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Dear Ms. Bayo: 

Enclosed are the original and six (6) copies of Telmex USA, L.L.C's Application Form for 

Authority To Provide Interexchange Telecommunications Service Within The State of 

Florida. So that our records will be complete, please date stamp the extra copy of this 
transmittal letter and return in the enclosed envelope. Also enclosed is a check for $250 

made payable to the Florida Public Service Commission to cover the filing fee. 

So that our records will be complete, I would appreciate it if you would please date-stamp 

the extra copy of this transmittal letter and mail it to me in the envelope provided. Any 

questions regarding this Application should be directed to me (205) 330-1703. Your 

assistance in this matter is greatly appreciated. 

Yours truly, 

Ch~ck fee"" . .- r; . - " . j 

fo" . ~ r"'': ~~ 
Consultant for ~ ••• ~fG\jJ check. 


Telmex USA, L. L. C. 


Enclosures 

16061 Carmel Bay Drive. Northport, Alabama 35475 
DOCUHENT H 'M .r~ - DATE 

oI 0 2 3 JAN 24 0 
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.n FLORIDA PUBLfC SERVICE COMMISSION * r a m  

+ 

DIVISION OF COMMUNICATIONS BUREAU OF SERVICE EVALUATION 

APPLICATION FORM 

for AUTHORITY TO PROVIDE 
INTEREXCHANGE TELECOMMUNICATIONS SERVICE 

WITHIN THE STATE OF FLORIDA 

Instructions 

This form is used as an application for an original certificate and for approval of 
assignment or transfer of an existing certificate. In the case of an assignment or transfer, 
the information provided shall be for the assignee or transferee (See Appendix A). 

Print or Type all responses to each item requested in the application and appendices. If 
an item is not applicable, please explain why. 

Use a separate sheet for each answer which will not fit the allotted space. 

Once completed, submit the original and six (6) copies of this form along with a non- 
refundable application fee of $250.00 to: 

Florida Public Service Commission 
Division of Records and Reporting 
2540 Shumard Oak Blvd. 
Tallahassee, Florida 32399-0850 
(850) 41 3-6770 

Note: No filing fee is required for an assignment or transfer of an existing certificate to 
ano t h e r certificated co m p a n y . 

+ If you have questions about completing the form, contact: 

Florida Public Service Commission 
Division of Co m m u n ica t io ns 
Bureau of Certification and Evaluation 
2540 Shumard Oak Blvd. 
Tallahassee, Florida 32399-0850 
(850) 41 3-6600 

FORM PSCICMU 31(6/98) Page 1 of 16 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473 
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1: This is an application for J (check one): 

(J )  Original certificate (new company). 

0 

0 

0 

Approval of transfer of existing certificate: 
Example, a certificated company purchases an existing certificated company 
and desires to retain the authority of both certificates. 

Approval of assignment of existing certificate: 
Example. a non-certificated company purchases an 
existing company and desires to retain the certificate of authority 
rather than apply for a new certificate. 

Approval of transfer of control: 
Example, a company purchases 51 % of a certificated company. The 
Commission must approve the new controlling entity. 

2. Name of company: 

Telmex USA, L.L.C. 

3. 

4. 

5. 

Name under which applicant will do business (fictitious name, etc.): 

Telmex USA, L.L.C. 

Official mailing address (including street name &number, post office box, city, state, 
zip code): 

9444 Farnham St.. Suite 200 

San Diego. CA 92123 

Florida address (including street name & number, post office box, city, state, zip 
code): 
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- 6. Select type of business your company will be conducting -(check all that apply): 

( ) Facilities-based carrier - company owns and operates or plans to own and 
operate telecommunications switches and transmission facilities in Florida. 

Operator Service Provider - company provides or plans to provide 
alternative operator services for IXCs; or toll operator services to call 
aggregator locations; or clearinghouse services to bill such calls. 

Reseller - company has or plans to have one or more switches but primarily 
leases the transmission facilities of other carriers. Bills its own customer base 
for services used. 

Switchless Rebiller - company has no switch or transmission facilities but 
may have a billing computer. Aggregates traffic to obtain bulk discounts from 
underlying carrier. Rebills end users at a rate above its discount but generally 
below the rate end users would pay for unaggregated traffic. 

Multi-Location Discount Aggregator - company contracts with unaffiliated 
entities to obtain bulWvolume discounts under multi-location discount plans 
from certain underlying carriers, then offers resold service by enrolling 
unaff i I iated customers. 

Prepaid Debit Card Provider - any person or entity that purchases 800 
access from an underlying carrier or Unaffiliated entity for use with prepaid 
debit card service and/or encodes the cards with personal identification 
numbers. 

7. Structure of organization; 
( ) Individual 
( ) Foreign Corporation 
( ) General Partnership 
(X ) Other - T i m i t ~ d  T.1nhrllty C"y 

( ) Corporation 
( ) Foreign Partnership 
( ) Limited Partnership 

a . .  

8. If individual, provide: 
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Required by Commission Rule Nos. 25.24-470, 
25-24.471 ,and 25-24.473 



Name: 

Title: 

Address: 

C i ty/State/Zip: 

Telephone N o . : Z  No.: 

Internet E-Mai I Address: 

Internet Website Address: 

9. If incorporated in Florida. provide proof of authority to operate in Florida: 

(a) The Florida Secretary of State Corporate Registration number: 
~ - 

I O .  If foreiqn corporation. provide proof of authority to operate in Florida: 

(a) The Florida Secretary of State Corporate Registration number: 
Applicant is a limited liability company. The number is 697A0003 7 146 

11. If using fictitious name-d/b/a. provide proof of compliance with fictitious name 
statute (Chapter 865.09, FS) to operate in Florida: 

(a) 
number: 

The Florida Secretary of State fictitious name registration 

12. If a limited liabilitv partnership, provide proof of registration to operate in Florida: 

(a) The Florida Secretary of State registration number: 

13. If a partnership, provide name, title and address of all partners and a copy of the 
partnership agreement. 

Name: 

Title: 
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Address: 

C it y/S ta te/Zi p : 

Telephone No.: Fax No.: 

Internet E-Maif Address: 

Internet Website Address: 

14. 
limited partnership statute (Chapter 620.169, FS), if applicable. 

If a foreign limited Partnership. provide proof of compliance with the foreign 

(a) The Florida registration number: 

15 Provide FElD Number(if applicable): 760532710 

16. Provide the following (if applicable): 

(a) Will the name of your company appear on the bill for your services? 
(X)Yes ( )No 

(b) If not, who will bill for your services? 

Name- 

Title: 

Address: 

City/State/Zip= 

Telephone No.: Fax No.: 

(c) How is this information provided? 

FORM PSC/CMU 31(6/98) Page 5 of 16 
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17. Who will serve as liaison to the Commission with regard to the following? 

(b) Official Point of contact for the onqoing operations of the company: 

Name: Linda LaGatta 

Title: General Counsel 

Address: 9444 Farnham St., Suite 200 

CitylStatelZip: San Diego, CA 92123 

Telephone No.:(858) 505-3900 

Internet E-Mail Address: lla~atta{~telmexusa.cotn 

Internet Website Address: 

Fax No.: (858) 505-3939 

(c) Complaints/lnquiries from customers: 

Name: See <h! ~ V P  

Address: 
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Ci ty/State/Zip: 

Telephone No.: FRY No.: 

Internet E-M ai I Address: 

Internet Website Address: 

List the states in which the applicant: 

(a) 

18. 

has operated as an interexchange telecommunications company. 

Applicant has not yet commenced operations. 

(b) has applications pending to be certificated as an interexchange 
telecommunications company. 

Connecticut, Delaware, Illinois, Nevada, and New York. 

(c) is certificated to operate as an interexchange telecommunications company. 

Arkansas, Califomia, Colorado, Massachusetts, New Mexico, Oregon, Pennsylvania, 
and Texas. 

(d) has been denied authority to operate as an interexchange 
telecommunications company and the circumstances involved. 

None. 

(e) has had regulatory penalties imposed for violations of telecommunications 
statutes and the circumstances involved. 

None. 
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(f) has been involved in civil court proceedings with an interexchange carrier, 
local exchange company or other telecommunications entity, and the 
circumstances involved. 

None. 

19. Indicate if any of the officers, directors, or any of the ten largest stockholders have 
previously been: 

(a) adjudged bankrupt, mentally incompetent, or found guilty of any felony or of any 
crime, or whether such actions may result from pending proceedings. if so. please explain. 

None. 

(b) an officer, director, partner or stockholder in any other Florida certificated 
telephone company. If yes, give name of company and relationship. If no longer associated 
with company, give reason why not. 

None 

20. The applicant will provide the following interexchange carrier services I (check all 
that a p p I y ) : 

a. X MTS with distance sensitive per minute rates 
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- 

X 
X 

Method of access is FGA 
Method of access is FGB 
Method of access is FGD 
Method of access is 800 

b.- MTS with route specific rates per minute 

Method of access is FGA 
Method of access is FGB 
Method of access is FGD 
Method of access is 800 

- 

- 

c. x 
sensitive) 

NITS with statewide flat rates per minute (Le. not distance 

Method of access is FGA 
Method of access is FGB 
Method of access is FGD 
Method of access is 800 

- 
X 
X 

d.- MTS for pay telephone service providers 

e-- 
Ring America, etc.). 

Block-of-time calling plan (Reach Out Florida, 

f. x 800 service (toll free) 

9 . 2 -  WATS type sewice (bulk or volume discount) 

X 
X 

Method of access is via dedicated facilities 
Method of access is via switched facilities 

h-- Private line services (Channel Services) 
(For ex. 1.544 mbs., DS-3, etc.) 

i. X Travel service 

Method of access is 950 
Method of access is 800 X 

jm- 900 service 
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Operator services 

Available to presubscribed customers 
Available to non presubscribed customers (for example, to patrons of 
hotels, students in universities, patients in hospitals). 
Available to inmates 

Services included are: 

Station assistance 
Person-to-person assistance 
Directory assistance 
Operator verify and interrupt 
Conference calling 

21. Submit the proposed tariff under which the company plans to begin operation. Use 
the format required by Commission Rule 25-24.485 (example enclosed). 

See ATTACHMENT D 

22. Submit the following: 

A. Financial capability. 

The application should contain the applicant’s audited financial statements for the 
most recent 3 years. If the applicant does not have audited financial statements, it shall so 
be stated. 

The unaudited financial statements should be signed by the applicant’s chief 
executive officer and chief financial officer affirmina that the financial statements are true 
and correct and should include: 

7 .  the balance sheet; 

2. income statement; and 

3. statement of retained earnings. 

NOTE: 
statements, a projected profit and loss statement, Credit references, 
credit bureau reports, and descriptions of business relationships with 

This documentation may include, but is not limited to, financial 
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financial institutions. 

Further, the following (which includes supporting documentation) should be 
provided: 

1. A written explanation that the applicant has sufficient financial capability to 
provide the requested service in the geographic area proposed to be served. 

lity to 2. A written explanation that the applicant has sufficient financia 
maintain the requested service. 

3. A written explanation that the applicant has sufficient financia 
meet its lease or ownership obligations. 

capab 

capab lity to 

See Attachment A 

B. Managerial capability; give resumes of employees/officers of the company 
that would indicate sufficient managerial experiences of each. 

C. Technical capability; give resumes of employees/officers of the company that 
would indicate sufficient technical experiences or indicate what company has been 
contracted to conduct technical maintenance. 

FORM PSCKMU 31(6/98) Page 9 of 16 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473 



.l . 1  

I. 

2. 

3. 

4. 

APPLICANT ACKNOWLEDGMENT STATEMENT ** 

REGULATORY ASSESSMENT FEE: I understand that all telephone companies 
must pay a regulatory assessment fee in the amount of . I5  of one percent of its 
gross operating revenue derived from intrastate business. Regardless of the gross 
operating revenue of a company, a minimum annual assessment fee of $50 is 
required. 

GROSS RECEIPTS TAX: I understand that all telephone companies must pay a 
gross receipts tax of two and one-half percent on all intra and interstate business. 

SALES TAX: I understand that a seven percent sales tax must be paid on intra and 
interstate revenues. 

APPLICATION FEE: I understand that a non-refundable application fee of $250.00 
must be submitted with the application. 

hief F i n s w  Officer ( 8 3 )  5n5-nqaa 
Title Telephone No. 

Address: 9444 Farnham S t ,  U 71111 (W\ 5- 
Fax No. 

ATTACHMENTS: 

A - CERTiFICATE SALE, TRANSFER, OR ASSIGNMENT STATEMENT 
B - CUSTOMER DEPOSITS AND ADVANCE PAYMENTS 
C - CURRENT FLORIDA INTRASTATE NETWORK 
D - AFFIDAVIT 

- FLORIDA TELEPHONE EXCHANGES AND EAS ROUTES 
- GLOSSARY 
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APPENDIX B * 

CUSTOMER DEPOSITS AND ADVANCE PAYMENTS 

A statement of how the Commission can be assured of the security of the 
customer’s deposits and advance payments may be provided in one of the following ways 
(applicant, please yr check one): 

( ) The applicant will not collect deposits nor will it collect payments for service 
more than one month in advance. 

(X ) The applicant intends to collect deposits and/or advance payments for more 
than one month’s service and will file and maintain a surety bond with the 
Commission in an amount equal to the current balance of deposits and 
advance payments in excess of one month. 
(The bond must accompany the application.) 

UTILITY OFFICIAL: 

i.” r /8[1.C;I R!iR-393nQ 
Title Telephone No. 

Address: 9444 Farnhgm S t ,  . W e  3111) (Sfi81 .snf;-n9= 
Fax No. 
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CURRENT FLORIDA INTRASTATE SERVICES 

**APPENDIX C** 

Applicant has (X ) or has not ( ) previously provided infrasfafe felecommunicafions in 
Florida. 

If the answer is has fully describe the following: 
a) 
b) 

What services have been provided and when did these services begin? 
If the services are not currently offered, when were they discontinued? 

The Applicant entered the resale market as Telmex/Sprint Communications, L.L.C. and was 
granted Certificate No. 5346 effective April 6, 1998. The Applicant resold Sprint’s long 
distance services primarily outbound long distance and toll free services both domestic and 
international. This joint venture arrangement between Telmex and Sprint ended in May of 
1999. At its peak under this joint venture, the Applicant had approximately 25,000 long 
distance customers. These long distance customers were transferred to Sprint when the 
joint venture terminated. Telmex USA, L. L. C. (formerly Telmex/Sprint Communications, 
L.L.C.) now intends to re-enter the long distance marketplace as a switch-based reseller. 

p hief F i n 2 2  (m5\ M R - X I M  
Title Telephone No. 
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AFFIDAVIT 

APPENDIX D 

By my signature below, I ,  the undersigned officer, attest to the accuracy 
of the information contained in this application and attached documents and that 
the applicant has the technical expertise, managerial ability, and financial 
capability to provide alternative local exchange company service in the State of 
Florida. I have read the foregoing and declare that, to the best of my knowledge 
and belief, the information is true and correct. I attest that I have the  authority to 
sign on behalf of my company and agree to comply, now and in the future, with 
all applicable Commission rules and orders. 

Further, I am aware that, pursuant to Chapter 837.06, Florida 
Statutes, “Whoever knowingly makes a false statement in writing with the 
intent to mislead a public servant in the performance of his official duty 
shall be guilty of a misdemeanor of the second degree, punishable as 
provided in s. 775.082 and s. 
775.08 3. ” 

UTILITY OFFICIAL: 

-I 

r -  /// ALFOUSD LAGLA OEC&/Z~&LW / f ,  Am 
Signature Date 

/ 

Title Telephone No. 
Y --39QQ 
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ATTACHMENT A 

FINANCIAL CAPABILITY 

The Applicant has adequate and sufficient financial resources to resell the proposed 

telecommunications service in Florida and can rely on the considerable resources of its ultimate 

parent, Telefonos de Mexico, S A .  de C Y .  In lieu of a balance sheet and income statement for 

Telmex USA, a new entrant into the telecommunications marketplace, Attachment A consists of the 

recent financial reports of Telefonos de Mexico, S.A. de C Y .  which indirectly holds a controlling 

interest in Telmex USA. 



Attachment A 

Statement of Financial Capability 

In the opinion of management, Telmex USA, L.L.C, has sufficient financial capabiIity to enter the 

Florida telecommunications market and meet its ongoing obligations. In addition to hnds available 

as shown on the financial statements furnished, Telmex USA, L.L.C has access to additional hnding 

through financial institutions and if necessary through additional capital fiom the shareholders. 

Alfonso Lara 
Chief Financial Officer 





Highlights 

11,205,177 Aaess lines in Senrice 
6,495,200 Cellular Customers 
486,425 Internet A- Accounts 

Fixed Telephony 

Loeal senrice 
In the first quarter, net line gain was of 327.022 lines, ending the period 
with 11,205,177 access tine, an annual increase of 1 1.3%. 

11.3% 
acw 0 

M99 J99 S99 D99 MOO 

The growth in lines in Service was mainly due to: more economic activity; 
reduction of installation charges and tariffs in real terms: the introduction of 
the Prodigy plus package that in some ases gmerated demand for a 
second line: and the installmon of 79,090 fixed mared phones. 

The accounting separabon of local smcf? reveals that dunng the quarter, its 

revenues increased 10.4%, as a resub of a 4.2% increase in basic service 
revenues and an increase of 27.0% in interconnection with long distance 
operators. This interconnecuon item includes the participation that locat 
= i c e  receives from WvIM MOA The operating iricome of this business 
rose to 5.870 million pesm. representrng 37.8% of hl revenues. 

Long Distance Service 
At March 31, domestic long distance billed m m m  totaled 2,900 million. 
an increase of 12.1 %. compared wnth the same period of the previous year. 

International long distance minutes for the first quarter were 1.193 million, 
53.7% higher than in the first quarter of 1999. 

Both volumes are the resub of more lines in servrce, improvement in the 
economy and that phone tariffs have not increased tn real terms. 
Nevertheless. lnternational long distance is still being negaovely impacted 
by the illegal by-pass of m e  internatlonal long distance operators. 

The accounting separation of long distance reflects that duringtbe quarter, 
the revenues that incorporate an estimate of 547 million pesos associated 
to illegal by-pass. decreased 0.2%. On the other hand. costs that include 
total allocations associated With interconnection, co-location, port rental, 
billing and collecting, rose to 4,149 million pesos. The operatlng income of 
the quarter accumulated 2.562 million pesos, in other words. 38.2% of 
revenues. 

The average revenue per Iocal semce line without including interconnectjon 
rose to 331 p a s  which continues to be one of the lowest in the world In 
the case of basic long distance service the average monthly revenue per line 
was 162 pesos. By combining both services. fixed telephony generated the 
equivalent of 493 pesos of average monthly revenue per line and an an 
annualized basis R wuld be equivalent to 5,916 paos per line. 

M99 199 S99 099 MOO 

Wireless Te!ephony 

At March 31, 2000, TELCEL had 6,495,200 wireless lines in the country 
Dunng the quarter. 1,223,243 new customen were added, reflecting 
annual growth of 156.6%, favored mainly by the change In the 
disamvabon policy once Calling Pany Pays went into effea. 

The marn increase in customers w a s  registered in the prepaid wireless plans 
(Sidema Amtgo and Amigo Kit). In the first quarter. prepaid wireless services 
growth rate was 187.2%, and contract S ~ M C ~ S  grew 22.1%. 

In the first quarter, TELCEL registered revenues of 4.674 million pesos, 
82.6% higher than in the Same period of the praious year, 

The average monthly revenue per cellular customer was 266 pesos. 28.3% 
lower than in rhe first quarter of 1999. If this tendency is maintained, the 
annual average monthjy revenue per cellular customer would be equivalent 
to 3,192 pesos. 



Operating costs and expenses increased 73.0%, totaling 3,538 million 
pesos. The increase is mainly due to costs associated with the acquisition of 
cellular handsets and telephone cards, as well as commissions paid to 
distributors. 

TELCELS operating income increased 121.0% compared with the first 
quarter of 1999 totaling 1,136 million pesos. The operating margin for the  
quarter was 24.3% and the EBITDA margin was 31 .O%. both higher than 
the same penod of the previous year. 

M99 J99 S99 099 MOO 

Internet / Data 

At the end of the first quarter, there were 486.425 Internet aaes accounts, 
reflecting an increase of 164 0%. From January to March, 83,671 new 
accounts were added of which 43.5% correspond to the Prodigy Plus 
package. 

On March 14, Prodigy Turbo (ISDr\r) was launched. that wdl allow Internet 
customers to have access speed of 128 kbps, use thar telephone line 
without having to disconnect from the tnternec and maintain the actual 
speed. 

1640% 

Addhionally, on March 21 the Tlmm.com lnternet Portal was inaugurated 
along with Microsoft. 

Regarding data uaminion, equivalent lines increased 49.8% yearaver 
year, ending the quarter with 6004,111 equivalent lines in operaoon for data 
transmission. 

Consolidated financial Resulk 

lbtal revenues for the first quarter totaled 26,445 million pesos, 23.7% 
@her than in the same period of 1999. This increase is mainly explained by 
the incorporation of ELMEX3 intematiMlal operations in the consolidated 
resrrlts of the company, more generated by TELCEL and more sales 
af digital services. Additionally, m e  volume in telephone traffic, the 
increase in fixed and wireless lines contributed to these revenues. partially 
offset because tariffs remaned unchanged. 

Operating costs and wpenses fose to 16,986 million pesos, 24.9% higher 
than in the same period of 1999. The main increase in costs and expenses 
are associated with TELCEL due to growth in cellular handset volume, 
mmrssions pard to distributors and costs related to Calling Party Pays. 

The operabng margin for the fint quarter was 35.8%, and the EBfTDA was 
14,701 miilion pesos that is equnralent to 55.6%. 

Nec income for the quarter was 6,474 million pesos, an increase of 19.4% 
compared with the Same penod of the previous year. 

financial Structure 

The debtkcapitalizauon ratio at March 31,2000, was 24.3%. 

2-for4 Stock Split 

In the extraordinary Shareholders meebng that was held on December 6, 
2OO0, a stock reNumre was apprimd in TELMM's Series "AA", "A" and 
I" shares. Therefore. starting on february 1, 2000 the 2-for-1 split was 
carried out reflected in the company's capital stock. 

International Development 

TELMM, firstmark, El Cone Ingl&. Grupo Prisa, Caja San Fernando. Omega 
Captal, Caja DUKO, Ibertaja, €1 M m  and el Oiano de Burgos obtained a 
limse from the Sparush government to operare fixed wireless local loop 
sen~ces in that couny. TaMEX's paftcipaoon IS of 17.5%. 

TELMU began to trade in Latrbex. the Latin American market in euros of 
the Spanish Stock Exchange (Bolsa de Madrid) wth ucker symbol XTMXL. 
klmex will be the fargen Latin h r i c a n  company and the second largest 
in general Uading in this S t m  Exchange. 

M99 199 599 099 MOO 



C o n s o l i d a t e d  
S t a t e m e n t s  o f  i n c o m e  

(millions of Merican pesos with purchasing power at March 31. 2000) 

0 erating Revenues: 
long- Distance Service: 

International 
Domestic 

Local Service 
Interconnection Service 
other 
Total 

0 eratin Casts and Expenses: East of !!ales and Senrices 
Commercial, Administrative and General 
Cash Operating Expenses 
EBITDA 
Depreciation and Amortization 
Total 

Operating Income 

Comprehensive Financing (Income) Cost: 
Net Interest 
Exchange Loss (Gain), Net 
Monetary Effect 
Total 

Income Before Income Tax and Employee 

Income Tax and mplayee Profit Sharin 
Income Before Equity in Results of ffifiates 

€quit in Results of Affjliates and Minority Interest 

;1 Sharin! 

and Minority Interest 

Net r nwme 

Three Manths Ended Percent 
Mari31100 Marl3 1/99 Change 

2,784 
5,700 

10,949 
2,376 

2,201 
5,223 

400 
10,378 

26.5 
9.1 
5.5 

494.0 
4,636 3,175 46.0 

26,445 21,377 23.7 

6,705 4,677 43.4 

11,744 8,716 34.7 

5,242 4,881 7.4 

5,039 4,039 - 24.8 

14,701 12,661 16.1 

16,986 13,597 24.9 

9,459 7,780 21 -6 

9,925 8.545 16.1 
3.268 3,126 4.5 

6,657 5.419 22.8 
If831 5 /3.76O.01 
6.474 5.424 19.4 

6,657 5.419 22.8 
If831 5 /3.76O.01 
6.474 5.424 19.4 

W i r e l e s s  I I o p e r a t i o n s  
(millions o f  Mexlcan pesos with purcnasing power at March 31, 2000) 

Three Months Ended 
Mari31l00 Mar131199 

4,674 2,559 Operating Revenues* 

0 eratin Costs and Expenses: 
[os[ of !des and Services* 
Commercial. Administrative and General 
Depreciation and Amortization 
Total 

Operating Income 
'bwbdng r m t s  and/or cOsls amcured  wtrh Lmg Olrtance sew=. 

Percent 
Change 

82.6 

2.108 1,042 102.3 
1,718 783 42.8 

312 220 41.8 
3,538 2.045 73.0 

1,136 514 121 .o 



K e y  
. I  

R a t i o s  a n d  S t a t i s t i c s  

Three Months Ended Pereen t 
Mari31/00 Marl3 1199 Change 

Financial Ratios (%) 

36 36 
56 59 

20 
31 29 

Consolidated Operating Margin 
Consolidated EBITDA Margin 

Wireless EBITDA Margin 
Wireless Operating Margin .-- -24 

. "  Operating Statistics (Thousands) - -  

Access lines Added 
Access lines in Service 
Cellular Subscribers Added 
Total Cellular Subscribers 

LO Billed Minutes (Millions) 

Domestic 
lnternat ional 

327 
11,205 
-1,223 
6.495 

143 
10,070 

41 8 
2,531 

128.7 
11.3 

192.6 
156.6 

2,900 2,588 12.1 
1 .I 93 776 53.7 

(1 4 Shares Outstanding (Millions] 14,940 15,128 (1) 
1) For lk 1999 figWe. a reUOoBCtIye effect was caned Out on the stock spin didated by the December 6.1999. Shareholders Meetmg. drat cwm of 2 MW mares pa each permus outnandlng share held 

C o n s o l i d a t e d  
B a l a n c e  S h e e t  

(millions of Mexican pesos with purcflastng power at March 31. ZOOO] 

Assets 

Current assets 
Plant, Property and 

Equipment, Net 
Inventories 
licenses 
Other Assets 
Intangible Asset 

Mar/Sf/OO Marl3 1/99 

Liabilities and 
Stockholders' Equity 

51,526 41,541 Curren? Portion of 

11 1,066 
4,087 
2,121 

14,720 
8.307 

175.340 
1,744 
2.236 
2,565 
8.988 

Long-Tm Debt 
Other Current Liabilities 
Long-Term Debt 
tabor Obligations 
Deffered Credits 

Mar/31/00 Mar131199 

13,264 
27.793 
25.1 10 

5,472 
889 

12.81 1 
14,134 

7,960 
990 

19,685 

- 

Total Assets 

- 

72.528 55,580 Total liabilities 

Stockhofders' Equity 1 1  9.299 11 6,834 

Total Liabilities and 
191.827 172.41 4 Stockholders' Equity 191,827 172,414 



c .. 

P r o f o r m a  
S t a t e m e n t s  o f  I n c o m e  

(milfions of Mexlcan pesos with purchasing power at March 31. 2000) 

Operating Income: 
Access, Rent, Measured 
Senrice and Others 

Domestic Long Distance 
International Long Distance 
LADA Interconnection 
Interconnection with LO Operaton 
Interconnection with Cellular Companies 
By-Pass Provision 
Total 

Operating Costs and Expenses: 
Cost of Sales and Services 
Commercial, Administrative 

Depreciation and Amortization 
Local Network Interconnection 
Total 

and General 

Operating income 

Operating Income: 
Access, Rent, Measured 
Service and Others 

Domestic Long Distance 
International long Distance 
LAOA Interconnection 
Interconnection with LD Operators 
Interconnection with Cellular Companies 
ByPass Provision 
Total 

Operating Costs and Expenses: 
Cost of Sales and Services 
Comm erc ra I, Ad m in istrative 

Depreciation and Amortization 
Local Network Interconnection 
Total 

and General 

Operating Income 

Water 
1 )  Locat revenues lor monrhIy rent. mcasued mu. ulnarailan charges. equlpmmt s a l 6  and 

2) lq Oarancc. rmrmcs for baK SWCes Of damcnw and mternatmal bay dlaana. R does nor 
nrercmnectm 

ncttde wal .  publr and daia trammmnn serwres 

F i r s t  Q u a r t e r  
Mar/31/00 Marl3 1/99 Percent 

local Local Change 

12,316 11,818 4.2 

2,126 1,767 20.3 
55 1 341 61.6 
51 8 130 298.5 

1551 1 14,056 10.4 

3,182 

2,824 
3,635 

2,887 

2,221 
3,518 

10.2 

27.1 
3.3 

9,641 8,626 17.8 

5,870 5,430 8.1 

F i r s t  Q u a r t e r  
Mar13 1/00 Marl3 1199 Percent 
ID LD Change 

4,070 
2,094 

4,119 fl.2) 
2,013 4.0 

547 594 17.9) 
5.71 1 6,726 (0.21 

454 505 (1 0.1) 

1,093 
579 

1,176 
560 

17.11 
3 4  
- . a  

2.023 1,687 19.9 
4,149 3,928 5.6 

2,562 2.798 

3) T a M s  nade the mrcrpondng impuIatKvlr for ntumnneazn. t ng. calmng. leased pms. 

4) Sellkmmt re- arc rmgnPcd ruordmg [a the negoraltd r m  frr each perad 
arbaton ana Land llnes 
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10,878,155 Access Lines 
5,271,957 Cellular Customers 
402,754 Internet Access Accounts 

At December 31, there were 10,878,155 access lines in service, 
reflecting an annual increase of 9.6%. In 1999, 951,276 lines were 
added, 41.3% higher than in 1998. 

lines in Service (millions) 
% Annual Growth 

9.0% 

8.0% 

1.0% 

6.0% 

5.0% 

Domestic long distance minutes billed for 1999 increased 14.8% 
compared with 1998, reaching 10,419 million minutes. Domestic 
long distance minutes billed for the foum quarter were 2,725 
million, 1 1.4% higher than the same period of 1998. 

Cehlzr Telephony 

At December 31, 1999 the number of cellular customers was 
5,271.957, reflecting an annual increase of 149.5%. In 1999, 
3,158,495 new customers were added, an increase of 215.5% 
compared with 1998. 

This growth is partly due to not canceling cellular services. 
accelerated penetration in rural areas and keeping prices in nominal 
terms. All this causes lower minutes and revenues per subscriber. 

In the fourth quarter, TELCEL registered revenues of 4,043 million 
pesos, 38.6% higher than the same period of 1998. Operating costs 
and expenses increased 58.8% in the fourth quarter. As a result. 
operating income was 878 million pesos, 5% lower than the fourth 
quarter of 1998. The operating margin for the quarter was 21.7% 
compared with 31.7 % in the fourth quarter of 1998. 

. 

D98 M99 J99 599 099 
Cellular Customers (thousands) 

% Annual Growth 
Long Distance Service 

International long distance minutes billed for the year rose to 4,192 
million, 27.6% higher than the previous year. During the quarter, 
international long distance minutes billed were 1,228 million, 61.4% 
higher than the same period of 1998. 

ILD Minutes (millions) 
OLD Minutes (millions) 

5,000 r 
I 

M99 J99 $99 099 

H DID ILD 

6,000 r 149.5% 
II 7 150.0% 134.5% - . - . . - . . 

098 M99 J99 s99 099 

During the fourth quarter. Internet added 92.924 access accounts. an 
annual increase of 175.1%, reaching 402,754 accounts in service. of 
which 30% are from Prodigy Internet Plus "PIP" packages. 

At December 31, 1999, Prodigy Internet served 117 cities in the 
country. 

e 



325.3% 

Internet Access Accounts 
% Annual Growth 

300.0% 

200.0% 

100.0% 

0.0% 
D98 M99 J99 S99 099 

As planned. TELMEX's network worked perfectly before and duting 
the year 2000 transition. The investment made for this transition was 
approximately $33 million dollars. 

In the fourth quarter. international long distance revenues were 
2,574 million pesos. 191.8% higher than the same period of 1998. 
These revenues increased due to higher international traffic. In 
addition, because of payments received from international 
settlements corresponding to 1998 of 1.25 billion pesos. 
International long diaance revenues for full-year 1999 were 1 1,538 
million pesos, 18.9% higher than in 1998. 

Domestic long distance revenues for the fourth quarter were 5.286 
million pesos, an increase of 7.0% compared with the same period 
of 1998. In 1999, domestic long distance revenues were 20,492 
million pesos. an increase of 5.4% over a year ago. 

Local service revenues for the quarter were 10,675 million pesos, 
1.6% lower than the same period of 1998. Local service revenues for 
the year totaled 42,283 million pesos. 3.3% lower than in 1998. 

The operating margin for the quarter was 38.0%, compared with 
36.3% obtained in the same period of 1998. 

Net income for the quarter was 7,995 million pesos, an increase of 
48.4% compared with the fourth quarter of 1998. Net income for 
the year was 25,128 million pesos, 36.4% higher than in 1998. 

The debtlcapitalization ratio at December 31, 1999. was 21.3%. 

In the Special Shareholden' meeting held on December 6,1999, a 2- 
for-1 split was approved on Series "M", "A" and "L" shares. For 
holders of American Depository Shares, the effective date will be 
February 7,2000. 

During the fourth quarter, TELMEX continued with the strategy to 
grow intemationally and in the Internet business. 

With the objective of creating an Internet portal for Spanish-speaking 
users, EMEX and Microsoft signed a co-investment agreement in 
October. 

On December 20, TELMEX announced its participation of 25% in 
Agar Tekom Leste's (An) capital stock. a Brazilian wireless company 
that provides service to Rio de Janeiro and Espirito Santo states. This 
operation was approved January I f ,  2000 by the Brazilian 
authorities. 

Also on December 20, TELMEX announced its participation of 5% in 
Patagon.com International. LTD's caprtal stock. a company that 
provides financial and brokerage services in latin America, based in 
Argentina. 

Total operating costs and expenses for the quaner rose to 16.295 
million pesos, 77.1% higher than in 1998. As in prior quarters, costs 
increased due to the purchase of cellular handsets, telephone cards 
and casts related to Calling Party Pays. Operating cosfs and expenses 
for the year were 60.077 million pesos, an increase of 10.3% 
compared with 1998. 



Financiaf Ratios (%) 

Consolidated Operating Margin 
Consolidated EBlTDA Margin 
Wireless Operating Margin 
Wireless EBITDA Margin 

Operating Statistics (Thousands] 

Access Lines Added 
Access Lines in Service 
Cellular Subscribers Added 
Total Cellular Subscribers 

ID Billed Minutes (Millions) 

Domestic 
lntema tiona I 

Shares Outstanding (Millions) 

Assets 

Current assets 
Plant, Property and 

Equipment, Net 
lnven tories 
Licenses 
Other Assets 
Intangible Asset 

Total Assets 

liabilities and 
Stockholders' Equity 

current Portion of 
Lang-Term Debt 

Other Current liabilities 
long-Term Debt 
Labor Obligations 
Oeffered Credits 

Total Liabilities 

Stockholders' Equity 

Total Liabilities and 
Stockholders' Equity 

0 



Fourth Quarter 

Operating Revenues: 
Access, Rent, Measured 
Service and Others 

Domestic Long Distance 
International Long Distance 
htemnnection wrth Operators: 

By-Pass Provision 
Total 

Long 0- 
Celluhr 

Operating Costs and Expenses: 
Cost of Safes and Services 
Commercial, Administrative 

Depreciation and Amortization 
Local Network Interconnection 
Total 

and General 

Open ting Income 

Operating Revenues: 
Access, Rent, Measured 
Service and Others 

Domestic Long Distance 
International Long Distance 
interconnection with Operators: 

By-Pass Provision 
Total 

tong 0- 
Celular 

Operating Costs and Expenses: 
Cost cf  Sales and Services 
Comm ?:cia/, Administrative 

Depreciation and Amortization 
Local Network lnterconnectron 
Total 

and General 

Operating income 

Twehre Months Ended 

MOTES: 
1 )  h a !  rewenyes for monthly rent. measured rervre. lnnailafion charges. drgflal serwces and nrerconnennn 
2) Long Dinaoce revenues for basic servter of domenc and ~lteinational long dlsrance it doer no( lncluderuai. 

3) larrfls n l u d L  the c v d m g  vnpnrtm for m t m u " n .  blbng, coimng. eased pm. 

4) hnkmem f e w m  are remgnucd aaadmg IO h e  negottarcd rafts for each perad 
5) An estmared promcn IS ncluded to rwognlrt the ellen of by parr 

co-loutm and leased I l m  

public and data Vanmission wrnces. 
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(Figues n milliom of pesos, unless o t h m z m  wrth purchavng p r  as of December 31,19991 
. 

Financial Resuits 

Totat Revenues 
Cost of Sales and Services 
Commercial, Administrattve and 

Generat Expenses 
Depeaatian and Amortization 
Tbtal casts and Expenses 
0perat.q Imme 
EBmlA 
Net Imme 
&.id k 5  
Tbtal Debt 
Stockholden' Equity 
Total Debt / Capitalization (%) 

fixed Lines (1) 
wireless tines (1) 

Equivalent Lines for 
lntemet Aocess Accounts (1) 

Data Trammission (1) 
Total SeMaeS 

Domestic L.D. Minutes (2) 
International L.D. Minutes (2) (3) 

Data per share (pesos) (4) 

Auerage h i n g s  of the Year 
Book Vafue 
Nomiml Market Value 

at Year-fnd (TELMEX L) 
Nominal Dividend Paid 
Outstanding Shares at the End 

of each Year (2) 

1999 1998 1997 1996 1995 

87.080 
19,247 

17,588 
17,655 
54,490 
33,390 
57,045 
18,421 
172,830 
33,754 

?18,944 
221 

9,927 
2113 

146 

371 
12.557 

9,077 
3,206 

1.1 7 
7.70 

12.20 
0.350 

15,449 

80.898 81.759 82.182 
18,907 18.634 24.346 

17,221 17.881 14,035 
16,753 19.926 14.823 
52,881 56.441 53,204 

44,nO 45,244 43,801 
17,120 17,884 18.322 

170,261 172.1 76 200,086 
34,292 20.591 32.428 

117,544 137.539 155.578 
22.6 13.0 17.2 

28.01 7 25.31 a 28.978 

9.254 8.826 8,801 
1.1 12 657 399 

34 

224 93 74  
10,624 9,576 9,274 

8.232 7,867 7.294 
3.768 3.558 3,055 

1.02 0.98 0.91 
7.24 7.75 8.06 

tt .38 6.49 6.18 
0.2 63 0.1 75 0.1 50 

16,236 17.749 19,308 
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CERTIFICATION OF FINANCIAL STATEMENTS 

OATH 

STATE OF CALIFORNIA 

COUNTY OF S A N  DIEGO 

Personally appeared before the undersigned, an officer duly authorized to administer oaths, Alfonso 
Lara who first being duly sworn, deposes and says that he is Chief Financial Officer of TeImex USA, 
L.L.C, applicant in this application, that he has read the financial statements enclosed herein as 
Attachment K and knows the contents thereof, and that the statements made herein are true to the 
best of his knowledge and belief 

Subscribed and sworn before me, this 

2000. 
/?!d day of #ELgpf&-@ 

(Signature of Miant) Y 

>...‘,TI-. . .. .,.*.. . . 

(Notary Public) (Seal) 



ATTACHMENT B 

MANAGERIAL CAPABILITY 



.. I 

ALFONSO L A M ,  CHIEF FINANCIAL OFFICER 

Attachment B 
Page 1 

Mr. Lara worked in Mexico City for "Grupo Condumex" before coming to the 
Telecommunications Industry. He started as Financial Manager and was Financial Director and 
Commercial Director there. Mr. Lara was transferred to Telefonos de Mexico, S.A. de C.V. as 
Chief Financial Officer of International Investments. Later, Mr. Lara was assigned as Chief 
Financial Officer of Teimex/Sprint Communications, L. L. C . . , a U. S . joint venture between 
Telefonos de Mexico and Sprint. After dissolution of the joint venture, Mr. Lara continued his 
assignment as CFO of Telmex USA, L.L.C.. Mr. Lara has a Masters in Business Direction with 
a minor in Finance from the "Instituto Panamericano de Alta Direccion de Empressa" (IPADE) 
in Mexico. After obtaining his Masters degree, he went on to complete a post graduate study in 
Project Financing at the " Universidad Panamericana de Mexico" . 

JAVIER ROSADO, VP MARKETING 

Mr. Rosado received his Bachelor in Business Administration from the Instituto Tecnologico 
Autonomo de Mexico in 1989, In 1993, he received a Certificate of Special Studies in Business 
and Management from Harvard University. In 1994, Mr. Rosado, graduated with honors from 
the Arthur D. Little Management Education Institute, and was his class salutatorian. Mr. Rosado 
was an Assistant Brand Manager for Procter & Gamble-Mexico- from 2989-1991, where he 
developed and implemented strategic marketing plans for various consumer goods including Oil 
of Olay and VapoRUb. From 1991-1992, Mr. Rosado worked to obtain startup capital for the 
creation of Autopartes Macros, an automobile parts company for which he served as General 
Manager. Mr. Rosado joined Telefonos de Mexico S.A. de C.V. in 1994 and managed the 
introduction of a variety of new services to Mexico, including the Telcard telephone card, Digital 
Services, advanced residential services and 1-800 service. As Marketing Coordinator for 
Telmex/Sprint Communications he was responsible for overseeing all marketing functions of the 
joint venture. His duties included the initial evaluation, development and execution of market 
research planning. He was also responsible for the company's present and future marketing 
strategies and techniques. 

ORLANDO A. KLEEN, ACCOUNTING AND TAX MANAGER 

Mr. Kleen received a Bachelor of Accountancy degree from the University of Houston in 1978 
and currently holds a Certified Public Accountant license in Texas. He started his career in 
Houston, Texas with Brown & Root, Inc. (a Halliburton Company) in the Corporate Financial 
Reporting Division. He eventually was assigned to the Mexico City office as ControlIer of the 
engineering services division from 1981 to 1984. Upon returning to Houston, during the oil 
depression, Mr. Kleen entered into public accounting and provided audit, tax planning and 
compliance, and management consulting with local and national firms. In 1989, he joined a ten 
million-dolIar distribution and export company as Vice President and Controller. Since 1997, he 
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Attachment B 
Page 1 

has been with Telmex USA, L. L. C.. as Controller. As a member of the Houston Chapter of Texas 
Society of CPAs, in 1997 he was selected as one of the candidates to participate in the first 
Leadership Program. Before re-locating to California, Mr. Kleen was actively involved in the 
International Committee and also served as Vice-Chair of the Management of Accounting 
Practices Committee. 

LINDA L. LAGATTA, GENERAL COUNSEL 

Ms. LaGatta graduated from Florida State University in 1974 with a BS in Finance/Accounting 
and from St. Mary's University, San Antonio, TX in 1977 with a Juris Doctorate degree. Ms. 
LaGatta served as Chief of the Fraud Section of the U.S. Attomey's Office, Southern District of 
Texas, for a number of years where she tried many high-profile cases, and garnered the "Federal 
Younger Lawyer Award" from the Federal Bar Association. After leaving the Justice Department, 
she entered civil practice with areas of concentration in litigation, international and mergers and 
acquisition work. She later managed international litigation matters at First City Bank 
Corporation traveling extensively to Spain on the bank's largest workout. As General Counsel for 
Mosbacher Energy Company prior to accepting the position of General Counsel of Telmex USA., 
Ms. LaGatta negotiated contracts in South America and Europe and was responsible for the legal 
affairs of 22 affiliate companies. 



ATTACHMENT C 

TECHNICAL CAPABILITY 

Telmex USA, L.L.C is a switch based reseller. All transmission facilities are 
provided by the Florida certified underlying carrier. 

The Applicant entered the resale market as TelmedSprint Communications, L.L.C. 
on August 7, 1998. The Applicant resold Sprint’s long distance services primarily 
outbound long distance and toll fiee services both domestic and international. This 
joint venture arrangement between Telmex and Sprint ended in May of 1999. At 
its peak under this joint venture, the Applicant had approximately 25,000 long 
distance customers. These long distance customers were transferred to Sprint 
when the joint venture terminated. Telmex USA, L.L. C .  (formerly TelmedSprint 
Communications, L.L. C . )  now intends to re-enter the long distance marketplace 
as a switch based reseller. 



ATTACHMENT D 

PROPOSED TARIFF 



Telmex USA, L.L.C. Florida Tariff No. 1 
Original Sheet 

TELMEX USA, L.L.C. 

TITLE SHEET 

FLORIDA TELECOMMUNICATIONS TARIFF 

This tariff contains the descriptions, regulations, and rates applicable to the furnishing of long distance 
telecommunications services provided by Telmex USA, L. L. C. with principal offices at 9444 Farnham St., 
Suite 200, San Diego, California 92123. This Tariff applies to services furnished within the State of Florida. 
This Tariff is on file with the Florida Public Service Commission and copies may be inspected during normal 
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CONCURRING, CONNECTING OR 
OTHER PARTICIPATING CARRIERS 

None 

SYMBOLS 

The following are the only symbols used for the purposes indicated below: 

D - Delete Or Discontinue 

I 

M 

N - New 

R 

T - 

Change Resulting In An Increase To A Customer's Bill 

Moved To Or From Another Tariff Location 

Change Resulting In A Reduction To A Customer's Bill 

Change In Text Or Regulation But No Change In Rate Or Charge 

~ _ _  
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TARIFF FORMAT 

A. Sheet Numbering - Sheet numbers appear in the upper right corner of the sheet. Sheets are 
numbered sequentially. However, new sheets are added to the Tariff from time to time. When a 
new sheet is added between sheets already in effect, a decimal is added. For example, a new sheet 
added between sheets 14 and 15 would be 14.1. 

B. Sheet Revision Numbers - Revision numbers also appear in the upper right corner of each sheet. 
These numbers are used to determine the most current sheet version on file with the Commission. 
For example, the 4th revised sheet 14 cancels the 3rd revised sheet 14. 

C. Paragraph Numbering Sequence - There are seven levels of paragraph coding. Each level of coding 
is subservient to its next higher level: 

2.1 
2.1.1 
2.1.1 (A) 
2.1.1 (A).1 
2.1.1 (A).l .a 
2.1.1 (A).l .a.i 
2.1 .l (A).1 .a.i (1) 

D. Check Sheets - When a Tariff filing is made with the Commission, an updated check sheet 
accompanies the Tariff filing. The check sheet lists the sheets contained in the Tariff with a cross- 
reference to the current revision number. When new sheets are added, the check sheet is changed 
to reflect the revision. 
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SECTION I - DEFINITIONS AND ABBREVIATIONS 

ANI: Automatic Number Identification. A process used to identify the calling station. For example, 
Customers such as call centers pay for caller's telephone numbers to be sent to them simultaneously with 
their incoming toll free service calls. 

Applicant: Any entity or individual who applies for Service under this Tariff. 

Authorization Code: A pre-defined series of numbers to be dialed by the Customer or End-User upon 
access to the Company's system to identify the caller and validate the caller's authorization to use services 
authorized by their account. The Customer is responsible for charges incurred through the use of the 
Custom e r's assigned Authorization Code. 

Authorized User: A person, firm, corporation or other entity (including Customer) that 1) is authorized by 
the Customer to be connected to and utilize the Company's Services under the terms and regulations of this 
Tariff or 2) either is authorized by the Customer to act as the Customer in matters of ordering, changing or 
canceling Sewice or is placed in a position by the Customer, either through acts or omissions, to act as 
Customer in such matters. Such actions by an Authorized User shall be binding on Customer and shall 
subject Customer to any associated charges. 

Blocking: A temporary condition that may be initiated so that the Customer cannot complete a telephone 
call. 

Business Customer: A Customer whose use of the Services is primarily or substantially for a business, 
professional, institutional, or occupational purpose. 

Cardholder: The associate, member, Customer or other individual that uses the Company's Prepaid Calling 
Card Service. 

Company: Telmex USA, L.L.C. 

Company-Provided: The switching, transmission, and other related telecommunications or computer 
equipmenVfacilities provided by the Company or by any combination of the Company, the LEC, or other 
authorized Third Party Vendors contracted by the Company. 

Commission: Commission refers to the Florida Public Service Commission. 

Credit Card: Visa@, Mastercard@, or other Credit Cards issued by other companies the Company may 
accept. 
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-~ ~~ ~ 

SECTION 1 - DEFINITIONS AND ABBREVIATIONS 

Customer: A person or legal entity which subscribes to the Company's Services and thereby assumes 
responsibility for the payment of charges and compliance with the Company's Tariff. 

Customer Premises/Customer's Premises: Loca!ion(s) designated by a Customer where Service is 
originatedherminated. 

Direct-Dialed: A call placed by the caller without operator assistance (either live or automated). 

End User: The person or legal entity which uses the Service provided by the Company. 

Initial and Additional Period: The Initial Period denotes the minimum interval of time billed at the rate 
specified for a connection between given service points. The Additional Period denotes the interval of time 
used for measuring and charging time in excess of the Initial Period. 

PIN: Personal Identification Number. A unique number assigned to each calling card for the purpose of 
accessing Service. 

Platform: The proprietary technology and associated computer equipment that is used in conjunction with 
Prepaid Service(s). 

Prepaid Calling Card: Prepaid Calling Card Service allows a Customer to purchase a predetermined 
amount of access to the Company's long distance Services prior to the use of Service. Prepaid Calling Cards 
are also called debit cards. 

Prepaid Long Distance: Prepaid Long Distance Service allows a Customer to purchase a predetermined 
amount of access to the Company's long distance Services prior to the use of Service. 

Prepaid Service(s): Prepaid Services include all Services offered under this Tariff which require payment 
in advance of use of Service. 

Reseller: A Customer that resells the Company's Service(s) with the Company's authorization. 

Residential Customer: A Customer whose use of the Service is primarily or substantially of a social or 
domestic nature; and business use, if any, is incidental. 

Service: Any or all services provided pursuant to this Tariff. 

~~ ~ _ _ _ _ _  
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SECTION I - DEFINITIONS AND ABBREVIATIONS 

Service Order: The standard Company order form(s), in effect from time-to-time, or Customer's forms 
accepted in writing by an authorized representative of the Company for Service which shall enable the 
Company to provide Sewice. 

State: State refers to the State of Florida. 

Switched Access: A transmission line that is switched through the LEC or CLEC to reach the long distance 
network. Switched access arrangements are only available from the subscriber's local telephone company. 

Switched Services(s): Any Services which use message switches to share inter-switch transport. 

Third Party Vendor: A company, entity or individual, other than the Company, designated by the Company 
that provides the facilities and/or the equipment required to provide Service(s). 

TFAN: Toll Free Access Number. 

Toll Free Access Number: A telephone number established for the purpose of accessing one of the 
Company's Platforms where the caller does not incur a charge for placing the call to the access number. The 
area code for a toll free access number is either 800, 877, or 888 or other area code assignments as 
appropriate. 

U.S.F.: U.S.F. stands for Universal Service Fund. 
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SECTION 2 - RULES AND REGULATIONS 

2.1 Application of the Tariff 

2.1.1 This Tariff contains the descriptions, regulations, and rates applicable to intrastate long 
distance telecommunications Service originating and terminating within the State under the 
terms of this Tariff offered by the Company with principal offices located at 9444 Farnham 
Street, Suite 200, San Diego, California, 92123. Services are offered subject to the 
availability of facilities and the terms and conditions of this Tariff. 

2.1.2 The Company shall not be deemed to have waived or impaired any right, power, requirement 
or option reserved by this Tariff (including, without limitation, the right to demand exact 
compliance with every term and condition herein), by virtue of any custom or practice of the 
Company at variance with the terms hereof, or any failure, refusal or neglect of Company to 
exercise any right under this Tariff or to insist upon exact compliance with its terms, or any 
waiver, forbearance, delay, failure or omission by Company to exercise any right, power or 
option hereunder. 

2.2 Limitations On Service 

2.2.1 Service is offered subject to the availability of facilities, equipment, or systems, the 
Company's ability to fulfill the request for Service and the provisions of this Tariff. Services 
offered in this Tariff are available in all states where the Company has obtained the regulatory 
approvals to operate. Service is not offered where operating conditions do not permit. The 
Company reserves the right, without incurring liability, to refuse to provide Service, to or from 
any location where the necessary facilities, equipment, systems, billing agreements, and/or 
switch software are not available. In case of refusal to establish service, the Company shall 
notify the applicant in writing of the reason for such refusal. 

2.2.2 All Services provided according to this Tariff are only available as add-ons to the companion 
interstate and intern at ion a I Services. 

2.2.3 Without incurring liability, the Company reserves the right to discontinue Service or to limit 
the use of Service, when necessitated by conditions beyond the Company's control, or when 
the Customer or End User is using Service in violation of the law or in violation of the 
provisions of this Tariff. 

2.2.4 Conditions under which the Company may, without notice, terminate Service without liability 
include, but are not limited to: 
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SECTION 2 - RULES AND REGULATIONS 

2.2 Limitations On Service (continued) 

2.2.4 (co nt i n u ed) 

(A) Any order or decision of a court or other governmental authority which prohibits the 
Company from offering such Service; or 

(B) Customer's or End User's use of the Service which constitutes a violation of either the 
provisions of this Tariff or of any laws, government rules, regulations, or policies or if 
such actions are reasonably appropriate to avoid violation of applicable law; or 

(C) The Company deems termination necessary to protect the Company or third parties 
against unauthorized, fraudulent, or unlawful use of any Company Services, or to 
otherwise protect the Company's personnel, agents, or Service; or 

(D) Customets or End User's misuse or use for any fraudulent or unlawful purpose of the 
long distance network or Company-provided facilities or equipment; or 

(E) Emergency, threatened, or actual disruption of Service to other Customers; or 

(F) Unauthorized or fraudulent procurement of Service, including a misrepresentation of 
fact relevant to the conditions under which the applicant or Customer obtains or 
continues to receive Service; or 

(G) Abandonment of the Customer's Premises served; or insufficient or fraudulent billing 
information; or invalid or unauthorized telephone numbers; or 

(H) Customer's check or draft is returned unpaid for any reason, after one attempt at 
collection; or 

(I) If at the time the Company issues a debit to the Customer's checking account or 
savings account, the debit is rejected by the bank for any reason. The Company will 
make at least one attempt at collection prior to termination of Service. 
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SECTION 2 - RULES AND REGULATIONS 

2.2 Limitations On Service (continued) 

2.2.5 Conditions under which the Company may, with notice, terminate Service without liability 
include, but are not limited to: 

(A) use of invalid or unauthorized telephone numbers, or Credit Card numbers; or, 

(6) failure to pay for or provide assurances of, or security for, the payment of the 
Company's charges as per Section 2.8.1 or Section 2.8.2 of this Tariff; or 

(C) non-payment of any sum owed the Company by the due date printed on the bill; or 

(D) if there is a reasonable risk that criminal, civil or administrative proceedings or 
investigations based upon the transmission contents shall be instituted against the 
Company. 

(E) Failure of Customers of Prepaid Services to render payment in accordance with this 
Tariff in advance of Service prior to activation, reinstatement, or recharge. 

2.2.6 Initial and continuing Service is offered subject to the availability of necessary facilities and/or 
equipment, including those to be provided by other companies furnishing a portion of the 
C o m pan y's Service (s) . 

2.2.7 Service is furnished subject to the condition that there will be no abuse or fraudulent use of 
the Service. Abuse or fraudulent use of Service includes, but is not limited to: 

(A) Service that is used by the Customer or End User to frighten, abuse, torment, or 
harass another; or 

(B) Service that is used by the Customer or End User in a manner which interferes with 
the use of Service by one or more other Customers; or 

(C) Any calls placed by means of illegal equipment, service, or device. 
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SECTION 2 - RULES AND REGULATIONS 

2.2 Limitations On Service (continued) 

2.2.8 The Company's failure to give notice of default, to enforce or insist upon compliance with any 
of the terms or conditions herein, to grant a waiver of any term or conditions herein, or to 
grant the Customer an extension of time for performance, will not constitute the permanent 
waiver of any such term or condition herein. Each of the provisions of this Tariff will remain, 
at all times, in full force and in effect until modified in writing, signed by the Company and 
Customer. 

2.2.9 The Company may rely on third parties to provide a portion of the Company's Service. The 
selection of the Third Party Vendors is made by the Company. The Company reserves the 
right to change Third Party Vendors at any time. 

2.2.10 The Company reserves the right, without incurring liability, to refuse to provide Service to or 
from any location where the necessary facilities and/or equipment are not available. 

2.2.1 1 Recording oftelephone conversations provided pursuant to the Company's Service underthis 
Tariff is prohibited except as authorized by appficable federal, state, and local laws. 

2.2.12 All outbound Services requiring Switched Access to reach the long distance network are only 
available to Customers located in those exchanges which have Equal Access. Unless the 
availability of a specific Service, optional pricing ptan or add-on pricing plan limits that 
Service or plan to a specific state, group of states, area code, LATA, NPA-NXX, or routing 
configuration, the availability is all states within the United States where the Company has 
obtained the appropriate regulatory approvals to operate. 

2.2.13 Calls that may not be completed using the Company's Prepaid Services include directory 
assistance service, operator services, conference service, busy line verification service, 
interrupt ion service, cal Is requiring ti me and charges, ai r-to-g round calls, marineha t ellite 
calls, and calls placed via dialing a 700, 900, TFAN, or other number as appropriate. 

2.2.14 The Customer obtains no property right or interest in any specific type of facility, service, 
connection, equipment, number process, credit card, travel card, prepaid or debit card, 
access code, or code (except entitlement in certain circumstances to apply prepaid debit 
cards to devices provided by the Company). All right, title, and interests to such items 
remain, at all times, solely with the Company. 
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SECTION 2 - RUlES AND REGULATIONS 

2.3 Limitation of Liability 

The Company's liability will be limited to that expressly stated in Sections 2.3.1 through 2.3.19 of this 
Tariff in connection with the provision of Service to Customer. 

2.3.1 The liability of the Company for damages arising out of mistakes, omissions, interruptions, 
delays, errors, defects or other comparable actions occurring in the provision of Service@) 
with a usage-sensitive rate structure, will in no event exceed an amount equivalent to the 
initial period charge to the Customer for the call during which such mistake, omission, 
interruption, delay, error or defect occurred. The Company shall not be liable for any 
damages caused by the negligence, gross negligence or willful misconduct of the Customer 
or Customer's agents, employees, officers, directors, contractors or vendors. 

2.3.2 Unless otherwise stated in this Tariff, the liability of the Company for negligence arising out 
of mistakes, omissions, interruptions, delays, errors, defects or other comparable actions 
occurring in the provision of recurring Service(s) shall be limited to a service adjustment 
based on the amount of time such Service is out of service times the applicable monthly 
recurring charge for the Service. 

2.3.3 The liability of the Company for gross negligence arising out of mistakes, omissions, 
interruptions, delays, errors or defects occurring in the provision of Service(s) shall not 
exceed the higher of the adjustments described in Section 2.3.1 or 2.3.2 of this Tariff, 
whichever is applicable, or the sum of $1,000. 

2.3.4 The liability of the Company forwilful misconduct occurring in the provision of Service(s) shall 
not exceed the higher of the adjustments described in Sections 2.3.1, 2.3.2 or 2.3.3, 
whichever is applicable, or the sum of $1,000. 

2.3.5 The Company will not be liable to the Customer for damages or statutory penalties or be 
obligated to make any adjustment, refund or cancellation of charges unlessthe Customer has 
notified the Company in writing of any dispute conceming charges, or the basis of any claim 
for damages, within sixty (60) calendar days after an invoice is rendered by the Company for 
the call giving rise to such dispute or claim. Any such notice must set forth sufficient facts 
to provide the Company with a reasonable basis upon which to evaluate the Customer's claim 
or demand. 
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SECTION 2 - RULES AND REGULATIONS 

2.3 Limitation of Liability (continued) 

2.3.6 

2.3.7 

2.3.8 

2.3.9 

2.3.1 0 

Interruptions, delays, errors, or defects caused by or contributed to, directly or indirectly, by 
act or omission of the Customer or its customers, affiliates, agents, contractors, 
representatives, invitees, licensees, successors, or assignees or which arise from, or are 
caused by, the use of facilities or equipment of the Customer or related parties, will not result 
in the imposition of any liability whatsoever upon the Company. The Customer will pay to the 
Company any reasonable costs, expenses, damages, fees or penalties incurred by the 
Company as a result thereof. In addition, a portion or all of the Service may be provided over 
facilities of third parties. The Company will not be liable to the Customer or any other person, 
firm, or entity in any respect whatsoever arising out of defects caused by such third parties. 
The Company's liability, if any, with regard to the delayed installation of facilities or 
commencement of Service will not exceed $1,000. 

With respect to Service provided hereunder, the Company hereby expressly disclaims, 
without limitation, all warranties not stated in this Tariff, whether express, implied or statutory, 
and in particular disclaims all implied warranties of merchantability and of fitness for a 
particular purpose. 

No contractors, agents or employees of connecting, concurring or other participating carriers 
or companies will be deemed to be contractors, agents or employees of the Company without 
the Company's written authorization. 

Under no circumstances whatsoever will the Company's officers, agents, or employees be 
liable for any damages, including but not limited to direct, indirect, actual, consequential, 
special, or punitive damages, or lost profits. 

The Company will not be liable for any failure of performance hereunder due to causes 
beyond its control including, but not limited to: 

(A) Unavoidable interruption in the working of transmission facilities; or 

(B) Natural disasters such as storms, fire, flood, or other catastrophes; or 

(C) Any law, order, regulation, direction, action or request of the United States 
Government, or any other governmental entity having jurisdiction over the Company 
or of any department, agency, commission, bureau, corporation or other 
instrumentality of any one or more of such governmental entity, or of any civil or 
military authority; or 
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SECTION 2 - RULES AND REGULATIONS 

2.3 Limitation of Liability (continued) 

2.3.1 0 (continued) 

(D) National emergencies, insurrections, riots, rebellions, wars, strikes, lockouts, work 
stoppages, supplier failures, shortages, breaches or delays, or other labor difficulties; 
or 

(E) Notwithstanding anything in this Tariff to the contrary, the unlawful acts of individuals, 
including acts of the Company's agents and employees if committed beyond the scope 
of their employment. 

2.3.1 1 The Company will use its best efforts to provide Services consistent with industry standards. 
The Company will have no liability to the Customer for any loss of revenue or any other 
direct, special, incidental, consequential, or other damages the Customer may sustain 
resulting from the failure or inability of the Company to provide Service to its Customers; 
negligent or defective Services to Customers; equipment, computer, network, or electrical 
malfunctions of any kind, breakdowns, or outages: or any other cause, whether or not within 
the control of the Company. 

2.3.12 If the Company learns of actual or possible unauthorized, fraudulent, or unlawful use of any 
Company Services, the Company will make an effort to contact the Customer, but Service 
may be blocked without notice and without liability to the Company. Service may be 
suspended by the Company without incurring liability by Blocking all calls or by Blocking calls 
to or from certain NPA-NXXs, certain countries, cities, or individual telephone stations for any 
Service offered under this Tariff. Service will be restored as soon as it can be provided 
without undue risk and only after accounts have been brought current. 

2.3.1 3 The Company does not undertake to transmit messages but furnishes the use of its Services 
to its Customers for telecommunications. The Company is not liable for the content of the 
Customer's messages. 

2.3.1 4 The Company may rely on Third Party Vendors for the performance of certain services such 
as Dedicated Access. Upon Customer request and execution and delivery of appropriate 
authorizing documents, the Company will act as agent for the Customer in obtaining such 
other services. Customer's liability for charges hereunder will not be reduced by untimely 
installation or non-operation of Customer-provided facilities and equipment. 

~ ~~~ 
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2.3 Limitation of Liability (continued) 

2.3.16 

2.3.1 7 

2.3.18 

2.3.1 9 

2.3.20 

If someone other than the Customer (e.g., authorized or unauthorized) has use of the Service 
directly or indirectly through the Customer, then Customer agrees to forever indemnify and 
hold the Company and any affiliated or unaffiliated Third Party Vendor or operator of facilities 
employed in provision of the Service harmless from and against any and all claims, demands, 
suits, actions, losses, damages, assessments or payments which may be asserted by said 
parties. 

The Company will have no liability to the Customer or any third party for any claims that a 
Prepaid Calling Card or PIN or Authorization Code associated with any Prepaid Service has 
been lost, stolen, or fraudulently used. In no event will the Company be obligated to restore 
any Prepaid Service account or otherwise reimburse any Cardholder or Customer for any 
calls charged to the Prepaid Service account which such Cardholder or Customer denies 
having made. 

If Company chooses to subcontract the printing of the Prepaid Calling Cards, Company 
cannot be held liable for delays of delivery or any other problem@) that are directly related 
to the subcontractor. 

If the Company issues an Authorization Code, or PIN for Prepaid Long Distance or a Prepaid 
Calling Card,and the Authorization Code or PIN will not access the Company's Service, the 
Company's sole liability will be the manufacturing and shipping costs associated with 
replacing such cards or the issuance of another PIN and/or Authorization Code as 
appropriate. This obligation is exclusive and is in lieu of all other warranties, express or 
implied, including but not limited to, any warranty of merchantability or fitness for a particular 
purpose. In no event will the Company be liable for special or consequential damages arising 
from the relationship or the conduct of business contemplated herein. 
The Company will not be liable for: 

(A) Any act or omission of any other company or companies furnishing a portion of the 
Service or furnishing facilities or equipment associated with such Service. 

(B) Damages caused by the fault or negligence or willful misconduct of the Customer or 
End User. 

(C) Any failure to provide or maintain Service under this Tariff due to circumstances 
beyond the Company's reasonable control. 
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2.3 Limitation of Liability (continued) 

2.3.20 (continued) 

Any direct, indirect, consequential, special, actual, or punitive damages, or for any lost 
revenues or profits of any kind or nature whatsoever arising out of any furnishing of, 
or interruption in, Service provided hereunder. Under no circumstances whatsoever 
will the Company's officers, agents, or employees be liable for such damages or lost 
revenue or lost profits. 

Any indirect, incidental, special or consequential damages, lost revenue or lost profits 
of any kind, even if Company is advised of the possibility of such consequences. 

The use or abuse of any Service described herein by any party including, but not 
limited to, the Customer or End User. Use or abuse includes, but is not limited to, any 
calls placed by means of PBX-reorigination or any other legal or illegal equipment, 
service, or device. Compensation for any injury the customer may suffer to the fault 
of third parties must be sought from such other parties.. 

Any action, such as Blocking or refusal to accept certain calls, that Company deems 
necessary in order to prevent unauthorized, fraudulent, or unlawful use of its Service. 
Compensation for any injury the Customer may suffer due to the fault of parties other 
than the Company must be sought from such other parties. 

The Company will not be liable for any claim where the Customer indemnifies the 
Company pursuant to Section 2.5 of this Tariff. 

Failure or delay in the delivery of ordered Prepaid Calling Cards. 

2.4 Use of Service 

2.4.1 The Company's Services are available for use twenty-four hours per day, seven days per 
week. Unless otherwise restricted herein, Customers may use the Company's Service($ to 
place and/or receive intrastate calls. The Service offered herein may be used for any lawful 
purpose. The Customer is liable for all obligations under this Tariff not withstanding any 
sharing or resale of Sewices and regardless of the Company's knowledge of same. The 
Company will have no liability to any person or entity other than the Customer and only as set 
forth herein. 
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2.4 Use of Service (continued) 

2.4.3 

2.4.4 

Service furnished by the Company will not be used for any unlawful or fraudulent purposes 
including but not limited to use of electronic devices, invalid numbers, and false credit 
devices to avoid payment for Service contained in this Tariff either in whole or in part. 
Service furnished by the Company may not be used to make calls which might reasonably 
be expected to frighten, abuse, torment, or harass another. The Service may not be used for 
any purpose for which any payment or other compensation is received by the Customer 
except when the Customer is an authorized communications common carrier, an authorized 
resale common carrier, or an enhanced or electronic service provider who has subscribed to 
the Company's Service. 

Service furnished by the Company may not be arranged for joint use or authorized use. 

2.5 Obligations of the Customer 

2.5.1 The Customer will indemnify, defend, and hold the Company harmless from and against: 

(A) Any claim asserted against the Company (and all attorney fees and expenses incurred 
by the Company with respect thereto) arising out of or relating to the failure of the 
Company to provide Service to the Customer. 

(B) Any and all liabilities, costs, damages, and expenses (including attorney's fees), 
resulting (1) from Customer (or its employees's agent's or independent contractor's) 
actions hereunder, including, but not limited to breach of any provision in this Tariff, 
misrepresentation of Company services or prices, or unauthorized or illegal acts of the 
Customer, its employees, agents, or independent contractor or (2) from claims by third 
parties that any Prepaid Calling Cards, Authorization Codes, or PINS have been lost, 
stolen, or fraudulently issued or used; provided, however, that the Company will have 
no liability hereunder for special or consequentiat damages incurred by the Company; 
(3) or in the event that the Company chooses to have another company print their 
Prepaid Calling Cards, Company cannot be held liable for delays of delivery or any 
other problem that are directly to the third party. 

(C) Claims for libel, slander, infringement of patent or copyright, or unauthorized use of 
any trademark, trade name, or service mark arising out of Customer's or End User's 
material, data, information, or other content transmitted via Service. With respect to 
claims of patent infringement made by third persons, the Customer shall defend, 

~ ~ 
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SECTION 2 - RULES AND REGULATIONS 

2.5 Obligations of the Customer (continued) 

2.5. I (continued) 

(C) (continued) 

indemnify, protect and save harmless the Company from and against all claims arising 
out of the combining with, or use in connection with, the Service(s) provided under this 
Tariff, any Circuit, apparatus, system or method provided by the Customer. 

(D) Violation by Customer or End User of any other literary, intellectual, artistic, dramatic, 
or musical right. 

(E) Violations by Customer or End User of the right to privacy. 

(F) Any other claims whatsoever relating to, or arising from, message content or the 
transmission thereof. 

(G) All other claims arising out of any act or omission of the Customer or End User in 
connection with Service provided by the Company. 

(H) Any loss, claim, demand, suit, or other action, or any liability whatsoever, whether 
suffered, made, instituted or asserted by the Customer or by any other party or 
persons, for any personal injury to, or death of, any person or persons, and for any 
loss, damage or destruction of any property, whether owned by the Customer or 
others, caused or claimed to have been caused directly or indirectty by the provision 
of Service, whatever the cause and whether negligent or otherwise. 

(I) Claims related to lost or stolen calling cards, except as described in Section 2.24 of 
this Tariff. 

(J) Claims by the Customer or third parties that Prepaid Services have been fraudulently 
used. 
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SECTION 2 - RULES AND REGULATIONS 

2.5 Obligations of the Customer (continued) 

2.5.1 (continued) 

(K) Any suits, claims, losses or damages, including punitive damages, attorney fees and 
court costs by third persons arising out of the construction, installation, operation, 
maintenance, or removal of the Customer's Circuits, facilities, or equipment connected 
to Services. This includes without limitation, Workmen's Compensation ctaims, 
actions for infringement of copyright and/or unauthorized use of program material, libel 
and slander actions based on the content of communications transmitted over the 
Customer's Circuits, facilities or equipment, and proceeding to recover taxes, fines, 
or penalties for failure of the Customer to obtain or maintain in effect any necessary 
certificates, permits, licenses, or other authority to acquire or operate Service(s). 

2.5.2 If a Customer directly or indirectly authorizes third parties to use the Service, the Customer 
will indemnify and hold the Company harmless against any and all claims asserted by said 
party, demands, suits, actions, losses, damages, assessments or payments which may be 
asserted or demanded by said parties or by others as a result of said parties' actions or 
omissions. 

2.5.3 The Company's failure to provide or maintain Service under this Tariff will be excused by the 
Customer for all circumstances beyond the Company's reasonable control. 

2.5.4 The Customer will indemnify and save the Company harmless from any and all liability not 
expressly assumed by the Company in Section 2.3 of this Tariff and arising in connection with 
the provision of Service to the Customer, and will protect and defend the Company from any 
suits or claims alleging such liability, and will pay all expenses (including attorneys' fees) and 
satisfy all judgments which may be incurred by or rendered against the Company in 
connection therewith. 
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SECTION 2 - RULES AND REGULATIONS 

2.5 Obligations of the Customer (continued) 

2.5.5 

2.5.6 

2.5.7 

2.5.8 

2.5.9 

2.5.10 

The Customer is responsible for payment for all calls originated at the Customer's number@), 
accepted at the Customer's number, billed to a Customer's calling card, or incurred at the 
specific request of the Customer. The Customer is responsible for paying for all Services the 
Company provides to or from the Customer's number(s), regardless of whether the 
Customer's facilities were fraudulently used or used without Customer's knowledge in full or 
in part. These responsibilities are not changed due to any use, misuse or abuse of the 
Customer's Service or Customer-provided equipment by third parties, the Customer's 
employees or the public. 

The termination or disconnection of Service(s) by the Company pursuant to Sections 2.2.5, 
2.2.6, and 2.20 of this Tariff or if the Customer cancels Service pursuant to Section 2.19 of 
this Tariff, does not relieve the Customer of any obligations to pay the Company for charges 
due and owing for Service(s) furnished up to the time of termination or disconnection. The 
remedies set forth herein will not be exclusive, and the Company will at all times be entitled 
to all rights available to it under either law or equity. 

The Customer is responsible for taking all necessary legal steps for interconnecting 
Customer-provided terminal equipment with the long distance network. The Customer will 
ensure that the signals emitted into the long distance network do not damage Company- 
Provided equipment, injure personnel, or degrade Service to other Customers or other users 
of the long distance network. The Customer is responsible for securing all licenses, permits, 
rights-of-way, and other arrangements necessary for such interconnection. In addition, the 
Customer will comply with applicable LEC signal power limitations. 

The Customer will be responsible for the payment of all charges for Services provided under 
this Tariff and for the payment of all excise, sales, use, gross receipts or other taxes that may 
be levied by a federal, state, or local governing body or bodies applicable to the Service(s) 
furnished under this Tariff unless specified otherwise herein. Also see Section 2.1 7 of this 
Tariff for additional information regarding the Customer's obligations concerning taxes. 

The Customer will be tiable for reimbursing the Company for damages to facilities or 
Company-Provided equipment caused by the negligence or willful acts of the Customer's 
officers, employees, agents, contractors, or authorized or unauthorized End User(s). 

If Service is terminated pursuant to Section 2.2.5, Section 2.2.6 or Section 2.20 of this Tariff 
or if the Customer cancels Service pursuant to Section 2-19 of this Tariff, the Customer will 
be deemed to have canceled Service as of the date of such termination or cancellation and 
will be liable for any cancellation charges set forth in this Tariff. 
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2.5 Obligations of the Customer (continued) 

2.5.1 I 

2.5.14 

2.5.15 

2.5.16 

2.5.17 

2.5.1 8 

The Customer will indemnify and hold the Company harmless against any and all liabilities, 
costs, damages, and expenses resulting from claims by third parties that any calling card or 
PIN, Authorization Code, has been lost, stolen, or fraudulently issued or used; provided, 
however, that the Company will have no liability hereunder for special or consequential 
damages incurred by the Company. 

If an entity other than the Company (e.g. another carrier or supplier) imposes charges on the 
Company in connection with sewice provided to a specific Customer and those charges are 
not specifically listed in this Tariff, those charges will be billed to the Customer on a pass- 
through basis. The Customer is responsible for payment of such charges. 

The Customer is responsible for the payment of all charges for Service(s) provided under this 
Tariff and for the payment of all assessments, duties, fees, surcharges, taxes, or similar 
liabilities whether charged to or against the Company or the Customer. This includes but is 
not limited to amounts the Company is required by governmental, quasi-governmental, or 
other entities to collect and/or to pay to designated entities. The Company may adjust its 
rates and charges or impose additional rates and charges on its Customer in order to recover 
these amounts. Unless specified otherwise herein, if an entity other than the Company (e.g., 
another carrier or supplier) imposes charges on the Company in connection with a Customer's 
Service, that entity's charges may be passed through to the Customer. The Customer is 
responsible for the payment of all such charges. 

A Customer shall not use any service mark or trademark of the Company or refer to the 
Company in connection with any product, equipment, promotion, or publication of the 
Customer without prior written approval of the Company. 

In the event suit is brought or an attorney is retained by the Company to enforce the terms 
of this Tariff, the Customer shall reimburse the Company, in addition to any other remedy, 
for attorneys' fees, court costs, costs of investigation, and other related expenses incurred in 
connect ion therewith . 

If a Prepaid Calling Card has a customized design, the design will be subject to the 
Company's review and approval, in the Company's sole discretion. The Company will deliver 
to the Customer a prototype of a customized Prepaid Calling Card. The Customer will advise 
the Company, in writing, of its approval of, or request for revisions of, such prototype prior to 
the Company's fulfillment of the Customer's order. Any such requested revisions to the 
customized design will be subject to the Company's approval. 
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2.5 Obligations of the Customer (continued) 

2.5.1 9 Upon the Customer's receipt of Company Prepaid Calling Cards, the Customer will assume 
all risk of loss or misuse of such Prepaid Calling Cards. 

2.5.20 Upon the Customer's receipt of Company issued Authorization Codes or PINS for Prepaid 
Services, the Customer will assume all risk of loss or misuse of such Authorization Codes and 
PINS. 

2.6 Obligations of a Reseller 

2.6.1 The terms and conditions of this Tariff, including but not limited to the obligations contained 
in Section 2.5 and in Sections 2.6.2 through 2.6.7 hereof, apply to Customers that are 
Resellers. Failure to comply with any term, rule, or regulation of this Tariff may result in the 
Company immediately and irrevocably terminating Service(s) without incurring any liability. 
Notification of termination of Service(s) may be in writing or in another expeditious manner 
selected by the Company. 

2.6.2 In the event of non-payment by a Reseller's subscriber, the Company may be requested by 
the Reseller to block such subscribers's service because of non-payment of charges. Before 
the Company blocks Service to a Reseller's subscriber, the Reseller must certify that proper 
notice has been given to the subscriber. Proper notice must meet state and federal rules for 
Blocking Service due to non-payment. The Reseller is responsible for all costs incurred to 
disconnect or block the location from Service(s). 

2.6.3 Resellers will be responsible for paying all taxes, surcharges, and fees based upon the taxing 
jurisdiction's rules and regulations. 

2.6.4 In addition to the other provisions in this Tariff, Resellers will be responsible for all interaction 
and interface with their own subscribers or customers. The provision of Service will not 
create a partnership or joint venture between the Company and the Reseller nor result in a 
joint offering to third parties. 

2.6.5 If the Customer resells Services, the Reseller is responsible for providing all billing, collection, 
and customer service functions for all of its locations, including resolving any unauthorized 
presubscription disputes. 

2.6.6 In addition to the other provisions in this Tariff, Resellers must have the appropriate authority 
in all areas where the Reseller provides service and provide such documentation to the 
Company when requested. 

~ 
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2.6 Obligations of a Reseller (continued) 

2.6.7 If a Reseller switches a subscriber's long distance provider without obtaining permission from 
the subscriber, the Company may charge the Reseller for the unauthorized presubscription 
change charges plus all additional charges imposed and costs incurred. The Reseller is 
financially liable for all lines at all locations until such time as the lines and/or locations are 
presubscribed to a different long distance service provider. fn instances where the Reseller 
has presubscribed lines and/or location to its Service without proper authorization, the 
Resell er must: 

(A) Inform the subscriber of the unauthorized change in long distance service providers; 
and 

(B) Insure that the subscriber's service is returned to the long distance service provider of 
choice; and 

(C) Pay all applicable charges. 

2.7 Obtaining Services 

2.7.1 General 

To obtain Service, the Company requires the Customer to provide the Company with 
whatever authorization the Company deems appropriate. Upon the Company's acceptance 
of this authorization, all applicable provisions in the Company's Tariff, as amended from time- 
to-time, become the agreement for Service between the Company and the Customer. 
Acceptance or use of Service offered by the Company shall be deemed an application for 
such Service and an agreement by the Customer to subscribe to, use, and pay for such 
Service in accordance with this Tariff. The Applicant must also establish credit satisfactory 
to the Company as provided in Section 2.7.2 of this Tariff. 
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1.2.7 Obtaining Services (continued) 

2.7.2 Establishment of Credit 

(A) Applicant 

For all Services except the Company's Prepaid Services, the Company reserves the 
right to require all Applicants to establish credit worthiness to the reasonable 
satisfaction of the Company. Upon receipt of the signed letter of agency or other 
authorization the Company deems appropriate, the Applicant will be deemed to have 
authorized the Company to obtain such routine credit information and verification as 
the Company requires. 

(B) Customer 

If the conditions of Service or the basis on which credit was originally established have 
materially changed, an existing Customer may be required to establish additional 
credit. The Company reserves the right to examine the credit record and check the 
references of any Customer at any time. 

2.8 Customer Deposits / Advance Payments 

2.8.1 Customer Deposits 

(A) General 

For Services other than Prepaid Services, any Applicant whose credit is not acceptable 
to the Company as provided in Section 2.7.2 of this Tariff may be required to make a 
deposit to be held by Company as a guarantee of payment for Service provided under 
this Tariff. In addition, an existing Customer may be required to make a deposit or to 
increase a deposit presently held by the Company if the conditions of Service or the 
basis OR which credit was originally established have materially changed. 

(B) Amount of Deposit 
The amount of any deposit will not exceed the estimated charges for two months' 
Service. The Company will determine the amount of the deposit. 

(C) Interest on Deposits 

The Company will not pay interest on deposit. 
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SECTION 2 - RULES AND REGULATIONS 

2.8 Customer Deposits / Advance Payments (continued) 

2.8. I Customer Deposits (continued) 

(D) Return of Deposit 

A deposit will be returned: 

- When an application for Service has been canceled prior to the establishment 
of Service; or 

- At the end of one year of satisfactory payments for Service; or 

- Upon discontinuance of Service. 

Notwithstanding the foregoing, prior to the return, deposits will be applied to any 
outstanding charges to the Customer for Service, and only the excess, if any, will be 
returned. 

2.8.2 Advance Payments 

Customers and Applicants who, in the Company's judgment, present an undue risk of non- 
payment may be required at any time to provide the Company such other assurances of, or 
security for, the payment of the Company's charges for its Services as the Company may 
deem necessary, including, without limitation, advance payments for Service, third party 
guarantees of payment, pledges or other grants of security interests in the Customers' assets, 
and similar arrangements. The required advance payments or other security may be 
increased or decreased by the Company as it deems appropriate in the light of changing 
conditions. In determining whether a Customer presents an undue risk of nonpayment, tbe 
Company shall consider the following factors: 

(A) the Customer's or Applicant's payment history (if any) with the Company and its 
affiliates; 

(B) Customer's ability to demonstrate adequate ability to pay for the Service; 

(C) credit and related information provided by Customer, lawfully obtained from third 
parties or publicly available; 

- ~ ~ 
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SECTION 2 - RULES AND REGULATIONS 

2.8 Customer Deposits / Advance Payments (continued) 

2.8.2 Advance Payments (continued) 

(D) information relating to Customer's management, owners, and affiliates (if any); and 

(E) the Applicant's or Customer's actual long distance usage. The Company does not pay 
interest on advance payments. 

2.9 Rendering Bill 

2.9.1 General 

(A) The Company uses cycle billing. The billing period is one (1) month. Except for fraud, 
charges may be assessed for unbilled traffic up to two (2) years in arrears. 
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SECTION 2 - RULES AND REGULATIONS 

2.9 Rendering Bill (continued) 

2.9.1 (continued) 

(B) The Company may also utilize direct billing by the Company or an authorized billing 
agent. The availability of the billing option is controlled by the Company not the 
Customer. 

(C) If a Customer presents an undue risk of nonpayment at any time, the Company may 
require the Customer to pay its bills in cash or the equivalent of cash. In the event the 
Company incurs fees or expenses, including attorney's fees, in collecting, or 
attempting to collect, any charges owed the Company, the Customer will be liable to 
the Company for the payment of all such fees and expenses reasonably incurred. 

(E) Where billing systems allow, Credit Card billing and automatic withdrawal from the 
Customer's checking or savings account are available. However, if a Customer 
presents an undue risk of nonpayment at any time, the Company may require the 
Customer to pay its bill in cash or the equivalent of cash. 

(F) For the purpose of computing partial-month charges, a month is considered to consist 
of thirty days. If the Company has ordered Dedicated Access as an agent of the 
Customer, the Company will not cease billing the Special Access Surcharge until the 
Company receives the Exemption Certificate (as defined herein) from the Customer 
and the Local Access Provider acknowledges receipt of the Customer's Exemption 
Certificate . 

(G) Any Applicant for Service that was furnished Service under a former contract with the 
Company shall pay or make satisfactory arrangements for paying any bill outstanding 
and unpaid for such Service, before any additional Service will be furnished. 

(H) In the event that the Company's ability to commence or to continue to provide Service 
in a timely manner is delayed or interrupted because of the non-performance by the 
Customer of any obligation set forth in this Tariff, the Customer shall pay to the 
Company amounts equal to the monthly recurring charges which would have been 
paid had the Company been able to commence or to continue to provide Service. 

(I) If billing systems or other support is not available for a Service, feature, surcharge, or 
other charge element at the time Service is provisioned, the Company will bill for that 
Service, feature, surcharge, or other charge element as soon as it is capable of doing 
so. 
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SECTION 2 - RULES AND REGULATIONS 

2.9 Rendering Bill (continued) 

2.9.2 Direct Billing By Company And/or Authorized Billing Agent 

(A) Other Billing Arrangements 

Bills are sent to the Customer's current billing address no later than thirty (30) days 
following the close of billing. Call detail is available with the bill. Payment in full is 
due by the due date disclosed on the bill. Charges are payable only in United States 
currency. Payment may be made by check, money order, or cashier's check made 
payable as named on the bill and sent to the address as listed on the bill. If the bill is 
not paid within thirty (30) days from the invoice date, the Company may impose a late 
charge on the delinquent amount. A late charge applies to any past due balance. The 
Company may charge a late charge of 1.5% per month. The one-time penalty shall 
apply on the undisputed amount or on the disputed amount if a dispute is resolved in 
favor of the Company. When another telecommunications carrier provides the billing 
function on behalf of the Company, the other carrier's late payment charge applies. 

(B) Credit Card Billing 

With Credit Card billing, the charges for Services provided by the Company are billed 
on the Customer's designated and approved Credit Card. Charges are billed monthly 
in accordance with the terms and conditions between the Customer and the 
Customer's designated Credit Card company. Call detail will not be included in the 
Credit Card bill. Call detail will be provided by the Company in a separate mailing, 

(C) Automatic Withdrawal From Checking or Savings Account 

If the Customer utilizes automatic withdrawal, the charges for Services provided by the 
Company are automatically debited to the Customer's designated checking account 
or savings account. Call detail will be provided by the Company in a separate mailing. 

~ 
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SECTION 2 - RULES AND REGULATIONS 

2.9.2 Direct Billing By Company And/or Authorized Silling Agent (continued) 

(D) Prepaid Services 

All charges for Prepaid Services must be paid in advance. No Prepaid Authorization 
Codes or PINS will be activated until payment, in U. S. Dollars and in full, has been 
received by the Company. Payment shall be made in cash (US. funds), check or 
money order payable in U.S. funds, or Company approved Credit Card. If the 
Customer pays via check, the Authorization Code or PIN is activated after the check 
clears the bank. The Company does not render a bill for Prepaid Services. A copy of 
the call detail will be provided pursuant to a Customer's request within thirty (30) days 
of the call date. 

2.1 0 Disputed Charges 

2.10.1 

2.1 0.2 

2.10.3 

The Company will not be required to consider any Customer claim for damages or statutory 
penalties, or adjustments, refunds, credits or cancellation of charges, unless the Customer 
has notified the Company, in writing, of any dispute concerning charges, or the basis of any 
claim for damages, within sixty (60) calendar days after an invoice is rendered or a debit is 
effected by the Company for the call giving rise to such dispute or claim. 

Any such notice must set forth sufficient facts to provide the Company with a reasonable 
basis upon which to evaluate the Customer's claim or demand. Such notice must be sent to 
the Company's Customer Sewice Department as per Section 2.11 of this Tariff. If the 
Customer is not satisfied with the Company's resolution of a billing inquiry, the Customer may 
make application to the Commission for review and disposition of the matter. 

Failure of the Customer to participate in the Company's effort to resolve a dispute or claim 
will constitute a waiver of the Customer's rights to a continuance of Service. 

~ ~ 
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SECTION 2 - RULES AND REGULATIONS 

2.1 I 

2.12 

2.1 3 

2.1 5 

Customer Service Department 

Customer correspondence must be addressed to the attention of the Customer Service Department 
and sent to the appropriate office. The Customer may also contact the Company's Customer Service 
Department by calling a toll free number. The Company's Customer Service address and toll free 
number are printed on the Customer's bill. For Customers subscribing to calling card Service, the 
Customer Service number is displayed on the card and provided in the information sent to the 
Customer with the calling card. For Customers using Credit Card billing or automatic withdrawal from 
the checking or savings account, the Company's Customer Service address and toll free number are 
provided with the Customer's call detail. Customer Service Representatives are available from 
6:OOAM until 9:OOPM Monday through Saturday Pacific Time. 

Timing of Calls 

Timing of calls begins when the called party answers the call (Le. when two way communications are 
established.) Answer detection is based on standard industry answer detection methods including 
hardware answer supervision provided by the DUC and software answer detection. Chargeable time 
ends when one of the parties disconnects from the call. There will be no charge for an incomplete call. 

Initial and Additional Period 

Calls are billed in various increments depending on the service subscribed to by the Customer. For 
all services, fractions of an increment are rounded up to the next highest increment. Initial period and 
additional period are shown for each service in the rate tables. Different rates may be applicable to 
a call at different times of the day and on certain days of the week, as specified in the appropriate rate 
schedule for that cafl. All times shown are local time at the calling station in the case of an outbound 
call and at the called station in case of an inbound toll free call. 

Determining Rate In Effect 

For outbound Services that are time-of-day sensitive, the time-of-day at the central office or POP 
associated with the calling station determines the rate in effect. For Toll Free Services that are time- 
of-day sensitive, the time-of-day at the central office or POP associated with the called station 
determines the rate in effect. If a unit of time is split between two (2) or more rate periods, each rate 
period applies to the portion of the call that occurred during that rate period rounded to the nearest 
billing increment. ff a call is completed by an operator, the time at the beginning of each initial or 
additional rate period determines the applicable rate period. When a message spans more than one 
rate period, total charges for each rate period are calculated and the results for each rate period are 
totaled to obtain the total message charge. 
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SECTION 2 - RULES AND REGULATIONS 

2.16 

2.1 7 

2.1 8 

Rounding 

Each usage sensitive Switched Service has its own specific initial period and additional period 
(collectively referred to as billing increments) as specified in Section 3 of this Tariff. For all Services, 
fractions of a billing increment are rounded up to the next higher increment for billing purposes. The 
usage charges for each completed call during a billing month will be computed. If the charge for the 
call includes a fraction of a cent of $.005 or more, the fraction of such charge is rounded up to the next 
higher whole cent. Otherwise, the charge is rounded down to the next lower whole cent. Rounding 
for charges for Service(s) is on a call-by-call basis. 

Taxes, Surcharges, and Fees 

In addition to the charges specifically pertaining to services, certain federal, state, and local 
surcharges, taxes, and fees apply to services. These taxes, surcharges, and fees are calculated based 
upon the point of origination of the call, the point of termination of the call, the length of each call, and 
the taxing jurisdiction's rules and regulations. 

All federal, state, and local taxes, surcharges, and fees (Le., sales tax, gross receipts tax, municipal 
utilities tax, universal service fund assessments, etc.) are listed on the Customets invoices, and unless 
otherwise specified herein, are not included in the rates listed in Subsection 4 of this Tariff. 

Interruption of Service 

2.18.1 

2.1 8.2 

2.1 8.3 

Without incurring liability, the Company may interrupt the provision of Services at any time 
in order for tests and inspections to be performed to assure compliance with Tariff regulations 
and the proper installation and operation of Customer's equipment and facilities and may 
continue such interruption until any items of non-compliance or improper equipment operation 
so identified are rectified. 

To prevent possible unauthorized, fraudulent, or unlawful use of Service, the Company may 
initiate Blocking of all calls or Blocking calls to or from certain NPA-NXXs, cities, or individual 
telephone stations for any Service offered under this Tariff. Service will be restored as soon 
as it can be provided without undue risk and only after accounts have been brought current. 

For Prepaid Services, the Company will not issue a credit for a call in which a wrong number, 
cutoff, or poortransmission condition occurred. Prepaid Services are not subject to the credit 
allowance set forth in Section 2.18.4 or 2.18.5. 
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SECTION 2 - RULES AND REGULATIONS 

2.1 8 Interruption of Service (continued) 

2.18.4 No credit for recurring monthly charges will be issued for outages less than twenty-four 
consecutive hours in duration. For Customers with Service subject to a monthly recurring 
charge, Service interruptions of greater than twenty-four (24) consecutive hours duration will 
receive a credit equal to the number of hours of Service interruption divided by 720 hours 
times the monthly recurring charge for the Service. 

2.1 8.5 For Services, other than Prepaid Services, with usage-sensitive rates, credit allowances for 
cutoff, wrong number, or poor transmission are subject to the general liability provisions set 
forth in Section 2.3.1 of this Tariff. If the Customer desires a credit for any Service 
interruption, the Customer must contact the Company via telephone or in writing. Before 
giving such notice, the Customer shall ascertain that the trouble is not being caused by any 
action or omission by the Customer within the Customer's control, or is not in wiring or 
equipment, if any, furnished by the Customer. 

2.19 Cancellation of Service By Customer 

2.19.1 Prepaid Services may be canceled upon expiration of the account balance. 

2.1 9.2 For all other Services, a Customer may cancel Service by giving five (5) days' written or oral 
notice to the Company, Such notice should be addressed to the Company's Customer 
Service organization at the telephone number or the address specified in Section 2.1 1.1 of 
this Tariff. 

2.20 Termination of Service By Company 

2.20.1 The Company may terminate Service to the Customer upon five (5) days' verbal or written 
notice to the Customer for any condition listed in Section 2.2 of this Tariff. If the Company 
delivers the notice to the Customer's Premises, it will be left in a conspicuous place. When 
notice is mailed, the notice will be addressed to the Customer's last known billing address and 
mailed first class in a separate mailing or express ovemight delivery. The selection of the 
method of delivery of the notice is made by the Company. 

2.20.2 The termination of Service(s) by the Company pursuant to this section does not relieve the 
Customer of any obligations to pay the Company for charges due and owing for Service(s) 
furnished up to the time of termination. The remedies set forth herein will not be exclusive 
and the Company will at all times be entitled to all rights available to it under either law or 
equity . 

~~ ~ 
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2.22 

2.23 

2.24 

SECTION 2 - RULES AND REGULATIONS 

Restoration of Services 

The use and restoration of Services in emergencies will be in accordance with the priority system 
specified in Part 64, Subpart D of the rules and regulations of the Federal Communications 
Commission. 

Notices 

Any notices provided by Company pursuant to this Tariff are deemed given and effective upon the 
earlier of (a) actual receipt by Customer or (b) three days after mailing if sent by mail, the day after 
express overnight delivery, or the day the notice is left at the Customer's Premises. 

Lost Or Stolen Calling Card, Authorization Code, or PIN 

Upon knowledge of facts which would alert a reasonable person to the possibility of unauthorized use 
of the Customer's calling card, Authorization Code, or PIN, the Customer will alert and give notice to 
the Company of such facts. Upon receipt of notice, the Company will deactivate the Authorization 
Code or PIN associated with the Service. If requested by the Customer, Authorization Code or a new 
calling card and PIN will be issued to the Customer. The Customer will be excused from liability only 
with respect to unauthorized calls placed after receipt of such notice by the Company. 
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SECTION 3 - DESCRIPTION OF SERVICES 

3.1 Prepaid Long Distance Sewice 

3.1 .I Description of Service 

Prepaid Long Distance Service is a prepaid telephone Service that allows Customers to 
obtain a predetermined amount of access to the Company's long distance Services. The 
Company does not serve as the Customers Primary Interexchange Carrier. Prepaid Long 
Distance Sewice is available via a domestic TFAN and an Authorization Code. This Service 
is a dollar based Service, meaning that there is a fixed amount of dollars (i.e., $5, $10, $20, 
$50, or some other denomination) available to the Customer who purchases the Service. 
Prepaid Long Distance Service is available to Residential Customers and Business 
Customers. The Customer dials a domestic TFAN and hears recorded messages that guide 
the Customer through the Platform. The Platform validates the Customer's Authorization 
Code, determines whether sufficient time or value remains on the account and, if so, 
completes the call to the called telephone number dialed by the Customer. The Customer 
is verbally informed of the available balance of the account. The Customer may place calls 
from any location where such access is made available at the sole discretion of the Carrier. 
All Calfs are billed in one minute increments subject to a minimum connect time of one 
minute. All calls are rounded to the next highest minute. 

Calls are real-time rated during call progression. The total price of each call, including 
applicable taxes, is calculated on the basis of usage and any applicable recurring and non- 
recurring charges. The total price is deducted from the available account balance associated 
with each account. The Platform decrements the Customer's account balance as the 
Customer conducts a call. The Customer receives a warning tone one minute before the 
balance reaches zero. Calls in progress will be terminated when there is an insufficient 
balance to continue the call. Customer account balances may be increased at any time 
during business hours or via an alternate automated system if and when such a system 
becomes available. Once an account is exhausted, however, the Customer cannot complete 
long distance calls using the Company's Prepaid Long Distance Service until additional 
Service is purchased. When the additional Service is purchased, the Customer may be 
issued a new PIN. The Company offers various payment plans. 
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SECTION 3 - DESCRIPTION OF SERVICES 

3.2 Prepaid Calling Card Services 

3.2.1 Description of Service 

The Company's Prepaid Calling Card service is a prepaid long distance service that allows 
Customer's to obtain a predetermined amount of access to the Company's long distance 
services. The card is a dollar based service, meaning there is a fixed amount of dollars 
(i.e.,$5, $10, $20, $50, or some other denomination) available to the Customer who 
purchases a card. Prepaid Calling Cards are available to Residential Customers and 
Business Customers, Prepaid Calling Card service is offered via TFANs and is available to 
a Cardholder from a touch tone phone. The Cardholder dials a TFAN and hears recorded 
messages that guide the Cardholder through the Platform. The Platform validates the 
Cardholder's PIN, determines whether time remains on the card and, if so, completes the call 
to the called telephone number dialed by the Cardholder. The Cardholder is verbally 
informed of the available balance of the Prepaid Calling Card account. All Calls are billed in 
one minute increments subject to a minimum connect time of one minute. All calls are 
rounded to the next highest minute. 

Calls are real-time rated during call progression. The total price of each call, including 
applicable taxes, is calculated on the basis of usage and is deducted from the available 
account balance associated with each Prepaid Calling Card. The Platform debits the 
Cardholder's account balance as the Cardholders places a call. The Cardholder receives a 
warning tone one minute before the balance reaches zero. Calls in progress will be 
terminated when the balance reaches zero. The Cardholder may access the network from 
anywhere in the State by dialing a universal TFAN, a PIN, and the called telephone number. 
A Prepaid Calling Card is not reusable once the usage has been exhausted. 

3.2.2 Instructions Available In Multiple Languages 

The Company may make available to the Cardholder different TFAN access numbers for 
instructions in English or Spanish, or other languages as appropriate. 

3.2.3 Sequential Calling 

Sequential calling allows the Cardholder to make several calls without disconnecting from the 
Platform after the completion of each calf. 
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SECTION 3 - DESCRIPTION OF SERVICES 

3.3 Promotional Services 

Prepaid long Distance Service and Prepaid Calling Card Service are available on a promotional basis. 
Promotional Services are available to Customers who intend to give the Service away to the End- 
Users as either a premium or promotional item. 
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SECTION 4 - RATES AND CHARGES 

I 
Rate per Minute or Fraction Thereof 

4.1 Prepaid Long Distance Service 

I 

4.1.1 Rate Plans 
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4.2 Prepaid Calling Card Service 
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Prepaid Calling Card 
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4.3 Prepaid Promotional Services 
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SECTION 4 - RATES AND CHARGES 

4.4 Miscellaneous Charges 

4.4. I Return Check Charge 

A return check charge of $20.00, if the face value of the check does not exceed $50.00; 
$30.00, if the face value is more than $50.00 but does not exceed $300.00; $40.00, if the face 
value is more than $300.00, will be assessed for checks returned for having insufficient funds. 

4.4.2 Payphone Surcharge 

Pursuant to the FCC's Order in CC Docket 96-128, this surcharge applies only to dial-around 
calls, i.e., calls originating using a carrier's access code, a Customer's 800 and other toll-free 
numbers, calling cards, and prepaid phone card calls, from payphone instruments. This 
surcharge does not apply for O+ call for which the payphone provider would otherwise receive 
compensation. For Prepaid Services, the Customer shall pay the Company a per call 
surcharge of $0.50 per call for all such traffic. 

4.5 Exemptions and Special Rates 

4.5.1 Discounts for Hearing Impaired Customers 

Pursuant to Section 25-4.079 (4) of the IXC Rules For Special Rates For Handicapped 
Customers, a telephone toll message which is communicated using a telecommunications 
devise for the deaf (TDD) by properly certified hearing or speech impaired persons or properly 
certified business establishments or individuals equipped with TDDs for communicating with 
hearing or speech impaired persons will receive, upon request, credit on charges for certain 
intrastate toll charges placed between TDDs. The credit to be given on a subsequent bill for 
such calls placed between TODs will be equal to a 5% discount on dialed calls using Services 
which have no time-of-day pricing element. Those dialed calls using a Service which have 
a time-of-day pricing element will receive a credit on a subsequent bill equal to applying the 
evening rate for calls placed during the daytime rate period and the night rates for evening 
and night calls. 

Pursuant to Section 25-4.160 (1) of the IXC Rules For Special Rates For Handicapped 
Customers, a telephone toll message placed via the relay service will receive a discount of 
fifty (50) percent of the time-sensitive element of the call. If either party is both hearing and 
visually impaired, the discount will be sixty (60) percent of the time-sensitive element of the 
call. The discounts do not apply to per call charges such as calling card surcharges. 
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SECTION 5 - PROMOTIONS 

5.1 Promotions 

The Company will, from time to time, offer one or more of the following promotional offerings or trial 
Service offerings designed to attract new Customers, retain existing Customers, win back former 
Customers, stimulate Customer usage, test potential new Services and/or increase existing Customer 
awareness of Services by waiving or reducing certain rates, charges, fees, or penalties in response 
to media advertising, direct mail solicitation, telemarketing and/or direct sales presentations. These 
promotional offerings will be available to Customers who subscribe to one of the Services contained 
in this Tariff. The promotional offerings may contain a requirement that the Customer remain 
subscribed to a particular Service for a period not to exceed three years. These offerings may be 
limited to certain dates, times of day and/or locations determined by the Company. 
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