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Dinckr o 11
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2540 Shumard Osk Boulevard

Tallshassee, Florida 32399-0062

Re: Inre: Proposed Part VXI - Rules Governing Prepaid Calling Services; Rules 25-
24.900, F.A.C., Scope and Waiver; 25-24.905, F.A.C., Terms and Definitions; 25-
24.910, F.A.C., Certificate of Public Convenience and Necessity Required; 25-
24915, F.A.C., Tariffs or Price Lists; 25-24.920, F.A.C., Standards for Prepaid
Calling Services and Consumers Disclosure; 25-24.925, F.A.C., Refunds; 25-
24.930, F.A.C., Adequacy of Service; 25-24.935, F.A.C., Discontinuance of
Service: 25-24 940 FAC. Pesalties

Dear Ms. Bayo:

Enclosed for filing in the asbove-refierenced docket are the original and fifteen copics of
Comments of PhoncTime, Inc. Also enclosed is a diskette containing the comments in Word
Aerfect 5.1 format.
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AFA Pleasc acknowiedge receipt and filing of the above by stamping the duplicate copy of this

APP &u""' returning it in the enciosed self-addreased envelope.
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through Ssturday. PTI betieves strongly thet this combination of servios options strikos an

appropriste balanocs - providing consumens convenient aovess 10 information which is certainly

very important while at the same tisee allowing companies (PT1, in this case) 10 choose the best,
most cost-effective means of providing such service. This savings in PT1's cost of providing
scrvice is then passed on 0 the customer i the form of lower rates. A requirement that would,
in efffect, force companies $0 chooss betwesn creating & 24 howr-a-day, 7 day-s-week live
operator customer servioe line and investing in now techaology W0 provide the same information
will raise the cost of doing business for suth compenies, which may well impact the cost at
altermative, more cost-¢fiective ways (o mest consumers’ very valid needs for account and other
information, PT1 here again wges the Comumission o smbrace a position of flexibility so as to
allow for and foster competition and ianovation smong compenics, which inevitably brings
measurasble benefits 10 consumers - both sconomically and in terms of the quality of products
made available to them.

IV. Companics Whe Use Thelr Best Eferts o Publich Rate Infermation to
Ceonsumers st the Peint of Sale Shonid Be Deswmned to Have Satisfiod Their
Obligatiens Under the Commissien's Rulss.

In this extremely competitive caviromment where rates for telecommunications services
arc in constant flux, PT1 believes that the most effective way to ensure that consumers arc
receiving the most up-to-datc and socurste rate information is to deliver that information at the

point of sale. The Commission has propossd o reguire camviers to display, on either their calling






found 10 rve used its boat eforts whar: (i) the disscmminatin by the disributor of such
information at the poiat of sals is made & contractual condition of doing business; (ii) the carricr
provides o the distributor ample display meterial (e.g., posters) containing such rate information;
and (jii) a written statement reminding the distributor of its cbligation to diaplay this information
at the point of sale is distribwted with each arder of cards purchased by the distributor.

For many compenics, rats information displays at the point of sale are s primary means of
marketing. Accordingly, thoy have & very groat incentive o try %0 ensure that such information is
provided t0 the customer. indend, PTT prsssntly has in place all of the proposed protections -- ic,
best efforts factors — described shove. PTI balicves that other companics have a like incentive.

V.  The Commistion Sheuld Explicitly Enumerate These Conditions That Will Trigger
2 Company’s Refund Obligation.

PTI respectfully roquests clarification with respect to the Commission’s proposal that a
company be required 1o provids & refiand in axy case where “for ressons beyond a customer's
control” s calling card is rendered “wnussble.™" It is unclesr from the language of the proposed
nle what circumetances might igger the company”’s refand responsibility. Without any clear
guidance, s company attempting 0 responsibly prepare 10 meet any potential future obligations
could find itself incurring groat and ssmscessery cost. Such cost migit well be expected to
impact the cost at which the company could provide the service to its customers.

" Proposod Rule 25-24.928.











