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Resde - All LEC unbundled, monopoly Basic Netmrk Functions (BNFs) and all LEC retail services must be 
available for unrrnricted male. Unbundled BNFs must be pnced at Total Service Long Run Incremenral 
C m  c ISWC) l .  Retail services must be made madable at economically viable rates. In the shon term. 
estimation ofthe appropriate disCount will have to be based on a topsaowa approach which looks at (1) 
avoidable cosu, i.e., m&etmg, biliing etc.. and (2) inferior access to LEC cllslomer nrypon systems 
(Rectronic bonding). The long term solution will require a bottoms up approach in which all wholesale 
services will be based on local service elements priad at TSLRIC. 

This condition is not fully met until LEC has filed a tariff which meets the above conditions and from wiuch 
an ALEC can purchase. ATm may be willing to amp the following W w r  restriction: baric residential 
services cannot be resold to business customers. However, m a l e  to residence markn must not be remicred 

Recironic Bonding - LECs must provide ALECs aaess to automated operational suppon interkces for pre- 
service ordering xMce &ring and provisioning, local usage., W e n e c k  databases and repair and 
maintenance systems. In the pre-service ordering phase, an ALEC must have access to systems which provide 
the s t a ~ ~ ~  of rervice and fealure availability, to obtain number assignment and to &tennine innallation 
scheduling The ALEC musI have access similar to the LEC for service ordering With the ability to obtain 
provisioning status on a timely basis. The ALEC must be provided With daily usage fads h m  the LEC in an 
industry standard format (EM?). The ALEC must have access to LEC operational system like the Line 
tnfommion Data Base (LIDB) and to directory arJislanc+. Finally, the ALEC must have to repair and 
maintenance systems for netwfk status, testing and rspair xh- 

dst-bmsentaccas - L E C ~  must price access. as ~ I I  as 
manner at TSLRIC in order to prwent monopoly pro6t and to prevent priw discriminaton. 

T :3>r .+.CLL;, 
other monopoLy BNF~, in a non-discrirmnatory 

Network Unbundling - LECs must make c e m  Baplc Network Funchons (BNFs) and subelements @NF rate 
elements) awlable on an unkurdled basis so that ALECs can mromuect then n-k anth the LECs and 
can buy only those BNFs needed to prmde rema. The BNFs can be gra~ped as follows: 

- Group I - Loop: Loop DistrikmoR Loop Concentrator & Laop Feeder 

- Group IlI - Transpon: Dedicated Trawport Lla iy  Common Transport Linlcr & Tandem Switching 
- Group IV - Signaling Signatiag Links, Signal T d r  h i n t  (srp), Si@ Control Point (SCp) 

- Group U - Switch: Switching & 0pr;nOr SySrem~ 

Intaconnuiion and Mutual CompauuIion 

IntercOMectiOn: 
- ALECs must be able to interamnos at all technically and logically pcssible unbundled interhces to the LEC 
neouork including loop distribution, loop amcenaators, loop feeder, local switching operator services. 
dedicafed and common intero&e transport, tandem switching, signaling links, signal pansfer points (STA). 
and signal control poinu (SCPD). 
- Interconnection must be made available to ALECs under the same rates, terms, and conditions as apply to 
the LEC's own seMces. 
- Interconnection standards and &rings must not k limited to just the existing inventoly of LEC n e w r k  

' TSLRIC is dl ofthe c w  incumdby a firm to prcduce apamcular prcduct. gIven that all of its other produ*s 
are already produced These cmu are forward loolang bawd on the latest proven technology, at the best price 
awlable TSLRIC includcr a return on m-ent. 



functions. but must apply to all new LEC n e m k  services as they are developed 
- LECs must not be permined to discriminate in any respect against new entrants, including such pmices  as 
delays in the offering of new arrangements. inferior provisioning, innallation or maintenance of 
arrangements. or the uneconomic pncing of arrangements. 
- Compensation arrangements for interconnection must be non-discrimiatory and tariffed at rates that 
accurately reflect underlying fost2. 

Mutual Comwnsation: 
- The LEC must file which permit m-canier interconnection for the termination of local traftic using 
mutual cornpendon arrangements based on TSLIUC. In the interim, a “bill and keep” arrangement may be 
appropriate as the only compensation that one company offers another for the completion of its calls is the 
agreement to complete the other companies‘ calls in a l i  manner. The advantages of bill and keep are that 
I )  there is not need to measure terminating traffic. 2) there is no bill #on or bill rendering, nor the 
need to review bills for acaracy, and 3) this arrangement can be implemented immediately without the need 
to develop ofcan studies. 

c 

Local Number Porrability - AT&T is pressing for true local number ptab~lity through the development of a 
uniform. national data base solution. AT&T’s preferred long term solution is Lccation Routing Number 
(LW. LRN advantages are: supports all CLASS features. maintains slngle customer number. mainrains 
existing tanffed intehces (voice mail, PRI, etc.), and preserves NANP muting LRN’s biggen disadvantage 
is that it requires extensive softwarr development which means that it will not be available until 1997. In the 
interim AT&T supponr MCI’s Carrier paability Code (CPC) which can be implemented via .W or IN 
pladorm with minimal impact on current technologies, nrpporu both MF and SS7 sienallng and can be 
rolled-out on NXX by NXX h i s .  CPC’s biggcst didvantage is that it exhausts a c e  numbering resources. 
Remote Call Forwarding and DIDFlex-DID m i n i d y  meet ATBtT requirements bccaw of the numerous 
didvantages arsociated with either approach. 

n 

Universal Service Fund - The universal service mechanistns, such as social pricing and taxation schemes. 
which \*ere designed in a monopoly enviroment and which have b a n  pursued for decades as the principle 
means of promoting ”universal service” goals. create enormous distomons in local &ets that are not viable 
in a fully competitive market and pcse si@cant risk for new entrauts. A coordinated sate and federal effon 
must be undertaken to reform this monopoly-en fuading system. The bene& of such reform are: 
- consumers: I n d  options for local exchange service as new competitors are encouraged to enter market 
with lower overall rates. 
- m: Decreased risk of uneconomic competition for overpriced seMces; tetter ability to compte: ability 
to rebalance rates. 
- New Commiton: Increased opportunities to enter local market with reduced rirk ofanticompentive cmss- 
subsidies and pnce rqunzcr. 

A reformed Universal Service Fund must be based on the following tenants: 
- U N v e d  service Qer not equate to universal subsidy. 
- Cross-subsidies embedded in service prices should be eliminated 
- AU servim should be pried to recover their underlying cos[s. 
- Subsidies should only be provided to subscribers based on their eamomic need 
- Subsidy should follow the Nbscrikr. - Subsidies should be limited to basic service 

AT&T recommends the following speci6c neps be taken: 
- Azsign all cum properly. - Recover COQU from cost causer. 
- Create a new Universal Service Fund 

P 



1. Basic Services 

2. Non-Basic Services 

3. Interconnection 

Total 

.Florida 
Comparison of Revenues from Obsoleted 

Services with Total State Revenues 

Total Revenues Obsoleted Revenues % Total 

$456,123,592 0 0 

1,413,062,557 12,421,336* .9 

308,877,141 0 0 

$2,178,063,290 $12,421,336’ .6 

* Approximately $58M in Revenue was grandfathered in May, 1996 with 
ESSX and Digital ESSX Service that is not included in these figures (assuming 
estimates are correct, approximately $70M in revenue is from grandfathered 
customers). 

Source: 1) Total Revenues: Bellsouth Market Basket Summary of Annual Revenues 
filed with the Florida Public Service Commission. 

2) Obsoleted Revenues: Compiled by matching service revenues from 
BellSouth’s Market Basket Summary of Annual Revenues with obsoleted 
services listed in BellSouth’s Florida General Subscriber Services Tariff (GSST). 
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/- 

Tariff 
;ection 

UO3 

U05 

U07 

U08 

1109 

u12 

A113 

BELLSOUTH 
Florida GST Obsoleted Services 

Services Narne/Desaiption 

Basic Local Exchange Service 
Local Exception - Res Unlimited - Unmeasured 
Option 
Charges Applicable Under Special Conditions 
Restoration Priori@ Charge 
Coin Telephone Service 
Booths & Special Mounting Arrangements 
Semipublic Extension Stations 
Single Slot Panel Coin Telephone 
Telephone Answer Service Facilities 
Concentrator - Identifier Unit 
AUTOAS Answering System Concentrator 
Foreign Exchange Service 
Intercept Arrangement 
Cenkal Office Non-Transport Service Offerings 
Centrex Service to U.S. Military Bases 
Centrex - CO Service 
ESSX-1 Service Attendant Service (50A Consoles) 
Automatic Call Distribution - Ess Systems 
Electronic Tandem Switching Features 
ESSX-1 Service 
Eledronic Tandem Switching Features 
Misc Service Arrangements by No. 1 ESS 
ESSX S, M and L Service; Customer Mgmt Features 
ESSX S,MandLService-85 
Digital ESSX Service - 85 
Electronic Tandem Switching Features 
ESSX Service S, M and L Sewice - 88 
Digital ESSX Service - 88 
Prestige Communications Package (PCP) 
Prestige Single Line Service (PSLS) 
Digital Electronic Business Set Service II 
ESSX Service Vintage 2 Feature - SMDI 
Prestige Deluxe Service 
ESSX Service Optional Features - SMDR - Premises 
Digital ESSX Service Optional Features - SMDR - 
Premises 
Customized Dialing Package (CDP) 
ESSX Service - Multi-Line - Caller ID 
Digital ESSX Service - Multi-Line - Caller ID 
Miscellaneous Service Arrangements 
Group Emergency Alerting & Dispatching System 
Munkipal6r Industrial Emergency Reporting Svc 
Multistation Oneway Circuit Arrangements 
Arrangements for N&t, Sunday and Holiday Svc 
Extension and Tie Line Services 

- 

Date 
lbsoleted 

01/23/95 

04/08/91 

08/15/77 
01/01/83 
08/15/77 

06/w63 

06/15/80 

04/17/73 

12/30/80 

W/Ol/85 
07/01/ 85 
07/01/85 

11/22/88 
11/22/88 
11/22/88 
04/01/89 

01/15/90 
01/15/90 

10/05/92 
10/05/92 

10/02/92 
06/22/93 

09/28/82 

09/29/76 
10/05/ 81 

06/28/89 

02/09/87 

04/01/89 

10/05/92 

10/02/92 

06/05/95 
06/05/95 

05/01/87 

01/27/65 
06IQvQ 

121 121 80 

- (H 
011 161 91 

Current 
Revenue 

0 

$396 
$5,613 
$6,009 

0 
n 

0 

0 
$148,565 
$6,516 

0 
$1,217 

$215,189 
0 
0 

$3,218 
$1,749,320 
$421,801 

0 
0 
0 

$481390 
$354,239 
$4,049 
$9,840 
$86,155 
$53,464 

$11,096 
$92,481 

$9,976 
$187 

a 
$5,706 

$483,729 
)0O4 



Tariff Services Name/Descsiption 
Section 

~ 

A113 

Date 
Obsoleted 

A114 

- -  

Miscellaneous Service Arrangements (con’t) 
Custom Calling Services 
Network Facilities for use with Public 
Announcement services 
Central Office Local Area Network Service 
Network Fadties for Use with 976 Senrice 
TicketTaker Service 
Touchstar Service - Multi-Line Caller ID 
Auxibry Equipment 
Speaal Line Filter 
Private Line Sampling Arrangement 

06/16/86 

04/05/93 
06/29/93 
02/15/94 
07/31/94 
06/05/95 

06/06/80 
12/12/80 

communications systems 

Telephotograph Equipment 
Data Transmitting/Receiving Terminal Equipment 

Dictation Recording Equipment 

Recorder Coupler Fquipment 

Voice Transmitting/Receiving Terminal Equipment 
Alarm Detection and Reporting J2quipment 

Connecting Arrangements - Voice Manual 
connecting Arrangements - Voice Automatic 
Public Address and Loudspeaker or Radio Paging 

Current 
Revenue 

12/10/70 
01/06/81 
01/06/81 

01/06/81 
01/06/81 

01 / 06/ 81 
01/06/81 

$606 

$%099 
$33,649 
$ 3 , ~  

$68,373 

$608 
0 
0 

$10,760 
$34 

$61,038 
0 

$24,575 
$374 

0 
$34,829 

0 

0 
0 
0 

$1,601 

$1,002,203 



1. Basic Services 

2. Non-Basic Services 

3. Interconnection 

4. Access Services 

Total 

North Carolina 
Comparison of Revenues from Obsoleted 

Services with Total State Revenues 

Total Revenues Obsoleted Revenues % Total 

$294,847,392 $2,499,721 0.8 

484,046,815 20,696,409' 4.3 

21,425,654 0 0 

147,204,321 0 0 

$947,524,182 $23,196,130* 2.4 

P 

* Approximately $19M in Revenue is from Digital ESSX Service - 85, which was 
grandfathered on 12/30/88. 

Source: 1) Total Revenues: Bellsouth Market Basket Summaw of AMual Revenues 
filed with the North Carolina Utilities Commission. 

2) Obsoleted Revenues: Compiled by matching service revenues from 
Bellsouth's Market Basket Summarv of Annual Revenues with obsoleted 
services listed in BellSouth's North Carolina General Subscriber Services 
Tariff (GSST). 



n 

Tariff 
Section 

4103 

I107 

\lo8 

4112 

4113 

BELLSOUTH 
North Carolina GSST Obsoleted Services 

Services Name/Description 

Basic Local Exchange Service 
Joint User Service 
Thrifty Caller Service 
Message Rate Service 
Outgoing O n l y  Service 
Coin Telephone Service 
Booths & Special Mounting Arrangements 
Telephone Answer Service Facilities 
Concentrator - Identifier Unit 
AUTOTAS Answering System Concentrator 
Central Office Non-Transport Service Offerings 
ESSX Service - SMDR 
Centrex - CO Service . 
ESSX-1 Service 
Automatic Call Distribution - ESS 
DID to Customer - Premises 
Secretarial Service In-Dialing Arrangements 
ESSX - 1 Service 
Electronic Tandem Switching 
Miscellaneous Ess Features 
ESSX S, M & L Custom Management Features 
ESSX S , M & L - 8 5  
Digital ESSX Service - 85 
Electronic Tandem Switching 
Prestige Communications Package 
Prestige Single Line Service 
Prestige Deluxe Service 
Digital ESSX Service - SMDI 
Customized Dialing Packages 
ESSX ISDN Service 
Miscellaneous Service Arrangements 
Group Emergency Alerting & Dispatching System 
Municipal Emergency Reporting Service 
Arrangements for Night, Sunday and Holiday Service 
Custom Calling Services 
Central Office Local Area Network Service 
Key Telephone System 

Date 
Ibsoleted 

03/26/85 
‘09/13/92 
12/09/95 
12/ 09/95 

10/15/80 

04/17/81 
09/01/82 

02/ 03/93 
03/ 02/ 77 
12/ 19/79 

12/ 08/ 82 
12/08/82 
08/28/85 
08/28/85 
08/28/85 
01/28/87 
12/30/88 
12/ 30/ 88 
12/30/88 
07/25/90 
07/25/90 
08/05/92 
04/28/93 

09/ 28/94 

06/30/70 
01/ 01/ 80 
12/24/80 
06/23/86 
06/23/93 

Current ~ 

Revenue 

$3,616 

$456 
$15,834 

0 
0 

$1 61 
0 

$159,263 
$2,885 

0 
$3,953 

0 
$2,400 

$234801 
$19,321,945 

0 
$257,448 
$120,900 
$5,417 
$32,509 

$337 
$9,851 

C 
$13 

$2.79f 
$2,32 
$1,00E 
$7,434 



, . 
* '  

Tariff 
Section 

4114 

4115 

4118 

4119 

A120 

4122 

A123  

A124 

A129 

A130 

Services NameDescription 

Auxiliary Equipment 
Private Line Sampling Arrangement 
ESSX-1 Customer Premises Attendant Services 
Connections of Terminal Equipment and 
Communications Systems 
Recorder Coupler Equipment 
Telephotograph Equipment 
Voice Connectivity Arrangement 
Alarm Detection Equipment 
Dictation Recording 
Connectivity Arrangements - Voice 
Public Address/ Loudspeaker 
Long Distance MTS 
Enternrise Service 

~ ._. _ _ ~  ~~~ 

Wide Area Telecommunications Service 
WATS Extension Stations 
Combined 800 Service" 
Extended Community Calling 
Metro Connection Plan 
Customer Pavment Plans 
&X Term Piyrnent Plan 
Sharing and Resale 
ELS Sharing/Resale Thrifty Caller Service 
Emergency Reporting Services 
911 Non-Unique Equipment 
E911 PSAP Equipment 
E911 Service Features 
E911 Service Features and PSAP Equipment 
E911 Number Services 
Data Transport Service 
FLEXSERV - Digital Access Cross-Connect 
Equipment for Disabled Customers 
Outright Sale/ Month-to-Month Option 

** Rates lowered in pending tariff filing, to be effective 06/01/96. 
Revisions as recently as 12/09/95. 

Date 
Ibsoleted 

03/.03/82 
09/02/81 

03/29/72 
12/31/80 
121 31 / 80 
12/ 31 / 80 
12/31/80 
12/31/80 
12/31/80 

06/27/87 

06/20/68 
01 / 01 / 94 

12/09/95 

11/28/90 

01/01/84 
11/16/05 
09/04/86 
07/03/90 
10/20/93 

05/05/93 

Current 
Revenue 

$116 
0 

$1,642 
$6,126 
$6,380 
$7,474 

0 
$5,897 

0 

$1,897 

$9,500 
$133,866 

$1,238,678 
$524,626 
$585,6QC 

$487,185 

$1,675 



BdLLSOUTH 
TELECOMMUNICATIOXS. NC. 

GEORGIA 
ISSUED: May 30.15'96 - BY: Pmidmt - Georgia 

Atlana Georgia 

n 

GE\iETUL SUBSCRIBER SERVICE TARIFF Firs Revised Page434 
Canccls Original Pagc 4 3  

EFFECTIVE: July I ,  1996 

A112. OBSOLETE CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS 
A112.28 Digital ESSP Service -Vintage II (Cont'd) 
A112.28.11 Optional Service Features (Cont'd) 
M. Mwellanc~lr  Feanves (Cont'd) 

1. ~ a t a  and charga (conrd) 
b FearurrsfCont'd) 

(41) Code Reminion IO NXX assigned to 
976,900.21 1.3 1 1.51 1.71 1. and 8 I I smices'  

(a) PerNciworkAcccrr 

@) Per Main Suaion Lme 
(42) Flat Rate Caller ID, Pa Lmc, 

Non-Elccmnic Telephone Sets'' 
(a) ESSX' Service-VS 
(b) ESSX' Service-S 
(c) ESSX' Stnice-M 
(d) ESSX' Senice-L 

Reg- 

(43) Flat Rate Caller IDJor Elccvonic Telephone Sets" 

fa) (kind) 
(b) ( D c l d )  
(c) w-3 
(a bssna 

(44) able  N-bU Delivery Blodriag - Per W' 

Tam Payment Plan 
Monthly Rate 

3 6 6 0  84 1nst.llrtion 1 
Cbsrge Month Months Months Months USOC 

s- s I- s. s- RA7 

5.00 7 s  5.00 450 
5.00 6.00 350 3.25 
5.w 5.w 3.00 2.75 
5.00 4.w 1.15 2.00 

(a) PaActivation 
Note 1: 
Note 3: 
Note 3: 

M i c e  charges in Section A4. of  is Tariff do not apply. 
Requires customer provided terminal equipment 
This fcanue is provided subject to the availability of facilities. 

RA4 

400 CLlEL 
3.00 CLlEL 
1.50 CLIEL 
1.75 CLlEL 

Monthly 
Rate usoc 
s NA 



SOUTHERN BELL TUEPHOhF 
AND -GRAPH COMPANY 

GEORGIA 
ISSUED: Seutemkr 26.1995 f i  

B Y  President ~ Georgia 
Atlanta. Georgia 

GENERAL SUBSCRIBER SERVICE TARIFF Original Page 434 

EFFEClTVE: Octobcr 26,1995 

A112. OBSOLETE CENTRAL OFFICE NON-TRANSPORT SERVICE 
OFFERINGS 

A112.28 Digital ESSX@ Service - Vintage ll (Cont'd) 
Al lU8 .11  Optional Service Features (Cont'd) 

M. Miscellaneous Feauurs (Cont'd) 
1. Rates and Charges (Cont'd) 

a Fuuurcs (Cont'd) 
(41) Code Reseiction IO NXX assigned to 

976.900.211.311.5il. 7 l l . d S l l  wruicer' 
Term Payment Plan 

Monthly Rate 
Installation 1 36 60 84 

Chprge Month Months Months Months USOC 
(a) Per Network Access Register 
@) Per Main Statim Line 

(42) Flat Rate Caller ID, Per Line. 
Non-Electronic Telephone Sets2.' 
(a) ESSX' Service-VS 
@) ESSX' Service-S 
(c) ESSX" Service-M 
(d) ESSX" Service-L 

(43) Flat Rate Caller ID, Per Line, 
Electronic Telephone SCIS'.~ 
(a) E S S P  Savice-VS 
(b) ESsx4savicc-s 
(c) ESSP S 4 c e - M  
(d) E S ~ S c r v i c e - L  

(4.4) Calling Number Delivery Blocking - Pcr Call' 

s- s- 

5.00 7 5 0  
5.00 6.00 
5.00 5.00 
5.00 4.00 

5.00 7-50 
5dM 600 
5.00 s.00 
5.00 4.00 

s s- s- RA7 (0) 

- RA4 (0) 
co)m 

5.00 4.50 4.00 CLlEL (0) 
350 3.25 3.00 CLlEL (0) 
3.00 2.75 250 C L E L  (0) 
2.25 2.00 1.75 CLlEL (0) 

tO)rr) 

5.00 450 4.00 CLlLL (0) 
350 3.25 3.00 CLlLL (0) 

2 7 5  2.50 CLlLL (0) 3.00 
2.25 200 1.75 CLlLL (0) 

(0) 

(a) PcrActivation 
Note 1: 
Note 2: 
Note 3: 

Savice charges in Section A4. of this Tariff do not apply. 
Requires customer provided tmninal quipmenL 
This feature is provided subject to Ole availability of facilities. 

Monthly 
Rate usoc 



BELLSOUTH 
. TELECOMMUNICATIOSS, MC. 

GEORGIA 
ISSUED: Mav 30.1996 

GESERAL SUBSCRIBER SERVICE TARIFF First Revised Page 368 
Cancels Original Page 368 

EFFECTIVE: July 1, 1596 , .  ~~~~~~~ 

BY President - Georgia 
AtIan4 Georgia 

A112. OBSOLETE CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS 
A112.27 Electronic Tandem Switching Features (Conrd) 

A112373 Rata (Coot'd) 
E. Facilities Adminisnation' 

I .  Service Establishment Charge 

(a) Common Equipmms each 
@) 

2. Cmual Ofiice Equipment 

Facilities Adminisuation and Control Common 
Equipmens cach 

Nonruurring 
Charge usoc 

s- NA 

NA 

Term Payment Plan 
Monthly Rate 

Installation 1 36 60 84 
C h i r p  Month Months Months Months USOC 
Y19.00 u10.00 S325.00 S328.00 S315.00 CHX 
1n.00 l3.M 202s 20.15 20.05 FA2 

(a) Common Equipmens each' 
@) Facilities Adminisuation 

and Control Common 
EquipmmS ca&h 

3. Prcmixs Equipment' - A112.28 Digital ESSY? Service - Vintage I1  
(Obsoleted 10-26-95; Type 4) Sen ice rates and charges in this section are available for inward activit). of existing sub%- i:-- 
only as specified following. Not available for new service or entire moves of existing service to new locations. 
obrokrcDccRuks 
I. 
2 

lnwpd activity for Digia E S S X  service - V i e  U will be allowed. 
mgit~~ E S S X * ~ C C  - V i e  u arbDaibcrr &tk nmntb-twnoatb poymcnc option will bedlowed m mrint.irr 
cbdrrcrvis+d-nnSd 12-31-96. 
On a pior m 12-31-% Digital ESSX' &a - Vintage U month-tmnomh s u b s a i i  mur* cithm, I) oollv~~ thcu 
attire Digitai F.Sw scrvice aocaunt to MultiSm- service or MultisaV PLUS' xrvia 8s described in A1220 and 
A12.21 rcrpenivety of this Tariff; or 2) subscribe to an altrmatc scrvice 
Digital ESSX service - Vintage I1 subscribers who have a portion of their exisling wrvia unda a month-to-month 
paymen: option and a ponion of their existing service unda  a Tam Payment Plan may tunain under the NCS and 
charges outlined in this Section of this Tariff until such a time that the Tcrm Payment Plan associated with the Common 
Equipment expires or until 120 1/96. 
The subvritu a n  plsoe thcir month-to-month rates under rates and charges equivalent to their Common Equipment 
Tarn Payment Plan. 
Should the subrcn'ber elm not to convcn their month-to-month rates and charges to the Tam Pryment Plan, they may 
raruin on thc month-to-month rdtes and charges until the Common Equipment coumcl cxpirrs or until 12/3 1%. 
Upon expintion of the Tmn Payment Plan associated with the Common Equipment 01 no later than 12/31/96 if the 
Tcrm Payment Plan cxpirn prior to that date. the Digital ESSF m i c e  -Vintage 11 s u h i  must e i thq  1) convert 
to MultiScrv' service or MultiSm PLUS' xrvicc as outlined in A12.20 and A1221 rrSpnivcly of this Tarirr; or 2) 
subscribe ta an rftanate service. 

For Network Management Capabilities y+ Seaion A32 ofthii Tariff. 
One a n d  ofiia common equipment is rcquimi m cmnubon . with the h i s h i i  of cidm 
or both b. and c. following. 
Compatible customer-provided premises equipment is q u i d  in conreah with 1.b. 
preadmg. 

3. 

Note 1: 
Note 2 

N o t e 3  



SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF 
ANDTELEGRAPH COMPANY 

GEORGIA - ISSUED: September 26.1995 
B Y  President - Georgia 

Atlanta, Georgia 

Original Page 368 

EFFECTIVE October 26,1995 

A1 12. OBSOLETE CENTRAL OFFICE NON-TRANSPORT SERVICE 
OFFERINGS 

A112.27 Electronic Tandem Switching Features (Cont'd) 
AllZ.273 Rates (Cont'd) 

E. Facilities Adminisaation' 
1. Service Establishment Charge 

(a) Common EquipmenL each 
(b) 

2. Cenhal Office Equipment 

Facilities Administration and Conwool Common 
Equipmenk each NA 

Term Payment Plan 
Monthly Rate 

Installation 1 36 60 84 
Charge Month Months Months Months USOC 

(a) Common Equipment each' S419.00 $370.00 $325.00 $320.00 $315.00 CHX 
(b) Facilities Administration and 

Control Common Equipment. 
each 157.00 23.40 2015 20.15 20.0s EA2 

3. ~emises  Equipment3 - A i  12.28 Digital ESSXQ Service - Vintage II 
(Obsoleted 10-26-95, Type 4) Service rates and charges in this section are available for inward activity of existing 
subscribers only as specified following. Not available for new service or entire moves of existing service to new 
locations. 
0bsoleoccnce Rules 
1. 
2. 

3. 

Inward activity for Digital ESSP d c e  - Vintage If will only be allowed under a Tam Payment Plan. 
Digital E S S P  d a  - Vintage II subscribas under the month-to-month payment option will be allowed to 
maintain their service at month-to-month raws until 12-31-%. 
On or prior to 12-31-% Digital ESSX@ sewice - Vintagc If month-to-month rubscriber;s must either. I )  convert 
their entire Digital E S S P  service account to MuItiServ' service or MultiServ PLUS service as described in 
A1220 and A12.21 respectively of this Tariff: or 2) subscribe to an alternate service. 
Digital E S P  service - Vintage If subscribers who have a podon of their existing service under a 
month-to-month payment option and a ponim of their existing service under a Term Payment Plan may remain 
under the rates and charges oullied in this Section of this Tariff until such a time that the Term Payment Plan 
associated with the Common Equipmcntexpircs or until 12/31/96. 
llu subscriber can place thcir month-to-month rates under rates and charges quivalent to their Common 
Equipment T~rm Payment Plan. 
Should the subscriber elect not to conven their month-to-month rates and charges to the Term Payment Plan, 
they may mMin on the month-to-month rates and charges until the Common Equipment contract expires or 
until 12/31/96. 
Upon expiraton of the Term Payment plan associated with the Common Equipment or no later than 12/31/96 if 
the ~ c r m  Payment ~~anexpi rcs  prior to that date, &.Digital E S S P  service - Vintage subscriber must either; 
1) cmwa to MuftiSav service 01 MultiServ PLUS scwlce as outlined in A12.20 and A1221 respectively of 
this Tariff; or 2) sulxcribe to ~ l l  alternate service. 

Note 1: 
Note 2: 

Note 3 

For Network Management Capabilities see Section A32. of this Tariff. 
One mwl offrce common cqu ipmt  is requirrd in comUCtion with the fumishiig of 
either or both b. and c. following. 
Cmparible cunomcr-pvided premiws quipment is nquired in connection with 1 .b. 
pnccding. 

S a v v s  Mark of BellSouth Corpaaoon 
Savue Mark of BellSouth Corpmuon 

@0(3012 

(0) 
(01 
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EFFECTl\T: lune 16. - 1996 

A112. OBSOLETE SERVICE OFFERINGS - CENTRAL OFFICE 
NON-TRANSPORT SERVICE OFFERINGS 

A112.28 Digital ESSXQ Service -Vintage I I  (Cont'd) 
AI 12.28.2 Regulations (Cont'd) 
U. Digital ESSX' m i c e  subscriben with ntcs and chats applicable out of A I  12.34 of this Tariff may subscribe to fuolrcs 

provided s indicatcd in A I  1228.2. of this Taziff but not o f f d  in AI  12.34. of this Tariff. 
V. 

W. 

X. 

Digital ESSX' ynicc  subwribcn with mcs and charqa applicable out of A I  12.34. of this Tmff  wishing to add or change 
fcarwcs m u u  apply nonrecurring charges provided as indicatcd in A I  12.28.2. of this TanK 
Fcmrcs followcd with I arc wiquc to thc DMS-100 switch and t h o x  with II arc unique to the SESS switch 
Call Rerum. Call Trscing. Rcpear Dding. Calling %me Display. and Callcr ID M 3ptional S m i c c  Fcaxum lincd in 
A I  1228.12. Thae farurcs rquirc the implcmcncuion of Common Channcl Signaling S y n r m  a 7  (CCS7) inlo the network 
and m y  havc limited avulabiliry Thac will only operdtc intcmfiicc on loul u l l r  onginmg and rummating within 
Cmuai O f i c a  quipped with CCS7. These f a r e s  will opcnte inmoficc prior to implcmcnmon of CCS7. l%hcrc funucs 
will not work on an onginating basis with Company provided Public and h i - P u b l i c  Tclcphone Scrvicc pap-linc m i c e .  
Toll Tmni~ls .  T W  and some Rcmotc Switchinp Lmions .  
Thc Companv will dclivcr all numbm. subjen to rcchniul l~rnifations, including tclcphonc numbas rwciued with 
Non-Published Listin4 Semicc as ducnbed in Section A6. of this Tanff. 

L Digital ESSX' MICC subscribers ordering Assumed Dial '9 must use nation tcnninal equipment rhu udlitcs d d  tonc 
multi-frequency (DTMF) signaling. 

.a. For every Digital ESSX' scryicc main station linc cxtendcd into a Forc ip  Exchange, thc Digital ESSX. ~cryicc s u b u r i k  
must tcrminatc a Digital E S S P  X~YICC main sration line in IJX cxchanpc in which thcu common quiprncnt is locucd. Digital . 
ESSX' icrvicc man smtion lincs cxtcndcd into a Foreign Exchangc do not apply loward thc four !inc minimum. 

This feature allows a customcr to rcmpomly prcvcnt mc mimiss ion  of .h customers Dirc~tory S u m k  and'or Direcrop 
Namc and L ~ U S  conuol their avulabilq LO t.hc calcd ?any 
Thc m s m i u i o n  of thc Dirmoy  Sumbcr andlor Directory Namc can bc lcmporanly prevented on an as needcd basis by 
dialing a preassigned =as codc prior ta making a all This action mua be rcpearcd each h e  a call is nude to prevent lhc 
nansmission of the D i m s o y  Number andlor D i m r y  Name. 
Calling Number Ddivay  BlocLmg - P a  W1 is provided s u b j a  tp ivUlabiliy of tuilities where tcchnially feasible. The 
c4cnpmy assumes DO liability fa ;od will k hcld hvmlca tmm any i t l s o m p l t i b ~  of thccusmmctr CPE In &am 
wisfmody wicb the network feuurc described herein 

This ftatwc enables d n  cunomm ta prevent thc mnmission of thcir Dirmory N m b a  and/or Dircnoy Name on all 
ourpoing ulls plvcd 6om thc a s o r n e t s  linc. Calling Numbcr Delivery Blocking - Pcrmracnt is in openoon on a 
continuous basis. 
If the prassigncd aceas code for Calling Numbcr Delivery Unblocking is dialed on a linc rhu is provisioned with Calling 
Number Delivery Blockmg - PmrunenL the Directory Number and/or Dircctoy Name will k dclivmd. 
Calling Number Ddivay  Blockmg - Permanent is available upon r q u a  to Qmcsdc violcDsc inmention agencies, m t c  
and wuny dcppmwno of human l ~ u l c c  shcltm and Mhcr such agenda their a n p l o y m  and v o h ~  or individuals 
v k  it is mifud b~ thc pmonrl &cry of thew cmployen or indivtduls will k jtopudixd vnthouc blccbg. 

AB. Calling Numbcr D e l i v y  Blocking ~ Pcr Call 

A C  Crui Number De(ivcy Bbdring - pamvlrnt 

AllZ.ZS.3 Dcfinitioar 
ACCESS CODE RESlRlCnON GROUP (ACRG) 
An ACRG will dlow d o n s  (assigned to thu ACRG) acms to prcdcfmcd facilitia Stloon accrss to facilities is rcmicled 
by tbc &on ACRG assignment ta rbc predefined facilities Up to eight ACRGs M be c s U b l i  by rhe Company for uch 
P U P .  
ACCESS LIMS TO CUSTOMER PROVIDED FEATUWS 
Tbir fcaapc allows dial access horn Digital ESSX' service for conncctioo to cIII1oIDa pmvidcd fcmva (Rcsordcd 
Telcphonc Dicmioa, Dd Code Sending Equipment and Loudspcaka PwS). 
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June 7,1996 

Mr. Walter L Thomas, Jr., Secretary 
ALABAMA PUBLIC SERVICE COMMISSION 
RSA Union Building 
100 North Union Street 
Montgomery, Alabnrnn 361 04 

VIA HAND DELIVERY 

He: ATAT'S Intervention in BellSouth's 
Amendment to Contract Service ArranEcments Tariff /4 

Dear Walter: 

. .  1 enclose herewith the original and fourteen copies of the n c 
Mot,oneSusarndrjForHearieg of At&T of the South Central. States. Inc. I -  

ff you have my questions regarding the enclosed Petition and Motion, please givc mc a 
call. 

CS Wfec 
Enclosures 

i cc: 
! 

Judge Carl L. Evans 
D. Ow(n Blake. Jr., Esquire 
Roxande Douglas, Elquire 
Patrick Wingo 

CHAD S. WACWER 

000016 



BEFORE THE 
ALABAMA PUBLIC SERVICE COMMISSION 

AMENDMENT TO CONTTUCT SERVICE 1 
ARRANGEMENTS TARIFF FILED BY ) 
REl.I.SO~JTH TELECOMMUNICATIONS, MC. ) DOCKEI‘ NO: 

AT&T of the South Central States, Inc. (“ATaT”) holds statewide certificates of 
c0nvenienc.e~ and necessity from the Alabama Public Service Commission (“Commission”) which 
are on filc with the Commission. On May 9, 1996, BellSouth Telecommunications, Inc. 
(“nelISottth”) filed a pmpoaed tariff which wodd modify regulations govemirig customer specific 
contract Scrvicc Arrangements: (A copy of‘ReWSouth’s covcr letter to the proposed tariff which 
identifies the  amended tariff p&es is nttnchrd hereto) The tariff filing does or rnay affect the 
Xveniies md  expenses ofAT&T. Accordingly, AT&T requests authority to intervene as n party i n  
this proceeding since it rnay be nffected by any orclcr entered herein. 

AT&T hirther requests that the Comtnisrion suspend RelISouth‘s tariff filing pursuant to 
Paragraph 13.06 ofthe Commission’x Order in Docket Numhcrs 24499,24472.24030 and 24865, 
dated Septemhr 20, 1995, and AT&T reqttests that BellSouth’s said tariff filing be set for hearing. 
Insupport of its request for suspension and for hearing;AT&T stntcs as follows: 

I .  BellSouth’s current tariff regulations governing customer spcific Contract Service 
Ammgements providc thiit Contrxct Service Arrangcments are nvailablc on”certain” of QcllSouth’s 
services. The tariff amendment proposed by nellSouth eliminntcs the list of services subjcct to 
Contrbct Service Arrangements and the proposed tariff would allow customer specific pricing “in 
competitive situations on i I I  tariffed services”. 

2. Bellsouth’s existing tnrifl‘ provides that Contract Service Arrangements shall bc priced 
at rates which will not bc less than BellSouth’s incremental costs for all elements BellSouth’s 
proposcd tariff provides that such services may be priced bclow netlSotilhls cost with Commission 
npprovol. 

3. DellSouth’s proposed tariff would enable BcllSouth to price similarly situatwl cttstonlcrs 
at diffcmnt ratas; for oxample. residential customers. At tllc sane time. BcllSouth is required to 
makc these sane services available to comptitoa at wliolesalc discount rates. The proposed tariff 
should be Mlenped lo onsure chat BellSouth cannot put a “price squeeze” on competitors by IIK o f  
the proposed tntiff. 
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Hay 8, 1996 

Hr. Valter L. Thomas, Jr. 
Secretary 
Alabama Public Service Comlssion 
Post Office Box 991 
Hontgomery, Alabama 36101-0991 

Dear Hr. Thomas! 

Attached is a proposed tariff modifying the regulations governing customer 
specific Contract Service Arrangements.. The current tariff in both the 
General Subscriber- Services Tariff and the Private Line Services Tariff lists 
the services on vhich Contract Service Arrangements are authorized. This 
proposal eliminates the listing of individunl services; thus, alloving 
customer specific pricing in competitive situations on all tariffed serviccs. 

This change is needed in order to be responsive to our customers i n  the 
present competitive environment. No revenue Impact analysis has been 
artemptcd. 

This proposed tariff revision is to become .effective June 10, 1996. 

Attachments 
General Subscriber Services Tariff 
AS., Seventh Revisod Page 18 
Private Line Services Tariff 
85:. Third'Reoised Page 3 
85.. First Revised Page 4 

900 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL / RESALE 

Section 1 -Table of Contents 

Proprietary 

All contents of this document are subject to a joint Non-Disclosure 
Agreement. This document is proprietary to AT&T, and may not be 
reproduced in any form by any entity. For additional copies, contact the 
SABR Document Manager by calling 404-750-8873. 

Section 

1. Table0 f Conte nts 

2. Usina The SABR Document 
What Is The SABR Document 
How To Use The SABR Document 
Which Industry Version To Use 
Differences From The Industry Standards 
SABR Document Revision 
Who To Contact 

3. AT&T's Business And Billina Princioles 
Overview 
Business And Billing Principles 

4. Mechan ized Billina Reau ireme nts 
Overview 
CABS Format 
SECAB Format 

5. Before A Bill Can Be Sent 
Sending A Mechanized Bill For The First Time 
Changing From One Version to Another In A Mechanized Format 
Changing From Any Established Mechanized Format To Another 
Financial Assurance - Access Bill Certification Process - 

.. . .. - .. . . 

6. 
Overview 
Preferred Medium 
Sending Data Transmission Via Connect:Direct 
Sending A Paper Bill 
Sending A Tape Or Diskette 

Version 2/July 1,1995 AT&T - PROPRIETARY Page 1 
(Use Pursuant to Company Instructions) 



STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

P s s  

7. nts For I oca1 I Re& 
Overview 
PIC Charges 
Bill Structure 
Account Level 
Jurisdiction 
Miscellaneous Category 
Statistics 
Phrase Codes 

8. 
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STANDARD ACCESS BILLING REQUIREMENTS 
FOR LOCAL I RESALE 

Section 2 - Obtainina And Usina The SABR Document 

What Is The SABR Document 

The STANDARD ACCESS BILLING REQUIREMENTS (SABR) for 
Local / Resale document was created to enable ATBT and the billing 
entity to efficiently manage their access billing data and financial 
transactions. The SABR document provides the billing entities with the 
AT&T billing requirements where AT&T enters the local market via 
resale. 

The scenario termed "Resale" is as follows: 
AT&T takes the customer's order and forwards it to the 
incumbent LEC. 
The incumbent LEC then bills AT&T for the end user's 
basic service, calling features (i.e., call waiting, call 
forwarding, etc.) and possibly a per message or minute 
charge. 
AT&T bills the end user. 
The end user's service remains unchanged and continues to 
receive dial tone from the incumbent LEC. 

1. 

2. 

3. 
4. 

How To Use The SABR Document 

AT&T expects charges for Local /Resale billed to AT&T to be rendered as 
an access bill. The SABR Document is to be used in conjunction with 
the industry standard guidelines for access billing. These standard 
guidelines are Carrier Access Billing System (CABS) and Small Exchange 
Carrier Access Billing (SECAB). To order any of these documents, 
please call 908-699-5800 or 1-800-521-2673 and use the following 
reference information: 

CABS VOLUME 1 - 

CABS VOLUME 1A - 
CABS VOLUME 2 - 
CABS VOLUME 3 - 
CABS VOLUME 3A - 
CABS VOLUME 4 - 
CABS VOLUME 5 - 
SECAB - 

- SR OPT - 001868 CARRIER BILLING 
GENERAL 
INFORMATlON 

PHRASES 
SR BDS - 001869 

SR OPT - 001871 
SR OPT - 001872 
SR OPT - 001873 
SR OPT - 001874 
SR BOS - 001875 
SR BDS - 001856 

PHRASE CODES AND 

SERVICE EXHIBITS 
BDT RECORD LAYOUTS 
BDT EDITS 
DATA ELEMENTS 
MEET POINT BILLING 
SECAB DOCUMENT 

Version ZJuly 1, 1995 AT&T - PROPRIETARY Page 1 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 2 - Obtaining And Usinq The SABR Document, continued 

Which Industry Version To Use 

Both CABS and SECAB have an established change management 
structure. CABS Versions change twice a year. While AT&T can 
accommodate the billing of CABS Versions 19.0 or higher, AT&T expects 
the billing entity to work toward the current industry version. SECAB 
usually issues a new version once a year. AT&T can only accommodate 
one SECAB Version at any time. Therefore, the billing entity must adhere 
to the current industrv version and implementation dates, plus additional 
requirements as defined in this document. 

Differences From The Industry Standards 

If the billable components of the Local I Resale service are not cared for 
in the current industry standards of CABS or SECAB, AT&T expects the 
billing entity to identify the differences. AT&T will then assess how those 
differences should be billed and provide billing documentation to the 
billing entity. 

SABR Document Revision 

The SABR revisions will be developed as warranted by AT&T. 
All changes to these requirements will be updated and verbally 
communicated to the billing entity. 

who To Contact 

i Questions andlor comments concerning this document can be referred 
to the following: i 

SABR Document Manager 
500 North Point Parkway, FLOC 81816 
Alpharetta, GA 30202. 
Telephone (404) 750-8873 

Version 2IJuly 1, 1995 AT&T - PROPRIETARY Page 2 
(Use Pursuant to Company Instructions) 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL / RESALE 

Section 3 - ATBT'S Business And Billina PrinciDles 

Overview 

The following are the business and billing principles which should be 
used when billing to AT&T. 

Business And Billing Principles 

1. AT&T expects to receive timely and accurate billing. 
"Timely" is defined by the following: 

0 Access bills must be received no later than ten (1 0) 
calendar days of the Bill Date and twenty (20) days prior to 
the Payment Due Date. If AT&T receives the bill after 
ten (IO) days from the Bill Date, the Payment Due Date will 
be extended by the number of days the bill is late. 

The Payment Due Date is provided on the bill and must 
be thirty (30) calendar days from the Bill Date. The 
Payment Due Date should be a business day. If not, 
then the Payment Due Date should reflect the following: 

If the Original 
Pavment Due Date is: 
Saturday Preceding Business Day 
Sunday Following Business Day 
Bank Holiday on Monday Following Business Day 
Bank Holiday on Tuesday, Preceding Business Day 
Wednesday, Thursday, Friday 

Change Date To: 

NOTE: If a company's tariff denotes a different timeframe, the 
dates should be reflected accordingly. 

2. Payment will be made thirty (30) days from the Bill Date, or 
twenty (20) days from receipt of the bill, whichever is greater. 

P 

Version ZJuly 1, 1995 AT&T - PROPRIETARY Page I 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL 1 RESALE 

Section 3 - AT&T'S Business And B illina PrinciDles. cont inued 
Business And Billing Principles, continued 

3. Payment will be made through Electronic Funds Transfer. 

4. All billing entities are required to report NEW or DELETED 
mechanized bill activity. This information should be sent to AT&T 
thirty (30) calendar days prior to the effective date of the Billing 
Account Number (BAN) changes. Please use NEW AND/OR 
DELETED BILL LIST Form (Exhibit 1) to supply the information in a 
standard format. 

Information should be sent to: 
Robyn Aubrey 
500 North Point Parkway, Room B1612 
Alpharetta, GA 30202 

5. The Originating Company Code or State Level Company Code 
must be provided to the AT&T Company Coordinator thirty days 
prior to testing so it may be added to AT&Ts internal tables. 

6. Billing Account Numbers (BANS) may contain up to thirteen (13) 
alpha-numeric characters. The BAN, once established, should 
remain the same each month. AT&T requires thirty (30) days 
written notice prior to changing a BAN. In a mechanized format, 
the BAN should not contain embedded spaces or low values. 

7. Switched access minutes of use are billed in arrears of the Bill 
Date. (Le., For a 4-1-93 Bill Date, minutes of use on the 
bill would normally be for the period 3-1-93 thru 3-31-93.) 

8. The invoice should be received within ten days of the Bill Date. 
In a mechanized format, the Invoice Number must not have 
embedded spaces or low values. 

9. The Bill Date should always be present on a bill, be the same 
month after month, be a valid calendar date, and should not be 
more than one year old. In a mechanized format, the Bill Date 
should not contain spaces or non-numericvalues. 

0 

Version ZJuly 1,1995 AT&T - PROPRIETARY Page 2 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

. .  
Section 3 - AT&T'S Bus iness And B illina Princioles. cont inued 
Business And Billing Principles, continued 

10. Billing detail data should reflect what was provided by AT&T in 
the provisioning process via the Access Service Request (ASR) 
or ordered via contract. 

11. Facility Monthly Access Charges are billed in advance of the Bill 
Date. (Le., For a 4-1-93 Bill Date, Facility Monthly Access 
Charges on the bill would normally be for the period 4-1-93 thru 
4-30-93). 

h 
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NEW AND/OR DELETED BILL LIST 

COMPANY 
CODE 

EXlIlBIT 1 

TON BILLINGNO. 
FG ICUST. CODE 

I COMPANY NAME: 

COMMENTS 

CONTACT NAME: 

CONTACT TELEPHONE NUMBER 

MAY 1995 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

. .  
Section 4 - Mechanized BillingReau iremen& 

Overview 

The following denotes AT&T's requirements for a mechanized bill which 
are not contained in the industry standards. 

CABS Format 

1. Any "From" Date should be less than the associated "Thru" Date 
and neither date can contain spaces. 

When the Company Code is not a State Level Company Code, 
the State Identification should be the state from which charges 
were incurred. 

2. 

3. The bill must contain at least one detail record. 

SECAB Format 

1. 

2. 

All data denoted as IC preference is required. 

Any "From" Date should be less than the associated 'Thru" Date 
and neither date can contain spaces. 

3. The SECAB Inventory and Rating information for a Facility 
Bill will be provided monthly. 

4. In a multiple state or multiple EC environment, the State 
Identification on the Face Page (SCFACI) Record should be 
populated with XX. This indicates the amounts on Summary 
Pages 1-3 (SCSUMI, SCSUM2 and SCSUM3) Record represent 

SCSUM5) Records. 
the sum of multiple Summary Pages 4 and 5 (SCSUM4 and - 

Version 2, July 1, 1995 AT&T - PROPRIETARY Page 1 
(Use Pursuant to Company Instructions) 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section ntinued 4 - M e c w d  B illina Reau irernents. co 
SECAB Format, continued 

5. The mechanized records should be sent in the following sequence. 
(All records have been denoted, however they should be sent only 
when the production of the record is applicable as described in the 
SECAB document.) 

RECORD 

SCFILE 
SCHEAD 
SCFACI 
SCFAC2 
SCFAC3 
SCFAC4 
SCSUMI 
SCSUM2 
SCSUM3 
SCDSSI 

SCSUM4 ROUP BY COMPANY - SCSUM4, 
SCSUM5 GSUM5, SCDSS2, SCSUM4, 
SCDSS2 SUM5 SCDSS2, etc ... 

SCADJI 
SCOCCl 
SCUSGI 
SCFCTR 
SCCKTL 

SCSPCI R IP BY CIRCUIT CHARGE - 
SCSPC2 CSPC1, SCSPC2, SCSPC3, SCSPCI, 
SCSPC3 CSPC2, SCSPC3, etc ... T 

SCSURG 
SCTAXI 
SCENDI 
SCEND2 

Version 2, July 1, 1995 AT&T - PROPRIETARY Page 2 
(Use Pursuant to Company Instructions) 000029 



STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Sending A Mechanized Bill For The First Time 

When the billing entity wants to begin billing in a mechanized format, a 
testing period is required before the first mechanized bill can be 
accepted. Each type of service which will be billed should be represented 
on a test tape and go through the testing process before that service is 
billed. Three months of correctly formatted bill data in a mechanized 
format that complies with the requirements set forth in this document 
should be received during the initial testing period. Testing results will be 
provided to the billing enti i ,  who is then expected to make all 
associated corrections before sending additional test data. 

Changing From One Version To Another In A Mechanized Format 

When billing in the CABS format, there are no testing requirements when 
moving from one CABS Version to another. 

When billing in the SECAB mechanized format, one month of correctly 
formatted bill data that complies with the requirements set forth in this 
document should be received during the testing period before converting 
to a new version. 

Changing From Any Established Mechanized Format To Another 

When the billing ent i i  wants to change from one format to another 
(Le., SECAB to CABS) a testing period is required before the first 
mechanized bill in the new format can be accepted. Each type of service 
which will be billed should be represented on a test tape and go through 
the testing process before that service is billed. Three months of correctly 
formatted bill data in the new format which complies with the requirements 

Testing results will be provided to the billing enMy, who is then expected 
to make all associated corrections before sending additional test 
data 

set forth in this document should be received during the testing period. - 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE - Section 5 - Before A Bill Can Be Sent 

Financial Assurance - Access Bill Certification Process 

i 

The billing entity will participate in the Access Billing Certification Process 
through the formation of a joint Process Management Team. This billing 
certification process utilizes Process management techniques and 
Statistical Process Controls (SPC) to establish both quality and financial 
assurance controls throughout AT8T and the other company's billing 
processes. This approach establishes metrics throughout the access 
provisioning and billing process to provide information on process 
performance and financial performance, These metrics identify where 
failures and defects are occurring throughout the process. The billing 
entity has sole responsibility for billing accuracy. The following denotes 
the principle components of the Access Certification Process: 

- Measurement Svstems - The in-process metrics allows the 
billing entity to self-identify the quality of the access billing and 
provisioning processes. The outputs of the measurements 
systems can be used to detect abnormal fluctuations and eliminate 
the cause. 

Sumlier Quality Certification - The initial and subsequent reviews 
evaluate procedures, controls, measurements and documentation 
related to access provisioning and billing. This will ensure the 
billing entity processes are performing and producing output 
reports according to AT&Ts requirements. 

- 

- Sianed ODeratina Aareement - Upon completion of the Supplier 
Quality Certification, an operating agreement will be signed by 
officers of both companies to establish and concur in the ongoing 
operational methodology. 

Chanae Manaaement Process - This is an ongoing notification and 
documentation process which identifies and documents all 
changes to access billing and the associated measurements 
system. Documentation of the most current processes must be in 
place at all times. 

- 
T, 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 5 - Before A Bill Can Be Sent, continued 
Financial Assurance - Access Bill Certification Process, continued 

- Bill Period Closure -The process by which AT&T and the billing 
entity jointly agree to close a specific access billing period to all 
further analysis and financial transactions. The agreement 
signifies: 

- All billing has been rendered for the specific period. 

All financial adjustments have been processed. 

All unsupported monthly access charges have been verified 
and resolved. 

The process performance measurements are: - Detailed Certifications - In-Process Measurements 
- Process Performance Measurement - Flows for all Bill impacting Processes 

Control Charts indicating Process Performance 
Pareto Diagrams reflecting Root Causes 
Reports of Financial Impact of Defects 

- - 
- 
9 Reports of Process Improvements 

.. . 

. -. -..>- 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 6 - Sendina A R ill 

Overview 

This section describes how to send a bill formatted using the CABS or 
SECAB specifications. The physical requirements for providing 
mechanized billing data to AT&T via electronic data transmission, 
cartridge (cassette), reel tape, or diskette are provided. 

Preferred Medium 

It is AT&T’s preference to receive billing data via electronic data 
transmission. Connect: Direct (formerly known as NDM - Network Data 
Mover) is AT&Ts preferred medium. If Connect: Direct is not available, 
the following other mediums can be used until Connect: Direct is 
established by the billing entity. It is AT&T’s expectation the billing entity 
will work towards eventually using Connect: Direct. 

Sending Data Transmission Via Connect: Direct 

SETUP 

Any billing entity with Connect: Direct capability via a switched 56kb or 
T1.5 lines should contact their AT&T Company Manager to begin 
negotiations for data transmission. Based on negotiations with each 
billing entity, the AT&T data centers will be responsible for originating the 
calls for data transmission via switched 56kb or T I  .5 lines. If a billing 
entity has an established NDM link with AT&T, that link can be used for 
LocallResale billing transmission if the location and applications are the 
same for the existing link. Otherwise, the AT&T Company Manager 
should be contacted to negotiate a new link or application for the data 
transmission. - 
When sending test data, notification of the test data transmission should 
be made to the Testing Coordinator by calling 404-750-7736. 

c: 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

n Section 6 - Sen- B ill. cont inued 
Sending Data Transmission Via Connect: Direct, continued 

REQUIREMENTS FOR TRANSMISSION 

r- 

1. 

2. 

A T I  .5 or 56kb circuit to Gateway for Connect: Direct is required. 

AT&T/Alpharetta must have the billing entity's Connect: Direct 
Node ID and corresponding VTAM APPL ID. Any changes to the 
billing entity's Connect: Direct Node ID must be communicated to 
the AT&T Company Manager no later than 21 days before the 
changes take effect. 

The AT&T/Alpharetta's Connect: Direct Node ID of "NDMATTA4" 
and VTAM APPL ID of "NDMAlTA4" must be in the billing entity's 
software. 

. .  

3. 

4. AT&T/Alpharetta will supply RACF ID and password. 

VOLUMUDATASET LABEL FORMAT 

The format for Volume Label and Dataset Label 1 & 2 should be used as 
described further in this section. 

/--- 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

n Section 6 - Sendina A Bill. continued . 
Sending Data Transmission Via Connect: Direct, continued 

DATASET NAME FORMAT 

The following dataset format should be used as applicable: 

r' 

1. Production Dataset - CABS Format 
AF25.AXXXXYYY.AZZZ.DDDEE 
AF25. =JOB NAMING CONVENTION 

AXXXX = NUMERIC COMPANY CODE 
YYY = LEC REMOTE 
.Azu = RAO (REVENUE ACCOUNTING OFFICE) 

.DDD =.BDT (BILLING DATA TAPE W/or 
W/O CSR) 

CSR (CUSTOMER SERVICE 
RECORD) 

EE = 01 (BILL PERIOD) (optional) 
thru 

31 (BILL PERIOD) (optional) 
or 

GA (US Postal-State Code) 

or 

2. Test Dataset - CABS Format 
AF25.ATEST.AXXXX.DDD 
AF25.ATEST. = JOB NAMING CONVENTION 

AXXXX = NUMERIC COMPANY CODE 

W/O CSR) 
DDD = .BDT (BILLING DATA TAPE Wlor 

or 

RECORD) 
CSR (CUSTOMER SERVICE 

3. Produdion Dataset - SECAB Format 
AFSC.AXXXXYYY.AO00.SECAB 
AFSC. =JOB NAMING CONVENTION 

A M X X  = NUMERIC COMPANY CODE 
YYY = ALPHA COMPANY NAME 

4. Test Dataset - SECAB Format 
AFSC.ATEST.XXXXXX.SECAB 
AFSC.ATEST=JOB NAMING CONVENTION 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 6 - Send ina A B i l l .  cont inued 
Sending Data Transmission Via Connect: Direct, continued 

Sending A Paper Bill 

Paper bills should be sent to the following addresses: 

Paper bills thru US Mail: 

Paper bills sent overnite 

Sending A Tape Or Diskette 

AT&T PREFERENCE 

AT&T 
Caller Service 6908 
Alpharetta, GA 30239-6908 
ATTN: AC&R Access Bill Coordinator 

AT&T 
500 North Point Parkway 
FLOC B1404 
Alpharetta, GA 30202 
ATTN: AC&R Access Bill Coordinator 

If billing data is provided via magnetic tape, AT&T's preference is 
cartridge (cassette) tape. If billing data is provided via diskette, AT&T's 
preference is a 3-112 inch diskette, but a 5-114 inch diskette is acceptable. 

DISKETTE FORMAT REQUIREMENT 

When billing data is provided via a diskette, a carriage return and line 
feed delimiter (which are not included in the 250 byte record) should be 
provided at the end of each record, 

TAPE DATA REQUIREMENTS 

. The dataset serial number on the first header record of the IBM standard 
tape label must have the same format described further in this section. 

P 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

/'. Section 6 - Send ina A B ill. continued 
Sending A Tape Or Diskette, continued 

TAPE QUALITY 

P 

Cartridge (cassette) and reel tapes purchased for eventual presentation 
to AT&T should be of high quality. Specifications should be made to the 
suppliers that: 

Each reel of tape should be 100% tested at 20% or better 
"clipping " level and full width certified permanent error free at final 
inspection. 

AT&T reserves the right to destroy a tape that has been.detennined to 
have unrecoverable errors. AT&T also reserves the right to replace a 
tape with one of equal or better quality. 

TAPE LABEL DESCRIPTION 

Tape labels must conform to IBM OSNS Operating System Standards. 
Refer to the IBM Standard Labels Manual (GC26-3795-3) for additional 
information. IBM standard labels are 80-character records recorded in 
EBCDIC, odd parity. The first four characters identify the labels: u Volume label 

HDRl and HDR2 
EOVl and EOV2 

EOFl and EOF2 

Data set header labels 
Data set trailer labels (end-of-volume 

for multi-reel files) 
Data set trailer labels (end-of-data-set) 

The HDRl, EOVI, and EOFl labels use the same format; the HDR2, 
EOV2, and EOF2 labels use the same format. 

TAPE PACKAGING REQUIREMENTS 

Where magnetic tape shipping containers are transported in freight 
compartments, adequate magnetic field protection is provided by a 
typical 6-inch distance from any magnetic field generating device 
(except a magnetron-tape device). There are many shipping 
containers on the market, but only those with internal insulation 
material have been found to prevent damage. The outside of the shipping 
container should be clearly marked with the sending company name, 
contact and return address. 
CAUTION: Tape canisters should not be used. I 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 6 -Sending A Bill. continued 
Sending A Tape Or Diskette, continued 

TAPE DESCRIPTION 

Cartridge (cassette) and reel tapes must be 9-track, odd parity, 
6250 BPI, group coded recording mode, extended binary-coded 
decimal interchange code (EBCDIC). 

Billing data tapes produced according to the CABS BOS must have the 
following record and label standards. The dataset serial number on the 
first header record of the IBM standard tape label must also have the 
following same format. 

Record length: 225 bytes (fixed length) 
Blocking factor: 84 records per block 
Block size: 18,900 bytes per block 
Labels: Standard IBM Operating System 

Billing data tapes produced according to the SECAB must have the 
following record and label standards. The dataset serial number on the 
first header record of the IBM standard tape label must also have the 
following same format. 

Record length: 250 bytes (fixed length) 

A single 6 digit serial number must appear on the external (flat) surface 
of the tape for visual identification. This number must also appear in 
the "dataset serial number field" of the first header record of the IBM 
standard tape label. This serial number should consist of the 
character 'V followed by the reporting location's four digit Originating 
Company Code and a numeric character chosen by the sending 
company. The external and internal label must be the same. 

The dataset name must appear on the flat side of the reel and also in 
the "data set name field" on the first header record of the IBM 
standard tape label. 

The sending company's name, address, and contact should appear on 
the flat side of the cartridge or reel. 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

c Section 6 - Sendina A Bill. continued 
Sending A Tape Or Diskette, continued 

WHERE TO SEND THE TAPE OR DISKETTES 

Tapes or diskettes should be sent to one of the following address: 

Test AT&T 
500 North Point Parkway 
FLOC 811048 
Alpharetta, GA 30202 
ATTN: Access Bill Testing Coordinator 

Production - 
Tapes 

Production- 
Diskettes 

Overnite 
Delivery 

AT&T 
300 North Point Parkway 
FLOC 217M01 
Alpharetta, GA 30202 
AlTN: AC&R Access Bill Coordinator 

AT&T 
Caller Service 6908 
Alpharetta. GA 30239 
ATTN: AC&R Access Bill Coordinator 

AT&T 
500 North Point Parkway 
FLOC 81404 
Alpharetta, GA 30202 
AlTN: AC&R Access Bill Coordinator 

RETURN OF THE TAPES 
) - 

Mail-in tapes which provide access charge billing data to AT&T will not 
be returned to the billing entity. 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

c Section 6 - Sendina A Bill. continued 
Sending A Tape Or Diskette, continued 

STANDARD VOLUME LABEL FORMAT (VOL 1) 

E L D  NAMF 

Label Identifier (3 bytes) 

CONTENTS 
The characters "VOL" identify this label 
as a volume label. 

Label Number (1 byte) 

Volume Serial Number 
(6 Bytes) 

Reserved (1 byte) 

VTOC Pointer (1 0 bytes) 

Reserved (1 0 bytes) 

Reserved (1 0 bytes) 

Owner Name and 
Address Code (1 0 bytes) 

Reserved (29 bytes) 

The relative position of this label within 
a set of labels of the same type; it is 
always a 1 for the IBM standard volume 
label. 

A unique identification code, normally 
numeric characters (000001-999999), 
but may be alphanumeric: if fewer than 
six characters, must be left -justified. 
This same code should also appear on 
the external (flat) surface of the volume 
for visual identification. 

Reserved for future use - must be 
recorded as zero. 

Direct-access volumes only. This field 
is not used for tape volumes and should 
be recorded as blanks. 

Reserved for future use - should be 
recorded as blanks. 

Reserved for future use - should be 
recorded as blanks. 

Indicates a specific customer, person, 
installation, department, etc., to which 
the volume belongs. Any code or name 
is acceptable. 

Reserved for future use - should be 
recorded as blanks. 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL / RESALE 

n Section 6 - Sendina A Bill. continued 
Sending A Tape Or Diskette, continued 

STANDARD DATA SET LABEL 1 FORMAT (HDR1, EOVl, EOFI) 

FlFl D NAMF 

Label Identifier (3 bytes) 

7 

Label Number (1 byte) 

Data Set Identifier 
(1 7 bytes) 

Data Set Serial Number 
(6 bytes) 

CONTENTS 

Three characters that identify the label 
are as follows: 

HDR Header label (at the beginning of 

EOV Trailer label (at the end of a tape 
volume, when the dataset 
continues on another volume) 

EOF Trailer label (at the end of a 
dataset) 

a dataset) 

The relative position of this label within 
a set of labels of the same type; it is 
always a 1 for dataset label 1. 

The rightmost 17 bytes of the .data set 
name (includes GnnnnVnn if the data 
set is part of a generation data group). 
If the dataset name is less than 17 
bytes, it is leff-justified and the 
remainder of this field is padded with 
blanks. 

The volume serial number of the tape 
volume containing the dataset. For 
multivolume data sets, this field 
contains the serial number of the first 
volume of the aggregate created at 
the same time. The serial number can 
be any six alphanumeric characters. 
normally numeric (000001-999999). 
If the number of characters is fewer 
than six characters, the code must be 
left-justified and followed by blanks. 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

n Section 6 - Sendina A Bill. continued 
Sending A Tape Or Diskette, continued 
STANDARD DATA SET LABEL 1 FORMAT (HDR1, EOVl, EOF1). continued 

FlFl D NAME 

Volume Sequence Number 
(4 bytes) 

CONTENTS 

A number (0001-9999) that indicates 
the order of volume within the 
multivolume group created at the 
same time. This number is always 
0001 for a single volume data set. 

Data Set Sequence Number 
(4 bytes) 

A number (0001-9999) that indicates 
the relative position of the dataset 
within a multi-dataset group. This 
number is always 0001 for a single 
data set organization. 

If the data set is part of a generation 
data group, this field contains a 
number from 0001 to 9999 indicating 
the absolute generation number (the 
first generation is recorded as 0001). 
If the data set is not part of a 
generation data group, this field 
contains blanks. 

Generation Number (4 bytes) 

Version Number of 
Generation (2 bytes) 

Creation Date (6 bytes) 

If the data set is part of a generation 
data group, the field contains a 
number from 00 to 99 indicating the 
version number of the generation (the 
first version is recorded as 00). If the 
dataset is not part of a generation 
data group, this field contains blanks. 

Year and day of the year when the 
data set was created. The date is 
shown in the format byyddd where: 

b = blank 
yy = year(00-99) 
ddd = dPy(001-366) 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

/-. Sect ion 6 - Sendina A Bill. cont inued 
Sending A Tape Or Diskette, continued 
STANDARD DATA SET LABEL 1 FORMAT (HDR1, EOVI, EOFI), continued 

FlFl n NAME CONTFNTS 

Expiration Date (6 bytes) Year and day of the year when the 
dataset may be scratched or 
overwritten. The data is shown in the 
format byyddd where: 

b =blank 
yy = year (00-99) 
ddd = day (001-366) 

Data Set Security (1 byte) A code number indicating the security 
status of the data set is as follows: 

Block Count (6 bytes) 

System Code (13 bytes) 

Reserved (7 bytes) 

0 No password protection. 
1 Password protection. 

Additional identification of the 
dataset is required before it can 
be read, written, or deleted 
(ignored if volume is 
RACFdefined). 

3 Password protection. 
Additional identification of the 
dataset is required before it can 
be read, written, or deleted 
(ignored if volume is 
RACFdefined). 

This field in the trailer label shows the 
number of data blocks in the dataset 
on the current volume. This field in 
the header label is always zeros 
(000000). 

Unique code that identifies the system. 

Reserved for future use - should be 
recorded as blanks. 

- 
. ..: 

;. 
.. . 
.. ~. 

.. . 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

/4 Section 6 - Sendina A R ill. cont inued 
Sending A Tape Or Diskette, continued 

STANDARD DATA SET LABEL 2 FORMAT (HDR2, EOV2, EOF2) 

IBM standard data set label 2 always follows data set label 1 and 
contains additional information about the associated data set. 

CONTENTS 

Label identifier (3 bytes) Three characters that identify the label 
are as follows: 

Label Number (1 byte) 

Record Format (1 byte) 

HDR Header label (at the 
beginning of a dataset) 

Trailer label (at the end 
of a tape volume, when 
the dataset continues on 
another volume) 

EOV 

EOF Trailer label (at the end 
of a dataset) 

The relative position of this label within 
a set of labels of the same type; it is 
always a 2 for dataset label 2. 

An alphabetic character that indicates 
the format of records in the associated 
dataset 

F Fixed length 
V Variable length 
U Undefined length 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 6 - Sendina A Rill continued 
Sending A Tape Or Diskette, continued 
STANDARD DATA SET LABEL 2 FORMAT (HDR2, EOV2, EOF2), continued 

n 

FlFl I3 NAME 

Block Length (5 bytes) 

Record Length (5 bytes) 

CONTFNTS 

A number up to 32760 that indicates 
the block length, in bytes. Interpretation 
of the number depends on the following 
associated record format in Field 3: 

Format F - Block length (must be a 
multiple of the logical record length in 
Field 5) 

Format V - Maximum block length 
(including the 4-byte length 
indicator in the block) 

Format U - Maximum block length 

A number that indicates the record 
length, in bytes. Interpretation of the 
number depends on the associated 
record format in Field 3, as follows: 

Format F - Logical record length 

Format V - Maximum logical record 
length (including the 4-byte length 
indicator in the records) 

Format U - Zeros 

/-- 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL / RESALE 

n Section 6 - Sendina A Bill. continued 
Sending A Tape Or Diskette, continued 
STANDARD DATA SET LABEL 2 FORMAT (HDR2, EOV2, EOF2), continued 

FlFl D NAMF 

Tape Density (1 byte) 

Data Set Position (1 byte) 

JoblJob Step 
(1 7 bytes) 

CONTENTS 

A code indicating the record 
density of the tape, as follows: 

Recording Density 

DEN Value 9-e 
3 1600 (PE) 
4 6250 (GCR) 

PE - is for phase encoded mode 
GCR - is for group coded recording 

mode 

A code, indicating a volume switch, 
is as follows: 

0 - No volume switch has occurred 

I - A volume switch previously 
occurred 

Identification of the job and job step 
that created the dataset. The first 8 
bytes contain the name of the job, the 
ninth byte is a slash (4, and the final 8 
bytes contain the name of the job 
step. 

Tape Recording Technique 
(2 bytes) 

A code or blanks indicating the tape 
recording technique used. This field is 
recorded as blanks for 9-track tape. 
The only technique available for 
9-track tape is odd parity and no 
translation. 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 6 - Sendina A B ill. cont inued 
Sending A Tape Or Diskette, continued 
STANDARD DATA SET LABEL 2 FORMAT (HDR2, EOV2, EOF2), continued 

CONTFNTS 

Control Characters (1 byte) A code indicating whether a control 
character set was used to create the 
dataset and the type of control 
characters used: 

A - Contains ASCII control characters 

M - Contains machine control 
characters 

b - Contains no control characters 

Reserved (1 byte) Reserved for future use - recorded 
as blanks. 

A code indicating the block attribute 
used to create the dataset 

Block Attribute (1 byte) 

Reserved (8 bytes) 

Checkpoint Data Set 
(1 byte) 

Reserved (32 bytes) 

B - Blocked records 

S - Spanned records 

R - Blocked and spanned records 

b - No blocked and no spanned records 

Bytes 40-42 reserved for future use 
-should be blanks. Bytes 43-47 (3420 

creating tape unit. Blank for other units. 

In VS2-Release 2, this byte contains the 
Identifier character C if the data set is a 
checkpoint data set; the byte is blank if 
the data set is not a check point data 
set or in other releases of VS systems. 

Reserved for future use - should be 
blanks. 

tape units only) serial number of % 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 7 - SDecific Reau irements For L oca1 I Resa le 

Overview 

The existing Carrier Access Billing System (CABS) Billing Output 
Specifications (BOS) documents provide guidelines for how to render a 
bill. Additional information that is required to be uniquely identified on 
the paper bill and provided for on the mechanized bill when rendering a 
CABS formatted bill with Local I Resale charges is denoted in this 
section. 

PIC Charges 

Chargeslcredits for Primary lnterexchange Carrier (PIC) change charges 
should be billed separately from the Local / Resale bill. The PIC bill 
should denote the PIC charges are for Local I Resale. Contact Amy 
Linzey at 512-343-5366 to set up billing. 

Bill Structure 

The bill should use the same structure as documented in CABS for a 
Switched Access Bill. The Rate Category would denote "Miscellaneous" 
on paper. For a mechanized bill, the IO-35-20-xx records would be used. 

Account Level 

_ e  i 

The paper bill should uniquely identify the type of bill being rendered as 
"Local / Resale". For a mechanized bill, a unique Type of Account value 
should be provided. This field should be populated with the 
following value: Q Local. 

Jurisdiction 

Wherever throughout the paper bill where "Jurisdiction" is identified, it 
should denote "Local" (rather than Interstate, Intrastate, etc.). For a 
mechanized bill, the following new value for the Jurisdiction Ind should be 
populated: value 9 - Local. 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

P Sect i o n 7 -  Soec ific Reau irements For Local I Resale. cont inued 

Miscellaneous Category 

The following descriptions should be used on paper to denote the service 
or feature being billed. Associated values have also been provided for a 
mechanized format and should be used under the Miscellaneous 
Elements. 

-.. 

3A 
4A 
5A 
6A 
7A 
8A 
9A 
OA 
1B 
2B 
38 
I C  
2 c  
3 c  
4 c  
5 c  
6C 
7c 

9 c  
oc 
I D  
2D 
3D 
4D 
5D 
6D 
7D 
8D 
9D 
OD 
1E 
2E 
3E 

/-. 4E 
5E 

ac 

Private Line - Signal Grade 
Private Line - Data Grade 
Private Line -Voice grade 
Line - First (Non PBX) 
Line -Additional (Non PBX) 
Trunk - First (PBX) 
Trunk -Additional (PBX) 
DAL (Master Line Only) 
Alarm Circuits and Services 
Prison Services 
Coin Service 
Voice Mail 
Touch-tone 
Hunting - Normal 
Hunting - Circular 
Hunting - Preferred Normal 
Hunting - Preferred Circular 
DID - Number Group (Initial) 
DID - Number Group (Subsequent) 
Directory Listing 
Non-Published Number 
Non-Listed Number 
Yellow Pages 
Calling Card 
Quote Service (Hotel Billing) 
Maintenance of Service Charge 
Call Forwarding 
Call Forwarding - Busy 
Call Forwarding - No Answer 
Call Forwarding - Remote 
Call Forwarding - Combination 
Call Forwarding - Selective 
Call Waiting 
3-Way Calling 
Speed Calling - 8 Numbers 
Speed Calling - 30 Numbers 

.. . .. . .. . 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Sect irernents For Loca I I Resale. cont inued ion 7 - Soecific Requ 
)4 

Statistics 

The following descriptions should be used on paper to denote the 
statistical breakdown of the service or feature being billed. Associated 
values have also been provided for a mechanized format and should be 
used under the Statistics Element. 

3A 
4A 
5A 
6A 
7A 
8A 
9A 
OA 
1B 
28 
38 
1c 
2c  
3c 
4c 
5c 
6C 
7c 
8C 
9c 
oc 
1D 
2D 
3D 
4D 
5D 
6D 
7D 
8D 
9D 
OD 
1E 
2E 
3E 

Private Line - Signal Grade 
Private Line - Data Grade 
Private Line - Voice grade 
Line - First (Non PBX) 
Line -Additional (Non PBX) 
Trunk - First (PBX) 
Trunk -Additional (PBX) 
DAL (Master Line Only) 
Alarm Circuits and Services 
Prison Services 
Coin Service 
Voice Mail 
Touch-tone 
Hunting - Normal 
Hunting - Circular 
Hunting - Preferred Normal 
Hunting - Preferred Circular 
DID - Number Group (Initial) 
DID - Number Group (Subsequent) 
Directory Listing 
Non-Published Number 
Non-Listed Number 
Yellow Pages 
Calling Card 
Quote Service (Hotel Billing) 
Maintenance of Service Charge 
Call Forwarding 
Call Forwarding - Busy 
Call Forwarding - No Answer 
Call Forwarding - Remote 
Call Forwarding - Combination 
Call Forwarding - Selective 
Call Waiting 
3-Way Calling 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE - Section 7 - Soec ific Reauirements For Local I Resale. continued 

Statistics, continued 

4E 
5E 

Speed Calling - 8 Numbers 
Speed Calling - 30 Numbers 

Phrase Codes 

t 
2' 

YO1 
YO2 
YO3 
YO4 
YO5 
YO6 
Y10 
Y11 
Y12 
Y13 

n Y14 
Y15 
Y16 
Y17 
Y18 
Y22 
Y23 
Y24 
Y25 
Y26 
Y27 
Y28 
Y29 
Y30 
Y31 
Y32 
Y33 
Y34 
Y35 
Y36 
Y37 
Y38 

n Y39 
U78 

The following additional phrase literal (phrase codes for a mechanized 
bill) should be used to adjust or bill fractional amounts. 

Adjustment of Alarm Circuits and Services 
Fractional Charge for new Alarm Circuits and Services 
Fractional Amount for disconnected Alarm Circuits and Services 
Adjustment of Prison Services 
Fractional Charge for new Prison Services 
Fractional Amount for disconnected Prison Services 
Adjustment of Private Line - Signal Grade 
Fractional Charge for new Private Line - Signal Grade 
Fractional Amount for disconnected Private Line - Signal Grade 
Adjustment of Private Line - Data Grade 
Fractional Charge for new Private Line - Data Grade 
Fractional Amount for disconnected Private Line - Data Grade 
Adjustment of Private Line - Voice Grade 
Fractional Charge for new Private Line - Voice Grade 
Fractional Amount for disconnected Private Line - Voice Grade 
Adjustment of tine - First (Non PBX) 
Fractional Charge for new Line - First (Non PBX) 
Fractional Amount for disconnected Line - First (Non PBX) 
Adjustment of Line - Additional (Non PBX) 
Fractional Charge for new Line -Additional (Non PBX) 
Fractional Amount for disconnected Line -Additional (Non PBX) 
Adjustment of Trunk - First (PBX) 
Fractional Charge for new Trunk - First (PBX) 
Fractional Amount for disconnected Trunk - First (PBX) 
Adjustment of Trunk -Additional (PBX) 
Fractional Charge for new Trunk -Additional (PBX) 
Fractional Amount for disconnected Trunk - Additional (PBX) 
Adjustment of DAL (Master Line Only) 
Fractional Charge for new DAL (Master Line Only) 
Fractional Amount for disconnected DAL (Master Line Only) 
Adjustment of Coin Service 
Fractional Charge for new Coin Service 
Fractional Amount for disconnected Coin Service 
Adjustment of Business Line Charges 

. 
. ., *... 

.. . . 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL / RESALE 

Section 7 - SDecific Reqgirements For Local / Resale. continued 
Phrase Codes, continued 

u79 
U80 
YO7 
YO8 
YO9 
Y40 
Y41 
Y42 
Y46 
Y47 
Y48 
Y49 
Y50 
Y51 
Y52 
Y53 
Y54 
Y55 
Y56 
Y57 
Y58 
Y59 
Y60 
Y61 
Y62 
Y63 
Y64 
Y65 
Y66 
Y67 
Y68 
Y69 
Y70 
Y71 
Y72 
Y73 
Y74 
Y75 
Y76 
Y77 

c Y78 
Y79 

Fractional Charge for new Business Line 
Fractional Amount for disconnected Business Line 
Adjustment of Voice Mail 
Fractional Charge for new Voice Mail 
Fractional Amount for disconnected Voice Mail 
Adjustment of Touch-tone 
Fractional Charge for new Touch-tone 
Fractional Amount for disconnected Touch-tone 
Adjustment of Hunting - Normal 
Fractional Charge for new Hunting - Normal 
Fractional Amount for disconnected Hunting - Normal 
Adjustment of Hunting - Circular 
Fractional Charge for new Hunting - Circular 
Fractional Amount for disconnected Hunting - Circular 
Adjustment of Hunting - Preferred Normal 
Fractional Charge for new Hunting - Preferred Normal 
Fractional Amount for disconnected Hunting - Preferred Normal 
Adjustment of Hunting - Preferred Circular 
Fractional Charge for new Hunting - Preferred Circular 
Fractional Amount for disconnected Hunting - Preferred Circular 
Adjustment of DID - Number Group (Initial) 
Fractional Charge for new DID - Number Group (Initial) 
Fractional Amount for disconnected DID - Number Group (Initial) 
Adjustment of DID - Number Group (Subsequent) 
Fractional Charge for new DID - Number Group (Subsequent) 
Fractional Amount for disconnected DID - Number Group (Subsequent) 
Adjustment of Directory Listing 
Fractional Charge for new Directory Listing 
Fractional Amount for disconnected Directory Listing 
Adjustment of Non-Published Number 
Fractional Charge for new Non-Published Number 
Fractional Amount for disconnected Non-Published Number 
Adjustment of Yellow Pages 
Fractional Charge for new Yellow Pages 
Fractional Amount for disconnected Yellow Pages 
Adjustment of Calling Card 
Fractional Charge for new Calling Card 
Fractional Amount for disconnected Calling Card 
Adjustment of Quote Service (Hotel Billing) 
Fractional Charge for new Quote Service (Hotel Billing) 
Fractional Amount for disconnected Quote Service (Hotel Billing) 
Adjustment of Maintenance of Service Charge . 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL / RESALE 

f i  Section 7 - SDecific 
Phrase Codes, continued 

Y80 
Y81 
Y82 
Y83 
Y84 
Y85 
Y86 
Y87 
Y88 
Y89 
Y90 
Y91 
Y92 
Y93 
Y94 
Y95 
Y96 
Y97 
Y98 
Y99 
uoo 
uo1 
u02 
U03 
UO4 
U05 
U88 
U89 
u90 
U06 
U07 
U08 

Fractional Charge for new Maintenance of service Charge 
Fractional Amount for disconnected Maintenance of service Charge 
Adjustment of Non-Listed Number 
Fractional Charge for new Non-Listed Number 
Fractional Amount for disconnected Non-Listed Number 
Adjustment of Call Forwarding - Busy 
Fractional Charge for new Call Forwarding - Busy 
Fractional Amount for disconnected Call Forwarding - Busy 
Adjustment of Call Forwarding - No Answer 
Fractional Charge for new Call Forwarding - No Answer 
Fractional Amount for disconnected Call Forwarding - No Answer 
Adjustment of Call Forwarding - Remote 
Fractional Charge for new Call Forwarding - Remote 
Fractional Amount for disconnected Call Forwarding - Remote 
Adjustment of Call Forwarding - Combination 
Fractional Charge for new Call Forwarding - Combination 
Fractional Amount for disconnected Call Forwarding - Combination 
Adjustment of Call Forwarding - Selective 
Fractional Charge for new Call Forwarding - Selective 
Fractional Amount for disconnected Call Forwarding - Selective 
Adjustment of Call Waiting 
Fractional Charge for new Call Waiting 
Fractional Amount for disconnected Call Waiting 
Adjustment of Speed Calling - 8 Numbers 
Fractional Charge for new Speed Calling - 8 Numbers 
Fractional Amount for disconnected Speed Calling - 8 Numbers 
Adjustment of Speed Calling - 30 Numbers 
Fractional Charge for new Speed Calling - 30 Numbers 
Fractional Amount for disconnected Speed Calling - 30 Numbers 
Adjustment of 3-Way Calling 
Fractional Charge for new 3-Way Calling 
Fractional Amount for disconnected 3-Way Calling 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 8 - Interim 6 illing 

Overview 

AT&T recognizes that the billing entity may need a short interim 
period in which bills need to be rendered in a format that is not 
documented in the industry standard guidelines. Time may be 
needed by both AT&T and the billing entity to make provisioning/ 
billing system changes and establish mechanized connections. 

During this interim period, the following documents AT&T’s 
minirnun requirements for rendering a Local I Resale bill. These 
requirements were developed in a manner to accommodate the 
creation of a manual paper bill. 

Contact the AT&T Company Manager for questions concerning the 
population of any fields. Refer to Section 6 for reference on where 
to send the bill. 

,--- 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE - 

Sample Bill - Page 1 

Company Name: 
Address: 

Company Code: 
BAN: 
Invoice: 
Bill Date: 

Billing Inquiries Contact Name 8 Number: 

Type of Service: Q - Local Jursidiction: 9 - Local State: 

Total Amount of Last Bill 
Payments Applied 
Adjustments Applied 

Total Balance Due 

BALANCE DUE INFORMATION 

DETAIL OF CURRENT CHARGES 

Usage Charges 
Other Charges and Credits 
Surcharges 
Taxes 

Total Current Charges 

Total Amount Due By MMM DD 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

Section 8 - Interim B Nina. cont inued 

Sample Bill - Page 2 

Company Code: 
Invoice: 
State: 

BAN: 
Bill Date: 
Page 2 

DETAIL OF ADJUSTMENTS APPLIED 

Adjustment Description: 

From & Thru Dates: 
Rate: Quantity: Amount: $ 
**t 

DETAIL OF OTHER CHARGES & CREDITS 

OC&C Description: 

From & Thru Dates: 
Rate: Quantity: Amount: $ /4 

f** 

DETAIL OF USAGE 
Office: From & Thru Date: 

Miscellaneous 
Service/Feature Description Quantity Rate Amount 

*tn 

DETAIL OF STATISTICS 

Office: From & Thru Date: 
1 

Miscellaneous 
ServiceIFeature Description Quantity Conv Access 

MOU MOU 
*- 

Repeat these sections as needed. More than one section can be put on one 
page. However a separate page(@ should be provide&for each state. 

c *.*** 
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STANDARD ACCESS BILLING REQUIREMENTS 
LOCAL I RESALE 

ntinued . .  co f l  

Sample Bill - Page 3 

Company Code: BAN: 
Invoice: Bill Date: 
State: Page 3 

DETAIL OF SURCHARGE 

Monthly Amount Usage Amount Other Amount 

Surcharge Description 
ttt 

DETAIL OF TAXES 

Monthly Amount Usage Amount Other Amount 

Tax Description 
*** 

n 

: : I _  
. > _ .  

Repeat these setiions as needed. More than one setiion can be put on one 
page. However a separate page@) should be providedfor each state. 

*tt** A 
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19th Floor 
227 West Monroe 
Chicago, IL 60606 
312 230-3550 

William L. West 
Access Vice Presdent 

k, 

October 4. 1995 

Mr. Dick Anderson 
Vice President - Interconnection 

Public and Operator Services 
BellSouth Telecommunications, Inc. 
45 10 Southern Bell Center 
675 W. Peachtree Street, NE 
Atlanta GA 30375 

Dear Dick: 

Re: Ordering and Provisioning of Wholesaled CPN Based Services 
P 

The attached document contains AT&T's recommendations for the Ordering and 
Provisioning and Sales and Service Support required for wholesaling Calling Party 
Yumber (CPN) based services. This letter is a follow-up to earlier requests to make CPN 
based services available on a cost-based wholesale basis, as specified in the FCC Order 
on Caller ID, CC Docket 91-281. 

These recommendations, based on the Joint Wholesale Market Trial of Toll Call Alert in 
California, represent an experimental guideline for the major business functions required 
to facilitate customer focused resale of CPN based services. They are specifically 
designed to assist Local Carriers to develop cost effective provisioning systems that will 
ensure customer satisfaction. The Wholesaled Services Team at AT&T is ready to work 
-ith your team to develop a mutually acceptable wholesaled services system. 

In responding to this request kindly identify the following: 
1. The person in your organization responsible for implementing wholesaled services. 
2. The date on which your company anticipates being ready to begin wholesaled 

provisioning of CPN services. AT&T is seeking service availability no later than 
January 1, 1996. 

P 
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Please respond to this request by October 18,1995. As you may know, AT&T has been 
meeting with the FCC on this issue. Since they expressed an interest in your position, a 
copy of your reply will be forwarded to the FCC as part of the record on Docket 91 -28 I .  

If you have any questions, please feel free to contact Jerry Miller at 404-8 10-3 154 or 
Chris Weekly at 404-8 10-3 122. 

Sincerely, 

cc: C. Paulus, AT&T 
P. Nelson, AT&T 

Attachment 
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AT&T FUNCTIONAL WHOLESALE BUSINESS RECOhlhlENDATIONS 

FOR 

REGIONAL HOLDING COMPANY WHOLESALE SUPPLIERS 

September 28,1995 

\VSREQLPD.SlrW 09-3-95 

Submitted by: 
Stephen K Wise 
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AT&T FUSCTIONAL WHOLESALE BUSLVESS RECO>l>lESDATIOSS 
FOR 

REGIONAL HOLDING COMPANY WHOLESALE SUPPLIERS 

1.0 EXECbTIVE SUMMARY & HISTORY OF THE WHOLESALE REQUEST 

1.1 Execu tive Sum mary 

AT&T is uniquely qualified to position the followiing Wholesale Requirements because of estensive 
esperience discussing the Wholesale Request with all the RHCs for more than two years in the last five-year 
period, and in having conducted a robust Joint Wholesale Market Trial testing the principals of Wholesaling 
Line Side Switch Features. These Functional Wholesale Business Recommendations deal trith Systems 
Infrastructure & Processes and Molesale Customer Senicing and Support issues. 

1.1.1 Funct ional Business Recommendatipnz 

peal l ime OrderinP: 
A Real Time Ordering Interface is essential to provide Wholesale Customers Operational Parity uith the 
RHC's o m  Retail Marketing Channel in matching the End User due date commitments and error control. A 
batch file transfer interface will create customer senice effecting liabilities. 

Orderinp Fleribilih.: 
The Ordering Interface should support enhanced activih reporting, and senice arrangement provisioning 
flesibility. This would permit wholesale customers to more efficiently comply with End User Customer 
comples senice requests, such as Ordering multiple features for a single customer line, or ordering a single 
feature for multiple lines of the same customer, etc., using only one Wholesale Ordering Transaction. 

Additionally, there should be a Wholesale Order Pending Order File (POF) function to build in additional 
order control mechanisms necessary for ensuring the level of end user customer service. This function would 
be maintained by AT&T and the RHC Wholesale Suppliers. 

A Real Time Ordering Interface would obviate this recommendation. With a Batch File Transfer Interface, 
this issue becomes extremely important. 

Verifiable. whole&&&p,p lier CPM C o m d  lance: 
This is a matter of importance which may require significant modifications to the current internal RHC 
systems architecture that supports the sales and service of the local loop services business. These 
modifications should ensure CPNI (Customer Proprietary Network Information) protection of Reseller 
senices data that End Users purchase from companies like ATBrT. Wholesale data CPNI compliance could 
be accomplished by "MASKING" wholesale services data from being visible to the RHC's oun retail 
marketing channel, while still being available to critical RHC Nehvorlt Management groups. 

00006'7 



A AT&T FUXCTIONAL WHOLESALE BUSLVESS RECOAIJIEXDATIOSS 
FOR 

REGIONAL HOLDLYG COMPANY WHOLESALE SUPPLIERS 

1.1.1 Funct ional Wholesale Bus’ mess Recomme ndations (Cont . .  d h  

Service Ro  vider Chanre R o c  edures: 
A service provider change procedure “like the PIC change process,” appears to provide the most customer 
focused means of accommodating end users who choose to change service providers. This c p e  of change 
procedure permits the end user to place one order nith the new service provider. The ne\v senice provider 
submits only one record. When the new providers record is received and processed, it will automatically 
displace the existing service provider of record. 

W%olesale Suoolier Process Suooort Reauirementr: 
The RHC Wholesale Suppliers should be prepared to provide Ordering, Wholesale Billing and Product 
Maintenance support. Product operation information, e.g., TSD’s (Technical Service Descriptions) and 
support \\ill also be required, similar to the npe  of infomation switch vendors provide the RHCs when the 
RHCs purchases snitch features. This product information should, as well, include how the feature operates 
and interacts with other features and switch components within the RHC network. 

Wholesale Supplier hours of operation for wholesale customer support need to be negotiated when the hours 
of operation for the Wholesale Supplier do not match the hours maintained by the Wholesale Customer. 

- 
1.2 Estorv o f AT&T ‘I Whole- 

In 1991, AT&T Consumer Communications Services, Consumer Long Distance SBU (Strategic Business 
Unit) began visiting the RHCs to open adialogue involving Wholesaling. This effort was sponsored under 
the POLARIS ( Earticipation Qf L E C  / AT&T &sidential Integrated Services ) Project name. 

The proposal focused on a new product, LDCW (Long Distance Call Waiting). By not being an embedded 
service, LDCW offered an opportunity to test this business opportunity with little or no risk to the existing 
embedded base of RHC services. 

Other Consumer services considered for exploration, development and Wholesaling to AT&T CCS would be 
the same or similar to esisting Custom Calling, Vertical Services Product Family or the CLASS (Custom 
Local Area Signaling Services ) Product Family. 

/-. WSREQLPDSKW 09.1-95 1 
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AT&T FUNCTIONAL WHOLESALE BUSINESS RECOMMENDATIOKS 
FOR 

REGIONAL HOLDING COMPANY WHOLESALE SUPPLIERS 

1.3 JJa I ' in 

For more than hvo years in the last five yean, AT&T has been discussing the Wholesale Request uith the 
RHC community. In h s  process, we learned of the issues and concerns each of the RHCs espressed. This 
ho\vledge enabled AT&T to clearly understand the business questions to be answered and the market 
principals and assumptions that had to be proven or disproved, in order to respond to these RHC issues. 

The Joint Wholesale Market Trial, Experimental &sign & Esecution, were uniquely designed to specifically 
determine answers to a number of questions about Wholesaling, raised by many of the RHCs. Notably. the 
questions AT&T, and OUT co-participating RHC, Pacific Bell, felt we needed to answer were: 

Understand The Imolications O f  Offerine . Wholesale Services: ComDetirion /Market Growth 
- Measure Market Growth - Marketing Channel Cornpetifion and Performance 
- Competitive Impact On End User Satisfaction 

Evaluate wholesale I nfrastructure. Swtems. Sen-icine and Information Rea uired For Successful 
Introduction Of Wholesale S ervicu - Assess Modified CARE Ordering Plaqarm - CPM (Customer Roprietav Network In formation) Rotection Requirements - Determine R a d u a  Information and Support Required 

Follo\\+ng is publicly releasable information about the results of the ATBT I Pacific Bell Joint Wholesale 
Market Trial. The basic business principals of Wholesaling and Market Response will be reponed here. 

These reported findings have been derived from a trial results report, jointly developed by both ATBT and 
Pacific Bell. What is reported here is not the exact wording of the jointly developed report. What is provided 
here is AT&T's position on what the Jointly developed repons means from the "AT&T as Wholesale 
Customer" perspective. 

1 
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AT&T FUNCTIONAL WHOLESALE BUSIXESS RECOM3IEXDATIONS 
FOR 

REGIONAL HOLDING COMPANY WHOLESALE SUPPLIERS 

1.3.1 Understand The Imnlications Of Offerinc Wholesale Senices: Cornroetition / Market Growth 

This set of measurements was designed to understand if multiple marketing channels would accelerate gro\\th 
in the market for local loop features. We needed to understand how the market would respond to having 
choices of service providers. And we needed to ho\v  how new marketing entities would perform in selling 
these services, when measured by customer satisfaction. We measured these results in two categories. 
hfarkei Growth and Markeiing Channel Performance - Effectiveness & Efficiency 

$farket Growth: 
Basic market principals sugsested that the market for line side senices d l  goo\\ with the introduction of 
additional senice providers, that growth is driven by multiple promotions and increased awareness associated 
with multiple vendors.. The results of the Joint WholesaleMa&t Trial results suppon the principal. These 
assertions were tested in the follo\\ing two disciplines. 

.. Price Co- I '  

As one might expect, when competition is introduced to a market not formerly served by multiple service 
providers, do\\n\vard pressures come to bear on the price of senices offered. Through careful testing, we 
observed that price competition had a statistically significant impact on the product take rates, and market 
grO\\th. 

ional Prom- 
What mi& be also espected in a novly competitive market is that nith the introduction of additional deliven 
channels, each conducting their onn advertising, product promotions and marketing campaigns, the general 
product awareness level increases in the msrket. As product awareness increases through the increased 
marketing promotions, the product market penemtion rates increase as well. 

We observed statistically significant results proving that the market grows with the additional promotions 
that occur with multiple marketing channels engaged in marketing. 
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AT&T FUXCTIOXAL WHOLESALE BUSLVESS RECO~IhIENDATIOSS 
FOR 

REGIONAL HOLDLYG COMPANY WHOLESALE SUPPLIERS 

1.3.1 Understand The Implications Of Offering Wholesale Senices: Competition / Market Growth (Cont'd) 

Channel Performance - Effectiveness and Efficienn-: 
It had been suggested by a number of RHCs that new marketing entities entering the local loop business. 
selling these line side features, would have difficulty doing so. As a result, these new participants would 
generate end user confusion. It had also been argued that the end user market would become confused if the). 
were forced to begin choosing who to use as their service provider for these scnices. Both areas were tested 
and measured with conclusions following. 

End User Customer Satisfaction: 
The introduction of competition, giving the end users a choice of service providers, does not create end user 

nfsenice u r o v u  We also how that the efficiency and accuracy of the wholesale ordering interface can 
directly translate to the end users perception and evaluation of the quality of service delivered by the sen-ice 
provider. From Post Trial Market Research Results we concluded -enice deli verv and s w  
w l v  affect w t o m e  r e v n l w  of senlce nro vider effec t i v a  

confusion or dissatisfaction. w e  t rial. Custo mers Did not c xnress an v confus ion over havine a cho' ICC 

Market Confusioni 
There was minimal observed confusion in the marliet during the joint market trial. Our results do not suppon 
earlier RHC claims that end users would be confused by having choices of service providers for these services 
that they have only ever gotten from their local exchange company. 

Results from detailed tracking of trial participants requests, inquiries and complaints lodged during the trial . .  revealed36 of 2 46.000 4 

&!stems Per f W  V 
We obtained statistically significant mults measuring the impact that the wholesale ordering interface 
performance can have on the markets evaluation of AT&T as a semice provider. Therefore, our conclusion is 
that if the Wholesale Ordering Interface is not as timely and efficient as the RHC's o w  retail marketing 
channels ordering process, the wholesale customer will be disadvantaged in the end user's perception of them 
as a s e n k  provider. 
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FOR 

REGIONAL HOLDLVG COMPANY WHOLESALE SUPPLIERS 

1.3.2 Svstems. I nfrastructure and Process S U p p n d  

The objective of this area of assessment was to Evaluate Wholesale I n f r a s t r u c ~  S vstems. Se nicine and 
&ation Reou' ired For Successfu I lntroduct ion Of Wholesale S e n i c a  We measured, and evaluated this 
area with actual trial results, and with formulated expectations and understanding from our trial deplobment. 
planning and implementation activities. In this area of evaluation we focused on the following disciplines. 
Assess Modified CARE Ordering Platform, CPM (Customer Proprietaty Network Information) 
Requirements and Determine Product Information & Support Required 

Since many of these specific results have been transformed into Functional Business Recommendations. 
forming the basis for this document, we \\ill simply provide the summary of conclusions jointly developed 
for public disclosure. 

1.3.2.1 S v s t e m s . u c t u r e  a nd P r o c w o o o r t  - Summarv 0 i- 

0 

0 

0 

0 

0 

Real Time Ordering System Required 
-Permits operational parity with respect to allo\ving \vholesale customer to match the 
wholesale suppliers retail marketing channel on end user customer due dates 

Batch File Transfer Version Of CARE Used In Trial Is Time Intensive 
-Produced operation liability for wholesale customer, ATbT retail marketing, compared 
to the wholesale supplier, Pacific Bell retail marketing 

Timeliness of service delivey & suppon directly effect customer evaluation of effective senice 
provider 

Wholesale buyer (ATbT) has concern regarding the estent to which end user wholesale services 
information is made available to wholesale supplier ( RHC Retail Marketing) service representatives 

Proposed order inquir). function enables all service suppliers to accurately issue orders 

Wholesale feature technical service descriptions, M b P  materials are critical for wholesale channel to 
control order cmt and end user satisfaction 
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AT&T FUSCTIONAL WHOLESALE BUSLYESS RECOMIhlENDATIOSS 
FOR 

REGIONAL HOLDING COiMPANY WHOLESALE SUPPLIERS 

2.0 ORDERISG & PROVISIONING PLATFORM 

2.1 w i n e  Interface Reco m m e n d w  

For the wholesale purchase of Line Side Switch features by AT&T the most attractive Ordering Interface 
would be an interface that has capability to communicate with that domain of the s\vitch where the 
translations reside for the Line Side Features, such as the Custom Calling Services (CCS) or the Custom 
Local Area Signaling Services (CLASS) services. 

It is understood that an esisting interface of this sort already esists. That interface is the CARE/ISI 
(Customer Account Record Eschange / Indusu) Support Interface). The CARUISI \vas developed originall? 
for the PIC (Primary Interexchange Carrier) selection function, and this interface is designed to communicate 
end user line translation changes in RCMAC (Recent Change Memory Administration Center), also called 
ILMAS in some locations. 

\i%ile the C A W S 1  was designed to support the PIC process, it provides a reasonable model of the hpe  of 
interface that is desired to support these Wholesale Recommendations. The reasons for choosing this model 
are twofold: 

I -  The interface is designed to communicate \\ith the RHC network element where the CCS and CLASS 
service translations reside 

2- If the desired C A W S 1  attributes could be modified, or a similar version of that interface cloned, to take 
advantage of the edstmg interfacing behveen potential Wholesale Customen and the RHC Wholesale 
Suppliers, as \vel1 as the intenvorhg uithin the RHC's o m  ordering systems architecture, then expensive 
new initial start up costs can be mitigated. 

While these requirements do not defme CARUISI specifically for Wholesaling, an interface that emulates 
the C A W S 1  attributes is necessary. AT&T believes that an industry standard governing the operation and 
execution of the Wholesale Ordering interface, similar to the CARVISI governance, may ultimately be 
desirable. 

There are additional options we will esplore in these mommendations, including Real Time Ordering and 
Batch File Transfer Methods of Ordering, that the RHC, as Wholesale Supplier, may consider. 

r'.. 
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AT&T FUSCTIONAL WHOLESALE BUSINESS RECOhlMENDATIONS 
FOR 

REGIONAL HOLDrSG COMPANY WHOLESALE SUPPLIERS 

2.1.1 Pea  I Time Orderiae; 

One of the most necessar) interface performance attributes outlined here calls for a Real Time, or "Near" 
Real Time Interface. This ordering method provides greater flesibility for the Wholesale Customer. 

Because of the end user customers esperiences with the RHCs and the CCS and CLASS service subscription 
process, where service is available within hours of ordering, we are confident that the end users \\ill espect 
no less \\-hen ordering these from the Wholesale Customer's retail marketing channel. Also, because of the 
end users espenences in ordering AT&T senices, the end user's espectations will be for an espediency of 
service deliver?., not unlike the same day service already described. Additionally, in statistically significant 
findings from our Joint Wholesale Market Trial, the customer's perceptions of the service providers 
effectiveness wiil be based on the service provider's ability to deliver timely service and resolve issues in an 
accurate manner. In the trial we did not have the timely, efficient and accurate Wholesale Ordering Interface 
desired. The desired interface could have provided parity bcoveen the AT&T Wholesale ordering platform 
and the Wolesale Suppliers o w  Retail Marketing Channel ordering platform in terms of order control and 
error correction. The result is that ATBrT's Post Trial Market Research results, reflecting end user 
perceptions of AT&T as a service provider, were statistically significant in the level to which t h q  fell belon 
the same perception scores attained by the Wholesale Supplier's o\m Retail Marketing Channel. 

We espect the RHC can perform near real time editing of these wholesale orders by accessing their 
proprietary systems during the order entry session, in v e y  much the same manner as is currently performed 
for the RHC Retail Marketing organization. 

For some of the RHC's much smaller, less technologically sophisticated Wholesale Customers, time 
consuming "off-line" editing may be necessary. However, with AT&Ts commitment to End User customer 
satisfaction, quality servicing and security, and because of the end user customer's espectations of AT&T as 
a service provider, near real time ordering, and ordm acceptance, is necessary for AT&T as a Wholesale 
Customer. 

2.1.1.1 Qrder Proc- 

Because End Users me already familiar x+ith these services being available in a matter of hours from the 
traditional RHC Retailer, the Wholesale Order Processing Interval must be a two, to three-hour vindow at the 
point of sale. 
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AT&T FUNCTIONAL W'HOLESALE BUSIXESS RECOMXIENDATIO~S 
FOR 

REGIONAL AOLDLVC COMPANY WHOLESALE SUPPLIERS 

2.1.1.2 m e r !  Reiect Inauirv Funct' l e n ;  

This Real Time Ordering option, identified in 2. I .  1 above, should also provide an additional attribute, not 
currently available in the CARE/ISI interface. The requested function would provide the Wholesale 
Customer with a new "Order RejectAnquiq" function. 

Though this Inquhy function is tightly defined in these requirements in recognition of the strict CPNI 
(Customer Proprietary Network Information ) obligations that all parties in telecommunications share, it  is 
espected that there are many different options for supponing this new functionality 

The function permits Wholesale Customers, engaged in an active sales contact, to submit an inquir)., short of 
a full order, to the RHC. The RHC would provide an espedient answer to the Wholesale Customer as to 
nhether the Wholesale USOC involved in the inquiry would pass, or fail editing routines for such things as 
incompatible services or service arrangements that the End User Customer might have. 

Editing conditions, messages and message @pes would need to be developed. The number of message h ~ e s  
and the content of the messages delivered as responses to the inquhy will be determined by the tvpe of real 
time ordering and editing that is provided. 

The intent of this function is to address the distinct disadvantage the Wholesale Customer trill have in 
negotiating the sale of these services with potential end user customers. The Wholesale Customer will not 
have records reflecting other service arrangements the end user has provided to them by other service 
providers, whch is a common situation that exists today for the Wholesale Customers. This inquiry 
function would permit the Wholesale Customer to screen for acceptability of an order before closing the sale 
with the end user. This would reduce the chances of having a reject to correct later, and a delay in delivery of 
service to the end user. 

The importance of this function is that even the RHC Retail Marketing Channel could utilize this Inquiry 
Function in support of their o m  end user sales contacts. 

We know that today, without any systems modifications being made, the RHC's retail sales personnel will see 
all information about these services provided to end users, regardless of what company sold the service. 
AT&T believes that when there are multiple marketing entities engaged in the distribution of services such as 
Custom Calling or CLASS Services to the Consumer Market, that the traditional RHC Retail Marketing 
Channel should not be privileged to information about the CCS or CLASS service arrangements an end user 
might have with other service providers. This has been viewed as a radical departure fiom the current RHC 
Retail Marketing experience. It has also been argued that this would put the RHC Retailer in the position of 
accepting a operating mangement that may degrade their current customer service levels. However, we 
believe that when the RHC Retailer is at a point-of-sales ~ i t h  an End User regarding such service. 
arrangements, the RHC would find this Order Reject Inquiry Function as useful in avoiding costly errors or 
customer dissatisfaction as would be the future Wholesale Customers. 
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AT&T FUXCTIONAL WHOLESALE BUSLVESS FtECOM>IENDATIOSS 
FOR 

REGIONAL HOLDING COMPANY WHOLESALE SUPPLIERS 

2.1.2 

To satisfy the end user customer's enpectations for service availability at the point of sale, AT&T strongly 
encourages the Wholesale Suppliers to provide the previously mentioned Real Time interface. 

However, we do not expect that AT&T will be the sole RHC Wholesale Customer. Nor will AT&Ts sxstems 
mechanization capabilities be the only technology that the Wholesale Suppliers \\ill need to accommodate 
vith a new and varied group of Wholesale Customers. Recognizing the most common interface mode for the 
CAREASI, is a Batch File Transfer Method, this process should be acho\rledged as an alternative 
methodolog?. for the transfer of Wholesale Orders from the Wholesale Customer to the Wholesale Supplier. 

This transmission mode however, falls far short of what we believe the end user customer's expectations are 
for the timeliness of service availability. In fact. we know from the Joint Wholesale Market Trial results. 
that this operating mode has a negative effect on customer perceptions of the service providers that use it. 

AT&T can accept this File Transfer Method of interface arrangement for Wholesale Ordering on an interim 
basis, with a fm and verifiable commitment from the Wholesale Supplier to deploy Real Time Ordering as 
defined above. 

In the event AT&T must accept n Batch File Transfer Ordering Interface, for an interim basis, AT&T 
believes that this arrangement will not produce a desirable, end user customer focused, ivholesale 
environment. Though the Batch File Transfer CARE/ISI mode has satisfied the Industry, and the regulators, 
as the mechanism for provisioning PIC, the Batch File Transfer method of interface execution presents 
serious challenges for wholesaling because of its lack of timeliness in provisioning line side witch features. 
The time delay in creating physical files that must pass through systems organizations and processes that take 
up to several days after the point of sale before senice can be extended to the end user, can dissatisfy end 
users and dissuade them from subscribing to features. This delay and the resulting customer dissatisfaction 
are funher aggravated when orders reject, and the reject notification and subsequent correcting orders must 
pass through the same maze of systems. 

Batch F ile Transfer Met hQ9pIpey; 

- 

2.1.2.1 o r d e r  Proce- 
In the Batch File Transfer Order Interface mode, the Order Prmessing Intervals become an increasingly 
important area for commitments and performance measurements. 

As described above, exchanging files of information between a number of systems and processes on both 
sides of the interface arrangement builds time into the intmals that the end user must be \dining to tolerate, if 
the sale is to be closed, and the customers' expectations met. 

The Order Processing Intervals for the Wholaale Supplia will need to be very tight, with service availability 
to the end user nithin hvo to four hours of receipt of an accurate order, and with positive response to the 
Wholesale Customer provided nithin 24 hours of receipt of an accurate Wholesale Order. 



AT&T FUNCTIONAL WHOLESALE BUSLYESS RECOMMESDATIOXS 
FOR 

REGIONAL HOLDING COMPANY WHOLESALE SUPPLIERS 

2.1.2.2 0- r v  It; 
The Wholesale Supplier should provide an immediate response to the Wholesale Customer of conditions 
where the order is considered in error. Because of the delay that is built into this sort of interfacing 
arrangement. the delay passed on to the end user \vi11 often be sufficient to strongly initate the end user_ or 
even lose the feature sale. 

2.1.2.3 Fend i n s  Order  File IPOF) Funct ionalie 
The POF function represents a necessay safeguard in identifyng end user orders that fail to be confirmed by 
the wholesale supplier’s order interface systems. The POF permits the Wholesale Supplier to avoid loss of 
Wholesale Revenue from lost billing days \\hen orders become “lost in the qstem” and are never followed up 
after their due dates pass. For the Wholesale Customer, this follo\v-up of orders past their end user 
committed due dates \vi11 seme to avoid some embarrassing end user order inquir) contacts. This function 
\\ill permit Wholesale Customer‘s to recover end user retail billing revenue that can be lost due to late, or 
failed responses from the wholesale supplier’s network. The recovery of this lost revenue is accomplished by 
the POF identifiing and reporting orders that are late, or missing status updates bqond the Customer Due 
Date supplied on the Wholesale Order. Follo\v up action trom these POF reports could lead to identification 
to wholesale supplier system difficulties, interface problems, or Wholesale Customer errors, all of which can 
lead to customer irritation and lost revenues. 

. .  
P 2.2 Wholesale Order Edi t ins  

While using a C A W S 1  “ l i e ”  interface arrangement to support the Wholesale Business, it would be a 
reasonable espectation that the standard Tape Level Edits and Customer Account Validation Edits that are 
performed in the PIC editing routines represent acceptable processing safeguards for the Wholesale Channel. 

The Wholesale Channel \vi11 have some unique needs with respect to order processing and editing routines 
that may differ 60m current routines esecuted for the PIC application of this interface. 

The editing and reject reporting process in this interface mode is serial in nature, rather than parallel. When 
an account fails order edits, further editing of the m r d  is discontinued, and the reject is submitted back to 
the originating company for conation. That comt ion  may take some time. When the c o m t e d  record is 
resubmitted to the Wholesale Supplier and the edit programs are re-engaged, there may be additional edit 
failures in the nest edit category. This second reject condition likely existed at the time of the fust edit reject. 
This serial process of editing and reject reporting can cause significant delays, and customer dissatisfaction 
sufficient to jeopardize the feature sale, and damage the service relationship with the end user. 

For a Wholesale Ordering Interface prior to delivery of a Real Time Interface, AT&T would request that the 
Wholesale Supplier develop an Edit Program capability that is more parallel in nature. The Wholesale 
Supplier would fully edit an order transaction through all available edit prognms, and report multiple edit 
reject conditions at one time. This allows the Wholesale Customer, cg., AT&T to identify and correct, all 
know reject conditions with one effort, minimizing knd user contacts and reduced transaction processing 
espense. It is espccted that with a Real Time Ordering system, errors would be corrected during the order 
entry session before an order could be released, making this a nonexistent issue. 
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2.2.1 o r d e r  Reiect Co nditiony; 

What is the desired practice when Wholesale Customer orders are submitted, the Wholesale Supplier 
determines the order is formatted correctly; that there are no tape level, data enu)., or customer account 
verification errors, but that there are other pending orders for the end user? 

Without an Order Reject Inquin Function a Wholesale Customer \\ill not be able to determine if there are 
other services or senice arrangements that would cause a wholesale order to reject. The Wholesale Customer 
\\ill  also not be able to determine if there are any other pending orders that would conflict vith processing 
the Wholesale Order. As an illustration of these needs: if there are other pending orders for the end user, the 
Wholesale Supplier should accept the Wholesale Order into the Pending 0rder.File. If the Wholesale 
Supplier determines that an(other) pending order(s) c q  some senice or senice arrangement that is 
incompatible with the new wholesale order, the wholesale order should be rejected for incompatible senice 
reasons. It will need to be determined if this reject is generated while the fust senice order is in a pre- 
completion status, or if the second order, that created the conflict, \\ill be rejected only after the original 
service is actually completed and posted to the accounts master file, thus actually creating an incompatible 
senice error. 

If, at some time, there is an Order Reject Inquir). Function, that all service providers \\ill access before 
releasing orders, and given that the Inquir). function could report that there is an incompatible senice 
pending, it may be feasible to expect that the service supplier selling the service in question would not 
release their order. This should be a point of negotiation between the Wholesale Supplier and the Wholesale 
Customers when the Inquir). Function is introduced. 

. .. 2.3 Wholesale Or- I 

The support of the Wholesale Channel, with a “CARE Lke” interface, presents some uniquely different 
service requirement and service arrangement application requirements that are not associated with the PIC 
process, supponed by the current CARUISI. 

23.1 

As it often happens in the Wholesale Suppliers o w  Retail Marketing Channel today, there \\ill be situations 
where customers wish to have more than a single feature applied to their line by the new Wholesale Channel 
Service Provider. In those situations, it would be much more efficient from a data processing perspective to 
be capable of ordering more than one feature per customer line on a single Wholesale Transaction Record. 

The potential of creating customer dissatisfaction increases should anyone, or all of the Transactions fall to 
error where multiple Transactions are required, one for each feature to be ordered per line. A single 
transaction per line for multiple features would reduce the error conditions and end user dissatisfaction. 

I2 
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AT&T FUXCTIONAL WHOLESALE BUSINESS RECOMMENDATIONS 
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REGIONAL HOLDING COMPANY WEOLESALE SUPPLIERS 

2.3.2 Sinele Feature / Multiole Lines on Same 

Likewise, we believe there !vi11 be ample opportunities to accommodate end users who \\ish to order one kind 
of feature for multiple lines. This functionalip is similar to the current "PIC All" transaction, yet subtly 
different in that it is more flexible to provision specific multiple lines, if not all lines on an entire account. 

This flesibiliv in Wholesale Ordering should be considered as impottant enough, and occurring frequently 
enough to accommodate. 

1.4 -sale Orderine Fulfillment Arraneementr: 

While there are, at least, the following two models to consider, the value ofeach, and ultimately, the most 
desirable model, will be that which is the most economically suitable, and efficiently marketable for both the 
Wholesale Supplier and the Wholesale Customer. 

2.4.1 Just I n  Time Del iverv; 

The reference to this method of order fulfillment really has to do with the wholesale billing of these features 
This method implies that the monthly Wholesale Billing for the Wholesale Features occurs at the point of 
provisioning. AT&T would strongly support this method of fulfillment. 

This order fulfillment method would appear to have distinct logistical, and fmancial advantages over the 
warehousing method dealt with later. By introducing new line of business marketing entities, and with 
introducing end user customers to having a choice of switch feature service providers, market forefasting wll 
be difficult, if not practical, due to market pro41 and end user customer movement. Also, we do not expect 
the RHC's have burdensome underutilization expenses for these switch based features, which might be 
recovered by fulfilling and billing wholesale orders on a "up-front, bulk billing, warehouse ordering method, 
and thus transferring the underutilization issue to the wholesale customers. For these reasons, there appears 
little reason that the Warehousing method offers greater business incentive over this "just-In-Time" method. 

2.4.2 V 

The premise behind this method suggests the Wholesale Customer c o d &  to purchase a specific number of 
features over a period of time. Wholesale Billing commences with the wholesale order and shifts the burden 
of undenrtilization to the wholesale customer, in that wholesale billing occurs whether the features have been 
retailed to end user customers or not. 

Presumably, this method should net a significant purchase price reduction for the purchasing Wholesale 
Customer, though AT&T is not interested in this method of fulfillment. 
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3.0 PROVISIONING RECOXIMENDATIONS 

In the context of these recommendations, and expressly for the specific services mentioned in these 
requirements, this network function would remain an exclusive domain of the RHC. V e p  simply put, the 
functions covered in this section deal with the RHC physically performing the translations update process in 
RCMAC/RMAS, turning features on or off, for a specific end user customer line. In this grossly 
oversimplified example. we have isolated the hpe of work referenced in this word Provisioning. 

These assumptions are not to suggest that these conditions are not subject to change. Should the npes of 
services requested go beyond the non-complex Custom Calling Services or the.CLASS services, the 
procedures could change along with the Provisioning arrangements. Should the epes  of end user customer 
needs being serviced change, such as Consumer vs. Business customers, or should the business customer 
profile include the full spectrum of business customers from small to medium or large, these 
recommendations and Provisioning mangemen& could change. Similarly, the evaluation of new network 
configurations and nehvork capabilities, like the introduction of AM (Advanced Intelligent Network) would 
change these recommendations, and specifically, these Provisioning functions. It is for these provisions, we 
must mention that the assumption, suggested earlier, is only an assumption that may be valid for these 
recommendations only. 

3.1 ProvisionineSyste ms lnte rface with Wholesale 0 rderi- r *  

AT&T believes that the Provisioning Intervals, and the functional Provisioning Systems Response times for 
this new Wholesale Channel, should be no longer than are the intends and mponses afforded the esisting 
RHC Retail Marketing Channel. 

Nor would we expect that these Wholesale Provisioning Systems to be any less effective in performance and 
flesibility than are these systems when provisioning service. ordm for the RHC Retail Marketing Channel. 

As we have mentioned in previous sections, OUT commitment to End User Customer Satisfaction is based 
upon customer expectations, and we believe the end users would accept nothing less than what they are 
already accustomed to in terms of the timeliness of these services being available after the point of sale. 
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3.1.1 Real T'me I Pro visionins 

Where the Wholesale Ordering Interface is a Real Time Ordering mode, we expect that the Provisioning 
Systems interfacing \+ith the Ordering Systems would also be Real Time capable. 

We have already documented expectations for the Wholesale Ordering Interface arrangements, stating that it 
should be as espeditious as the RHC's o w  Retail Marketing organizations order entry function. 

We recognize that in this Wholesale Line Of Business, Provisioning must be linked with the Ordering 
Interface that supports the wholesale client base. We would not espect the Provisioning Systems interface 
with the Wholesale Ordering Interface to create any additional time or functionality losses, above and beyond 
the timeliness and functional response requirements already documented for the Ordering Interface. 

The importance of this Real Time Provisioning attribute cannot be overstated. Because of the end user 
customers experiences with the RHCs CCS and CLASS senice subscription process, where senice is 
available within hours of ordering, we are confident that the end users \sill expect no less when ordering 
these from AT&T. Also, because of the end users experiences in ordering AT&T senices, the end user's 
expectations will be for an expediency of service delivery, not unlike the same day service already described. 

Additionally, in statistically significant findings from our Joint Wholesale Market Trial, the customer's 
perceptions of the service providers effectiveness nill be based on their ability to deliver timely service and 
resolve issues in an accurate manner. For the trial we did not have the timely, efficient and accurate 
Wholesale Ordering and Provisioning Interfaces desired, to provide parity behveen the AT&T Wholesale 
ordering platform and the Wholesale Suppliers own Retail Marketing Channel ordering platform in terms of 
order control and error corntion. The result is that ATBT's Post Trial Market Research results, reflecting 
end user perceptions of AT&T as a service provider, were statistically significant in the level to which the). 
fell below the same perception scores attained by the Wholesale Supplier's own Retail Marketing Channel. 

We believe that the RHC could perform near real time editing prior to Provisioning thee wholesale orders, by 
accessing their proprietary systems during the order enhy session, in very much the same manner as 
performed for the RHC Retail Marketing organization cunently. 

I' 
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3.1.1.1 Order Provisionine  interval^ 

In an environment where the Wholesale Customer has Real Time Ordering, it is expected that there would be 
near Real Time Order Provisioning of the orders released by the Wholesale Customer in this environment. 

It \\odd be fair to espect that the Wholesale Orders placed in this arrangement would be provisioned within 
a two to three-hour wiindow. 

3.1.2 Batch File Transfe r Methodolo% 

To satisfi end user customer's expectations for service availabilih at the point of sale, and based on OUT joint 
market trial experience. AT&T strongly recommends the Wholesale Supplier provide the previously 
mentioned Real Time Provisioning. 

We do not expect that AT&T nil1 be the sole RHC Wholesale Customer. Nor %\ill AT&T's systems 
mechanization capabilities be the only technology that the Wholesale Suppliers will need to accommodate 
with a new and varied group of Wholesale Customers. Recognizing the most common interface mode for the 
CARE/ISI, is a File Transfer Method, this process should be ackno\vledged as an alternative methodolop for 
the transfer of Wholesale Orders from the Wholesale Customer to the Wholesale Supplier to perform 

P Provisioning. 

AT&T could accept this File Transfer Method of interface arransement for Wholesale Ordering on an interim 
basis, with firm, verifiable commitment from the Wholesale Supplier to accommodate the on-line Ordering 
Methodology as defined above. 

AT&T would stress that the shortcomings of the Batch File Transfer arrangement will not produce a 
desirable, end user customer focused, wholesale environment. This transmission mode falls far short of what 
we believe the end user customer's expectations are for the timeliness of service availability. In fact, we 
how from our Joint Wholesale Market Trial results, that this transmission mcdc has a negative effect on the 
customer's perception of the quality of service for service providers using this mode 

Though the Batch File Transfer CARUISI mode has satisfied the Indushy, and the regulators, as the 
mechanism for provisioning PIC, it presents serious wholesaling challenges because of its lack of timeliness 
in provisioning l i e  side switch features. The time delay in creating physical files that must pass through 
systems organizations and processes that take up to several days after the point of sale before service can be 
extended to the end user, can be sufficient to dissatisfy end users and dissuade them from subscribing to 
features. 

This delay and resulting customer dissatisfaction are M e r  aggravated when orders reject in this process, 
and the reject notification and subsequent correcting orders must pass through the same maze of systems and 
processes. 
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3.1.2.1 Order  P rocess me lnte rvals; 

In the Batch File Transfer Mode of ordering, and the effect that mode has on internal provisioning, processing 
intewals become an increasingly important area for deliver). commitments and performance measurements. 

As described above, the exchange of "Batch File mode" information between a number of systems and 
processes, on both sides of the interface arrangement, builds time into the intends that the end user must be 
nilling to tolerate, if the sale is to be closed. 

The Order Provisioning Intends for the Wholesale Supplier will need to be very tight, with senice 
availabilih to the end user within two to four hours of receipt of an accurate Wholesale Order, and with 
positive response to the Wholesale Customer within 24 hours of receipt of an accurate Wholesale Order 

3.2 Wholesale 0 rder Provisionine Flexibilitv; 
Wholesaling presents unique Provisioning requirements that go beyond the current PIC arrangements. 

3.2.1 hlultiole Features I L' ine: 

As is frequently the case in the RHC Retail Marketing Channel, customers may nish to have more than a 
single feature Provisioned to their line by the Wholesale Channel Service Provider. In those situations, it 
would be much more efficient, from a data processing perspective, to order more ban one feature per 
customer line on a single Wholesale Transaction Record. This functionality would be consistent nith the 
current capability afforded the RHC Retail Marketing Channel. 

The potential of customer irritation multiplies where multiple Wholesale Transactions would be required. 
The more interface transactions required per senice order, the more oppomrnity for error and the pursuant 
end user customer dissatisfaction. 

3.2.2 5 - w  on Same .~CWIJ& 

Also, we believe there \ d l  be ample opportunities to accommodate end users who wish to provision one kind 
of feature for multiple lines. This functionality is not tw dissimilar to the current "PIC All" transaction. 

This flexibility in Wholesale Order Provisioning, should be considered as it is quite l ie ly  to occur 

17 

000083 



F-. AT&T FUXCTIONAL WHOLESALE BUSLNESS RECOMMENDATIOXS 
FOR 

REGIONAL HOLDNG COMPANY WHOLESALE S U P P L E S  

4.0 SERVICING RECOMMENDATIONS 

We believe the RHC needs to consider deploying a new customer support center dedicated to Wholesale 
Services Business. We also believe that the scope of this center could be greatly limited with a Real Time 
Ordering Interface. 

The function of this new center uill have to evolve, but the immediate functions that should be initially 
contemplated would include the support needed by the new Wholesale Customer to track and locate 
Wholesale Senice Orders, and to determine the disposition of these orders upon request. 

This center would also be expected to assist in the resolution of Wholesale Order Rejects. This may include 
providing some investigative services, which may include researching for the Wholesale Order Channel, and 
perhaps the internal RHC Retail Order Channel as w l l ,  before confirnation of a reject reason is determined. 

This center nil1 assist the Wholesale Customer with questions and concerns involving both the Ordering and 
Provisioning functions involved in satishing the Wholesale Customers' commitment to the End User 
Customers service needs. 

Because of our strong commitment to customer service, AT&T has established hours of operations that make 
it easy for customers to do business with us. AT&T will need to depend on the Wholesale Sewice Center to 
be available during AT&T's normal business hours if we extend our current service levels to wholesale. 

4.2 l W & d & m i e e s  

The Wholesale Service Center is not envisioned as handling maintenance requests from the Wholesale 
Customer. These tqpes of requests may be generated by the Wholesale Customer's End User reporting that a 
feature is not functioning or that it is dysfunctional. Upon determining that the service in question is a 
Wholesale Feature, the Wholesale Customer's employes wil l  need to contact an RHC work center to report 
the condition, and secure some disposition, or commitment to report disposition back to AT&T. 

It \vas broadly assumed that the questions that s a m e d  to involve the maintenance of service would likely be 
directed to the traditional ICMC (Interexchange Carrier Maintenance Center). 

43Maintenance&Rcpair; 

In short, the features that the Wholesale Customer purchases from the Wholesale Supplier should operate 
with the same high level of performance and \ti& the same service assurances that the Wholesale Supplier 
markets to end users who subscribe to these features from the RHC Retail Marketing organization. 
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4.3.1 Serv ice Performance Assu rance; 
AT&T, as the Wholesale Customer, expects that the assurances the RHC Wholesaler commits to their 
regulators, and which is provided to their end user customers through the RHC Retail Marketing 
organization, \ d l  be the same assurances the Wholesaler provides to AT&T. 

One might reasonably argue that the assurances afforded the volume customer, such as a Wholesale 
Customer, might be provided assurances that go bqond those provided to an individual end user customer. 

Measurable benchmarks need to be developed, for this area. The benchmarks for feature performance, as a 
measure of Deliven of Service Assurances, should be no less demanding than those that the supplier commits 
to deliver to their o m  end user subscribers of the same services. And if the RHC Supplier has commitments 
to high profile customers, such as large business customers, which are more stringent commitments than what 
the RHC has agreed with the Regulators to provide to individual customers, then AT&T, as a large wholesale 
customer, would seek to benefit from the same high profile customer commitment that the RHC provides. 

Claims Reporting and Claims Settlement procedures need to be developed for resolution of service 
performance assurance measurements that fall short of contracted expectations. In the absence of existing 
wholesale product performance assurance standards, the initial adopted standards might best be pegged to the 
RHC assurance commitments tiled with their regulators for features delivered to end user subscribers, or to 
RHC standards maintained for a high profile, large volume customers, 

It is anticipated that a claims procedure and claim resolution method, which is needed for the relationship 
between the Wholesale Customer and the Wholesale Supplier, would be developed on an aggregate /volume 
basis between these two entities, and not subject to individual end user cases. 

P 

. .  4.3.2 
In cases where AT&T, as Wholesale Customer, has been contacted by an end user regarding a repair matter 
that involves a feature that \vas purchased by AT&T from a Wholesale Supplier, AT&T \\ill follow it's osn 
customer service repair procedure. 

Once AT&T determines that the service matter is a legitimate wholesale service repair issue, AT&T will 
contact the Wholesale Supplier at an appropriate RHC work center to report the particulars of the repair 
issue. 

When the RHC representative has accepted the repair report from ATBrT, the RHC ccmmits to clear the 
situation uithout any contact with the end user customer. Any contact with the end wr that might be 
necessary to resolve the situation Hill be handed by AT&T. Since AT&T is the service provider for the end 
user, the service provider is the only authority who should be in contact with the end user regarding this 
service issue. 
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4.3.3 Serv ice Restoration Interval Co mmitrnent; 

AT&T expects that the restoration of senice, where a senice outage exists, would be provided in a time 
frame consistent with the restoration commitments the RHC provides to the end users \rho subscribe to the 
same features from the RHC Retail Marketing organization. 

There are a number of procedures that need to define the conditions that constitute legitimate repair reports 
that are not subject to other considerations, such as end user customer confusion or need for education. end 
user CPE, etc. These other considerations would be treated with a different level of priority than is required 
in the previous paragraph for such things a sen-ice outages. 

It is reasonable to expect that measurements, or logs of these &pes of contacts would constitute the epe of 
information to be used by a Wholesale Customer when opening and substantiating Senice Performance 
Assurance Claims. 

4.4 - a .  'vi . 
AT&T has a strong interest in ensuring End User Satisfaction. To that end, AT&T has strong commitments 
to educate and support our End Users about how to reach AT&T for all of their needs that involve AT&T 
semices. 

AT&T has established very accommcdating hours of operations to be easy and available to do business with. 

Because of these strong commitments and supporting business operations, it is extremely important that 
\\hen an End User has any questions, or troubles with an AT&T service, or if they have needs for other 
service, that they call AT&T, anytime, any day. 

If an RHC Wholesale Supplier receives a call from an end user with questions about service provided to them 
by AT&T, then that Wholesale Supplier's employee should refer the end user to AT&T. 

Also, if the Wholesale Supplier employee negotiates local service order activity that H i l l  affect all senice 
provided by any other service provider, such as moving dial tone from one address to another, canceling dial 
tone, etc. the Wholesale Supplier's employee should advise the end user that if they have service provided to 
them by any other service providers, the end user should contact those service providers to advise them of the 
changes on their local service arrangement. 

AT&T docs not require, nor does ATBT care to have the Wholesale Supplier employee acknowledge to the 
end user, an awareness of service being provided by other service providers. ATBT does not authorize the 
Wholesale Supplier to negotiate with the end user, changes to AT&T service arrangements that may be 
affected by changes to the customer's local service. 



AT&T FUXCTIONAL WHOLESALE BUSISESS RECOMMESDATIONS 
FOR 

REGIOIVAL HOLDIXG COMPAXY \VHOLESALE SUPPLIERS 

4.5 Serv ice Provider Change Procedu res: 

AT&T believes that the most customer focused manner of allo\ving end users‘ to change service providers is 
much like the PIC Change Procedure. The procedure allows the new service provider’s order to displace the 
service provider of record. This permits the end user to place one order that will provide them a near 
seamless service transition, getting service from the ne\v cornpan! they choose without placing two orders, 
one to discontinue service from the service provider of record, then another order from the new provider. and 
presumably v i t h  some laps in service as these orders are worked. 

- WSREQLPDSlrTV 09-28-95 
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FOR 

REGIOXAL HOLDING C O M P A N Y  WHOLESALE SUPPLIERS 

5.0 WHOLESALE CUSTOMER END USER MARKETING SUPPORT 

5.1 Jntrod urt?ne; ' 

When Wholesaling is introduced, it will not only introduce ne\v technic;; and sJstems requirements that the 
participating companies must accommodate in order to support a wholesale line of business. Wholesaling 
udl also introduce new requirements of the participants to work toward ensuring that this nev channel can 
effectively and accurately participate in the retail market of these services without disrupting end user 
espectations and satisfaction. These are expectations and satisfactions that traditionally, have been 
determined exclusively by the Wholesale Supplier. 

For the Wholesale Customer, learning to retail Line Side Features requires a host of new skills and 
competencies which need to be developed in order to sell these features accurately. 

K q  to the new Wholesale Channel effectively and accurately retailing these line side features is the 
Wholesale Supplier providing accurate information on the technical feature functionality of the wholesale 
senices. 

Customer satisfaction levels and AT&T's Retail Marketing Channel measurements in the Joint Wholesale 
Market Trial have proven that new marketing companies can effectively and accurately retail these line sidc 
features, provided sufficient, reasonable product information is provided at the point of the Wholesale 
purchase 

As important as the product information issues for the Wholesale Customers, are issues that address the 
protection of customer proprietary network information. If these privacy requirements arc breached, they 
become a source of considerable end user confusion, subsequent dissatisfaction and at wont, legal liability. 

5.2 W h o l m  Network Feature Do- i n- 

When a Wholesale Customer purchases features from the Wholesale Supplier, then is a certain minimum of 
information that the customer may reasonably expcct the supplier should provide in support of the sale. 

This expectation has a strong parallel in the case where the snitching feature was originally purchased. When 
the RHC network ovner purchases features from their switching vendors, the switching vendor provides 
detailed Technical Service Descriptions, o h n  referred to as TSD in Product Development Quality Process 
Templates. From these specifications, the RHC Nehvork Management groups determine what, if any, local 
retrofitting is necessary for the feature to function in the home RHC network. 
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5.2.1 Featu re Funct ionalitv; 

Feature TSDs describe the technical capabilities of the feature in question. These TSDs also describe ho\v 
features interact \sith other features and how or why features might be mutually exclusive of each other. 

Wholesale Suppliers should provide Feature TSD information to the Wholesale Customer in detail that is 
consistent with the level of information provided to the Wholesale Supplier by their suitching vendor when 
the feature was purchased from the switching vendor. 

5.2.2 &tu re Interact l a  

This information is necnsan. if the Wholesale Customer's end user marketing sales force is to be successful 
in selling wholesaled, line side features to end users, without creating end user disappointment or irritation 
from failure to fully and accurately describe how the features work. 

When the network owner purchases features from their suitching vendors, the switching vendors provide 
technical specifications that define how certain features will interact with other features in the same switching 
product, as the switching vendor manufactured them. 

Often when nehvOrk ovners deploy switching products into their network, there are local, company specific. 
modifications that are made which might also modi& how the switch, or its features hc t ion ,  or interact with 
other features. When a feature is purchased by AT&T the Wholesale Supplier should provide clear. detailed 
explanation of how that feature interacts with other switch services. 

It is entirely possible that a purchased wholesale feature might have feature interactions with other services 
that, (1) the Wholesale Custoaur has chosen not to purchase or, (2)  the Wholesale Supplier does not makc 
available on a wholesale basis. 

Regardless of the reasons that might create one of the two scenarios, the full details should be provided as to 
how the wholesaled feature operates and interacts with the non-\vholesaled feature, and information about 
how the non-wholesaled feature functions as w l l  as the relationship between the wholesaled and non- 
wholesaled features. 
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5.2.3 Feature Exclusivitv; 

It is possible that a purchased wholesale feature may have a mutual esclusive relationship with other services 
that, ( I )  the Wholesale Customer has chosen not to purchase or, (2) the Wholesale Supplier does not make 
available on a ~vholesale basis. 

For whatever reasons that might create one of the nvo scenarios, full details should be provided about ho\\ 
both the wholesaled feature, and any mutually esclusive feature(s), operate. 

This information is absolutely necessan. if the Wholesale Customer's end user marketing sales force is to be 
successful in selling wholesaled, line side features to end users, without creating end user disappointment 
from orders \vhich may reject and delay availability, or in irritating end users by selling features that do not 
work Ivith the end user's other services. 

5.3 w holesale Cu- 

As detailed in the previous passages of this section of the recommendations, there is a shared obligation both 
the W~olesale Supplier and AT&T share to ensure an accurate and efficient introduction of this new 
wholesale line of business. That shared obligation involves our mutual dedication to end user customer 
satisfaction. 

Section 5.2 dealt with the 5)pe of product information that the Wholesale Supplier should supply, which is the 
t?pe of product information the Wholesale Customer expects to get when they purchase these services from 
the supplier. The above will permit for accurate sales contacts in properly positioning the product offer with 
the end user. 

This section deals with the desired Sales Support. These sales support recommendations are what the 
Wholesale Supplier should make available, and which the Wholesale Customa needs, in order to conduct an 
accurate sales contact \\ith the end user with a minimal opportunity for rejected orders, lost billables and end 
user dissatisfaction. 

5.3.1 

The requested function to support this specific necd would provide the Wholesale Customer with a new 
"Inquiq" function. 

Though this Inquj. function is tightly defmed in this document, it is in recognition of the strict CPNI 
(Customer Proprietary Nehvork Information ) obligations that all parties in telecommunications shares. We 
believe there are probably many different options for supporting this new functionalir).. 
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5.3.1 Sales Inauirv Access (Cont 'dk 

This inqu.?. function \vould permit the \'&olesale Customers to submit an inquin., short of a full order. to the 
RHC. The RHC would provide an expedient answer to the Wnolesale Customer as to whether an order for 
the Wholesale USOC involved in the Inquiry \r.ould reject because ofother incompatible services or service 
arrangements that the End User Customer already has. 

The intent of this function is to address our interests in end user customer satisfaction and the distinct 
disadvantage the Wholesale Customer has in negotiating feature sales with potential end user customers. 
W3olesale Customers \vi11 not have records reflecting other service arrangements and features the end user is 
being provided by other service providers. 

The basis for the RHC involvement in this future Inquiry Function is CPNI protection requirements for end 
user services purchased from service providers other than the RHC, such as service provided by the RHC's 
Vholesale Customers. 

AT&T believes that when there are multiple marketing entities engaged in the distribution of services such as 
Custom Calling or CLASS Services to the Consumer Market, that the traditional RHC Retail Marketing 
Channel should not be privileged to information about the CCS or CLASS service arrangements an end user 
might have with other senice providers. Therefore, when the RHC Retail Marketing Channel is in a sales 
negotiation with an End User involving such service arrangements, the RHC would find this Order Reject 
Inquin Function as valuable avoiding costly errors, or customer dissatisfaction, as would Wholesale 
Customers. 

c 

5.4 D N 1  (Cwbmg&&ctarv Network 1 nformat' ion) Data P- 

In an environment where there may be a number of service providers participating in the retail marketing OF 
telephone company line side features, there will be considerable pressure to position these services with end 
users in the most efficient and cost-effective manner possible. Given these pressures there \\ill naturally be 
great interest to secure the most information possible about the end user customer's current service 
arrangements. 

Most RHCs have their SOP qstems family, and CRIS (Customer Records and Information System) billing 
qstems family fully integrated in such a say. that any line side features information pertinent to the end 
user's service record would be presented and available to the RHC Retail Marketing representatives. 

Wholesaling should probably drive changes in this arrangement 

In this new wholesale environment, a number of service providers will be \?'ing for the end user's 
subscription. It is conceivable that some end users may call upon several of these service providers to suppl? 
different services. 

2J  
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5.4 CPSI (Custome r ProoriGarv Network Informatbn) Data P rotection (Co nt‘dl; 

In this environment, we feel strongly that in the interest of compliance with CPNI obligations, that the RHC 
Retail Marketing representatives are not presented with information about end user nehvork service 
arrangements provided by service providers other than the RHC. 

We do agree that the full compliment of this nehvork features information \\ill still need to be presented to 
selected RHC work groups for purposes of maintaining nehvOrk performance integrin.. These selected work 
groups. or selected employees in these work centers would include, but not be limited to, such functions as 
Nehvork Facilities Assignments, Repair, and Central Office Network Provisioning, etc. 

The method chosen for selectively displaying other service provider’s feature information to just RHC 
Net\vork Management functions, or Masking Wholesale Channel nehVOrk feature information from the Retail 
Marketing Sales Channel remains a decision for the RHC to work through. 

We believe that this is a major issue. We also believe that “Masking” Wholesale Services information from 
being viewed by the RHC Retail Marketing Channel does not have to be a necessat) precursor to eroding 
customer satisfaction. The RHC could provide their o w  Retail Marketing representatives with the same hpe 
of sales support afforded the Wholesale Customers. By providing their Retail Marketing Reps with access to 
the Sales Inquity Function, the RHC Retail Marketing Channel could be as accurate as the other participants 
in the Wholesale Channel. 
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6.0 BILLING 

6.1 Wholesale Billine; 

Wholesale Billing is to be understood as the function by which the Wholesale Supplier. e.g., the RHC, bills 
the Wholesale Customer, e.g., AT&T for the services AT%T has purchased on a Wholesale basis. 

Currently the main billing system and billing standard for the RHCs to bill AT&T, as an Intereschange 
Carrier, is through CABS (Carrier Access Billing System). 

While the CABS system appears to be the appropriate billing ?stem to support the Wholesale line of 
business, there are other considerations that need to be examined before this could be characterized as a 
requirement. 

There are a number of functions currently supported in CABS that may be similar to Wholesale Billing. 

If the fundamental concept of wholesaling is to pursue driving cost out of the business, and that permits 
\\-holesale purchase prices to be significantly lower that retail prices, then the billing function should fall in 
line. 

We do not assume that the details presented in a retail, end user subscriber bill would be the level of detail 
presented to a Wholesale Customer that purchases the same features. 

We do expect that sufficient details \rill be provided to verify the accuracy of the Wholesale Bill. We 
suggest this detail would include, but not be limited to the following, daily rcportmg, sorted by specific 
wholesale products, the number of the specific wholesale product being billed from each day through the end 
of the billing cycle. Such that on a wholesale bill there would be an entry for each day in the billing cycle, and 
each day would carry the Wholesale USOC, the Monthly Wholesale Subscription Fee, and the Bill Through 
Date, which presumably would be the Wholesale Billing Date. 

Products installed during the month would be fractionalized billed for the partial first month's service, based 
on a 30day month. 

Similarly, for product disconnects, there would be daily entries through the month's billing details that bvould 
reflect the date of the outward activity and prorated fractionalized credits. 

Wholesale Billing is assumed to be "In Advance" billing. 

The billed rates for wholesale products will be found filed in the RHC Wholesale Tariffs 
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6.1.1 Wholesale Billine S 

If the Ordering Interface selected to support this business is the CARE interface, or a CARE l i e  Interface, 
emulating the CARE attributes, the Ordering Interface becomes the mechanism that should be used for 
justification, and verification of the wholesale bill. 

6.1.2 -ness Of B illine: 

We espect that Wholesale Billing \vi11 be performed on a monthly basis. The RHC will determine the Billing 
Cycle, and commit to produce the Wholesale Bill in an efficient, expedient manner consistent with the 
timeliness of other Carrier Billing practices. Timely delivery of the Wholesale Bill is a function of an 
efficient bill preparation function, which should be no less espedient than for other billings. 

6.1.3 Bill Verificatio n Exoectat ions 

We espect that the methodology for bill verification will utilize the selected Ordering Interface to verifi hpes 
of activih, sorted by day, by product, as a means to validate the accuracy of the Wholesale Bill. 

There are a number of verification practices and routines utilized in the Carrier Billing stream that may make 
similar sense, which may be included, adopted or adapted for Wholesale Billing. This will remain to be 
developed as the business line evolves. 

6.1.4 w a c v o f  B illiae; 

The required accuracy of the Wholesale Billing function is to be no less demanding in its accuracy than is 
currently required of other Carrier Billing practices. 

. .  6.2 

AT&T has no expectations for the RHC to perform the End User Billing function on behalf of ATBrT. 

It should be considered to be a "Business as Usual" environment. 

There are no changes that \rill be suggested for the end user billins environment, because of the introduction 
of Wholesaling. 
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6.2.1 ,A ccount Maintenance: 

The Account Maintenance function for the End User Billing environment will not change, except that it 
makes it more important that the account maintenance activiF be accurate and reported in a timely manner. 

Since the wholesale services under current consideration are all network-based features, sigruficant changes to 
the local loop, such as "Moves" or "Disconnects" must be reflected in how they affect the end user's features. 
and the billing of those features. 

AT&T has a strong interest in ensuring End User Satisfaction. To that end, AT&T has strong commitments 
to educate and support our End Users about how to reach AT&T for all of their needs that involve AT&T 
services. 

Because of these strong commitments and supporting business operations, it is extremely important that 
when an End User has any questions, or troubles uith an AT&T service, or if they have needs for other 
service, that the). call AT&T, an>time, any day. 

If a Wholesale Supplier receives a call from an end user with questions about service provided to them by 
AT&T, then that Wholesale Supplier's employee should refer the end user to AT&T. 

Also, if the Wholesale Supplier employee negotiates local service order activity that \vi11 affect all service 
provided by any other service provider, such as moving dial tone from one address to another, canceling dial 
tone, etc. the Wholesale Suppliers employee should advise the end user that if they have service provided to 
them by any other service providers, the end user should contact those service providers to advise them of the 
changes on their local service arrangement. 

AT&T does not require, nor doer AT&T cwe for the Wholesale Supplier employee to acknowledge to the end 
user, awareness of service being provided by another service provider. AT&T docs not authorize the 
Wholesale Supplier to negotiate with the end user, changes to AT&T service arrangements that may be 
affected by changes to the customer's local service. 
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7.0 PRICING 

Establishing the Wholesale Price for the features offered in the Wholesale Portfolio will prove to be a vev  
challenging and complex practice. AT&T has established a record of expecting Cost Based Pricing for 
services supplied, which we hold to be an accurate pricing methodology for Wholesaling as well. 

There are also a variety of other pricing methods that have been suggested for Wholesaling, 

One pricing method is based on determining a benchmark percentage of the tariffed Retail Price for 
establishing a product's Wholesale Price. 

While this segment of these recommendations dws not dismiss this "Percentage of Retail'' approach as being 
\\holly incorrect, or inappropriate, it should be understood that the "Worth What Paid,  for the prices 
determined through this methodolog?, would be based upon a host of additional considerations that go 
beyond just a retail price discount. These considerations may be quickly summarized as the sum totals of the 
prior recommendations and the m m e r  in which they we offered as a total wholesale package. 

AT&? nil1 be examining and evaluating the entire wholesale offer to determine the value and fairness of the 
wholesale prices assigned to each Wholesale Portfolio item. The list of points for evaluation will include, but 
not be limited to: 

Health Of the Wholesale Portfolio 

Quality and marketability of the products in the Wholesale Portfolio will have to be evaluated. Special 
attention d l  be devoted to examining the products not offered in the Wholesale Product Portfolio. This 
attention will be spent to determine the level of interdependence, either or both in physical feature 
functionality and end user customer perceptions of interdependence, between Wholesale Products and non- 
Wholesale Products. 

Ordering Interface 

(1) Deplqment requirements, total new system development, or reduced investment for modifs.ing some 
existing Ordering Interface; (2) Efficiency of Ordering Interface, Real Time Ordering or Batch File Transfer 
methodology; (3) Ordering Inquiry Function availability; (4) Pending Order File (POF) functionality 
available, ( 5 )  Ordering Flexibility in the area of multiple features per l i e  and ordering a single feature for 
multiple lines on the same account, using a single Ordering Interface Transaction; (6 )  Method of Wholesale 
Order Fulfillment and whether Wholesale Products are available, and billed, to the Wholesale Customer on a 
"Just In Time" basis, or is the Wholesale Customer required to advance purchase Wholesale Features and 
"Warehouse" these purchased features until they are sold to End Users. 
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AT&T FUXCTIONAL WHOLESALE BUSINESS RECOMMENDATIONS 
FOR 

REGIONAL HOLDING c o m A m  WHOLESALE SUPPLIERS 

7.0 PRICING (Cont’d) 

Provisioning 

( I )  Timeliness and Accuracy of the Wholesale Suppliers provisioning wholesale features. 

Servicing 

( I )  Are there Wholesale resource centers available to suppon the new channel for ensuring timely and 
accurate wholesale order processing; (2) Are there ho\vledgeable Wholesale Supplier resources available to 
resolve maintenance issues for wholesale features; (3) Wholesale Supplier’s hours of operation, and the 
Wholesale Supplier Support Centers accessibility to suppon Whoksale Customer operations issues for 
Ordering, Provisioning and Senicinflaintenance; (4) Is the Service Provider Change Procedure End User 
Customer focused for ease of change and centered on service continuity with minimal loss of service? 

Wholesale Customer, Retail Marketing Support 

( I )  Quality of \Vholesale Product Portfolio technical feature descriptions will be considered. This area will be 
measured based on the detail of the content included, its readability and understandability as stand alone 
documents; (2) Additional Wholesale Product Portfolio information on interactions with other Wholesale 
Features and with other features not included in the Wholesale Portfolio; (3) Wholesale Suppliers full 
compliance with CPNI obligations and the Wholesale Supplier’s willingness and commitment to protect 
Wholesale Feature information from bcmg available to the Wholesale Supplier’s End User Marketing 
organization 

Billing 

(1) Timeliness and accuracy of the Wholesale Bill; (2) Ease of Bill Verification of the Wholesale Bill; (3) 
Claims Notification and Ease of Claims Resolution of Wholesale Billing Disputes. 

8.0 VOLUMES 

Volumes ordering and Wholesale Customer Commitmenu will be negotiated on an individual case basis 
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November 9. 1995 

Mr. Jay Bradbury 
AT&T 
1200 Peachtree Street, N.E. 
Atlanta, Georgia 30309 

Re: OLEC to BellSouth Ordering Guidelines for Resale 

Dear Jay: 

As we agreed at our last meeting, I am forwarding for your use the current 
version of the OLEC to BellSouth Ordering Guidelines for Resale. This 
document is still a draft and will no doubt be subject to further revision, but it is a 
good representation of our planning efforts to date. 

I look forward to meeting with you and your folks on November 15. If you have 
any questions in the meanwhile, please call me at 404-529-5579. 

GloriiCalhoun 
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OLEC-to-BELLSOLITH ORDERING GUIDELINES 
RESALE 

GENERAL INFORMATION 

Introduction 

Purpose This handbook is provided by BeUSouth for your exclusive w and 
assistance. It is in no way intended to create, nor does it create, a binding 
agreement or contract of any kind. The tams aod'conditions under which 
BellSouth provides telecommunications senices are set fonh in rhe 
Company's tariffs, which have ken filed with and approved by each 
state's Public Service Commission. In addition, other terms and 
conditions of the parties' relationships may k specified by separate 
contracts. Nothing in rhis handbook is intended to supersede the 
requirements outlined in the state-specific tariffs or conuacts. 

Key LCSC - BellSoUh's Local Carrier S d C e  Cmtct 
Acronyms OLEC - other Local Exchange CadrKompaay 

t t N P S  
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OLEC-to-BELLSOLITH ORDERING GUIDELINES 

Updata to tbe Handbook 

How to Receive This handbook may be reproduced only for your Company's exclusive w 
and should be retained for future reference. The handbook will be updated 
and periodically reissued, and cau be mailed directly to you The form 
below should be used to provide tbe mailing address for updates, as well 
as funve address changes. 

Update Form CHECKONE: - 
W L M G  ADDRESS FOR UPDATES 

CHANGE MAILING ADDRESS 

0 

0 

COMPANY. 

ADDRESS: 

Mailing Add- 

Facsimile Number 

CITY, STATE 

ZIP CODE 

NAME: DATE. 

TELEPHONE. ( )- - 

L d  carrier senice center (LCSC) 
&USOUth 
Room D20 
5147 Peachme Indumial Boulevard 
Chamblee, GA. 30341 

This form may ai= be faxed 10 1-800.872-7059. 

I INPI 
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OLEC-to-BELLSOCTH ORDERING GUIDELINES 
RESALE 

Account Team 

Purpose The OLEC account tcam provides the following services: 

a 

Customer Education @e., how to do business with BellSouth) 
Technical Assistance 
General Problem Resolution (Le.. customer advocate) 
Tanff Interpretation 
Rate Quotaaons 
mor Projm Coordination 
Customer Notification Leaen 

(Le., new services, BellSouth re-arrangements. such as NPA 

Initial Contacflegotiator for Complex ScMces - including, but not 
limited to: 

splits. nc.) 

- M e g a l i  / HiCq - ESSX@ - DDAS - Co-Location - FkxSerVQ, 
- AcCupuld - Nativt Mode h Intfnonnea (NMLI) - F~am~Relay - pulxiialr - L i g h t g a t 4  - s- - SMARTP&@ - Conne~ti~d~SS Data *CC (CDS) - ViWAudio - Sychronet@ - ISDN 

000104; 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 
RESALE 

OLEC ACCOUNT TEAM 

Directory 

Rich Dender 
Bill French 
Nancy Nelson 
Rick Ratliff 
Pinky Reichert 

Telephone Pager N l w h  Fax Number 

205-477-5966 1-800-729- f371 205-977-0037 
205-977-0535 1-800-729-1372 205-977-0037 
20s-977-1136 1-800-729-1380 205-977-0037 
205-977-7489 1 -8M-729-1383 205-977-0037 
205-977-1755 1-800-729- 1384 205-977-0037 

Mailing Address BellSouth 
3535 C o l o d e  ParLvsy 
Room E4E1 
Birmingham.AL 35243 

3'0 te OLEC's which M also Interexchauge Caniers (ICs) will be supponed 
by their IC Account Tepa 
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Local Carrier Service Center 

Purpose The Local Carrier Service Center (LCSC) provides a c a d  point of 
conmct for proceuiug Other Local Exchange Curia (OLEC) orders for 
BellSouth tariffed smices. 

Responsibility The LCSC is your point of contact for ordering local m i c e .  The LCSC 
will direct you to rhe appropriate paron or deppmneat for assisunce with 
m ~ e r s  ouuide the s o p  of service provided by the LCSC. 

. 

The LCSC provides the following services for its customm: 

i i m s  
nl2 AFT 



OLEC-to-BELLSObTH ORDERING GUIDELINES 
RESALE 

Telephone 
Numbers 

Supervbon 

Mailing Address 

Houn of 
Operation 

Holid8ys 
Observed 

LOCAL CARRIER SERVICE CENTER ( L o  

O f h . .  .................................. 800-872-3116 
Local Service Rquata, LSR Quatiom, 
Billing Inquiria & Ceneml Aasutanea 

Facsimile Number. ......................... 800-872-7059 
All Form 

Mmager 
Joyce Savage. ........................ 770-986-2203 

Manaeen 
Beth Craig. .......................... 770-451-0883 
Mary Kelly .......................... 770-451-0853 

Local Carrier Service Center (LCSC) 
BellSouth 
Room D-20 . 
5 147 Peachme Indusuial Boulevard 
Chamblce, GA 30341 

9:OO AM to 900 PM EST 
Mo& - Friday 
N ~ W  YWS m y  
Memorial Day 
Independence Day 
Labor Day 
Thanksgiving Day 
Ch&mas Day 
In some ~ollyIlo6u b.4- my bobwrd Conoahc L C X  fc ihb .  

DRAFT 
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OLEC-W-BELLSOUTH ORDERING CUTDELIYES 
RESALE 

Certification 
Definition 

Certification. 
Proccu 

Proof of 
Certification 

F-. 

Proof of Tax 
Exemption 

Operating 
Company 
Number 

APPLICATION FOR SERVICE REQUIREMENTS 

Certification is the process by which the state PSUPUC authorizes 
an OLEC to conduct business in a particular state. 

The OLEC should contact the sutc PSUPUC to ducrmw ' h e  
requirements for cenification. 

The OLEC must provide proof of certification to the LCSC. The LCSC 
will be unable to provide KNice to any company not meeting the 
appropriate PSCRUC certification process. This proof of certification 
should be provided with the Master Account Application (pages 1 I, 13). 
If proof of cmification is not provided with the applicatioh it must be 
submitted before any orders can be pnxessed 

The OLEC must provide tax exemption ccltificates, as applicable, for 
federal, statc, county, local. or otber taxes. If proof of tax exemption is 
not provided, the OLEC will be billed the applicable tpxcs. 

The OLEC must provide BellSouth with the four (4) digit Operating 
Company Number (OCN) assigned by the National Exchange Canis  
Association (NECA). An OcN application is included on the following 
page to assist in ob- the number firom NECA. Service requ- 
cannot be procesd without an OCN. 

nP A F T  



V I  
NATIONAL E X C M G E  

. 
PLEASE A n A C H  LETTERS OF INCORPORATION OR CERTIFICATION BY THE STATE PUBLIC 
UTILITIES COMMISSION AUTHORlZING THIS COMPANY TO PROVIDE 
TELECOMMUNICATIONS SERVICE AS PROOF OF TCIE COMPANY'S EXISTENCE. 

CARRIER ASSOCIATION 

I COMPANY CODE REQUEsr FORM 1 

. .  
REQUESTOR'S NAME TELEPHONE NUMBER 

I ADDRESS FAX NUMBER 

DATE OF REQL'EST 

COMPANY INFORMATION 

_. 
COMPANY NAME 

ADDRESS OF CORPORATE HEADQUARTERS 

STATE(S) M WHICH COMPANY OPERATES 

tYPE OF SERVICE COMPANY PROVIDES (e.&, W m k  Local Exdmge) 

COMPANIES OPERATING IN MORE THAN ONE STATE WlLL BE ASSIGNED MULTIPLE 
CODES. ONE CODE FORTHE OVERALL COMPANY AND AN ADDKlONAL CODE FOR EACH 
STATE M WHICH THE COMPANY OPERATES. COMPANIES OPERATING IN ONLY ONE STATI 
WILL BE ASSIGNED ONLY O M  CODE. 

000109 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 

Forms of security 

Credit Policy Before a new account can be esublisbed, thc LCSC must be provided 
with information to detcnnine deposit and 4vance payment 
rquknents.  Thc Muter Account AppUation (at thc end of this 
Kction) should be prepared and submincd to the LCSC. This will be 
required before orders can k procesd 

Dtposim 

BellSouth may require the OLEC to provide proof of satisfactory credit 
with BellSouth or pay a deposit d o r  an advaucc payment prior to 
proccsslng x M c e  quests. BellSouth wi l l  accept an irrevocable Bank 
Letter of Credit or a Surety Bond in lieu of a deposit 

A deposit is a sum of money or security obtained &om a customer 
to be held by BellSouth to assure payment of an account The deposit 
mou l t  is based on an average mu months total billing and is rebndable ~ 

with interest after satisfactoq credit hu ken tnrblished with BellSouth 

Deposits may be requested in connection with either new or existing 
service as a means of protation against lost revenue. Acc~unts will be 
routinely reviewed and increased deposits wi l l  bo requested 011 accounts, if 
a P P r o P d .  

Surey Bonds A Surety Bond is an obligation which states &at a security 
company guarantees payment of accounts in the event of default by 
the bonded customer. The bond must be obtained &om a security 
company which meets all BellSouth standds. 

.r- 

.. : ... .. * 
1IRF)I 

DRAFT 
000110 " 



- 
OLEC-to-BELLSOUTH ORDERMC GUIDELINES - 

Forms of Security 
(coot'd) 

Bank Letter of 
Credit 

A Bank Lmcr of Credit is a document issued by a finrnciri institution 
which gumtees a specific amount of money will k paid upon rcquen. 

Many banking institutions w a nrndvducd ' form and others may issue 
an individual letter. Both types are acceptpble; however. the Bank Letter 
of Credit must cltarly state or include the following information: 

: I . .  .. .. * 

The identity of the customer covered by the lcttcr of credit. 
The beneficiary of the Letter of Credit h BellSouth. The word 

'beneficiary' is highly prcfcmd but not required; thm must at 
least be clear Impage sating the later of credit is in favor of, or 
for the benefit of BellSouth. 

The Bank Letter of Credit is imvosrble. 
It is a later of credit drawn on (nunc and loution of bank). 
The S p c c i f I ~ O u n t  of credit cxmded. 
ThetcnnrnMI ' 'on date or procedure for tamhation. 
Panialdrawingsarcpermiacd 
The procedure for collecting. 
Any processing and/or ewaination fees charged to BellSouth by its 

collecting bank will k added to any OLEC unpaid amounts and 
deducted horn the amount secured by the letter of credit. 

authorized officer of the 
Thc letter must be dated and must bear the signature and title of an 

nRAFT 



IMASTER ACCOUNT APPLICATION 
OTHER L m L  U(CIL4NCE C O U ? M  

MWI ACSOWI a &I@ 

Urllque OLEC 1daIIlIia 
RESWAECN Cede M I @  

ACCOUNT LYFORWATION 

Reseller 0 Facilities Brred Curia 

CmificateofAuthontyAmched 0 Yes 0 No 

Tu Exrmpc T u  Code SUn 

Enimucd A- Mwchly Bill 

I I r n  
nD A C T  
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 

Summary of Service Application Rquircmenta 

I t em Required 
Prior to Order 
Procaring 

1. Proof of PSC/PUC Cedication 
2. 
3. Opcnting Company Number (OCN) 
4. Master Account Application 

Proof of Tax Exempt Staau (if applicable) 

Items 1-3 should k provided to the LCSC along with the Master 
Account Application. No orders can k processed until all 
requirements arc satisfied. 

. 
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SERVICE REQUEST PROCEDURES 

Local Service 
Request 

The Local Service Request (LSR) is rhe vehicle which the OLEC will w 
to request the transfer of loul rMce from BellSouth, or for changes in 
end user service. The document reflects the idonnation required for order 
generation and procasing. 

The BellSouth OLEC Account Team is the initial point of contact for 
complex services (see page 5). 

. .. -. 

Xote 

Submitting a 
Service R q u a t  Send the LSR to the LCSC via Facsimile. 

Facsimile Number 1-800-872-7059. 

I ti231 
DRAFT 
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BELLSOUTH 
LOCAL SERVICE REQUEST 

L o u l  Savics is orderrd using unifom ordsrequen fornu all& Loal Scrviw R e q n m  (Urn). nerr 
ye two (2) LSR fomu; one for Raidean loal m i c e  and oae for Bui.u loul mice. In .dditioh a 
residence or business SrppkmenUI Leal Senlee Itqrrt (SUR) will k used to mmd or chang~ an 
end user r e q u a  after confurnuion of pmcerriag has ken nccived Born BcllSoud~.' 

Each requa form conuins d.n necessary for wirshing I d  Knice to a new mer. changing m i c e  for 
UI existing loul service company customer. a establishing new service for XI end user. 

The fonnr M completed by h e  Otbrr Loo1 Erchamge Compay (OLEO a d  k e d  to BellSouth's 
Lou1 Carrier krvKr Crater (LCSC) for poseuing. The fax numws) M on each q u a t  form. The 
OSC will provide a Finn Order Confurnuion response as notification of OrQ i ssu~cc  and confvmuion 
ofikeworkdueduc. 

kction 3 - 4  C m p l a d  LSR and SLSR kmpk 

IIO.r95 
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BellSouth 

Lou1 Service ReqnCn - Raidtoce 
kct iOn3-1  

The LSR IS designed so thu only the p m  r e b g  to your requested Mvity need to k completed For 
that fewn. It is mpomnt thu the OLEC Nme. End User Acwmt (unless I new acceuIII L( k m g  
established). the page numkn and the OLEC PON k completed u tke lop of each p q e  of the LSR to 
insure the LCSC has all of your q u e n  A sepvuc LSR mun k submiad fa each m m  account 
numkr. 

Exhibit I IS a LSR - Residence form. Followmg arc dtfinmons for d1 rrquatcd dm 

_. - - 
Dan: The due the OLEC submim the LSR to the LCSC. 
Page I of _. Ennr the applopnuc page I s  u the top of each page of the LSR submiad. 

-. 
A. - other 

CdOcN: The Company Nunc and 'Operating Company Numbef for h e  OLEC submiaing the LSR 

Billing Account: The OLEC account e m b l i  with BellSouth w h i i  h to be billed for the requested 
activiry. 

PON TheOLECRvshueOtdnNumber. Tbinumbermaykupmrhhpan(l3)dphanumais 
C h i n c r c n .  

WON: A Related Purehue oldn Number d a i m  thu COordinrriOa u mind bavmn pvchue 
orden to complac the rrquatcd activity. Thir number may k up to chinan ( I  3) dphr numeric 
chanctcn. 

Issued By: The name of the pason complnin( tke LSR who b mpoaribk for ordar coordinuioa. related 
questions, and wnfLmmiw of m i c a  compkda~ 

Telephone Number The telephone number of the pnon iuuins ~ I C  LSR 

Project &I .Ipb.auma*& whicb may k &to link LSltr to a m i &  projesr 

Remulo: A n i L b h  for drc irarcr to provide my addit id infomurioD UuI would uria in orda 
pmapiac 

I I r n  
nn A F T  
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Local Service R q u a t  - Residence 
kcti003- I 

Esublirk OLEC Smicc: Tke ead user dea not cumatly have 8 aceout with the OLEC. Check the 
d o n  requested, Derails may k required rn subsqumt smiolrr of the LSR 

New - End wr does no( currently have my I d  service. 

Switch as is - Move this a d  wr's local service to the OLEC with no changes in service. 
fuaucl. dinsopry listings. or equipment 

NOlE Some services fe- arc not available to UI OLEC a d  wr. a d w i l l  k. 
mnowdldiubled when a BellSouth end WI nviuhes to an OLEC. See Seaioo 
7 of this document for more deuib. 

Switch with changes - Move this end user's loul savice to the OLEC with ~UIICCS in all or 
some pan of tkir wia. Deaib concaning the dunpa will be provided u 
appmpim in hru pomoo, of the LSR 

Switch with new ddrrrr - Move lhiu enduserwith exhthkg BelISoudl rrrVia service 
addrru to OLEC savice at anew loudoe There may amy not k abnsfirn(a. 

Exirting OLEC Account: The C W S O ~ R  currently hu m YCWM with the OLE€. Check thr SklRgW 
rqutned. Mon rhrn one category may k checked Daub will be requid in subsequent 
secnons of the LSR 

Change Telephone Numba(r) - Change the end user's exkring celephme numMs). 

Chase in F e s u m & m m  ' -Add or Delev femurs a raviCa. 

chrap io L- a Dincmy - Change the l i g  or dirrspoy insmuaim. 

Add Tc*pbooc Lincl - Add d d i d  WhphW lina m Ibr d e w  Wrvi-. 

Move to New 

Keep Exining Telephone Number. if possible (YRI) - Doa the end user want to s l y  their 

- lnmfa loal Icnice to a wv service &res$. 

existing telephone number to the new service .ddrru? Enm Y (Yes) or N (No). 

payment at the request of the OLEC. 

be suspended or mmfed on a rrmpony basis. 

Non-PaymenL D a y  or Restore - Discmcst OT Restore the end user's Id service for non- 

End User Requested Temporuy Suspension - The end user has rrquesnd that their local seivice 

I Inm 
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Requested Due Duc: Every effon will be made to mm an a d  user*$ requcsce e duc if one is 
provided. The due duc is imprctcd by w d  lood fuaua md m i s e r  rrqucucd m d  equipment 
avaiiability. These items can only be dmrmined when the orda is pmccurd Commmnqg 
should not be made to the a d  WI until a Firm order C m M o n  is received. 

-. 

Disconnect Date for the Old A d k  - The a d  WI must provide the dm old mke is to be disconnected 
on a change of address ordn. If the existing alephme number b not Wig Mud i t  the new 
loution. the end user m y  request mU the existing telc@ane number main active u the old 
loucioa for up to hiny (30) days. If the existing telephone number is b c i i  Mud at the MW 
location. the end user miy also request thm the telephone number main active u both loudonr 
for up to thiny (30) days. Howcvn. in the htxu CLIC. 111 f- ad mwotk hcilitia must be 
identical at born IwtiOar. Availability of fanmr and lvititia at& new louaon is dccennined 
as the order is p m c d  .. 

Remise Access: lndiutc the a d  WI preference if yccu will be required for rhc u d v i y .  
Check the appmpriuc rime froat the @oar w Ihc LSR If 111 day. AM or PM uc not suiable. 
enter I four (4) hour interval between 8:W AM md 6:W PM (Le., I1:W A - 3:W P). 

Access R e m a r k  Avaihbk for the iuuar to provide any dditloarl infOnnUian tM & necdcd for pmnire 
access. 

I I N P S  
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Local %nice  R q o a t  - Resideact 
k c t i o a f - I  

c 

Main Account Number The end user telephone number. If t h m  is no exinin( service. lave mi field 

Customer Code: The due (3) digit code which l p p ~  immediately ri*r the =unt number on the end 

blank. The new assigned number($) will k provided by BcllSouth in Part D. 

user's BellSouth NIcment. If you me m f m i n g  an end user h m  a company other dun 
.. BellSouth. this code will not k used. - 

Authorized By: The name of the p n c n  u the end user account who is questing (and thmfore 
authorinng) the ch8angc. 

Other Line Numkn on this End User Account If Ihm uc addiitinul telephone n u m b  ruosiued with 
the main account number, they should k e n W  here. 

Customer Name: The current end user account nmne (or desired name). 

Cusmer % i n  A m :  The address where service is (oris (0 k)pmndd 

ApvBldg/Suite: Enter the appropriate number and circle dw correct desiauioa. If anaha d a i p a i o n  is 
more appmpr*re, enter it above the numba. 

Ciy/SPtL: Tbe city. vilkge, or t o d i p  and M di@ aya posul code fa the location whare service is 
IC€&. 

ZIP The five ( 5 )  digit zip code w h m  service is locucd 

Customer Name: The desired end user account name. 

Customer sav*r Addrrrr: Thedress w h m  new service is to be pmvidd 

Apw'Bldfiuk If- for Q new service addma. ater the number and c k l e  the c- 
d a i ( a d 0 p  If mother h i p a t i o n  is more ~ppmpr*tc. enter it a v e  the number. 

CityISPtL: n e  city, villye. or township and two digit sp(c p o d  code for the new service .ddrrrr. 

ZIP The five (5) digit zip code where new service is to be I d  



T ~ I S  pomon of the LSR will be used by the BcUSolUh LCSC to conftrm *the nqwacdordahu been 
processed rad to provide the scheduled dme for somp*clm of the rrpuaod wwoy. 

&IISouth Order it The BellSo~d~ immul o h  number. Thb nmber wll b nquirrd for oumg the 
n q u a  should thm be i n a d  for subuquent any  lbm arpcr forthne(3)orda n w n h  
if necesury - - _- .- 

Assigned L The telephone numkr(s) assigned m a customer 111 the Qy o f m  servus 01 a number 
change rqunr T h e  IS space for assipng lhrrt (3) numbm. If m a  are needed thzy wll be 
Included In the mulu. 

MemoryCaIl@ Access I If MemoyCIII@ b ode& the number whicb du d UYI will need to yccu 
the system will be provided hac. 

Telephone Number 'Ihe telephone number ofthe BellSouch Service Repaeamiva. 

Due Due: The date the quested utivily b%hulukdm be &mud 

Time Scheduled: The time the prrmiv yceu 1pp0inUncnt i vhedukd (ir. AU Day. PM. ea.). if 
Ippmpriua. 

q u h d  
Rmu*r: AvriLbk for the Bcusornb Savi Repmenorive to pmvidc my dditiolul infonnatim 

I lNPI 
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: I . .  .. ..* 

Diretoy Listing: One option mur be rlc*cd 

Listed - A Listed m e  bin the primrddirraay ad in dinaoy Urirrma v m n &  
This option rmbliia t h e d  w ' s  mrin bating. One Iisq b provicbd wichan 
charge for clsh Oaa-hundng telephone number. 

Non-Listed - The lining does nr# appear in the prmted dirrnocy but is available thruugh d m y  
rrrimnce. .. _. _-.._ 

assismce. 
Non-Publiihed - The lithg is noc in the printed.dirrctory .od is aouvulb* . 

Name: Rovide the l i g  u hind (i.c.. Last name. fun m e .  middk init*l using upy*r and lower case. 
when esublishiag a l i i  under m existing line in the whio p~ar diraWy. provide 
existing telephone number md show the dakd dditiolvl l i  u A should rppp &e.. 
children's telephone). 

otherwise specitid hae. If the ddrru should be m i a d  born Q dinnory l i i &  enter NONE. 
Address: The sewice addma 8s- in R n C  will be used fotQ a d  Wrr liadddnrrualar 

Cicyllown: The cicyhown o show in Rn C will be used fa the dirrcmry W g  u n h  od~cwise 
specified in this uslioll. If Q town should be ocn$lcd 6um the diratmy l i i &  enter NONE, 

M rquescul include dditioarl pur E rheco u repired. Tbe end IUU must specify whher thc 
additional lip uc Lirod, Naa-Limd or N~a-Rtbiirbd. 

If the additiocul l i i  is La Rin- I o 1  I& .Irocheckdutblost Tbe d w  ir d e d  
to one h e  l i i  f a d  Rin- savice orderrd 

Additional Listings: For arm l i i  nquaced by the apd user. If m e  rhra w (2) ddinonrl lininp 

Directory Delivery: Rovide dmep infonnllion miy if delivay is reqwstd 0 m ddrru which is 
different 6cm die rp*ia ddrorc in PmC. Tbe end IUU will ilDomwIUy . receive boch a white 
& y c h  pyc djmaay fortheir service addma city. If the end u~cl npuarr &ditiocul local . woida of the end w service 
am, nhrthc -OD I-uwM(2uww). A c h p I e  nuy apply f a m e  dirrstoria. 
dincmr*rdUbu-W 1-800422.19SS. 

nn A rLp 
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Following am the most frequently used avldard inprsept mnounccmcnfs: 

- The number you have d e d  (dded number). h u  km changed 

- ’Ihe n u m b  you haw reached, (dialed number). h u  km changed. 

IO a non-published number. No addiriod informlwo is available about (d*lcd number). 

The new numkr is (new number). . - .- -.- - .-. - . .- 

- The number you haw msbcd, (dialed number). has been disconneefed. No 
additional informuion is available about (dialed number). 

- The number you have reached (dialed number) h u  km femponrily 
dirsonn~~fed. No additional informuion is available h u t  (dialed number). 

- The number you have reached (dialed number) has ken 
umponrily dlsonnccud at the cusfomcr’s nqunr 

The ‘Action RCq@ in Pur B of rhc LSR drives die lppmpriac ~11o(ocemenL If mC summer 
rcquenr an intercept mnouacanmt different fmm die mon hqumtly used ona provided ha2 write out 
the request We will drrcrmie if the non-rtmdud mnounccmalt can k pmvidd Intercept 
mounccmens for midmcc l i i  continue foc a rplrrirnvm of ninety (90) day% 

If the end user main account h u  additid line n u m b  in Pa C. am a Yes (Yl if the scfbn q u e s n d  
in Pan B should k applied u) all of the telephone liiaa. If the requaced acfion should noc be applied (0 all 
ofthe ulepbmc l i i  - . N o 0  d explain how &e otha linea a ldk  mwd 

000122 
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Section 3 .  I 

Local Service R q u a c  - Residence 

This pomon of the LSR is wd 10 install or m o v e  line and IW f a a M  for loul w i s e .  The form is 
designed 10 order funva for up 10 mnC (3) telsphaae liua. If additional l i  are ocdaed r ru th  copin 
of this page u required. 

Check the appropriue boxes to indicae w W e r  &e fcands) vc king installed (M) or deleted (OUT) 
Even when the numben m not knom u in the c u c  of n e w x f v i c s j n d i ~  which services are requested 
for all lines. If different fuavts m ordmd for new service. show the 'lumrn nqvand for &e main 
telephone number in the rust column. the secand number in the liniag in rhe second column. and fo on. 

Not all 'Line and Line Felaua' listed on the LSR apply in evay sun?. Refer IO the sute mffs for 
availabiliy and 'Line and Line F u n u t '  descriptions. 

c 

There are nvo (2) pqer of funva rad servica which mly be ordard fa midefii l l  loal service. The 
form is desimed to order fcmua for up to thme (3) olephoac l i i  lncludc rdditional copier of these 
pager u required. 

Check the appmpriue boxes 10 indicate whether the fuaur(r) king inrolled 0 or deleted (OUT) 
Even when the numben are not lmown, as in the use of aew Vniw indicate which Kivisa arc repvested 
for dl lines. If different fuaM are ordered for new sa'vice. show the fuaVa querpcd for the main 
telephone number in the tbl column, the samd number in tbc l i  in the second column md $0 on. 

Not all 'Funuer and Servii '  l i  m the LSR apply in wery rpo. Refer m rhe snte UnfTs for 
avaihbiliy and ' F u n u a  lad savica' dacnpaoar 

n 
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k t i o n  3 - I 

Supplemenul Lou1 k W K e  Requeat - Residence 

There will be times when it IS ncscIuIy m change an LSR after the ordec hu km pmceued In thew 
cases. a supplemenul request will be lwd Thu rlau the LCSC 10 null the onguul m make 
the appmpnue changn. Exhtbtt 2 IS L Supplemental Loul Service Request - Res~dence (SLSR). 
Followmg uc dcfinmons for all requested daa 

Co/OCN: The Company Name and 'Openang Compmy Number' for the 0LEC.submiaing the SLSR 

Billing Account: The OLEC account esublisbed widi BellSouth which is m be billed for the r q u d  
activiy. 

PON: The OLEC Rmhue Order Number. This number may be up to c h i  (13) alpha numeric 
chzns tm.  

WON: A ~ u e d  pulchrw 
O r d m  to complerc the requested activity. This number may be up to thinra (13) alpha numeric 
charmas. 

~ u m k r  designam mu cooldination is requirrd k o ~ c a  purshtv 

y 

luued By: The fume of che pmoa completbq che SLSR who is mpoaribk fa order coordinuion related 
questions, and conhanon  of semice compkkm. 

Telephone N u m k  The telephone number of the pason iwiag the SLSR 

Rojecr An alpha-numeric ccde which m y  k wcd 1O link LSRJ to 1 specific pmjea. 

This section is used 10 nrplrin whu change bas ken requested by the end UYT and how it Soordinuer 
with the original order. 

ACCOUDI N u m k  Tbb d UIQ tckphm number. 

BellSouth Order qs): The BcllSoUm order 4s) pmvidd in Pur D ofthe original L a d  krvice R w a L  
This is essential for louting the orda in our system inruring ncseuvy coordination with dur 
Order. 

Other Line N u m b  If there arc additional telephone n u m k o  usociued with the main rccunf  number. 
they should be e n d  h m .  

DRAFT 
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Bell5outb 
Scction3-I 

SuppkmmUI t o u t  Service R q u a t  - Raidence 

This ponion of the SLSR will be uwd by IIM BellSouth LCSC to conhrm dw fhe rrpucned order h u  been 
prosessed rad to provide the scheduled due for complaion of the rtquencd utivicy. 

BellSwth Order x: The BellSouth rymm order number. A new order nmnk m y  or may IIM k 
required. Thm is space for duee (3) order numbus. if qui& 

. .  -. .__ . . -- - . . - . . . - . 
Assigned L: The telephone numws) uri&u a of fhe SUR It--. Thm b sprce 6r 

three (3) numbers. 

MemoyCaIl@ Assess *: If MernoryCalI@ is o r d m d  drc number which the end UYT will need to accas 
the synrm will be provided here. 

MernoyCaII@ Tempomy P u r w d  The Memo~y€all@ RMad w h i i  is lrmponrily assigned by 
8eIlSouth. The end URT will change thi purord w h ~  rh.y begin uriq fhe ~ynclk 

RingMaucP I rad I 1  If RingMrmr. is odered, the dditiod numba(s) wiUk shown bar. 

BcllSouth Service Rcprrunotive: The name of fhe ~ I I s o U c h  Loal Curiu knia CaOr 
employe who h mpoaribk fn procusing fhe &. orda COOrdbdOIh and CMlfirmrn 'm of 
order cornpluion. 

Telephone N u m k .  The telephone number of tbc Bellsauh krvisr Repmeo&. 

Due Date: The date the sup+hneatal requested rniViy b vhcduhd to be prformek 

Time Scheduled: The time rbe premise ~csep lepoinE8alI b vhedubd (ir, AU D.V. PM, r0.X if 
appropriate. 

Remukr: Anihble for the BellSouth savice rrpmenotivr to p~ovidc my additioMi infomuria! 
& 
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The LSR IS desqned so that only the pam reluing to your rqucscd activity need to be completed. For 
that nuon, it is impomnt th.1 che OLEC Name. End User ASCOM~ # (unlesa a new account is being 
esoblished). the page numkn. and thc OLEC PON be complewd at the top of each page of che LSR to 
inrun the LCSC has al1 of your rrqwn A vplnn LSR must be rubmiad for each main account 
number. 

Exhibit 3 is a LSR - Bwincrr form. Following are Minioat for all r e q u a d  dam 

. Due: The due the 0LEC.submiu the LSR to che LCSC. 
Page I of -: Enter the apppropr*tc page Ys u thc top of& LSR* r u b n i i  

Co/OCN: The Company Name and ‘opntinl Compny Number’ for bu OLEC submitting the LSR. 

Billing Accouar The OLEC account aoblishcd wilb BellSoulb which b 10 be billed for the q u a d  
IctiV*. 

PON: The OLEC Ruchv Orda Number. This number may be up to CbhMeO (13) al* numeric 
ch.nnen. 

RPON A Related Furchase Order Number designates mU coordhurioa b q u i d  knwecn purchase 
ordm to complete the q d  Icbviy. Thi number may be up to chinem (13) alph8 numeric 
C h u m m .  

Issued By: The name of the person completing the LSR who is rrrpoatiblc for orda swrdinllion. related 
quenionr. and COafLmdoa of Vnicc CompkIiOa 

Telephone Numkr. The telephoea number of the pwson issuing the LSR 

Rojm: An alptu-nurnaic code which may be used to l i i  LSR( to a spa& project. 

Rmulu: AvaihbkforQ -toprovidCMyatbd ~ f o r m p i o a m U W O U l d b & C i n  wder 
P m a p i y  

-2% 
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Establish OLEC Smice: The a d  user don MI currently have an account with the OLEC. Check the 
action requqted Derails may be required in subsquat reniocu of the LSR 

New - End user doer not cumnrly have any l o u l  KNicc. 

Switch as is - Move this a d  user's loul service to the OrEC viab no chmga in sirvice. 
feanues, d m m y  listings, or equipment 

NOTE: Some serviccs/fe.nms are not available to an OLEC cnd w. md will be 
mnovcd/diublcd whm i BellSoUm end user switches to UI OLEC.' kc S&on 
7 of this document for mom dmilr 

Switch with chrnga - Move Ihi end user's I d  service to the OLEC wick chvlga in dl or 
some 
appmprLtc in lucr @oar of che LSR 

of their m i c e .  Details c~a~eming the chmga will k p m v W  n 

Switch with new addms - Move this mduserwiQ existing & I l M  service atme Vrvia 
address to OLEC service at a new loation. ll~ac m y  or m y  not be OQCr cbmga. 

. . .. 

Exirting OLEC Account The customer cumntly has an ~cco(ot with the OLEC. Cha4c tbc change(s) 
requested M m  thra ooe category may k checked Details w i l l  be rrqurrrd m subocquenc 
sections of the LSR 

Change in Telephone Numkr(s) -chmgt the end user's 

Change FeuurrvTcrnser . - Addor DeW fcuurrr or mica. 

-Lmor Dinsmry - C h a p  the i i i o r  dinsrory inrrmaiofi. 

telephone numkr(s). 

MOW O M  Addnrr- Tmf- I d  -*e to a new urv*. ddnrr 

Keep triahy Tekpboaa Numkr, if possible (YM) - Doa rbr end user want to any chci old 
number m the new service address? Enter Y (Ye) or N (No). 

Disconnm Service - D~SWMW loul savice. 

Non-hymmt Deny w Ramre - D W O M ~  or Ramre  the cnd user's loul m i c e  for non- 
payment u the q u e s t  of the OLEC. 

be suspended or mmred on a temponry basis.. 
End User R q u m e d  Tempomy Suspension - The a d  wr has quested that their loul service 
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(cont) 

Rquencd Due Date: Every effon will be mrdc to meet an a d  user's quested due duc if one is 
provided. The due date is impacted by work lod fawns and services quested and quipmmt 
availability. These itmu can only be dewmined wha'the 6de? ir~prW%uj.-Ccinmihnah 
should not be made to the end uwr unnl a Fm Order ConfvmPion is received 

DiSCOMKf Date for the Old Address - The a d  user must provide thc daw old vrvice is to be dircmected 
on a change of address order. If the exinin(l telephone number is not being mucd u the new 
location, the a d  WI may requa tku the existing telephone number maim vlivc u the old 
location for up to t h i  (30) days. If the ex in ig  telephoae number is b e i i  mused u the new 
location. the a d  uwr may atso nquar tku the telephoae nmbw ran& ucive u bolh locpionr 
for up to the (30) days. However, in the Iura me, all f- and nenvorlc f a c i l i  must be 
identical at borh Iwtionr. A v . i * b i  of feuum and facilities dw new losuion is deprmined 

theorder is p r a d  

Premise Access: Indiute the a d  user preferace if- will be mind for the rqueswd ucivity. 
Check the approprim time horn the Optiom on the LSR If dl day, AM or PM are not ruiuble, 
enter a four (4) hour interval tawem 8:00 AM and 600 PM (i.e., I1:00 A - 3:00 P). 

ACCM Remark% Available for the iuua to provide any ddkionri mfOrm9ion m0 is needed for premise 
a c w .  
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Main Account N u m k  The end user telephone number. If thn is 110 existing mice. h v e  this field 
blank. The MY w i p e d  numkr(r) will k provided by BcllSouh in Pan D. 

Customer Code: The duee (3) digit code which appm inunediucly rftcl rhc .SUHUI~ number on the end 
WI'S BellSouth sumnent. If you YI mnrfming ra end user born a company other rhrn 
BcllSouch this code will nork used. . . . - .. . -. -- _I-_ .... .. _-... . .. . 

Authorized By: The m e  of the penon u th end user account who is nqUaring (ad therefore 
auurhorizinp) the change. 

0 t h ~  Line Numben on this End User Account If thm are additiaarl telephone n u m b  associated with 
the main .CCWII~ number. thy should k entad hac.  

Customer Name: The summ end user YCOUIIC name (or daind nunel. 

Customer Service Address: Tbe ddrrrr where savice u(or is to k)pmvidrd 

Apdldg/Suite: Enter the lppmprim number and circk tbe comc~de*auioa. If racdta desi@mtim is 
more appmptiate, enter it above rhc number. 

Citystate: The city. village, or lownai rad two digit s m ~  pd sodc for the IDariOn where is 
IOuced 

Z I P  The five (5) digit zip code where service is louccd 

Cunomcr Name: ' n ~ e  des* d ussr ysount m e .  

Customer Savk8 

ApVBldc/sUir: Ulppopnuc ' k a Q  new servicedress, enterthe number and cirsk the CORIQ 

Ciry/state: The city, village, a towluhip and two digit Ipo pd sodc f a  the new service Iddnu. 

Z I P  The five (5) digit rip code w h m  new service is to k I d  

'Ibc ddrrrr where new service u to kpovided. 

desi- I f ~ d e s i ~ i s m o r r ~  ' , ater it above the number. 
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This pomon of the LSR will be uwd by the BellSoum LCSC to confm 
processed and to provide the scheduled due for complctioa of the npuarrd UriViy. 

tbc m d  ader hrr b m  

BellSouth Order I: The Bcllsouth inmd order number. Thir number wiU be q u i d  for mcing the 
request should thae be a need for subsequent activity. There U space la six (6) order numbers 
if necessaty. 

Assigned X: 'The telephone numbals) assigned to a sworner in tbc QY of new savice 01 a number 
change r e q u a  Then is spw for assi@tg six (6) numbcn. If more am needed. they will be 
included in the remarks. 

MmoryCaIl@ Accnr L: If MmoyCaU@ is ordaed the number which mC md user will need to access 
the synun will be provided hnt. 

MemoyCall@ TmpOnry eunVwd: The M a e @  pitrvrad *rkisb b mnpanrib assigned bY 
BellSouth. The end user will ckrrye this w o r d  when lhoy begii UShg de rYnnn. 

RingMasteP I md 11: If RingMMI. is odered, Q dditiod munbm(s) will be shown hac. 

BellSouth Sewice Rcprrrenmivr: The nane of chc BcllsoUm Larl Cirr*r knice Center (LCSC) 
employee who is rrrpwribk for processing tbc order, onkr wdrdon, a d  conftmuion of 
order cornpledon. 

Telephone Numba: The telephone number of thc B e l E d l  kcvia Rcpcvntni VI. 

Due Date: The due the rquated.cr*iy U scheduledm beprformd 

Time Scheduled: The time the premirC access rppoinrmenr b scheduled (Le., AU Day. PM. a.), tf 

appmpr*a. 

Rcmu*c: Available for the husanh Service m h v e  m pmvidc my dditiaul information 
rrquird 

. '  DRAFT 
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: I . .  .. .. 

This dmctoy lining page is designed for IUC with the ccmplete Busina~ LSR OT as a sned alone 
document when only Dinnoy Listing vnio is wind by ck OLEC. 

Other Local - a g e  C o v y  
If this dau is provided in Pan A of the LSR it is not ncccLuy IO duplicate chc i n f ~ o n  here. It ia 
Unpomnt to enter the PON and OLEC name m k stwe it is uroclucd comedy witb the famr&r ' ofthe 
LSR . .  

Due: The due the OLEC Submi8 dn LSRw Q LCSC. 

PON: TheOLEC RvchrreordaNumber. ~ n u m b n m r y b e u p I O r h i ( 1 3 ) . t p b r  
numenc Chmslcn. 

RPON A Relacd Rvdure Order N u m k  desi- dut coadburioo UnqUindkMo 
purskrcc orders to complccr Q nqucacd activity. This number mry be up IO Ihima, 
(1 3) alpha numeric chulcpa* 

Company: The company m e  m d  identiAcui0a code fa Q OLEC 

Billing ACCOUIIC The OLEC accouat a p b l i e d  Wirb B c W  whish is IO be b i W  for the 
requested uti*. 

Issued By: The nrme of Q pmon somp*cin~ the LSR who is nrpaaribb k a6r 
c o o r d i i o a  rclucd qwrdoru lad confinmion of Icniu mpktiom 

Telephone Numk The telephone number of Q pason iuui chc LSR 

I I m 9 S  
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(cont) 

End user 
If thls d m  IS provlded UI Pur C of the LSR a is not ncsnrvy to dupllao the m h a u m  har. It is 
impomt to enter the Milo AssMyIt Number to be sue it u +uosutod cOtTeUly with the rcmundcl of &e 
LSR 

. .  
Cwtoma Listed Name: The m e  ~vrmtly lined (gf the dad V i  Toi fhe account - 
Customer Service Addmr: The rddrrn where the service is (or is to be) provided. 

Main Account Number The end user nuin .ssouDt telepbwc number. 

Customer Code: The three (3) digit code which lppun irmaediwly rt*r the ycouat number on 
the end user's BellSouth satemenr. If you m mufaring an end WI 6rom complny 
other dun Bellsocah, this code will not be wd 

~uthorircd By: 'Ihe m e  of the p a m  P h e  md user -I who u requesting (md therefore 
authaidns) the clunge. 

Existing YP Advatking WIN): Doa the end WI cun'cntly have Yellow Pya Adnniring? 
Enter Y (Ya) or N (No). Yellow Page rdvcnhbg will Mnnmrwkbtlkd dirrctly to 
the end user. Bellsouch will wt bill Yellow ChpIa to the OLEC. 

End U w  Mwllmcocrc Account Number - lhir number will be ruiped by Bellsolub when the 
initial order is pmcewd. It will be mid for any subsequent d e r  activity for the end 
UIQ. 

I3 
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Scction 3 - 2 

Lwl Service R q u a t  - Bwinar 

(CML) 

Lk&# Uqum 
Check the appmpr*tc block to indiutr what type of l i g  rrquar is being rubmi~~ed. 

New Account - End user does not cuReDtly have any Id m i c e .  
Disconnect Account -.The end user cumnKly lms Wty dkosrny lirpno vrvlsc pmvldcd by 

BellSouth. This option will diumect the l i  -. 
Add W Cumnt ACCOUK - Add a linin&) KO II! eXiSibg OLEC md wf accOI1IIL 
Delete from C m t  Account - Delne a listing(s) 6ocu II! nrining OLEC end UYI account 
Change Lining - Change the directory lining 011 an exining OLEC ucounL 
Correct Lining- C o m c  an listing Wor telephone n u m b  on an exining OLEC Iccounl. 

Firm Ordo Comfhdon 
This ponion of the Dirrcrny Listing rrqucrc will be usod by BeltScuth LCSC (0 confirm that the 
n q u d  order has ken poccuad 

Due Repved - The duc wofk on che l i g  hcomplcod inthe LCSC. 
BellSouth Service Rcpficnptive - The m e  of che Bellswcb Loal Clrrier W i e  C a m  

(LCSC) ecnployce who is rrrpoarible fa win( rha order, order coordiion. and 
confvmaion of odat complccioa. 

Telephone # - The telepkaar number of the BellSorah Rcprrxnmnn 
Rnarkr - Available for che BeusoUm Senice Repmenmiw KO p v i d r  any Iddidocul 

infolmdoa npuina 
MiIh8ou AccounC Number Assigned - Thu yco(ml coda will be assigned by dw LCSC with 

~ b r  iaictlordapivad fa rn  cad UW. It wiU be nquindm identify he c ~ m c t  acscount 
m w l y - .  

Bellhuth older Numbr - T k  BellsoUm system otda numb. 'Thh number will be required for 
for four 

(4) order numben if nccessuy. 
ovingrhe nqusa rhouldtherrbe 1 need forsubsqum ucivily. Them is 

h 

DRAFT 
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BellSouth 
Section 3 - 2 

L w l  Service R e q o a  - Businar 

Directory D e h q  Addnrr 
h v i d e  address information h u e  only if delivery is requested I an rddmr which is differem 
from the scrvicc address provided on thii form or on Page I. Rn C of rhe LSR The end user will 
rufomuicdly receive bo& L white md yellow page dincroy for lhcir VrViU rdbru city. If the 
end user rqucsu a d d i i d  I d  dirrnorin. refer &e customer to 1-8oO.r22-1955. For 
directories ouuide of the end WI m i c e  am, refer lhe cusfallc~ to 1-8004824OOO. A charge 
may apply for same dmctories. 

Commvni~ Direwry Name 
This information is requid  only born a facility bued OLEC when new mice is king 
established B e u u w  BellSouth will k apbl i ing  rpsid YcOuM m provide h e  dirrctoy 
listing, the community m e  c ~ l l  not k lutomniully identified for dinaay dimibution. 

The dirrstory designated h u e  will k delivered m lhe end user for Bcir m i  dimmy for new 
m i c e .  For subsequent aa~~ual shipments, lhe dinslay appmFRh for the ead U L I ~  m i c e  a m  
will k d e l i v d  the a d  WI location. 

DRAFT 
- 
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BellSouth 
Section 3 - 2 

Loa1 Service Requar Business 

( I )  Listing Opaonr- Thii d o n  will be used to provide specific inmuaiau nluing to each 
l i d  number in the end UICI aption. Univnvl Serviu? Chder Coder (USOCs) will be 
enrmd on the approprime lima to desifpue the nuiu l i i .  dditiorul liainp. SIW 
reference listings. CIC. Listing USOCs we found in the prim. 

(2) L imd Non-Listed of Non-Publied - Enta the IbbicViltiMhefe for Ihi t$pe r&g desired 
by the end UXT. The desiwon may be difiaDt fw diffmnt ouintus in the caption 
lining. 

Listed - The Listed name u in the printed din*ay ud in dirrnoy assistance operaw 
nsordr. One l i  is pmvided wirhouf chuge fw each non-huruiag telephone 
number. 

Non-LLted - lBe l i d o a  nofawear in the pmd dirrnay kn ia a 4 U k  through 
dimtoryassiltMce. 

N o n - P u b l i -  The l i  is not in the pmddLamry ad u n a M i U k  rhmugb 
dimaoryassircmse. 

(3) C@Oa Indrnt L W l -  A bwin- Upciw ia c~mpoaed of I apciOa hcda. 
(Level I ) and might l i e  indmted linings &web I 01 2) when required. 

For example: 

Level I Bnnch S m a  (SUb.C.piocl) 
Level 2 1416M.iaS ma..... l11-1I I I  (SmightLiuehdenrion) 
Level 2 182 Bronw h ..._.... 222-2222 (Smight Lme hdention) 
Level I Billing. ............................... 333-3333 (Smight Lm Indention) 
Level I Hane Delivay 44*44*( (Smight Line Indention) 

Tbc Indent L.nl Number (Lvl I 01 Lvl2) should be  show^^ to the klt of& 

Smith t(lrdwuc Sfom. Ins. (crprion H a d a )  

I& povided in Q Linad Name Uccioa daaibai below. 

(4) L i r r d W  -Ibbrccioo is uud ro show the b u a i i  liningurnly the way the end user 
wbbcl for if m l p p u  in the dm. When anblishins a lisring under pr exisring linc 
i n b  whip pagadirr*oy,povidetheexirtin(~ephone numberadshowbduiind 
listing u it shald appear (is.. Nigh% Sun&y& ud H o l i ) .  

36 
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BellSouth 
Scccion I - 2 

Local Service Request - Businar 

(cont.) 

Lstins Infomation 
(conr) 

(5) Listed Addrru - Use thu Kction to enter the l i d  address if the a d  UICI dabs a lining 
differmt born I&l provided m the 'End Usa~Ac~oulU' section 0r.k Pm C w page I of 
theCSR If the dbcu should be ommed fmm dw dhctOW lining, enw NONE. 

6) Listed Telephone Number - List Ibe a d  UICI numbar as 
the c o r n  liner on I& end wer l i g .  

to ruosb them with 

(7) Yellow Page Heading - When 8 kaiaess listed number is selected an opdoad l i i g  in the 
Yellow Pya ic llro anilrbk II no chug8 for ash a d  UYI account The listing may 
be placed in the Yellow pUa underan rppmved hading QIl is Ippmpr*ra forthe 
business (i.e., Raounno. eeMy Won$, e%.) RequesO for hiaU l i i g  unda 
more dun om h g d i  am considered D~ectay Advcnirig and ary d d i r i d  
charger. 

(8) SIC - Refer to the Sandvd hiusmy Code Mmul for& iaformrtioa. 'Ihi manual is 
publ i ed  by the Uniccd S m a  Oiaa of MuugunaU md 

N u i d  Tecbn*rl hfomutm ' serv ice  
528s P a t  Royal Rod 
Spr ingf Ie lQVi  21161 

103474650 

Tbc aunrul may be 
purchucdQoughNTIs. 

(9) Community of Lw - Enter the sommuniy rwne for the dLecwy (is) where thii lining 
should be plblisbed Tbi ia cdy nqumd for a W OLEC or a racllr 
apblirhiw 8 w m  bIkl& 

nR AFT 



BellSouth 
Section 3 - 2 

Local Senice R q a a  - Raiiaess 

Followmg are the most frequently used standard mmccpt aanouncemenm: 

- The number you have mched, (dialed number). has ken chged 
to a non-publuhed number. No addinocul mfonnaaon u avulable about (dhkd IIUmber). 

ChanpedaNNcw- -The numkr you have readd, ( b l e d  number), has been changed. 
The new number IS (new number). 

- The number you have mched, (drrled number). Ius ken drrconnecled No 
addmonal mfmanon IS available about (dulcd number). 

- The number you have ruched (dded number) hm ken t e a ~ ~ ~ ~ l y  
dlrconnecd. No addrnoarl mformanm u avulable about (dialed number). 

--The number you have mehd (dialed number) hm barn 
temponnly d i s c o n n d  at tbc cW(0IIIer's request 

The 'Action Requatrd' in Pan B of the LSR drives the If tbc Nmmet  
requests an mtercepc ~ ~ o u n ~ e n t  difima &om the most m d y  ud oaerpronded here, wite out 
the requnr Inmscpc 
announcements for business lima cantinuc fa a maximum of six (6) moarbr. 

We WIII detcrmi if Q non-sandud IIIDoMQmm( 50 be 



BellSouth 

L o 4  Service Requat - Business 
Scctioa 3 - 2 

This ponion of the LSR is uud to inrull or move line and line faDM for I d  service. The form is 
designed to order faams for up m rhn (3) telephone lines. If additiod lines ue ordered UPch copies 
of this page as required. 

Check the appmpriue boxes to indicae whecher the fem.re(s) ye k ing  inmllcd (IN) or deleted (OUT) 
Even when the numbm ye not b o r n ,  as in lhe uy of new raviSr indicae whi sew& ye q u e s t e d  
for 111 lines. If differan (rmM yc ordmd for new s6&-shi-&i 'Et%$uatcd f&h-Kai!T- 
telephone number in the fun column. the second numkr in the liking in the second column. and so on. 

Not all 'Line and Line Feaauer' listed on the LSR apply in every Sate. Refer to the Iflte tarifb for 
availability and 'Line and Line F e m '  descriptions. 

h There arc three (3) pages of feuura and m i c a  which may k ordaad for burinar loal service. The 
fonn is designed to orda ftrmm for up to rbne (3) telephone l i  include .ddi(MIyI sopies of these 
Pages wired. 

. 

Check the appropr*rc boxes to indicae whetha the faam(r) ue king inmllcd (m or deleted (OUT) 
Even when the numbers ue no1 b r o m .  u in the case of new unisa. d u t e  which Knica arc q u e s t e d  
for all lines. If different faams yc ordered br new Urvia. show tbc fuava ward for the main 
telephone numkr in the fun column the second numkr in the le h the Ksood column. and so on. 

Nor all 'Feuum and S m i c n '  lined on the LSR apply in my sate. Refer v) the ~pte uriffs for 
availability and 'Fc- a d  Savi-' dcscripliw, 

800138 
I I.mJ 
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Then will be tunes when it IS nccnsay to change an LSR ~~ICI the ordcr hu ken pmcared In thaw 
NCS. a supplemental n q u c s  will be u r d .  Thu alms &e L C X  to d l  &e onynll adcr(s) to make 
the appropnue changes. Exhibit 4 IS a Supplrmcnol Loul  krviu Request - B u m  (SLSR). Followcng 
an detininnionr for all rqucned  d a n  

ColocN: The Comprny Name and ‘OpmMg Company Numba’ for the OLEC rubmitring the SLSR. 

Billing Account: The OLEC account rmbl ihed  with BellSouth which is to be billed for the requested 
activity. 

PON: The OLEC Purchase Order Number. This number m y  be up u) c h i  (13) alpha numeric 
C h . n s r m .  

WON: A Relaced Rvchue Order Number designam d u ~  soordhutioa is required knrra! Rvchru 
Ordm IO compkrc che requested activity. This number may be up (0 &inaa (13) alpha numeric 
c h u l s n n .  

. 

Issued By: The name of the pmon completing the SLSR who is rrrponsibk for orda wxdiwion. related . 
questions, and confinnuion of sewice c o m p l u i a  

Telephone Numk. Thc telephone number of &e p ~ a  issuiq che SLSR 

Rojen: An alpha-numeric code which may be used to I i  L S b  m I spcei!ic pmjea 

This section is used to explain what change h.r ken rquated by &e cnd user and how it coordinues 
with the o n g d  order. 

C.FndUI(L 

Account N u m k  lln cnd ww tekphm number. 

BellSouth Order Ys): The Bellsourn Order Ys) provided in Pan D of the original Loul  Service Rquen.  
This is essential for losuing the order in OUT system insuring necessary coordinuion with mU 
0&r. 

Other Line Numbers: I f then are additional telephone n u m k n  utosimed with che main account number. 
they should be entered here. 

DRAFT 
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BellSouth 
kct ioa3 .2  

Supplememul Loa1 knke Rquat - Baaiaaa 

This portion of the SLSR will k Wd by the &IlsOUth LCSC m swftna rhmthc quared ordcr has kcn 
pmcnred and UI provide the scheduled dm fa completion ofthe rcquamd rriviy. 

BellScuth M e r  Y: The BellSouth ryncm Ordn numk. A new orda number m y  01 may no1 k 
nquued. Them is space for six (6) udu numkn ifquire& 

Awigued # The telephone numkr(r) assigned u 1 ruuh of ch SUR, if Tha b space for 
six (6) numkn 

MemoryCaII@ Access *: If MemoyCalI@ is ordered the number which the ad urer will need 10 access t 
he system will k provided b m .  

MemoyCdl@ Temporary Purword. Tbe Memoycill@ b u d  vh*h is temponrily urigned by 
BellSouth. The end WI will change this ppuword wbca chcy begin ura Ibr ryacm. 

RingMaster. I and 11: If RingMaser is ordmd me d d i  numbw(a)wiU k rbowa here. 

BcllSouth Service Reprcsmurive: Tbe name of the BeUSouIb Loal cur*r %vice Center QCSC) 
employee who is responsible for pmcaring the &, coadiaoios and coa!imuIim of 
order cornplmm. 

Telephone Number The tclephonc n u m b  ofcbc &IlSoutb Sav i  Rcpnrenmivr. 

Due Date: The due the supplemental rquaa6d activity is tckduled m k prformed 

Time Scheduled: The time the pmniv access rpp0inmaU is adduled (i.e., All Day. PM a.). if 
WploPri-. 

mquLd 
Remukr: AvaiLble for h e  Beusouth Smicc mprrxnorive UI provide my dditiod infOmIhOn 

. -  . 

: I . .  .. .. * 

I I N 9 5  

- 
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BELLSOLTH L 0 C . C  SERVICE REQUEST 
RESIDENCE 

P 

C O W  Blp. ACR PON RPON 
loud By Telepkoae Number R o l e  
R W W k S  

c E D d l ! l K  
L(MAsS0wIII: ( I. - clllwnacodc: AvthonrrPd By: 

t w o m u  Name: 
traoma Smice Addrru: 

a b a L v l e Y u m b a s :  [ I. - --- I-- 
ApuBldgSuitc: ciIy/sol: Zip: 

ciaom Name: 
Ciirmma Smice A- 
.wldySuitc:  cilsmc Zip: 



OLEC Name: 
Ead User Account #: ( b . 

c- muss 
Thc 'Action Requested rn Pur B dnva che .pplopfiue anmmcanen~ u expirind in thr L5R inrauniaU. If the sundvd 
maunccmat (number changed to a published number, nwnber changed Io a nm-publ i  number, number duconnestcd or 
IMII~~~ supended) is not desued. mtc out the fquatcd announccmmf We w~l l  danmme if Bc annouacemmt can be pmvtded 
hnmpc announcemenL( for residence I i  coamue fer a mumum of nurey (90) dry* 

odwr intercept requenr: 

c. 
Ihrr the acuon requested in Pan B apply to dl ha in the a d  WI account? (YM) - 
ENO, expirm: 

n - - 
Ltnm 



P 

,/-- 

OLEC Name 
EndUwr.icsount# b . 

n 

Raidace Line 
Flat Rue 
Mesage Rue 

Telephone # 

IN om 

0 0 
0 0 
0 0 

Touch Tone 0 0 

0 0 
0 0 
0 0 

Odia 

0 0 

0 0 

Telephone f Telephom L 

M om IN ObT 

0 0 
0 0 
0 0 

0 0 
0 0 
0 0 

0 0 0 0 

0 0 
0 0 
0 0 

0 0 

0 0 

0 0 
0 0 
0 0 

0 0 

0 0 

LonB Disunce Gma 

Remsfks or Addiuond Requcar: 

I f n Q S  
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C r m C . u i y & M U  
WI Fowmdms VM&IC 
WI Wuung 
WI wuung Deluxe 
Sped Calling ( 8  Code) 
sprd Calling (30 Code) 
Thnc Way Calling 
w1 Forwarding Bury Line 

Fowmd To Number 

WI Fowarding Don't Amna 
F o r w d  To Number 

tvpoMt Conuol Of - 
WI Forwmding Bury 

Telephone L Telephone # Telephone s 

m OUT m o m  
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 

0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 

call F O W U ~ ~ ;  Don't m a  
Ranar Access Call Fonrrrdin) Vmsble 

W F o w d i n g  Bury L l m  
w1 Fmudmg Don't Alvva 

W WUMg 
Spad Wlm; 6 
Sped Callmg 30 
VICr TNuhr 1 Cmfacncin; 
User TMIfn / Confaencmg 1 Call Hold 
Uur T d e f  / Confaencrng I Call Pick-up 
Uur Tnnrfu 1 Confmcmg / 

Call Pick4.Jp / WI Hold 

r" ?led@conlnvdahsarla 

W FaVWdl i lg  VM.blC 

- .uaeSlluicr 
R m ~ c r .  I 
r*nlMraa. 11 

r-sarla 
4nalymopr Call tlqeam 
Call Block 
Call Rmun 
Call sclcaor 
Call T ~ i n g  
Calk ID Basic 
C.uII ID Deluxe 
Rfencd Call Fowuding 
aCpr Dialing 

xayc.uo 
Ir(op*c.II@ BUlC 
wQqCalI@ Deluxe 

Cvrromized Code Ramct~on Opuon 
f l  Wuung Indicator 

~ 

U--- I-- 

0 
0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

0 

0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

0 
0 
0 

0 0 
0 0 
0 0 

0 0 

0 0 
0 0 

0 0 

0 0 
0 a 

0 
0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

0 

0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

0 
0 
0 

DRAFT 

0 0  
0 0  
0 0  
0 0  
0 0  
0 0  
o c  

0 0  
0 0  
0 0  

o n  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  

0 0  

0 0  
0 0  

0 0  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  

0 0  n o  
0 0  

Ah 000145 - 



L - - - - 
(conr) 

M our M our M OL? 

Umnge RCF fmm - 
Leal IO Toll 

' TolltoLoul 
0 0 
0 0 

Rinp Before Tnnrfn (mm Number) 
AM RCF Paths I mm Sumter) 
Delnc RCF Paths (mer Number) 

0 0 
O 0 

o n 
0 0 

0 0 
0 0 

0 0 
0 0 

0 0 
0 0 

0 0 
0 0 

0 0 
0 0 

0 0 
0 0 

:xising Circuit ID($) 
.t Voioc is signalins q u i d  ( Y W  

If Drr d o g  or dlgiul 

Is Conditioning q u i d  ( Y N  

CicVn LDarion Ad-: 
CKL I 

Type of rigruling - 
2 a 4  Wire 

Type conditioning - 
CKL 3 c 

CKL 1 CKL 4 

N I ~ I  'ham nd smsur' g p l y  in every YI.. Refa 10 hr sue mffi fot wulabW n!d 'Femm~ ndSnrla 

l lnm 
DRAFT 

I? 



'P 

Supplemental Local Service Request - Residence 
After Firm Order CoaRrmatioa 

SelvKeRqualPwtsdum 

DRAFT 
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BELLSOLTH LOCAL SERVICE REQLXST 
BUSrnSS 

I I Due: 

c. LnpyIcr 

H.inACWunt1:( 1- - CuaOnctC& - -  -Awhu& ' '  By: . -  
hhaLineNumbm: ( 1- - I- 
cuaoma Nme: 
Cumnet Smia Address: 
ApuBldySuirr: CityiSmc: Zip: 

cusomr Name: 
Cuaomu Servlce Addrrp: 
.wldgiSuite: cicuntlr: t i p :  

DRAFT 000148 
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Telcphonc Line Number m==d- 

~ 

. I . .  .. 
. . a  

I I r n 5  

DRAFT 
II 



OLEC Nune 
E n d t i x r A C C O u n l *  ( b - 

Telephone L 

Elrunes Line 
COuVeubllC 
Brlr-Up. Line 

FhrRac 

Touch Tone 

PEXTrunk 

0 0 
0 0 
0 0 

0 0 
0 0 
0 0 
0 0 
0 0 

0 
0 
0 

0 
0 
0 

0 
0 
0 

0 
0 

0 0 
0 0 

0 0 0 0 0 
0 0 
0 0 
0 0 
0 0 

0 
0 
0 
0 

0 
0 
0 
0 

0 0 
0 0 
0 0 
0 0 

Type 
Type 

sii in; Type 
Ground Sun 
Loop sun 

n 

0 0 
0 0 
0 0 

0 
0 
0 

0 
0 
0 

0 0 
0 0 
0 0 

0 0 

0 0 
P. -a .. - 0 0 

0 0 0 0 

L c q  Disunce C m a  

Rermrtr or Additiorul Rqwnr:  

IIrn '? 

00015% - 
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M OUT IN OUT 
cwun cdin; sariu 
Call Fwardm; Vylable 0 0 0 0 
Call Wuting 0 0 0 0 
Call Wuung Deluxe 0 0 0 0 
Speed Calling ( 8  Code) 0 0 0 0 

0 S p e d  Calling (30 Code) 0 0 0 
Three Way Calling 0 0 0 0 
Call Forwarding Bury Line 0 0 0 0 

Forward To Number 

Call Forwudrns Don? &wer 
Forward To Number 

up- up- 

up- 
0 
0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

0 

0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

0 
0 
0 

0 0 
0 0 
0 0 

0 0 

0 0 
0 0 

0 0 
0 0 
0 0 

0 
0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

0 

0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

0 
0 
0 

m our 

0 0  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  

1i.m 

u u  
0 0  
0 0  

0 0  o n  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  

0 0  

0 0  
0 0  

0 0  
0 0  
0 0 .  
0 0  
0 0  
0 0  
0 0  
0 0  
0 0  

0 0  
0 0  
0 0  

DRAFT 



Telephone # Telephone # Telephone # - - 1. 

~ s r r v i c a  
(conr) m OUT m OUT IN OLT 

0 0 0 0 0 0 
).-- 

1 - -  u-- 
' I fRCn l a w u  CaU Fomvdm 

Fonnud To # 
ChanwpeFon*ardTo# ( b - u -  up- 

OMge RCF fmm - 
L o a l  to Toll 
Toll m L e d  

Rings Before T m f n  tenter Number) 
Add RCF Puhr imm Number1 
R*lc RCF Pahi imlu Number) 

0 0 
0 0 

0 0 
.a 0 

0 0 
0 0 

OAIWaJ only 

Nurnbcr of circuru Requacd 

SPcDd Wlmc 
T W I O ~ ~ O )  

Combined 
IllmLm only 

Trp of Jack if different fmm R J I  IC 
2 WkCOr4 Wire 

Loq  Diarnce C m w  for Combined WATS 
M6agc Daul. I f  applicable ( Y N I  

Do only. 

open 
T r p  Tminuion 

Exchange Line 
Asscu Line 

WDCrvl (YM) 
Lplums 
hrehur C m n  

* L i n e  
UOia 
M 

If 2 or 4 Wire 

0 0 
0 0 

-0 0 
0 0 

0 0 

0 0 
0 0 

0 0 
0 0 

0 0 
0 0 

0 0 0 0 

0 0 
0 0 

0 0 
0 0 

0 0 
0 0 

0 0 
0 0 

0 0 
D 0 

0 0 
0 0 

0 0 
0 0 

DRAFT 



Telephone L - 
M om 

Tclephom @ - 
M our M Ob7 

L i s  TOPS Tradar for Sa= Arrc 

DRAFT 
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Supplemental Local Service Request - Business 
After firm Order Coofirmatiom 

DRAFT 



OLEC-to-BELLSOUTH ORDERING GUIDELINES 
RESALE . 

Scheduling Due Data 

Basic Telephone Service 
(Business & Residence) 

Due dates for OLEC end users will be assigned uShg the same 
guidelines as used for BellSouth end users. BellSouth will provide 
service on the requested due datc or the carticst available 
innallation due. 

Complex Scrvica 

Complex Scrvica - Non-Project 

I I r n S  

BellSouth will anemptto meet requested duc dates for complex 
services, both project and non-project However. due dates for 
project services must be negotiated. and normally require extended 
intervals. 

The following seMces are coruidad ma-project If the quantity 
exceeds a service specific threshold projca ucament will be 
required. This list is not all inclusive. 

2.4kb. 4.8kb. 9.6kb, 56kb. 64kb services 
* Dial Access L k  and WaO 

Multi-point rmriaS 
Private line services (alums, tie lines...) 
M m  ServiceJ (subsequent orden-see projects) 
Trunl-Jide tCmrinatioru @ID ChraBCS to exiSting 

!Pups) 
* Voice grade d c e s  (FX's. OPX's, L G s  ... ) 

Non-access ad access noad&gned specids 
ISDN basic rate and single line 
Non-FSO ESSX service 
WATS and TK's with ADSR 
Switched Acccu 

*FcatureGroupA 
Fcature Group B and D (see projects) 

*Wmless Services (changer to existing MSP DID. 
Type 12A or 2B) 

DRAFT 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 
RESALE 

Complex Scrvica Projects am defined as any type of service wUCR which r eq t lk  
extrmaVitemal c o o r d i i o n  for the procurement of facilities or 
equipment. Dates for theK services will k negotiated. Thc 
following require project trrrrment. This list is not all inclusive. 

- Project 

I S44mbs 
*AccuPuisc 
*Alternate Service Wire Center 
*CCS L i b  
*Commercial Video 
*Derived Data Channel Service (FastComcct) 
*Dry Fiber 
*ESSX Service into ISDN 
*FlexServ 
*Large quantities for nowproject services 
*LightGue or DS3 or up@ 
*McgaLink Chamel Service (chnrmelized nob 

accm 1 .S44mbs) 
*MegaLink into ISDN 
*PulscLinL service 
*SMARTRhg 
*Special Aunnblies and Alternate Routhg 

Resucns 
*Switched A~c~SS-tnrrrlrS to d o g  SWitChCS 
*Switched Access Feature Groups B and D 

* f d - s i d c  tcnninatiolu (DID, new p u p s ) .  
(iluding ltcw groups .ad CCSAC tnmks) 

00015? 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 

Confirmation of 
Service Request 

Order Changes 
and Cancellations 
Zlotifiution 

Missed 
Appointments 

After procasing the OLEC service request, a Firm Order Confirmation 
will be returned to the OLEC via facsimile. The confirmation will provide 
the BellSouth order number. the negotiated service due date. and the 
LCSC service represenmtive name and telephone number. Additional 
service specific data may also be provided. 

The LCSC will attempt to process all service requests within 24 hours of 
receipt. - 

BellSouth should be notified as soon as possible of any order changes or 
cancellations. Early notification will allow adquate time to process the 
change and notify all affected departments. This will ensure the ode? 
properly reflects all requested m i c e  and appropriate billing. 

If an appointment is missed for customer reasons. the LCSC will provide 
notification (see following page) to the OLEC via facsimile. 

The OLEC should eater a new requested due date on the notification form 
and return the form via facsimile to the LCSC. If a new due da!e is not 
provided within 14 calendar days. the onpal xrvice order will be 
canceled. 

000158 
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BellSout h 
Missed Appointment Notification 

A. 

Company NmuOCN. 

mN: Bcllsanh otdn Number 

End User Telephone Number: M i D w D u e :  

End User Name: 

R 

Negotiate a New Requested Due Due: 

Premise ACCC~L if appliabk Houn are Monday - Friday 

a AIIDay 8:00-6~00 0 A M  8:OO-Noon 0 PM Nooa-600PM 0 4 H o c l r ~ a l  (Ber8:OO&6OO) - AccarRem.rlrr: 

.. 

c. P 
BellSouth Order Number. Due Date T i e  khcdulcd: 

BellSouth Service Representative: Telephone Number 

RCmuiu: 

DRAFT 
.I, 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 

Reporting 
Troublcr 

REPAIR PROCEDURES 

In the event of a service problem: 

The OLEC’s end wn must report trouble directly to the OLEC. 
BellSouth will not accept trouble rrpons directly from the OLEC’s end 
user customer. End users calling BellSouth will k uked to conwc . 
their OLEC. On-line transfer sewice to the OLEC will not k 
available. 

The OLEC P = - S C ~  the md WI trouble r r p ~ r t  in order to 
obtain information necessary for BellSouth repair. The required prc- 
scmning information is provided on the following page. 

. (  .. .. - 
l l R  AFT 
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1. 

2. 

3. 

4. 

5 .  

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

BELLSOUTa . 
PRESCREENMG REPAIR QUESTIONS 

FOR RESELLERS 

Telephone # Being Reported 

Name: 

Address: 

Ciry & State: 

Trouble Reported By: 

Report Received By(0LEC contact) 

OLEC Can Be Reached #: 

Access # (OLEC or End User): 

Do You Consider Yourself Without Telephone M c e ?  YES I NO 
(Outsf-Service Question - Florid. ONLY) 

Is This a Calling I Called Repon? Does the Problem OCM When the End User 

a Is Call& by Someone Elsc 0 
b. Is Calling a Telephone Number 0 

If a., (Called), Provide the Wing TeIephoae # 

Is the Trouble on AU thc End User Phones? 
If NO. which Wone hc Trouble 

YES I NO 

Trouble Dgaippioe’ 

. amlpm 1 -:- Date I Time Repon Rec’d: -- 
Remarks: 

I ImMI 000161 62 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 
RESALE 

REPAIR CENTER TELEPHONE NUMBERS 

strtr 
ALABAMA 

NORTH FLORIDA 

SOUTH FLORIDA 

GEORGIA 

KENTUCKY 

LOUISIANA 

MISSISSIPPl 

NORTH CAROLINA 

SOUTH CAROLMA 

TENNESSEE 

Raidcacc 
800-538-6277 

800-216-5688 

800-432-1424 

800-867-5662 

800-21 7-5057 

800-335-2998 

SO042741 71 

800642-0S44 

800442-0S44 

800-873-8846 

Complex 
Budacrs 

800-247-2020 

800-247-2020 

800-241-2020 

800-247-2020 

800-247-2020 

800-247-2020 

800-247-2020 

800-247-2020 

800-247-2020 

800-247-2020 

I I r M S  

Small 
Budncrr 

557-6123 

780-2222 

780-2222 

780-2222 

557-6 123 

557-6123 

557-6123 

780-2222 

780-2222 

557-6123 

‘-XI0162 61 



OLEC-to-BELLSOUTH ORDERING GUIDELINES 

LONG DISTANCE CARRXER SELECI’ION 

Predesignated 
Ioterexchange 
Carrier Chnngcr 

Predesignated In tmxchge  Carrier (PIC) changes for OLEC end 
wis should k referred to the d e s i  carrier. If the desired 
canier is BellSouth, or ifa PIC chaoge is requested at the same 
time ze other service changes for h e  end user. the LCSC will 
process the change. 

Yew Service For new or initial service, the PIC selected on the LSR will be 
processed by the LCSC. 

UNAUTHORIZED SERVICE CHANGES 

PIC 
Chnogm 

OLEC end users should report uaauthorind PIC changes to the OLEC. 
The OLEC should contact the Equal Access Service Center (EASC) for 
resolution. Thc EASC will comct the PIC and apply charges andlor 
crcdiu &s appropriate. 

.. 

EASC From: 

Yumben Other BellSouth states 557-6001 
outride BellSouth area 800456-9127 

Telephone Florid4 Georgia, NonNSouth Caroliinr 7a0.277a 

Total Servin whcn notified that a customer has km switched to new local service 
provider without authorization, BellSouth will return the customer to the 
desired local rervice provider. The ‘from’ (unauthorized) local m i c e  
provider will be billed for the unrcquened change. A notification lencr 
(following page) will be mailed to the unauthorized OLEC. 

000163 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 

L3AUTHORIZED CHANGE NOTIFICATION 

SAMPLE LETTER 

Notice To: OLEC Name 
OLEC Addms 

Date: 

We have received notification rhat the telephone account for (Cwana 
was transfed to you in m r .  Consequently, effective on (due date of KNice order), 

the account for this customer has been rc .es tab l i  wi th  the desired service provider. 

800164 
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OLEC-to-BELLSOUTH ORDERDiG GUIDELINES 
RESALE 

SERVICE RESTRICllONS 

This section is not intended to be. nor does it constitute, an all inclusive list of service 
restrictio~~~. The state d s .  and OLEC-specific contxacts. are the ultimate soutce of 
servicdfcam availability. 

Telephone 
Number 
Availability 

Inside Wire 

Calling Card 

LIDB 

End wrs switching from BellSouth or establishing initial service with an 
OLEC. will not be allowed to: 

retain an existing BellSouth telephone n u m k  if their service is denied 
for non-payment. 
obtain a previously held BellSouth telephone number which was 
disconnected for non-paymeat 

The numbers will be available upon payment in full of outsd ing  
Charges. 

BellSouth will not perform inside wiring and will not offer/continUe inside 
wire amintaancc plaas for OLEC ead users. If an end user switches from 
BellSouth to an OLEC, existing inside wire maintenance plans will be 
discontinued 

BellSouth will not o&r linc bavd (where thc credit card number is a 
BellSouth telephone number) calling cards. If an end user switches from 
BellSouth to aa OLEC, existing line bavd c a l l i  cardt will be 
disbWdiscontinued. 

Witbut specific contract$ with an OLEC, telephone numkn assigned by 
BeUSouth for OLEC end wn will not be entered into & I I S o u ~ s  LID9 
( L i  Mmnation D.pBrte). The absence from LIDB will prevent 
receipt of collect and third number toll calls. 

'Cmadfathcrcd" 
Services 

"Grandfathered" (or obsoleted) xrviccs/feanaes M those which have 
been removed from the applicable tariffs, but were allowed to remain in 
m i c e  with the subscribed end users. These Services will not be available 
to an OLEC end user. and will k disabled/mnoved if a currently 
subscribed end user switches to an OLEC. 

DRAFT 
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RESALE 

RESELLER BILLING 

Bill Description CLUB (Customized Large User Bill) Summary Bill is the 
recommended format for Reseller billing. The CLUB Summary 
process will generate a consolidated bill in each billing period (20) 
for the ReKllcr’s customers in that b i l l i  period. The CLUB bill 
will consolidate all the Rerclicr’s customers’ charges at a m e r  
account level. Complete end user billing detail is provided in the 
CLUB Summary Bill. 

Electronic receipt (EDI, Magnetic Tape Billing, ctc.) of the CLUB 
Summary Bill is recommended A paper bill is also available. 

Elecmnic payment processes arc air0 available and recommended. 

Billing Requests Rquests for the esublirhment of CLUB Summary Billing should 
be dirr*ed to the OLEC Service Center. The Enhanced Billing 
Suvices (EBS) work group will support the preparation of the 
Enhanced Billing Service Requa Form aud the esublishment of 
the CLUB Summary Billing account. The EBS office can be 
reached through the LCSC. 

End User Bullas 
Amngemcob 

Existing end user billing amvlgcments (i.e., CLUB billing) will be 
diswntinued ifthe end user witches from BellSouth to an OLEC. 

’ P  
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RESALE 

TARIFFS 

Tariff Resourcea Copies of tariffs may be purchased through outside Tariff Advisory 
Services. Listed below arc the tariff advisories cumntly contracting 
with BellSouth. 

Connie Wighman 
Technologies ,Management, i: 
P.O. Drawer 200, or 
163 E. Mom B ~ u l e ~ d ,  Suit: 
Winter Paric, FL 32780-0200 
Telephone: (407) 740-8575 

Brian Lem 
CCMLAJGG 
11300 Roclnrille Pike 
suite 1100 
Rockville, MD 20852-3030 
Telephone: (301) 816-8950 

William Goddard 
Telecommunidono I n f o d o n  Services 
280 Nonh Providence Road 
Media PA 19063 
Telephone: (215) 891-6857 

Janice Fromcr 
Tele-TKh MCU 
P.O. Box 757 
McAfee, NH 07428 
Telephone: (201) 827-4421 

International Trwrcription W c e  (ITS) 
Room 140 
21 MSmct,NW 
Washington DC 20037 
Telephone: (202) 857-3800 

30 

Misty Mason 
VallAcO~.[nC. 
415 Church Sheet, NE, Suite 204 
Vienna VA 22180 
Telephone: (703) 255-0700 

Ken swcr 
c o m u u i d o n r  Image 
Technologies, inc. 
2222 G d o m  Road. suite 160 
Dlmn Loring, VA 22027 
TCI@IOW: (703) 698-7050 

Muveenosomo 
Product Mmqa Tariff Services 
Room 2B41 
100 South Jeffkma Road 
Whippany, NJ 07981 

Public Reference Room 
In rhc FCC 
Room 514 
1119M.St~eet.NW 
WashingtosDC 20554 
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RESALE 

OPTIONAL SERVICES INSTRUCT IONS 

Instructions for the following service fearum arc includcd in this section: 

Call Block 
Call Renun 
Call Tracing 
Repeat Dialing 
Call Waiting 
Call Forwarding 
Three-way Calli 
speed Calling 8 
Speed Calling 30 
Caller ID - Number Delivery 
Calla ID - Name and Number Delivery 

Call Selector 
Prcfmed Call Forwardkg 
Anonymous Call Rejection 
RingMasteFs service 

Pw-Line BIoCkhg 

DRAFT 
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. .- 1. PRESS 0 (or It for I O ~  or dial p u b  ukpb&) 
I DIAL 01 THEN PFLESS I ( p s  I vIm TOU&-TO= urv*. ~ G ~ c I ~ ~ I Y >  - 

s 
3: 

NOIESONCALLBUXX 
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CALL FORWARDUG 



. -  

-e 
THREE-WAY CALLING 

r -- 
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PER-LINE BLOCKMC 
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PREFERRED CUI. FORWARD[NC 

P r r f r m d ~ ~ ~ o ~ u d i ~ e ~ b l a y ~ u @ s e l e a a n o t h e r r e k p b o n e n u m h r w h e n a l b a n u ) b c f o n v l ~ c d . a ~ l ~ n l i ~ ~ ~ ~ ~  
fomrded d k  10 jrrutbe mImbcxonpur Preferred CIlI Fomfdii  lirr You heginby nuking your licr 0f"pKfemd" numben 
a h r  -in( your hhmd c9 Fwrpdiry service. You may hvc up m six phone numben on your Pmf- a 
Forwudii l h ~  You aad w [ill a l i s  h order IO use ~k ~rvicc.  You will ab reaivc naxded inruuccionr when wiw 
Pmfu'rcd Cdl lo- bwcw, you m y  dial during thcv iaaaudom for faaor service. 

To - your R.f& W lorn- rrrria: 
1. PRESS 
NOTE: A J l a u c r . u ~ ) o w p k J ~ c . 1 I F ~ r s v i c r .  p u w m r h c r  crraorwq€mtlumunberumktrowhicikyov worn 

(1163 for mury or dial puhe okpboau). T E N  LEV94 FOR MSCRUCIlONS 

YOurca-  

NOTE: Before m h g  (yy Ikr a U h  or 
T o d d  a pbow numbor to pmrllc: 
1. P R E S  I (12 for muy or dial puk tc1epho.s) 

you mas P d d  Cdl Fowdiry by prasing .63. 

2 D W  THE NUMBER THEN PRESS I (Rsr X with TOUC~-TOO CekphU Ody) . .  
To b m  odofl R.f& CIU forw- D W  3 -, Tww LISTEN FOR INSTRUCIlONS 

To d d  phom aumkr of tu1 ull p m  d d  to your lin: 
1. PRESS (12 for mury or du1 pube telcpboaa) 
2 D W  01 THEN PRESS I (pmc il wirb Touch-Tow Ywia tclephoaa ody) 

Npmbm which bvc bcn added to yow lis1 usirg lhia mew may bc ormd grino ernes" when your l i t  is re- 
viewed. - 

To b a r  tbe pbow aaakn  om pur ILC 
1. D W  1 - You m y  dial QI immediutely a i r u  kfiq I number m remove (hi1 phosc number from your list. 

Mer IC- a numhafrom yoptlirtdid 1 to s o b  - 
To mwve a pbow nllmkr boo pur w: 
1 . P w s  ( 1 1 f o r ~ a d u I p P k r e k p ~ )  
2 D W  TEE NUMBER. TWEN PRLfs (Rcn with Tollcb-T~= wnioc E k p W  09) 

To mmove a0 lkt em- 
To mwve pmau'mocrlrr only: 
To u v e  your IM uaehn*d: 
Tohautbeinshroucthmmnpurd: D W  @ 

D W  08 rbcn (Praa with Toucb-Tolr vrvia telephone ody) 
DIAL 09 Ibcn * praa * with Told-Tw sew lelephone ody) 
HANOUP 



.- __--- 

Anonmom Call Rejatbn mwc be ~Crivllcd on yonr line before piMrr ah will be niepca 

To ativau: 
1. LR handsel I& listen for dul tone 
2. Rcu (for muy or dial pllw rclepbom. p ~ c v  llm 

(You 4 1  bctr two shOn coll6lmIliou Ioncs.) 
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ELECTRONIC COMMUNICATIONS INTERFACE 
PROVISIONING OBJECT REQUIREMENTS 

' r '  DRAFT Version 6 

1. Introduction 
'Ibis document provides the foundation for negotiating Service order related information with savice 
providers. It can be used for identifying data element -& for the following Savicc Order 
related information urcbaages: 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10 
11 
12 

Customs Service Information Quay 
Customer Savicc Infomation Response 

Address Verification Response 
Telephone Number Reservation Quay 
Telephone Number Resewation Response 
Appointment Availabilitg Quay 
Appointment Availability Response 
Appoinrment Resenration Query 
Appointmmt Reservation Response 
Service Availability Query 
Service Availability Response 

AdQess vesification Quay 

13. WorkOrder 
14. FmorderConfirmation 
IS. Ordercompletion 
16. Jeopardy Notification 

h 11. JeopardyRespoasc 
18. h r  Notification 
19. h r R u p o n s e  
20. StatusRcqncst 
21. StatusRc~po~l~c 
22. LEC Adrnowledgmmt 
23. CLEC Admowlegmat 
24. ChangeRequcst 
25. OrderCanccllation 
26. Local Chum Reporting (Network Provider notiJies current Local Service h i d e r  that end-cusrorner 

witched to a different Local Senice Provider) 

1.1 Instructions 
This docnmat provides the foundation for negotiating Savicc Order related information with savicc 
providers. 
neacpsforncgotiatiagdatad~usingthisdonrmmtarc: 
I. S e l e c t t h e t g p e o f ~  ' (Ma, order confirmatios nc.) 
2. Select the category of infoxmalion tive, Service Customer, ctc.). 
3. Placctheappropnate . ~ m t h e ~  . mlunm as =&data elmKnt is agretdqmn 
4. lndicatosshouldbc 

0 o=optional 
0 R=Requircd 

C = Conditional (an cxplauations of the conditions must be provided) on an attached page. 
N=NotRcquircd 

5. Ente additional data dements in blank rows at end of table 
6. 
1. Roc& until all musactiom 8re negotiated. 

Select the next type of traswach 'on A 

12/18/95 3:46PM 
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ELECTRONIC COMMUNICATIONS INTERFACE 
PROVISIONING OBJECT REQUIREMENTS - DRAFT Version 6 

1.2 Provisioning Transactions 

PROVISIONING 
TRANSACTIONS 

AT&T LEC 

h 

ORDER RELATED TRANSACTIONS 

12/18/95 3:46PM 
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ELECTRONIC COMMUNICATIONS INTERFACE 
PROVlSlONlNC OBJECT REQUIREMENTS 

DRAFT Version 6 

2. Transactions Abbreviations 
CSQ Customer Service Information Query 

AVQ Address Verifwation Query 
AVR Address Verification Reaponre 
TNRQ Tclepboae Number Resewation Query 
TNRR Tdcpbone Number Ruerv.tion RupaMC 
M Q  Appointment Availability Query 
AAR Appointment Availability Ruponsc 
ARQ Appointment RuervaUon Query 
ARR Appointment Rcwwation Reaponre 
SAQ Serviee Availability Query 

. SAR Service Availability Response 
wo Work Order 
POC Fino Order Confirmalion 
oc Order Completion 
JN Jeopardy Notification 
JR Jeopardy RMpoase 
EN Error Notifmation 
ER Error Responsc 
SQ S t r t u r R C q ~  
SR Status Response 
LA LEC Acknowledgment 
CA CLEC Acknowkgmcut 
CR Cbugc Rqutrt 
CN Order Cancellation 

I CSR Customer Suviee Inbrmation Rclpoare 

u 
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ELECTRONIC COMMUNICATIONS INTERFACE 
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2.3 Service Supplier Information Group 

I 

2.3.1 Service Supplier Contact Information Group 

I 2.4 Service Instance ID Group 

I I I or EbUil id) I l l l l l l l l l l l l l l l l l l l l l l l l l  I 1  
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2.7 Critical Date Information Group 

.. 
i .. . . . . 
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Table 1 Critical Dates 

I I 
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:ritDdsID 

CritDucID 

CritDUcm 

CriIDataW 

Facility Scheduled LNe I d d i  the date the scrvicc 

0fafrnrerviEcordnfnthc 
Switched Access facility. 

FrsilayDeriLayout IdcntiGuthcdateIh.1the 
Repon Date SIsitcbcd Accar facility DLR is 

to be foMldcd to the AC fn the 
digital inlafue(s). 

Dcsign Layout Repon drys Ih.1 thc AC requires to 
Intclv.l sonfnm thc Design Layout 

Rcpon (DLR). 'Ibis insMes the 
tnncitt&CSto*dthcDLRto 
thcAC.ndthctLnoitUL;ato 
rraM ittothc AP. 

Confuming Design Layout 
Rcpon (CDLR) is to bo nseivcd 
It the M i c e  n y t p k  design 
contml oftice forthc SIsiWlcd 

Dsb supplier rshedulcr thc ianunsc 

~ u i ~ i i  confuming tba numbs orvvodiing 

FuiIiiConGnnb g I d ~ ~ u t h c d a t e ~ t h c  
Design Layout Rcprd 
Date 

12/18/95 3% PM 
Fagc 19 

- 

000206 







? ) 
ELECTRONIC COMMUNICATIONS INTERFACE 
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2.9 Error Information Group 

Note: Up IO Xamount of errors will be provided 
I 

I 
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L 

BSSi iSWitc t t tdA~seRko 
GROUP I FIELD 1 DEXlilIPROlY 

BSASSvc I Baaic Switched Access 1 Service Cot& or 

DRAFT Version 6 

3.2 Service Category Types 

3.2.1 Basic Switched Access Service Category 

Table 2 Basic Switched Access Service 

6 I for basic switched access savicr 
Circuit Activii: “*” I “c” I “DI”S”I”R” 
s=suspend 
R=Restore 
Select dur of aervice for Basic 
Switched Accwa Service: 

RM-ResidenceMaered 
RF = Residence Flat Rate 
B-BusincJs 
I = ISDN 

“ D  I “W -“DID” I Non-DID” 
WTN tspc: 

Service 
Basic Switched 
Access Service 
Activity 

Aceus service clur 
of Service 

Basic Switched 

Buic Switched 
Access ServiceWTN 

BSASSvc 

BSASSvc 

BSASSvc 

. 1 

. 2 

. 1 
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3.2.2 Main Listing Service Category 

Table 3 Main Listing Service 

FIEm 
Main Listing Service 
P Activity 

b Main Listing Tel# 

1 MainListingType 

D MainListing 
Directory Name 
MainListing 
Designation 

b MainListing 
Additional Indmted 
subwgIananns . Main Listing Yellow 
Page SIC 

D M a i n L k h g S m  
D MainLkhgBldg. 
D MainListiagRwm 
NU&- 

D M a i n L W W  
* Main Listing state 

MaiuListingzip . MainListingYenOw 
pages cleading . Main Listing S p d  
Handling 
Designation 

Title . 

Main Listing Service 
DESCRIPTION 

service Code or daaipiion 
Add, change, delete 

rn Main lining telephone number 

. Type: Listed, non-listed (only to 
(NpA MM Line) 

be used for additional line), Mn- 
published 

issue: do we need a seporate field 
(Add- svc-at-this-adai-indicator 
@h)) to indicate non-listed 
Name, specified in directory style 
format 
A d d i t i ~ ~ g d c d g n a t i o n  
o p t i d  
specify up to 10 indmted or sub 
captioned listings (up to 60 
d-lalactns each) 

a scconday cross rcfau~ce to 
Yellow Page Headings 

Standard ~~u.sUY Code - Used 

0 Smctaddnss 
BuildingNrrmber 
Roomnlrmba 

cityortownnamc 

z ip  Code including masion 
state 

Yellow Pages Heading. 

Frccformatamments. Special 
bandlisg- m. 

11 

25 

, 1 

1 60x10 

3 

25 
4 

. 25 . 2 . 10 . 30 

. 150 

.g 

.lo . 

800212 12/18/95 3:46 PM 
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3.2.3 Additional Listing Service Category 

Table 4 Additional Listing Service 

savice 
ActivirJ. 

s AdditionalLiSting 
Telephone Number 
Instances 

Tvae 
e AdditionalListing 

Reference Section 
AdditionalListing 
Designation 
AdditionalLiSting 

AdditiionalListing 
Name 

Indented Sub Caption 
InnanCCS 

. AdditionalLiRing 
SUCCt 
AdditiionalListing 
Bldg. 
AdditidListhog 
Room Numba 

City 

state 

AdditionalLListing 

AdditiionalListhog 

e Additional L i g  z i  . AdditdLiSting 
spccial rhuning 

Relative Position for 
Listing 

~ e r v i c r C o d c o r & s ~ n  

id4  change, delete 
1 Specify up to 50 telephone 

numbers to be l i e d  per these 
specifications (NPA NXX Line) 

1 Additional l i  type. 

~ ~ l l a a e r W h i c h 0 r i g i n a i  
m L o p P p 4 f  

I Section unda which duplicate 
listingistoappear. 

Optional 

W O I y  style format 

characters cach) specify up to 3 
indented or sub captioned listings 

1 Additional l i  designation 

1 Additional l i  m e ,  in LEC 

B Specify up to 10 indented or sub 
captioned listings (up to 60 

(up to 60 charactas cach) 
m saectadmess 

Specify the Relative Position for 

6 . 1 . llxSO 
. 1 

. ... .. . 
0 

25' ' . '  

25 

- 2 5  

10x60 

. 25 

. 4 . 4 

-25- . 2 . 10 . 150 

. 
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e Activity 
Dir. Del. Name 

rn Dr. Del. Sueet 
D Dr. Del. Bldg. 
e Dir. Del. Room 

Dir. Del. City . Dir. Del. State 
Dir. Del. Z i p  Code 

Dr.DeL Quantity 
Regular White 

Mid White 
Dir, Del. Quantity 
Regular Yellow 
Du. Del. Quantity 
Mid Yellow 

Numbs 

e *.Del. Quamity 

DRAFT Version 6 

3.2.4 Directory Delivery Service Category 

I 

AdQ change. delete 
Name of pason/wmpany to 
which directories should be 
delivered 
sueetaddress 
BuildingNumba 
Roomnumba 

City or town name 
State 
Delivery zip code including 

Quantityofregularsize White 
extension 

Pages directories desired 

direaoricsdesired 

Pages directories desired 

directories desired 

QuantityofmidsizCWhitePageS 

Quaulity O f  regular size Yellow 

Quantity of mid size Yellow Paga 

Table 5 Directory Delivery Service 

Ihrectorf mivery S d c e  
F E U )  I DIEscRlpTKlly 

Dir. DeL Service I Sem'ce Cod0 or deraiation 

12/18/95 3:46PM 
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. . . 2s 
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911svc 

911svc 

911svc 

ELECTRONIC COMMUNICATIONS INTERFACE 
PROVISIONING OBJECT REQUIREMENTS 

911;mdE911 Inorout . I 

911 Condition BlinQHcaringImp&d,TTY 5 
Device, Physically Disabled, Other 

Other 911 Condition Free form note 20 

Activitg 

test 
911 Remark# 186 

DRAFT Version 6 

33.5 Inside Wiring Service Category 

Table 6 Inside Wiring Service 

#NwOutlcts 
fWithMaim 
Numba of Rooms . 2  

0 Activity Code Add, change, delete . 1 

. 2 

Remarks ie specify the specific mom . 
3.2.6 9111E911 Service Category 

Table 7 911E911 Service 

12/18/95 3:46PM 
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FeahdSwice 
See Fealure and 

12/18/95 3% PM 
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3.3.1 Features and Services Types 

Table 8 Features and Services Types 

TN1 thronghTNl0 

12/18/95 3:46 PM 
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cat . 12 

. 1 

Centres and ISDN Service Code or descrijdon I 7 
Speed Call 
speedcall-List 
NamC 

Name of Speed call list 

Digitsshared e Idmtify digit sharing mode: 
A=lDigitShared 

Feat Pkg. Only) 

12/18/95 3:46PM 
Page 3 1 

- 

eat Centres Calling 

cat Centm calling 
Capability Internal 

Capability Internal, 

800218 

Service Code or desa@thn I 

Sewice Code or w o n  7 

eat 

eat 

Conference Calliug Service Codc or daaiplion 7 

Curtomized Ringing 1 Service Code or des&@on 7 
Residence, 

UResidence or Wholesale 
Business, provide Listing 
infomotion ifdesired 
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PROVISIONING OBJECT REQUrREMENTS 
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2 Feature) 

I T N  
! #ofRings 
lornnrding 
3 Feature) 

b T N  

Telephone Numba 
Number of rings to wait before 

. scrvin code or da&ption 
Telephone Number t Numba of rings to wait befon 

:ram Tel # Rauge Specify up to 3 'From Told Range 
ro Tel # I f f 0  Tel# 'pain 
Bandieap Service savicr code or daeripzion 

Eotliac 

numba beingaddcdorremovcd 
(in NPA MM Linc format) 

e Multiline huuting type Rquired if Multiline Hunting is 
bdngaddcdorremoved Select: 

R=Rcgular 
0 c=circular 

7 
11 
1 

7 

1 
.) 

B 3dl l+ l l ) -  
, 

7 

, 7 . 7 
L 1 

7 . 11 

D 11 
7 
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'eat 

eat 

eat 

eat 

'eat 

'eat 

'eat 

'eat 

.wTN 
rn Activity for wTN 
rn PositioninHunt 

Bunt Series CompL 
Group 

rn E-g lead hunt 
number 

Local Number 

D FromTN 
D ToTN 

Portnbity 

. Pathcount 
MIunucdLinkand 

Action "A" I "C' I "D" 
Type Hunt Group 
" N o d ,  "Circular". 
"Prefamtial", " M e  
Circular" 

.wTN 

Position in Hunt Group 

Service Code or descripfion 
Required ifHunting isbcing added 
or removed (in NPA NXX Line 
f-) 
Service Code or des-n 

FromTN 
ToTN 

. WRJ = "A" "C" 1 "D" I ''W 

pathcount 
service Codr or d&sc+&l 

BasicLifcline 
connection Charge Assistance 

service code or d&sc+&l 
Select 
A =Audible or 
V = Pisible 

PagaNumba 
servicrcodeordcsaiplion 

DigitalmAlpha 
servicrcodcord&sc+&l 
Add (A), change (C) PIC, or No 

The N is used when a PIClD is 
required but, b e c a w  it has not 
changed them! is no Care 
transaction required 
NewIntalataPICID 

Add (A), change (C) PIC, or No 
CarcTnuSaal 'on Rcqnind (N). 
The N is used when a PIC ID is 
required but, becclusc it has not 
changed there is no Care 
transaction required 

carChmsactionRcqnind(N). 

serviceco&ord&sc+&l 

LEAD-H 
UNW 

PIC 

, 4 
, 1 
, 1 

1 11 
, 1 
I 2 

- 7  
L 11 

7 . 11 . 11 . 2 
7 . 1 
1 

i 

.) 

. 1 

7 
20 . 1 

6 
e 1  

. 4 . 6 . 1 
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Station Rcstrietion per 
100 Station Os 3rd x& 
Collect Call Types 

Business 

Residence 

Feat AU Call Privacy s o r v i c r c o d e o r ~  7 

Feat All call  Privacy Service Code or desmi#on 7 

Feat Block Borne NPA Service Code or description 1 
Feat Block NPA Service Code or d&u@bn 1 

Feat Block NXX Semke Code or desaipSon 1 

Provide Up to 5 
NPAa 

Provide UP to a total 

12/18/95 3:46PM 
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3.4 Pre Order Transactions 

3.4.1 Address Verification 

3.4.1.1 Address Verification Request 

FELD 
Address 
e SmNumbcr  
9 SfrcctNamc 

StrectSuffix 
StrenDirrction 
LocationType 

e Floor 
B Room 

D Bldg 

I City 
state 

ie Ave, Lane, St 
ic Nor14 SOW Ea% Wea 
Cusroma Location Type 
A= Apartment 
H= Rivate Home 
X=Othff 

Customer location floor numbcr 
Customer location mom or 
apartmcntnumbc 
Customer locatin building number a 
M l l l C  

Existing Telephone Number for this 
address which will be used to better 
dctamineauaddressmatchIfthis 
field is used the Street Name must 

3.4.1.2 Address Verification Response 

encountered when trying to verirp 
the ad- - E-Exactmarch 

N=Nomatch I/'N:noothw 
infomation will be instantiated. 
A = A l t a n a t i v e w i s  
provided 

. 8 . . . . 

. . 

. 
25 

'-2- . 
10 

000225 
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StnctNumba 
StrectName . saasut f ix  
StmtDirection 

e LocationType 

Floor 
Room 

e Bldg 

city . state 
zip 

CLLI Code 

Facility in place 

FPellftgavaiiable 

0 PQldingDicamnect 

DocDatc 

DESUWTWK 
Ad- seaion. 
I If Match ludicator = ‘E, or ‘N’, 
this section will be 
lnRantiatcd. 

section wiU be repeated (IO ames) 
for each address closely matching 
the address identified in the 
Addrrss Vaification Reques~ 

If Match ludicator = ‘A’, this 

ie Avc Lane St 
ie No&, South, East, West 
Customer Location Type 
A=Apinrmmt 
H= M t e  Home 
X=Otha 

customer location floor number 
customer location morn or 
apamnentlunnbe 
Customer location building muha 
orname 

Sav ing  05ice CUI Code for each 
addTessrcrumcd 
Yes or No indicating that the facilitg 
is in place. 
FMatch Indicator = ‘E ‘or ‘A ’, this 
section will be instantiated 
If ‘Facility m Place indicator = Yes, 
a Yes or No indicatesthat thc 
facility is available. 
~ M t c h  Indicator = ‘E ’,, or. ‘A ’, 
this section will be instantiated 
If ‘Facility Available indicator = 
Yes, ayes, or No indicates if 
thaeisapendingDisamncct on 
thefacility 
If ‘Pmding Lxsamn& = ‘Y, 
this showsthe duc datc of the 
Pending Diswmcct 

: :::.: ... :.. ...........,.,.,,: : .. :..:.:.:...:...:.~~ .:.,,.,:, , . ... . ... . .. . . ... . 
ox 

8 
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3.4.2 TN Reservation 

3.4.2.1 TN Reservation Request Object 

nFlcsRep ActiviQ Code 7 

-I===- Sequential Indicator 

DEscRIpTI(Hy 
Active Code. 

* R = Reserve 
C=Cancd 

e Identifies the Rate CCIItR out of 
which the telephone rmmber(s) are 
to be resuvcd. 

location for which the numbas 
Identifies the Saving office 

Note: f i n  entire lT is provided i t  
is considered a prefirential number 

U V & d C F  
(no embedded wildcar4 For 
example this would provide 
capabiliiry to speciifL just an NPA or 
an N P m .  

Identifies the number of TNs tbat 

of m i e m  is &d 

- ... .. .. .:. . . .... 
:.::..::. :::$.:,.:,~;::.;: ............ . . WddLQSth 

1 

11 

6 

10 I (n) 
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3.4.2.2 TN Reservation Response 

-ation request 

N = Not Available 
P = Partial Available (used 
when consemfive numbas art 
not available. In TN field the 

n 

P 

12/18/95 3:46PM 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 
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GENERAL INTORMATION 

This hardbook is provided by BellSouth for your cxclusiw use and 
asshame. It is in no way intended to crrate, nor does it aeate, a binding 
agreement or con- of any kind. The trims and conditions under which 
BellSouth provides tclmmmunications services arc set forrh in the 
Company’s Eariffs, which have ken fled with and appmvcd by each 
state’s public senice commission. In additioa otba tams and 
conditions of the partia’ relationships may be specified by scparetc 
contnctk Nothinginthisbandbookisintenddtosupadethe 
rrquirrmentroutlinedillthcsEltaspecifict$ui5orcontnctr. 

DRAFT 
4 



OLEC-to-BELLSOUTH ORDERING GUIDELINES 

Updates to the B8ndbook 

How to Receive This handbook may be reproduced only for your Compnuy’s exclusive use 
and should be retained for fuhac defence. Ibc haadbook willbe updated 

below should be wed to provide the mailing address for 
andpaiodicauy m& and cank mailed diratyto you; The form 

a s f i r t u r s ~ c h a n e e *  
as well 

Update Form 

M.Uing A d d m  

F8erimile Number 

CHECK ONE: 

MAILING ADDRESS FOR UPDATES 

CHANGE MATLING ADDRESS 

0 

0 
COMPANY. 

ADDRESS 

CITY, STATE: 

PP CODE 

NAME: D A l E  

TELZP€IONE( - 

Loulcuriasavicccmta (Lcsc) 
Bcllsoutb 
Room D-20 
5147 Pcdltrce Iadustrkl Boulevlrd 
Chamblce, GA. 30341 

This fom may afso be faxed to 1-800-872-7059. 

DRAFT 
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OLEC-tO-BELLSOUTH ORDERING GUIDELINES 
RESALE 

OLEC ACCOUNT TEAM 

NamC Td- PagerNumk FaxNumkr 

Rich Denda 205-977-5966 1-800-729-1371 205-977-0037 
Bill Fmch 205-977-0535 1-800-729-1372 205-977-0037 
NencyNelson 205-977-1 136 1-800-729-1380 205-977-0037 
Rick Ratliff 205-977-7489 1 -800-729-1383 205-977-0037 
pinlry Rcichm 205-977-1755 1-800-729-1384 205-977-0037 

/I\ 

MlllingAddrar BellSouth 
3535 col& Parkway 
Room E4E1 
B-AL 35243 

Note 

DRAFT 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 

Local Carrier Senice Center 

hrpou . The Local Carrier Service Center (LCSC) provides a mtnl point of 
contsct for PnxWJoine Otha Local Exchange Wer (OLEC) ordas for 
Bcllsouth taliiTed savias. 

RCSpOIUibiility The LCSC is your point of contact for odering local savice. The LCSC 
wil l  dircct you to the appropriate pason or dcparrment for assinaoce with 
mattas outside the scope of d c e  provided by the LCSC. 

. 
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LOCAL CARRIER SERVICE CENTER (L.CSC) 

Telephone Of6~&.... . . . .  ........................... 800-872-3116 
Numben Loal Service Requcrtr, LSR Quatiom, 

Bfllhg Inquiries & Gcnerd Assiat~ce 

Faaimile Number.. ........................ 800-872-7059 
M Form 

Supervisors Director 
Joyce Savage. 770-986-2203 

BethCmig.. ......................... 770.4514883 
Mary Kelly.. ....................... .7704514853 

Mailing Addrcrr LocdcamiaServictCmta (Lcsc) 
BGllSouth 
Room D-20 
5147 P e  ladustrial Boulevard 
Chamblec,GA 30341 

Houn of 
Opention 

900 AM to 500 PM EST 
Moadry - Fridsy 

. 

Inam6 

a00238 
9 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 
RESALE 

APPLICATfON FOR SERVICE REQ-S 

Certification 
Definition 

Certitktion 
PWCW 

Proof of 
Certification 

PnofofTu 
Exemption 

Openting 
Company 
Number 

certificstion is the process by which the state PSC/PUC €&oh 
a0 OLEC to d u c t  busiacss inapetticuler state. 

The OLEC should contact the state PSC/PUCto dctemmc ' t h e  
nq- forcarification. 

The OLEC must provide proof of certificption to thc LCSC. The LCSC 
will be uuabletoprovide serviceto any comprrnynot meeting the 
qpqmhtc PSC/PUC certification process. Tbis proof of CutXcarion 
shouldbcprovidedwiththeMesterAccountApplication@agcs 11.13). 
If proof of CutXdon is not provided with the application, it must be 
submiaedbcfonauyordascanbepioccgcd 

The OLEC must provide tax exanption CutXutea, aa applicable, for 
fedad, otst+ county, local, orothwmxea Ifprwf oftax exemption is 
notprovided.the0LEcwillbcbilledtbcapplid1etaxes. 

lllL96 

DRAFT - 
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NATIONAL E X C W G E  
- 

i I 
CONTAm INPOWTION 

REQUESIOR'S NAME TELEPHONENUMBER 

ADDRESS FAX NUMBER 

I 
DATE OF REQuesr - 

COMPANY INPOWTION 

COMPANYNAME 

STAlE(5) IN W C H  COMPANY OpERAIEs 

TYPE OF SERVICE COMPANY PROVIDES (e.& Wmh, Locrl ExchaW) 

COMP~OPERAlWOMMORETHANONESTAIEWIUBEASSIONED~~ 
CODES, ONE CODE FOR THE OVERALL COhSWW AND AN ADDlTIOW CODE FOR MCH 
STATE IN WHICH THE coMpAwy OPERATES. COWAND3 OPERATING IN ONLY ONE STATE 
W&L BE ASSIGNED ONLY ONE CODE. . 
UTILmES COMMISSION AUTIiORRJh'G THIS COMPANY TO PROVIDE 
TaEcoMMuNICATIONS SERVICE AS PROOF OF THE COMPANY'S I 
RETURNFORMTO: KRISTINBEFORDSANTORO TEL# @oi)au3355 

NECA FAX# goi)a14-11469 

WHIPPANYNNJ o m 1  
100 S. EFFERSON ROAD 

lllv96 
a00240 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 

Forms of Scearity 

credit Policy Before a new accouut can k established, the LCSC must k provided 
with info mart ion to^ * deporitaadadvrncepaymcnt 
rqakmem. The Muter h a t  Appbtion (at the ead of this 
section) should k prqmfed and submiaed to the LCSC. This will k 
r c q ~ M r e ~ c a n k ~  

BellSouth mry quire th OLEC to provide proof of satisfaaoy credit 
with BellSouth or pay adcpoait d o r a n  sivaw payment prior to 
proccssine SavioeralUaLs. &LlSouthwiu .oaptmlimvocrbleBaak 
L*rer of Credit or a Sumty Bond in lieu ofadeposit 

Deposits 

Surety Boa& 

. 

. 

fl00241 
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OLEC-to-BELLSOUTH ORDERING GUIDELINES 
RESALE 

Form of Security (cork) 

Bank Letter of. 
Crtdit whichguaranteesaspecificamouat ofmoney will bepaiduponreipat. 

A Bank Letter ofcredit is adocumat issued by a fbancid institution 

Many banking ktitutionsusea- - f o r m a n d o t h c n m a y ~  
an individual letter. Bothtypes are .eoept.bk. however, the BanLLettu 
of C d t  must clearly state or include the following informetion: 

The identiv ofthe custom wvaedbytbe lata of credit 
ThebmeficiaryoftheLeaaofcreditiaBe~~ Theword 

'ben&* is highly pefarrd b u t o o t ~  thae must at 
least be clear language smting the -of aedit ia in fivorot 01 

forthe -fit of Bellsouth. 
~ ~ ~ O f C I e d i t i s ~ k .  
It is a lata ofcredit dnrm on (name md l d o n  ofbank). 

Thetammaon 
. .  Thespeeificrmormtofcreditattendsd 

Paltialdmiqparepamimd. 
Theprocedureforwllecting. 

dateorprooedurcfortammrhon . .  

A I l y p r o c e s s i n e e r d l o r ~  . 'onfeeschgedtoBellSouthbyits 
collecting bank will b e a t 0  any OLEC unpaid amounts and 
dsduetal b t h e  llllollDt sslrredby the lataof credit 

udhorized officer of tbe bmlr 
The leas must be dated and must bar the si- and title of an 

. 
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OTHER L ~ E X c E A N G E C O b P A N r  

I 

ACCOUNT INFoRMATfON I 1 
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Sammy, of &nice Application Rqpircmenb 

ItcmsReqllired 1. Roof of Psclpuc catification 
Rior to Order 
Proccuiag 3. OpaatingCompyNumber(0CN) 

2. 

4. MastcrAccomtApplication 

Roof of Tax Exempt Status (iapplicable) . 

Items 1-3 sbould k provided to th LCSC d- With the W 
AccountApplicati~ Noordascankprocwscduntilall 
=I- aresatisfied 

P. 

DRAFT' 
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SERVICE REQUEST PROCEDURES 

Local Service 
Request 

Note 

The Local Savice Request (LSR) is th vehicle which the OLEC will use. 
to quest  the trsnsfa of local scrvice from BellSouth, or for changes in 
cndusaravice. ThdocMlmtrcflectstheinfonnrtion~forordn 
gewrationendpocessine. 

The BellSouth OLEC Account Teun is th initial point of contact for 
complex services (sce pnge 7). 

Submitting a 
Service Request Send the LSR to the LCSC via Facsimile. - 
Facsimile Number 1-800-872-7059. 

DRAFT 
16 4300245 
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SERVICE REQUEST PROCEDURES 
LOCAL SERVICE REQUEST 
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Loa1 service Requeat - Residence 

DRAFT 

ooc243 

20 

. 



P 

OLEC-to-BELLSOUTH ORDERING GUIDELINES 

DRAFT 



OLEC-t*BELLSOUTH ORDERING GUIDELINES 

DRAFT 
22 



P 

OLEC-to-BELLSOUTH ORDERING GUIDELINES 
RESALE 

Laell service Request - Ruidence 

. 
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Sltppkmaol W SUVICS Ilrpwt - Raldwc 
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Loa1 Senia R q a a  - BUS~D- 
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Loa1 Service Requat - B a r n  
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L w l  Stwiec Rqned - B M ~ o ~  
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h l  Service Rcquest - Basinor 
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LDul Service Request - Busincar 
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Telephone N u m k  The telapbmr number of the Bellsouch sav*c Rcprracntltivs 

I l l 0 6  DRAFT U 
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R E S A L E '  

LDalsurisRequrtFsLwb 
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BELLSOUTH LOCAL SERVICE REQUEST 
RESIDENCE 

swichriacbppr 



6IIlSouU R0id.S" LSR 
n 

Page - of - 
PON 

OLEC Nunc 
EndUIcrAocount#( )- - ' 

Bellsouth &der # 

E. Please PRIM the lining exactly as the end user desirea it to .ppu in ow reemis. 

Main Account Number 

Nme 

0 Add'l Listing 0 Add'l Line Numba O L m  ONan-Listd O N - P u b l i i  



- OLEC N y n  

0 t h  
0 0  
0 0  



If  Voice: S i i  W u h d  



n Supplemental Local Service Request - Residence 

PON RPON 
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Telcpbmr Line Number 

I-- 
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OLEC Nun 
0 End Usn Account I ). 
0 TelepheNwnber 

S I .  
In out 

u u  



: I . .  
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Supplemental Local Service Request - Bdnems 
M t e r F i r n O r d e r c 0 . d ~  
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Local Service &quat - Residence b m p k r  

Sampk S 

[ 

e 
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Buic Telephone Service 
(Burinar & Residence) 

Due dates for OLEC end usera will k Pssigned wing the same 
guideliaeJ as used for BellSouth end users. BellSo,uth will provide 
service on the rcquestcd due date or the d u t  available 
iastallation date. 

Complex Servica BellSouth will attempt to meet rrquated due data for compla 
services, both project and mu-project Howmr, duc data for 
project savicu musth negotiated, a n d d y  rcquireateaded 
intarals. 

Complex Servica Thc followiq services are considered non-project Ifthe quantity 
exceeds asnvice specific thrahold, project-t will k 
required 'Ihislistismtallinclusivc 

- Non-Project 

DRAFT 63 
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Complex Scrvica Projects a d e M  as my type ofservice request whichrequiru 
e x t e m d h i  coodination for tk procurrment of faditia or 
equipment. DataforthacsenicerwillknegoM Tbe 
following require project Thir list is not all inclusive. 

- Project 

. 

1nw6 DRAFT 
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Confirmation of 
Service Request 

AAer pmassine the OLEC savice request, a Firm Ordcr Confirmation 
will be ntumcd to the OLEC via facsiie. The confirmaton will provide 
the BdSouth orda number, the negotiated Service due date, and thc 
LCSC service rrpresCntative namc and telephone number. Addi t id  
savicc specific datamay also bepmvided. 

Order Chmg- 
and CmedLtiom 
Notification 

Mtrcd 
Appointmcnta 

LCSC will attanptto process all Javice rcqwsts within24 hours of 
-fl 

. 

Ifan appointumt is missed for ~ustom~rcasom, the LCSC will provide 
notscation (see followiag page) to the OLEC vi8 frcsimilc. 

Thc OLEC should enter anewrequcsteddue date on the notification form 
and rrtran thc form via facsimile to the LCSC. I f a m  duc date is not 
provided within 14 calendar days, the O r i g h l  Service orderwill k 
Canceled 

DRAFT 003291 6s 
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Missed Appointment Notification 
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Reporting 
' Troubles 

REPAIRPROCEDURES 

In the event of a savice problem: 

0 The OLEC's end WQS must report trouble directly to the OLEC. 
BellSouth will not accept trouble reports directly fiom the OLEC's end 
u~ercustomer. Endusascalling BellSouth willbe &to contact 
their OLEC. on-line transfa Service to the OLEC will not k 
available. 

The OLEC pllutpre-s~rrm the end usatrouble rrport in order to 
obtain information ncccswy for BellSouth repair. Ih requid pre- 
scrrening infomation is provided on the following page. 

h 
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BELLSOUTH 
PRE-SCREENINGREPAIR~uEsnONS 

FOR R E S E W  

1. 

2.. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

' ,,. 

Telephone # Being Reporred: 

Name: 

Addrrss. 

City & State: 

Trouble Reported By: 

Report Received By(0LEC contact) 

OLEC Cau Be Reached #: 

Access # (OLEC or Ead User): 

Do You Consida Yourself Without T e l w  Savice? YES I NO 
(out-of-service Question - Florida ONLW 

Is This aCalling/CaUed Report? Does the Problem Occur When the End User: 

a IsWbySomeoncElse 0 
b. IsGUugaTelcpboncNurnkt 0 

Ifa, (Called), Provide the calling Telephone W 

Is the Trouble on All the E d  User Phones? 
IfNO. Which hr Trouble 

YES I N 0  

Trouble Ducriptim- . 

DRAFT 
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REPAIRCENTERTELEPHONENUMBERS 

Inam 

strtr 

ALABAMA 

NORTH FLORIDA 

SOUTH FLORlDA 

GEORGIA 

KENTUCKY 

LOUISIANA 

MISSISSIPPI 

NORTH CAROLINA 

SOUTH CAROLINA 

TENNESSEE 

Buidmc€ 

800-538-6277 

800-2165688 

800432-1424 

800-867-5662 

800-217-5057 

800-335-2998 

800427-4171 

800.6424544 

800.6424544 

800-873-8846 

DRAFT 

auinaa 

800-247-2020 

800-247-2020 

800-247-2020 

800-247-2020 

800-247-2020 

8W247-2020 

800-247-2020 

800-247-2020 

800-247-2020 

800-247-2020 

. 

69 
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LONG DISTANCE CARRIER SELECTION 

Pndaignated 
bterexchmge 
Carrier Ctunga 

New Service 

Predesignated Intasxchangc M e r  (PIC) chaugcs for OLEC end 
uscn Phouldk referred to the &sired carrier. If the desind 
carrier is BellSouth, or ifa PIC change is rrquested at the same 
timeasoothaservicechanges for the cndusa, the LCSC will 
p.occsshchange. 

processed by the LCSC. 
For new or initial service, the PIC selected on the LSR will k 

UNAUTHORIZED SERVICE CHANGES 

PIC 
Changa 

EASC 
Telephone 
Numben 

Tow Service 

OLEC end usas should unauthorized PIC changes to the OLEC. 
The O L E  should ContacttheEqUa Access snviceCeata(EASC) for 
nsolution. TheEAscwillcomctthcPIcaudapplychegesalld/or 
credits=- 

780-2778 
557-6001 

800-456-9127 

DRAFT m 
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UNAUTHORIZED CHANGE NOTIFICATION 

SAMPLELETX'ER 

Notice To: OLEC Name 
O L E  Addms 

Date: 

. 

DRAFT 71 
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SERVICE RESTRICI'IONS 

* This section is not intended to be, nor dots it constitute, au all inclusive list of smricc 
d c t i o n a  The state tariffs and OLEC-specific contracfs, arc tbe ultimate some of  
scrvicJfeaMe availability. 

Telephone 
Number 
Avdability 

LrnB 

End usas switching h m  BellSoutb or establishing initial vrvicewithan 
OLEC, will not k allowed to: 

retain ancxisting B e l l S o u t h t C l ~  wmkriftfieir KNice is denied 
for wn-payment 
obtain a previously held BellSouth tckpbnc numb which was 
discoMectcdfornon-~cnt 

0 

services 

1nU96 

kcnmnovedfromtbc appticable taifIb, butwere dowed to rrmrin in 
service withthe Nbsaikdcndusaa Thu aaviccawill not be available 
to an OLEC end user, and will be disablcd/removed ifacurmuly 
subsaibeddusaswitchuto an OLEC. 

DRAFT n 
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RESELLER BILLING 
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TARIFFS 

Tariff Resourcer Copies of tariffs may be praehased through outside TariEAdvisory 

with &11south. 
services. L M  below arc the tariff advisories currently contracting 

Connie Wlghlmm 
Technologies Macageme Iac. 
P.O. Draw 200, or 
163 E. Mom Boulevard, Suite 300 
Wm Park. FL 32780-0200 
Telephone: (407) 740-8575 

Brian Lcm 
CCMYUGG 
1 1300 RockviUe PiLC 
suite 1100 
Ro&vUC, MD 20852-3030 
Telephone: (301) 8168950 

wiiliam Goddard 
Tclccommunications I n f d o n  Services 
280 North Providence Road 
M e P A  19063 
Telephone: (215) 891-6857 

JanieC Fromcz 
TeleTecb Senica 
P.O. Box 757 
McM-NH 07428 
Telephone: (201) 8274421 

htunatiod TRlucription SaViGe (ITS) 
Room 140 
21MStrrcSNW 
Washin@on,DC 20037 
Telephone: (202) 857-3800 

VI&% DRAFT 

Misty- 
valucom, Iec. 
415 Church Skst, NE, Suite 204 
Viema,VA 22180 
T e l e p h  (703) 255-0700 

KUlSlMk 
c o m m ~ o n a ~  
T e ~ h m W I n c .  
2222 Gdlowa Rod suite 160 
hnm Loring, VA 22027 
Telephone: (703) 698-7050 

~ o s o m o  
RoduaMan8gaT~savices 
Room2B41 
100sollthJe&nonRod 
whippIIIy.NJ 07981 

PublkRcfaawRoom 
In tk FCC 
Room 514 
1119M.StnqNW 
W-DC 20554 . 

14 
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OPTIONAL SERVICES 

. 
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HOW TO USE CALL BLOCK 
tsn I 

Dill0 

NOTES ON CALL BLOCK 
E [raa: 
h e  of tbe numben ia on ycw Call Sebsmr a Rctwd I Call Black will owmi& dw ocbn 

DRAFT 
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- 
CALL FORWARDING 

P .. : 8 . .  .. 

1nL.96 

. 
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To ACCUI tbc Setvia 
To Turn WOff  Sen*. 
To Add a Namkr To Your Lw 

Rua' 61 -Linea tgInmucrioar 
Rar 3 -Limn forlechuctioar 
Rar *, DLI Nmbrr. Rar # 

I irm*wrd 
To Hear tbe Numben om Your Lw I Did 1 

To Remove a Nmmber Prom Your Lw I Rar *. Did tbr #. Rua 

. ... ... . _. -. . . 

To Hear Inmuctlou Repeatad 1 Did0 

ROTARY or DIAL PULSE 
D i d 1 1 6 1 - L i a c a f a r ~ a u  
DLI 3 -Limn forllmuahs 
Dirl12,DidNIlnkr 

Did 12, DLI 01 
Nmnbaa &to lia by th& naikod 
wbe pmd ''prtvate- whar tk lin 
irrrv***d 
DLI I 

c 

DRAFT 

. 



OLEC-to-BELLSOUTB ORDERING GUIDELINES 

. 

DRAFT 



P OLEC-teBELLSOUTH ORDERING GUIDELINES 
RESALE 

CALLWMTING 

HOWTOTEMPORARILY CONTROLCALLWMTING PlUORTOMAKlNGACAW.(rhcn.nibbh): 
1. L W a  For Dbl TOM 

3. Lw.. For TLrr Short T o w  Idbrd by a steady dW tow 
4. ~ThoNnrberyomrL*toracL.  

2, w v o  Wltl toKwow savice tckpholKa (1170 twilh mtEy or did pdse talepaoaar 

. 

I I l W  DRAFT 
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When Per Line Bl0Cw.g u ahsipcdto your telephone Iine. it prevam yournune mdtelephm m r m k  6mn b e i i  
displayed on rhe Caller ID display unit ofthe paso0 yon pc d i n g .  Wich Par-Lime BkcLiy ruigned, yow Iine u &en I 
“private” statu. You can nun off your Per-Lime Bkckly on an individual d btri by prasiag -82 kforr making your 
cal l  'Ibis will change your l i  h m  “printc”to ’publ*”. 

IMPACTS: 
Some nutomcrr do wt vcepc ab &om alkn wbo do not lllosv daliwy of theii te*phoae number. If yon d one of 
t h a e N a o m a r , y o u w i l l h a r a ~ a m c r m c n t w i d l I ~ r h n i l P t o r h e f o ~  

UIL.96 

. 

. 

DRAFT 
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HOW M USE PREFERRED CALL FORWARDING 

To Accru the suvier 
FUNCTION DESIRED I TOUCH-TONE 1 ROTARY OT DIAL PULSE 

I I 
I Praa3-LincafalnstN&m I Dial3-LiamfaInsnu&m 

To Add 8 N n n k r  TO YOU L& I 

lllW DRAFT 
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FORWARD Au TELEPHONE NUMBER? 
All telephone numbas arc f c i w d d  when CALL FORWARDING h utivmui w&thir-alIof your 
telephone n u m b  IIC fcmwded m Uw amere- number. 

FORWARD MAM TELFPHONE NUMBER ONLY 
Your main telephone number mty is fcmwded when CALL FORWARDING is VriMOd Wilh this armpent, 
while yourmio telqhne number is fonmded, your VlditMorltelephODc numbw(s)wiU coaiaue m ring and a n  be 

. , .  8nswacdmyanpnmiro. 
e .  

DRAFT 
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RINGMASER@ U SERVICE 

RjngMmd U &a dowa you to have up to &re8 telephone numben 011 the ume h e .  Ald~ough you can have up to 
three telephone numbers, you &vejua om line rad only ODC coDverytio.can be held It i time. You will receive i 
DISTINCTIVE RINGING poctcm for uchte*pbolu nuder. ’Ihir I& you know who i 4 is for b q h  you muwcr you 
lelcphme. You can .Ira identify who a d  is- by pmviding your dditionrl telephone numben only to specific pprria 
rush a% 

b u s i i r u o c i m r ( f o r k n i n c l l u l l r ~ e d a t e )  
maddreluiwr 
cbildren’r6kdJ 

If you have CALL WAITING, you will llro receive DISTINCTWE CALL WAITING TONES. You can kcler dczamine 
whether or Mu to in- your cumatumveaei011 md rarwerche waiting d. 

L i  below M your tekphone numbers . l cq  with their DISTINCTIW RINGING md DISTINCTWE CALL WAITING 
TONE pmanr: 

1. 
(M.lo Telcphow N-J 

RINGING TONE 
(iyouhvcCALLWAlTING) 

. 
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RINGMASTER@ U SERVICE (Continued) 

With RingMiwta@ rervk+ CALL FORWARDING an operate in ~ a e  of two mmgana10. YOU choore which amngemcnt 
y w  want at the time y w  establish RingMraaQ) vsvict ( iyar  also hrw CALL FORWARDING). To change h m  one 
unngemcnt w the other, you m W  contact your Id Telcphonc C m p y  Bur- Otiice. A ravisC ada charge will be 
incurfedforsubscquentchngea. 

FORWARD ALL TELEPHONE NUMBERS 
AU t e l q h m  numben are h a d e d  when CALL FORWARDING k adivmed Wdh chic rrrmgcment, 111 of your 
telephoneDltmkrrlrE farwpdcdto cbc rrmste*pbcasntnnbs. 

NOTES 

l / l M  DRAFT 91 
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NAME CODB 
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THREE WAY CALLING 

.. 
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RIGHITOUCBQ, SERVICE 

RightTouche service is BellSouth's mechanized system which permits residential customers access to 
cu?ain information about thdr account and allows them to initiate some activities. RightToucha .service 
requires a valid telephone number and a Pasonal Acocss Code (PAC). The PAC is a four (4) digit code 
provided in the end user's monthlytelephone bill. Wben mend user is nwitched &om Bellsouthto an 
OLEC, anew PAC will be assigned. The new PAC will be provided to the OLEC for use as desi& 
RightTouche service allows the customer to: 

Inquire about their Tekphone Bill Amount 
h4ake Payment Amugemcm 
DwBIlcct service 
ordaCustomCaUingandTouchStarsavica 
Request Duplicate Bills 
Suspend and Restore Telephone M c e  in F l a  Georgi4 North Caroh  

L~toIrrformrt ionand~~forcustomc. l l iag&Touchsta9service  
andsoldhCaroliM 

RightTouch@ service is available 24 hours a day, seven days a week. Following a n u m b  for the 
service: 

557-7777 

1-800-826-6290 
780-2500 

Alabama customa with a telephone number assigned in 912-334 must dial 1-205-557-7777. 

RcstriCtions to Use of the System: 

ResidaltidAcunmbOnly 
Party Lias Cutomaa Caamt Use RightTouchOdcrhg 

0 M d i t i o d  Lirv Service custwrar Cmeot Use RightTouch0 service Using M Additional 
LineNumba 

0 Must have a valid telephone number end 4 digit Personal Access Code (PAC) 
RightTouch@ serviceRecognkes Input ffom Touch-Tone Phnea Only 

Multi-line and M g e  N u m b  Cannot We RightToUch0 Savi= Options 

l l lw6 DRAFT 
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BLOCKlNG OF CUSTOMIZED CODES 

Individual line numbas mryk blocked &om dialing certaincodes sccordingto the following 
chart. The m a t e  selected option should k shown Mda Blocking Customized Codes on 
the Linc &Line Fcatura page ofuthertheraidavvorbudaes LSR. 

.. 

Note: The 1+976 Restkction is only applicable within the end user's area wdc. 
Option 5 is rrsaved f0rfim-e use. 
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