per million (DPM) to the 
measurement of rel iability in its own networks. Through the DPM measurement, AT&T is able 
to rapidly and accurately determine the root cause of a network outage and to hold the 
responsible party (e.g., vendor, supplier, process, or business unit) to account with the aim of 
avoiding similar events in the future. 

In addition to hardening the network, AT&T has invested in a Network Disaster 
Recovery (NOR) program whereby AT&T "stri ves to deli ver the highest levels of service, 
quality, and re liabil ity under all circumstances.'"'8 Under the NOR program, AT&T stands ready 
to mobilize personnel and equipment by pre-staging and distributing mobile disaster response 
techno logies across the country. For example, AT&T has specially-des igned tractor-trailers. 
which act as virtual network o ffices and mobile command centers, called Emergency 
Communications Vehicles (ECVs), and sel f-contained mobile cell s ites (e.g ., cell s on wheels, 
COWs, and cells on light trucks, COLTs) and sate llite COLTs, which employ a satellite link to 
provide vo ice and data service within 30 minutes of arriving on s ite.49 

Additionally, AT&T maintains other emergency equipment and logistical support ready 
for quick deployment, such as portable generators, industrial chill ers, dewatering pumps, diesel , 
gasoline, compressed natural gas fuel tanker capability, and mobi le local fuel storage cells. 
AT&T maintains a robust, best-in-class disaster recovery program, prepared to set up a 
"M.A.S.H."-style tent city, with thousands of military-grade Meals Ready to Eat (MRE) and 
complete life, health, and safety support for AT&T's army o f restoration personnel. When a 
te lecommunications disaster strikes, it does not necessarily leave any supporting infrastructure, 
so AT&T is prepared to operate a self-sufficient restoration camp, whenever necessary.50 

AT&T applies the same staff, equipment, and know-how to AT&T VoJP services. 
Therefo re, the switch from rel iance on TDM-based services to VolP services will not dimini sh 

48 See id., pp. I 0- 12. See also: hltp://www.corp.att.com/ndr/. 
49 An example of this can be seen in AT&T's response to the EF-5 tornado that struck Moore, OK, on May 21 , 
20 13. http://www.coro.att.com/ndr/deployment 201 3 moore tomado.html. 

so AT&T was the first company in the country certified by Department of Homeland Security under the PS-PrepTM 
standards. See: https://www.dhs.gov/news/20 12/03/ 14/dhs-announces-att-ps-prep-ccrtification ("The Department 
of Homeland Security {DHS) announced today that AT&T Inc. has become the first private sector company to be 
certified to DHS-selccted standards under the Vo luntary Private Sector Preparedness Program. PS-PrepTM"). 
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AT&T's investment in disaster recovery preparedness, lessen AT&T's commitment to respond 
quickly to disaster events, or otherwise undermine AT&T's abilities to address the unique 
challenges presented by such events. So, whether through everyday maintenance and repair 
operations or through disaster recovery plans, AT&T has contingencies in place to address the 

Commission's concerns about confronting events that might compromise public safety. 

6.1.3. Protect Essential Communications Services for Safety of Life and Nalional 
Security. 

In the Technology Trial Order, the Commission emphasized that the proposed trials 
would not "be permitted to threaten our country's essential national security and public safety 
communications systems." 51 As noted, certain departments and agencies of the United States 
Government "maintain communications systems that today rely heavi ly on legacy TDM-based 
networks and scrvices."52 In the Order, the Commission mentioned two by name-i.e. , 
Department of Defense (DOD) and the Federal Aviation Administration (FAA)-but other 
executive branch agencies may be in the same situation. Therefore, the Commission directed 
applicants that any proposed trials "must ... allow for the continuation of TOM-based networks 
and services for critical Federal systems until il is proven that!P-based solutions can meet 
system requirements for the performance of safety of life and national security missions."53 

Our study indicates that there are no DOD facilities or facilities of any other Federal 
executive branch agency, including the FAA, served by any legacy TOM-based network 
fac ilities or services originating from the Trial Wire Centers. Nevertheless, to the extent such 
fac ilities ex ist, AT&T is committed to maintaining them unti l it is proven that AT&T IP-based 
solutions can meet system requirements for the performance of safety of life and national 
security missions. 

6.1.4. Ensure NeLwork Security 

The Commission has requested detailed descriptions, including supporting data, 
regarding the security practices that applicants have undertaken to secure IP-based infrastructure 
and descriptions of the Supply Chain Risk Management (SCRM) practices appl icants wi ll follow 
in the course of conducting their experiments. Network and information security are a 
cornerstone of AT &T's operations worldwide. AT&T has in place today a comprehensive risk 
management program to ensure the security and integrity of its network and services, including 
our IP-based infrastructure. In this section, AT&T provides an overview of that program, which 
wi ll apply to the wireless and wireline IP-based services AT&T will offer in place ofTDM both 
during and after the trials proposed here. Given the sensitivity of providing more detailed 

51 Technology Transition Trials Order,~ 42. 
S2 /d. 

53 /d.. Appendix B, ~ 18. 
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information on AT&T s security practices, additional information may be provided upon request 

in direct consultation with the Commission. 

AT&T has a long history of collaborating with the Commission on emerging issues and 
security standards development through the Communications Security Reliability and 
lnteroperability Council (CS RJC). We also participate in the communications sector 
coordination process for critical infrastructure, which is led by the Department of Homeland 
Securi ty (DHS). AT&T also notes that on February 12, 2014, the National Institute of Standards 
and Technology (NIST) published its initial baseline Cybersecurity Framework to fulfill 
President Obama 's Executive Order on cybersecurity, which proposes a set of baseline 
requirements for critical infrastructure. 54 NJST designed that framework based on industry 
standards and best practices, with input from the communications sector and other stakeholders. 
The implementation and continued evolution of the NIST framework shou ld be a cooperative 
effort that includes industry and government agencies. In addition, any standards that the 
Commiss ion develops in th is area should broadly apply to aii iP service providers, including 
providers of VoiP serv ices. 

a. AT &r s Security Practices 

AT &T's corporate policy and practice is to protect its information resources from 
unauthorized or improper use, theft, accidental or unauthorized modification, disclosure, transfer, 
or destruction, and to implement protective measures commensurate with their sensitivity, value, 
and criticality. AT&T's information resources include any owned or managed systems, 
applications, and network elements, and the in formation stored, transmitted, or processed with 
these resources. AT&T develops and issues specific internal standards and other reference 
materials in support of this policy, collectively referred to as the "AT&T Security Pol icy and 
Requirements" (ASPR). ASPR includes policies addressing AT&T's workforce; its technology, 
vendor, contractor, and supplier contracts; and overall compliance, as well as related risk­
assessment practices. Given the dynamic environment that AT&T supports, ASPR is continually 
re-evaluated and modified as industry standards evolve and as circumstances require. 

AT&T's program is built upon industry standards such as ISO/IEC 27001:2005. AT&T 
has undertaken an audit of its enterprise security policies, program and practices, resulting in 
formal certification to the IS027001 :2005 In format ion Security Management Standard, 
including the latest certification, which covers hosting and cloud services. Consistent with such 
certification, AT&T: ( I) systematically examines the organization's information security risks, 
taking account of the threats, vulnerabilities, and impacts; (2) designs and implements a coherent 
and comprehensive suite of information security controls and/or other forms of risk treatment 
(such as risk avoidance or risk transfer) to address those risks that are deemed unacceptable; and 

54 Framework .for Improving Critica/ln.frastructure Cybersecurity, Version 1.0, National Institute of Standards and 
Technology, Feb. 12,20 14. Available at http://www.nist.gov/cyberframework/. 
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(3) has adopted an overarching management process to maintain information security controls 
that continue to meet the organization's information security needs on an ongoing bas is. AT&T 
follows standards and certifications required for specific lines of business, including SSAE 
16/ ISAE 3402/SOC I (formerly SAS 70), SOC 3 (formerly SysTrust), Payment Card Industry 
(PCI) Data Security Standard (DSS), HITRUST, or similar certifications or audits. 

Further, AT & T actively participates in a wide range of standards bodies that include 
initiatives related to information security including the Internet Engineering Task Force ( IETF), 
A lliance for Telecommunications Industry Solutions (A TrS), 3rd Generation Partnership Project 
(3GPP), GSMA, and the Nationa l Institute of Standards and Technology (N IST). 

AT&T regu larly conducts internal reviews of operations and applications functions to 
ensure adherence to established security procedures. AT&T reports the results of these reviews 
to its regiona l security managers and executive management. A T&T's internal review of 
business unit and operational compliance with security requirements consists of a comprehensive 
review of an organization· s adherence to regulatory guidelines and internal po licies, controls, 
and procedures, as appl icable. AT&T security auditors and assessors evaluate the strength and 
thoroughness of compliance. Assessors rev iew security policies, user access controls, and risk 
management procedures over the course of a com pi iance engagement and report the findings to 
all key stakeholders. 

More spec ific to cybersecurity, AT&T maintains an extensive security program for the 
detection and mitigation of cyber threats. There are multiple components to the program 
including physical and logical access contro ls; network perimeter protection; intrusion detection; 
workstation security management; security status checking and vulnerability testing; risk 
management; security advisory program; security incident reporting; management and response; 
security compliance reviews; internal and external reviews and audits; real time traffic 
monitoring; change management; business continuity and disaster recovery; AT&T corporate 
management engagement; strategy for continuous improvement; personnel security; security 
awareness and education; and security training and certifications. 

AT&T also has in place control frameworks that span various network assets including 
appl ications, databases, servers, end-user devices (e.g., personal computers), modems, routers 
and switches, and firewalls. These control areas can include, but are not limited to, as 
appropriate, authentication, authorization, user and session management, data protection, data 
validation, error and exception handling, aud iting and login, configuration management, account 
control, identification, system protection and integrity, patch management, anti-virus, disk 
encryption, host intrusion, and a variety of other security controls. With respect to company 
security practices that may be broadly applicable across sectors and throughout industry, AT&T 
employs processes and procedures in each of the following functional categories: separation of 
business from operational systems; separation of duties for administrators and users; use of 
encryption and key management; identification and authorization of users accessing systems; 
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asset identification and management; monitoring and incident detection tools and capabilities; 

incident hand ling policies and procedures; mission/system resiliency practices; and security 

engineering practices. 

AT&T also mai ntains the security of its mobi le network. AT &T's Radio Access 

Network (RAN) compl ies with 3GPP airl ink security standards, as well as AT&T Security 

policies, which are in tum certified to the ISO/IEC 27001:2005 Information Security 

Management Standard. The RAN uses secure protocols in order to maintain and manage 
communication with the mobile station, as well as specific procedures that include power control 

and handover management. An important security mechanism that protects the radio link against 

eavesdropping is encryption, which protects both user data and network control information. 

AT&T and its employees also interact with and participate in several U.S . and 
international security organizations, including, but not limited to the fo llowing: 

• Communications Sector Coordinating Counci l (CSCC); 

• National Security Telecommunications Advisory Council (NSTAC); 

Computer Emergency Response Team/Coordination Center (CERT/CC); 

• Forum of International Response and Security Teams (FIRST) Team; 

• U.S. Department of Homeland Security's National Security Telecommunications 

Advisory Committee (NSTAC) and its National Coordinating Center (NCC) for 

Telecommunication; 

• U.K. Centre for the Protection ofNationallnfrastructure (CPNI); 

• National Security Information Exchange (NSIE); 

• Various Information Sharing and Analysis Centers (JSACs), including 
Information Technology-ISAC and communications-ISAC; 

• US lnfraGard; 

• Security activities within the Internet Engineering Task Force (IETF) . 

AT&T also participates in the following government cybersecurity initiatives: 

• National Infrastructure Protection Center (NIPC); 

• National Telecommunications and Information Administration (NTIA); 

• Network Reliabil ity Steering Committee (NRSC) . 
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b. Supply Chain Security Requirements 

AT&T deals with a carefully selected and limited number of well-established core 
network router and switch vendors, and has trusted re lationships with these manufacturers and 
vendors that have developed over time. When conducting due diligence in the selection of 
network equipment, AT&T may, among other things, evaluate hardware and software to ensure 
it meets AT &T's security standards; test equipment to ensure data transfers cannot be intercepted 
or redirected; test software to ensure data transmission security; examine manufacturer's 
provenance and bus iness hi story; and consult with the N I ST or the Department of Commerce. 

AT&T generally requires its vendors to comply with the specifications applicable to the 
network equipment, software, and devices that it procures. Compliance with these specifications 
is an important factor in the vendor selection process. ln addition, vendors generally are required 
to comply with AT &T's Supplier Information Security Requ irements (S ISR), a detailed set of 
information and data security requirements incorporated into contracts. SISR, among other 
things, requires a vendor to document its security contro ls and procedures and requires that they 
be made available to AT&T for audit. These SISR requi rements are an integra l part of ASPR. 
A ll suppliers and contractors and agents of the AT&T companies are responsible for protecting 
AT&T in fo rmation resources to preserve the confidentiality, integri ty, and availability of 
computing, networking, and information assets. Suppliers and contactors are trained before 
being admitted into an AT&T workspace. 

c. IP Telephony 

The security challenges associated with IP services include the risk of to ll fraud, concerns 
over data transmission and eavesdropping, voice phishing, denial of service attacks and spam.55 

Most, if not all, of these threats are not new; they existed on traditional TOM networks too. 
With proper precautions in place, security threats can be managed and minimized. Recently, a 
range of standards and best practices to address these concerns have emerged. 

AT&T follows standard security practices for I P-based services as part of its security risk 
management program. During the trial , and throughout the transition, AT&T will continue its 
review of emerging cybersecurity threats and security standards to determine which are 
appropriate to protect its IP-based infrastructure. In 20 I 0, the Commission, through CSRIC 
(working group #2A, which was co-chaired by AT&T), refreshed its cybersecurity best practices 
from its predecessor the Network Reliability and lnteroperabi lity Council (NRJ C) and added 
several practices re lated to YoiP. These include the suggestions that: service providers and 
network operators should use dedicated VoiP servers; service prov iders and network operators 
should block protoco ls meant for internal YoiP ca ll control use at the YoiP perimeter; service 

ss hnp://eandt .thcict.org/magazine/20 I 1/07/voicing-securitv-concerns.cfm. 
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providers should proxy remote HTTP access to VolP perimeter firewalls; network operators 
should ensure that network services are hardened and have authentication, integrity and 
authorization controls in place to avoid inappropriate use of services; and equ ipment suppliers 
should harden their equipment. 

These recommended practices are based upon standards developed by the Defense 
Information Systems Agency (DISA), the National Securi ty Agency's (NSA) Security Guidance 
fo r Deploying IP Telephony Systems and the PacketCable Securi ty Speci fications. In addition, 
the industry has developed a range of common practices for the protection of IP-based te lephony 
services, including NIST 800-58 Security Cons iderations for Voice Over JP Systems. Most of 
these documents apply ex isting cybersecurity practices-such as hardening, encryption, access 
controls etc.- in a Vo iP configuration. 

6.1.5. Ensure Adequate Backup Power 

In its Technology Trials Order, the Commission asks appl icants to supply suffic ient 
in formation to help the Commission "evaluate the measures that wi ll be taken to maintain 
communications serv ices in the event of a power outage."56 In particular, the Commission is 
focused on compliance w ith the Commission's rules recently adopted in the 911 Network 
Reliability R&O. 

As to the 911 Network Reliability R&O, the Commission has directed Covered 911 

Service Providers to submit an annual re liabi lity certificat ion, which includes certifications with 
respect to backup power. 57 The rule adopted in 2013, and which is still subject to Office of 
Management and Budget approval under the Paperwork Reduction Act, requires certification 
w ith respect to the manner of backup power (fi xed or portable generators, batteries, fue l ce lls, or 
combination), the duration of backup power (24 hours fo r Central O ffices that directly serve a 
PSA P; 72 hours for such Central Offices if they also host a selective router), testing and 
maintenance of backup power equipment, and design of backup power equipment (e.g., fully 
automatic operation, stand-alone functioning). 58 If the Covered 9 11 Service Prov ider cannot 
certi fy to a ll these e lements, the rule also allows it to certify to aLternative measures employed 
by the provider to mitigate loss of service. 

56 Technology Ji-ansition Trials Order, 44. 

s7 A "Covered 911 Service Provider'' is defined as: "Any entity that: (A) Provides 911, E911, or G911 capabilities 
such as call routing, automatic location information (ALI), automatic number identification (A I), or the functional 
equivalent of those capabilities, directly to a public safety answering point (PSAP), statewide default answering 
point, or appropriate local emergency authority as defined in sections 64.3000(b) and 20.3; and/or (B) Operates one 
or more central offices that directly serve a PSAP. For purposes of this section, a central office directly serves a 
PSAP if it hosts a selective router or ALII A I database, provides equivalent NG911 capabilities, or is the last 
service-provider facility through which a 9 11 trunk or administrative line passes before connecting to a PSAP." 9/1 

etwork Reliability R&O, Appendix B, Rule 12.4(aX4). 

ss 911 Network Reliability R&O, Appendix B, Rule 12.4(c)(2). 
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With respect to the Trial Wire Centers, AT&T is a Covered 9 1 I Service Provider and, as 
such, it fully intends to comply with all applicable Commission rules regarding 911 network 
reliability and backup power. Today, on the network side, A T&T's IP networks rely on 
commercial power with a combination of fixed and portable generators and batteries to supply 
backup power in case of loss of commercia l power. 

The Test Wire Centers have fixed diesel-fueled, backup engines. As a general practice, 
AT&T strives to maintain a minimum of72 hours· worth o f fue l in the engine tanks at all times. 
For its disaster recovery efforts, AT&T has an emergency fueling plan, which is managed by its 
Emergency Response Center and Fleet. And AT&T has a strategic partnership with a national 
fuel ing vendor that is capable of drawing upon resources from around the country in support of 
emergency refueling efforts. 

In add ition to the backup engines, each Test Wire Center has backup battery arrays. The 
Carbon Hill Wire Center has a 7.7 Battery Hour Reserve (BHR) and Kings Point has a 3.6 BHR. 
The BHR is the estimated battery life in terms of hours. Besides these backup power battery 
arrays. AT & T has portable generators available to support the fixed engines in the event of a 
failure for any reason. Portable generators are not typically staged at the wire center, but they 
are close enough for AT&T to deploy them before exhaustion of the battery reserve life of the 
direct-current plant (i.e. , backup battery array) for each office. With the portable generators, run 
times vary by the s ize of tank and the engine and current office load. 

A s ignificant difference between the network architecture of the TOM network and the IP 
network is that the IP network is more distributed, meaning that not all of the critical network 
elements are found within the confines of a wire center. These distributed elements are also 
powered by commercial power with battery backup power. Typically, depending on the facili ty 
in question, the backup power for distributed network elements runs from approximately four to 
eight hours. Power to these distributed facilities, like a DLC remote terminal, is also backed up 
by portable generators that are designed to be eas ily and quickly deployed and operationalized. 
The only di stri buted network faci lity that relies so lely on batteries for backup power is the fiber­
to-the-premises optical network terminal (ONT), which norma lly operates on commercial power 
drawn from the subscriber's home or place of business. Depending on circumstances, the ONT 
backup power lasts approximately eight hours. 

AT&T provides customers information regarding the battery backup for the terminal 
equipment used with AT&T's YoiP serv ices online at its U-verse Voice Support web page.59 

There, and in other customer-facing documents, AT&T alerts subscribers to the differences 
between traditional telephone service and AT&T YoiP service, the di fferent devices used to 
provide the service (e.g. , residential gateway and ONT), how such equipment is powered, their 
respective backup power options, and instructions on what to do in preparation for and during 

s<~ See: http://www.att.com/esupport/article. jsp?sid=KB409162#fbid=YnOOinKDISU. 
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commercial power outages with the aim of improving the subscriber's backup power battery life. 
During the trial, the same information wi ll be readi ly available to customers of the Trial Wire 
Centers. 

On the customer side of the demarcation point, AT&T U-verse VoiP, HSJA and IPTV 
service rely on a residential gateway (RG) for customer access. Customers simply plug in 
traditional corded or cordless home telephones to access the VoiP service.60 The RG runs on 
commercial power but has a self-contained, rechargeable backup battery device that attaches to 
the power wall socket on one side and the RG on the other.61 Should a subscriber lose 
commercial power, the battery device automatically provides backup power for approximately 
four hours. 

Likewise, for Wireless Home Phone, the base-station device has a manufacturer-provided 
rechargeable battery pack that has an approximate 36 stand-by hours and three and a half (3 .5) 
talk-time hours.62 

6.1.6. Report Network Outages 

In the Technology Trial Order, the Commission stated that, during any "experiments," 
the trial applicants should "commitO to fil ing outage reports and PSAP notifications consistent 
with the Part 4 rules.'.63 The YoiP services that AT&T will use in the Trial Wire Centers to 
replace existing TOM-based services are not experiments but rather tested services (see 
discussion above). As such, with respect to these serv ices today, AT&T is presently reporting 
outages as set forth in the Part 4 rules and is committed to continue doing so during the Trial and 
going forward.64 

Similarly, Wireless Home Phone is a tested CMRS product and CMRS outages affecting 
Wireless Home Phone customers are presently reported in conformance with 47 C.F.R. § 4.9(e). 
AT&T fully expects any enhanced, successor product to be handled in a similar fashion. 

6.1. 7. Continued Compliance with CALEA 

The Commission seeks acknowledgement from appl icants that services used by 
customers during any approved trial "will satisfY the Communications Assistance for Law 
Enforcement Act {CALEA), their obligations under Titles 18 and 50, and similar State 

60 While traditional corded phones do not reply on commercial power, cordless phones do. The backup power 
options for a subscriber' s cordless phone would depend entirely on the make and model. 
61 With future models of the RG, the backup power will be contained within the RG unit itself. 
62 The rechargeable battery can be recharged by commercial power and by tapping into a motor vehicle electrical 
system using an inverter or the vehicle' s power port or cigarette lighter. 
63 Technology Transition Trials Order,, 45. 
64 47 C.F.R.§§ 4.1 et seq. 
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requirements.''65 With respect to AT&T VoiP serv ices, AT&T presently compl ies with its 
CALEA and other law enforcement obligations. With respect to CALEA in particular, AT&T 
VolP services are compliant with the A TIS-I 000678.v2.2006 (also known as T I.678) standard. 

Likewise, AT&r s wireless services are CALEA compliant. Our Wireless Home Phone 
product today complies with the J-STD-025 for TOM-based wireless service. Moreover. with 
the rollout o f AT&T's Voice over L TE (VoLTE) service, Wireless Home Phone wi ll comply 
with the appropriate IP-based standard (ATIS 0700005). Again, AT&T fu lly expects any 
enhanced , successor product to be handled in a similar fash ion. 

6. 1.8. Maintain Network Reliability 

As prev iously noted, the Commission is expecting trial applicants to show that they will 
maintain the "current levels of reliabi lity, including the abil ity to function during commercial 
power fa ilures and security from external attack, shou ld be maintained in an experiment."66 To 
this end, the Commission is interested in considering "the extent to which applicants will follow 
the CSRI C best practices in the course of conducting their experiments," both with regard to 
their new networks and their transitioned networks.67 

In its efforts to build and maintain a rel iable and resilient network, AT&T strives to apply 
best practices wherever and whenever such practices are appropriate to the situation at hand. 
AT&T is an active participant in CSRIC, and has willingly adopted CSRJC best practices as 
appropriate to the field conditions and the nature of the service offering. During the trial , AT&T 
will continue to fo llow the CSRJC best practices, as applicable, with respect to its legacy 
network and in the prov ision of VoiP and Wireless Home Phone serv ices. 

Both AT&T VoiP services and AT&T's wireless services are hi ghly reliable. With 
respect to AT&T VoiP services, these services are at least as rel iable as competitive fixed YolP 
services offered in AT &T' s in-region territories.68 Apart from the inherent reliability of the 
AT&T VoiP services, AT&T has committed to a program to address the occasional , temporary 
loss of commercial power (see discuss ion above on Backup Power), as well as the more serious 
challenges posed during and after man-made and nature disasters (see Safeguards to Ensure 
Public Safety above). 

6.1. 9. Provision of Public Alerts 

The Commission correctly presumes that "applicants who support provision of Wireless 
Emergency Alerts (WEA) over some or a ll of their service areas' legacy infrastructure will 

6s Technology Transition Trials Order, 1[46. 
66 /d., Appendix B, 24. 
67 /d. 
68 Both Comcast in Kings Point and Charter Communications, Inc., in Carbon Hill offer competing VolP services. 
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continue to provide WEA or provide equivalent alerting capability in such areas."69 With regard 
to AT&T, that presumption is correct. This trial will in no way alter or diminish AT&T' s 

provision of WEA. 

Emergency Alert Systems (EAS) will not be affected by AT&T's Transition Trial 

because EAS are not dependent on legacy TDM fac ilities. As for AT &Ts U-verse television 

serv ice, in particular, we monitor, receive, and retransmit emergency alerts independently of 
TOM serv ices. 

According ly, during AT&T's Transition Trial, there should be no issue with sustain ing 
and prov iding current levels of public alerts. 

6.1.1 0. Public Safety Priority Services 

The Commission also presumes that during any trial, applicants "will accommodate 

priority access, routing, provis ioning, and restorati on for essential national security and 
emergency preparedness communications."70 In particular, the Commission high lighted the 

importance of Wireless Priority Service (WPS), Government Emergency Telecommunications 

Service (GETS), and Telecommunications Service Priority (TSP) as being "at the core of 
community planning" and "vital for tactical, emergency response."71 None of these serv ices wi ll 

be adversely affected by the proposed trial. 

GETS traffic prioritization has been engineered into AT&T's business YoiP offering 

allowing call prioritization across the lP and TOM networks. GETS prioritization has not yet 

been engineered into the AT&T's consumer VoJP offering (e.g., U-verse). GETS calls will still 

complete across the CYoiP platform, but call prioritization would only occur on a portion of the 

call that was engineered for NS/EP priority, (e.g., a TDM or BVoJP portion). WPS wi ll not be 

adversely impacted by the Wire Center Trial. WPS access is currently available through 
AT &T's Wireless Home Phone service.72 

During the Trial, AT&T will support and comply with all TSP rules and policies for 
applicable services- i.e., those services that have a Layer 1 component to the 

circuit. Specifically, in the Trial Wire Centers, AT&T wi ll be able to tag AT&T VoiP service 
circuits to provide priority service for our TSP subscribers.73 As for any future enhanced version 

69 Technology Transition Trials Order, Appendix B, 1] 25. 
70 !d. , Appendix B, 1] 27. 

71 !d. 

72 AT&T Mobility subscribers seeking to use the Wireless Home Phone service for WPS access will need a SIM 
card provisioned for such access and will need to pay a subscription for the service. Access to GETS does not 
require a paid subscription, but subscribers are charged when GETS is accessed. 
73 While not anticipating any issues, AT&T is willing to take any unforeseen matters to the Commission 's TSP 
Oversight Committee. 
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of Wireless Home Phone, there would be no individualized Layer 1 element to prioritize.74 

Restoration of wireless network service is appropriately prioritized to address the needs of 

Wireless Home Phone subscribers. 

6.2. UNIVERSAL ACCESS 

6.2.1 . Access for Persons with Disabilities and Populations with Unique Needs. 

During the trial (and, indeed, the broader IP transition), AT&T wil l continue to meet its 
historic commitment to satisfy ing the communications needs of persons w ith disabilities and 
populations w ith unique needs (i ncluding seniors, persons w ith limited Engl ish proficiency, low­
income populations, and residents ofTriballands).75 That commitment dates to AT&T's 
founding, and is un~aralleled in the communications industry and a model for service providers 
in other industries. 6 That wi II not change during the trials. To meet that commitment, AT&T 
has developed an outreach plan for persons with disabilities and other populations with unique 
needs as an integral component of the trials. That plan has five elements: identify ing customers 
w ith disabilities in the trial wire centers; customer outreach and education; customer care and 
support; identi fy ing accessible technology so lutions; and transitioning persons with disabilities 
from one service to another. 

a. Customer Identification 

An essential component of AT &T's outreach plan for persons with disabilities and other 
populations with unique needs is to identify these customers so that we can provide notice of the 
trials, accommodate their needs, and prov ide them a means to communicate with AT&T with 
any concerns or issues they may have. However, AT&T does not generally request customers to 
self-identi fy any disabil ity or keep any records identifying customers with disabil ities or who use 
assistive technology. As a consequence, AT&T is seeking the cooperation and assistance of 
national, state and local disabi lity organizations with expertise regarding a range of disabilities to 
help AT&T identify customers with disabilities while simultaneously maintaining those 
customers ' reasonable expectations of privacy. Already, AT&T has met with disabi lity 
advocates and experts representing a dozen national organizations to share its plans for the trial 

74 The Wireless Home Phone base station device is like any hand-held wireless device; that is, it is owned by the 
subscriber. AT&T does not dispatch repair services for CPE. 
75 As discussed in section 6.2.2., one of the IP-based replacement services AT&T will offer in the trial wire centers 
is its Wireless Home Phone service. The price of Wireless Home Phone is lower than a typical customer pays today 
for traditional POTS service, providing low income consumers (including elderly customers on a fixed income) a 
low-cost option that meets their budgetary needs. 

76 
Indeed, Alexander Graham Bell, the founder of AT&T, was a teacher of deaf people, and his invention of the 

telephone in I 876 was an outgrowth of his efforts to develop the first hearing aid. Global Initiative for lnclusive 
Info rmation and Communication Technologies (G3ict), White Paper, Accessibility, Innovation, and Sustainability at 
AT&T: How a culture of inclusion and the adoption of Universal Design at AT&T drive business processes to serve 
persons with disabilities, at 13 (20 13) (listing early accessibility milestones at AT&T) (available at: 
http: //www.att.com/ Common/merger/ files/pd f/G3ict White Paper.pd0, attached hereto as Exhibit G. G3ict is an 
Advocacy Ini tiative of the United Nations Global Alliance for ICT and Development, which seeks to facilitate and 
support implementation of the Convention on the Rights of Persons with Disabilities. 
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and to discuss the limitations we face in identifying customers with disabilities. AT&T will 
work with these organizations to develop a plan for providing persons with disabilities detailed 
information regarding the trials, and the steps AT&T will make to ensure they continue to have 
access to accessible communications technologies and services. That plan wi ll rely on those 
organizations to contact their constituents directly to provide them such in formation using 
communications media appropriate for individuals with different disabilities. AT&T is soliciting 
proposals from these disabil ity groups regarding how they will identify and communicate with 
their constituents. 

b. Outreach/Communications 

As discussed in Section 5, AT&T has deve loped a detailed and extensive customer 
outreach and communications plan to ensure that a ll of our customers rece ive appropriate notice 
and information about the tria ls, and their potential impact on customers. AT&T wi ll include in 
this in itiative messages and communications media specifically tailored to meet the needs of 
persons with various disabi lities, and popu lations with unique needs. In particular, AT&T will: 

• Work with national disabi lity organizations to identify and begin outreach to local 
disability organizations in the trial areas and brief those local organizations on the IP 
trials; 

Inc lude in customer notices regarding the trial a telephone number that customers 
can call to speak with representatives at AT&T's Disability and Agi ng Center, who are 
specially trained to assist seniors and customers with disabilities and wi ll be able to 
communicate using TTY; 

• Launch an accessible website with information about the IP transition for 
customers with and without disabi lities; 

• Ensure that info rmation it posts to the web about the tria ls w ill be accessible to 
customers who are blind, with low vision, or other disabilities; 
• Provide customer service agents and reta il employees with training materials 
about the impact of the IP Transit ion on customers with disabilities; 

• Hold training sessions for local disabi lity organizations, and for seniors; 

• Provide in formational materials to local disabil ity organizations and seniors 
groups, and support their efforts to educate their constituents about the trials, how AT&T 
plans to address the needs of persons with disabilities and seniors, and how to provide 
feedback about their experiences to AT&T; 

• Co llaborate with other organizations in the development of outreach material; and 

• Engage w ith local disability organizations and groups for sen iors upon request , 
and participate with them in trial-related events. 
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c. Customer Care Process 

AT&T' s customer care and support plans a lso have been designed to accommodate 
persons with disabilities and populations with unique needs. Among other things, AT&T has 
designed its customer care webpages and online tools to be accessible by persons with 
disabilities and populations with unique needs (for example, the customer care webpages are 
avai lable in English and Spanish). We also have provided customer care agents at AT&T's 
Disability and Aging Center training and other materials regarding the trials, and how the 
transition could impact assistive technology to ensure they provide appropriate care and support 
to persons with disabil ities and seniors. 

d. Technology 

In secti on 4 and the detailed product sheets attached as Exhibit E, we have provided 
detai led information regarding the transition, including information about the TOM-based 
products and services offered in the trial wire centers, their IP-based wireline and wireless 
replacements, and any differences in features. functions and capabi lities between them. As 
discussed above, AT&T still is developing some of these replacement services, and is in the 
process of upgrading others to meet its customers' needs and the fundamental network values 
discussed above. For example. AT&T is upgrading its Wireless Home Phone service to provide 
enhanced location accuracy, and to ensure that health monitoring and other devices will function 
properly. 

In developing and upgrading its IP-based wire line and wireless services, AT&T has 
sought to ensure that they will meet the needs of persons with disabil ities, seniors and other 
populations with unique needs. We recognize the concerns such persons may have regarding the 
impact of the TOM to IP transition, and plan to address accessibil ity issues head-on during the 
trial so that we can work cooperatively with disabil ity organ izations, sen iors and others to 
develop appropriate technical solutions, consistent with our product/serv ice des ign and 
development process outli ned above. 

e. Speci fi c Customer Transitions 

In the foregoing subsections, we have described AT&T's general plans for addressing the 
unique needs of persons with disabilities, seniors and other populations so they have access to 
IP-based communications products and services that meet their needs, and are providing them 
information needed to make the transition from TOM to IP during the trial. But we recognize 
that each of our customers is a unique individual, and may have needs or concerns that we may 
not have anticipated. As a consequence, we have implemented two precautions to ensure that all 
of our customers with disabilities continue to have access to accessible communications services. 
First, if a customer with a disability relies on assistive technology that does not function 
effectively over AT&T's IP-based alternative serv ice and an IP-compatible device with 
comparable functionality is not available, AT&T will not seek to transition that customer to an IP 
alternative. Second, if customers with disabi lities transition from TOM to IP and later find their 
assistive technology does not work, AT&T promptly will switch them back to their prior TOM 
service whi le we identify an appropriate solution. 
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6.2.2. Maintaining Universal Service Status Quo. 

Consistent with the Commission's presumption in the Technology Transitions Order, 
AT&T will maintain its existing eligible telecommunications carrier (ETC) status and comply 

with all obligations arising from that status, at the outset of the trials - that is, during the period 

AT&T offers IP-based services only on a voluntary basis in the wire centers.77 But, at an 

appropriate time before AT&T seeks to grandfather existing customers of TOM-based serv ices, 
AT&T plans to file a request for rel ief from the ETC obligations in the trial wire centers 

effective on the first day of Stage 1 of the trials.78 In that request, AT&T will demonstrate how it 

wi ll satisfy the universal access statutory objective in other ways, and elaborate on why such 
relief is appropriate. In this section, we provide a brief overview of the issue to preview why it 

will be unnecessary to require AT&T and AT&T to maintain their ETC status in the two tria l 
wire centers, and how doing so would hinder these experiments. 

Congress created the ETC designation in the Telecommunications Act of 1996 (1996 

Act) and determined that on ly ETCs shall be eligible to receive specific universal service 
support,79 except for Lifeline support, which Congress exempted from that requ irement.80 

Notwithstanding th is congressional exemption, the Commission has linked participation in its 

Lifeline program to the ETC designation through its rules so that, currently, every ETC must 

participate in the Commission's Lifeline program.81 Additionally, the Commission has permitted 
providers to participate only in the Commission's Lifel ine program but it has required those 

providers to become Lifeline-on ly "ETCs," which, is unnecessary pursuant to section 2540) of 
the statute. 

By statute, ETCs are common carriers that must "offer the services that are supported by 
Federal universal service support mechanisms" throughout their designated ETC service areas.82 

Currently, "voice telephony serv ice" is the sole supported service.83 As a condition of receiving 

high-cost support in a state, the Commission requires an ETC to offer voice telephony service on 

a standalone basis throughout its designated service area in that state.84 AT&T does not offer its 

77 Technology Transition Trials Order, App. Bat~ 32. 
78 Of course, if the Commission modifies its ETC requirements before the first day of Stage I of the trials, which it 
should, there may be no need for AT&T to request such relief. 
79 See 47 U.S.C. §§ 214(e), 254(e). 
80 47 U.S.C. § 2540) ("Nothing in this section shall affect the collection, distribution, or administration of the 
Lifeline Assistance Program .... "). 

81 See 47 C.P.R.§ 54.405(a). 
82 See 47 U.S.C. § 2 14(e)(l). 
83 47 C.F.R. § 54.10 1(a). 
84 See Connect America Fund, eta/., WC Docket No. I 0-90 et al. , 26 FCC Red 17663, ~ 80 (20 11 ) ( USFI!CC 
Transformation Order). 
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VoiP services on a common carrier basis, nor does it offer its Vo iP serv ices on a standalone 
basis. Add itionally, as noted above, ETCs must offer Lifeline-discounted service to eligible low­
income customers and comply with the Commission's Lifel ine program obl igations. 

ETCs also must comply with various reporting requirements and, potentially, state­
imposed ETC obligations. State commissions are required to permit an ETC to rel inquish its 
designation in any area served by another ETC.85 But, there is no clear path for ETCs to 
relinquish their designations in those geographic areas where there is no other ETC even if there 
are numerous other providers offering voice telephony service in such areas. 

Despite the Commission 's directive in 1997 that states should not designate large carriers 
as ETCs throughout their entire study areas,86 a ll of the state commissions whereAT &T prov ides 
service as an incumbent local exchange carrier (ILEC) did just that. The ETC service areas of 
AT&T's ILECs mirror these carriers' study areas. Consequently, in those states where AT&T's 
ILECs receive some amount of high-cost support, however small or targeted to discrete 
geographic areas, these carriers are required to offer voice telephony service on a standalone 
basis throughout their vast study areas. AT&T receives so-called frozen high-cost support in 
A labama and Florida. Although it is not required to spend any of that high-cost support in the 
trial wire centers under the Commission's current requirements, AT&T must offer a standalone 
voice service in these wire centers. 

Later this year, the Commission wi II offer price cap carriers, such as AT & T, Connect 
America Fund (CAF) Phase II support.87 This support will be targeted to Commission-identified 
high-cost areas. All other areas within a price cap carrier's study area wi ll be ineligible for CAF 
Phase II support . . If a price cap carrier declines the Commission's offer of model-calculated 
support (referred to as the state-level commitment), the Commission will commence a 
competitive process to award support to providers that will deploy broadband in these 
Commission-identified areas.88 Unless the Commission modifies the ETC requirements 
applicable to price cap carriers, wh ich it should, any AT&T ILEC that remains a legacy ETC wi ll 
be sadd led with serv ice obligations (to provide Lifeline, to the extent it continues to receive 
frozen high cost support and stand-alone voice throughout its entire study area) that would not 
apply to their competitors receiving the same support. Those competitors likely wi ll seek and 
obtain ETC designations covering only those areas where they actually receive CAF Phase JJ 
support. Even if AT&T's ILECs do not accept any CAF Phase II support, they will be subject to 
service obligations (to offer voice telephony service and Lifeline supported services throughout 
the area for which they have been designated as an ETC) that wi ll not apply to such competitors. 

85 47 U.S.C. § 2 14(e)(4). 
86 First Universal Service Order at 184, 185. 
87 Technology Transitions Trial Order at~ 98 ("We expect to implement the offer of model-based support to price 
cap carriers before the end of20 14."). 
88 See, id at~ I 00. 
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Moreover, insofar as large swaths of AT&T ILECs' service territories will be ineligible for CAF 
Phase II support, their obligation to provide voice and Lifeline service in much, if not most, of 
their territories wi ll be unfunded. 

Under the latest version of the Commission's Connect America Model (CAM), almost all 
of the Kings Po int wire center is ineligible for CAF Phase II support, and many areas withjn the 
Carbon Hi ll wire center are similarly ineligible.89 Unless the Wireline Competition Bureau 
drastically changes the CAM before the date it is scheduled to offer price cap carriers Phase II 
support later this year, the Commission soon wil l conclude (based on its own measure- the 
CAM) that the trial wire centers require little or no universal service support to preserve and 
advance un iversal access,90 and neither AT&T nor any other provider wi ll be e ligible to receive 
support there. If the Commission determ ines that support is unnecessary to maintain universal 
access in these areas, it also should find that requiring a carrier to mai ntai n its ETC status is 
unnecessary to protect the public interest. For those pockets of the two trial wire centers that are 
CAF Phase II e ligible, if the Commission offers a sufficient amount of support, some provider ­
which may be AT&T or some unaffi liated provider - may accept the service obligations in 
exchange for the funding. And, that provider will be an ETC, in accordance with the 
Commission's requirements. 

Requiring AT&T to provide voice on a standalone basis in areas where it does not 
receive - and, under CAF Phase II , where it cannot receive - high-cost support, would distort the 
market. In particular, such a requirement would preclude AT&T, but not its competitors, from 
offering voice only as part of a bundle with broadband Internet access and/or video serv ices, or 
as an appl ication provided over a broadband Internet access service.91 Particularly given the 

robust competition AT&T faces from wireless, cable MSOs and other wireline providers of 
broadband, there is no basis for limiting the way in which AT&T and other ETCs may structure 
their services if those limits do not apply to competitors as well - particularly in areas where the 
Commission has conc luded that fundi ng is unnecessary to support un iversal service. Any such 
requirement is wholly unnecessary because customers in the trial wire centers have a multitude 

89 See Wireline Competition Bureau Releases Maps of Illustrative Results for Connect America Cost Model Version 
.f.O. WC Docket No. 10-90, Public otice, DA 14-153 (rei. Feb. 6, 2014). According to CAM v4.0, the amount of 
CAF Phase II support that would be available to serve the eligible areas in the Kings Point wire center is less than 
$8,900/year and $160.000/year in the Carbon Hill wire center. 
90 See 47 U.S.C. § 254(b)(5) (The Commission should establish "specific, predictable, and sufficient ... 
mechanisms to preserve and advance universal service." ). 

91 Given the very high capital costs necessary to expand broadband deployment, service providers must be able to 
recover their costs from subscribers. Often the most cost-effective way to do so is by offering bundled packages of 
services. The alternative is to significantly increase the cost of stand-alone voice services to levels that may be 
unacceptable to consumers. 
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of voice offerings available,92 including AT&T Mobi lity's Wireless Home Phone service, which 
provides unlimited local and long distance ca ll ing within the United States fo r $ 19.99/month 

Nor is there any reason to require AT&T to remain an ETC in the tri al wire centers solely 
to provide Lifeline. Other than AT&T, there currently are 19 prov iders offering Lifel ine in the 
Carbon Hi ll wire center and 7 providers offering Life line in the Kings Point wire center. 
Moreover, as discussed above, AT&T wi ll offer in the trial wire centers unlimited local and 
domestic long-distance call ing over its Wireless Home Phone service at rates that are typically 
less expensive than the amount AT&T's Lifeline customers currently pay for trad itiona l voice 
telephone services.93 Consequently, irrespective of whether AT&T prov ides Life line service, 
low income customers (and, indeed, other persons w ith unique needs, such as seniors on fixed 
incomes) w ill continue to have access to low cost voice telephone services in the trial w ire 
centers. 

In any event, one of the objectives of these trials is to evaluate the effect the IP transition 
will have on customers. As broadband is ubiquitously deployed and adoption rates increase, 
voice is apt to become just another application that wi ll be offered to customers. Quite simply. 
as the IP trans ition progresses, there li kely wi ll be no business case for a wireline prov ider to 
offer voice on a standalone basis. Post-transition, to the extent that companies offer "standalone" 
vo ice, they are likely to do so only at prices that are approximately the same as the price for 
standalone broadband service, and there is no policy reason why the Commission should compel 
AT&T to do otherwise during the experiment. For the reasons mentioned above, which will be 
described in further deta il in a subsequent pleading, AT&T will request relief from their ETC 
obl igations in the two trial wire centers. 

6.2.3. Preserving and Enhancing Broadband Access. 

AT&T has long been committed to deploying next generation broadband faci lities and 
services to as much of its service territory and customers as possible. Where it is economic to do 
so, AT&T is expanding its U-verse footprint and replacing its traditional DSL broadband 
techno logy (which is approaching the end of its life cycle) in order to provide higher-speed, IP­
based wireline broadband to 57 million customer locations. In particular, AT&T is expanding U­
verse-AT&T's integrated voice, data, and IPTV platform- by 8.5 mi ll ion additional customer 
locations, for a total potential U-verse market of nearly 33 mill ion customer locations. AT&T 
also plans to offer I PDSL-based service (U-verse High-Speed Internet) to nearly 24 million 
customer locations in its w ireline service area. At the same time, AT&T is expanding its L TE 
deployment to reach 300 mi llion people. As part of that initiati ve, AT&T w il l offer wireless 

'~2 See supra section 3.7. 
93 Using billing data for a one month period, the average monthly bill for traditional voice telephone services 
(including local telephone service with features and long distance services) for Lifeline customers in Carbon Hill 
was !CO NFIDENT IAL - NOT FOR PUBLIC DISCLOSURE land for Lifeline customers in Kings Point it was 
!CONFIDENTIAL - NOT FOR PUBLIC DISCLOSURE f. These amounts include the Lifeline discount. 
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communications alternatives (including its Wireless Home Phone, Wireless Home Phone and 

Internet and Wireless Business Phone serv ices) to customers living in particu larly high-cost 
areas. Taken together, these deployments are projected to extend high-quality I P-based 

broadband services (wirel ine, wireless or both) to 99 percent of all customer locations within 

AT &T's 22-state wire line service area. Those broadband services are significantly better than 

AT&T' s legacy A TM-based DSL services, enabling customers to access the Internet faster and 

with better quality service than ever before. 

However, AT&T cannot economically extend its next generation wireline and wireless 

broadband footprint to reach every corner and customer across its 22-state wireli ne service area, 
which is the case in the trial wire centers as well. As discussed above, AT&T designed these 

trials to ensure that they will provide an opportunity to flesh out the most challenging issues 

raised by the IP transition. The Carbon Hill wire center, in particular, presents geograph ic, 
economic and techn ical challenges. It is a sparsely populated area located in rural Alabama. 

These factors make it uneconomic for AT&T to extend its next generation wire I ine broadband 

network and servi ces to all existing customer locations in Carbon Hill. Consequently, AT&T 

currently plans to offer such wireline IP services to approximately [CONFIDENTIAL- NOT 
FOR PUBLIC DISCLOSURE] percent of living units in Carbon Hill. It will offer its wireless 

broadband voice and data serv ices only to an additional [CONFIDENTIAL- NOT FOR 
PUBLIC DISCLOSURE] percent of living units. AT&T has not yet found a viable 

replacement serv ice for the remaining four percent of locations, and still is considering its 
options for those living units. AT&T recognizes that it is responsible for ensuring that these 

customers will have an alternative available to them prior to discontinuing TOM services, and is, 

in all events, committed to working with the Commission, policymakers, and other stakeholders 

to ensure that this happens. 

Some of AT &T' s existing wire line broadband customers (those purchasing trad itional 

DSL services) reside at locations that cannot be reached by AT&T's U-verse or IP DSLAM 
network and services given the distance limitations of those technologies. At the same time, 

AT&T economically cannot maintain its legacy network (including the facilities used to provide 

traditional DSL services) to continue serving the relatively small number of such locations that 

cou ld be reached by legacy DSL but not AT &T's U-verse VDSL or IPDSL services. In all 
cases, AT&T wi ll be able to offer those customers wirel ine or wireless broadband services. In 

Carbon Hill, [CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] percent of existing 

consumer DSL customers wi ll have only a wireless broadband service available from AT&T. 
The remaining [CONFIDENTIAL- NOT FOR PUBLIC DISCLOSURE] percent wi ll have a 

wireline broadband replacement available from AT&T, and most of these also will have access 

to a wireless broadband service. In Kings Point, [CONFIDENTIAL- NOT FOR PUBLIC 
DISCLOSURE] percent of existing consumer DSL customers wil l have only a wireless 
broadband service avai lable from AT&T. The remaining approximately (CONFIDENTIAL-
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NOT FOR PUBLIC DISCLOSURE] percent will have wireline broadband replacement 
avai lable from AT&T. and most ofthese a lso will have access to a wireless broadband service. 

6.2.-1. Maintaining Quality of Service. 

As the Commission itself recognizes, converged IP networks are far more dynamic, 
versatile, resi lient, and efficient than the single-purpose TOM networks they are replacing. IP 
networks (both wireline and wireless) thus enable a variety of new services, features and 
functions that will benefit customers and provide a platform for growth and innovation. It is 
important not to lose sight of this enormous potential amidst fea rs that not everything wi ll be 
exactly the same or that certain functionalities wi ll be lost as the transition proceeds. If 
customers experience s ignificant net benefits from the transition - which they will - then the 
transition is in the public interest. But, if service providers end up designing their IP networks 
and services simply to replicate the features, functions and capabilities of legacy TOM networks 
and services, the IP Transition will be a failure insofar as customers wi ll not realize the full 
bene fits offered by the transition. As AT&T previously has explained,94 the transition to ali-IP 
services will entail trade-offs, and not every feature and function offered over TDM will be 
available or wi ll work in the same manner during and after the transition. 

In designing the wireline and wireless IP-based services that it will offer in place of 
legacy TOM services, AT&T has sought to carry over those features and functions that 

customers demand, and that are necessary to meet the foregoing fundamental principles and 
va lues. In some cases, the features and functions of those replacement services differ from those 
o f existing services. For example, voice quality on CMRS networks and services currently 
differs from that of traditional, TOM voice services (which were designed solely to transmit 
voice communications). Nonetheless, over 40 percent of American households have cut the cord 
entire ly and re ly solely on CMRS serv ice for their voice communications needs. And millions of 
these re ly on CMRS to connect traditional telephone handsets to the PSTN (e.g., through 
AT&T's Wireless Home Phone and other comparable services). The question then is whether 
the differences in features and functions between legacy TOM serv ices and their wireless and 
wireline IP replacements are nonetheless acceptable, and thus whether those replacements are 
reasonable and adequate alternative to TOM,95 which are some of the questions these trials are 
intended to address. 

Of course, IP services are continuing to evolve, and they undoubtedly will provide even 
greater levels o f functiona lity and higher quality to users than they do now. Today, wireline 
VoiP services offer sound quality as good as or better than the sound quality customers have 
come to expect from TOM voice services. That was not a lways the case. And even if some 

94 See Reply Comments of AT&T Services, Inc., GN Docket o. 13-5, at 9-12 (filed Aug. 7, 20 13). 
9s As the tens of millions of customers that have cut the cord and rely solely on wireless for voice communications 
both in and outside their homes demonstrate, that would appear to be the case with wireless voice quality. 
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customers do not deem the sound quality ofCMRS to be as good as traditional POTS, that 
quality will only get better as wireless providers expand their deployment ofLTE, which will 
enable high-definition ("HO") voice, which, in turn, is expected to provide audio qual ity superior 
to traditional POTS services. But these innovations will never get off the ground if the transition 
is bogged down by misgu ided calls to replicate every facet of the TOM network. 

In this plan, AT&T has identified the features and functions of its wireless and wireline 
IP replacement products (including those already available and those that will be implemented in 
the course of the trial along w ith a time line showing when they wi ll be avai lable). It also has 
identified whether and how they differ from TOM to ensure all interested parties understand the 
impact of, and can appropriately prepare for, the IP transition. AT&T believes its IP replacement 
services (most of which already are available in the market today) provide appropriate and, in 
many cases, superior substitutes for the legacy TOM services it will discontinue as the IP 
transition proceeds. We welcome a dialogue with consumers, policymakers and others regarding 
any potential gap in technology or services they may identify, and whether and by whom such 
gap should be filled. 

6.3 COMPETITION 

6.3.1. Maintaining Wholesale Access. 

As is the case with AT&T's end user retail customers, a complete test of the transition 
would entail the required participation of all actors in the test wire centers, including wholesale 
customers. AT&T nevertheless is prepared to move forward with tria ls in the test wire centers 
subject to the condition established in the Transition Trials Order limiting the involvement of 
wholesale customers at the initiation of the trial to those that participate voluntarilv.96 In this 
section, AT&T describes its plans for addressing the other conditions and presumptions 
established in the Order and its Appendix 8 that are pertinent to our wholesale customers.97 

Non-affi liated carriers currently are purchasing wholesale services in both proposed test 
wire centers.98 As might be expected for a wire center of its size and rural location, the Carbon 
Hill wire center has less wholesale activity than Kings Point. The most recent data available 
shows that the bulk ofthe wholesale services that non-affiliated carriers purchase in Carbon Hill 
involves CLECs purchasing either AT&T's Local Wholesale Complete™ (LWC) commercial 
product or retail services for resale, although other carriers also are purchasing OSI special 
access circuits for what appears to be wireless backhaul. 

96 Technology Transition Trials Order, 59 and n.91. As the Order contemplates (id., n.91 ), AT&T expects to 
pursue additional phases of these trials that would include, with the Commission' s authorization through the Section 
214 process, the complete withdrawal of TOM-based wholesale services. To that end, AT&T has identified in the 
product data sheets in Exhibit E the interstate IDM wholesale services for which 214 applications will be filed, and 
anticipates subm itting an application to grandfather those services in the trial wire centers on July I, 2015, with the 
goal of sunsetting TOM wholesale services there by March 31, 20 17. 
97 See id. , 1159-64 and App. B, , 35-39. 
98 AT&T is continuing to research the specific extent of wholesale activity in each wire center, and will supplement 
this filing at an appropriate time to incorporate information regarding such activity. 
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In contrast, far more wholesale customers are active in the Kings Point wire center, and 
they purchase wholesale services in greater volumes than in Carbon Hill, which is not surprising, 
given the relatively larger and denser population and suburban location of that wire center. 
Those customers are a diverse group, including large national wireless carriers, some of the 
nation's largest CLECs, and smaller, regional carriers. The TOM-based products and services 
they purchase are just as diverse, and encompass not only the commercial LWC product, but also 
switched Ethernet serv ices, legacy OSn-level special access serv ices, unbundled network 
e lements (including 2-wire voice grade loops, unbund led OSL capable loops, 2- and 4-wire 
dig ital loops, and OS- I enhanced extended loops), and resold consumer and business retail 
services. 

As we stated at the outset of this submission, AT&T values its re lations with its 
wholesale customers, and intends to work aggressively to retain thei r business as the entire 
industry undergoes the transition to an aii-IP ecosystem. Accordingly, AT&T has identified the 
replacement products that already are avai lable as a lternatives to current legacy TOM services ­
such as the AT&T Switched Ethernet (ASE) service that is available to replace OSn-leve l special 
access serv ices and high capacity loop and transport UNEs - and will provide customers who 
choose to do so the opportunity to transition to those alternati ves in this initial phase of the tria l. 
AT & T also wi II continue to meet its who lesale obi igations under Section 25 1 (c) of the Act, 
including by making UNEs available through the current stage of the trial. At the same time, 
wholesale customers will have the opportunity to obtain bare copper loops and utilize their own 
electronics to provide high capacity serv ices to their end user customers.99 AT&T also is 
working diligently to develop IP replacement services, which it intends to make available for 
resale to who lesale customers on commercial terms. AT &T's objective is to complete those 
development efforts, as well as those aimed at developing an IP-based alternative to the L WC 
product, as soon as possib le, although it is likely the final commercial products will not be 
available until the trials already are underway. 

AT &T's wholesale marketing plan for the initial stage of the proposed trials is 
straightforward: we will proactively engage our wholesale customers in these w ire centers to 
offer them the opportunity vo luntarily to migrate from their existing TOM-based services and 
products to the available replacement products. This process wi ll include normal methods for 
contacting who lesale customers on an industry-wide basis (such as through accessible letters), 100 

and direct outreach by sales teams to the customers identified as active in these wire centers. 

99 The Technology Transition Trials Order stated that the Commission did not intend to resolve legal and policy 
questions resulting from the transition in the context of any trials. /d. , 8. Consistent with the Commission' s intent, 
AT&T is not seeking to resolve any issues through this application, nor in this phase of the proposed trial, on such 
issues, including those concerning the extent to which wholesale obligations associated with an ILEC's provision of 
TOM-based services, such as the required unbundling of high capacity loops or the resale of telecommunications 
services, apply to IP-based services. 

100 These larger industry outreach efforts are important because the universe of potential customers in these wire 
centers is not limited to those that already are active there. For example, any CLEC authorized to provide service in 
the states of Alabama or Florida could elect to participate in the trial. 
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Finally, and as noted previously, the Commission established specific conditions and 
presumptions that are intended to ensure that parties seeking to engage in transitions-related 
trials secure and support the core value of Competition in the course of any proposed trials. 
AT&T embraces that core value, and shares the Commission's goal of preserving it in the 
proposed wire center trials. Accord ingly, AT&T addresses each of those conditions and 
presumptions below: 

a. Wholesale Access 

As noted above, and as required in the Order, 10 1 any participation by wholesale 
customers in this first phase of the proposed wire center trials wi ll be entirely voluntary. No 
customer wi ll be forced to migrate to alternative services or products, or to alter its current 
wholesa le arrangements with AT&T during the initial phase of the trials. In particular, the same 
wholesale customers that currently use AT&T' s network in these wire centers wi ll continue to be 
able to do so during th is phase of the proposed trials.102 There are no plans to change the types 
of wholesale access that customers who do not participate in the initial phase of the trial 
currently receive, or to alter the price or cost of that access. 103 As for those customers that do 
vo luntari ly elect to participate, that decision undoubtedly wi ll be driven by their determination 
that the alternative service is at least functionally equivalent to the original - and more likely 
better-- and provides greater value for that level of functionality. For example, the ASE service 
provides significantly higher, and scalable, bandwidth than the legacy TDM DSn service it 
replaces. Again, participation at the initiation of the proposed trials is entirely voluntary on the 
part of our wholesale customers, and we fully anticipate that any customer considering doing so 
- especially these sophi sticated wholesale customers - will drive a hard bargain in that process­
and that the end results of those negotiations would likely encompass terms such as those 
identified by the Commission in Appendix 8. 104 

b. Interconnection 

AT&T's proposed test satisfies the condition established in the Order "to maintain the 
status quo in providing interconnection arrangements to both existing and new customers." 105 In 
particular, the proposed trial will not result " in the cessation or impairment of serv ice" for either 
other providers or end user customers. 106 Obviously, the interconnection arrangements necessary 
to carry traffic to and from the embedded base ofTDM customers in these wire centers will be 
unaffected during the first phase of the trials for one very obv ious reason- those customers are 
not required to participate in the trial. But the same holds true for traffic destined to new retail 

101 ld, ~59. 
102 See id , App. B, ~ 35 (applicant must "ensure that the same types of wholesale customers can continue to use its 
network .. . . "). 
103 See id 
104 See id (describing terms that would apply purchases of alternative services to discounts for purchases "outside of 
the experiment areas" and waiver of early termination fees " if early termination is caused by the experiment."). 

105 ld , ~ 61. 

106 See id. , ~ 62. 
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customers, who may be required in the trial to utilize either U-verse Voice or Wireless Home 
Phone as alternatives to legacy TOM wireline retail services, and those existing customers who 
voluntarily elect to make the transition in the trial. This again is true for one very simple reason -
-the interconnection arrangements necessary to terminate traffic to AT&T's VolP voice 
customers or to its Wireless Home Phone customers, as opposed to TOM customers, already are 
present in the market and are being used to successful ly carry that traffic. 

To be clear, the exchange of traffic for customers subscribing to those IP replacement 
services wi ll entail differences in call routing from that for customers subscribing to AT&T's 
legacy wireline TOM services. For example, a call from a CLEC end user customer to an AT&T 
consumer VoiP customer would be routed through AT&T's access tandem for delivery to 
AT&T's affi liate serving the customer. This might mean a change in routing for a provider that 
had established direct end office trunking at the AT&T lLEC central office in order to terminate 
calls to AT&T's legacy TOM customers. Similarly, a call from an lXC customer to an AT&T 
customer subscribing to the Wireless Home Phone product would also utilize trunking to the 
AT&T access tandem or a competitive transit provider. 107 But this is nothing new because 
customers already are utilizing these existing trunking arrangements outside of the trials, and 
thus these types of changes in trunking and routing arrangements exist in the marketplace today 
without raising any issues. And AT &T's proposed trials will not negatively affect that status 
quo. 

By the same token, any changes in costs associated with changes in these routing 
protocols already are being captured in the market. And given the small size of the Carbon Hill 
wire center, and the overall limitations imposed in the Order on the customers in either wire 
center who can be required to subscribe to the IP-based services (that is, only new retail 
customers), there should be no material cost impact on interconnecting carriers attributable to 
this phase of the trials, since the arrangements carriers a lready have implemented to carry traffic 
to and from VoiP and Wireless Home Phone customers are plainly sufficient to meet existing 
demand. Moreover, as the transition proceeds, carriers also will likely experience cost savings as 
they eliminate existing direct end office trunking arrangements that no longer would be 
necessary to reach TOM customers. 

Finally, the Order notes that the Commission wants to "be able to eva luate whether 
customers in experiment arenas w ill be able to select their own interexchange carrier (IXC) and 
how lXCs wi ll terminate interstate interexchange or international calls to customers participating 
in the experiment. 108 Taking these issues in reverse order, AT &T's proposed wire center trials 
wi ll have no effect on how IXCs terminate interstate interexchange or international calls to 
customers participating in the experiment. Any such calls wi ll continue to be routed to U-verse 
Voice and Wireless Home Phone customers as they are today. As for the first issue, retail 
customers who vol untari ly choose to participate in the trials - and thus to subscribe to either U­
verse Voice or Wireless Home Phone-- will not select a separate IXC to carry long distance 

107 To the extent a provider has direct interconnection arrangements with AT&T Corp. or AT&T Mobility, the traffic 
will be exchanged with AT&T over those existing interconnection arrangements. 
108 ld Contrary to the suggestion in the Technology Transition Trials Order, no additional guidance on these issues 
is provided in Appendix B. 
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calls. Indeed, assuming it is even technically feasible, imposing such a requ irement on these IP­
based services wou ld be prohibitively expensive and fundamentally at odds with the "any 
distance" nature of IP services themselves. 109 As the Order's portrayal of the history of 
transformative technology transitions suggests, these trials are about testing effects of deploying 
network infrastructure " that can conquer space and time .... " 11° Constraining those tests with 
anachronistic concepts rooted in discrete markets for local, intraLA TA, interLATA and interstate 
traffic that no longer reflect customer preferences and marketplace conditions would be 

d · Ill counterpro uct1ve. 

6.3.2. Jntercarrier Compensation. 

During the trials, AT&T will maintain the intercarrier compensation status quo ante in 

accordance with the Commission's USFIJCC Transformation Order,112 including the transition 

to bill -and-keep in these wire centers. AT &T's VoiP and Wireless Home Phone services are and 
will remain subject to the existing intercarrier compensation regimes for VoiP-PSTN or CMRS 
traffic, as appropriate. 

Intercarrier compensation revenues and obligations would change only due to customers' 

sh ifts between services subject to different intercarrier compensation regimes rather than any 

impact from the trial itself. For example, if an end user chooses Wireless Home Phone instead of 
POTS, compensation for terminating calls to that customer would be the compensation regime 

applicable to CMRS, rather than the w ireline compensation regime. That is a function of the 

intercarrier compensation regime itself and is the case anytime a customer switches, even outside 
a trial. AT&T does not and w ill not as part of the trial charge subscriber line charges ("SLCs") 

or access recovery charges ("ARCs") on VoJP or Wireless Home Phone services. Accordingly, 

AT&T seeks no new authorization to tariff or otherwise charge SLCs or ARCs for the customers 

109 C.f Vonage Holdings Corporation Petition for Declaratory Ruling Concerning an Order of the Minnesota Public 
Utilities Commission, Memorandum Opinion and Order, WC Docket No. 03-211 (Nov. 12, 2004), at~ 14 (finding 
that the characteristics ofVonage's YoiP service "preclude any practical identification of, and separation into, 
interstate and intrastate communications for purposes of effectuating a dual federal/state regulatory scheme .... "). 

110 /d. , ~ II. 

111 It is clear that any equal access obligations that are now captured in the provisions of the 1996 Act will no longer 
apply in an aii-IP environment. For example, the dialing parity requirement established in 47 U.S.C. §25 1 (b)(3) is 
imposed on Local exchange carriers." Thus, insofar as AT&T, as a YoiP provider, is not providing that service as a 
common carrier and no longer will provide telephone exchange service or exchange access, it no longer would be 
subject to that obligation. The provision also would be inapplicable to VoJP service, which is by its nature distance 
agnostic, because it is not properly classified as "telephone exchange service" or "telephone toll service." See 47 
U.S.C. § I 53(54), (55) (defining "telephone exchange service" and "telephone toll service"). 
112 See generally Connect America Fund. et a/., WC Docket No. I 0-90, eta/., Report and Order and Further Notice 

of Proposed Rulemaking, 26 FCC Red 17663 (20 I I) ( USFIICC Transformation Order), pels. for review pending 
sub nom. in re: FCC 11-161, No. I 1-9900 (I Oth Cir. filed Dec. 8, 2011) (subsequent history omitted). 
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in the trial. In addition, the trials as proposed shou ld not have material impact on AT &rs 
Eligible Recovery .113 

Final ly, AT&T agrees that policy issues, including those re lated to compensation 
between providers in an a ii-IP environment, are appropriately addressed outs ide of the trials,114 

and as the Commission notes, it "need not address these issues before proceeding with the 
experiments.'" 11 5 As noted above, these trials wi ll not affect wholesale access or interconnection, 
and therefore, resolving policy and legal issues related to compensation for IP interconnection is 
not w ithin the scope ofthis tria l. In any event, AT&T does not intend to test IP-to-IP 
interconnection in the context of these wire center trials; indeed, as AT&T noted in prior 
comments on this issue, because interconnection arrangements in an aii- IP world will not be 
based around LATA (or even state) boundaries, much less even more limited wi re center 
boundaries, and also will not respect artificial distinctions between " local'" and " long-distance" 
services, and are highly unlikely to be limited to "voice," running geographically limited trials of 
IP-based interconnection makes little sense. 11 6 

6.4 CON UMER PROTECTION 

6.4. / . Customer Privacy. 

AT&T wi ll conduct a ll aspects ofthe trial cons istent with the AT&T Privacy Policy, 
which applies to our legacy TOM services, as we ll as IP-based services. In add ition, AT&T will 
continue to comply with applicable privacy laws and regulations, including those concerning 
customer proprietary network information (CPN 1). AT&T has established comprehensive 
processes and procedures designed to ensure compliance with the Commission's CPN I 
regu lations. 117 According ly, pursuant to the Commission's 2007 order extending the CPN I 
regulations to interconnected YolP providers, the AT&T business units that provide 
interconnected YoiP services- AT&T Bus iness, AT&T Home Solutions and AT&T Mobility ­
apply these processes and procedures today to safeguard the CPNI of AT &T's interconnected 
Yo lP customers. 11 8 AT&T's CPNI processes and procedures are described in AT&T's annual 
CPN I compliance certifications filed w ith the Commission pursuant to 47 C.F.R. § 64.2009, and 

113 47 C.F.R. § 51.915(d). 
114 See USFIJCC Transformation Order at paras. 1335-98 (seeking comment on IP-to-IP interconnection issues). 
11 5 Technology Transition 7hals Order at~ 64; see also id at~ 8. 
116 Technology Transitions Policy Task Force Seeks Comment on Potential Trials, GN Docket 13-5, Comments of 
AT & T (July 8, 20 13), at 20-27. 
117 47 C.F.R. § 64.2001 et seq. 
118 See Implementation of the Telecommunications Act of 1996: Telecommunications Carriers ' Use of Customer 
Proprietary_ Network Information, 22 FCC Red. 6927, ~ 54-59 (2007). 

50 



REDACTED ·- FOR PUBLIC INSPECTION 

will apply to all CPNI generated in connection with the interconnected VolP services used in the 

trial. 11 9 

6.4.2. Truth-in-Billing 

During the trial , AT&T will comply fully with the Commission 's truth-in-billing, 
slamming and cramming requirements in its provision of next-generation wireless and IP-based 
services regardless of the regu latory classification of those services. As discussed above, AT&T 
will offer consumers its Wireless Home Phone service, YoiP, or both, in place ofTDM-based 
voice services during the trial. AT&T's Wireless Home Phone service is a commercial mobile 
radio service that is subject to (and compl ies with) the truth-in-billing rules, and that will not 
change during and after the trials. 120 

Although AT&T's VoiP services are properly classified as information serv ices, and thus 
not subject to the Commission's truth-in-bill ing (or cramming) rules, AT&T's bills for those 
serv ices would comply with the truth-in-billing requirements if they did apply. As the attached 
samples of the bills AT&T renders for VolP services demonstrate, 121 those bills are clearly 
organized, include a brief description of the services provided and the charges therefor, as well 
as contact information about how to make inquiries about or contest the charges on the bill. In 
add ition, AT&T does not bill for other providers ' services or products on its bills for YoiP 
service. Moreover, insofar as AT&T' s YoiP services are al l-distance vo ice services that allow 
un limited domestic voice cal ls, AT&T's bills have no need to, and do not distinguish, between 
deniable and non-deniable charges. As a consequence, customers purchasing AT&T's YoiP 
servi ces will continue to receive the protections of the truth-in-billing (and concomitantly the 
Commission' s s lamming and cramming) requirements throughout the trial. 

AT&T also will comply fu lly with the Commission 's prohibition against unauthorized 
service changes in its slamming rules in its provision of Wireless Home Phone or Yoi P services. 
In order to utilize either service, customers will require additional CPE to wh ich they can attach 
their existing telephone set. Specifically, Wireless Home Phone customers will need a Wireless 
Home Phone device, which provides the transmitter/receiver necessary to connect to AT&T' s 
radio access network (RAN). Likewise, VoiP customers will need a residential gateway, which 
both receives and transmits voice packets in IP, and converts them to and from analog for 
transmission to and from a customer's voice handset. As a consequence, both serv ices will 
require customer cooperation and approval to switch from TOM to next generation voice 
services, and thus unauthorized serv ice changes simply are not possible. 

119 See. e.g, AT&T Annual CPNI Compliance Certifications Calendar Year 2012, EB Docket No. 06-36, filed Mar. 
I, 20 13; AT&T Annual CPN I Compliance Certifications Calendar Year 20 II , EB Docket No. 06-36, filed Mar. I, 
20 12; AT&T Annual CPNI Compliance Certifications Calendar Year 2010, EB Docket No. 06-36, filed Mar. I, 
2011. 
120 Attached hereto is a sample bill for AT&T's Wireless Home Phone service. See Exhibit H. 
12 1 See Exhibit H. 
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6.4.3. Number Portability. 

The Commission has directed that, for any experiments, its "number portabi lity rules and 

policies wi ll continue to apply,"122 and asks whether "other providers' customers could 

potentially be affected by a proposed experiment" and whether "the ability of other providers' 

customers to keep and port their numbers wi ll not be jeopardized."123 In the Trial Wi.re Centers, 

AT&T will replace legacy TOM services with interconnected VoiP and CMRS services that 
already are in the market. These services are subject to and fu lly comply with the Commission's 

number portability rules and policies. As a consequence, both AT&T' s customers and the 

customers of competing providers wi ll be able to port their numbers during the trial to the same 
extent that they are able to port their numbers today. 

6.4.4. Routing. 

AT&T strongly supports the Commission' s efforts to ensure the reliable and efficient 

operation of the nation's telephone network and that wi ll be no different under the trials.124 

AT &T's VoiP and Wireless Home Phone services are already operational and available in the 
market. All call completion, routing and s ignaling will be handled under the trial as it is today 

for these services. AT&T holds itself and its vendors to high standards for handling all traffic. 

Our customers expect as much from AT&T. AT&T ensures proper, high-quality routing and 

s ignaling through internal procedures, including rigorous oversight of vendors, 125 and 

compliance with industry best practices.126 Moreover, AT&T's VoiP and Wireless Home Phone 
services are subject to the Rural Call Completion Order127 and the signaling rules under the 

VSF/ICC Transformation Order. 128 AT&T will continue to operate these serv ices in the trial 

consistent with the terms of these orders and rules. 129 Together, the Commission ' s rules, 

122 Technology Transition Trials Order, ~ 68. 
123 !d. Appendix B, ~ 42. 
124 See Rural Call Completion, WC Docket 13-39, Comments of AT&T (May 13, 20 13) (AT&T RCC Comments); 
Rural Call Completion, WC Docket 13-39, Reply Comments of AT&T (June II , 20 13) (AT&T RCC Reply). 
125 See AT & T RCC Comments at 3 (citing Presentation of Penn Pfautz, AT & T, FCC Rural Call Completion 
Workshop (Oct. 18, 20 II ), available at http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-31 0507 A l.pdf; 
Statements of Kim Meola, AT&T & Penn Pfautz, AT&T, Rural Call Completion Workshop video, available at 
http://www.fcc.gov/events/rural-callcompletion-workshop (describing AT&T's practice of limiting by contract the 
services provided by call tennination suppliers to one additional intennediate provider)); AT&T RCC Reply at 2. 
126 AT&T complies with and has been actively involved in development of best practices through A TIS. See 
" Alliance for Telecommunications Industry Solutions, A TIS Standard on lntercarrier Call Completion/Call 
Termination Handbook," ATIS-0300 I 06, available at <http://www.atis.org/docstore/product.aspx?id=26780> (rei. 
Mar. 201 3). 
127 See generally Rural Call Completion, WC Docket No 13-39, Report and Order and Further Notice of Proposed 
Rulemaking, 28 FCC Red 16154 (20 13) (RCC Order). 
128 See USFIICC Transformation Order at paras. 702-35. 
129 

Both the RCC Order and the signaling portion of the USFIJCC Transformation Order provide for waivers of the 
rules under certain circumstances. See RCC Order at paras. 95-97; USFIICC Transformation Order at 723. AT&T 
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AT&T's company procedures, and industry best practices ensure that no systemic routing 
problem exists. and when an isolated problem is identified, AT&T can quickly and effectively 
resolve the issue. AT&T expects the trial to raise no key technical issues that would affect 
routing or signal ing but to the extent a routing or signaling concern surfaces, even if unrelated to 
the trial , AT&T will work promptly and cooperatively toward a resolution. 

6.5 DATA COLLECTION AND R EPORTING 

As part of the trials, AT&T wi II collect and report to the Commission a variety of data, 
including data regarding the progress of the trial, customer complaints, network performance, 
call quality, and issues relating to access by persons with disabi li ties. Th is section describes 
these data below. 

6.5.1. Quarterly Transition Progress Report 

AT&T wi II track and report the number of customer migrations from TOM products to I P 
products by wire center. The report will classify migrations by the replacement product category 
(i.e. , wirel ine or wireless) and market segment (i.e. , consumer, business and wholesale). 

6.5.2. Quarterly §214 Customer Notification Report 

The Customer Notification Report provides a summary of Section 2 14 grandfather and 
sunset customer notifications by AT&T to TOM trial customers. The report wi ll summarize by 
product the date of notification and the number of customers notified. 

6.5.3. Quarterly Customer issues Report 

AT&T wil l provide a summary oftrial-specific customer issues. Data wil l be collected 
from: d irect customer input to trial-specific web sites, calls to AT&T customer care centers and 
issues identified by AT&T fie ld representatives having customer contact. AT&T will classify 
issues in a way that is reflective of the type of issues customers are describing, such as: 
accessibility, product avai lability or product performance. 

6.5.4. Quarterly Defects Per Million (DPM) Report 

AT&T will track and report quarterly data concerning the performance of the wireline IP­
based voice services, and the TOM voice services they replace. For each trial wire center, 
AT&T wi II select a nearby wire center to serve as a "control group" to ensure that both the trial 
and control wire centers are subject to similar weather conditions, traffic congestion, and other 

has petitioned for a limited waiver of the signaling rules adopted in the USFIICC Transformation Order. See 
Connect America Fund, eta/., WC Docket o. 10-90, eta/., Petition for Limited Waiver of AT&T (Dec. 29, 2011 ). 
In addition, AT&T expects to request a waiver of certain reporting requirements pursuant to the terms of the RCC 
Order. See Letter to Marlene H. Dortch, Secretary, FCC from Brian Benison, Director, Federal Regulatory, WC 
Docket No. 13-39 (filed Jan. 17, 2014) (providing notice of meeting with FCC staff to discuss a possible waiver 
proposal). 
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network-effecting events. AT&T wi II provide performance data for the two trial wire centers, 
and the same data for the two control wire centers. In each case, AT&T will provide a metric 
based on the number of blocked or dropped calls. A defect generally equates to a blocked or 
dropped cal l. 130 By treating each blocked and/or dropped call as a "defect,'' this report will 
enable AT&T to provide a legitimate comparison of the performance of AT&T's legacy TOM 
voice services and its wireless and wireline IP-based replacement services. A lthough the report 
format is sti ll under development, the specific metrics AT&T plans to report are: 

TOM DPM (Total blocked calls/total attempts) x I M 

Description: For TDM, the DPM metric includes defects attributable to reg ional and 
long distance network events like equ ipment, engineering, transport, process or software. 
A defect is defi ned as a blocked call. 

VOIP DPM (Total blocked/dropped calls/total attempts) x 1M 

• Description: For VoiP (Both CVOIP and BVOIP), the DPM metric includes defects 
attributable to AT&Ts VolP elements, along with those resulting from transport, process 
or software related defects within the AT&T network. A defect is defined as a blocked or 
dropped call. 

Wireless Network Performance 

• Description: Meas urement of Accessibility and Retainability, which defines the 
customer's abi lity to make and retain a ca ll on the wireless network. Accessibility = 
percent of attempted calls that are successfully established and allow voice 
communication to begin while retainability = percent o f voice calls that are successfu lly 
carried for the duration of the conversation. 

6.5.5. Access by Persons with Disabilities 

Due to the wide range of potential accessibi lity needs that AT&T may encounter in the 
trial wire centers, we believe that qualitative data concerning issues or problems involving 
persons with di sabi lities wi ll be more instructive than quantitative data. Accordingly, AT&T 
will : ( I) separately track and report on a quarterly bas is complaints to AT&T's Office of the 
President from the trial wire centers where a customer self-identities him- or herself as having a 
disability, or the customer's issue relates to assistive techno logy; and (2) ask disability 
organizations that are assisting AT&T with the trial to record and report to AT&T any feedback 
that they receive in connection with their outreach to persons with disabilities. 

130 Wireless perfonnance measures utilizes a slightly different variation based on percent of attempted calls that are 
successfully established and allow voice communication to begin and percent of voice calls that are successfully 
carried for the duration of the conversation. 
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6.5.6. Quarterly IP Network Outage Reporl 

AT&T also wi ll submit in the record of this proceeding a quarterly report summarizing 
network outages that affected voice services in a trial wire center area that were reported to the 
FCC via NORS, pursuant 47CFR Part 4. 

6.5. 7. Voice Quality Metric 

AT&T has compared the voice quality of its legacy TOM voice services with the quality 
of its VoiP and Wireless Home Phone services by conducting a Mean Opinion Score (MOS) test 
for each service. MOS prov ides a numerical measure of the quality of human speech at the 
destination end of a circuit. MOS has been used for decades in telephone networks to provide 
the human user's view of the quality ofthe service. MOS tests for voice are specified by ITU-T 
recommendation P.800. The U-verse Voice and Wireless Home Phone sections of the report 
represent the experimental result and the PSTN section of the report represents the control 
result. 

Section 7: Exhibits 
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Carbon Hill, AL SWC Area Coverage Map 
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Kings Point, FL SWC Area Coverage Map 
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Exhibit B 



Walker County, location of the Carbon Hill Wire Center1 
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Exhibit B 
Topographical Maps 

1 See Geology.coro, Alabama Map Collection, available at http://geologv.com/state-map/alabama.shtml (visited Feb. 
24, 20 14). 



Palm Beach County, location of the Kings Po int Wire Center2 

Beach County 

2 See Geology.com, Florida Map Collection, available at http://geology.com/state-map/florida.shtmJ (visited Feb. 24, 
20 14). 



Exhibit C 
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carbon Hill Wire Center 
Consumer cable Competition 

0 

carbon Hill Wire Center 
Consumer Wireless Competition 

Exhibit C 
Competitive Maps 
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c.bon Hill Wire Center 
consu ... Satellite Competition 

Carbon HUI Wire Center 
Business Cable Competition 
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Exhibit C 
Competitive Maps 
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carbon Hll WIN Center 
Business Wireless Competition 

carbon Hill Wire Center 
Business 8at81b Competition 

-

ExhibitC 
Competitive Maps 
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Del Ray Beach Wire Center 
Consumer cable Competition 

Kings Point Wire Center 
Consumer Wireless Competition 

Exhibit C 
Competitive Maps 
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-·-li:' .... :::.:.~ 
Kings Point Wire Center 

Consumer Satellite Competition 

Del Ray Beach Wire Center 
Business Cable Competition 

Exhibit C 
Competitive Maps 
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Exhibit C 
Competitive Maps 
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Exhibit D 

REDACTED 
FOR PUBLIC 
INSPECTION 



Consumer Timeline 

BeiiSouth Consumer TOM­

based Services 

EXHIBIT D -- PUBLIC VERSION -- PROPOSED TRANSISTION TIM ELINE 

AT&T's Proposed Service Transition Timeline 

a.ndlllllwaa•­......... .._,zu ............. ...... ................ 
......... d., 

lunlltCMa ... 
IIDIIIDIA .... IUA ... ,., ...... ..... ..... Proposed 

Sunset 

See the Product Data sheets for the details associated with each product category 

Business Timeline 

BeiiSouthBuslness TOM­
based Services 

....... a. •• -........... 
.............. tit ........... ...... .,.. .......... . 

lunlltCUelanw 
........ ...... 214 Proposed 

... farlnlllir..... Effective Date to 
..._ Sunset 

See the Product Data Sheets for the details associated with each product category 

Sunset 

Complete 
(0~) 
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EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill, Consumer Market Product 
Data Sheets 

PUBLIC VERSION 



EXHIBIT E --PUBLIC VERSION-- PRODUCT DATA SHEETS 

Carbon Hill Consumer: Flat Rate Main Station Line Service, Individual Line, Residence (Active) 

Product Retirement 

Guidebook Reference 
AL Gen Exchange GB: A3.2.1 

USOC 1 FR. 1 FRCL 

Flat Rate Main Station Line Service, individual line, Residence 

"; •< •• , . " ·~-· ·" ·service Description • ,, e• - "' ,, · ;• ~-. · . ' '"{ 
A classification of exchange access line service for which a stipulated charge is made, regardless of the amount of 
use. 

Next Generation Product Offer 
/-. CATCH PRODUCT''f• . ~ .. . .,. CoUCH 'PRODUCT Dr2.SCRIPTION .·. . 

f:'c .···' 1f'"~ 
AT&T U-Verse Voice 200 BOT with Internet AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced voice 
Speed Range: 3MB- 100MB Rack Rate features. $.05 per minute after 200 minutes includes Canada. 200 minutes include unlimited 
Price Ranoe: $41 .00 to $111 .00 local calling and 200 long distance minutes. Requires the purchase of IP Broadband. 

. - . : CATCH PRODUCT " :!-. 
,, . · CATCH PRODUCT DESCRIR110N -~ ~.- ~ 

AT&T U-Verse Voice Unlimited with Internet 
AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 20 Speed Range: 3MB to 100MB Rack Rate 
advanced voice features. Requires the purchase of IP Broadband. Price Ranoe: $51 .00 to $121 .00 

€ATCH PRODt:jCT' "" - . -~·"' . 
., CATCH,PRODiJCt DESCRIPT10N ·_ .. ;:·~·-·· ··· ... 

AT&T U-verse International with Internet AT&T U-verse Voice International includes Unlimited calls to US and Canada and low rates 

Speed Range: 3MB to 100MB Rack Rate to International countries with over 20 advanced voice features. Requires the purchase of IP 

Price Range: $56.00 to $126.00 Broadband. 

Demand Count 
~·· ·'" . . .-.umber of Customers • J-Jumberof ~ustomers .Withotit I 

11\:n AT~TCatch Proouct • • 
• • 
• I 

• I 

Competitive Presence 
· -,; 

COMPE:riTOR _, .. ',<_. _, w TECHNOLOGY .. ·'"· •§.:i""" Percent CoverEi(! .,:, ~ -;;,; 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps - C UP : 4 Mbps 88.00% 
WEST ALABAMA TV CABLE Cable C DOWN : UNKNOWN - C UP : UNKNOWN 2.23% 

HUGHESNET SATELLITE 90.23% 
DISH NETWORK SATELLITE 90.23% 

DIRECTV SATELLITE 90.23% 
Sprint WIRELESS3G 54.23 % 

Verizon Wireless WIRELESS LTE 46.23% 
T-Mobile USA WIRELESS 3G 82.67% 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Consumer: Area Plus Service, Individual line service, Residence (Active) 

Legal Name of Service d/b/a Name of Service 
-

Wire Center Product Data Sheet # 
Provider Provider 

CRHLALNM 
BeliSouth Telecommunications. AT&T Alabama (BeiiSouth 

CH2 
LLC Telecommunications. LLC) 

Regulatory Jurisdiction Type of Regulation FRN G uidebook Reference 

Intr astate Dominant 1857952 !AL Gen Exchg GB A3.2.11 USOC ACl, 
!AClCl, VRS, VRSCL, VRS, VR6Cl. 
[ACML2, ACML3 

Product Retirement 
Service to be Discontinued Area Plus Service, Individual line service , Residence 

Service Descri tion 
ea Plus service provides residence subscribers a flat rate access line with unlimited calling to all access lines within the serving exchange, 

he additional exchan es in the associated Extended Area Service EAS and Extended Callin . 

GRANDFATHER Disallow Adds, Moves, Changes 
Customer Notice: Product 

Grandfather 
r-----~ ~------+----------

C u stomer Notice: Service 
SERVICE DISCONTINUANCE Guidebook Link Discontinuance (Sunset) - - 06/01/2016 

hno·//cor.web ~tt.com/odf!al/.003.odf 

Next Generation Product Offer 
CATCH PRODUCT . CATCH PRODUCT DESCRIPTION 

AT&T lJ-Verse Voice 200 BOT with 
AT&T lJ-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced voice Internet Speed Range: 3MB- 100MB; 
features. $.05 per minute after 200 minutes includes Canada. 200 minutes include unlimited Rack Rate Price Range: $41.00 to 
local calling and 200 long distance minutes. Requires the purchase of IP Broadband. $111 .00 

CATCH PRODUCT CATCH PRODUCT DESCRIPTION 
. 

AT&T lJ-Verse Voice Unlimited with 
Internet Speed Range: 3MB to 100MB; AT&T lJ-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 20 
Rack Rate Price Range: $51 .00 to advanced voice features. Requires the purchase of JP Broadband. 
$121.00 

CATCH PRODUCT 
. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse International with AT&T U-verse Voice International includes Unlimited call s to US and Canada and low rates to 
Internet Speed Range: 3MB to 100MB; International countries with over 20 advanced voice features. Requires the purchase of IP 
Rack Rate Price Range: $56.00 to Broadband. 
$1 26.00 

CATCH PRODUCT CATCH PRODUCT DESCRIPTION 
AT&T Wireless Home Phone/ 

Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller $19.99 per month/$9.99 when 
added with Family Talk 

ID, Three Way Calling, C all Forwarding and Voicemail 

Demand Count 

Number of Customers I I ~~mber of customers Without An AT&T 
atch Product I I 

umber of CUstomer Locations I umber of Customers with a Competitive I atch Product in their Service Area 

umber of Services I umber of Customers Without AT&T or I itive Catch Product 

umber of Customers with an AT&T 
nder Assessment, may have AT&T or atch Product Available in their I I ervice Area ompetitive Catch Product 

Competitive Presence 
COMPETITOR - TECHNOLOGY Percent Coyered -

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps - CUP : 4 Mbps 100.00% 
HUGHESNET SATELLITE 100.00 % 

DISH NETWORK SATELLITE 100.00 % 
DIRECTV SATELLITE 100.00 % 

Sprint WIRELESS3G 62.50% 
Verizon Wireless WIRELESS L TE 87.50 % 

T-Mobile USA WIRELESS3G 100.00% 



EXHIBIT E ··PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Consumer: Area Calling Service, Access Line, Residence (Grandfathered) 

·=Reaulatorv-Jurisdiction • "''TYPe of Regulation '"!!': " FRN· ~ -. . - Guidebook Reference 
Intrastate Dominant 1857952 AL Gen Exch. GB A1 03.2.9 

USOC: ACP, ACPCL, ASR, 
ASRCL 

Product Retirement 
Service to ~ Disoontinued Area Callin Service, Access Line, Residence 

A classification of exchange service w hich includes an individual line and a usage package. In addition, usage charges apply for 
outward com leted local call in and are based on number of calls, duration, time of da /da . 

Customer Notice: Product GRANDFATHER 

~------~G~~ndfa~th~e~r~------4---------
Disallow Adds, Moves, Changes 

SERVICE DISCONTINUANCE 
Guidebook Link 

Nex t Generation Product Offe r 
I·>< . . , . .:;. CATCH PRQDUGP~ ' '··'''~ · ·"' CATCPI PRODUCT DESCRIPTION "i-" 

AT&T U-Verse Voice 200 BOT with 
AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced voice Internet Speed Range: 3MB- 100MB; 

Rack Rate Price Range: $41 .00 to features. $.05 per minute after 200 minutes includes Canada. 200 minutes include unlimited 

$111 .00 local call ing and 200 long distance minutes. Requires the purchase of IP Broadband. 

,. CATCH PR0DUCt . ~~·>e:•· ~ "" CATCH PRODUCT DESCRIPTION ~· --~" ~,-~~ -"· -AT&T U-Verse Voice Unlimited with 
Internet Speed Range; 3MB to 100MB; AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 20 
Rack Rate Price Range: $51 .00 to advanced voice features. Requires the purchase of IP Broadband. 
$121 .00 

CATCH PRODUCT " .. CATCH PRODUCT DESCRIPTION " .. ~ '&: 

AT&T U-verse International with Internet 
AT&T U-verse Voice International includes Unlimited calls to us and Canada and low rates to 
International countries with over 20 advanced voice features. Requires the purchase of IP 

Speed Range: 3MB to 100MB; Rack Broadband. 
Rate Price Range: $56.00 to $126.00 

·;;; 

1:, .CATCH PRODUCT,,, CATCH P RODUCT DESCRIP"J:IO N -"'·~ -: ,.. .c "''" 

AT&T Wireless Home Phone/ $19.99 per 
Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller 10, Three Way month/$9.99 when added with Family 
Calling, Call Forwarding and Voicemail Talk 

• I umber of customers Without .An AT&r 
· atch Ptoctuct 

• • 
• I 

• I 

Competitive Presence 
!i! :"" GOMPI;:TIT.OR -,, .. - " TEGHNOLOGY -.;. ,-"'· ~· .2_ .;Percent CovE)red ~ :-c-

-
CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps- CUP : 4 Mbps g5.00% 

WEST ALABAMA TV CABLE Cable C DOWN : UNKNOWN · C UP : UNKNOWN 5.00% 
HUGHESNET SATELLITE 100.00% 

DISH NETWORK SATELLITE 100.00% 
DIRECTV SATELLITE 100.00% 

Sprint WIRELESS3G 65.00% 
Verizon Wireless WIRELESS L TE 45.00 % 

T-Mobile USA WIRELESS 3G 90.00 % 



EXHIBIT E -- PUBLIC VERSION-- PRODUCT DATA SHEETS 

Carbon Hill Consumer: Complete Choice Basic Service (Active) 

Wire Center 
Legal Name of Service dlbla Name of Service 

Prodl.ld Data Sheet # 
Provider Provider 

CRHLALNM BeiiSouth Telecommunications, AT&T Alabama (BeiiSouth CH5 LLC Telecommunications. LLC) 

FRN Guidebook Reference 
1857952 AL Gen Exchg A3.2.15 USOC: 

PAMA7 

Product Retirement 
Service to be Discontinued Com lete Choice Basic Service 

Service Description 
Complete Choice Basic service provides a flat rate access line and unlimited calling to all exchange access lines within the 
subscriber's local calling area. Subscribers have unlimited use of 2 calling features: Call Waiting ID and Caller 10. 

CATCH PRODUCT 
AT&T U-Verse Voice 200 BOT with 
Internet Speed Range: 3MB- 100MB 
Rack Rate Price Range: $41 .00 to 
$111 .00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with 
Internet Speed Range: 3MB to 
1OOMB: Rack Rate Price Range: 
$51 .00 to $121 .00 

CATCH PRODUCT 
AT&T U-verse International with 
Internet Speed Range: 3MB to 
1OOMB; Rack Rate Price Range: 
$56.00 to $126.00 

CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 
per month/$9.99 when added with 
Family Talk 

Number of Customers 

umber of Customer Locations 

umber of Services 

~umber of Customers with an AT&T 
Catch Prodl.ld Available in !heir Service 
Area 

COMPETITIOR 
CHARTER COMMUNICATIONS 

WEST ALABAMA TV CABLE 
HUGHES NET 

DISH NETWORK 
DIRECTV 

Sprint 
Verizon Wireless 
T-Mobile USA 

I 

1 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION ,-

AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 
advanced voice features. $.05 per minute after 200 minutes includes Canada. 
200 minutes include unlimited local calling and 200 long distance 
minutes. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION · ... ,., 
AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with 
over 20 advanced voice features. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and Canada 
and low rates to International countries with over 20 advanced voice features. 
Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION ~ · 

Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller I D. 
Three Way Calling, Call Forwarding and Voicemail 

Demand Count 

• 
J-lumber of customers \Mthout An 
11\T&T Catch Product 

• 
• 

umber or Customers with a 
ompetitive Catch Product in their 
rvice Area 

I I 

• 
I 

• ~rnder Assessment, may have AT&T 
r Competitive Catch Product I I 

Competitive Presence 
~ TECHNOLOGY PercentCo\lered 

Cable C DOWN : 1 00 Mbps - C UP : 4 Mbps 98.21% 
Cable C DOWN : UNKNOWN - C UP : UNKNOWN 0.89% 

SATELLITE 99.10 % 
SATELLITE 99.10 % 
SATELLITE 99.10 % 

WIRELESS 3G 54.46% 
WIRELESS LTE 69.64 % 
WIRELESS3G 95.54 % 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Consumer: 2 Pack Plan (Grandfathered) 

Guidebook Reference 
AL Gen Exchng GB: A103.2.13 

USOC PAMA6 

The 2 Pack Plan provides a flat rate access line with Touch-Tone capability and unlimited calling to all exchange 
access lines within the subscriber's local calling area. The plan also entitles a residence subscriber to unlimited use 
of 5 features and services Subscribers have unlimited use of 6 the features/services. 

Next Generation Product Offer 
,;,'·'~ CATCH PRODU€T .;;; - -"- c; 'lo· · CATCH PRODUCT OESCRIPTION , --R ·,~-~·'''i; 

AT&T U-Verse Voice 200 BOT with Internet AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced 

Speed Range: 3MB- 1OOMB Rack Rate Price voice features. $.05 per minute after 200 minutes includes Canada. 200 minutes include 
unlimited local calling and 200 long distance minutes. Requires the purchase of IP Range: $41 .00 to $111 .00 
Broadband. 

CATCH PRODUCT - ii;' ·-·· c -i - CATCH PRODUCT DESCRIPTION ., -., ,., _- -·>.·. ~:.:-
AT&T U-Verse Voice Unlimited with Internet 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 20 Speed Range: 3MB to 100MB; Rack Rate 
advanced voice features. Requires the purchase of IP Broadband. Price Range: $51 .00 to $121 .00 

'- CATCH P~ODlJCT - '·~ GATCH PRODUCT DESCRIPTION ~: _>[~' 
, .. '\A 

AT&T U-verse International with Internet 
AT&T U-verse Voice International includes Unlimited calls to US and Canada and low rates 
to International countries with over 20 advanced voice features. Requires the purchase of 

Speed Range: 3MB to 100MB; Rack Rate IP Broadband. 
Price Range: $56.00 to $126.00 

Competitive Presence 
,; 'QOMPETiliOR . r..: _ '~ ;~; .•: -TECHNOLOGY "' ~~ '• Percent Covered · ~ 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps - C UP : 4 Mbps 100.00% 
HUGHESNET SATELLITE 100.00% 

DISH NETWORK SATELLITE 100.00% 
DIRECTV SATELLITE 100.00% 

Sprint WIRELESS 3G 60.00% 
Verizon Wireless WIRELESS LTE 40.00% 

T-Mobile USA WIRELESS 3G 80.00 % 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Consumer: Long Distance Message Telecommunications Service (Active) 

albia Name-of Service 
Provtder 
AT&T Alabama (BeiiSouth 
Telecommunications, LLC 

1857952 

e Telecommunications Service 

Guidebook Reference 
AL Gen Exchg GB:A18.3.1 

USOC: PAMA1 , PAMA2 

(lntraLATA Local Toll) Long Distance Message Telecommunications Service provides facilities for communications 
between stations in different rate centers for either two-point or conference service. Rates for service between 
points are based on airline mileage between rate centers. In general, each point is designated as a rate center 
except that certain small towns or communities are assigned adjacent rate centers with which they are closely 
associated for communication ur oses orb communi of interest. 

Customer Notice: Service 
SERVICE DISCONTINUANCE Guidebook Unk 

Discontinuance (Sunset) - - htt12:LLc12r.web.att.comL!2dfLa1Lg018.!;!df 

Next Generation Product Offer 
-· "' GAT€H PRODUCT : -~..--: .,., . 

CATCH P'RODUCT DESeRIPTION '' ~ 
~ 

AT&T U-Verse Voice 200 BOT with AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 
Internet Speed Range: 3MB- 1OOMB advanced voice features. $.05 per minute after 200 minutes includes 
Rack Rate Price Range: $41.00 to Canada. 200 minutes include unlimited local calling and 200 long distance 
$111 .00 minutes. Requires the purchase of IP Broadband. 

« ':CATCH PRODUCT 
~ 

CATCH PRGQUCT DESCRIPTION' ::. "'· ,.. 
AT&T U-Verse Voice Unlimited with 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada Internet Speed Range: 3MB to 
with over 20 advanced voice features. Requires the purchase of IP 100MB; Rack Rate Price Range: 

$51.00 to $121 .00 Broadband. 

• ,-1- CATCH PRODUBT . ~ :• :-- ' - CATCH PRODUCT.D.ESCRIPTION ~, .. , ... ~ 
AT&T U-verse International with AT&T U-verse Voice International includes Unlimited calls to US and 
Internet Speed Range: 3MB to Canada and low rates to International countries with over 20 advanced voice 
1OOMB; Rack Rate Price Range: features. Requires the purchase of IP Broadband. 
$56.00 to $126.00 

·" ~-,-· .. -CATCH PRODUC"f "'~ -- -· ··~ CATCH P-RQOUC:r fi)ESCRIPTIO~ ··~- ,,.,. ''·*'• 
AT&T Wireless Home Phone/ $19.99 

Unlimited Nationwide Calling- Home Phone with Wireless Network with per month/$9.99 when added with 
Family Talk Caller ID, Three Way Calling, Call Forwarding and Voicemail 

I I 

I I 

I I 

I I 
Competitive Presence 

•0· COMP.ETITOR ~ L"''-f',. ~-,.,~ TECt;NOtOGY ,;:k I ·,:. l?ercent Covered ., 
No Records Found 



EXHIBIT E -- PUBLIC VERSION-- PRODUCT DATA SHEETS 

Carbon Hill Consumer: PreferredPack Plan (Grandfathered) 

Product Retirement 
SerVice to be Discohfinued PreferredPack Plan 

Guidebook Reference 
AL Gen Exchg GB: A103.2.12 

USOC: PAMA5 

:.:• - ''· - ~;$.. . c~ Service Description ·.;:: -'""-' "' ~- ; t~ :if. 
The Preferred Pack plan provides a flat rate access line with Touch-Tone capability and entitles a residence 
subscriber to unlimited calling to all exchange access lines within the subscriber's local calling area 3. The plan 
also entitles a residence subscriber to unlimited use of 9 features/services. 

Customer Notice: Service SERVICE DISCONTINUANCE Guidebook Unk Discontinuance (Sunset) - - htt12:LLc12r.web.att.comL12dfLa l[g103.(2df 

Next Generation Product Offer 
~ ,- ·CATCH PRODI:JCT ,o ," •::'- " "' i!1 CATCH P-RODUCT DESCRIPTION ''- - ~ -~ 

' 

AT&T U-Verse Voice 200 BOT with Internet AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced 

Speed Range: 3MB- 100MB Rack Rate Price voice features. $.05 per minute after 200 minutes indudes Canada. 200 minutes indude 

Range: $41 .00 to $111 .00 unlimited local calling and 200 long distance minutes. Requires the purchase of IP 
Broadband. 

,, CATCR PRODUCT _ . '" ., .. . CATCH PRODUGT DESCRIPT-ION > !': -, 
AT&T U-Verse Voice Unlimited with lntemet 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 20 Speed Range: 3MB to 1OOMB; Rack Rate 
Price Range: $51 .00 to $121 .00 advanced voice features. Requires the purchase of IP Broadband. 

•CATCH PRODUCT. ·-;:: ~ - .., CATCH PRODUCT DESCRIP:TION ~ "'- ·» :<· ••• ' 

AT&T U-verse International with Internet 
AT&T U-verse Voice International includes Unlimited calls to US and Canada and low rates 
to International countries with over 20 advanced voice features. Requires the purchase of 

Speed Range: 3MB to 1OOMB; Rack Rate IP Broadband. 
Price Range: $56.00 to $126.00 

Competitive Presence 
, .. COMP6TITIOR .... " -~-. TECHNOLOGY _ .... Percent Co~tered ~f -~ 

CHARTER COMMUNICATIONS Cable C DOWN: 100 Mbps - CUP : 4 Mbps 100.00% 
HUGHESNET SATELLITE 100.00% 

DISH NETWORK SATELLITE 100.00% 
DIRECTV SATELLITE 100.00% 

Sprint WIRELESS 3G 33.33% 
Verizon Wireless WIRELESS LTE 33.33 % 

T-Mobile USA WIRELESS 3G 100.00% 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Consumer: Custom Rate Plan (Active) 

Product Retirement 
Servjce to be Oisccntinued Custom Rate Plan 

Guidebook Reference 
AL Gen Exchg GB: A20.3.9 

USOC OSR20 

I •~'· ' *-/ ·· . · ~,"'•~ : "'"' Service.Description ~' * ., ~ ·· '"'1!! 

Custom Rate Plan is an Optional Calling Plan offered to residential customers and is applicable to intrastate 
intraLATA long distance calls originated and terminated in the customer's home state. Eligible calls include those 

dialed on a Station-to-Station basis (as either Dial Dial CallinQ Card, or Operator} or on a Person-to-Person basis. 

Customer Notice: Product ··•·· 
' ' . 

Grandfather GRANDFATHER Disa!low .. _Moves, A<:t~. C~anges - - -Customer Notice: Service 
SERVICE DISCONTINUANCE Guidebook Link Discontinuance (Sunset) - - htt11 :LL C(lr. web.att.comL!!dfLaiLg020.(1df 

Next Generation Product Offer 
~~ . ~ CATCH P.ROD.UCT ;.-

~ 

"~ CATCH PRODUCT DESCRIPTION"'~' :.· ·:.. ~. ... < 

AT&T U-Verse Voice 200 BOT with Internet 
AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 

Speed Range: 3MB- 100MB Rack Rate Price 20 advanced voice features. $.05 per minute after 200 minutes includes 

Range: $41 .00 to $111 .00 Canada. 200 minutes include unlimited local calling and 200 long distance 
minutes. Requires the purchase of IP Broadband. 

I · 
.., 

CATCH PRODUCT ~ .:;-; ~ . CATC}f PRQ9UCT DESCRIPTION~ -"'- ). 
AT&T U-Verse Voice Unlimited with Internet 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 20 Speed Range: 3MB to 100MB Rack Rate Price advanced voice features. Requires the purchase of IP Broadband. Ranae: $51 .00 to $121 .00 

' co '-':- '·CATCH PRODUCT .. !ll •'· GATCH PRODUCT DESCRIPTION : -.,, .. 
AT&T U-verse International wilh Internet Speed AT&T U-verse Voice International includes Unlimited calls to US and Canada and low 

rates to International countries with over 20 advanced voice features. Requires the Range: 3MB to 100MB Rack Rate Price Range: purchase of IP Broadband. $56.00 to $126.00 

Demand Count 

~~m~ of.'customers I J'lumber of ·customers Without An AT&T 
K:atch Product .: · ,J' I 

I I 

I I 

I I 
Competitive Presence 

"' COMPE1tTIOR <• '• . TECHNOLOGY '-· ·- ., 
i-.·. '';Percent Covered. "' ' 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps- C UP : 4 Mbps 100.00% 
HUGHESNET SATELLITE 100.00% 

DISH NETWORK SATELLITE 100.00% 
DIRECTV SATELLITE 100.00% 

Verizon Wireless WIRELESS LTE 100.00% 
T-Mobile USA WIRELESS 3G 100.00% 



EXHIBIT E --PUBLIC VERSION-- PRODUCT DATA SHEETS 

Carbon Hill Consumer: Easy Calling Plans, Plan No.1 (Active) 

Ser:vi~ to be Discontinued 

An optional intrastate intraLATA toll calling plan that allows all direct dialed sent paid (non-operator assisted) 
intrastate calls that originate and terminate in the customer's home Calling Zone/LATA to be rated at $.10 per 
minute. 

uct GRANDFATHER - -Customer Notice: Service SERVICE DISCONTINUANCE Guidebook Link Discontinuance (Sunset) - - httQ://cQr.web.att.com/Qdf/al/g020.Qdf 

Next Generation Product Offer 
"-; ~- CATCH PRQD.UCJ':c, -,~ · ~ 'i-:i• ·, '":;< ., • ,_CATCH PRODUCT DESGRIP110 N-· ~-R 

,._ 

AT&T U-Verse Voice 200 BOT with Internet AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced 

Speed Range; 3MB- 100MB Rack Rate Price voice features. $.05 per minute after 200 minutes includes Canada. 200 minutes include 

Range: $41.00 to $111 .00 unlimited local calling and 200 long distance minutes. Requires the purchase of IP 
Broadband. 

CATCH PRODUGT ~ :r··':'"' CATC.H PRODUCT DESCRIPTION? '":~''· >c· ••• <· 

AT&T U-Verse Voice Unlimited with Internet AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 20 
Speed Range: 3MB to 100MB Rack Rate Price 

advanced voice features. Requires the purchase of IP Broadband. Range: $51 .00 to $121 .00 

"• - - -,. - CATGH PRODUCt ,, ·CATCH PRODUCT DESCRIPTION :;~ ':>. 
~· ,,,. 

AT&T U-verse International with Internet Speed 
AT&T U-verse Voice International includes Unlimited calls to US and Canada and low 
rates to International countries with over 20 advanced voice features. Requires the 

Range; 3MB to 100MB Rack Rate Price Range: purchase of IP Broadband. 
$56.00 to $126.00 

Competitive Presence 
: " · COMPETITOR'=' "' ~ TECHNOLOGY· - ''. '-- ,_. - Percent Covered c;._ '-~ 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps - CUP : 4 Mbps 100.00 % 
HUGHES NET SATELLITE 100.00 % 

DISH NETWORK SATELLITE 100.00% 
DIRECTV SATELLITE 100.00 % 

Sprint WIRELESS3G 33.34% 
Verizon Wireless WIRELESS L TE 83.34% 

T-Mobile USA WIRELESS 3G 83.34 % 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Consumer: Integrated Services Digital Network (ISDN), Residence Srvc (IRS) (Active) 

Ser:vice to be Discontinued 

Guidebook Reference 
AL Gen Exchng GB A42.2 

USOC: LQAFX,LQGFX 

1 -~ '' ·. ,.:·_· . -~';_ ' {• "Service Desclip.tioo ~·· t,;; ·~- -r ~,- "' If,_ 
Residence Service (IRS) supports s imultaneous transmission of voice, data, and packet services on the same 
exchange access line. Calling/Called Number Delivery, Calling Name Delivery, and Call Hold are included with this 
service. IRS provides a method of access to the telephone network called Basic Rate Access. Basic Rate Access 
consists of the ability to access up to two 64 Kbps (B) channels and one 16 Kbps (D) channel at the service 
delivery point. IRS is provided through Basic Rate Access. Features are available to increase the capability of the 
Bearer Alternative Service and may be subscribed to on an as-needed basis. B channel circuit switched services 
offer up to 64 Kbps intra-office transmission of voice or data. This option permits the customer to utilize e ither 
circuit voice or data transmission paths on a per call selection basis. Transmission on the B channel will be circuit 
switched at 64 Kbps within the switch and/or equipped facilities between ISDN compatible central offices . 

Customer Notice : Product . ' ,, . 

Grandfather 
GRANDFATHER Disallow ~oves, Add, C.~anges ~ 

. :..':.. - - -Customer Notice: Se rvice 
SERVICE DISCONTINUANCE Guidebook Link 

Discontinuance (Suns et) - - htt11:LL C(1r. web.att.cornL11d f Lf1Lg042 ·11 
df 

Next Generation Product Offer 
·., CATCH'PROOUCF . .,.~, ... ~ CATGH PRODUCT DESGRIPTlON '"'~'·f.l;' · 

AT&T U-Verse Voice 200 BOT with Internet AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced 

Speed Range: 3MB- 100MB Rack Rate Price voice features. $.05 per minute after 200 minutes includes Canada. 200 minutes include 

Range: $41 .00 to $111 .00 unlimited local calling and 200 long distance minutes. Requires the purchase of IP 
Broadband. 

.,, 
CATCH PRODl:JC::r ":· ~'-

~ CATCH PROOUC'J:QESCRIP:nollr .;,. <_~ "' if' ~ 

AT&T U-Verse Voice Unlimited with Internet AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 20 
Speed Range: 3MB to 100MB Rack Rate Price 

advanced voice features. Requires the purchase of IP Broadband. Ranqe: $51 .00 to $121 .00 

. ,. ~ :;; · -CATCH PRODUCT '~ .,,, . -·~· - CATCH PRODUCT DESGR IPTION -<:. '" ., 
AT&T U-verse International with Internet 

AT&T U-verse Voice International includes Unlimited calls to US and Canada and low 
rates to International countries with over 20 advanced voice features. Requires the 

Speed Range: 3MB to 100MB Rack Rate Price purchase of IP Broadband. 
Range: $56.00 to $126.00 

CATCH PRODt:JCT' •'· ... ~- ·' \CATCH PRODUCT DESCRIPTION -·. ~ ~ 
,,,. 

AT&T Wireless Home Phone/ $19.99 per Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller 10, Three 
month/$9.99 when added with Family Talk Way Calling, Call Forwarding and Voicemail 

Competitive Presence 
COMPETITOR ~ . .i''\ -:i<P: . _ .. I " . ,e,_''"' TEGHN0LGGY _,, "~ - I ' Percent Cov.er&d -" ·;;,· 

No Records Found. 



EXHIBIT E - PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Consumer: Complete Choice Service (Grandfathered) 

Wire Center 
Legal Name of SeiVice d/b/a Name of Service 

Product Data Sheet # Provider Provider 

CRHL.ALNM BeiiSouth Telecommunieal ions, LLC 
AT&T Alabama (BeNSoulh 

Telecommunications LLC) 
CH1 2 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Reference 

Dominant 
1857952 Al Gen E.change GBA103.2 10 USOC Vf'3. VS6, 

lnttastate 
CCML2 CCML3 

Product Retirement 
Sendee to be Discontinued Com Jete Choice SeNice 

SeiVice Description ~ 
Complete Choice service provides a flat rate access line with Touch-Tone capability and unlimited calling to all exchange access lines in 
the subscriber's local calling area. It also entitles a residence subscriber to unlimited use of 32 services/features. Residence customers 
may subscribe to the Two-Line Plan or the Three-Line Plan for Complete Choice service. All lines in each multi-line package must be 
billed to the same account and located at the same premises. 

Customer N otice: Product 
Grandfather 

• 
CATCH PRODUCT 

AT&T U-Verse Voice 200 BOT with Internet 
Speed Range: 3MB· 100MB Rack Rate Price 
Range: $41 .00 to $111 .00 

~ CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with Internet 
Speed Range: 3MB to 100MB; Rack Rate 
Price Range: $51.00 to $121.00 

CATCH PRODUCT 

AT&T U-verse International with Internet 
Speed Range: 3MB to 100MB; Rack Rate 
Price Range: $56.00 to $126.00 

CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 per 
monthl$9.99 when added with Fami Talk 

umber of Customer Locations 

COMPETITOR 

GRANDFATHER Disallow Moves, Add, ~hanges -
SERVICE DISCONTINUANCE Guidebook Unk 

http:l/cpr .web.att.com/pdf/al/g 1 03 .pdf 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION -"'~-

AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced 
voice features. $.05 per minute after 200 minutes includes Canada. 200 minutes include 
unlimited local calling and 200 long distance minutes. Requires the purchase of IP 
Broadband. 

CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice Unlimited indudes Unlimited Calls to US and Canada with over 20 
advanced voice features. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and Canada and low rates 
to International countries with over 20 advanced voice features. Requires the purchase of 
IP Broadband. 

Demand Count 
~umber of customers 'Mthout An AT&T Catch Product 

umber Of Customers with a Competitive Catch 
roduct in their Service Area 

umber of Customers ~hout AT&T or Competitive 
atch Product 

nder Assessment, may have AT&T or Competitive 
atch Product 

Competitive Presence 
TECHNOLOGY Percent Covered 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps- CUP : 4 Mbps 100.00 % 
HUGHESNET SATELLITE 100.00 % 

DISH NETWORK SATELLITE 100.00 % 
DIRECTV SATELLITE 100.00 % 

Sprint WIRELESS3G 66.67 o/o 
Verizon Wireless WIRELESS L TE 69.05 o/o 

T-Mobile USA WIRELESS 3G 97.62% 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Consumer: Foreign Exchange Service (Active) 

Wre Center 
Legal Name of Service d/b/a Name of Service Product Data Sheet # 

Provider Provider 
BeiiSouth AT&T Alabama (BeiiSouth CRHLALNM 

Telecommunications, LLC Telecommunications, LLC) 
CH13 

Reaulatorv Jurisdiction Type of ReQulation FRN Guidebook Reference 

Intrastate Dominant 
1857952 AL Gen Exchg GB A9.1.3 

USOC 1 LH++ ,FRT ++ 

Service to be Discontinued 

Service Description ., . 
A classification of exchange service furnished to a subscriber from an exchange other than the one from which 
they would normally be served 

Customer Notice: Product 
Grandfather -Customer Notice: Service 

Discontinuance (Sunset) -
CATCH PRODUCT 

n/a 

umber of Customers 

umber of Customer Locations 

umber of Services 

umber of Cllstomers wifh an AT&T Catch 
roduct Available in their Service Area 

COMPETITOR ·.~ !. I 
No Records Found 

GRANDFATHER -
SERVICE DISCONTINUANCE Guidebook Link - httQ:UcQr.web.att.comLQdfLaiLg 

009.Qdf 

Next Generation Product Offer 
I 
I 

' -· 

CATCH PRODUCT DESCRIPTION 
nla 

Demand Count 
~umber of customers Without An AT&T Catch Product 

umber of Customers with a Competitive Catch Product 
n their Service Area 

umber of Customers Without AT & T or Competitive 
atch Product 

Competitive Presence 
TECHNOLOGY I Percent Covered ~ ; 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Consumer: Foreign Central Office Service (Active) 

-Regulatory Jurisdiction - Type of Regulation· ,, ::• -~ ', ., "' FRN< .. -~ 
Guidebook Reference 

Intrastate Dominant 
1857952 AL Gen Exchg GB: A9.2.2 

USOC 1LX++ 

Product Retirement 
Service to be DiscPntinued Forei n Central Office Service 

Foreign Central Office Service is exchange service furnished to a subscriber in a multi-office exchange from a 
central office 

roduct 
GRANDFATHER - -

Next Generation Product Offer 
L;c '·~- CATCH PRODUCT z.~: I ~ _cf ....... - ·'.' CATCH,PRODUCT DESCRIPTION ~ ;~-~·:;;,;-; ~. '!,?? 

I 

Demand Count 
fiiumber Of custo'mers Without An AT&T Caleb P-roduct 

Competitive Presence 
4;; __ -~ COMPETITOR ,_ . 7 > I ·:r TECHNOLOGY- • • . 0 ~.._., i _:;:_ Percent Go.vered- :" 

No Records Found 



EXHIBIT E -- PUBLIC VERSION- PRODUCT DATA SHEETS 

CRHLALNM CH15 

Reoulatorv Jurisdiction Tvpe of Reoulation I FRN 1 Tariff Reference (Tariff 
n/a n/a I n/a I N/A 

Product Retirement 

DSL Direct (Elite, Pro, Express and Basic) 

. Service Description 
DSL WITHOUT home phone service: DSL Direct Elite up to 6.0 Mbps downstream and up to 768 Kbps Upstream; 
DSL Direct Pro up to 3.0 Mbps Downstream and up to 512 Kbps Upstream;DSL Direct Basic up to 768 Kpbs 
Downstream and up to 384 Kpbs Upstream. 

Customer Notice: Product GRANDFATHER 
1------=Grandfathe1...:r _ ___ -+----

Disallow Adds, Moves, Changes 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT NAME CATCH PRODUCT DESCRIPTION . · ... 
AT&T U-Verse HSIA. 
Speed Range: 3MB to High Speed Internet providing streaming video, large downloads, gaming with 
1OOMB Rack Rate Price speeds available up to 24Mbps and access to national AT&T Wi-Fi Hot Spot network 
Range: $41 .00 to included. Requires the purchase of IP Broadband 
$110.00 

!Number of Customers 

umber of Customer Locations 

umber of Services 

umber of Serviees with ari AT&T Catch 
roduct Available in their Service Area 

COMPETITOR 
CHARTER COMMUNICATIONS 

HUGHESNET 
DISH NETWORK 

DIRECTV 
SPRINT 

VERIZON WIRELESS 
T-Mobile USA 

• 
• 
• 
• 

Demand Count 

rumber of Services Without An AT&T Catch Product I 
umber of Services with a Competitive Catch Produ 

n their Service Area 

umber of Services Without AT&T or Competitive 
atch Product 

Competitive Presence 

I 

• 
I 

TECHNOLOGY Percent Covered 
Cable C DOWN : 1 OS Mbps - C UP : 768 Kbps 100% 

Cable C DOWN : UNKNOWN - C UP : UNKNOWN 90.00% 
SATELLITE 75.00 % 
SATELLITE 100% 
SATELLITE 100% 
SATELLITE 100% 

WIRELESS L TE 100% 



EXHIBIT E - PUBLIC VERSION - PRODUCT OAT A SHEETS 

Carbon Hill Consumer: DSlline Share 

\l'v1~ Center 
Legal Name of Sentlce d/b/a Name of Service 

Product Data Sheet t. Provider Provider 

CRHLALNM 
BeiiSouth Telecommunications, AT&T Florida (BeiiSouth 

CH16 LLC Telecommunications, LLC) 

ReQulatorv Jurisdiction rrvpe of Regulation FRN Tariff Reference (Tariff 
nla nta n/a N/A 

Product Retirement 

DSL Line Share 

Service Description 
DSL WITH home phone service: DSL Direct Elite up to 6.0 Mbps downstream and up to 768 Kbps Upstream; DSL 
Direct Pro up to 3.0 Mbps Downstream and up to 512 Kbps Upstream; DSL Direct Basic up to 768 Kpbs Downstream 
~nd up to 384 Kpbs Upstream. 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT NAME CATCH PRODUCT DESCRIPTION 
AT&TU-Verse HSIA. 
Speed Range: 3MB to High Speed lntemet providing streaming video, large downloads, gaming with 
100MB Rack Rate Price speeds available up to 24Mbps and access to national AT&T Wi-Fi Hot Spot network 
Range: $41 .00 to included. Requires the purchase of IP Broadband. 
$110.00 

~umber of Customers 

umber of Customer Locations 

umber of Services 

umber of Services With an AT&T Catch 
roduct Available in their Service Area 

COMPETITOR 
CHARTER COMMUNICATIONS 

HUGHESNET 
DISH NETWORK 

OIRECTV 
SPRINT 

VERIZON WIRELESS 
T -Mobile USA 

I • 
• 
• 
• 

Demand Count 

~umber of Services Without An AT&T Catch Product! 

umber of Services with a Competitive Catch Produ 
n their Service Area 

umber of Services Wrthout AT&T or Competitive 
atch Product 

Competitive Presence 

• 
• 
I 

TECHNOLOGY Percent Covered 
Cable C DOWN : 1 05 Mbps • C UP : 768 Kbps 100% 

Cable C DOWN : UNKNOWN· CUP : UNKNOWN 90.00% 
SATELLITE 75.00% 
SATELLITE 100% 
SATELLITE 100% 
SATELLITE 100% 

WIRELESS L TE 100% 



EXHIBIT E- PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Consumer: End User Access Service (Active) 

WreCenter Legal Name of Service dlbla Name of Service 
Product Data Sheet# 

~. Provider Provider 
BeiiSouth AT&T Alabama (BeiiSouth CRHLALNM 

Telecommunications, LLC Telecommunications, LLC) CH17 

Regulatory ~ype of Regulation 
FRN 

Tariff Reference Jurisdiction 
Interstate Dominant 1857952 FCC Tariff #1 Access Services. USOC(s): 9LM 9ZR, 

Product Retirement 
End User Access Service 

Service Description 

End User Access service provides for the use of an End User Common line by an end user. AT&T provides End 
User Access service to end users who obtain local exchange service from its general interstate or local exchange 
a riffs. 

Customer Notice: Service 
Discontinuance (Sunset) -

CATCH PRODUCT I 
N/A J 

Number of Customers I 

SERVICE DISCONTINUANCE Tariff Link - htt12:LLc12r.att.com[12df[fcc[ 1004.!;!df 

Next Generation Product Offer 

• 
CATCH PRODUCT DESCRIPTION 

Demand Count 
!Number of Services WllhoutJ 
!An AT&T Catch Product • 



EXHIBIT E --PUBLIC VERSION-- PRODUCT DATA SHEETS 

Carbon Hill Consumer: Complete Choice Enhanced (Active) 

CRHLALNM CH18 

. Regulatory J uris_didtfon' · 
.,, 

Type·of Regulation if "b ' . -i; F.RN . '!';:<,, - Guidebook Reference 

Intrastate Dominant 
1857952 AL Gen Exchg A3.2.1 USOC: 

PAMA8 

Product Retirement 
Com lete Choice Basic Service 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
·· "· ·< •.. CATCH PHODUCl' '': "., ~ , .. GATCH PRODUCT DESCRIPTION ~ ··• ~:..~ f,-

AT&T U-Verse Voice 200 BOT with AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 advanced 
Internet Speed Range: 3MB- 100MB voice features. $.05 per minute after 200 minutes includes Canada. 200 minutes 
Rack Rate Price Range: $41 .00 to include unlimited local calling and 200 long distance minutes. Requires the purchase 
$111 .00 of IP Broadband. 

''·"'- CATCH PRODUGT-1 " - CATCH PRODUCT DESCRIPTION "' · ~· '"'~"' "--~~ . 
AT&T U-Verse Voice Unlimited with 
Internet Speed Range: 3MB to 1OOMB AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 
Rack Rate Price Range: $51 .00 to 20 advanced voice features. Requires the purchase of IP Broadband. 
$121 .00 

CATCH P.RODUCl ~- ~-· CATCH PRODUCT DESCRIPTION ' 
. -~ 

AT&T U-verse International with AT&T U-verse Voice International includes Unlimited calls to US and Canada and low 
Internet Speed Range: 3MB to 100MB rates to International countries with over 20 advanced voice features. Requires the 
Rack Rate Price Range: $56.00 to purchase of IP Broadband. 
$126.00 

F CA l'CH PRODUCT ,_ . ,,.:<> CATeH PRODUCT DESCRIPTION ·-· . ~ ·-
AT&T Wireless Home Phone/ $19.99 

Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller 10 , per month/$9.99 when added with 
Family Talk Three Way Calling, Call Forwarding and Voicemail 

• 
• 
• 
• 

PerGenl Covered 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

King's Point, Consumer Market Product 
Data Sheets 

PUBLIC VERSION 



EXHIBIT E --PUBLIC VERSION -- PRODUCT DATA SHEETS 

King's Point Consumer: Flat Rate Service, Residence Service, Individual Service (Active) 

Service to be DiS(;Ontinued 
Product Retirement 

Guidebook Reference 
FL Gen Exchg GB: A3.4.2 USOC; 

1FR, 1FRCL 

Flat Rate Service, Residence Service, Individual Service 

-~: · ~:., • : ,.,;,,. ~- ~ · .. -~, ServiCe Descriptioh . ·-· >~' · "--~· "''. ;o ·. _, •, .· 

A classification of exchange access line service for which a stipulated charge is made, regardless of the amount of 
use. 

Customer Notice: Product 
Grandfather -Customer Notice: Service 

Discontinuance (Sunset) -
GRANDFATHER -

SERVICE DISCONTINUANCE Guidebook Link - htt[!:Lf._c[!r.web.att.comL[!dfLf1Lg003.[!d f 

Next Generation Product Offer 
CATCH PROE>UCT ... . ;-c~'i! 6..; CATCH PRODUCT DESGRIPTION. '.-:::. ~ -'<;· 

AT&T U-Verse Voice 200 BOT with Internet AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 

Speed Range: 3MB- 100MB Rack Rate advanced voice features. $.05 per minute after 200 minutes includes Canada. 200 

Price Range: $41.00 to $111.00 minutes include unlimited local call ing and 200 long distance minutes. Requires the 
purchase of IP Broadband. 

,, .:: . . ,. 
CATCH PRODUGT ~ . CATCH PRODUCT DESCRIPTION .- -~ ~,J' "" . "'' 

AT&T U-Verse Voice Unlimited with Internet 
AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over Speed Range: 3MB to 100MB Rack Rate 
20 advanced voice features. Requires the purchase of IP Broadband. Price Range: $51.00 to $121.00 

·'ea < CATCH PRODUCT :• ~,. - ' CATCH PRODUCl+DESCRfP110N ~:"'. '""' ~ 'Y' 

AT&T U-verse International with Internet AT&T U-verse Voice International includes Unlimited calls to US and Canada and 

Speed Range: 3MB to 100MB Rack Rate low rates to International countries with over 20 advanced voice features. Requires 

Price Range: $56.00 to $126.00 the purchase of IP Broadband. 

·~ GATCH PRODtJCT -o. -t . ;;. ·· CATCH PRODUCT DESCRIPT-ION ,~ 0 ••• 

AT&T Wireless Home Phone/ $19.99 per Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller ID, 
month/$9.99 when added with Family Talk Three Way Calling, Call Forwarding and Voicemait 

t'lumber of customers With0utAn AT&T Catch Product i 

Competitive Presence 
:~ COMPETiTOR - :,,,"' TECHNOLOGY : '. Rerce-nt Covered ·"' .·., 
COMCAST CORPORATION Cable C DOWN : 105 Mbps - C UP : 768 Kbps 98.63 % 

HOTWIRE COMMUNICATIONS Cable C DOWN : UNKNOWN - C UP : UNKNOWN 0.02 % 
HUGHES NET SATELLITE 98.64% 

DIRECTV SATELLITE 98.64 % 
DISH NETWORK SATELLITE 98.64 % 
Verizon Wireless WIRELESS L TE 98.64% 

SPRINT WIRELESS 3G 98.64 % 
T-MOBILE WIRELESS 3G 98.64% 



EXHIBIT E - PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: Flat R ate Service, A rea P lus Service (Active) 

Wire Center 
Legal Name of Service d/b/a Name of Service 

Product Data Sheet I Provider Provider -

DLBHFLKP BeiiSouth AT&T Florida (BeiiSouth KP2 Telecommunications, LLC Telecommunications, LLC) 

Guidebook Reference 
FL G•n Exchg GB: A3.4.4, A103.4.3 USOC: 
VRS, VRSCL. VR6, VR6CL, ACML2. ACML3 

Product Retirement 
Service to be Discontinued Flat Rate Service. Area Plus Service 

Service Description 
Area Plus service provides residence subscribers a flat rate access line with unlimited calling to all access lines 
within the serving exchange, the additional exchanges in the associated Extended Area Service(EAS)and 
Extended Calling. 

CATCH PRODUCT 
AT&T U-Verse Voice 200 BOT with 
Internet Speed Range: 3MB- 1OOMB 
Rack Rate Price Range: $41 .00 to 
$111 .00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with 
Internet Speed Range: 3MB to 100MB 
Rack Rate Price Range: $51 .00 to 
$121 .00 

CATCH PRODUCT 
AT&T U-verse International with 
Internet Speed Range: 3MB to 1OOMB 
Rack Rate Price Range: $56.00 to 
$126.00 

CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 
per rnonth/$9.99 when added with 
Family Talk 

umber of-Customers 

umber of Customer Locations 

umber of Services 

umber of Customers with an AT&T Catch 
roduct Available In their Service Area 

COMPETITOR 

-. Disallow Adds, Moves, Changes 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 
20 advanced voice features. $.05 per minute after 200 minutes includes 
Canada. 200 minutes include unlimited local calling and 200 long distance 
minutes. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada 
with over 20 advanced voice features. Requires the purchase of IP 
Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and 
Canada and low rates to International countries with over 20 advanced 
voice features. Requires the purchase of IP Broadband . 

CATCH PRODUCT DESCRIPTION ~ 

Unlimited Nationwide Calling- Home Phone with Wireless Network with 
Caller ID, Three Way Calling, Call Forwarding and Voicemail 

Demand Count 
~umber of customers IMthout An AT&T Catch Product 

umber of Customers with a Competitive Catch 
roduct in their Service Area 

umber of Customers IMthout AT&T or Competitive 
atch Product 

nder Assessment, may have AT&T or Competitive 
atch Product 

Competitive Presence 
TECHNOLOGY Percent Covered 

COMCAST CORPORATION Cable C DOWN : 105 Mbps - CUP : 768 Kbps 100.00 % 
HUGHESNET SATELLITE 100.00% 

OIRECTV SATELLITE 100.00% 
DISH NETWORK SATELLITE 100.00% 
Verizon Wireless WIRELESS LTE 100.00% 

SPRINT WIRELESS 3G 100.00% 
T-MOBILE WIRELESS 3G 100.00% 



EXHIBIT E -- PUBLIC VERSION-- PRODUCT DATA SHEETS 

King's Point Consumer: Complete Choice Basic Service (Active) 

Product Retirement 
Service to be Discontinued Com lete Choice Basic Service 

Guidebook Referrence 
FL Gen Exchg GB: A3.49 USOC 

PAMA7 

·~ ~ ·;,, -.·· " · ;-;. ·~- ,; ~<-·t.• Service Description ;; "' .:·,"' ,. ,. .,_, ~.~ .'i?_.s; 

Complete Choice Basic service provides a flat rate access line and unlimited calling to all exchange access lines 
within the subscribers local calling area. Subscribers have unlimited use of 2 calling features: Call Waiting ID and 
Caller ID. 

Customer Notice: Service SERVICE DISCONTINUANCE 
~ 

G'uide~~~o~ Link~ ~;-> 

Discontinuance (Sunset) t~ . - - httQ:fL CQr. web .att.comLQdfLf1Lg003. Qdf 

Next Generation Product Offer 
I ~ CATCH PRODUCT . . ': 1'1 "" " CATCH PRODUCTDESCRIPTJ0N ~ * - ··-

AT&T U-Verse Voice 200 BOT with Internet 
AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 

Speed Range: 3MB- 1OOMB Rack Rate advanced voice features. $.05 per minute after 200 minutes includes Canada. 200 

Price Range: $41 .00 to $111 .00 minutes include unlimited local calling and 200 long distance minutes. Requires the 
purchase of IP Broadband. 

,;, CATCH PRODUCT . '· ;.;: CATCH PRODUCT DESCRIPTION ::· _:<·"' ~: ..• '! 

AT&T U-Verse Voice Unlimited with Internet 
AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 

Speed Range: 3MB to 100MB Rack Rate 
Price Range: $51 .00 to $121.00 20 advanced voice features. Requires the purchase of IP Broadband. 

CATCH PR0DUCT - . ,; CATCH PRODUCT DESCRIPTION . <.n .... 
AT&T U-verse International with Internet AT&T U-verse Voice International includes Unlimited calls to US and Canada and 

Speed Range: 3MB to 100MB; Rack Rate 
low rates to International countries with over 20 advanced voice features. Requires 

Price Range: $56.00 to $126.00 
the purchase of IP Broadband. 

Competitive Presence 
COMPETITOR •R'- . ~ TECHN0l:.OGY ' Perce'tlt Covered 

COMCAST CORPORATION Cable C DOWN : 105 Mbps- CUP : 768 Kbps 96.67% 
HOTWIRE COMMUNICATIONS Cable C DOWN : UNKNOWN • C UP : UNKNOWN 0.10% 

HUGHESNET SATELLITE 96.77% 
DlRECTV SATELLITE 96.77% 

DISH NETWORK SATELLITE 96.77% 
Verizon Wireless WIRELESS L TE 96.77% 

SPRINT WIRELESS 3G 96.77% 
T-MOBILE WIRELESS 3G 96.77% 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: Easy Calling Plans, Plan No.1 (Active) 

Wire Center Legal Name of Service d/b/a Name of Service 
Product Data Sheet tl Provider Provider 

DLBHFLKP 
Bell South AT&T Florida (BeiiSouth 

KP4 Telecommunications, LLC Telecommunications, LLC) 

FRN Guidebook Reference 
1857952 FL Gen Exchg GB: A 18.18 USOC: 

OC910 

Service to be Discontinued Plans, Plan No.1 

- Service Description 
An optional intrastate intra LATA toll calling plan that allows all direct dialed sent paid (non-operator assisted) 
intrastate calls that originate and terminate in the customer's home Calling Zone/LATA to be rated at $.10 per 
minute. 

Customer Notice: Service 
Discontinuance (Sunset) -

"' CATCH PRODUCT 
AT&T U-Verse Voice 200 BOT with 
Internet Speed Range: 3MB- 1OOMB 
Rack Rate Price Range: $41 .00 to 
$1 11 .00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with 
Internet Speed Range: 3MB to 100MB 
Rack Rate Price Range: $51 .00 to 
$121.00 

CATCH PRODUCT 
AT&T U-verse International with 
Internet Speed Range: 3MB to 100MB 
Rack Rate Price Range: $56.00 to 
$126.00 

CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 
per month/$9.99 when added with 
Family Talk 

umber of Customers with an AT&T Catch 
roduct Available in their Service Area 

COMPETITOR 

SERVICE DISCONTINUANCE Guidebook Link - htt2:l£c2r.web.att.coml2df[fi/..F,Ol8.2df 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 
20 advanced voice features. $.05 per minute after 200 minutes includes 
Canada. 200 minutes include unlimited local calling and 200 long distance 
minutes. ReQuires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and 
Canada with over 20 advanced voice features. Requires the purchase of 
IP Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and 
Canada and low rates to International countries with over 20 advanced 
voice features. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

Unlimited Nationwide Calling- Home Phone with Wireless Network with 
Caller ID, Three Way Call ing, Call Forwarding and Voicemail 

Demand Count 
fgumber of customers Wlf.tlout An AT&T Catch Product 

umber of Customers with a Competitive Catch Product 
n their Service Area 

umber of Custoi'Tl$rs Wrthout AT&T or Competitive 
atch Product 

nder Assessment, may have AT&T or Competitive 
atch Product 

Competitive Presence 
TECHNOLOGY Percent Covered 

COMCAST CORPORATION Cable C DOWN : 105 Mbps - CUP : 768 Kbps 100.00% 
HUGHESNET SATELLITE 100.00 % 

DIRECTV SATELLITE 100.00 % 
DISH NETWORK SATELLITE 100.00 % 
Verizon Wireless WIRELESS LTE 100.00% 

SPRINT WIRELESS 3G 100.00 % 
T-MOBILE WIRELESS 3G 100.00% 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: Long Distance Message Telecommunications Service (Active) 

~reCenter Legal Name of Service Provider dfbla Name of Service Provider Product Data Sheet# 

DLBHFLKP 
BeiiSouth AT&T Florida (BeiiSouth 

KP5 Telecommunications, LLC Telecommunications, LLC) 

Service to be Discontinued 

FRN 
1857952 

Product Retirement 

Guidebook Reference 
FL Gen. Excg GB: A 18.3 USOC; 

PAMA1 , PAMA2 

Lon Distance Messa e Telecommunications Service 

Service Description 
Long Distance Message Telecommunications Service is that of furnishing facilities for communications between 
stations in different rate centers for either two-point or conference service. Rates for service between points are 
based on air1ine mileage between rate centers. In general, each point is designated as a rate center except that 
certain small towns or communities are assigned adjacent rate centers with which they are closely associated for 
communication purposes or by community of interest. 

CATCH PRODUCT 
AT&T U-Verse Voice 200 BOT with 
Internet Speed Range: 3MB- 1OOMB 
Rack Rate Price Range: $4 1.00 to 
$111 .00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with 
Internet Speed Range: 3MB to 100MB 
Rack Rate Price Range: $51 .00 to 
$121 .00 

CATCH PRODUCT 
AT&T U-verse International with 
Internet Speed Range: 3MB to 100MB 
Rack Rate Price Range: $56.00 to 
$126.00 

CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 
per month/$9.99 when added with 
Family Talk 

umber of Customers 

umber of Customer Locations 

umber of Services 

umber of Customers with an AT&T Catch 
roduct Available in their Service Area 

COMPETITOR 

GRANDFATHER Disallow Adds, Moves, Gt)anges 

SERVICE DISCONTINUANCE Guidebook Link 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 
20 advanced voice features. $.05 per minute after 200 minutes includes 
Canada. 200 minutes include unlimited local calling and 200 long distance 
minutes. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada 
with over 20 advanced voice features. Requires the purchase of IP 
Broadband. 

CATCH .PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and 
Canada and low rates to International countries with over 20 advanced 
voice features. Requires the purchase of IP Broadband . 

CATCH PRODUCT DESCRIPTION ,,, 

Unlimited Nationwide Calling- Home Phone with Wireless Network with 
Caller ID, Three Way Calling, Call Forwarding and Voicemail 

Demand Count 
f\lumber of customers Without An AT&T Catch Product 

umber of Customers with a Competitive Catch Product 
n their Service Area 

umber of Customers Without AT&T or Competitive 
atch Product 

nder Assessment, may have AT&T or Competitive 
atch Product 

Competitive Presence 
TECHNOLOGY Percent Covered 

COMCAST CORPORATION Cable C DOWN : 105 Mbps - C UP : 768 Kbps 100.00 % 
HUGHESNET SATELLITE 100.00 % 

DIRECTV SATELLITE 100.00% 
DISH NETWORK SATELLITE 100.00% 
Verizon Wireless WIRELESS L TE 100.00% 

SPRINT WIRELESS 3G 100.00% 
T-MOBILE WIRELESS 3G 100.00% 



EXHIBIT E- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: 2 Pack Plan (Grandfathered) 

Wire Center Legal Name of Service d/b/a Name of Service 
Product Data Sheet# Provider Provider 

BeiiSouth AT&T Florida (BeiiSouth DLBHFLKP 
Telecommunications, LLC Telecommunications. LLC) KP6 

FRN 
1857952 

Product Retirement 
Service to be Discontinued 2 Pack Plan 

Service Description 

Guidebook Reference t 
FL Gen Exchg GB: A103.4.7 USOC; 

PAMA6 

The 2 Pack Plan provides a flat rate access line with Touch-Tone capability and unlimited calling to all exchange 
access lines within the subscribers local calling area. The plan also entitles a residence subscriber to unlimited use 
of 5 features and services Subscribers have unlimited use of 6 the features/services. 

CATCH PRODUCT 
AT&T U-Verse Voice 200 BOT with 
Internet Speed Range: 3MB- 100MB 
Rack Rate Price Range: $41 .00 to 
$111 .00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with 
Internet Speed Range: 3MB to 
1OOMB; Rack Rate Price Range: 
$51 .00 to $121 .00 

CATCH PRODUCT 
AT&T U-verse International with 
Internet Speed Range: 3MB to 
1OOMB; Rack Rate Price Range: 
$56.00 to $126.00 

CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 
per month/$9.99 when added with 
Family Talk 

umber of Customers 

umber of Customer Locations 

umber of Services 

umber of Customers with an AT&T Catch 
rodud Available In their Service Area 

COMPETITOR 
COMCAST CORPORATION 

HUGHESNET 
DIRECTV 

DISH NETWORK 
Verizon Wireless 

SPRINT 
T-MOBILE 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 
advanced voice features. $.05 per minute after 200 minutes includes 
Canada. 200 minutes include unlimited local calling and 200 long distance 
minutes. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION " 
AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada 
with over 20 advanced voice features. Requires the purchase of IP 
Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and 
Canada and low rates to International countries with over 20 advanced voice 
features. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

Unlimited Nationwide Calling- Home Phone with Wireless Network with 
Caller ID, Three Way Calling, Call Forwarding and Voicemail 

Demand Count 
flumber of customers IMthout An AT&T Catch Product 

umber of Customers with a Competitive Catch Product 
n their Service Area 

umber of Customers Without AT&T or Competitive 
atch Produd 

nder Assessment, may have AT&T or Competitive 
atch Produd 

Competitive Presence 
TECHNOLOGY Percent Covered -

Cable C DOWN : 105 Mbps - C UP : 768 Kbps 100.00 % 
SATELLITE 100.00% 
SATELLITE 100.00% 
SATELLITE 100.00% 

WIRELESS LTE 100.00% 
WIRELESS 3G 100.00% 
WIRELESS 3G 100.00% 



EXHIBIT E- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: PreferredPack Plan (Grandfathered) 

Wire Center 
Legal Name of Service d/b/a Name of Service 

Project Data Sheet # Provider Provider 

DLBHFLKP 
Bell South AT&T Florida (BeiiSouth 

KP7 Telecommunications, LLC Telecommunications, LLC) 

FRN Guidebook Ref 
1857952 FL Gen Exchg GB: A 103.4.6 USOC: 

PAMA5 

Product Ret irement 
Service to be Discontinued PreferredPack Plan 

Service Description ' 
The Preferred Pack plan provides a flat rate access line with Touch-Tone capability and entitles a residence 
subscriber to unlimited calling to all exchange access lines within the subscriber's local calling area 3. The plan 
also entitles a residence subscriber to unlimited use of 9 features/services. 

CATCH PRODUCT 

AT&T U-Verse Voice 200 BOT with Internet 
Speed Range: 3MB- 100MB Rack Rate 
Price Range: $41 .00 to $111 .00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with Internet 
Speed Range: 3MB to 100MB Rack Rate 
Price Range: $51 .00 to $121 .00 

CATCH PRODUCT 

AT&T U-verse International with Internet 
Speed Range: 3MB to 100MB Rack Rate 
Price Range: $56.00 to $126.00 

- CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 per 
month/$9.99 when added with Family Talk 

umber of Customers 

umber of Customer Locations 

umber of Services 

umber of Customers with an AT & T Catch 
roduct Availabl~in their Service Area 

COMPETITOR 

SERVICE DISCONTINUANCE Guidebook Link 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 
advanced voice features. $.05 per minute after 200 minutes includes Canada. 200 
minutes include unlimited local calling and 200 long distance minutes. Requires the 
purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 
20 advanced voice features. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International indudes Unlimited calls to US and Canada and 
low rates to International countries with over 20 advanced voice features. Requires 
the purchase of IP Broadband. 

CATCH PROOUCT DESCRIPTION -·-
Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller ID, 
Three Way Calling, Call Forwarding and Voicemail 

umber of Customers with a Competitive Catch 
roduct in their Service Area 

umber of Customers Without AT&T or 
om titive Catch Product 

nder Assessment, !ll8Y have AT&T or Competitive 
etch Product · 

Competitive Presence 
TECHNOLOGY Percent Covered - . 

COM CAST CORPORATION Cable C DOWN : 105 Mbps- CUP : 768 Kbps 100.00 % 
HUGHESNET SATELLITE 100.00 % 

DIRECTV SATELLITE 100.00 % 
DISH NETWORK SATELLITE 100.00 % 
Verizon Wireless WIRELESS l TE 100.00 % 

SPRINT WIRELESS 3G 100.00% 
T-MOBILE WIRELESS 3G 100.00% 



EXHIBIT E- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: Custom Rate Plan (Active) 

VI/ire Center 
Legal Name of Service dlb/a Name of Service 

Product Data Sheet # Provider Provider 

DLBHFLKP 
Bell South AT&T Florida (BeiiSouth 

KP8 Telecommunications, LLC Telecommunications, LLC) 

Product Retirement 
Service to be Discontinued Custom Rate Plan 

Service Description 

Guidebook Reference 
FL Gen Excg GB: A18.21 USOC 

OSR20 

Custom Rate Plan is an Optional Calling Plan offered to residential customers and is applicable to intrastate 
intraLATA long distance calls originated and terminated in the customer's home state. Eligible calls include those 
dialed on a Station-to-Station basis (as either Dial, Dial CallinQ Card, or Operator) or on a Person-to-Person basis. 

Customer Notice: Product GRANDFATHER 
1------Grandfathe:...r ----+-----

Disallow Adds, Moves, <;:haoges 

CATCH PRODUCT 

AT&T U-Verse Voice 200 BOT with Internet 
Speed Range: 3MB- 100MB Rack Rate 
Price Range: $41 .00 to $111 .00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with Internet 
Speed Range: 3MB to 100MB Rack Rate 
Price Range: $51.00 to $121 .00 

CATCH PRODUCT 

AT&T U-verse International with Internet 
Speed Range: 3MB to 100MB Rack Rate 
Price Range: $56.00 to $126.00 

CAT CH PRODUCT 
AT&T Wireless Home Phone/ $19.99 per 
monthl$9.99 when added with Family Talk 

umber of Customer Locations 

umber of Customers with an AT & T Catch 
roduct Available in their Service Area 

COMPETITOR 

SERVICE DISCONTINUANCE Guidebook Link 

N ext Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 
advanced voice features. $.05 per minute after 200 minutes includes Canada. 200 
minutes include unlimited local calling and 200 long distance minutes. Requires the 
ourchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 
20 advanced voice features. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and Canada and 
low rates to International countries with over 20 advanced voice features. Requires 
the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 
Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller I D. 
Three Way Call ina, Call Forwardina and Voicemail 

umber of customers 'Mthout An AT&T Catch 
roduct 

umber of Customers with a Competitive Catch 
roduct in their Service Area 

umber of Customers 1/Vithout AT & T or Competitive 
atch PrOduct 

nder As~ssment, may have AT&T or Competitive 
atch Product 

Competitive Presence 
TECHNOLOGY Percent Covered 

COM CAST CORPORATION Cable C DOWN : 105 Mbos- C UP : 768 Kbos 97.62% 
HUGHESNET SATELLITE 97.62 % 

DIRECTV SATELLITE 97.62% 
DISH NETWORK SATELLITE 97.62% 
Verizon Wireless WIRELESS L TE 97.62% 

SPRINT WIRELESS 3G 97.62% 
T-MOBILE WIRELESS 3G 97.62% 



EXHIBIT E --PUBLIC VERSION -- PRODUCT DATA SHEETS 

King's Point Consumer: Integrated Services Digital Network(ISDN),ResidenceService(IRS) 
(Active) 

FRN Guidebook Reference 
1857952 FL Gen Exchg GB: A42.2 USOC: 

LOAFX, LQGFX 

Residence Service (IRS) supports simultaneous transmission of voice, data, and packet services on the same exchange access 
line. Calling/Called Number Delivery, Calling Name Delivery, and Call Hold are included with this service. IRS provides a method 
of access to the telephone network called Basic Rate Access. Basic Rate Access consists of the ability to access up to two 64 
Kbps (B) channels and one 16 Kbps (D) channel at the service delivery point. IRS is provided through Basic Rate Access. B 
channel circuit switched services offer up to 64 Kbps intra-office tcansmission of voice or data. This option permits the customer to 
utilize either circuit voice or data transmission paths on a per call selection basis. Transmission on the B channel will be circuit 
switched at 64 Kbps within the switch and/or equipped facilities between ISDN compatible central offices. 

Customer Notice: Product 
1------Grandfathe,:...r ____ -+-----

Next Generation Product Offer 
CATCH PRGDUCT ~ -~ ·'·CATCH PRODUCToDESCRfPTION :;'-<'_,_ .,."!· 

AT&T U-Verse Voice 200 BOT with AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 

Internet Speed Range: 3MB- 100MB Rack advanced voice features. $.05 per minute after 200 minutes includes Canada. 200 

Rate Price Range: $41.00 to $111.00 minutes include unlimited local calling and 200 long distance minutes. Requires the 
purchase of IP Broadband. 

I,;, CATCH PRODUO'f: ·. ~ :." CATCH PRODUCT DESCRIPTION ~ ~~ -., 
AT&T U-Verse Voice Unlimited with Internet 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over Speed Range: 3MB to 100MB Rack Rate 
20 advanced voice features. Requires the purchase of IP Broadband. Price Range: $51.00 to $121 .00 

. ,CATCH PRODUCT ;. CATCH PRODUCT DESCRIPTION .: ' ~~o;;.;,, ~ 

AT&T U-verse International with Internet AT&T U-verse Voice International includes Unlimited calls to US and Canada and 

Speed Range: 3MB to 100MB Rack Rate 
low rates to International countries with over 20 advanced voice features. Requires 

Price Range: $56.00 to $126.00 
the purchase of IP Broadband. 

Competitive Presence 

"" COMPETITOR ·" >~"· .,, TECHNOLOGY :'' ·' :·· Percem Covered "<:rj• · 

COM CAST CORPORATION Cable C DOWN : 105 Mbps- CUP : 768 Kbps 100.00% 
HUGHESNET SATELLITE 100.00% 

DIRECTV SATELLITE 100.00% 
DISH NETWORK SATELLITE 100.00% 
Verizon Wireless WIRELESS LTE 100.00% 

SPRINT WIRELESS3G 100.00% 
T-MOBILE WIRELESS 3G 100.00% 



EXHIBIT E- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: Complete Choice Service (Grandfathered) 

VWeCenter Legal Name of Service Provider dlb/a Name of &miice Provider Product Data Sheet# 
BeiiSouth AT&T Florida (BeiiSouth DLBHFLKP 

Telecommunications, LLC Telecommunications, LLC) 
KP10 

FRN 
1857952 

Product Retirement 
Service to be Discontinued Com lete Choice Service 

Service Description 

Guidebook Reference 
FL Gen. Exng GB: A103.4.3 USOC 

VR3 VSB, CCML2, CCML3 

Complete Choice service provides a flat rate access line with Touch-Tone capability and unlimited calling to all 
exchange access lines in the subscriber's local calling area. It also entitles a residence subscriber to unlimited use 
of 32 services/features. Residence customers may subscribe to the Two-Line Plan or the Three-Line Plan for 
Complete Choice service. All lines in each multi-line package must be billed to the same account and located at the 
same premises. Complete Choice is also available with Area Plus Service. 

GRANDFATHER Disallow Adds, Moves, Changes 

Guidebook Link 

Next Generation Product Offer 
CATCH PRODUCT 

AT&T U-Verse Voice 200 BOT with Internet 
Speed Range: 3MB- 100MB Rack Rate 
Price Range: $41 .00 to $11 1.00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with Internet 
Speed Range: 3MB to 100MB RacK Rate 
Price Range: $51.00 to $121 .00 

CATCH PRODUCT 

AT&T U-verse International with Internet 
Speed Range: 3MB to 100MB Rack Rate 
Price Range: $56.00 to $126.00 

CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 per 
month/$9.99 when added with Famil Talk 

~umber of Customers 

umber of Customer Locations 

umber of services 

umber of Customers with an AT&T Catch 
roduct Available in their Service Area 

COMPETITOR 

J 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice 200 BOT includes 200 minutes per month with over 20 
advanced voice features. $.05 per minute after 200 minutes includes Canada. 200 
minutes include unlimited local calling and 200 long distance minutes. Requires the 
purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice Unlimited includes Unlimited Calls to US and Canada with over 
20 advanced vetce features. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and Canada and 
low rates to International countries with over 20 advanced voice features. Requires 
the purchase of IP Broadband. 

Demand Count 

• ~~mber of customers \Mthout An AT&T Catch 
roduct "' I I 

• umber of Customers with a Competitive Catch 
roduct in their Service Area 

• umber of Customers Without AT&T or Competitive 
atch Product 

• nder Assessment; may have AT&T or Competitive 
atch Product 

Competitive Presence 
TECHNOLOGY Percent Covered · 

COMCAST CORPORATION Cable C OOWN : 105 Mbps- CUP : 768 Kbps 100.00 % 
HUGHESNET SATELLITE 100.00 % 

DIRECTV SATELLITE 100.00 % 
DISH NE1WORK SATELLITE 100.00% 
Verizon Wireless WIRELESS L TE 100.00% 

SPRINT WIRELESS 3G 100.00% 
T-MOBILE WIRELESS 3G 100.00% 



EXHIBIT E- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: Foreign Exchange Service (Active) 

~reCenter 
Legal Name of Service dlbfa Name of Service 

Product Data Sheet # Provider Provider 
BeiiSouth AT&T Florida (BeiiSouth DLBHFLKP 

Telecommunications. LLC Telecommunications, LLC) KP11 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Reference 
1857952 Fl Gen Exchg GB: A9.1.6 

Intrastate Dominant USOC: 1D9++, 1l9++, BME, 
FXS++ 

Service to be Discontinued e Service 

Service Description 
A classification of exchange service furnished to a subscriber from an exchange other than the one from which 
they would normally be served 

"' Disallow Adds, Moves, Changes 

Customer Not ice: Service 
SERVICE DISCONTINUANCE Guidebook Link Dis continuance (Sunset) - - tltto://cor.web.att.com/odf/flle009.odf 

Next Generation Product Offer 
CATCH PRODUCT I CATCH PRODUCT DESCRIPTION ~ 

nfa I n/a 

Demand Count 

~umber of Customers I I ~~mber or customers \Mthout An AT&T Catch 
roduct . J I 

umber of Customer locations I umber of Customers with a Competitive Catch I roduct in their Service Area 

I umber or Customers V\Mhout AT&T or Competitive I atch Product 

I nder Assessment, may have AT&T or 
I om itlve Catch Product 

Competitive Presence 
COMPETITOR I TECHNOLOGY I Percent Covered ' 

No records found. 



----- ---------- - ------

EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: Foreign Central Office Service (Active) 

DLBHFLKP 

-~egulatorv JuriSdiction -.· "' Type ofBegulation J .;.) '-" . FRN 
,, 

Guidebook Reference 

Intrastate Dominant I 1857952 FL Gen Exchg GB: A92 
USOC: 1LHGV 

e Service 

· ,., _ ·~ - - ., ~ \~!'"' S~rvice Description ~· - ·~ >W.. ,.. . - ~ .. ~· 
Foreign Central Office Service is exchange service furnished to a subscriber in a multi-office exchange from a 
central office 

Customer Notice: Product GRANDFATHER 
t-----Grandfathe:...r - ---+-----

Customer Notice: Service 
SERVICE DISCONTINUANCE Guidebook Link Discontinuance (Sunset) - - tto://cor. web.att.com/odf /fl/""009. odf 

Next Generation Product Offer 
{-;,''· CATCH PRODUCT ;>{::<_ I :!' CATCH PRODUCT DESCRIPTION · •< •· ·."-~~;,--.{• ';!: 

n/a J nla 

I 

I 

I 

I 
Competitive Presence 

COMP~ITOR "" ~ ,.· 1., - . TECHNOLOGY ,-£.' ·--:;;, I ,,, {· Percent Covered· .· '.:;c~ 
No records found. 



EXHIBIT E- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: DSl Direct 
~ Legal Name of Service dlb/a Name of Service 

Product Data Stteet I Wire Center 
• .... Provider Provider 

DLBHFLKP 
BeiiSouth Telecommunications, AT&T Florida (BeiiSouth 

KP13 LLC Telecommunications, LLC} 

Regulatory Jurisdiction ITvpe of Regulation FRN Tariff Reference (Tariff 
n/a n/a n/a N/A 

Product Retirement 

DSL Direct (Elite, Pro, Express and Basic) 

Service Description 
DSL WITHOUT home phone service: DSL Direct Elite up to 6.0 Mbps downstream and up to 768 Kbps Upstream; 
DSL Direct Pro up to 3.0 Mbps Downstream and up to 512 Kbps Upstream; DSL Direct Basic up to 768 Kpbs 
Downstream and up to 384 Kpbs Upstream. 

Customer Notice: Product GRANDFATHER 
1---------'Grandfathe_r ____ -+----- Disallow Adds, Moves, Changes 

CATCH PRODUCT NAME 
AT&T U-Verse HSIA. 
Speed Range: 3MB to 
1OOMB; Rack Rate Price 
Range: $41 .00 to 
$111.00 

~umber of Customers 

umber of Customer Locations 

umber of Services 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION ~ 

High Speed Internet providing streaming video, large downloads, gaming with 
speeds available up to 24Mbps and access to national AT&T Wi-Fi Hot Spot network 
included. Requires the purchase of IP Broadband 

I • 
• 
• 

Demand Count 

~umber of Services Without An AT&T Catch Product I • 
umber of Services with a Competitive Catch Product 

·n their Service Area 

umber of Services Wrthout AT&T or Competitive 
atch Product 

umber of Services with an AT&T Catch 
roduc:t Available in their Service Area • 

Competitive Presence 
COMPETITOR TECHNOLOGY Percent Covered 

COM CAST Cable C DOWN : 105 Mbps - CUP : 768 Kbps 99% 
HUGHESNET Cable C DOWN : UNKNOWN - C UP : UNKNOWN 96.00% 

DISH NETWORK SATELLITE 96.00% 
DIRECTV SATELLITE 96.00% 
SPRINT 3G 96.00% 

VERIZON WIRELESS LTE 96.00% 
T-MOBILE USA 3G 96.00% 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

DLBHFLKP KP14 

IR~ulatorv Jurisdiction lfype of R~ulation 1~RN Tariff Reference l! a riff . I 

I 
n/a n/a n/a N/A 

Product Retirement 

DSL Line Share 

Service Description 
DSL WITH home phone service: DSL Direct Elite up to 6.0 Mbps downstream and up to 768 Kbps Upstream; DSL 
Direct Pro up to 3.0 Mbps Downstream and up to 512 Kbps Upstream; DSL Direct Basic up to 768 Kpbs Downstream 
land up to 384 Kpbs Upstream. 

Customer Notice: Product GRANDFATHER 
I------.::Grandfathe:.:r ____ 4 ___ _ Disallow Adds, Moves, Changes 

CATCH PRODUCT NAME 
AT&T U-Verse HSIA. 
Speed Range: 3MB to 
1OOMB; Rack Rate Price 
Range: $41 .00 to 
$111 .00 

~umber of Customers 

umber of Customer Locations 

umber of Services 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

High Speed Internet providing streaming video, large downloads, gaming with 
speeds available up to 24Mbps and access to national AT&T Wi-Fi Hot Spot network 
included. Requires the purchase of IP Broadband 

I • 
• 
• 

Demand Count 

~umber of Services Wrthout An AT&T Catch Product I • 
umber of Services with. a Competitive Catch Product in 

heir Service Area 

umber of Services Wrthout AT&T or Competitive Catch 
reduct · 

Number of Services with an AT&T Catch 
reduct Available in their ServiCe Area • 

Competitive Presence 
COMPETITOR TECHNOLOGY Percent Covered 

COM CAST Cable C DOWN : 105 Mbps - CUP : 768 Kbps 99.00% 
HUGHES NET Cable C DOWN : UNKNOWN - C UP : UNKNOWN 99.00% 

DISH NETWORK SATELLITE 99.00% 
DIRECTV SATELLITE 99.00% 
SPRINT 3G 99.00% 

VERIZON WIRELESS LTE 99.00% 
T-MOBILE USA 3G 99.00% 

1 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: End User Access Service (Active) 

\/\lire Center Legal Name of Service d.lbla Name of Service Product Data Sheet# Provider Provider 
Bell South AT&T Florida (BeiiSouth DLBHFLKP 

Telecommunications, LLC Telecommunications, LLC) KP15 

Regulatory 
lfype of Regulation 

FRN 
Tariff Reference Jurisdiction 

Interstate Dominant 1857952 FCC Tariff #1 Access Services. USOC(s): 9LM 9ZR. 

Product Retirement 
End User Access Service 

Service Description 

End User Access service provides for the use of an End User Common Line by an end user. AT&T provides End 
User Access service to end users who obtain local exchange service from its general interstate or local exchange 
a riffs. 

Customer Notice: Product GRANDFATHER 
f----___;;G;.;.randfath;.;_e'-'r- --- --+----

Disallow Adds, Moves, Changes 

Customer Notice: Service 
Dlscontinuance(Sunset} . -

CATCH PRODUCT I 
N/A I 

Number of Customers I 

SERVICE DISCONTINUANCE Tariff Link - htt12 :LL c12r .att.comll2dfifccl1004.12df 

Next Generation Product Offer 

-
CATCH PRODUCT DESCRIPTION 

Demand Count 
~umber of Services Without I 
~n AT&T Catch Product -



EXHIBIT E- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Consumer: Complete Choice Enhanced (Active) 

Wire Center 
Legal Kame of Service d/b/a Name of Service 

Product Data Sheet # 
Provider Provider 

CRHLALNM 
BeiiSouth Telecommunications. AT&T Alabama (BeiiSouth 

KP16 LLC Telecommunications. LLC) 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Reference 

Intrastate Dominant 1857952 FL Gen Exchg A3.4.8 USOC: 
PAMAB 

Product Retirement 
Service to be Discontinued Com lete Choice Basic Service 

Service Description 
Complete Choice Enhanced service provides a flat rate access line and unlimited calling to all exchange access lines 
within the subscriber's local calling area. Subscribers may select an unlimited number of the following compatible services 
or features: Custom Calling, TouchStar, RingMaster, Message Waiting Indicator. •some exclusions may apply. 

CATCH PRODUCT 
AT&T U-Verse Voice 200 BOT with 
Internet Speed Range: 3MB- 1OOMB 
Rack Rate Price Range: $41 .00 to 
$111.00 

CATCH PRODUCT 
AT&T U-Verse Voice Unlimited with 
Internet Speed Range: 3MB to 100MB 
Rack Rate Price Range: $51 .00 to 
$121 .00 

CATCH PRODUCT 
AT&T U-verse International with 
Internet Speed Range: 3MB to 100MB 
Rack Rate Price Range: $56.00 to 
$126.00 

CATCH PRODUCT 
AT&T Wireless Home Phone/ $19.99 
per month/$9.99 when added with 
Family Talk 

Number of Customers I 
umber of Customer Locations 

umber of Services 

Number of Customers with an AT&T 

I Catch Product Available in their Service 
~rea 

COMPETITIOR I 
No Records Found I 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice 200 BOT indudes 200 minutes per month with over 20 adVanced 
voice features. $.05 per minute after 200 minutes indudes Canada. 200 minutes 
indude unlimited local calling and 200 long distance minutes. Requires the purchase 
of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

AT&T U-verse Voice Unlimited indudes Unlimited Calls to US and Canada with over 
20 advanced voice features. Requires the purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 
AT&T U-verse Voice International includes Unlimited calls to US and Canada and low 
rates to International countries with over 20 advanced voice features. Requires the 
purchase of IP Broadband. 

CATCH PRODUCT DESCRIPTION 

Unlimited Nationwide Calling- Home Phone with Wireless Network with Caller 10 , 
Three Way Calling, Call Forwarding and Voicemail 

Demand Count 

• 
"'umber of customers Without An 
~T&T Catch Product 

• 
• 

umber of Customers with a 
ompetitive Catch Product in their 
rvlce Area 

I • 
• 
• 

• ~rnder Assessment, may have AT&T 
r Competitive Catch Product I • 

Competltlve Presence 
.- ~ TECHNOLOGY I Percent Covered 

I 
. 



EXHIBIT E -- PUBLIC VERSION - PRODUCT OAT A SHEETS 

Carbon Hill, Business Market Product 
Data Sheets 

PUBLIC VERSION 



EXHIBIT E -- PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Business: Individual line Measured Rate Service, Business; Area Calling Service, 
Access Line, Business; Classroom Communication Service (Active) 

'Mre Center 
Legal Name of Service d/b/a Name of Service 

Product Data Sheet# Provider Provider 
BeiiSouth AT&T Alabama (BeiiSouth CRHLALNM 

Telecommunications, LLC Telecommunications. LLC) 
CHB1 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Reference 

Intrastate Dominan 
1857952 AL Gen Exchg: A3. 2.9, A3. 7.4, 

A10~32USOC: B1M, UPPS2, EEC2A 

Product Retirement 

Service t~ be Discontinued I (AL only) Individual line Measured Rate Service, Business; Area Calling Service, 
Access Line, Business: Classroom Communication Service 

Service Description , 
A classification of exchange service which is charged on the basis of local usage, as determined by the number of 
calls, the duration of the calls, the distance of the calls and the time of day the calls are placed . 

Customer Notice: Product 
Grandfather -

1 CATCH PRODUCT 

New Product - A 

CATCH PRODUCT 

New Product - B 

CATCH PRODUCT 

IP Flex Reach 

Number of Customers 

Number of Services 

GRANDFATHER Disallow Adds, Moves, Changes -
SERVICE DISCONTINUANCE Guidebook Unk 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

All Distance US Domestic VoiP offer, integrated within the IP Broadband , 
Includes over 20 voice features, plus convenient web-based call 
management. Offers integrated business phone and wireless voicemail 
from a sinQie mailbox. 

CATCH PRODUCT DESCRIPTION 
Hosted IP product that combines local voice, domestic LD, and 
broadband with the ability to bring your own broadband from AT&T or a 
competitor. 

CATCH PRODUCT DESCRIPTION 
An integrated access, converged solution designed to deliver outbound, 
inbound, local and long distance calling over AT&T's Internet Protocol (IP} 
and Virtual Private Network (VPN) services. Also referred to as a Session 
Initiation Protocol (SIP) Trunking solution. Deployed in situations where 
customers own their own premises telephony (analog phones, key 
system, TOM PBX. or IP PBX) equipment. 

I 
Demand Count 

I I ~~~:of Services Without An AT&T Catch I I 

Number of Services with a Competitive Catch 
Product in their Service Area 

Number of Servrces Wrthout AT & T or 
Com etitive Catch Product 

Number of Services with an AT&T Catch · 
Product Available in their Service Area 

Competitive Analysis 
COMPETITOR TECHNOLOGY Percent Covered 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps - CUP : 4 Mbps 100.00% 
HUGHESNET SATELLITE 100.00% 

DISH NETWORK SATELLITE 100.00% 
DIRECTV SATELLITE 100.00% 

Verizon Wireless WIRELESS LTE 60.00 % 
Sprint WIRELESS 3G 60.00% 

T-Mobile USA WIRELESS 3G 100.00% 



EXHIBIT E ·· PUBLIC VERSION - PRODUCT DATA SHEETS 

R~gulatofY 'JurisdiGtion Type~ of" Regulation FRN .,,, Guidebook Reference 

Intrastate Dominan 1857952 AL Gen Exchg GB: A3.74 USOC BMU, 
TKG, UPPS2 

Product Retirement 
S~n/ice to be .!f>i~!!!Jn~~ I (AL only) Trunk Line Measured Rate Service, Business; Area Calling Service, Trunk 
· :- ·'·"'" -".· - · .,_- Line, Business 

~classification of exchange service which is charged on the basis of local usage, as determined by the number of 
lcalls, the duration of the calls, the distance of the calls and the time of day the calls are placed . 

Customer Notice: Product GRANDFATHER 
1------=Grandfath,e::.=-.r --- -+-----

SERVICE DISCONTINUANCE Guidebook Link 

Next Generation Product Offer 
~"GATCH P.ROOUCT- ,"' CATCH PRODUCT DESC.RIP.TIOI'.I ·~ 

.. 
, .. iS. . :'i 

IAII Distance US Domestic VoiP offer, integrated within the IP Broadband, Includes over 
~0 voice features . plus convenient web-based call management. Offers integrated New Product • A 
business phone and wireless voicemail from a single mailbox. 

·~"·CATCH PROPUCT .,., ·~ ._, ..... .-,, ~CATCH PRODUCT DESCRIPTION -~ -. "":-• -
New Product • B Hosted IP product that combines local voice, domestic LD, and broadband with the abilit 

o bring your own broadband from AT&T or a competitor. 

CATCH PRODUCTi ~- ,,, . CATCH P.RODUCT·OESORtf:lTIOIIJ. .· -:·-~ :i/"-~ 

iAn integrated access, converged solution designed to deliver outbound, inbound, local 
land long distance calling over AT&T's Internet Protocol (IP) and Virtual Private Network 

IP Flex Reach VPN) services. Also referred to as a Session Initiation Protocol (SIP) Trunking solution 
Deployed in situations where customers own their own premises telephony (analog 
phones, key system, TOM PBX, or IP PBX) equ_iQ_ment. 

CATGH PRODUCT ·.CATCH PRODUCT DESCRIPTION 

Competitive Analysis 
COMPETITOR ,:;; ,. .,. TECHNOLOGY ~ ' Percerft Covered 'i-i 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps · CUP : 4 Mbps 100.00% 
HUGHESNET SATELLITE 100.00% 

DISH NETWORK SATELLITE 100.00% 
DIRECTV SATELLITE 100.00 % 

Verizon Wireless WIRELESS L TE 33.34 % 
Sprint WIRELESS 3G 100.00% 

T-Mobile USA WIRELESS 3G 100.00 % 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Business: Message Rate Service, Business Trunks, (Active) 

Regulatory Jurisdiction ''· I': ~- rvf>e· o.f Regulation 1', FRN Guidebook Reference 

Intrastate Dominan 
1857952 AL Gen Exg GB: A3.20, A320.4/5 

USOC TMC, TM5, TMU, TM3 

Product Retirement 
Service ta ~ Discontinued Messa e Rate Service, Business Trunks, 

A classification of exchange service which is charged on the basis of local usage as determined by the number of 
calls placed. 

Customer Notice: Product GRANDFATHER 
1-----G.:::randfath,e::.:...r -----1------

SERVICE DISCONTINUANCE Guidebook Link 

Next Generation Product Offer 
~ <·cATCH PRODUCT' -~; ·;. 

,)< ""' CATCH F!R06UCT DESCRIPTION II< ·- :.~~" 

All Distance US Domestic VoiP offer, integrated within the IP Broadband , Includes 
New Product - A over 20 voice features, plus convenient web-based call management. Offers 

integrated business phone and wireless voicemail from a sinale mailbox 

CATCH PRODUCT ~ _' "~ 3 -. CATCH PROQUCT D.ESGRIPTION ~ .-;_,_ 

New Product- B 
Hosted IP product that combines local voice, domestic LD, and broadband with the 
ability to bring your own broadband from AT&T or a competitor. 

CATCH PRODUCT ~ CATC};I PRODUCT DESCR}PTION "''. -"' -
An integrated access, converged solution designed to deliver outbound, inbound, 
local and long distance calling over AT&T's Internet Protocol (IP) and Virtual Private 

IP Flex Reach Network (VPN) services. Also referred to as a Session Initiation Protocol (SIP) 
Trunking solution. Deployed in situations where customers own their own premises 
telephony (analoa phones, kev svstem, TOM PBX, or IP PBX) eauipment. 

.CATCH PRODUCT CATCH PRODUCT DESCRIRTION 

Demand Count 

I I Number of Ser:viees Without An AT&T·Catch I 
Product • -_·:. · ,., i;-· , . ., I 

Competitive Analysis 
. _.' COMPETrEOR. I TECHNOLOGY -J Percent Covered. 

No records found. 



EXHIBIT E -- PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Business: BeiiSouth Primary Rate ISDN (Active) 

CRHLALNM 

· ·cRe<lulatorv Jurisdiction Tvpe of Regulation - FRN • ' Guidebook Reference 

Intrastate Dominan 1857952 AL Gen Exchg GB: A42 USOC: 
1 LD1++, 1LD2++,PR7++, 

Product Retirement 
Service to be OiscontinueQ.. BeiiSouth Prima rate ISDN 

Integrated Services Digital Network Primary Rate Interface (ISDN PRI) is a voice and data service that provides 
high-volume access to the public switched telephone network (PSTN). This service lets you transmit data at high 
speeds to accommodate voice, data, image, and video over the same digital facilities. ISDN PRI provides 23 digital 
channels over one transport line (a 24th channel carries signaling information). This service offers you one T1 circuit 
lwith 23 separate voice lines or a combination of services. 

Customer Notice: Product GRANDFATHER 
1------=Grandfathe::.r:..__ ____ ~---

SERVICE DISCONTINUANCE Guidebook Link 

Next Generat ion Product Offer 
[-Y CATCH PRODl:JCT ;; ... ·_ ), · .. . CATCH PRODUCT .OESCRIP'fiON -..;, *: "' 

An integrated access, converged solution designed to deliver outbound, inbound, local 
and long distance calling over AT&T's Internet Protocol (IP) and Virtual Private 

I P Flex Reach Network (VPN) services. Also referred to as a Session Initiation Protocol (SIP) 
Trunking solution. Deployed in situations where customers own their own premises 
telephony (analog phones, key system, TOM PBX, or IP PBX) equipment. 

Competitive Analys is 
'''C <.COMPETITOR ,~., •.' I , .. ;: ·.~ : TECHNOLOGY '-;;': j Percent Covered c. "-/~-

No records found. 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon H ill Business: S elf-Healing Multi-N o d a l Alte rnat e R oute T opology R ing (SmartRing) 
Se rvice (Active) 

Vllire Center 
Legal Name of Service d/b/a Name of Service 

Product Data Sheet # Provider Provider 

CRHLALNM 
Bell South AT&T Alabama (BellSouth 

CH85 Telecommunications, LLC Telecommunications, LLC) 

Regulatory Jurisdiction Typa of Regulation -~ FRfii Guidebook Reference 

Intrastate Dominan 
1857952 Al PVL GB: 87.7 

USOC:1 HV++ ,SH++ ,NRCCN 

Product Retirement 
Service to be Discontinued Service 

Service Description 
SMARTRing SONET architecture uses a dual-tiber, self-healing ring with a primary path and a protected path 
HELPING TO prevent any single point of failure. Service automatically switches to the protected path if the primary 
path fails. All RinQs are available in the standard speeds: Bandwidth/Speeds: OC-3 OC-12, OC-48, OC-192 

!Customer Notice: Product Grandfather GRANDFATHER Disallow Adds, Moves, C~anges 

• • 
Customer Notice: Service SERVICE DISCONTINUANCE Guidebook Link Discontinuance (Sunset) 

• 
-CATCH PRODUCT 

New Product- E 

CATCH PRODUCT 

UVN 

CATCH PRODUCT 

AT&T Switched Ethernet 
(ASE) 

CATCH PRODUCT 

Number of Customers 

TBD • tto://cor. web.att.com/odf /al/h007 .odf 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

Ultravailable Express is a DWDM seNice that will replace the various ILEC and T-Corp SO NET 
Ring products. UVN Express provides the reliable and scalable Ring solution that customers 
have come to expect from AT&T while providing added value and functionality through 
enhancements such as eSales and SeNicing through Business D1rect. 

CATCH PRODUCT DESCRIPTION 
T&Ts Ultravailable® Network SeNice (UVN) is a fully managed, high-speed, optical transport 
seNice that integrates Ethernet, Dense Wavelength Division Multiplexing (DWDM), and Native 
Wavelength technologies into a single end-to-end network solution. 

CATCH PRODUCT DESCRIPTION 
ASE offers Ethernet connectivity for customers with multiple locations in a metro area, with a 
variety of configurations to meet the customer's needs with flexibility to grow and adapt as the 
needs change. Ports are offered in 3 sizes: 100 Mbps, 1 Gbps, & 10 Gbps, Committed 
Information Rate (bandwidth) offered in 20 sizes 2 M bps to 1 0 Gbps. Six classes of seNice 
offering the right performance I SLA for your applications. Ethernet Private Line (EPUEVPL) is 
offered for connections between two locations while . 

I 

CATCH PRODUCT DESCRIPTION 

Demand Count 

I I Number of Services Vllithout An AT&T 
Catch Product I I 

Number of Customer Locations I 
Number of Services with a Competitive 
Catch Product in their Service Area I 

Number of Services I 
Number of Services with an AT&T 
Catch Product Available in their Service I 
Area 

Number of Se,rvices Without AT&T or 
Com etitive Catch Product 

Competitive Analysis 
COMPETITOR J TECHNOLOGY 

.. , 
I Percent Covered 

No records found 

I 

' 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Business: SubVoice grade Services- Series 1000 Channels 

CRHLALNM 

Reaulatorv JuriSdiction· •Tvpe of Regulation .,_FRN ,. 
Guidebook Reference 

Intrastate Domina t 1857952 AL PVL GB: 83.3, AL Gen Exch GB: A29.2, 
A29.6 USOC: 

HB1 ++ ,WB1 ++,HE++, 1 L ++4,03N50 

Product Retirement 
Sub Voice rade Services - Series 1 000 Channels 

·" ~ · ~ . =' ~ --~ Service Description -i:-"'~ ~- -: '·:· - "" 

An analog channel for the transmission of asynchronous, or synchronous serial data at rates of up to 19.2, 50.0, or 
230.4 Kbps. Optional arrangements are available for transmission of synchronous serial data rates at 18.74, or 
40.8 Kbps. BeiiSouth® Channelized Trunks provides up to twenty-four Direct Inward Dial (DID). 

Customer Notice: Product 
GRANDFATHER 

• . - - ••. ,f< ,_'*._-
Grandfather 01sallovt~,Adds, ,M~ve.~~ ~h<w~;es,,,., - - -Customer Notice: Service 

SERVICE DISCONTINUANCE Guidebook Link Discontinuance (Sunset) 
htto://cor.web.att.comlodffallh003.odf - - htto://cor.web.att.com/odffalfg029J)df 

Next Generation Product Offer 
GATCH PRODUCT ~ "~CATCH PRODUCT DESCRIPTION i?.' • ~-" '?,:>. '· 

ASE offers Ethernet connectivity for customers with multiple locations in a metro 
area, with a variety of configurations to meet the customer's needs with flexibility to 
grow and adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 

AT&T Switched Ethernet Gbps, & 10 Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 
(ASE) Mbps to 10 Gbps. Six classes of service offering the right performance ISLA for 

applications. Ethernet Private Line (EPUEVPL) is offered for connections between 
two locations while Virtual Private LAN Service (VPLS) is for connections between 3 
or more locations. 

CATCH PRODUCr . -,. "'•• ·CATCH PRODl)CT OESCRJPTION ~· " 
AT&T Network Based IP VPN Remote Access (AN IRA) provides secure access 
across the Internet for Single Users (dial, broadband, cellular/3G, WIFI, Wired 

AN IRA Over Broadband Ethernet) using the AT&T Global Network Client (AGNC), and small, multi-user sites 
(SoHo Small Office, Home Office). ANtRA is a Network Based Remote Access IP 
VPN service. ANtRA connects to an existing AT&T Layer 3 VPN Networks (EVPN, 
AVPN, IPeFR, or PNT) via a Private Network Connection (PNC). 

I 

I 

I 

Competitive Analysis 
-> ' , COMPETITOR - "' I '-' ~ ."'TECHNOLOGY -' '\f"•. I ,7' Percent Co-veroo--· '~:"¥" 

No records found. 



EXHIBIT E ··PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Business: Voice Grade Service -Series 2000 (Active) 

IMre Center Legal Name of Service d/b/a Name of Service 
Project Data Sheet # Provider Provider 

CRHLALNM BeiiSouth AT&T Alabama (BeiiSouth 
CHB7 Telecommunications, LLC Telecommunications, LLC) 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Reference 

Intrastate Dominan 1857952 AL PVL GB: B3.3, B9.1 USOC: 
P2JHX, P2JWX, P2JUX, P2JQX 

Product Retirement 
Service to be Discontinued Voice Grade Service • Series 2000 

- Service Description 
An analog channel for the transmission of asynchronous, or synchronous serial data at rates of up to 19.2, 50.0, or 
230.4 Kbps. Optional arrangements are available for transmission of synchronous serial data rates at 18.7 4 , or 
40.8 Kbps. AccuPulse service is a digital, switched service that provides fu ll duplex, 56 kilobits per second 
information transport via a specially equipped two-wire AccuPulse Access Line.Data Transport Access Channel 
Service provides the data channel facil ities between a customer's premises and a central office. 

GRANDFATHER 
Customer Notice: Product 

Grandfather r-------- ~--------;---------

CATCH PRODUCT 

AT&T Switched Ethernet 
(ASE) 

CATCH PRODUCT 

ANIRA Over Broadband 

Number of Customers 

Guidebook Link 

Next Generation Product Offe r 
CATCH PRODUCT DESCRIPTION 

ASE offers Ethernet connectivity for customers with multiple locations in a metro 
area, with a variety of configurations to meet the customer's needs with flexibility to 
grow and adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 
Gbps, & 10 Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 
Mbps to 10 Gbps. Six classes of service offering the right performance I SLA for 
your applications. Ethernet Private Line (EPUEVPL) is offered for connections 
between two locations while Virtual Private LAN Service (VPLS) is for connections 
between 3 or more locations. 

CATCH PRODUCT DESCRIPTION "· 
AT&T Network Based IP VPN Remote Access (AN IRA) provides secure access 
across the Internet for Single Users (dial, broadband, cellular/3G, WIFI, Wired 
Ethernet) using the AT&T Global Network Client (AGNC), and small, multi-user sites 
(SoHo Small Office, Home Office). AN IRA is a Network Based Remote Access IP 
VPN service. ANtRA connects to an existing AT&T Layer 3 VPN Networks (EVPN, 
AVPN, IPeFR, or PNT) via a Private Network Connection (PNC). 

_ .. ' I 
Demand Count 

I I Number of Services Without An AT&T I 
Catch Product I 

Number of Customer Locations I Number of Services with a Competitive 
Catch Product in their Service Area I 

Number of Services I 
Number of Services with an AT & T 
Catch Product Available in their Service I 
Area 

Number of Services Wrthout AT & Tor 
Com titive Catch Product I 

Competitive Analys is 
COMPETITOR ....• I TECHNOLOGY .. I Percent COvered ~ ,, 

No records found. 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Business: BeiiSouth Centrex Service; Multi-Serv (Multi-Serv Plus, Multi-Serv 

Multi-Account) (Active) 

WreCenter 
Legal Name of Service d/b/a Name of Service 

Product Data Sheet# Provider Provider 

CRHLALNM 
BeiiSouth AT&T Alabama (BeiiSouth 

CHB8 Telecommunications, LLC Telecommunications, LLC) 

Regulatory Type of Regulation FRN 
Guidebook Reference Jurisdiction 

Intrastate Dom nant 
1857952 AL Gen Exchg GB: A12 USOC: 

M1 ACC,M1ACS,M4LFA,M4LFH,M4LSA,M1 LFA,M1 M5A 

Product Retirement 
Service to be Discontinued BeiiSouth Centrex Service; Multi-Serv Multi-Serv Plus, Multi-Serv Multi-Account 

Service Description 
A hosted phone service with a user-friendly interface, built-in redundancy and 24-hour monitoring and 
maintenance. 

CATCH PRODUCT 

New Product - B 

CATCH PRODUCT 

VDNAE 

CATCH PRODUCT 

Office@Hand 

CATCH PRODUCT 

Number of Customers 

Number of Services 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION "' 

Hosted IP product that combines local voice. domestic LD, and broadband with the ability to 
bring your own broadband from AT&T or a competitor. 

CATCH PRODUCT DESCRIPTION ·-
AT&T Voice DNA provides a network-hosted. Session Initiation Protocol (SIP}-based 
communications solution. Voice DNA leverages AT&T provided access, converging voice and 
data applications over one connection, providing our customers with carrier-class features. 
Eliminates the need for a PBX or IP PBX on the custome(s premises. Delivers consistent 
feature/functionality across multi-locations. Network based, access for remote offices is easily 
achieved, with a variety of access types supported. Virtually any location can be connected. 
Lead offer in the 8+ Centrex Customer space. 

CATCH PRODUCT DESCRIPTION 
A complete cloud based phone system. fully integrated VoiP with Bring Your Own Broadband 
(BYOB). Hosted PBX including local voice, US and Canada LD. Fax, SMS and toll free. 
Delivered with a mobile first customer experience end to end. Integrated Plug & Ring Ready IP 
Phones and Soft phone clients available. Back down offer to IP Based Offers in IP Green; POTS 
and Centrex customers. Back down offer in IP red with 4+ users (no requirement for AT&T 
managed IP services) 

CATCH PRODUCT DESCRIPTION 

Demand Count 

I I Number of Services Without An AT&T J 
Catch Product 

Number of Services with a Competitive 
Catch Product in _their Service Area 

Number of Services Without AT&T or 
Com etitive CatCh Product 

I 

I 

I 
Number of Services with an AT&T Catch 
Product Available in their Service Area 

Competitive Analysis 
COMPETITOR I \ TECHNOLOGY ~ I Percent Covered 

No records found. 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

CRHLALNM CHB9 

. ,,_ Reaulatorv-Junsdiction ·~ '' TyPe of Regf;llation . "., FRN :c?· Guidebook Reference 

Intrastate Dominan 1857952 Al Gen Exg GB: B7.2 USOC: IRS++, 
2UN++, 3LB++ 6BN.SFS 

Product Retirement 
· : . , . . . jSynchroNet Service; DSO- 19.2 Kbps Service; DSO- 2.4 Kbps Service; DSO- 4.8 Kbps 

ASeJVJce to ~e Dt~~n~nued jService ; DSO- 56 Kbps Service- ; DSO - 64 Kbps Service - DSO - 9.6 Kbps Service 

GRANDFATHER 

SERVICE DISCONTINUANCE Guidebook Link 

Next Generation Product Offer 
CAJGH P~ooucr --: CATCH PRODUCT QESCRIPTION 

,.. 
~ ~li -

ASE offers Ethernet connectivity for customers with multiple locations in a metro 
area. with a variety of configurations to meet the customer's needs with flexibility to 
grow and adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 

AT&T Switched Ethernet Gbps, & 10 Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 
(ASE) Mbps to 10 Gbps.Six classes of service offering the right performance I SLA for your 

applications. Ethernet Private Line (EPLIEVPL) is offered for connections between 
two locations while Virtual Private LAN Service (VPLS) is for connections between 3 
or more locations. 

- ·GATCH PROOUCT -, - ,, ~. CATCH PRODUCT DESCRIPTION ., 
AT&T Network Based IP VPN Remote Access (AN IRA) provides secure access 
across the Internet for Single Users (dial, broadband , cellular/3G, WIFI, Wired 

AN IRA Over Broadband Ethernet) using the AT&T Global Network Client (AGNC), and small, multi-user sites 
(SoHo Small Office, Home Office). ANIRA is a Network Based Remote Access IP 
VPN service. AN IRA connects to an existing AT&T Layer 3 VPN Networks (EVPN, 
AVPN , IPeFR, or PNT) via a Private Network Connection (PNC). 

Competitive Analysis 
I ·~ ~- ?. GOMPETHOR '-"'' :.~- '• 1-· ~"' ;,~ TECHNOLOGY - .. I ~-. ·"·" Percent Covered ' ./ 
No records found. 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Business · MegaLink, Integration Plus Management Services (IPMS) (Active) 
Lega~ Name-of Service d/b/a Name of Service 

~ --

VVIre Center Product Data Sheet# Provider Provider ~ 

CRHLALNM BeiiSouth AT&T Alabama (BeiiSouth 
CHB11 Telecommunications, LLC Telecommunications, LLC) 

Regu~tory Type of FRN 
Guidebook Reference Jurisdiction Regu~tion 

Intrastate Dor inant 1857952 AL PVL GG: 67.1 AL Gen Excg GB A32 USOC: 
1LDP++, 1 LN++. CCO++ ,MGL ++, VUM++ ,1 POW.1LD++ ,Mll ++, P2JP1. 

APF19, APF1A, APF9A, APF1A, APF9A, APF2D, APF4D, APF9D. 
DSLWE 

Product Retirement 
Serv'ce to be D'scontin ed I Megalink Service (includes Mega link Channel Service. Megalink Plus Service, 1 1 u Megalink Light Service), Integration Plus Management Services (IPMS) 

Service Description 
AT&T Local Private Line Service is a dedicated, private and secure point-to-point connectivity between business 
locations, hosting centers, data centers and other service providers with safe, efficient and reliable communications 
at DS1 speeds using AT&Ts network. The Integration Plus Management Services Terminal Interface chosen is 
utilized with either a switched service, private line service or web access service as a means of accessing FlexServ 
service. 

CATCH PRODUCT 

AT&T Switched Ethernet 
(ASE) 

Number of Customers 

GRANDFATHER Disallow Adds, Moves, Changes 

SERVICE DISCONTINUANCE Guidebook link 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

ASE offers Ethernet connectivity for customers with multiple locations in a metro area, 
with a variety of configurations to meet the customer's needs with flexibility to grow and 
adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 Gbps, & 1 0 
Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 Mbps to 10 
Gbps. Six classes of service offering the right performance ISLA for your applications. 
Ethernet Private Line (EPUEVPL) is offered for connections between two locations 
while Virtual Private LAN Service (VPLS) is for connections between 3 or more 
locations. 

I 
Demand Count 

I I Number of Services Without An AT&T 
Catch Product -I I 

Number of Customer Locations Number of Services with a Competitive 
Catch Product in their Service Area 

Number of Services 

Number of Services with an AT&T Catch 
Product Available in their Service Area 

COMPETITOR l 
No records found. 

Number of Services Wrthout AT&T or 
Com titive Catch Product 

Competitive Analysis 
TECHNOLOGY I Percent Covered 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Business: Lightgate Service, BeiiSouth Wavelength Service (Active) 

:':. L~al Name of Service d/b/a Name of Service 
Product Data Sheet# Wire Center 

Provider Provk:ler 

CRHLALNM Bell South AT&T Alabama (BeiiSouth 
CHB12 Telecommunications, LLC Telecommunications, LLC) 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Reference 
Intrastate Dominan 1857952 AL PVL GB: 87.4 USOC: 1LDP++, 1LN++, 

CCO++. MGL++, VUM++, 1PQW . 1LD++, 
MU++, P2JP1 , APF19, APF1A, APF9A, 

APF1A, APF9A, APF2D , APF4D. APF9D, 
DSLW 

Service to be Discontinued 

"' Service Description ~ ·'' 
AT&T Local Private Line Service is a dedicated, private and secure point-to-point connectivity between business 
locations, hosting centers, data centers and other service providers with safe, efficient and reliable communications 
at DS3 speeds using AT&T's network. BeiiSouth Wavelength service Basic Arrangement provides dedicated 
bandwidth over shared facilities in point-to-point service configurations. 

Disallow Adds, Moves, Changes 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT CATCH PRODUCT DESCRIPTION 

ASE offers Ethernet connectivity for customers with multiple locations in a metro 
area, with a variety of configurations to meet the customer's needs with flexibility to 
grow and adapt as the needs change. Ports are offered in 3 sizes: 1 00 Mbps, 1 Gbps, 

AT&T Switched Ethernet & 10 Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 Mbps to 
(ASE) 10 Gbps. Six classes of service offering the right performance ISLA for your 

applications. Ethernet Private line (EPUEVPL) is offered for connections between 
two locations while Virtual Private LAN Service (VPLS) is for connections between 3 
or more locations. 

Demand Count 
.~~. I 

Number of Customers '~ .. 
1 I I Number of Services Without An AT&T Catch I 

Product -1 I 

Number of Customer Locations 

Number of Services 

Number. of Services with an AT&T Catch 
Product Available in their Service Area 

COMPETITOR I . 
No records found. 

Number of Setvices with a Competitive Catch 
Product in their Service Area 

Number of Services Wrthout AT&T or 
Com titive Catch Product 

Competitive Analysis 
TECHNOLOGY :t"~ I Percent Covered 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Business: Flat Rate Main Station Line Service, individual line, Business; Flat Rate Auxiliary Line 
Service (Inward Service);, BeiiSouth Business Plus Service, Complete Choice For Business Package, AT&T 
Business Local Calling Assurance, AT&T Business Local Calling (BLC), BeiiSouth Business Choice Package 

Wire Center 
Legal Name of Service d/b/a Name of Service 

Product Data Sheet # Provider Proviaer 

CRHLALNM BeiiSouth AT&T Alabama (BeiiSouth 
CHB13 Telecommunications, LLC Telecommunications, LLC) 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Reference 
Intrastate Dominan 1857952 AL Gen Exchg: A3.3, A3.4 USOC: 1 FB , 1 FBCL, 

MFB, MFBCL, 7FB, 7FBCL, 7MB OFB, YMB, 
OMB, BF1 , BF1Cl, BF2 , BF2CL, COM++, 

PGOV1P 

Product Retirement 
Flat Rate Main Station line Service, individual line, Business; Flat Rate Auxiliary line 

Service to be Discontinued 
Service (Inward Service); (AL & Fl Packages), BeiiSouth Business Plus Service, 
Complete Choice For Business Package, AT&T Business Local Calling Assurance, 
AT&T Business Local Calling (BLC), BeiiSouth Business Choice Package 

Service Description 
A classification of exchange access line service for which a stipulated charge is made, regardless of the amount of 
use. 

CATCH PRODUCT 

New Product - A 

CATCH PRODUCT 

New Product - B 

CATCH PRODUCT 

IP Flex Reach 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

All Distance US Domestic VoiP offer, integrated within the IP Broadband, Includes 
over 20 voice features, plus convenient web-based call management. Offers 
integrated business phone and wireless voicemail from a single mailbox. 

CATCH PRODUCT DESCRIPTION 
Hosted IP product that combines local voice, domestic LD, and broadband with the 
ability to bring your own broadband from AT&T or a competitor. 

CATCH PRODUCT DESCRIPTION 
An integrated access, converged solution designed to deliver outbound, inbound, 
local and long distance calling over AT&T's Internet Protocol (IP) and Virtual Private 
Network (VPN) services. Also referred to as a Session Initiation Protocol (SIP) 
Trunking solution. Deployed in situations where customers own their own premises 
telephony (analog phones, key system, TDM PBX, or IP PBX) equipment. 

Number of Customers I 
Number of Customer Locations 

Number of. Services with an AT&T Catch Product 
Available in their Service Area 

COMPETITOR 

Number of Services with a Compebtive Catch 
Product in their Service Area 

Competitive Analysis 

• 
I 

TECHNOLOGY Percent Covered 
CHARTER COMMUNICATIONS Cable C DOWN . 100 Mbps - CUP : 4 Mbps 90.91 % 

HUGHESNET SATELLITE 90.91 % 
DISH NETWORK SATELLITE 90.91 % 

DIRECTV SATELLITE 90.91% 
Verizon Wireless WIRELESS L TE 36.37% 

Sprint WIRELESS3G 68.19% 
T-Mobile USA WIRELESS 3G 90.91% 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

I ~,~·Regulatol)' ~.Piisdiction._-. , Type ofReg~latl6n . c. F~N~''fil"- Guidebook Reference 
Intrastate Dominan 1857952 AL Gen Exch GB: A20.3, A2.4.4, A3.2.1 USOC: 

TFC,TFU.TFN,TDD1X,TDDCX,TFBCX. 

Product Retirement 

··s~~V_i~to be D_iscpn_ti.n~;~ed I Flat Rate Service, PBX Trunks, Business -Combination - Out dial - Inward only -
. ., . · DID (Direct-In-Dial)- DID Combination 

'~ •s, ~""' · .,. " Service Description ··,:,;. c "" 1'· · :,..; " . ~ 
A classification of exchange access line service for which a stipulated charge is made, regardless of the amount 
of use. 

I Customer Notice: Product Grandfather GRANDFATHER Disallow Adds; Moves, Chana·e.s I 

I - - - I 
SERVICE DISCONTINUANCE 

Next Generation Product Offer 
· "'· CAT,C.H PRObUCJ,:n, I ,,.;~ .,: _:~ CATCH PRGlDtJCT DESORIPTION ' ""'-'-· •::< !!' ,}'~ 

V\11 Distance US Domestic VoiP offer, integrated within the IP Broadband , Includes over 
New Product - A ~0 voice features , plus convenient web-based call management. Offers integrated 

business phone and wireless voicemail from a single mailbox. 

I'' CATCH PRODUCT 
.. 

" '' CATCH PRODUCT-DESCRI~TION .. ·' ,.,. . ·,,. .. 
New Product - B Hosted IP product that combines local voice, domestic LD, and broadband with the abilit 

o bring your own broadband from AT&T or a competitor . 

, CATCH PRODUCT. .... CATCH PRODUCT DESCRIPTION. ,;,.:,, ,· > 

V\n integrated access, converged solution designed to deliver outbound, inbound, local 
land long distance calling over AT&T's Internet Protocol (IP) and Virtual Private Network 

IP Flex Reach (VPN) services. Also referred to as a Session Initiation Protocol (SIP) Trunking solution 
Deployed in situations where customers own their own premises telephony (analog 
!phones, key system, TOM PBX, or IP PBX) equipment. 

CATCH PRODUCT CATCH PRODUCT DESCRIPTION 

I I 

I I 

I I 

I 

Competitive Analysis 
1-y· COMPETITOR -~ . TEGHNOlOGY . .,, ., • Pe~:Cent·Govered "' ~ ·;: 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps - CUP: 4 MI~QS 100.00% 
HUGHESNET SAT ELUTE 100.00 % 

DISH NETWORK SATELLITE 100.00 % 
DIRECTV SAT ELUTE 100.00% 

Sprint WIRELESS 3G 100.00% 
T-Mobile USA WIRELESS 3G 100.00% 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

Carbon Hill Bus iness : Integrated Service Digital Network (ISDN), !SON-Business (IBS) (Active) 

CRHLALNM 

,. ReaulatorvcJOrisdiction ~- '>/." Tvoo·ol Regulation· FRN •' Guidebook Reference 
1857952 Gen Exchg GB: A42.1 USOC: Ml++, 

Intrastate Dominan LQ++, EW++, QA++, PE++, PR7++ , LP++, 
LT++ 

.service to be Discontinued lnte 

I · 

~1 , . ,_ ,_, ~ • • ,, .:, service Description . c . ~ 1<1 :-·. - • ·~~~ ~ 

ISDN - Business Service (IBS) supports simultaneous transmission of voice, data, and packet services on the 
same exchange access line. Calling/Called Number Delivery, Calling Name Delivery, and Call Hold are included 
with this service. IBS provides a method of access to the telephone network called Basic Rate Access. Basic Rate 
Access consists of the ability to access up to two 64 Kbps (B) channels and one 16 Kbps (D) channel at the service 
delivery point. IBS is provided through Basic Rate Access. Features are available to increase the capability of the 
Bearer Alternative Service and may be subscribed to on an as-needed basis. B channel circuit switched services 
offer up to 64 Kbps intra-office transmission of voice or data. This option permits the customer to util ize either 
circuit voice or data transmission paths on a per call selection basis. Transmission on the B channel will be circuit 
switched at 64 Kbps within the switch and/or eguipped facilities between ISDN compatible central offices. 

Next Generation Product Offer 
'>.CATCH PRODUQT ·"' 11 • CATCI;:I PRODUCT DESCRIPTION . '. .-": 

AT&T U-verse® High Speed Internet Business Edition provides customers with 
Internet access. Features include: Speeds up to 24Mbps downstream and up to 

U-verse High Speed Internet 3M bps upstream at a fraction of the cost of Private Line or Ethernet Internet access; 
Business Edition reliability optimal performance, scalability and great security features; high capacity to 

support multiple employees that need simultaneous Internet access; the ability to 
support a Wi-Fi network for employees or customers. 

Demand Count 

I Number of Services Without An AT&T 
Catch Product I 

I 

I 

I 
Competitive Analysis 

<; COMPETITOR -~ I .. ., TECHNOLOGY '!'<,. I ~' .. Percent Covered,."· ""'· 
No records found . 

Carbon Hill Business: AT&T FastAccess Business DSL (includes Direct - Dry Loop option) 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

Product Retirement 
AT&T FastAccess Business DSL includes Direct - D 

· .,, ~ .,. Servite Description " ,. · ;;.··'~~ - , "· 
FastAccess® Business DSL is a digital data service that lets the customer send and receive data over existing 
elephone lines. FastAccess® Business DSL enables the customer to connect to the Internet at speeds much faster 
han a standard dial-up connection. With downstream speeds of up to 6 Mbps, FastAccess Business DSL 6.0-the 

lfastest option- lets the customer quickly download files, view graphic-intensive websites, and even handle e­
lcommerce transactions. 

.-' €ATCH.PRODUCT 

U-verse High Speed 
Internet Business Edition 

- Number of Ctlst~~eri · I 
., < 

-, Number-of Customer 

• -:? Location~ 
"'" 

I '·'"" :-· •> 
-- Number of Services 

' .,- ' ,{ -_ 

"' COMPETITOR ·e 

Next Generation Product Offer 
<. '" '~ ''CATCH PRODUCT DESCRJPTION ;!! :~. _, 

·~ ., 
AT&T U-verse® High Speed Internet Business Edition provides customers with 
Internet access Features include: Speeds up to 24Mbps downstream and up to 3Mbps 
upstream at a fraction of the cost of Private Line or Ethernet Internet access; reliability 
optimal performance, scalability and great security features: high capacity to support 
multiple employees that need simultaneous Internet access: the abil ity to support a Wi-
Fi network for employees or customers. 

• 
• 
• 
• 

I,. "" - ·-~· 

Demand Count 
I Number of Serviees \Nithout I 
1- An AT&T Catch Product I 

Number of services with a 
'Competitive Catch Product 

in their Servie~ Area 

Number -of Services Without 
AT &Y: or Competitive CatCh 

Product 

Competitive Analysis 
TECHNOLOGY .. -- .C• 

I 

• 
I 

Percent Covered • '{< 

CHARTER COMMUNICATIONS Cable C DOWN : 100 Mbps- CUP : 4 Mbps 100.00% 
HUGHESNET SAT ELUTE 100.00% 

DISH NETWORK SATELLITE 100.00% 
DIRECTV SAT ELUTE 100.00% 

Verizon Wireless WIRELESS L TE 5.89% 
Sprint WIRELESS 3G 82.36% 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

King's Point, Business Market Product 
Data Sheets 

PUBLIC VERSION 



EXHIBIT E ·-PUBLIC VERSION- PRODUCT DATA SHEETS 

King's Point Business: Integrated SeNice Digital Network (ISDN), ISDN-Business (IBS) (Active) 

\Mre Center 
Legal Name of Service d/b/a Name of Service 

Product Data Sneet # Provider Provider 

DLBHFLKP 
BeiiSouth AT&T Florida (BeiiSouth 

KPB1 
Telecommunications, LLC Telecommunications, LLC) 

Regulatory 
Type of RegulatiOn 

FRN 
Guidebook Reference Jurisdiction 

Intrastate Domi ant 
1857952 Fl Gen Exchg GB : A42 USOC 

MI++,LQ++,EW++,QA++,PE++,PR7++,LP++,l T ++ 

Service to be Discontinued lnt 

Service Description 
ISDN · Business Service (IBS) supports simultaneous transmission of voice, data, and packet services on the same exchange 
access line. Calling/Called Number Delivery, Calling Name Delivery, and Call Hold are included with this service. IBS provides a 
method of access to the telephone network called Basic Rate Access. Basic Rate Access consists of the ability to access up to two 
64 Kbps (B) channels and one 16 Kbps (D) channel at the service delivery point. IBS is provided through Basic Rate Access. 
Features are available to increase the capability of the Bearer Alternative Service and may be subscribed to on an as-needed basis 
.B channel circuit switched services offer up to 64 Kbps intra-office transmission of voice or data. This option permits the customer 
o utilize either circuit voice or data transmission paths on a per call selection basis. Transmission on the B channel will be circuit 
switched at 64 Kbps within the switch and/or equipped facilities between ISDN compatible central offices. 

GRANDFATHER Disallow Adds, Moves, Changes 

SERVICE DISCONTINUANCE Guidebook link 

Next G ene ratio n Produc t Offe r 
CATCH PRODUCT CATCH PRODUCT DESCRIPTION 

U-verse High Speed Internet 
AT&T U-verse® High Speed Internet Business Edition provides customers with 

Business Edition 
Internet access Features include: Speeds up to 24Mbps downstream and up to 3Mbps 
upstream at a fraction of the cost of Private Line or Ethernet Internet access 

~umber of Customers 

Number of Customer Locations 

umber of Services 

umber of Services with an AT&T Cafch 
roduct Available in their Service Area 

COMPETITOR 

I I 
D emand Count 

~umber of Services Without An AT&T Catch I 
!Product 

umber of Services with a Competitive Catch 
roduct in their Service Area 

Competitive Pres e n ce 
TECHNOLOGY Percent Covered 

COMCAST CORPORATION Cable C DOWN : 105 Mbps • C UP : 768 Kbps 100 % 
HUGHESNET SATELLITE 100 % 

DIRECTV SATELLITE 100 % 
DISH NETWORK SATELLITE 100 % 
Verizon Wireless WIRELESS L TE 100 % 

Sprint WIRELESS 3G 100 % 
T-Mobile USA WIRELESS 3G 100 % 

I 

• 
I 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Business: Message Rate Service, Business Individual Line (Active) 

VVire Center Legal Name of Service dlb/a Name of Service 
Product Data Sheet# Provider Provider 

DLBHFLKP Bell South AT&T Florida (BeiiSouth 
KPB2 Telecommunications, LLC Telecommunications, LLC)_ 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Refer.ence 

Intrastate Dominan 1857952 USOC: 1MB, Not in 
Guidebook 

Product Retirement 
Service to be Discontinued Messa e Rate Service, Business Individual line 

Service Description c 

ft., classification of exchange service which is charged on the basis of local usage as determined by the number of 
!calls placed. 

roduct 
GRANDFATHER Disallow Adds, Moves, Changes 

Customer Notice: Service 
Discontinuance (Sunset) SERVICE DISCONTINUANCE 

CATCH PRODUCT 

New Product - A 

CATCH PRODUCT 

New Product B 

CATCH PRODUCT 

IP Flex Reach 

CATCH PRODUCT 

Number of Customers 

Next Generation Produc t Offer 
CATCH PRODUCT DESCRIPTION 

All Distance US Domestic VoiP offer, integrated within the IP Broadband, Includes 
over 20 voice features, plus convenient web-based call management. Offers integrated 
business phone and wireless voicemail from a sinQie mailbox. 

CATCH PRODUCT DESCRIPTION 
Hosted IP product that combines local voice, domestic LD, and broadband with the 
ability to bring your own broadband from AT&T or a competitor. 

·.;_ CATCH PRODUCT DESCRIPTION 
An integrated access, converged solution designed to deliver outbound, inbound, local 
and long distance calling over AT&T's Internet Protocol (IP) and Virtual Private 
Network (VPN) services. Also referred to as a Session Initiation Protocol (SIP) 
Trunking solution. Deployed in situations where customers own their own premises 
telephony (analog phones, key system, TOM PBX, or IP PBX equipment. 

CATCH PRODUCT DESCRIPTION 

Dem and Count 

·1 • ~:~~of Services 'Nithout An AT&T Catch' I I 
umber of Customer locations umber of Services with a Competitive 

atch Product in their Service Area 

umber of Services 

umber of Services with an AT & T Catch 
roduct Available in their Service Area 

COMPETITOR 

umber of Services Wrthout AT&T or 
om titive Catch Product 

Competitive Analysis 
TECHNOLOGY Percent Covered 

COM CAST CORPORATION Cable C DOWN : 105 Mbps - CUP : 768 Kbps 98.44 % 
HUGHESNET SAT ELUTE 98.44 % 

DIRECTV SAT ELUTE 98.44 % 
DISH NETWORK SATELLITE 98.44% 
Verizon Wireless WIRELESS L TE 98.44% 

Sprint WIRELESS 3G 98.44% 
T-Mobile USA WIRELESS 3G 98.44% 



------------ - --·----

EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Po int Bus iness: Message Rate Service, Business Trunks, (Active) 

DLBHFLKP BeiiSouth 
Telecommun ications. LLC KPB3 

' Regulatery.Jurisdicfion ·- _ Tyf)e of'Regulatidn . - . .1 'FRN " Guidebook Reference . ' 
1857952 FL Gen Exchg GB: A3.13.3 

Intrastate Domina nt USOC TMC, TM5, TMU, 
TM3 

Product Retirement 

Message Rate Service, Business Trunks, 

~, ._, '>! ~ Sentice Description t, -~ -~. . _ :; .,o' .... ~, -

A classification of exchange service which is charged on the basis of local usage as determined by the number of 
calls placed. 

: Prod uct 
r GRANDFATHER - -

Customer Notice: Service 
Discontinuance (Sunset) SERVICE DISCONTINUANCE Guidebook 

Next Generation Product Offer 
_,,.,> OATCJ:i PRODUeT - ' ·{~"' ~'- {.' C:AJ'CH PR0DUCT DESCRIPTION -~ -

,s; :'>~ .. 

All Distance US Domestic VoiP offer, integrated within the IP Broadband, Includes 
New Product - A over 20 voice features, plus convenient web-based call management. Offers 

integrated business phone and wireless voicemail from a single mailbox. 

,, CATGH PRODUCT. ' ,,, 
" GATCHI?RODCJCT.DESCRIPTION '.f - •• "-' ,~ 

New Product B Hosted IP product that combines local voice, domestic LD, and broadband with the 
ability to bring your own broadband from AT & T or a competitor. 

·. CATCH PRODUCT " CATCH PRODUCT DESCRIPTION &o ,· ,, ·':. 

An integrated access, converged solution designed to deliver outbound, inbound, 
local and long distance calling over AT&T's Internet Protocol (IP) and Virtual Private 

IP Flex Reach Network (VPN) services. Also referred to as a Session Initiation Protocol (SIP) 
Trunking solution. Deployed in situations where customers own their own premises 
telephony (analog phones, key system, TDM PBX, or IP PBX) equipment. 

CATCH PROOUCT CATC.H PRODUCT DESCRIPTION'· 

I 

I 

I 

I 
Competit ive Analysis 

"<; 

"' COMPETITOR . :,0., } ·" ' • TECHNOLOGY-·- '"'~'-~: I .·' . Percent Covered -;.-, .. -,:. ~ 
No records found. 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Business: Self-Healing Multi-Nodal Alternate Route Topology Ring (SmartRing) 
Service (Active) 

"-' RegulatoWJunsdidian~ Type of Regulation, _, ' FRN fo -,;_ Guidebook reference 
1857952 FL Gen Exch GB: 87.7 

Intrastate Dominan USOC: 
1 HV++ ,SH++ ,NRCCN 

Product Retirement 

I ,'•~<'A ·-- ·- ~- Serviee Description ~ _ · -"" • "' -
SMARTRing SONET architecture uses a dual-fiber, self-healing ring with a primary path and a protected path 
HELPING TO prevent any single point of failure. Service automatically switches to the protected path if the primary 
path fails. All Rinqs are available in the standard speeds: Bandwidth/Speeds: OC-3, OC-12, OC-48, OC-192 

Customer Notice: Product GRANDFATHER 
~------~G~r~andfa_~th~e~r--------1-----------

Next Generation Product Offer 
-·" CAiGH PRODUCT - - -~- "" ~ CATCH PRODUCT De$CRlPtiON -'i~i'' ..... 

Ultravailable Express is a DWDM service that will replace the various ILEC and T-
New Product - E Corp SONET Ring products. UVN Express provides the reliable and scalable Ring 

solution 

" 

··cATCH 'PRODUC'T' 
.-._ 

- •• :-< . CATCHPROOUCi DESGRI8Tl0N "f· ; -~ 

Ultravailable® Network Service (UVN) is a fully managed, high-speed, optical 

UVN transport service that integrates Ethernet, Dense Wavelength Division Multiplexing 
(DWDM), and Native Wavelength technologies into a single end-to-end network 
solution. 

CATCH PRODUCT "'' -"CATCH PRODUCT DESeRIPTION ~ 

ASE offers Ethernet connectivity for customers with multiple locations in a metro 

AT&T Switched Ethernet area, with a variety of configurations to meet the customer's needs with flexibility to 

(ASE) grow and adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 
Gbps, & 10 Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 
Mbps to 10 Gbps. 

CATCH PRODUCT. DESCRIPTION 

I I 

I I 

I I 

I 
Competitive Analysis ,., '·COMPETITOR ~.;d 1-. ·c"'' TECHNOLOGY · _d . Percent Covered ~ ., : 

No records found. 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Business: Ser ies 1000 Channels, Data Transport Access Channel Service Active 

DLBHFLKP 

Reaula1ory Jurisdiction I ,_,.~.· .Type of R~ulatiQn , . FHN ., ~ Guidebook Reference 
1857952 FL Gen Exchg GB: B3.2 USOC: 

Intrastate Domina ~t 
HB1++,WB1++,HE++,1L++4,03N50 

Product Retirement 
Service to. be Discontinued Series 1000 Channels, Data Trans ort Access Channel Service 

1 " '' :-.: ' ''' <,.. , .. ,. Sentiee Desctiption ··· H .. '· • ~ . >. - '" " " 
An analog channel for the transmission of asynchronous, or synchronous serial data at rates of up to 19.2, 50.0, or 
230.4 Kbps. Optional arrangements are available for transmission of synchronous serial data rates at 18.7 4, or 
40.8 Kbps. Data Transport Access Channel Service provides the data channel facilities between a customer's 
premises and a central office or between two central offices. 

Customer Notice: Product GRANDFATHER 
1----_::Grandfathe:..:.r ____ +-----

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
1>,". CATCH BHODUCT ·~j . --;' "' .. - -CATCH PROO(JC:r DESCRIPTION _,@. . -;. . <>J• 

ASE offers Ethernet connectivity for customers with multiple locations in a metro area, 
AT&T Switched Ethernet with a variety of configurations to meet the customer's needs with flexibility to grow and 
(ASE) adapt as the needs change. Ports are offered in 3 sizes: 1 00 Mbps, 1 Gbps, & 10 

Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 Mbps to 10 Gbps 

,,.., 
CATCH PRODUCT .• ~ ··"' -. 

. 
GATCti PROOUCT DESCRIPTION • ;::<!'~ '{. · "'.:'~ · 

!AT&T Network Based IP VPN Remote Access (ANIRA) provides secure access across 
he Internet for Single Users (dial, broadband, cellular/3G, WIFI, Wired Ethernet) using 

ANIRA Over Broadband he AT&T Global Network Client (AGNC), and small, multi-user sites (SoHo Small Offic4 
Home Office). AN IRA is a Network Based Remote Access IP VPN service. A N IRA 
fconnects to an existing AT&T Layer 3 VPN Networks (EVPN, AVPN, IPeFR, or PNT) vic 
Ia Private Network Connection (PNC). 

I 

I 

I 

Competitive Analysis 
w ·coMPETtTOR ·~ " I TEGI:INOlOGY ., 

~~ J Percent Cover-ed- /i. 
No records found. 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Business: Voice Grade Service - Series 2000 (Active) 

R~ulatorv Jurisdiction- --~ Tyl)'eof Regulation "' ·,·. FRN ·'-";;_ Guidebook Reference 
Intrastate Domin ant 1857952 FL Gen Exchg GB: 83.2 

USOC: P2JHX, P2JWX, P2JUX, 
P2JQX, TMECS 

Product Retirement 
SerVice to be Discontinued: Voice Grade Service - Series 2000 

An analog channel for the transmission of asynchronous, or synchronous serial data at rates of up to 19.2, 50.0, or 
230.4 Kbps. Optional arrangements are available for transmission of synchronous serial data rates at 18.74, or 40.8 
Kbps. 

Customer Notice: Product 
Grandfather 

~------~ ----------~-------

GRANDFATHER 

SERVICE DISCONTINUANCE 

Next Generation Produc t Offer 

"' CNJ:'GH PRODUCT _.c > : .. .,, 
CATCH PRODUC"f DESCRIPTION ' . ;; ·,'-~· -~ ~ 

ASE offers Ethernet connectivity for customers with multiple locations in a metro area, 

AT&T Switched Ethernet 
with a variety of configurations to meet the customer's needs with flexibility to grow and 

(ASE) 
adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 Gbps, & 10 
Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 Mbps to 10 
Gbps 

G'ATCH PR.ODtJCT <' ., ' CATCH PRODUCT DESCRIPTION ._.,_.. -~~ " 

AT&T Network Based IP VPN Remote Access (ANIRA) provides secure access across 
the Internet for Single Users (dial, broadband, cellular/3G, WIFI, Wired Ethernet) using 

AN IRA Over Broadband 
the AT&T Global Network Client (AGNC), and small, multi-user sites (SoHo Small 
Office, Home Office). ANIRA is a Network Based Remote Access IP VPN service. 
ANIRA connects to an existing AT&T Layer 3 VPN Networks (EVPN, AVPN, IPeFR, or 
PNT} via a Private Network Connection (PNC) . 

I 

I 

I 

Competitive Analysis 
1- ' COMPETIT<JR. - ? !{'"' ' TECHNOLOGY >'· I Percent Covered c•~··"''· ~ , 

No Records found. I I 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

' Reaulatorv Jurisdiction {· Jvne of Reaulation ~ FRN Guidebook Reference 
Intrastate Domin ant 1857952 f L Gen Exchg GB: A112: USOC: M1ACC, M1ACS, 

M4LFA, M4LFH, M4LSA, M1LFA, M1M5A 

Product Retirement 
S . t be D' _ ti . ~tl BeiiSouth Centrex Service; Multi-Serv (Multi-Serv Plus, Multi-Serv Multi-Account), 
-e~ce ~ ~~1!-::nu I Centrex-CO Service, ESSX® Service- Vintag_e II 

A hosted phone service with a user-friendly interface, built-in redundancy and 24-hour monitoring and maintenance. 
Group "A" and "B" Centrex-CO Services. ESSX® service Exchange Access Charge, Network Access Limiter, Flat 
Rate, Message Rate or Measured Rate AND ESSX® Service-VS and S. The ESSX® service-VS and S main station 
line rate will be com osed of the intercom char e and the a ro riate wire center line char e ore uivalent. 

GRANDFATHER 

Next Generation Product Offer 
~ CATCH PRODUCT _" :-;- r: '~ CATCH PRODUCT DESCRIPTION ~, : ';;'. 

New Product B Hosted IP product that combines local voice, domestic LD, and broadband with the 
~bility to bring your own broadband from AT&T or a competitor. 

•!• CATCH PRODUC-T ---~- _i;;J;"' '""'' $- .,. -. CATCH PRODl:JCT DESCRIPTION · -""-''- < "'- _,, 
!AT&T Voice DNA provides a network-hosted, Session Initiation Protocol (SIP)-based 

ommunications solution . Voice DNA leverages AT&T provided access. converging 
!voice and data applications over one connection, providing our customers with carrier-

VDNAE Flass features. Eliminates the need for a PBX or IP PBX on the customer's premises. 
Delivers consistent feature/functionality across multi-locations. Network based, access 
lfor remote offices is easily achieved , with a variety of access types supported . Virtually 
Jany location can be connected. Lead offer in the 8+ Centrex Customer space 

':: CATCH PRODUCT . ,. -'\:·- •.. ~ 'CAl'Ct-:1-PRODUCT DESCRIPTION .;< ~"'' ,."-~ -., 
A complete cloud based phone system, fully integrated VoiP with Bring Your Own 
Broadband (BYOB). Hosted PBX including local voice, US and Canada LD, Fax, SMS 

VDNAE and toll free. Delivered with a mobile first customer experience end to end. Integrated 
Plug&Ring Ready IP Phones and Softphone clients available. Back down offer to IP 
Based Offers in IP Green; POTS and Centrex customers. Back down offer in IP red 
with 4+ users (no requirement for AT&T managed IP services) 

Competitiv e Analysis -,_ COMPE-tiTOR , TECHNOLOGy-~, •· ". ' Percent Covered ,.; ,:,,. 
COMCAST CORPORATION Cable C DOWN : 105 Mbps- CUP: 768 Kbps 92.86% 

HUGHESNET SATELLITE 92.86% 
DIRECTV SATELLITE 92.86% 

DISH NETWORK SATELLITE 92.86% 
Verizon Wireless WIRELESS L TE 92.86% 

Sprint WIRELESS3G 92.86% 
T-Mobile USA W1RELESS3G 92.86% 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Business : SynchroNet Service- DSO - 19.2 Kbps Service ; DSO - 2.4 Kbps Service ; DSO- 4.8 

Kbps Service; DSO - 19.2 Kbps Service; DSO - 2.4 Kbps Service; DSO - 4.8 Kbps Service; DSO - 56 Kbps 

Service; DSO - 64 Kbps Service; DSO - 9.6 Kbps Service (Active) 
- - Legal Name of Servi~ - d/b/a Name of Service 

Provider · Provider 

DLBHFLKP BeiiSouth AT&T Florida (BeiiSouth 
Telecommunications, LLC Telecommunications, LLC 

KPB8 

--Regulato!Y Jurisdiction,:, "' Type of Regulatiorf FRN Guidebook Reference 

Intrastate Dominan 1857952 FL Gen Exchg GB: B7.2 USOC: 
IRS++,2UN++ 3LB++,6BN,SFS 

Product Retirement 
I "-"'~ , "·: :~·- -"· SynchroNet Service DSO - 19.2 Kbps Service : DSO- 2.4 Kbps Service : DSO - 4.8 

Service to be Discentinued. Kbps Service: DSO- 19.2 Kbps Service; DSO - 2.4 Kbps Service; DSO - 4.8 Kbps 
·. '~ ' "· .. '':;, Service; DSO - 56 Kbps Service; DSO - 64 KbQ_s Service; DSO - 9.6 KbQS Service 

Customer Notice: Product GRANDFATHER 
1-----....:Grandfathe . ..;.r ____ +-- --

SERVICE DISCONTINUANCE - -Next Generation Product Offer 
1:¥·' CATCH PRODUCT . , .•.. , ,_ 

i<' CATCH PRODUCT DESCRIPTION .• .;;:'"'··· ·~ 

ASE offers Ethernet connectivity for customers with multiple locations in a metro area, 

AT&T Switched Ethernet with a variety of configurations to meet the customer's needs with flexibility to grow and 

(ASE) 
adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 Gbps, & 10 
Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 Mbps to 10 
Gbps. 

~ CATCH PRODUCT ~ ~ "''-'('' .~ CATCH PRODUCT DESCRIPTION ~ - "' ~· ~ 

AT&T Network Based IP VPN Remote Access (ANIRA) provides secure access across 
the Internet for Single Users (dial, broadband, cellular/3G, WIFI, Wired Ethernet) using 

AN IRA Over Broadband the AT&T Global Network Client (AGNC). and small, multi-user sites (SoHo Small 
Office, Home Office). AN IRA is a Network Based Remote Access IP VPN service. 

ANIRA connects to an existing AT&T Layer 3 VPN Networks (EVPN, AVPN , IPeFR, or 
PNT) via a Private Network Connection (PNC). 

Competitive Analysis 
COMPETITOR ·;. I C~- ... ;"' '>.' TECHNOLOGY ' ~·« I ~- P-ercent Covered' -

No records found. 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

DLBHFLKP 

·~Re€Julatoty '' - ' ~- ,, _,._._ - __ -, ·' FRN. •' .. 
, ~YJ>Et,O{~.e~ulati~n Guidebook Reference Jurisdidion · . 

Intrastate Dorr nant 
1857952 FL PVL GB: 67.3 USOC: 

1LDP++,1LN++,CCO••.MGL++,VUM++,1POW.1LO++,MLL++,P2JP1 

Product Retirement 
I·· >.o, '/' " ">• , , Megalink Service (includes MegaLink Channel Service, Megalink Plus Service, 
i ~Servjee to. be Diseo~tinoe<f Megalink Light Service), Integration Plus Management Services (IPMS), SMARTPath 
I ·~ ~:-;. Service 

-· ''' ~. /--'". · .- ~ . ·~ "~ "' _ Service Description "· ., ., .-:_ :-. 
AT&T Local Private Line Service is a dedicated, private and secure point-to-point connectivity between business 
locations, hosting centers,data centers and other service providers with safe, efficient and reliable communications 
at DS1 speeds using AT&T's network.The Integration Plus Management Services Terminal Interface chosen is 
util ized with either a switched service, private line service or web access service as a means of accessing FlexServ 
service. (IPMSTI). SMARTPath service is a service for transmission of digital signals only and uses only digital 
transmission facilities. 

Customer Notice: Product GRANDFATHER 
I----....::Grandfathe~..:.r ____ 4-----

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT -; I ,. c 

" CATCH PRODUCT DESCRIPTION ~ __:~ 
ASE offers Ethernet connectivity for customers with multiple locations in a metro 
area, with a variety of configurations to meet the customer's needs with flexibility to 
grow and adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 Gbps, 

AT&T Switched Ethernet & 10 Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 Mbps to 
(ASE) 10 Gbps. Six classes of service offering the right performance ISLA for your 

applications. Ethernet Private Line (EPUEVPL) is offered for connections between 
two locations while Virtual Private LAN Service (VPLS) is for connections between 3 
or more locations. 

Competitive Analysis 
"'' ' COMPETITOR ' ,~ TECHNOLOG¥ f>ercenl Covered fc 

COMCAST CORPORATION Cable C DOWN : 105 Mbps - C UP : 768 Kbps 6.67 % 
HUGHESNET SAT ELUTE 6.67% 

DIRECTV SAT ELUTE 6.67 % 
DISH NETWORK SATELLITE 6.67 % 
Verizon Wireless WIRELESS L TE 6.67 % 

Sprint WIRELESS 3G 6.67 % 
T-Mobile USA WIRELESS 3G 6.67 % 



EXHIBIT E -- PUBLIC VERSION -- PRODUCT OAT A SHEETS 

King's Point Business: Lightgate Service (Active) 

Wire Center Legal Name of Service dlbla Name of Service Product Data Sheet# Provider Provider 

DLBHFLKP BeiiSouth AT&T Florida (BeiiSouth 
KPB11 Telecommunications, LLC Telecommunications. LLC) 

Regulatory Jurisdiction Type of Regulation FRN Guidebook Reference 
1857952 Fl PVL GB 87.4 

Intrastate Dominan USOC:HFS++, 1PQ++ , 
1LP++, 1l8++ 

Product Retirement 
Service to be Discontinued 

Service Description 
AT&T Local Private line Service is a dedicated, private and secure point-to-point connectivity between business 
locations, hosting centers, data centers and other service providers with safe, efficient and reliable communications 
at DS3 speeds using AT&T's network. 

Customer Notice: Product GRANDFATHER 
f-----....;:Grandfathe . ...;.r ____ +---- Disallow Adds, Moves, Changes 

CATCH PRODUCT 

AT&T Switched Ethernet 
(ASE) 

Number of Customers 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

ASE offers Ethernet connectivity for customers with multiple locations in a metro 
area, with a variety of configurations to meet the customer's needs with flexibility to 
grow and adapt as the needs change. Ports are offered in 3 sizes: 100 Mbps, 1 
Gbps, & 10 Gbps, Committed Information Rate (bandwidth) offered in 20 sizes: 2 
Mbps to 10 Gbps. Six classes of service offering the right performance I SLA for 
your applications. Ethernet Private line (EPUEVPL) is offered for connections 
between two locations while Virtual Private LAN Service (VPLS) is for connections 
between 3 or more locations. 

Demand Count 

I I Number of Services Wrthout An AT&T 
Catch Product I I 

Number of Customer Locations Number of Services with a Competitive 
Catch Product in their Service Area 

Number of Services 

Number of Services with an AT&T Catcb 
Product Available in their Service Area 

COMPETITOR 

Number of Services Without AT&T or 
Com titive Catch Product 

Competitive Analysis 
TECHNOLOGY Percent Covered 

COMCAST CORPORATION Cable C DOWN : 105 Mbps - C UP : 768 Kbps 66.67 % 
HUGHESNET SAT ELUTE 66.67 % 

DIRECTV SAT ELUTE 66.67 % 
DISH NETVIIORK SATELLITE 66.67 % 
Verizon Wireless WiRELESS l TE 66.67 % 

Sprint WIRELESS 3G 66.67 % 
T-Mobile USA WIRELESS 3G 66.67 % 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Business :Flat Rate Service, Business Service (Active) 

Wire Center 

DLBHFLKP 

Regulatory Type of FRN 

AT&T Florida (BeiiSouth 
Telecommunications. LLC) 

Product Data Sheet # 

KPB12 

Jurisdiction Regulation Guidebook Reference 

Intrastate Do rin ant 1857952 FL Gen Exeh GB: A3.4 USOC : 
1 FB,1 FBCL.MFB,MFBCL, 7FB,7FBCL. 7MB,OFB,YMB.OMB.BF1 ,BF1 CL, 
BF2.BF2CL.COM++,PGOV1P 

Product Retirement 
; FL) Flat Rate Service, Business Service, - Individual Line - Multi-line Exchange 

Access Line, (AL & FL) Flat Rate Auxiliary Line Service (Inward Service); (FL) 
Service to be Discontinued Outgoing Only Service; (AL & FL Packages), BeiiSouth Business Plus Service, 

Complete Choice For Business Package, AT&T Business Local Calling Assurance, 
AT&T Business Local Calling (BLC). BeiiSouth Business Choice Package 

Service Description ~ ~· 
A classification of exchange access line service for which a stipulated charge is made, regardless of the amount of 
use. 

uct 
GRANDFATHER - -

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT CATCH PRODUCT DESCRIPTION 

All Distance US Domestic VoiP offer, integrated within the IP Broadband, Includes 
New Product - A over 20 voice features, plus convenient web-based call management. Offers 

integrated business phone and wireless voicemail from a single mailbox 

CATCH PRODUCT CATCH PRODUCT DESCRIPTION 
-

New Product B 
Hosted IP product that combines local voice, domestic LD, and broadband with the 
ability to bring your own broadband from AT&T or a competitor. 

CATCH PRODUCT CATCH PRODUCT DESCRIPTION 
An integrated access, converged solution designed to deliver outbound, inbound, 
local and long distance calling over AT&T's Internet Protocol (IP) and Virtual Private 

IP Flex Reach Network (VPN) services. Also referred to as a Session Initiation Protocol (SIP) 
Trunking solution. Deployed in situations where customers own their own premises 
telephony (analoQ phones, key system. TOM PBX, or IP PBX) equipment. 

Demand Count 

Number of Customers • I Number of Services Without An AT & T I 
Catch Product • 

Number of Customer Locations 

Number of Services 

Number of Services with an AT&T Catch 
Product Available in their Service Area 

COMPETITOR 

Number of Services with a Competitive 
Catch Product in their Service Area 

Number of Services Without AT&T or 
Com titive Catch Product 

Competitive Analysis 
TECHNOLOGY PerQefl\ Covered 

COM CAST CORPORATION Cable C DOWN : 105 Mbps - C UP : 768 Kbps 86.13 % 
HOTWIRE COMMUNICATIONS Cable C DOWN : UNKNOWN - C UP : UNKNOWN 0.38% 

HUGHESNET SATELLITE 86.50% 
DIRECTV SATELLITE 86.50% 

DISH NETWORK SATELLITE 86.50% 
Verizon Wireless WIRELESS L TE 86.50% 

Sprint WIRELESS 3G 86.50% 
T-Mobile USA WIRELESS 3G 86.50% 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Business: Flat Rate Service, PBX Trunks, Business (Active) 

VVire Center 

DLBHFLKP 

Reaulatcxv Jurisdiction 

Intrastate Dominant 

Service to be 
Discontinued 

Legal Name of Service Product Data Sheet # Product Data Sheet # 
Provider 

Bell South AT&T Florida (BeiiSouth 
KPB13 Telecommunications, LLC Telecommunications, LLC) 

Type of Reaulation FRN Guidebook Reference 
1857952 Fl Gen Exch GB:A3 USOC 

FC.TFU,TFN,TDD1X.TDDCX.TFBCX 

Product Retirement 

I Flat Rate Service, PBX Trunks, Business - Combination - Out dial - Inward only - DID 
(Direct-In-Dial) - DID Combination 

Service Des cription o 

A classification of exchange access line service for which a stipulated charge is made, regardless of the amount of 
use. 

Customer Notice: Product 
Grandfather GRANDFATHER Disallow Adds, Moves, ·c haoges -

CATCH PRODUCT 

New Product - A 

CATCH PRODUCT 

New Product B 

CATCH PRODUCT 

IP Flex Reach 

Number of Customers 

-
SERVICE DISCONTINUANCE 

Guidebook link 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

All Distance US Domestic VoiP offer, integrated within the IP Broadband, Includes 
over 20 voice features, plus convenient web-based call management. Offers 
integrated business phone and wireless voicemail from a single mailbox 

CATCH PRODUCT DESCRIPTION 
Hosted IP product that combines local voice, domestic LD, and broadband with the 
ability to bring your own broadband from AT & T or a competitor. 

CATCH PRODUCT DESCRIPTION 
An integrated access, converged solution designed to deliver outbound, inbound, 
local and long distance calling over AT&T's Internet Protocol (IP) and Virtual Private 
Network (VPN) services. Also referred to as a Session Initiation Protocol (SIP) 
Trunking solution. Deployed in situations where customers own their own premises 
telephony (analog phones, key system, TOM PBX, or IP PBX) equipment. 

Demand Count 

I I Number of Services Without An AT&T Catch I 
Product I I 

Number of Customer Locations Number of Services with a Competitive 
Catch Product in their Service Area 

Number of Services 

Number of Services with an AT&T Catctl 
Product Available in their Service Area 

COMPETITOR 

Number of Services Without AT & T or 
Com titive Catch Product 

Competitive Analysis 
TECHNOLOGY Percent Covered 

COM CAST CORPORATION Cable C DOWN : 105 Mbps - CUP : 768 Kbps 100.00 % 
HUGHESNET SAT ELLITE 100.00% 

DIRECTV SAT ELLITE 100.00 % 
DISH NETWORK SATELLITE 100.00% 
Verizon Wireless WIRELESS L TE 100.00% 

Sprint WIRELESS 3G 100.00 % 
T-Mobile USA WIRELESS 3G 100 .00% 



EXHIBIT E ·· PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Business : AT&T FastAccess Business DSL (includes Direct- Dry Loop option) 

Guidebook Reference 
ADL++ 

Service to be Dfse:ontinu_ed 

FastAccess® Business DSL is a digital data service that lets the customer send and receive data over existing 
elephone lines. FastAccess® Business DSL enables the customer to connect to the Internet at speeds much faster 
han a standard dial-up connection. With downstream speeds of up to 6 Mbps, FastAccess Business DSL 6.0-the 

!fastest option- lets the customer quickly download files, view graphic-intensive websites, and even handle e­
ommerce transactions. 

Next Generation Product Offer 
I" CATCH PRODUCT "'., ·il.l.' .·_ 

CATCH PRODUCT DESCRIPTION ~.,.. ·;;..'l;~,< .. 

f,T&T U-verse® High Speed Internet Business Edition provides customers with Internet 
jaccess Features include: Speeds up to 24Mbps downstream and up to 3Mbps upstrearr 

U-verse High Speed Internet !at a fraction of the cost of Private Line or Ethernet Internet access; reliability optimal 
Business Edition performance, scalabil ity and great security features; high capacity to support multiple 

jemployees that need simultaneous Internet access; the ability to support a Wi-Fi 
network for employees or customers. 

-· ,., ,, I 
·Number of Customecs _ 

!'<···" -
Number of Customer ·· 

L<?,C3tions 
. 

COMP6TI0R -;_;, 

COMCAST CORPORATION 

HOTWIRE COMMUNICATIONS 

HUGHESNET SAT 
DIRECTV SAT 

DISH NETWORK 
Verizon Wireless 

Sprint 
T-Mobile USA 

• 
• 
• 
• 

Demand Count 

'

Number pf Sei'Vices Without I 
· An AT&T Catch Product I 

N'urnber of Services with a 
Competitive Catch PrOduct 
• . iri~their Se(Vice Area 

Competitive Analysis 

• 
• 
I 

. TECHNOlOGY - . ~. ·'-' Percent:CQvered ,~· 
Cable C DOWN : 1 05 Mbps - C UP : 768 Kbps 81.25 % 

Cable C DOWN : UNKNOWN - C UP : 
1.05 % 

UNKNOWN 
ELLITE 82.30 % 
ELLITE 82 .30 % 

SATELLITE 82.30 % 
WIRELESS L TE 82 .30 % 
WIRELESS 3G 82.30 % 
WIRELESS 3G 82.30 % 

" 



EXHIBIT E --PUBLIC VERSION-- PRODUCT DATA SHEETS 

King's Point Business : Back-Up Line, per Line, Business Plus Service Option1 , Business 
Plus Option 2 (Grandfathered) 

DLBHFLKP 

L~al Nfime of :Service 
Provider 

Bell South 
Telecommunications, LLC 

~' RE!<lull:ltorv Jurisdidlon .,. Ty!je,ofRegulation· .• ~ I j~ · 'FRN. ; 'Guidebook Reference-;..< 

Intrastate Dominan I 1857952 Fl Gen Exchg A 103.38 USOC: 
SBLFX, SBL01 ,SBL02 

Service tobe Discontinued 

Back-Up Line is an optional service which provides individual line subscribers with an additional line which is 
available for inward and and outward callinQ. UsaQe charQes apply for all inward and outward calls. 

Next Generat ion Product Offer 
CATCH !?RODUCT '-", I'~' 

.. 
CATCH PRODUCT DESCRIPTION', - "' ' . ~' 

U-verse Business Voice 

CATCH PRODUCT " 

New Product B 

CATCH PRODUCT 

IP Flex Reach 

CATCH PROOUGT. 

N be f " "'stb' ;p'l .. ,.um r·o vU m~_rs 

All Distance US Domestic VoiP offer, integrated within the IP Broadband, Includes 
over 20 voice features, plus convenient web-based call management. Offers 
integrated business phone and wireless voicemail from a single mailbox. 

.. ''" -~~ · ·;;>CATCH PRODUCT .OESCRlPTION · ,;:;,; .,, 
Hosted IP product that combines local voice, domestic LD, and broadband with the 
ability to bring Broadband from us or a competitor . 

' .. ."'! 11f.'<• .,. CATCH PRbDUCT DESCRIPTtON -~ . ~ ... -. 
An integrated access, converged solution designed to deliver outbound, inbound, 
local and long distance call ing over AT&T {.S Internet Protocol {IP) and Virtual Private 
Network (VPN) services. Also referred to as a Session Initiation Protocol (SIP) 
Trunking solution. Deployed in situations where customers own their own premises 
telephony (analog phones, key system, TOM PBX, or IP PBX) equipment. Lead offer 
in the 8+ line POTS Customer space 

I 

I 

I 

I 

CA-r:CH P-RODUCT -DESCRIPTION 

Demand Count 

'

Number o(Services,With'Out An 1 
AT&T CatCh Product I 

Competitive Analysis 

I 

I 

I 

COMPETITIVE CATCH PROOUCr ' COMPETITIVE PRODUCT DESCRIPTION PE!tcent Covered ~ 
COMCAST CORPORATION Cable C DOWN : 105 Mbps - CUP : 768 Kbps 85.72% 

HUGHESNET SATELLITE 85.72% 
DIRECTV SATELLITE 85.72 % 

DISH NETWORK SATELLITE 85.72% 
Verizon Wireless WIRELESS L TE 85.72% 

Sprint WIRELESS 3G 85.72% 
T -Mobile USA WIRELESS 3G 85.72% 

'", 



EXHIBIT E ·· PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point, Special Access 

Product Data Sheets 

PUBLIC VERSION 



EXHIBIT E- PUBLIC VERSION ·· PRODUCT DATA SHEETS 

K' mgs om ;pec1a P . tS . lA ccess: DSOS erv1ces 
Legal Name of Service dlb/a Name of Service "- -

'Wire Center 
Pro~er Provider 

Product Data Sheet I 

DLBHFLKP Bell South AT&T Florida (BeiiSouth 
WSA1 Telecommunications LLC Telecommunications, LLC) 

Regulatory Type of Regulati6J! 
FRN Tariff Reference (Tariff Name, Section and 

Jurisdiction USOC(s)) 
Interstate Domi ant 1857952 AT&T Southeast FCC Tariff 1 Section 7 

USOC: TGECS 

Product Reti rement 
i'Joice Grade DSO Services (2.4 , 4 .8 , 9 .6 , 19.2, 56 and 64Kbps) - Local 

Service to be Discontinued - ~hannel counts (DSO - IOF M ileage and Multiplexing is also to be retired) 

Service Description 
DSO Service: A channel for the transmission of low speed data signals at six selected speeds: 2.4 Kbps, 4.8 
Kbps, 9.6 Kbps, 19.2 Kbps, 56 Kbps and 64 Kbps. 

Customer Notice: Product 
Grandfather GRANDFATHER Disallow Adds, Moves. Changes - -Customer Notice: Service 

SERVICE DISCONTINUANCE Guidebook Unk Discontinuance (Sunset) - - htto://cor.att.com/odf/fcc/1007b.odf 

CATCH PRODUCT 

AT&T Switched Ethernet (ASE) 

CATCH PRODUCT 

AN IRA Over Broadband 

CATCH PRODUCT NAME 

Wireless Data 

Number of Customers 

CATCH PRODUCT DESCRIPTION 
ASE offers Ethernet connectivity for customers with multiple locations in a metro area, with a 
variety of configurations to meet the customer's needs with flexibility to grow and adapt as the 
needs change. Ports are offered in 3 sizes: 100 Mbps, 1 Gbps, & 10 Gbps, Committed 
Information Rate (bandwidth) offered in 20 sizes: 2 Mbps to 10 Gbos. 

CATCH PRODUCT DESCRIPTION 
lA T&T NetworK Base<liP VPN Remote Access (AN IRA) provides secure access across the 
Internet for Single Users (dial. broadband, cellular/3G. WIFI, Wired Ethernet) using the AT&T 
p1obal NetworK Client (AGNC). and small, multi -user sites (SoHo Small Office. Home Office). 
~NIRA is a Network Based Remote Access IP VPN service. ANIRA connects to an existing AT&T 

aver 3 VPN NetworKs (EVPN, AVPN, IPeFR, or PNT) via a Private Network Connection (PNC). 

CATCH PRODUCT DESCRIPTION 

Product in development. 

Demand Count 

I I I Number of Customer Locations Without An 
AT&T Catch Product 

Number of Customer Locations with a 

I I 

Number of Customer Locations I Competitive Catch Product in their Service I 

Number of Channel Terminations 

Number of Customer Locations with an 
AT&T Catch Product Available in their 
Service Area 

COMPETITOR 

I 

Area 

Number of Customer Locations Without 
AT&T or Com etitive Catch Product 

Competitive Analysis 
TECHNOLOGY Percent Covered 

COMCAST CORPORATION Cable C DOWN : 105 Mbps - CUP : 768 Kbps 100% 
HUGHESNET SAT ELUTE 100% 

DIRECTV SAT ELUTE 100% 
Verizon Wireless LTE 100% 



EXHIBIT E- PUBLIC VERSION - PRODUCT DATA SHEETS 

Kings Point Spe cial Access: (DS-1 PL Services) 

\MreCenter 
Legal Name of Service d/b/a Name of Service 

Product Data S~t # - Provider Provider 

DLBHFLKP 
BeiiSouth AT&T Florida (BeiiSouth 

WSA2 Telecommunications, LLC Telecommunications, LLC) 

Regulatory Type of FRN 
Tariff Reference (Tariff Name, Section and USOC(s)) Jurisdiction RegulatiOn 

Interstate De min ant 1857952 AT&T Southeast FCC Tariff 1 Section 7 USOC: TMECS , 

Florida PVL Guidebook 87.3 

Product Retirement 

Service to be Discontinued- I DS1 Local Channels, Mileage and Multiplexing 

Service Description 

DS1 Service: A channel for the transmission of data signals at 1.544Mbps, the services can be channelized into 
24 lower DSO services or multiplexed up to ride a higher speed service (DS3 or OCn). 

GRANDFATHER Disallow Adds, Moves, Changes - -Customer Noti ce: Service 
SERVICE DISCONTINUANCE Guidebook Link Discontinuance (Sunset) - - htto./ /cor.att.com/odf/fcc/1007b.odf 

CATCH PRODUCT CATCH PRODUCT DESCRIPTION 
ASE offers Ethernet connectivity for customers with multiple locations in a metro area, with a 

AT&T Switched Ethernet (ASE) variety of configurations to meet the customer's needs with flexibility to grow and adapt as the 
needs change. Ports are offered in 3 sizes: 100 Mbps, 1 Gbps, & 10 Gbps, Committed 
Information Rate (bandwidth) offered in 20 sizes: 2 Mbps to 10 Gbps. 

CATCH PRODUCT CATCH PRODUCT DESCRIPTION 
AT&T Network Based IP VPN Remote Access (AN IRA) provides secure access across the 
Internet for Single Users (dial. broadband, cellular/3G, WIFI, Wired Ethernet) using the AT&T 

AN IRA Over Broadband Global Network Client (AGNC), and small, multi-user sites (SoHo Small Office. Home Office). 
ANIRA is a Network Based Remote Access IP VPN service. ANIRA connects to an existing AT&T 
Layer 3 VPN Networks (EVPN, AVPN, IPeFR, or PNT) via a Private Network Connection (PNC). 

Demand Count 
Number of Customers I • I Number of Customer Locations Without I 

An AT&T Catch Product • 
Number of Customer Locations with a 

Number of Customer Locations • Competitive Catch Product in their Service 
Area • 

Number of channel TerminatiOns • 

Number of Customer Locations with 
an AT&T Catch Product Available in • 
their Service Area 

Competitive Analysis 
COMPETITOR TECHNOLOGY Percent Covered 

COMCAST CORPORATION Cable C DOWN: 105 Mbps - CUP : 768 Kbps 67% 
HUGHESNET SAT ELUTE 67% 
DISH Network SATELLITE 67% 

DIRECTV SAT ELLITE 67% 
Verizon Wireless LTE 67% 

Sprint3G 67% 



Kin 
'MreCenter 

DLBHFLKP 

Regulatory 
Type or Regulation FRN 

Tariff Reference (Tariff Name, Section and USOC(s)) Jurisdiction 
Intrastate Do min ant 1857952 

AT&T Southeast FCC Tariff 1 Section 7.2 .9, AT&T 

Guidebook Part 11 Section 7.2.9 USOC: HTN, 

1D3CA 

Product Retirement 
Service to be Discontinued - IDS3, OC3, OC12, OC48 and OC192- Local Channels, Mileage and Multiplexing 

Service Description 

LightGate Service is a basic fiber optic based digital service. LightGates are sized from a DS3 level to an OC-192 
level and can provide channelization capability for the customer in packages based on systems consisting of DS1 , 
DS3, STS-1. OC-3, OC-12, OC-48 and OC192 channels. LightGate can aggregate traffic between a customer 
premises and a Central Office. 

Customer Notice: Product 
Grandfather GRANDFATHER Disallow Adds, Moves, Changes - -

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT CATCH PRODUCT DESCRIPTION 

ASE offers Ethernet connectivity for customers with multiple locations in a metro area, with a 

AT&T Switched Ethernet (ASE) 
variety of configurations to meet the customer's needs with flexibility to grow and adapt as the 

needs change. Ports are offered tn 3 sizes: 100 Mbps. 1 Gbps. & 10 Gbps. Committed 
Information Rate {bandwidth) offered in 20 sizes: 2 Mbps to 10 Gbps. 

CATCH PRODUCT CATCH PRODUCT DESCRIPTION 
'!Nave Length Channel Service WCS and ADE will be capable of provided Dedicated point to point Ethernet transmission at 
WCS)- Future AT&T Dedicated 

Ethernet (ADE) 

Number of Customers 

speeds of 1, 10 Gbps (Future 40 and 1 OOGbps) over a fiber optic fadlilies. 

I 
Demand Count 

I I Number of Customer Locations 
Without An AT&T Catch Product I 
Number of Customer Locations with a 

Number of Customer Locations I 

Number of Channel Tenninations • 
Number of Customer Locations with an 
AT&T Catch Product Available in their I 
Service Area 

Competitive Catch Product in their 
Service Area 

Number of Customer Locations 
IMthout AT & T or Competitive Catch 
Product 

Competitive Analysis 
COMPETITOR •, TECHNOLOGY Percent CovenMI 

COM CAST CORPORATION Cable C DOWN : 105 Mbps - CUP : 768 Kbps 100% 
HUGHESNET SAT ELUTE 100% 
DISH Network SATELLITE 100% 

DIRECTV SAT ELUTE 100% 
Verizon Wireless LTE 100% 

Sprint 3G 100% 
COMCAST CORPORATION Cable C DOWN : 105 Mbps - C UP : 768 Kbps 100% 

I 

I 

I 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point, Wholesale: DSL 
Transmission Service Product Data 

Sheets 

PUBLIC VERSION 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

King's Point Wholesale: DSL Transmission Service 

FRN Tariff Reference 
n/a N/A 

Product Retirement 

DSL Transmission Service 

Service Description 
The Service is provided between the Customer's designated End User premises and the Customer's 

End User Aggregation net work connection . It utilizes asymm etrical DSL technology over the high 
frequency portion of a DSL line. A DSL line is the physical facility between AT&T Southeast's DSLAM 
(or remote terminal where a remote terminal has been installed by AT&T S outheast) and the Nl D 
located at the End Use r premises ("DS L Line"). The Service requires an in -service, AT&T Southeast 
provided retail End User premises exchange line facil ity ("In-Service Exchange Line Facility"). An In­
Service Exchange Line Facility shall mean the serving Central Office line equipment and all the plant 
facilities up to and including the AT&T Southeast provided NID. AT&T Southeast retains ownership of 
the DSL Line. The Service is not available over unbundled network elements ("UNEs"). 

Customer Notice: Product GRANDFATHER 
~-------G~r~andb;~th~e~r--------~----------

Disallow Adds, Moves, Changes 

CATCH PRODUCT NAME I 
N/A I 

umber of Customer Locations 

umber of SelVlces 

Number of Services with an AT&T Catcll 
Product Available in their Service Area 

COMPETITOR I 
No Records Found I 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

Demand Count 

Number of Services with a Competiti ve Catch 
Product In their Service Area 

,. 

Number of Services Without AT&T or Competitive 
Catch Product 

Competitive Presence 
T ECHNOLOGY ' I Percent Covered 

I 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

Local Wholesale Complete 

Product Data Sheets 

PUBLIC VERSION 



EXHIBIT E --PUBLIC VERSION-- PRODUCT DATA SHEETS 

King's Point Wholesale : Local Wholesale Complete (" LWC") 

Tariff Reference (Tariff Name, Section and USOC(s)) 

LWC is not offered through tariff but by commercial contract. 
Class of seNice USOCs with in-seNice units: UEPBX. UEPRX, UEPVB 

Product Retirement 
Local Wholesale Complete ("LWC"). The LWC services that exist and shall be 
retired within this wire center are LWC Business, LWC Residential and LWC 

Service to be Discontinued - Remote Call Forwarding for Business. 

Service Description 
Local Wholesale Complete ("LWC") is an end-to-end wholesale access line that allows a Competitive Local 
Exchange Carrier ("CLEC") to lease facilities on a line by line variable basis to serve end users. It provides the 
abilitv to make and receive local call calls and access to switch-based vertical features. 

- -Customer Notice: Service 
SERVICE DISCONTINUANCE 

Guidebook Unk 
Discontinuance (Sunset) - - l:!_ttQ_s://clec.att.com/clec/shell.cfm?s 

lection=2545 

Next Generation Product Offer 
CATCH PRODUCT NAME CATCH PRODUCT DESCRIPTION 

TBD 
TBD 

• 
• 
• 
• 

Competitive Analysis 
C0M,PETITIVE CA:rCH PRODUCT'lll l C0MPETinVE PRODUCT DESCRIPTION I PercenfCoveted .":'.P.· 

No Records Found I l 



EXHIBIT E -- PUBLIC VERSION- PRODUCT DATA SHEETS 

Carbon Hill Wholesale : Local Wholesale Complete (" LWC" ) 

Tariff Reference (Tariff Name, Section and USOC(s)) 

LWC is not offered through tariff but by commercial contract. 
Class of service USOCs with in-service units: UEPBX and UEPRX 

Product Retirement 

Service to be Discontinued -
Local Wholesale Complete ("LWC"). The LWC services that exist and shall be retired 

services that fall under tlie within this wire center are LWC Business and LWC Residential. 

Product type are listed here 

Service Description 
Local Wholesale Complete ("LWC") is an end-to-end wholesale access line that allows a Competitive Local 
Exchange Carrier ("CLEC") to lease facilities on a line by line variable basis to serve end users. It provides the 
ability to make and receive local call calls and access to switch-based vertical features. 

-
Customer Notice: Service 
Discontinuance (Sunset) -

CATCH PRODUCT NAME 

TBD 

Number of Customers I 
Number of Customer Locations 

Number of Services 

Number of Services with an AT&T 

- Planned Date of Final Customer Notice 
SERVICE DISCONTINUANCE of Service Discontinuance 

Guidebook Link - httQs://clec.att.com/clec/shell.cfm?s 
ection=2545 

Next Generat ion Product Offer 

I 

• 
I 

CATCH PRODUCT DESCRIPTION -.-
TBD 

Demand Count 

I Number of Services Without An AT&T Catch I • 
Product 

Number of Services with a Competitive 
Catch Product in their Service Area 

Number of Services Without AT&T or 
Com titive Catch Product 

• 
• 

Catch Product Available in their • 
Service Area 

Competitive Analysis 

COMP'ETITIVE CATCH PRODUCT I COMPETITIVE PRODUCT DESCRIPTION I Percent Covered 
No Records Found I I 



EXHIBIT E - PUBLIC VERSION - PRODUCT DATA SHEETS 

Wholesale Switched Access 

Product Data Sheets 

PUBLIC VERSION 



EXHIBIT E --PUBLIC VERSION- PRODUCT DATA SHEETS 

King's Point Wholesale: Switched Access Feature Group D 

Wire Center Legal Name of Service d/b/a Name of Service Product Data Sheet# Provider Provider 
Bellsouth AT&T Florida (BeiiSouth DLBHFLKP 

Telecommunications, LLC Telecommunications, LLC) WSWI1 

Service to be Discontinued 

Tariff Reference (Tariff Name, Section and USOC(s)) 

BELLSOUTH TELECOMMUNICATIONS TARIFF F.C.C. NO. 1 
Section 6.1 .1 (D) 
BELLSOUTH TELECOMMUNICATIONS FLORIDA ACCESS 
SERVICES TARIFF Section 6.1.1 D 

Product Retirement 

Switched Access Feature Group D 

Service Description 

BeiiSouth SWA FGD, which is available to all customers, provides trunk side access to Telephone Company end 
!office switches with an associated uniform 101XXXX access code for the customer's use in originating and 
erminating communications. 

CATCH PRODUCT NAME 

IP Interconnection for exchange of traffic 
with all AT&T VoiP end Users 

Number of Customers 

Number of Customer Locations 

Number of Services 

Number of Services with an AT&T · 
Catch Product Available In their 
Service Area 

Next Generation Product Offer 
CATCH PRODUCT DESCRIPTION 

Provides a IP interconnection to the customer for the exchange of traffic 
~ith all AT&T VoiP end users 

I 
Demand Count 

• I Number of Services Without An AT&T I 
Catch Product 

• 

Number of Services with a Competitive 
·Catch Product in their Service Area 

Number of Services Without AT & T or 
Competitive Catch Product 

• 
• 
• 

. 



EXHIBIT E -- PUBLIC VERSION- PRODUCT DATA SHEETS 

_ Product Data Sheet # 

WSWI2 

'Regulat<>.')'" <'; • , - Type:ot ~% FRfi -· Tariff Reference (Tariff Name, Section and USOC(s)) - Juris_ctiction.l' ,.., Regulation~ ,.,.,IIi jf' " 
Both Domir ant 1857952 BELLSOUTH TELECOMMUNICATIONS TARIFF F.C.C. NO.1 

Section 6.1.1 (B) 
BELLSOUTH TELECOMMUNICATIONS FLORIDA ACCESS 
SERVICES TARIFF Section 6.1.1 (B) 

Product Retirement 

Service to be Discontinued I Switched Access Feature Group B 

Service Description 

BeiiSouth SWA FGB, which is available to all customers, provides trunk side access to Telephone Company end 
office switches with an associated uniform 950-XXXX access code for the customer's use in originating and 
erminating communications to an lnterexchange Carrier's interstate service or a customer provided interstate 

communications capability. 

Customer Notice: Product GRANDFATHER 
1------G.=;randfathe;;.r;__ ___ --+-- --- Disallow Adds, Moves, Changes 

Next Generation Product Offer 
CATCH PRODUCT NAME CATCH PRODUCT DESCRIPTION . 

none N/A 

Number of Customers I 



EXHIBIT E --PUBLIC VERSION-- PRODUCT DATA SHEETS 

mg·s omt o esa e: WI C e ccess eature roup K" ' P . Wh I I S "t h d A F G A 

Wire Center 
Legal Name of Service d/b/a Name of Service 

Product Data Sheet # -
Provider Provider 

DLBHFLKP BeiiSouth Telecommunications, AT&T Florida (BeiiSouth 
WSWI3 

Service to be Oiscontinueq- I 
services that fall under the 
Produtt tYPe are listed here 

-. 

LLC Telecommunications, LLC) 

Tariff Reference {Tariff Name, Section and USOC(s)) 

BELLSOUTH TELECOMMUNICATIONS TARIFF F.C .C. NO.1 
Section 6.1 .1 (A) 
BELLSOUTH TELECOMMUNICATIONS FLORIDA ACCESS 
SERVICES TARIFF Section 6.1.1 A 

Product Ret irement 

Switched Access Feature Group A 

Service Description _. . 

BeiiSouth SWA FGA. which is available to all customers. provides line side access to Telephone Company end office switches with 
ian assodated seven digit local telephone number for the customer's use in originating and/or terminating communications to 
!another customer's interstate service or a customer provided interstate communications capability. 

CATCH PRODUCT NAME 

None 

Number of Customers 

Number of Customer Locations 

Number of Services 

Number of Services with an AT&T 
Catch Product Available in their 
Service Area 

COMPETITOR TECHNOLOGY 

N/A 

I 

Next Generation Product Offer 

I 

• 

CATCH PRODUCT DESCRIPTION 

Demand Co unt 

I Number of Services Without An AT&T Catch I 
Product 

Number of Services with a Competitive Catch 
Product in their Service Area 

Number of Services Without AT&T or 
Com titive Catch Product 

Competitive Analysis 

Percent Covered 

• 



EXHIBIT E -- PUBLIC VERSION-- PRODUCT DATA SHEETS 

Regolatory 
1
.,Typeof ~ ~-.)~ .. ~~ Tariff Reference (Tariff Name, Section and USOC(s)) !JurisdiCtion IReauiStid'n 

Both De min ant 1857952 BELLSOUTH TELECOMMUNICATIONS TARIFF F.C.C. NO.1 Section 6 .1.1 (D) 
BELLSOUTH TELECOMMUNICATIONS ALABAMA ACCESS SERVICES TARIFF Section 6.1.1 (0) 

Prod u ct Ret i rem ent 

Service to. be Discontinued -
Switched Access Feature Group D services that fall under the 

Product type are listed here 

Service Description 

BeiiSouth SWA FGD, which is available to all customers, provides trunk side access to Telephone Company end office switches 
f,vith an associated uniform 101XXXX access code for the customer's use in originating and terminating communications. 

Customer Notice: Product GRANDFATHER 
1-----....::;Grandfath,•.::."-r - ----if-----

Disallow Adds, .Moves, Changes 

SERVICE DISCONTINUANCE 

Next G en eratio n Pro duct Offer 
CATCH PRODUCT NAME CATCH PRODUCT DESCRIPTION 

IP Interconnection for Provides a IP interconnection to the customer for the exchange of traffic with all AT&T 
~oiP end users !exchange of traffic with all 

!AT&T VoiP end Users 

Number of Customers 

Number of Customer Locations 

Number of Services 

Number of Services with an AT&T Catch 
Product Available in their Service Area 

I 
Demand C ount 

• I Number of Services Without An AT&T I 
Catch Product 

Number of Services. with a Competitive 
Catch Product in their Service Area 

Number of Services Without AT&T or 
Competitive Catch Product 

I 

• 
• 



EXHIBIT E --PUBLIC VERSION - PRODUCT DATA SHEETS 

C b H' ll Wh I I S 't h d A F t G B ar on I o esa e: WI C e ccess ea ure roup 

Wire Center 
Legal Name of Service d/b/a Name of Service 

Product Data Sheet# Provider Provider 

CRHLALNMRSO BeiiSouth AT&T Alabama (BeiiSouth 
WSWI 5 Telecommunications, LLC Telecommunications, LLC) 

Regulatory 
UuriSdictibn 

'"T~oh 
Rea il-lation 

_ FRN_ e!i,:. 
..... !"1~4 Tariff Reference (Tariff Name, Section and USOC(s)) 

Both De min ant 1857952 BELLSOUTH TELECOMMUNICATIONS TARIFF F.C.C. NO. 1 Section 6.1.1 (B) 
BELLSOUTH TELECOMMUNICATIONS ALABAMA ACCESS SERVICES TARIFF Section 6.1.1 18 1 

Product Retirement 

Service to be Discontinued -
Switched Access Feature Group 8 

' Service Description •. 

BeiiSouth SWA FGB, which is available to all customers, provides trunk side access to Telephone Company end 
pffice switches with an associated uniform 950-.XXXX access code for the customer's use in originating and 
erminating communications to an lnterexchange Carrier's interstate service or a customer provided interstate 

)COmmunications capability. 

GRANDFATHER 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 
CATCH PRODUCT NAME 

none 

Number of Customers I I 

Number of Customer Locations • 
Number of Services I 
Number of Services with an AT&T 
Catch Product Available.in their I 
Service Area 

CATCH PRODUCT DESCRIPTION 

Demand Count 

I Number of Services Without An AT & T Catch I 
Product 

Number of Services with a Compet1tive Catch 
Product in their Service Area 

Number of Services Without AT&T or 
Com etitive Catch Product 

•; 

I 

• 
• 



EXHIBIT E -- PUBLIC VERSION - PRODUCT DATA SHEETS 

ar on I o esa e: wttc e ccess ea ure roup C b H' ll Wh I I S . h d A F t G A 

WreCenter 
Legal Name of Service dlbla Name of Service Product Data Sheet # Provider Provider 

BeiiSouth AT&T Alabama (BeiiSouth CRHLALNMRSO 
Telecommunications, LLC Telecommunications, LLC) WSWI6 

Regulatory Type of FRN Tariff Reference (Tariff Name, Section and USOC(s)) Jurisdiction ReaulatiOn 
Both Do(ninant 1857952 E ELLSOUT H TELECOMMUNICATIONS TARIFF F.C.C. NO. 1 Section 6.1 .1 

· . .;o (A) 
BELLSOUTH TELECOMMUNICATIONS ALABAMA ACCESS SERVICES 

,~ ;,- ~ -,, TARIFF Section 6.1.1 (A) 

Product Retirement 

Service to be Discontinued - I Switched Access Feature Group A 

Service Descri~tion 

BeiiSouth SWA FGA, which is available to all customers, provides line side access to Telephone Company end 
office switches with an associated seven digit local telephone number for the customer's use in originating and/or 
terminating communications to another customer's interstate service or a customer provided interstate 
communications capability. 

CATCH PRODUCT NAME 

None 

Number of Customers 

Number of Customer Locations 

Number of Services 

Number of Services with an AT&T 
Catch Product Available in their 
Service Area 

COMPETITOR I 
N/A I 

I 

SERVICE DISCONTINUANCE 

Next Generation Product Offer 

I 

• 
I 

I 

CATCH PRODUCT DESCRIPTION 

Demand Count 

I Number of Services Without An AT&T Catch I 
Product 

Number of Services with a Competitive 
Catch Product in their Service Area 

Number of Services Without AT & T or 
Com etitive Catch Product 

Competitive Analysis _ f' 

I 

• 
• 

TECHNOLOGY I Percent Covered 

I 

" 



Exhibit F 



Dear Valued Customer, 

At AT&T, our most important job is making sure that the connections we offer our customers and 
businesses are safe, strong and reliable. As an AT&T business customer in Carbon Hill, Alabama, your 
experience with AT&T will be my highest priority and among the most important priorities for our 
company. 

More of our business customers are connecting using new technologies - like wireless and Internet-based 
phones (that is, phones that use Voice-over-Internet-Protocol - or "VoiP"- technology). We want to 
make sure that you have access to the communications tools your business needs to seamlessly connect 
with your customers and to the network of the future. 

The Federal Communications Commission (FCC), the federal agency that regulates telecommunications 
services, has called on companies like AT&T to submit proposals for conducting trials where these 
connections and services will be rolled out in a community and offered to consumers and businesses, while 
ensuring the values of universal service, competition, public safety, reliability and consumer protection 
continue to be met. 

AT&T has proposed to include Carbon Hill, Alabama as one of two locations nationwide for a multi-year trial 
to be overseen by the FCC. 

AT&T will work responsibly, openly and transparently with local and state government, the FCC, and most 
importantly, with you throughout this process. And all of this will be happening while the traditional 
telephone network is still in place. We are committed to meeting and exceeding your expectations, while 
also giving you access to the benefits that a modern network provides your business with. 

We want to make sure that you are informed and can be involved in the process. We will be holding 
meetings and events throughout the community. For more information on t hose, or anything else related 
to the trial, please visit our website at: http://ip4carbonhill.att.com. Or you can call us at 866-992-9357. 

As a lifelong Alabaman, I am pleased that Carbon Hill was selected as one of the trial locations to help 
ensure that businesses across America- including those in sma ll towns and rural areas- have access to the 
services modern networks can deliver. AT&T and its Alabama employees consider themselves a part of the 
fabric of the communities where we live and work. We aren't just providing a service to our customers and 
businesses; we are connecting our neighbors and communities. 

Thank you for your business. We look forward to working with you on this exciting opportunity for our 
customers and for our company. 

Sincerely, 

/ 

Fred McCallum, President AT&T Alabama 



------------------------------------ -

Dear (INSERT CUSTOMER NAME HERE), 

At AT&T, our most important job is making sure that the connections we offer our customers are safe, 
strong and reliable . I am writing today because, as an AT&T customer in Carbon Hill, Alabama, your 
experience with AT&T is among the most important priorities for our company. 

More of our customers are choosing to connect using newer technologies -like wireless and Internet-based 
phones (that is, phones that use Voice-over-Internet-Protocol - or "VoiP" - technology) - that deliver 
voice, Internet and video at home and away. 

The Federal Communications Commission (FCC), the federal agency that regulates telecommunications 
service, has called on companies like AT&T to submit proposals for conducting trials where these 
connections and services will be rolled out in a community and offered to consumers, all wh ile ensuring the 
values of universa l service, competition, public safety, reliability and consumer protection continue to be 
met. 

I am writing to share the news that AT&T has proposed to include Carbon Hill, Alabama as one of two 
locations nationwide for a multi-year trial that will be overseen by the FCC. 

AT&T will work responsibly, openly and transparently with local and state government, the FCC, and, most 
importantly, with you throughout this process. And all of this wil l be happening while the traditional 
telephone network is still in place. We are committed to meeting and exceeding your expectations 
regarding the benefits that a modern network provides. We want to make sure you are kept informed and 
can be involved. Your voice and experience will help inform future efforts to roll out these technologies to 
cities, small towns and rural communities across America . 

My team and I will be here to answer questions, and keep you posted. We will be holding meetings and 
events throughout the community. For more information on those, or anything else related to the trial, 
please visit our website at: http://ip4carbonhill.att.com. Or you can call us at: 855-920-0066 (in English) 
or 855-920-0072 (in Spanish). 

As a lifelong Alabaman, I am pleased that Carbon Hill was selected as one of the trial locations to help 
ensure that communities across America - including small towns and rural areas - have access to the 
services modern networks can deliver. AT&T and its Alabama employees consider themselves a part of the 
fabric of these communities. We live and work here, send our children and grandchildren to local schools, 
cheer on the loca l sports teams and shop at the local stores. We aren't just providing a service to 
customers; we are connecting our neighbors and communities. 

Thank you for your business. We look forward to working with you on this exciting opportunity for our 
customers and for our company. 

Sincerely, 

Fred McCallum, President AT&T Alabama 



Dear Valued Customer, 

Last year, I was honored to be named the President of AT&T Florida. As an AT&T business customer in the West 
Delray Beach area of Florida, your experience with the company is my top priority. We are committed to 
providing safe, strong and reliable connections for our customers and businesses. And your satisfaction is among 
the most important priorities for AT&T. 

Our business and residentia l customers are increasingly using newer technologies like wireless and Internet­
based service rather than traditiona l services. 

We are investing and bui lding out new and enhanced connections for our business customers so that you can 
communicate using next-generation products and appl ications. We are committed to ensuring these 
connections are safe, strong and reliable. 

The Federal Communications Commission (FCC}, the federal agency that regulates telecommunications service, 
has called on companies like AT&T to submit proposals for conducting trials where these new connections and 
services will be rolled out in a community and offered to consumers and businesses, all while ensuring the 
values of universal service, competition, public safety, reliability and consumer protection continue to be met. 

AT&T has proposed to include the West Delray Beach area of Florida as one of two U.S. locations for a multi-year 
trial to be overseen by the FCC. Throughout the trial process, AT&T is committed to working openly and 
transparently with our business customers, local and state government, and the FCC. This process will occur 
while the traditional telephone network is still in place. 

We are committed to meeting and exceeding your expectations regarding the benefits that a modern network 
provides. We want to make sure you are kept informed and can be involved in the process. Your voice and 
experience will help shape future efforts to roll out these technologies to businesses across America. 

We w ill be holding meetings and town halls throughout the community, watch for locations, dates and times. 
For more information on these events and anything else related to the trial, please visit 
http://ip4westdelraybeach.att.com. Or you can reach us at 866-992-9357. 

We want to make sure that our business customers, no matter their size, can be part of this process. 
AT&T is committed to bringing Floridians the connections and technology they want and need. You aren't just 
our customers, you are our friends and neighbors, and our commitment reflects this. 

Thank you for being an AT&T customer. We look forward to working with you during this exciting opportunity. 

Sincerely, 

Joe York, President AT&T Florida 



[Date) 

Dear [Customer Name], 

Last year, I was honored to be named the President of AT&T Florida. As an AT&T customer in the West Delray Beach area of Florida, 
your experience with the company is my top priority. We are committed to providing safe, strong and reliable connections for our 
customers. And your satisfaction is among the most important priorities for AT&T. 

Our customers are increasingly using newer technologies - like wireless and Internet-based services that can deliver voice, Internet 
and video at home and away. We are investing and building out new and enhanced connections for our customers so you can 
communicate using next-generation products and applications. We are committed to ensuring that these connections are safe, 
strong and reliable. 

The Federal Communications Commission (FCC) the federal agency that regulates telecommunications service, has called on 
companies like AT&T to submit proposals for conducting trials where these new connections and services will be rolled out in a 
community and offered to consumers, all while ensuring the values of universal service, competition, public safety, reliability and 
consumer protection continue to be met. 

AT&T has proposed to include the West Delray Beach area of Florida as one of two locations for a multi-year trial to be overseen by 
the FCC. This process will occur while the traditional telephone network is still in place. Throughout the trial process, AT&T is 
committed to working openly and transparently with our customers, local and state government, and with the FCC. 

We are committed to meeting and exceeding your expectations regarding the benefits that a modern network provides. We want to 
make sure you are kept informed and can be involved. Your voice and experience will help shape future efforts to roll out these 
technologies nationwide. 

We want customers of all ages to take part in this process. Last year, we partnered with national and local organizations to host 
events across the state where consumers had an opportunity to learn about new products and services. We will be holding events 
like these in the West Delray Beach area as part of the trial. 

We will be holding meetings and town halls throughout the community, watch for locations, dates and times. For more Information 
on these events and anything else related to the trial, please visit htto://ID4westdelraybeach.att.com. Or you can reach us at 855-
920-0066 (In English) and 855-920-0072 On Spanish). 

AT&T is committed to bringing Floridians the connections and technology they want and need. You aren't just our customers, you 
are our friends and neighbors, and our commitment reflects this. 

Thank you for being an AT&T customer. We look forward to working with you during this exciting opportunity for our customers and 
for our company. 



-----~~~-

Exhibit G 



Accessibility, Innovation 
: · .. · .' and Sustainability at AT&T 



G3ict 

About G31ct 

G3ict is an Advocacy Initiative of the United Nations Global Alliance 
for ICT and Development, launched in December 2006 in cooperation 
with the Secretariat for the Convention on the Rights of Persons with 
Disabilities at UN DESA. Its mission is to facilitate and support the 
implementation of the dispositions of the Convention on the Rights 
of Persons with Disabilities promoting e-accessibility and assistive 
technologies. G3ict participants include industry, the public sector, 
academia and organizations representing persons with disabilities. 
G3ict relies on an international network of ICT accessibility experts to 
develop practical tools, evaluation methods and benchmarks for States 
Parties and Disabled Persons Organizations to implement policies in 
support of assistive technologies and e-accessibility. Since inception, 
G3ict has organized or contributed to 79 awareness raising and capacity 
bui lding programs for policy makers in cooperation with international 
organizations such as the ITU. UNESCO, UNITAR and the World 
Bank. G3ict co-produces with ITU the ·e-Accessibility Policy Toolkit for 
Persons with Disabilities· (wwwe·accesstbilttytolktt.org) which is widely 
used around the world by policy makers involved in the implementation 
of the Convention on the Rights of Persons with Disabilities. For 
additional information on G3ict, visit www.g3tct.org 
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Foreword 

For aging adults and persons living with disabilities. as for everyone, communications are essential to increased productivity, 

independent living, a sense of well-being and safety. Communications technology enables individuals with disabilities (and those 
without) to participate in social, educational and economic activities; retrieve information ; receive warnings from government 

authorities in emergencies; and conduct a number of essential tasks that require access to phone or web services. Accessibil ity 

of communications is vital for an ever larger population of customers. In the United States, 54 mill ion persons are identified 
by the U.S. Census Bureau as living with disabilities. Of those ages 65 and older, 52 percent live with a disability. 

While accessibility is required by law, it is also an important element of a company's citizenship and sustainability strategy, 

as well as a market and employment opportunity. Many companies, however, have yet to fully integrate accessibility across 

companywide business divisions and into their product development and services design. Accessibility is a complex, multi­
faceted discipline, one that can only be successfully implemented with the full participation and engagement of a number of 

business functions in large organizations and buy-in from senior leadership. 

This case study describes how AT&T has integrated accessibility into its activities. from product development, human resources 
and talent retention to recruitment, marketing and customer service. As is often the case, AT&T's achievements result from 

a combination of factors: a rich history of developing products for persons with disabilities that dates back to the company's 

founder, a clearly defined set of citizenship and sustainability objectives, a commitment to Universal Design and, perhaps 
most importantly, a desire to involve persons with disabilities in these internal processes. 

Our sincere appreciation goes to AT&T for opening its doors to G3ict and tor sharing its experience with other corporations. 

disability and aging organizations, and the many stakeholders in'volved in promoting the accessibility of information and 
communication technologies. 

Axel Leblois 

Executive Director. G3ict 
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Why Accessibil ity Matters 

Key Facts 
At AT & T, knowledge of demographic realities is a key component 
of promoting Universal Design and assistive functionali ties for 
products and services, and an integral part of the company's 
sustainability strategy: 

Persons with disabilities in the United States 

• 54.4 million, or 17 percent of the population, on the rise 
from previous U.S. Census (2002) 

• 35 million (12 percent) with a severe disability 
• 69 percent of those ages 21 - 64 with a severe disability 

are unemployed 
• 30 percent of households have a family member with 

disabilities 

Among persons 15 and older 

• 7.8 million (3 percent) had difficulty hearing a regular 
conversation, with 1 million unable to hear at all . 4.3 million 
persons reported using a hearing aid. 

• 3.3 million persons (1 percent) ages 15 and older used a 
wheelchair or similar device, with 10.2 million (4 percent) 
using a cane, crutches or walker. 

• 7.8 million had difficulty seeing words or letters in ordinary 
newspaper print. including 1.8 million who were completely 
unable to see. 

• More than 16 million had difficulty with cognitive, mental or 
emotional functioning. 

Among ages 65 and older 

• 52 percent had a disability and 37 percent have a severe 
disability. 

Among ages 80 and older 

• 71 percent had a disability, including 56 percent who have 
a severe disability. 

Source: MaNhew W. Brau/1, Americans with Disabilities: 2005. Current 

Population Reports. Pl0- 117, U.S. Census Bureau. Washington. DC. 2008. 

See www.census.gov/prodf2008pubslp70-117.pdl 

~ow rs Jrsab111ty Measured? 
The U.S. Census Bureau was among the first government 
agencies in the world to shift the measurement of disability 
away from the outdated medical model and to adopt functional 
measurements of disability, which provide far more accurate 
disability demographics . Questions are asked about an 
individual's ability to perform certain tasks, rather than 
asking to disclose medical conditions. For example, aging 
adults with macular degeneration who lose central vision 
may not be able to read a mobile phone screen. However, 
because their peripheral vision remains, they would not 
self-report as "blind" in the context of a traditional survey or 
questionnaire. The new methodology identifies such disabilities 
with questions about one's abil ity to read a newspaper. 
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AT&T Executive. Susan Mazrui (Global Public Policy), presenting at the Left to right: Gregg Vanderheiden (University of Wisconsin-Madison), Susan 
NOt REI Tour National Press Club Kick Off event, October 2010. Mezrui (Global Public Polley}, Teri Hartman Squire (AT&T Consultant) and Larry 

Goldberg {AAPAA member. WGBH National Center for Accessible Media) at 
the White House for the ADA 20th anniversary celebration event, July 2010. 

Quest1on· What 1s Disability? Un1versal Oes1gn 
According to the Preamble of the United Nations Convention on The Convention on the Rights of Persons with Disabilities states: 
the Rights of Persons with Disabilities, signed as of December 
201 0 by 144 countries including the United States, "Disability "Universal Design" means the design of products, environments, 
is an evolving concept It results from the interaction between programmes and services to be usable by all people, to the greatest 
persons with impairments and attitudinal and environmental extent possible, withouttheneedforadaptationorspecializeddesign_ 
barriers that hinders their full and effective participation in society "Universal Design" shall not exclude assistive devices for particular 
on an equal basis with others." Over the past two decades, groups of persons with disabilities where this is needed. (Article 2) 
this social definition of disability has been universally endorsed 
around the world, while the medical definition, which focuses 
solely on a person's impairment, has been abandoned. It implies 
that society at large is responsible for eliminating barriers to 
access and ensuring full participation of persons living with 
disabilities. Disability is viewed as the intersection of the person 
and the built, electronic, or attitudinal environment 

States Parties undertake or promote research and development 
of universally designed goods, services. equipment and facilities. 
as defined in Article 2 of the present Convention, which should 
require the minimum possible adaptation and the least cost to 
meet the specific needs of a person with disabilities. to promote 
their availability and use, and to promote Universal Design in 
the development of standards and guidelines. (Article 4.1.1) 

"Universal Design" means the design of products, environments. programmes and 
services to be usable by all people, to the greatest extent possible, without the 
need for adaptation or specialized design_" 
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The Inner WorRings of Accessible 
Product Design at AT&T 

r J ~ '-- L#Cv t 

Making technology work for all requires a disciplined approach This approach includes tools that help product development 
to product destgn Evaluating a product's accessibility at an teams evaluate the accessibility and usability of products. For 
early stage of tis development significantly reduces the cost example. one of the components in AT&T's standard project 
of providing accessible features. Retrofitting a non-accessible process is to identify Universal Design requirements using 
product can be very expensive, when it is even possible. This accessibility checklists, which prompt the product development 
is why, from the conception of a product or service, AT&T teams to think about how a person with a disability might 
applies user-centered design. User-centered design calls for use their product. Their evaluation is then entered into the 
a deep knowledge and understanding of human factors. or checklists and becomes part of the official documentation of 
how individuals with different mixes of abilities, needs and each project. 
limitations interact with their environment. 

Start with the user 

• Who users are • How users work 
• What users want • User capabilities 
• What users know • User limitations 

User Centric Design and Development: Start with the user; 
Design and Development: End with the user. 

End with the user 

• Objective user testing 
• Subjective user evaluation 
• Post-deployment analysis 
• Iteration of design 
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Human Factors Lab: A control room where experimenters observe 
customers interacting with AT&T products and services. 
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AT&T does not develop or manufacture customer equipment 

such as handsets, although it does resell products from third­

party vendors. Nevertheless. the company is committed to 
offering a range of equipment operating on its network that 

is accessible and usable to customers both with and without 

disabilities. Besides applying accessibility rules embedded in 
its own product development processes. AT & T collaborates 

with handset manufacturers and third-party accessibility, aging, 

technology and disability organizations to collect input on 

optimum accessibility specifications. AT&T also works with 
nongovernmental organizations (NGOs) for recommendations 

and assessments of product accessibility and usability. 

How t h 1 Human Fac lor) Grnur We d~s at AI& I 
AT&T has established a "Human Factors Group" to test many The Human Factors Group at AT&T conducts customer 

of the company's designs in order to evaluate the accessibility research. analysis. design and usability testing to help develop 
and usability of products and services. When appropriate, the products and services that are accessible. useful and usable 

team invites aging adults and persons with disabilities to take for customers with and without disabilities. The fundamental 

part in these studies. AT&T professionals have experience goal of the Human Factors Lab is to learn and adjust product 
with accessibility issues and frequently participate in local 

accessible technology groups. They also support their peers 
throughout the company in matters of accessibility of products 

or services. 

For example, the Human Factors Group helped develop the ANSI! 

HFES 200 standard (Human Factors Engineering of Software). 

The objective of this standard is to provide design requirements 

and recommendat ions that make software more accessible 
and easier to learn and use. The ultimate beneficiaries are 

the end users of software, whose needs motivated the design 

recommendations in HFES 200. The application of this standard 

is intended to provide user interfaces that are more usable, 
accessible and consistent and that enable greater productivity 

and satisfaction. Its main components cover accessibility, 

interaction techniques, interactive voice response (IVR) and 
visual presentation and use of color. 

design in the lab from inception. rather than after a product or 

service is deployed to tens of millions of customers. 

The Human Factors Group supports product development 
project teams within relevant divisions of the company and 

champions the needs of customers. Members bring their 
technical background in the human factors profession, drawing 

on knowledge from both industrial engineering and psychology. 

The group uses scientific data collection techniques to find out 

how customers want to use services and how they think they 

should work. Most of that research is conducted in the Human 

Factors Labs, located in Austin, Texas, and Atlanta, Georgia. 
The labs are capable of testing any service AT&T provides, 

from traditional phone services. automated voice response 
systems. and web sites. to cutting-edge mobile devices and 

television services. The Human Factors Group has conducted 

studies with thousands of customers to find out how they 
interact with new products or services. 

A key benefit of having actual customers test services in the 

Human Factors Lab is that it enables engineers to get the 
customer's perspective firsthand, a perspective that may differ 

from an engineer's. 
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Addrcss1ng Customers' D1verse Ab111t1es 
There is no such thing as a "typical" customer. What customers 

need and how they use products and services varies. For 

example, customers who are blind surf the web, too, but instead 

of seeing web pages. they listen as the text on the screen is 

read aloud by software called a "screen reader." Listening to 

a web page, however, is not quite the same as seeing it. For 

example, a picture of a button for "Log in" cannot be read by 

the screen reader, so a text tag that says "Log in" is associated 

with the picture. 

Taking the lessons learned from individual projects in different 

lines of business and applying them to similar services is 

another way the Human Factors Group develops solutions for 

customers. For example, building on a thorough understanding 

of perceived picture quality for television. the Human Factors 

Group applies that same research to watching video on cell 

phones. Ultimately, the goal is to adapt technology to people, 

rather than force people to adapt to the technology. 

l::nhanCing Web S1tc Accessibility 
The Web Accessibil ity Program conducts testing and reviews. 

retrofitting, accessibility training, and is also building relationships 

inside and outside AT&T. The Web Accessibi lity Team works 

closely with Creative Experience Team personnel, including 

Design Standards, Customer Insight & Usability Engineering, 

Design , Content, Rich Media, Interaction Architecture. and 

Motion , as well as othe·r internal and external media and 

accessibility consulting organizations. 

The Web Accessibility Team utilizes a two-part testing process 

of scanning for machine-detectable accessibility errors on the 

page, and human review. Using specialized software. the team 

filters through thousands of web pages each week, looking 

for accessibi lity issues. In addition, the program conducts 

time-intensive manual reviews of web page content, searching 

for hidden barriers to access for site visitors browsing with 

a disability. The team uses the results of automated testing 

to focus a human reviewer's intervention. The program's site 

retrofitting efforts have led to significant decreases in machine­

detectable errors. To prevent accessibility errors from making it onto 

the web in the first place. the team provides accessibility training to 

the various disciplines involved in the web production process. 
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The WGBH National Center for Accessible Media in Boston 

and AT&T have worked together to develop a program that 

enables AT&T to provide captioning for online video produced 

and hosted through att.com. The captioning program is an 

example of how a corporate production process can adapt 

principles of accessible design to reach a wider audience. as 

well as give existing customers an enhanced user experience. 

Providing captioning enables rich media access for audiences 

who are deaf or have a hearing loss. It also adds utility for 

our mainstream users in noisy environments. for those whose 

primary language is not English, or for those who simply enjoy 

reading along with the audio turned off. 

Un1versal Des1g11 at AT&T 
"Universal Design" is at the center of AT&T's strategy to ensure 

that new communications products and services are accessible to 

and usable by customers with disabilities. Universal Design is the 

practice of designing products, services and applications that are 

usable by the broadest possible range of consumers in the widest 

possible array of circumstances. including when physical, cognitive 

or sensory access to the handset or device is limited. Whether the 

limitation is short-term or long-term or related to vision, hearing, 

speech, cognition or dexterity, mobile products and applications 

need to be designed to enhance accessibility and usability. 

Experiencing Accessibility 

Try sending a text message from a dark room, 

listening to a voice mail message during a loud concert, 
or answering the phone with a grocery bag in each 

hand. These are some of the situations providing some 

experience, however temporary, of what it is like to be 
in a situation of sensorial or physical limitation. 
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"Integration of Universal Design into business practice is fundamental to our mission 
of equitable access to wireless technologies for persons of all ages and abilities., 

.Jim Mueller, Project Director. User-Centered Research. Rehabilitation Engineering Research Center 
for Wireless Technologies. Georgia Institute ofTechnology 

Because of its commitment to Universal Design and its collaborations 
with handset and software vendors to develop new products and 
seNices WWN an.romlgenlgenerat?pid= 10471, AT & T has urged its suppliers 
to consider applying a Universal Design methodology as they 
develop wireless products and applications. as well as to take into 
consideration the needs of aging adults and customers living with 
disabilities. In March 2008. the company made its Universal Design 
methodology available to suppliers and third-party developers in 
order to further facilitate collaborations and joint developments 
of innovative solutions for improved accessibility on a variety of 
platforms. The original document describing AT& T's Universal 
Design methodology explained the benefits of Universal Design. It 
also provided several scenarios to further illustrate the relevance 
of this approach in the context of mobile handset and software 
design. For example, to meet the needs of someone who may have 
difficulty hearing, the document advised manufacturers to consider 
text and picture messaging. vibration and light-emitting diodes 
displays in their design to alert the user to a call. In the case of 
someone who may have limited dexterity, the document suggested 
such features as speech recognition and voice commands. 

As part of this collaborative process. AT&T also encourages its 
suppliers to submit a Voluntary Product Accessibility Template 
(VPAT), a checklist designed to gauge how easy it will be for aging 
adults and those with disabilities to use the product. For example, 
it would indicate that icons include additional descriptions so that 
screen readers can "read" these descriptions aloud. It also guides 
suppliers not to rely too heavily on visual representations for the 
main functionalities of a device. It also recommends specific icons 
that are non-textual so that users unable to read can understand 
them, and reminds suppliers to consider the needs of customers 

Apps4Access ADA 20th anniversary celebration e vent: Sam Fabens. vox Global. who are color -blind. 
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"It is our goal that the concept of design for all' is not viewed as a constraint but as a 
catalyst for innovation across the industry. We believe that by maRing our methodology 
on Universal Design available for all to see, we can show the importance and value of 
creating wireless products and services that are usable and beneficial to as many 
persons as possible. The end result will be more choices for more consumers." 

c..lton Hill, Vice PreSJdent of Marketing. AT&T 

HTDI commends AT&T for the announcement on its Universal Design principles. AT&T fully 
understands the benefits and impact it brings to the needs of persons with disabilities and 
their contacts upon its addressing and conforming to these principles. AT&T understands 
that in order to maRe its products and services accessible and usable to both persons 
with disabilities and those without disabilities, it is promoting a climate of full inclusion 
and integration for all Americans in the community, as well as in the business marRet. TDI 
salutes AT&T for taRing tnis special initiative, and calls on other companies and businesses 
to emulate this noble approach to ensuring one's first-class pursuits oflife, security and 
happiness in the community." 

Oaude Stout, Executtve Otrector. Telecommunications for the Deaf and 
lndtviduals Ltving with a Hearing Loss. Inc. 
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How a Culture of Inclusion and 
Sustainability Supports Accessibility 

While Universal Design methodologies provide a solid foundation 
for the company's product and services accessibility efforts, its 
culture of inclusion and management processes involving persons 
with disabilities deserves much credit for its accomplishments. 
Three processes help the company stay focused on accessibility 
and aware of accessibility challenges and opportunities: 

• The AT&T Advisory Panel on Access & Aging (AAPAA) 
• The Citizenship & Sustainability Expert Team- Access and Aging 
• Developing an employee base that includes persons with 

disabilities 
Each is a unique source of continuous innovations and refinements 
to serve customers and employees with disabilities. 

The process of seeking input from representatives of the disability 
and aging adults communities is not new at AT&T: it engaged 
with both communities beginning in the 1980s. Input has taken 
several forms, including the former Wireless Access Task Force 
(WATF), mystery shopping with the assistance of community­
based organizations. focus groups on a variety of topics and 
inviting constituency expertise. Today, AT & T's Advisory Panel 
on Access & Aging (AAPAA) meets three times a year with key 
decision makers from the company's major business divisions 
and provides recommendations on issues impacting customers 
and employees: emerging accessible and usable technologies. 
current products and services. customer service. strategic 

More than a decade ago, what is now AT&T Mobility created 
WATF, which was in charge of assessing the needs of customers 
with disabilities. The WATF panel. composed of representatives 
from consumer groups and advocates for aging adults and 
persons with disabilities. met twice per year with company 
officials to articulate their opinions, provide feedback and to 
learn about the wireless business. Members also had the 
opportunity to meet with handset manufacturers. WATF helped 
the company develop a range of accessible and usable products 
and services, including TIY and hearing-aid compatible handsets. 
network-based voice dialing, and a range of devices that can 
be used by persons with little or no vision. While the Wireless 
Access Task Force held its last meeting in September 2007, 
the knowledge and expertise developed in the past decade 
continue through its members who serve on the AAPAA. 

marketing and employment issues. AAPAA meeting, February 2010. 
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"Our progress in these areas is made possible by the tireless efforts and passion of 
our employees and by the support and guidance of our external sta~eholders l i~e the 
members of the AAPAA. We will continue to listen and cultivate those collaborations. as 
they challenge us to improve the way we run our business." 

Oa1ene lake, Sr. VICe President. Public Affairs. 
and ChiefSustainabihty Off1<er. AT&T 

rcJ 

A more recent example of this collaboration resulted in the While the AAPAA is charged with seeking input from the disability 
development of a stylus to be utilized by customers for capacitive and aging adult communities and related market segments. the 
touch-screen devices in 2010. AAPAA members provided Citizenship & Sustainability Expert Team on Access and Aging 
feedback on the rise of the smart phone market with touch- is composed of emplOyees and other representatives whose role is 
screen devices and how these products impact customers to champiOn the cause of accessibility across all business divisions 
with disabilities. Within a few months, the company was able of the organization. This is particularly important to ensuring t~at 
to source a stylus to be utilized on all capacitive touch-screen accessibility is taken into account in all aspects of new product and 
devices and have it on the market at a competitive price. In servicedeployments. customermanagemen~andintemalemployment 

fact, AT&T introduced the stylus at the next AAPAA meeting policies and recruitment practices. 
in the summer of 201 0. 

The stylus suggested by the AAPAA. 

As Roman Smith, AT&T's Director of Public Affairs for Corporate 
Citizenship & Sustainability, explains:· AT&T stlives to keep all members 
of the oommunities that it services oonnected with their world, including 
those who have communications difficulties and disabilities. Through 
its Citizenship & Sustainability Expert Team on Access and Aging, the 
oompany brings together oonstituents who drive the rTIOst important 
aocessibtlity initiatives. Corporate sustainability is woven into the fabric 
of the way the company does business. Our view of sustainability is 
broad. It includes environmental stewardship, as well as enoompasses 
a wide variety of issues the oompany believes are integral to be a 
good oorporate citizen - fostering an inclusive wor1<place and offering 
customers with disabilities products and services that support them 
to live rr10re sustainable and independent lives." 

The Expert Team on Acx:ess and Aging has been particularly effective 
in supporting awareness and oompetency training programs on 
disability and accessibility issues for hundreds of thousands of 
employees in all divisions of the oompany, providing inter-divisional 
briefings on innovative products and services and helping define 
and coordinate process adjustments for customers. 
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Recru1t1ng and Career Advancements for 
Persons w1th D1sabil1t1es 
Employees with disabilities help a company make the best informed 
decisions on accessibility and customer service for persons with 
disabilities. How better to reflect potential customers than through 
the societal realities of a diverse workforce that includes persons 
with multiple mixes of abilities? With these principles in mind, 
AT&T has implemented several programs over the years to 
promote the recruitment of persons with disabilities and workplace 
accommodations. including alliances with Career Opportunities 
for Students with Disabilities {COSO); The Washington Center. an 
initiative with historically black colleges and universities supporting 
work with students with disabilities: and a new customer care program 
staffed entirety by U.S. military veterans with disabilities. This latest pilot 
was launched in Atlanta in November 201 0 with a goal of employing 
approximately 60 veterans with disabilities by March 2011. The veterans 
serve as front line customer service representatives, as well as in 
supervisory, operational and support functions. 

AT&T has also invested in career development for managers 
with disabilities as a co-founder of the UCLA Anderson School of 
Management's Leadership Institute for Managers with Disabilities. 
So far. five AT&T directors and managers have completed the 
course. For its disability-inclusive diversity leadership in the 
workforce. AT&T was recognized by the U.S. Department of 
Labor's Office of Disability Employment Policy {ODEP). 

To improve the working environment for its new recruits and 
employees with disabilities. the company's Integrated Disability 
Service Center helps them maintain regular work commitments when 
they are faced with situations that may affect their ability to perform 
essential job functions. A well-established job accommodation 
process allows employees to request temporary or permanent 
work restrictions, obtain appropriate accommodations to assist 
them in performing their job responsibilities, or be considered 
for temporary work assignments as needed. Since 1993, the 
"Individuals with Disabilities Enabling Advocacy Link" (IDEAL}, one 
of 10 company-recognized Employee Resource Groups, has also 
served as a resource for employees with disabilities. Members 
of IDEAL deliver presentations on disability etiquette and other 
aspects of the employment experience as part of National Disability 
Employment Awareness month each October. IDEAL also provides 
employees with disabilities the opportunity for mentoring, networking 
and leadership development which directly supports the company's 
overall diversity and inclusion objectives. In 2010, AT&T ranked 
#3 in Diversity Inc's Top 50 Companies for Diversity. 
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Career Opportunities for Students with Disabilities (COSO) Executi ve 
Director, Alan Muir, and Jim Skurka (AT&T Business Solutions). 

Jim Skurka (AT&T Business Solutions) presenting at a COSO Student Summit. 

Workplace Accessibility 

As Dr. Aaron Bangor explained to diversitycareers. 
com, when he was five years old, he experienced 
juvenile rheumatoid arthritis that caused cataracts, 
leaving him legally blind. To assist in his work as part 
of the Human Factors Group at AT&T. Dr. Bangor 
uses Microsoft Windows to enlarge text and display 
it as white on a black background so he can read it 
more easily. He also uses a closed-circuit TV and 
camera that can send images to a screen. images he 
can then enlarge. Dr. Bangor ardently believes that 
technology should be designed around the needs of 
the user, regardless of their abilities. 
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Data Point: Consumer Attitudes Toward Companies that Hire Persons with Disabilities 

A National Survey conducted in 2005 on sample of 806 consumers by Gary N. Sipersteina, Neil Romanob, Amanda 
Mohlera and Robin Parkera, University of Massachusetts, Boston, MA, USA and the America's Strength Foundation. 
Ellicott City, MD, USA. 

Most of the participants (75 percent) had direct experience with persons with disabilities in a work environment. 
Moreover, these experiences were positive. All participants responded poSitively towards companies that are socially 
responsible, mcluding 92 percent of consumers who felt more favorable toward those that hire individuals with 
disabilities. The participants also had strong positive beliefs about the value and benefits of hiring people with 
d1sabilit1es, with 87 percent specifically agreeing that they would prefer to give the1r business to companies that hire 
1nd1viduals w1th disabilities. www worksupport.comlresourceslviewContent cfm/637 

Accessibility and Sustalnabillty: Q & A with Roman Smith, Director­
Public Affairs, Corporate Citizenship & Sustalnablllty, AT&T 
For Roman Smith, Director - Public Affa1rs. Corporate C1t1zensh1p & Sustainability, sustainability 
IS more than JUSt an environmental pnnc1ple It IS at the core of a company's corporate citizenship, 
particularly its commitment to the disability and agmg adults commumties. 

How does AT&T define sustalnablllty? 
Sustainability 1s a way of doing business that recognizes our company's impact on society, as well as the impact that 
social ISSues have on our business. Our citizenship and sustainab1lity efforts target areas where the needs of our 
company intersect with the needs of our communities. There are certainly many needs of society: however, at AT&T, 
we focus on the issues that are important to our business and communities and that provide us with an opportunity 
to make the most meaningful impact on areas such as accessibility, education and diversity. 

How do you approach sustainablllty? 
I approach sustainabllity as an · operating principle" of how we run our business. Sustainability is not a token program 
or marketing effort at AT&T, but a commitment to operate better, smarter, and in a way that makes sense for both 
our company and our world. 

Is sustalnablllty just about the environment? 
No Wh1le sustainability at AT&T does include environmental stewardship, it also encompasses a wide variety of issues 
that we believe are central to our responsibilities as a corporate c1t1zen Examples mclude making our communities 
stronger through volunteer opportunities such as job shadowmg. fostenng an mclus1ve workplace, supporting the 
Nat1onal D1sab11ity Institute's Real Economic Impact Tour to help tow-1ncome persons with disabilities and their 
families ga1n financial literacy skills, protecting the environment by consum1ng less energy, and offering products 
and serv1ces to help our customers live more independent and sustainable lives 

What does sustalnabllity mean personally? 
At a personal level, sustainability is about choosing actions that create a poSitive and a sustainable future for myself, 
my community and my company. 
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Alexander Graham Bell - An Accessibility Pioneer 

Alexander Graham Bell, the inventor of the telephone 
and the founder of the company that would become 
AT&T, was a teacher of deaf people. His father, 
grandfather and brother all studied elocution and 
speech, and both his mother and his wife were deaf. 
All of this exerted a profound influence on Bell. In fact, 
Bell 's invention of the telephone in 1876 grew out of 
his efforts to develop the first hearing aid. 

Early Accessrbrhty M1lestones 

1922 

Dr. Harvey Fletcher and R. E. Weger of the Bell System, in 
cooperation with Dr. E. P. Fowler, a New York City ear and throat 
specialist, announce their experiments in the measurement of 
hearing. From their work, Bell LabOratories eventually developed the 
1 A and 2A audiometers for physicians to use in aiding deaf patients. 

1924 

Western Electric develops the artificial larynx for those who have lost 
their voices through surgical removal or paralysis of the vocal cords. 

1925 

AT&T produces its first telephone amplifier. the model 23A. 

1931 

AT&T introduces the Telex switched typewriter service. 

1947 

Bell Labs invents the transistor, which allows significant reduction 
in the size and weight of hearing aids. Bell Labs subsequently 
provides hearing-aid manufacturers wi th royalty-free licenses. 
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Access1bilr! y lnnovatron· A Contrnuous Process 
Today, AT&T Labs continue working on innovation, developing 
core technologies for advanced solutions to meet the needs of 
persons with disabilities and those without disabilities. For example 
WATSON, AT&T's speech and language engine, integrates a 
variety of speech technologies, including network-based, speaker­
independent automatic speech recognition (ASA), Natural Voices 
text-to-speech conversion, natural language understanding (which 
includes machine learning), and dialog management. 

WATSON has been used within AT & T for interactive voice response 
(IVA) customers for over 20 years during which time its algorithms 
and tools have been refined to improve accuracy, convenience and 
integration. WATSON has also been used for speech analytics, 
mobile voice search of multimedia data. video search, voice remote, 
voice mail to text, web search and SMS, with multiple web-based 
applications under development. 

AT& T's Chris Boyer (Public Policy) presenting at Lights! Camera• Access! ADA 
event with the U.S. Depanment of Labor and Academy of Television 
Ans & Sciences. Photo: Christopher Voelker. 

AT& T's Aaron Bangor (AT&T Labs) and Doug Burasco (Relay), attending UCLA 
Leadership Institute lor Managers wilh Disabilities. Photo: UCLA Anderson 
School of Management. 

AT& T's Susan Mazrui (Global Public Policy), first from Jell, attending UCLA 
Anderson Leadership lnslitute tor Managers with Disabilities, along with other 
corporate executives. Photo: UCLA Anderson School of Management. 
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Pioneering Speech Synthesis- An Interview with Jay Wilpon and Amanda Stent. AT&T Labs - Research 

Research on speech synthesis started in the 1930s and an early demonstration of a voice synthesizer was made 
at the 1939 World's Fair in New York City. Speech recognition research started in the 1950s in the early electronics 
research group at Bell Labs. However, it was not before the early 1970s that computers became advanced enough to 
develop speech recognition for commercial applications. The main purpose at that time was to automate services so 
that customers could access a variety of information and services without always having to go through an operator. 
This, in turn, allowed companies such as AT&T to scale up services. 

It all started with "yes/no" choices, one word at a time. Recognizing natural conversation has always been the 
ultimate goal and. as higher performance computers became available, research began a push in this direction. In 
the early days, disability and accessibility were not really the purpose. For example, in 1979, the company started 
a research program to voice-activate call dial functions. At the time this was a real stretch for speech recognition 
technologies, and yet it was successful and patented by AT&T. This was 25 years before voice dialing became a 
mainstream application in telephony, especially on mobile phones. 

Recognizing everyone's speech no matter what they said, however, remained the key objective R&D teams were 
pursuing. In the 1970s the issue was that if a model had to be built for each person, hundreds of millions of models 
would be needed. Obviously, this was impractical for broad use in the marketplace. Speech recognition, to be viable, 
has to be speaker-independent. AT& T's team invented algorithms to make speech recognition speaker independent. 
The company filed over 500 patents and thousands of papers. The team, led by Jim Flanagan and Larry Rabiner, 
fathers of many signal processing inventions at AT&T, contributed seminal concepts to this new scientific discipline. 
Over the years, many members of the team have been honored with fellowships in the IEEE, the National Academy 
of Sciences and the National Academy of Engineering. The team has laid out all the fundamental solutions to 
produce and recognize speech. The artificial larynx for persons with voice impairments was developed from the 
same fundamental technology out of the same group. 

The notion that those technologies could benefit persons with disabilities gained momentum in the 1980s. The first 
application was a text-to-speech component for a dual-party relay solution using Telecommunications Devices for 
the Deaf (TDD). In TDD, a sentence is typed in by the caller at one end and sent to the operator who reads it back 
to the caller at the other end. With a speech synthesizer in the middle of the transaction, after the caller typed in the 
sentence, the speech synthesizer would read the text instead of the operator. This allowed increasing the speed 
and efficiency of relay services. It was first deployed in Washington State in 1984. 

Using those leading technologies to address the needs of persons with disabilities gained further momentum as 
awareness and interest for assistive technologies grew in the general public. As a result, the AT&T Speech Research 
Group became more involved with numerous initiatives to develop solutions for persons with disabilities, from 
telecommunications to computer human interfaces. Some of its technologies were used by third parties developing 
new solutions, for example evaluating the emotional stability of autistic children. Over the past ten years a multimedia 
research group at AT&T has also applied speech recognition and language processing to the problem of automatic 
captioning and segmentation of multimedia videos. 
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cont. 

While text-to-speech and speech recognition can help build very valuable applications for persons with disabilities, 
the assistive technologies market may be perceived as too small to justify investments in applications based on 
those technologies. AT&T Labs made a bold move in 2007 by evaluating offering its technology as a web-service 
w1th the ability for application developers to ·mash it up" with other applications such as e-book readers and voice­
enabled directions. When voice recognition was made available as a service 'in the cloud', the number of applications 
using it grew very rapidly. The company uses a business model that is free to use up to a limit and then costs users 
pennies after 1.000 or so licenses. Today, hundreds of organizations use AT&T speech technologies through its 
speech mashup prototype. Its customer base grew via word of mouth and includes a large variety of organizations 
from little Mom & Pop shops to universities to major enterprises across the world. Currently, AT&T is in the process 
of productizing "speech as a service" for broad market use and expects a robust offer by mid-2011 

Look1ng at recent trends, some of the promistng areas for voice technologies tnclude closed captioning of multimedia, 
accessible nav1gat1on serv1ces. assisted virtual remote console us1ng mob1le dev1ces. searching the web, searching 
and brows1ng through music or video libraries or T\(. e-readers available on the web as an application with an option 
to search, change speed, etc. All the while, scientists at AT&T Labs conttnue to push the scientific frontiers of speech 
research to better improve the recognition, synthesis and understanding of the spoken and written word. 

One trend is certain· Mainstream assistive products and services will be more and more cloud-based rather than 
device-based Cloud-based applications are easier to maintain and upgrade As cloud-based applications multiply, 
the ability to build at greater scale will contribute to lower costs, to the benefit of both application developers and 
persons with disabilities. 

AT&T WATSON Speech Technologies. 

Aulomabe speech 
rec:ogn~ (ASR) 

Text 

lJJ 
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A New Frontier for Accessible 
and Assistive Mobile Phones 

,, a 
J 

The product devebpment cyde of a rew handsetfollows a well-defined Once available, the prototypes went through the standard rigorous 
methodology inoorporallng accessible and assistive features at an lab quality control process that precedes any new product launch, 
early stage of design while allowing developers to check their usability typically 12 weeks (rot including user testing). Orceapproved, mar1<et 
as the product takes shape and is finally mar1<eted. The launch of 
the Pantech BreEZe, one of AT& T's most popular handsets among 
persons with disabilities and aging adults, is a good example. 

In 2007, AAPAAprovided feedback indicating the need for a handset 
that would be easy to use for aging adults and persons of all ages. 

launch occurred four weeks later. Meanwhile, specific attention 
was given to make the supporting documentation for the phone 
accessible using large fonts, and going through the regular process 
of developing support tools for the customer service representatives 
handling calls from aging adults and persons with disabilities. 

AAPAArecommendedthatsucnahandsetstouldincorporateassistive When the Pantech BreEZe was launched. its unique features 
features for persons with low vision, dexterity limitations or hearing marked a step forward in intuitive mobile phOne design. Besides 
loss and those needing simplified commands for frequent tasks. its sleek and simple appearance, it offered an extra-large color 
However, the Panel also suggested that such a product should look display, a simple user interface to access its various features, 
similar to mainstream handsets and be as stylish as any regular lighted EZ One-Touch Quick Call keys, Bluetooth, magnifier, 
model. With this input. the User Experience Design Team developed hearing aid compatibility and voice dialing. Product testing 
alistofspecificationsandsearchedforahandsetvendorcapableof showed that most of the desired outcomes were being met. 
meeting those speafications. It selected Pantech, a South Korean 
company, with whom it developed a collaborative wor1< process in 
order to design the new handset with the desired features. 

During the first phase, the AT&T team briefed the Pantech team about 
accessibility gutdelines, mar1<et segments, form factors, ergonomic 
features. display menus, text menus. text-lo-speech software and voice 
output. The Pantech development team wor1<ed for approximately 
one year on developing the first prototypes. During this development 
stage, the AT&T team provided feedback to the Pantech team by 
testing the first sketches of menu flows and screen shots with third­
party research services and user experience groups. This iterative 
process allowed Pantech to adjust both software and hardware design 
while developing the first prototypes. 

As with any product, however, the company carefully collected 
user feedback and tracked issues. It does so through customer 
service and twice a year via a systematic review by its lab of 
all its phones, using several hundred data points including an 
entire section of questions on accessibility. The initial Pantech 
BreEZe review led to a first iteration of suggested improvements: 
its documentation accesstbility, for example, was further improved 
as well as its form factor for messaging. Also. keys were renamed 
(the ·send" key was relabeled "call"). Future reviews will likely lead 
to incorporation of additional features as needed. 



CJw Study: Accessibility, Innovation and Sustainabifity at AT&T 

The success the Pantech BreEZe has enjoyed since its launch is no 

secret at AT&T. It gained quick market acceptance and recognition 
such as its inclusion in the list of Oprah Winfrey's holiday gifts for under 
$100.1nMay 2010thesuo::esoortothePantechBreEZe, the aptly named 
Pantech BreEZe, 2 included many of the improvements identified in the 

product and customer reviews. Some of those improvements included 
improving the Ul menus and font sizes for better readability, added voice 
command feature for improved accessibility to basic phone functons, 
added a large visual indicator for call. message and batter l~e status and 
upgraded the technology to 3G HSDPA over 2G EDGE. 

AT&T) Mev k? AccPSS~bll1ty ar ld Asststlve r~es at a GEnce 
As rroble devices and services expanded, AT&T systematically developed 

and introduced accessibility and assistive features in cooperaron with a 
valietyof thrd parties. Keyfeatureswtt:h sigificantty enhanced the usability 
of mobile phones by persons with disabilities and aging adults include: 

• Audible prompts to assist persons with low vision. AT&T was 
the first major wireless carrier to offer screen-reading software. 
which makes handsets accessible to persons who are blind via 
voice output. This software reads basic handset functions aloud, 
such as battery life and network strength, as well as Caller ID. 
the calendar. text messages and e-maiL 

The Pantech BreEZe II 

• l.a"9" Bottom. ana O~ptay fE!l!t 

8 EZ a ...... TOO<II OvK" can ~ 

e ~mal IIZ.lt And ln!.t¥11 M~·n~ 

e Mtdta- ~~ 

0 81~!00111 ' Clloablt! 

Q) 'tloot:l!m;J~\ 

C!) Cam<>r.J .1nd Vod~ C•pat><l•tl4!) 

• H~Mg Atd CorrP.'IIIOII!' 

EXHIBITG 
G3ict WHITE PAPER 

G3ict 17 

• Voice Input and voice output for many of the handset functions 
such as key echo or dialing from a contact list, or for handsets 
that speak aloud each dialed number. 

• Mobile Speak by Code Factory: Mobile Speak allows a user 
to have access to all elements of a mobile phone screen and 
functions and can enable customers with qualifying disabilities 
to read books in a specialized format (such as DAISY) designed 
for persons who are blind or have reading impairments. 

• Mobile Magnifier by Code Factory enlarges the font size on 
the screen of the phone. 

• Voice command software that allows customers to use verbal 
commands to dial a number or retrieve information such as 
the date and time. 

• TTY-Compatible Phones: AT&T supports phones that are 
teletypewriter (TIY) compatible. The TIY device enables visual 
communication via a one-line or two-line electronic display 
between two users both equipped with TTY devices. When 
used in combination with a TIY-compatible wireless phone. 
customers with speech or hearing disabilities can stay in touch 
while on the go. TIY-compatible wireless phones have a 2.5mm 
port that accommodates the 2.5mm audio jack connector on 
the TIY device. 

• Hearing Aid Compatibility: AT&Tworks closely with handset 
vendors to improve the user experience of customers who 
have hearing aids. Pursuant to FCC guidelines, handsets are 
tested and rated for Hearing Aid Compatibility (HAC). These 
HAC ratings, or "M-Ratings" and "T-Ratings," help hearing aid 
users find the best phone for them. 

Persons with disabilities are often early adopters of accessible 
technolo_gies that migrate into crossover mainstream audiences. 
Those features and services that are developed to support 
customers with disabilities end up being useful to all customers. 
A vibrating phone helps persons with a hearing loss, but it also 
allows a user who can hear to avoid embarrassing interruptions 
during a business meeting. The talking Caller ID device is 
essential for users with vision loss, but it also comes in handy 
for a sighted person who doesn't want to leave the dinner 
table to check who is calling. User-selected ringtones are fun 
but can also be set to indicate specific callers and can help a 
person who does not want to take every call or wants to set 
a ringtone that is easier to hear because hearing loss may be 
more significant in certain frequencies. 
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MaRing Customer Service WorR for Persons 
with Disabilities and Aging Adults 

Similar to product design, customer service for persons with 
disabilities and aging adults is organized along the principle of 
Universal Design, so that it may be available to the broadest 
possible range of consumers in the widest possible array of 
circumstances. including those when physical or sensory access 
is limited. Differences among customers, however, are not 
just due to disability or functional limitation; they may simply 
be a preference for how a customer wants to do business. 
If they have a question about their service, they can call for 
assistance. However, many customers would rather use a web 
site, conduct a chat session with a representative, or even visit 
one of AT&T's retail stores to have their question answered. This 
variety meets the preferences of a larger number of customers. 
but it also gives flexibi lity to a customer with a disability for 
how they choose to interact with the company. 

Communications with aging adults and persons living with 
disabilities 1nclude web sites, company-owned points of sale, 
and targeted advertising campaigns that explain the benefits 
of accessibility and assistive features for different types of 
customer situations. 

The company developed a dedicated web site to help wireless 
www wifeless att comld,sabllttyresources customers with disabilities 

identify products and services that may better address 
accessibility needs. It includes comprehensive disability 
resources and information on products such as Mobile Speak & 
Mobile Magnifier. HAC devices, AT&T 411 Info, 711 TRS Access. 
Video Relay, TTY compatible telephones and TTY compatible 
devices. and Text Accessibility Plan (TAP). Customers have 
the option to call a voice or TTY number displayed on each 
web page to ask for more information. 

--- ...... --

.. __ _ 
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The AT&T accessibility web page. 
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The company also uses targeted advertising campaigns 1 

emphasizing how accessibility features of its phones may 
benefit persons with disabilities or aging adults. In doing so. it 

uses efforts to enhance the usability of advertising messages for 

persons with disabilities. Since June 2007, for example, nearly 

Youll!l 
AT&T VIta 

- a. 

all of its television commercials have been close captioned. 
The company runs ads in appropriate publications tailored to 

persons with disabilities such as "Diversity Careers in Engineering 

and Information Technology" or regional editions of the AARP 

magazine. It also uses Starlines, a state-specific insert which 

is sent with telephone bills to 11.4 million residential customers 
in nine southeastern states (including a Spanish version in 

Florida), dedicated to customers with disabilities and their , 

families. The insert includes information on AT& T's products Video Relay Services (VRS) for deal viewers on You Tube 

and services for customers with disabilities. Other customers 
are reached via direct mail campaigns. requesting that they 

contact company representatives at the National Center for 

Customers with Disabilities (NCCD), a toll-free number if they, 
or someone they know. has a disability. 

For its points of sale, the company has deployed Section 255 

of the Telecommunications Act and Hearing Aid Compatibility 

(HAC) training for all its U.S. stores in order to ensure that sales 
personnel are well-versed in HAC programs and protocols as 

well as provided with basic information about the Americans 

with Disabilities Act (ADA). Every other month, the company 

conducts audits of all its retail stores to ensure that it meets 
the legislation's requirements to serve aging adult customers 

and those with disabilities. 

Cu<.tom1zed S~rviCt s for Person.;; w1th D1sab1ht1es 
Beyond accessible and assistive solutions offered on handsets. 

customized services were created and marketed to customers 

with disabilities that meet their specific requirements: 

• Video Relay SeNices (VAS) connect individuals with an interpreter 

who translates between American Sign Language (ASL) and 

spoken English. Users can download a free VAS videophone 
software, Video Link. Video Link is only available for persons who 

are deaf or living with a hearing loss www.att.comtvrs. An iPhone 

VAS application is also available in the iPhone App Store. 

• Instant Message (1M) Relay www.att.comlretay is a text-based 

solution for individuals who are deaf or have a speech or 

hearing loss and that has been ported on many mobile devices. 
Customers can also use an Internet connection and an AOL 

Instant Messenger (AIM) account. To relay with one-step 

dialing, users send the phone number they are call ing via 

instant message to a screen name "ATIRelay." An AT&T 

Relay operator calls the phone number and translates the 
text to voice to the other party. There is no charge to use 

this service. but users must register. Aside from using IM 

relay on personal computers, IM relay is accessible on the 
many mobile platforms on which AOL is available such as 

iPhone, Android, iPad, Blackberry, and Windows Mobile. 

Customers can also get their own personal 1 0-digit phone 

number and people can call them via the IM Relay. 
• AT&T 411 Info lets users dial 4-1-1 from their wireless phone 

for live directory information, send a text message with the 

listing and connect at no additional fee. AT&T 411 Info can 

also find a business near the user's location. It also offers 
movie showtimes, turn-by-turn driving directions, reverse 

lookup and business category search, all w ith access to 

live operators 24f7. 

• Text Accessibility Plans (TAPs) were developed for persons 

who are deaf or have a speech disability and/or hearing 
loss and who use almost exclusively text messages rather 

than voice calls. Those data plans were designed with input 
from users via focus groups. Rates are more favorable than 

those of voice plans with similar text usage, and voice calls 

are charged by the unit if needed. 
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The National Center for Customers with Disabilities (NCCD) 
handles inquiries and requests relating to AT&T Mobility's 
products and services. 

Based in Baton Rouge, LA, it includes customer care personnel 
who have received training on disability-related wireless products 
and services. In addition to training required for all customer 
service representatives and customer facing personnel, the 
NCCD staff members are trained to address the specific wireless 
product and service needs of aging adult customers and those 
with dtsabilities. The Center uses specialized channels (including 
TTY and e-mail) to help customers with disabilities who have 
accessibility and usability questions. 
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Operator servmg a customer via TTY. 

Customer service representatives are given specialized training One of the most impressive features of the NCCD is its ability to 
on heanng aids, screen reader software, voice dialing, and tnterface with the communtcation medium of choice of customers 
TIY compatibility. They provide referrals for phone peripherals with disabilittes. It may be a live text exchange, a mini-video 
meeting customer needs. In addition, a list of customers using relay call or a TIY call. All customer service representatives 
specialized programs such as Voice Dial, TAP Rate Plans have been trained to handle any and all of those customer 
and buyers of Mobile Speak & Mobile Magnifier software that communication preferences. For Tier Two support requiring 
have applied for a rebate is maintained, and representatives specific technical knowledge beyond the knowledge base used 
can arrange for alternate formats such as Braille or large print by AT&T's own customer service representatives. third parties 
billing, as well as materials in alternate format when requested are chosen who have both the required technical knowledge 
by the customer. Finally, for each product launch, a specific and the ability to interact with customers with disabilities in 
customer support knowledge base is made available to customer a similar fashion. 
service representatives. product briefings are conducted, and 
sample phones are distributed. 

'~ T& T has a long legacy of providing products and services designed to meet and exceed 
our customers' expectations and supporting the disability community. The goal of AT&T's 
care centers is to understand our customers' needs and preferences and help identify 
the best options available -- whether they have a disability or nor 

.lodyliarcia, Vice President Consumer Sales and Service, AT&T 



bse Stlldy: Acce5Sibiity.IIIOOYcJIMlll and Susta111abHoty at AT&T 

Point of Sale Accesstblltty 

Point of Sate Accessibility. 
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A Brief History 

It was 1978 when AT&T opened its first call center 
dedicated to serving the disability and aging adult 
markets. The center served wireline customers in 
California through votce and TTY access. 

Today, centers located in Oakland, CA, Lees Summit, 
MO, and Albany, GA, are dedicated to serving the 
disabtltty and aging markets, in English and Spanish, 
across AT&T's entire wireline footprint. 

Employees are trained to assist and advise customers 
with heanng, vision, mobility and/or speech disabilities 
about eqUipment, accessories, features and calling 
plans, as well as chotces for TV and wireless products 
and servtces They can also arrange for an alternate 
btlling format, such as Braille or large print. 

\, r v1np ~r , w1U 11 il•11i 1c s Involving All Err ployPr -s 
Serving persons with disabilities and aging adults, however, 
cannot be accomplished successfully in isolation. In 2009, the 
company embarked on an ambitious program to train employees 
on disability awareness. With input from AAPAA members, 
it designed a training module delivered as an instructor-led 
course or self-paced e-learning program lasting approximately 
45 minutes. The training module covers definitions of disabilities 
and demographics, Section 255 of the Telecommunications Act, 
how to interact and communicate with persons with disabilities 
(including practtcal etiquette guidelines and communications 
techniques) and understand the requirements that they may 
have tn relation to mobile phones and wireless services. More 
than 160,000 AT&T employees have completed the training 
program. When asked if all those efforts, in addition to meeting 
the company's sustainabili ty objectives did translate in some 
form of competitive edge, the answer among AT&T executives 
has been "absolutely." 
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Using Innovation for Accessibil ity: 
iPhone and Smart Phone Features 
for Persons with Disabilities 

As technology evolves and third parties develop new hardware 
and software solutions, wireless service providers need to constantly 
assess how these may present challenges or opportunities for 
aging adults and customers with disabilities. AT&T does this through 
systematic advance briefings and exchanges with third parties 
providing handsets. middleware or applications. and by leveraging 
its own research and market surveys. 

For example, the launch of smart phones has opened an 
entirely new chapter in the development of assistive solutions 
for persons with disabilities. Today, iPhone customers living with 
disabilities enjoy a vast array of breakthroughs in accessibility • and usability www apple.comlaccesstbtlltyliphonelvtSIOn.html. Some of 
the key features are standard on the iPhone, but many other are 
third-party applications that have proliferated since its launch. 

.. 

Call Contact 

0 at Number 

AT&T Viaeo Link epp lor iPhone 4 can be usea to place video relay calls. 



EXHIBITG 
G3ict WHITE PAPER 

C.aw Stedr. A«e~sibiity. lmovalloo and Sustatnability at AT&T G3ict 23 

"When AT&T and Apple brought closed captioning to the iPhone, Universal Design met 
cutting-edge technology. Deaf and hard-of-hearing persons celebrated, and everyone 
who appreciates captioning benefited from this remarRable achievement." 

~Goldberg. 01rector. Carl and Ruth Shapiro Family National Center 
for Accessible Media at WGBH (NCAM) 

AT&T Video Link user interface. 

VoiceOver, which was originally a screen reader for the Mac, has 

been adapted by Apple for iPhone 3GS and comes standard on 

the iPhone 4. It allows users to operate the phone even if they 

cannot see the screen. VoiceOver reads aloud a description of 
each item touched by the finger of the user. It also reads aloud all 

critical indicators on the phone such as connectivity choices, battery 

level. signal level, screen orientation and whether the screen is 
locked or unlocked. As IS the case for the Mac version, VoiceOver 

lets the user choose the speaking rate. It offers an innovative 

capab1hty, the "Rotor.· Turning the rotor - by rotating two fingers 
on the screen as if you were turning an actual dial - changes the 

way VoiceOver moves through a document based on a setting 

you choose. VoiceOver also offers a Bluetooth-enabled Braille 
interface, which can be used both for output and input devices. 

Voice recognition can be activated by pressing and holding the 

home button to choose and play music or make a phone call. 

Perhaps most intriguing and promising is the array of new 

applications that have been launched for persons with disabilities 
by third-party developers. For users with a hearing loss for 

example. TuneWiki enables the iPhone to display closed and 

open captioning similar to a TV set, a real breakthrough in 

accessibility for mobile platforms. Other programs offer additional 
resources, such as the iSign application to assist in learning 

American Sign Language or " A Special Phone," an application 

allowing dialing a number by simply shaking the phone. For 

children with autism or developmental delays, several innovative 
applications have emerged demonstrating that the iPhone 

intuitive graphical user interface and ability to let the user 

manipulate pictures can boost non-verbal communications to 

a much higher level than traditional paper based methods. 

The future looks bright for new types of communications for 

deaf and non-verbal users who converse in sign language. 



z4 G3ict 

Conclusion 

This review of AT&T's internal processes to address the market 

of persons with disabilities and aging adults provided G3ict 

with important insights on four key success factors that may 

be replicated in a number of industries or services: 

• First, AT&T leadership sees the benefits of the link between 

innovation and opportunity as it applies to the communication 

needs of people with disabilities and aging adults. 

• Second, it was clear during our data collection and interviews 

that the culture of indusiveness and commitment to sustainability 

were the foundation of its achievements; it permeates all areas 

of the company, allows accessibility advocates to have their 

voice heard in product development, marketing and services 

and facilitates the involvement of persons with disabilities 

at all levels of the decision making process. AT&T'S training 

investment on disability awareness is considerable, enhancing 

its entire workforce effectiveness in interacting with customers 

and colleagues with disabilities and aging adults. 

• Third, the incorporation of accessibility criteria at an early 

stage of development of all products and services has become 

an integral part of the company's way of doing things. It is 

not a process forced on the product development teams 

but a philosophy that permeates their product development 

methodology and that of their suppliers. In that regard, the 

company's Universal Design public guidelines for suppliers 

constitute an innovative step rarely seen in any industry. 
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• Fourth, the systematic research conducted on human factors 

and on the needs of persons with disabilities and aging adults 

with a good understanding of market demographics via customer 

research or direct input from various advisory councils enables 

the company to develop integrated, sustainable and consistent 

strategies. Those include all stages of a product life cycle from 

product design to marketing, communications. points of sale 

and customer services. Such an integrated strategy is essential 

to reach out to new customers, managing sales and offering 

dedicated customer services trained to handle the specific needs 

of persons with disabilities and aging adults. 

As for the future of accessible and assistive mobile products 

and services, this review of AT&T'S accessibility strategies 

points to a sea change in how new technology and solutions 

will evolve. Most remarkable. in our opinion. is the fact that 

the best solutions are increasingly the result of cooperation 

involving multiple players: hardware manufacturers. operating 

system vendors, application developers, service providers. 

experts with disabilities. The emergence of smart phones with 

unifying trends such as the use of HTML 5 among developers 

opens an unprecedented opportunity for the creation of specific 

applications addressing the many specialized needs and 

preferences of persons with disabilities and aging adults. 
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AT& T's Elizabeth Dixon (Human Resources) sharing her experience 
in promoting inclusion among the AT&T work force at the U.S. 
Department of Labor/ODEP Listening Tour in Boston, March 20 10. 

Ultimately, however, technology solutions for persons with 

disabilities and aging adults will always require dedicated and 
appropriate customer support and services. With hundreds of 

new applications appearing on platforms such as the iPhone, 

Android and other major operating systems, the next challenge 
will be for service providers to develop new processes and 

business models that are sustainable and work for customers 

in this complex environment. Companies such as AT&T, which 

have adopted Universal Design principles, rely on the ongoing 
input of persons with disabilities and aging adults, and invest 

heavily in nurturing a culture of inclusion among their workforce, 

will be well-positioned to successfully tackle these challenges 
for generations to come. 
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Btii-At -A-Giance 

Prevtous Btll 33,338.12 

Payment .00 

Adjustments .00 

Past Duo • Please Pay Immediately 33,338.12 

Current Charges 4,160.06 

Total Amount Due $37,498.18 

Current Charges Due tn Full by Nov 7, 2011 

Btlhng Summary 

BVOtPComptnyFF _Ttst 
1AT&TWAY 
B!OMI~STER NJ Onlt 

Page 
AccoootN.,.ber 

Billing Date 
Ou•stiOII&1 

WebSite 

Groop MOOMI • Cooti""ed 
Recurring Ch11ges 
Oct II, 2011 mru Nov 10,2011 
5. VoiP Telephone Numbe<s · Plan B 

Total Votce Over IP 

Sun:hlf11es aocl Other Fees 
6. Un111erul Connectllltty Charge • lnters111te 
1. Admintsttatlllo Expense Fee · Interstate 
8. Property Tax Allolmenl · Interstate 
9. Federal Regulatory Fee · Interstate 

Total Surcharges and Other Fees 

Taxes 
State. 
10. IVfELECOMM EXCISE 
II . IVINFRASTAUCTURE MTCE FEE 
12. IVIUINOIS 
County· 
13. COUNTYTAXES 
Local 
14 IUCHICAGO TELECOM EXCISE 
15 LOCAL TAXES 
Totallaxes 

lwoM:e 
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I ol2 
831.000·2155 832 
Oct 11,2011 
1800235-7524 
att.com 

4941526109 

17.40 
252.29 

20.78 
1.11 
4.50 
2.72 

29.11 

15.77 
1.13 
3.49 

1.26 

15.77 

Fe>< detailed information of your charges go to 
www.busines.sdirect.att.com 

Total Subscrtbor/Router 10 OIXl0489956 
Total Sob-Accouotftli .... ·239Z45t 

Sob·Accoontmt.aeo-2639251 

.10 
38.12 

319.52 
319.52 

Quest ions? Call: 1 800 235-7524 

AT&T Busine" Services 

Group .000001 
Sub-Account 1831·000·2392 450 
Sub-Account 1831-000.2639 258 

Total Group 1000001 

Total Current Charges 

Current Charges 

Group 1001011 
Su~·Accouot Hll-000·2392 45t 

~~e:~~D~~~~~~tr,11ootor ID 0000489956 

CHGO.Il606e6 
Voice Over iP 
Recurring Chatgos. 
Oct 11, 2011 dltu Nov 10,70 11 

I . Medium Managed Probe Chatge 
2. AT&T IP FleXIble Reach Calling Plan B 
3 VoiP Calltng Plan B 
4 AT&T IP Flexible Reach Telephone Numbers 

Plan B 

8 "'0 01tt0t ttl.l011 

319.52 
3.840.54 

4,160.06 

4,160.06 

55.80 
29.70 

148.50 
89 

~lruR~L ~~kcriber/Router 10 totm~752 
MIDLTN TWP, NJ t7741 
Voice DYer IP 
Recurrong Charges 
Oct II, 2011 mru Nov 10,2011 
16 Med01m Managed Probe Charge 
17 AT&T IP Flextble Reach Calling Plan B 
18. VoiP Cal~ng Plan B 
19, AT&T IP AeXIble Reach Telephone Numbers 

PlanB 

One Ttme Charges 
20. lnternaoontl OlfNet Charge 

S.n:harv .. oocl Otlttr Fees 
21 Universal Connectivity Charge · Interstate 
22. AdmtOtStratJVo Expense Fee · Interstate 
23. Property Tax Ano~ment · Interstate 
24. Federal Regulatory Fee • Interstate 
Total Su1charges and Other Fees 

liXII 
State. 
25. NJ/NEW JERSEY 
26. NJ/911 SYSTEM/EM ERG. RESP FEE 
Total Taxes 
Total Subscnber/Routor 100000248752 
Total Sub·Account 18:11.000·2639 251 
Total Oro up tOOtOOI 

Total Current Charges 

55.80 
29.70 

2.920.00 
416 

.03 

311.81 
1716 
68.81 
41.72 

445.50 

245.35 
90.00 

335.35 
3,840.54 
3,140.54 
4,160.06 

4,160.06 

DUE BY: Nov 7, 2011 $37,498.18 

AceountNumbe• 831-000-2155 832 
Ptuse ·~ciJdtyour account numbtr O"' your C'-t ek 

Make- pey•"'-•o 

AT&T 
P.O. Bo• 5019 
Carol Stream, IL 60197-5019 

BVOIP Compal"'y FF _Test 
I AI&! WAY 
B!OMI~STER "-l 01921 

1.11 •• 11,,,,,,111,1 .. 1 ••• 1.1 .1.11 ...... 11 1.1 .. 11 ••• 11 ..... 1,11 

83100021558324941526109008200000374981800004160064 



News You Can Use 

NtwS Yo• Cao u .. 

ACCOUNT STATUS 
Where aUowed by llw, AT&T may implement late payment interest of no 
more than 18% annualy Rates Wlhary based on state regulations. 
Interest WIU be colculated based upon dally balances and will be 
applrcable for each day that a delonquent balance is outstanding. Thts 
charge Wll apply to all balances that are delinquent through such lime 
that paymentrn lullrs recetved at AT&T. The late payment interest 
wrll be brKed on a monthly baSts Accounts b~led outside the US will 
not be charged LPI 

Where allowed by law, AT&T may implement a $25 service lee for 
restorabon of servrce where delinquency has caused an inteuuption. 
Thrs fee will be applicable to each account that is being restored and 
will be rncluded on your monthly billing statement 

Anention customers. AT&T Will charge a S25 fee for any check rerurned 
for rnsufficient funds, epplied on your next invoice. AT&T values your 
business and thenks you for your cooperation in this matter. 

Some products req .. re elecuonrc bdfing as their official bill media. 
When electJonrc btf~ng is the official bill media, an informational 
statement may be sent contarnrng some of the same information as the 
electJonrc btl The rnformaoonal statement is not your b~l. However, 
if you choose to marl your payment instead of payrng electronically, the 
rnformaoonol statement has a tear·off that can be used to submit your 
payment 

REGULATORY NEWS 
Attenoon customers in Montana and Ohro 
Effecove July 11, 2011 AT&T began assessW>g the Local911 Charge 
and the Telephone Relay Charge lor AT&T IP Aexible Reach service, 
pursuant to local and state lows and regulaoons AT&T VoiceONA 
customers Will cononue to see the local911 Cha~ge and the Telephone 
Relay CharJle on your bill f1lr m01e W>formation please cal the AT&T 
Customer Care Center at the tol·free bilrng onqu•ies number listed on 
vour rrworct or contact your AT&T Sales RepresentatiVe. 

Attenoon customers on lllonors 
Ellecovt July 17, 2011 AT&T began assessing the loc<tl911 Charge on 
your AT&T IP Aexrble Reach bill, pursuant ID local and state laws and 
regulabons AT&T VoreeONA customers will continue to see the local911 
Charge on your btK 
Also, etlecove July 17, 2011 , AT&T began assessing the Telephone Relay 
Charge for IP Aexrble Reach and VONA services. For more inl01mation 
please cal the AT&T Customer Care Center at the toD·free billing 
mqu11res number lrsted on your mvoice or contact your AT&T Sales 
Representative 

AnenMn customers rn Missoult 
Effective July 17, 1011 AT&T began assessing the Local911 Charge on 
your AT&T IP flexrble Reach boll, pursuant to local and state laws and 
regulatrons.AT&T VoiceONA customers will continue to see the local 91t 
Charge on your btll. Also, effective July 17, 1011, AT&T began assessing 
the stall Universal Servrce fund (USF)and Missouri Ucense foriP 
Flexrble Reach and the Telephone Relay Charge for IP Flexible Reach 
andVONA services. For more information please call the AT&T Customer 
Care Center at the toll· free billing inquiries number listed on your 
invorce or contact your AT&T Sales Representative. 

Attenoon customers rn Nebraska 
EtleclJVt July 17, 2011 AT&T began asseurng the Local911 Charge on 
your AT&T IPAexrble Reach bill, pursuantto local and state laws and 
regulabons AT&T VorceONA customers wal continue to see the Local91 1 
Charge on your btll Also, effective July 17,2011, AT&T began assessing 
the Telephone Relay Charge lor IP flexible Reach and VONA services For 
more rnformanon please call the AT&T Customer Care Center at the 
toll free btllrng mqu•res number lrsted on your invoice or contact 
your AT&T Sales Representative 

8VOIPComoonyFF_lUI 
1Al&TWAY 
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News Yo• Cao U.. 

REGULATORY NEWS • Cononued 

Attennon customers rn New Mexrco 

Poge 
Accouot N ... ber 

Billiot Date 
OoHtioas? 

Web Site 

Exhib~ H 
IPFiex Bill 

2 of 2 
831-00().215S832 
Oct 11,1011 
1800235-7524 
attcom 

Ellecove July 17, 2011 AT&T began auessrng the Local911 Charge and 
the state Universal Servic:e Fund IUS F) for AT&T IP Aexrble Reach 
service, pursuant to local and state laws and regulations AT&T VorceONA 
customers w~l continue to see the local911 Charge on your bil For 
more on formation please call the AT&T Customer Care Center at the 
toll·free boiling rnqurrres numberlrsted on your invoice or contact 
your AT&T Sales Representatrve 

Thank You For Choosrng AT&T Whe<e Every Customer Counts! 
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an.com . 

AT&T CUSTOMER 
1234 TELEPHONE LN 
ANY CITY ST 99999 - 1234 

Page: 
Bill Cycle Date: 

Account : 

. . . ~ . 
1 of 3 
11/07/13 - 12/06/13 
123456789 ~at&t 

Sample Bill 

U-verse Statement 

Bill-At-A-Glance 
Previous Balance $121.39 

Payment - 11/28 - Thank You! S121.39CR 

Adjustments $0.00 

Balance $0.00 

New Charges $111.05 

Total Amount Due $111.05 

Amount Due in Full by Dec 30,2013 

Service Summary 
Service Page 

1t Account Charges 1 

fWl U-verse TV 1 

• U-verse Internet 2 

~ U-verse Voice 2 

Total New Charges 

How to Contact Us: 
For Ordering, Billing or Suppon: Call 800·288·2020 
For TIY: can 800·855·2880 and type ·u-verse" 
For Online Billing and Account Suppon: 

Visit an.com/blll 

Total 

56.14 

$41.20 

$30.00 

$33.71 

$111.05 

For Important Information about your bill, please 
see the News You Can Use section (Page 2). 

DUE BY: Dec 30, 2013 $111.05 

Visit us online at: www.att.com 

What can U-verse' do for you? 

Record 4 shows 
at once w•th a 

Total Home OVR• 
•nchJded for 1fe 

Home lntemet 
wtth more speed 
opttOn s - up t o 

24Mbps downstream 

[J 
Take tne U-verse 

e)(perie nce w•th you 
on your smartphone 

and watch from a lil)rary 
o f On Oemano p rogfams 

Learn more today. 
Call 855.201.2763 or v isit att.comfuverse06002 

U-verse. Entertainment inspired by you. 

Goo a.-"'J SVC. 'i"SU'ICtoos apply to Al&T U•V('I'5e S('tvlees. 

1t Account Charges 

Monthly Charges - Dec 7 thru Jan 6 

1. High Speed Internet Equtpment Fee 

Other Charges and Credits 

Government Fees and Taxes 
2. County District Sates Tax 
3. Local Video Facilities Fee 

Total Government Fees and Taxes 

Total Other Charges & Credits 

Total Account Charges 

~ U-verse TV 

Monthly Charges - Dec 7 thru Jan 6 

1. AT&T u-verse TV U200 

2. AT&T U-verse TV U200 (Bundle Discount) 
(Expires 08/16/2014) 

Total Monthly Charges 

AT&T U·~SH) S«Vbs prO\'ICI.td by AT&T <YOUI Statt> 

6.00 

0.06 
0.08 
0.14 

0.14 

6.14 

74.00 

40.00CR 

34.00 

~at&t 
Account Number 123456789-4 

AT&T CUSTOMER 
1234 TELEPHONE LN 

0 CHECK FOR AUTO PAY 
(SEE REVERSE) 

Please include account number on your check. ANY CITY ST 99999 • 1234 

Make checks payable to: 

AT&T 
PO BOX 5014 
CAROL STREAM, IL 60197-5014 

ltnlf11111Ji oollllll•llllftJiflJit•f•I•I Jhtl lllll 'l'l'tll l ttt ll 

41004033000123456789400000001213900000001110500005 



AT&T CUSTOMER 
1234 TELEPHONE LN 
ANY CITY ST 99999 • 1234 

Page 
Bill cycl e Date: 

Account: 

2 of 3 
11/07/13 • 12/06/13 
123456789 ~at&t 

Sample Bill 
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'- U-verse TV - Continued 

Other Charges and Credits 

Surcharges and Other Fees 
3. Broadcast TV Surcharge 
4. Local Video Service Franchise Fee 

Total Surcharges and Other Fees 

Government Fees and Taxes 
5. County Sales Tax 
6. State Sales Tax 

Total Government Fees and Taxes 

1.99 
2.01 
4.00 

0.96 
2.24 
3.20 

7.20 Total Other Charges & Credits 

Total U-verse TV 41.20 

fG u-verse Internet 

AT&T High Speed Internet Elite • provides the speed and 
security you need, including built-In wireless home 
networking capability, access to AT&T'S entire National 
Wi·Fi network, 11 email accounts. photo storage. AT&T 
Security Suite powered by McAfee, pop-up blocker. and 
parental controls. 

Monthly Charges • Dec 7 t hru Jan 6 

1. AT&T U-verse Internet Elite 
2. AT&T U-verse Internet Elite (Bundle 

Discount) (Expires 08/16/2014) 

Total Monthly Charges 

46.00 
16.00CR 

30.00 

Total U-verse Internet 30.00 

il!g U-verse Voice 

U-verse Voice • Includes over 20 features. including advanced 
features that Integrate with U-verse TV. Internet. and 
Wireless from AT&T. 

Monthly Charges - Dec 7 thru Jan 6 

1. AT&T U-verse Voice Unlimited 123 555-1111 35.00 
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Monthly Charges • Continued 

2. AT&T U-verse Voice 123 555·1111 
(Promotional Offer) 

5.00CR 

Total Monthly Charges 30.00 

Other Charges and Credits 
Call Detail Charges 
123 555-1111 
Domestic Off-net Charges 

Minutes Used 
Number of Calls 

Surcharges and Other Fees 

2,548 
211 

3. Federal Universal Service Fund 
4. State Universal Service Fund 
5. State Universal Service Fund 

Total Surcharges and Other Fees 

Government Fees and Taxes 
6. County 911 Service Fee 

3.04 
0.41 
0.01 
3.46 

0.25 

Total Other Charges & Credits 3.71 

Total U-verse Voice 33.71 

News You Can Use 

NO TEXT IS WORTH THE RISK 
Take the pledge at www.itcanwalt.com. and make a commitment 
to end textlng while driving. No text Is worth the risk. 
It Can Wait. 

Important Information 

LATE PAYMENT FEE 
A Late Payment Charge of $8.00 will be assessed If payment is 
not received on or before the due date. 

ELECTRONIC CHECK CONVERSION 
Paying by check authorizes AT&T to use the Information from 
your check to make a one-time electronic fund transfer from 
your account. Funds may be withdrawn from your account as 
soon as the same day your payment is received. If we cannot 
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Sample Bill 

Important Information - Continued 

process the t ransaction electronically, you authorize AT&T to 
present an image copy of your check for payment. Your 
original check wi ll be destroyed once processed. If your check 
is returned unpaid you agree to pay such fees as identified 
in the terms and conditions of your AT&T Service Agreement. 
Returned checks may be presented electronically. If you want 
to save time and stamps, sign up for auto payment at 
www.att.com/stoppaper using your checking account. It's 
easy, secure, and convenient! 

SUPPORT WHEN YOU NEED IT 
Need help resolving a problem or want to learn more about the 
latest AT&T products? Find answers to commonly asked questions. 
get troubleshooting tips and so much more at 
att.com/UverseSupport. 

ACCOUNT MANAGEMENT MADE EASY 
View ana pay your bill, t rack On Demand purchases, change your 
plan and features and find support for your U-verse services all in 
one place. Visit att.com/myuverse or go to Channel 9910 today! 

LEGAL NOTIFICATION 
For information on upcoming U-verse TV programming changes 
please consult the Legal Notices published in USA Today on the 
first and third Tuesday of each month or our website 
att.com/U-verseprogrammingchanges. 

U-VERSE CLOSED CAPTIONING TECHNICAL SUPPORT: 
Telephone: 866-912-8216 
Fax: 866-750-6606 
E-mail: closedcaphelp@att.com. 

CLOSED CAPTIONING ISSUES: 
Mailing Address: AT&T Closed Captioning, ATIN: Ms. Strohl. 
1010 Pine St., 6-E-22, St. Louis, MO 63101 
Telephone: 314-235-3333 
Fax: 314-335-5735 
E-mail: U-verseClosedCaptioning@att.com. 
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AT&T CUSTOMER 
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Wireless Statement 

Bill-At-A-Glance 
Previous Balance $187.59 

Payment • 04/22 • Thank You! S187.59CR 

Adjustments SO.OO 

Balance $0.00 

New Charges $161.79 

Total Amount Due $161.79 

Amount Due in Full by May 22,2013 

Service Summary 

Service Page 

®Wireless 

123 444-2323 $124.57 1 

123 444-3434 S37.22 3 

Total New Charges 

How to Contact Us: 
For questions about your account: 1 800 331·0500 
or 611 from your cell phone 
For Deaf/Hard of hearing TIY: 1 866 241·6567 
VIsit us online at www.att.com 

Total 

$161.79 

$161.79 

For Important Information about your bill, please 
see the News You Can Use section (Page 3). 

DUE BY: May 22, 2013 $161.79 

.. . . . .. 
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Stay connected 

on-the-go vJtt'13ccess 

to ,.....c."es gam<?s 
bvo<~ :wd More 

AT&T 1s rhe place:" 
nnd your n~?w rabre-• 

Add a tablet today! 

Get yours now: 
~-866-444-12~2. att.com or visit 
your local AT&T store. 

8 Wireless 

Group 1 • Data Summary 

Mobile Share 1GB with Unlimited Talk & Text • Includes 1 

1 gigabyte of domestic data. $15 per each additional 1 gigabyte 

of data. Additional monthly charge applies for each device on 

the plan. Unlimited talk & text on phones. Mobile Hotspot, 

tethering. video calling. and Visual Voicemall available with 

compatible devices. Unlimited domestic data usage on the 

AT&T Wi-Fi Basic network. 

123 444-2323 

123 444-3434 

Total 

Mobile Share 
Data Used.Jtlru 

818 

205 

1,023 

123 444-2323 
AT&T CUSTOMER NAME 

Mobile Share for Smartphone 4G LTE - Includes unlimited 
Anytime Minutes, Nationwide Long Distance & Roaming, 
Unlimited domestic text, picture, video and instant messages 
and unlimited calling to/from any other domestic mobile phone. 
Call Forward feature, Caller 10, Call Wait. Conference Call feature. 

Mobile Share voice and data plan required. 

'Nrrt1t$S Sfrvl~$ JHO'Itdtd by AT&l MObltlty, LlC 

~at&t 
Account Number 123456789124 
Please include account number on your check. 

AT&T CUSTOMER 
1234 TElEPHONE LN 
ANY CITY ST 99999 • 1234 

0 CHECK FOR AUTO PAY 
(SEE REVERSE) 

Make checks payabte to: 

AT&T MOBILITY 
PO BOX 537104 
ATLANTA GA 30353-7104 
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~at&t 
AT&T CUSTOMER 
1234 TELEPHONE LN 
ANY CITY ST 99999 - 1234 

123 444-2323 
ATAT CUSTOMER NAME 

Monthly Charges - May 3 thru Jun 2 

1. Mobile Share 1GB with Unlimited Talk & Text 
2. Mobile Share for iPhone on 4G LTE 

AT&T Monthly Subscriptions 
Qm 

3. 04/ 14 ApplicationsSub: AlT 
Navigator with promo 
Provider: Telenav Inc 

Cost Tax 

9.99 0.00 

Contact: www.att.com/mobilepurchases 
Renew Date: 05/13/2013 

4. 04/16 Multiple Types: 9.99 0.00 
Casualite Alerts 
Short Code: 84425 ID: 12143 
Provider: ltelia 
Contact: 1-800-331-0500 
Renew Date: 05/15/2013 

Total AT&T Monthly Subscriptions 

3rd Party Monthly Subscriptions 
Q_a~ Cost 

5.95 5. 04/11 Access: 30 Day 
Subscription 
Short Code: 3000 ID: 19449 
Merchant: Animal Jam 

Tax 

0.00 

Contact: BllltoMobile: 888-654-6494 
Renew Date: OS/10/2013 

Total 3rd Party Monthly Subscriptions 

Total Monthly Charges 

Other Charges and Credits 
Voice Usage Summary 
Mobile Share with Unlimited Talk & Text Unlimited 

Daytime Minutes 
Minutes Used 

Night & Weekend Minutes 
Minutes Used 

297 

415 

40.00 
45.00 

9.99 

9.99 

19.98 

5.95 

5.95 

110.93 
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Other Charges and Credits - Continued 
Data Usage Summary 
Mobile Share with Unlimited Talk & Text Unlimited 

Used 255 

Mobile Share 1GB with Unlimted Talk & Text 
Included In Plan MB 1,024 
Individual MB Used 818 
Others in Group MB Used 205 

1 Gogobyte (G8) • 1024 M8.1 Megabyte (M8) • 1024 K8 

AT&T Purchases and Downloads 

Oate Cost Tax 

6. 04/19 Multiple Types: 3.99 0.47 
Ringtones Universe 
Provider: AT&T AppCenter - FunMobillty Inc. 
Contact: att.com/mobllepurchases 

7. 04/22 Charitable: mGiveFndn 10.00 0.00 
ShortCode:80108 ID: 19934 
Provider. mGive 
Contact: att.com/mobllepurchases 

8. 04/24 Text Services: CBS Big 1.00 0.06 
Brother lTV Vote 
Short Code: 81818 ID: 19634 
Provider. mGive 
Contact: www.an.com/mobilepurchases 

Total AT&T Purchases and Downloads 

3rd Party Purchases and Downloads 
Date 

9. 04/22 Product 1380 RIOT 
POINT 

Cost 

10.00 

Short Code: 26588 ID: 36471 
Merchant: Riot Games 

Tax 
0.00 

Contact: BOKU Inc.: 800-495-1823 
Total 3rd Party Purchases and Downloads 

Surcharges and Other Fees 
10. Administrative Fee 
11. Federal Universal Service Charge 

12. Regulatory Cost Recovery Charge 
Total Surcharges and Other Fees 
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AT&T CUSTOMER 
1234 TELEPHONE LN 
ANY CITY ST 99999 - 1234 

123 444-2323 
AT&T CUSTOMER NAME 

Other Charges and Credits - Continued 

Government Fees and Taxes 

13. 9-1-1 Service Fee 

14. County Sales Tax - Telecom 

15. NY State Sales Tax - Telecom 
Total Government Fees and Taxes 

Total Other Charges & Credits 

Total for 123 444-2323 

123 444-3434 
AT&T CUSTOMER NAME 

1.20 

1.84 

1.96 
5.00 

23.63 

124.57 

Mobile Share for Basic Phone - Includes unlimited Anytime 
Minutes. Nationwide Long Distance & Roaming, Unlimited 
domestic text, picture. video and instant messages and unlimited 
calling to/from any other domestic mobile phone, Call Forward 
fea ture, Caller ID, Call Wait, Conference Call feature. Mobile 
Share voice and data plan required. 

1. Mobile Share for Basic Phone 

Other Charges and Credits 

Voice Usage Summary 

Mobile Share with Unlimited Talk & Text Unlimited 
Daytime Minutes 

Minutes Used 
Night & Weekend Minutes 

Minutes Used 

Data Usage summary 

937 

715 

Mobile Share with Unlimited Talk & Text Unlimited 

Used 259 

Mobile Share 1GB with Unlimted Talk & Text 
Individual MB Used 205 

1 Gigabyte (GB) = 1024 MB. 1 Megabyte (MB) = 1024 KB 

Surcharges and Other Fees 
2. Administrative Fee 

3. Federal Universal Service Charge 

30.00 

0.61 

1.48 
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Other Charges and Credits - Continued 

4. Regulatory Cost Recovery Charge 

5. State Telecommunications Excise 

Surcharge 
Total Surcharges and Other Fees 

Government Fees and Taxes 

6. 9-1-1 Service Fee 

7. County Sales Tax - Telecom 

8. NY State Sales Tax - Telecom 
Total Government Fees and Taxes 

Total Other Charges & Credits 

Total for 123 444-3434 

Total for Wireless accounts 

News You Can Use 

ADD A TABLET FROM AT&T 

0.45 
0.94 

3.48 

1.20 
1.23 

1.31 
3.74 

7 .22 

37.22 

161.79 

Enjoy gaming. surfing and streaming on more than just Wi-Fi -
add a tablet from AT&T today. Calll-800-449-1672 or visit 
att.com/addaline to get started. 

Important Information 

LATE PAYMENT FEE 
Accounts with former AT&T Wireless plans are charged 1.5% 
or less of the balance unpaid as of the next bill period. 
Accounts with Cingular/new AT&T plans are charged $5 in CT. 
DC,DE,IL,KS,MA,MD,ME,MI,MO,NH,NJ,NY,PA,OK,OH,RI.VA. 
VT.WI,WV, or 1.5% of the balance unpaid as of the next bi ll 
period in all other states. Accounts with former AT&T Wireless 
and Cingular/new AT&T plans incur the lesser of these charges. 

ELECTRONIC CHECK CONVERSION 
Paying by check authorizes AT&T to use the information from 
your check to make a one-time electronic fund transfer from 
your account. Funds may be withdrawn from your account as 
soon as the same day your payment is received. If we cannot 
process the transaction electronically, you authorize AT&T 
to present an image copy of your check for payment. Your 
original check will be destroyed once processed. If your check 
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Important Information • continued ---
is returned unpaid you agree to pay such fees as identified 
in the terms and conditions of your AT&T Service Agreement. 
Returned checks may be presented electronically. If you want 
to save time and stamps, sign up for auto payment at 
www.att.com/stoppaper using your checking account. It's 
easy, secure. and convenient! 

TAXID 
AT&T Mobility Tax ID # 84-1659970. 

SURCHARGES AND OTHER FEES 
In addition to the monthly cost of the rate plan and any selected 
features, AT&T imposes the following other charges. on a per 
line basis: (1) federal and state universal service charges. (2) a 
Regulatory Cost Recovery Charge of up to $1.25 to help defray its 
cost incurred in complying with obligations and charges imposed 
by state and federal telecom regulations. (3) an Administrative Fee 
on consumer and Individual Responsibility User (IRU) Lines to help 
defray certain expenses AT&T incurs, such as interconnection 
and cell site rents and maintenance. and (4) other government 
assessments. including without limitation a gross receipts 
surcharge and a Property Tax Allotment surcharge of $0.20 -
$0.45 applied per Corporate Responsibility User's assigned 
number. These fees are not taxes or government-required charges. 
See att.com/additionalcharges. 

SINGLE PAYMENT AGREEMENT (FOR KIOSK PAYMENT) 
For Kiosk Payment: I authorize AT&T to pay my bill by debiting my 
bank account. If my bank rejects a payment, I may be charged a 
return fee up to $30. 

AT&T NATL CENTER FOR CUSTOMERS WITH DISABILITIES 

Questions on accessibility by persons with disabilities: 
1 866 241-6568. 

WRITTEN CORRESPONDENCE 
Do not send notes/Letters with payment. We cannot guarantee 
receipt. Send notes/Letters to AT&T Mobility Customer Care. PO 
Box 755. Atwater. CA 95301 
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