
ASTROCOM 
CORPORATION 

October 30, 2001 

Florida Public Service Commission 
Division of Records and Reporting 
2540 Shumard Oak Blvd. 
Tallahassee, FL 32399-0850 

RE: 
Convenience and Necessity 

Astrocom Corporation Application for a Certificate of Public 

To Whom It May Concern, 

Please find attached 1 original and 6 copies and a check for $250.00, which will 
cover the filing fee. 

Should you have any questions or concerns please feel free to contact me at 
305-468-1 645. 

Regards, 

Kenneth Jacobi 
The Regnum Group 
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1. 

2. 

3. 

4. 

5. 

This is an application for J (check one): 

( 1/5 Original certificate (new company). 

( ) Approval of transfer of existing certificate: 
ExamDle, a certificated company purchases an existing certificated 
company and desires to retain the authority of both certificates. 

( ) Approval of assignment of existing certificate: 
Examole, a non-certificated company purchases an 
existing company and desires to retain the certificate of authority 
rather than apply for a new certificate. 

( ) Approval of transfer of control: 
Example, a company purchases 51 % of a certificated company. 
The Commission must approve the new controlling entity. 

Name of company: 

Name under which applicant will do business (fictitious name, etc.): 

Official mailing address (including street name & number, post office box, city, 
state, zip code): 

Florida address (including street name & number, post office box, city, state, zip 
code): . 

FORM PSClCMU 31 (1296) 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473, 25-24.480(2). Page 2 of 16 



6. Select type of business your company will be conducting ((check all that apply): 

( $4 Facilities-based carrier - company owns and operates or plans to 
own and operate telecommunications switches and transmission 
facilities in Florida. 

( ~ 

Operator Service Provider - company provides or plans to provide 
alternative operator services for IXCs; or toll operator services to call 
aggregator locations; or clearinghouse services to bill such calls. 

( 4  Reseller - company has or plans to have one or more switches but 
primarily leases the transmission facilities of other carriers. Bills its own 
customer base for services used. 

(a/, Switchless Rebiller - company has no switch or transmission facilities 
but may have a billing computer. Aggregates traffic to obtain bulk 
discounts from underlying carrier. Rebills end users at a rate above its 
discount but generally below the rate end users would pay for 
unaggregated traffic. 

( Multi-Location Discount Aggregator - company contracts with 
unaffiliated entities to obtain bulkholume discounts under multi-location 
discount plans from certain underlying carriers, then offers resold service 
by enrolling unaffiliated customers. 

( 14 Prepaid Debit Card Provider - any person or entity that purchases 800 
access from an underlying carrier or unaffiliated entity for use with 
prepaid debit card service and/or encodes the cards with personal 
identification- numbers. 

7. Structure of organization; 

( ) Individual ( y ) Corporation 
( 
( 
( ) Other 

) Foreign Corporation ( ) Foreign Partnership 
) General Partnership ( ) Limited Partnership 

8. If individual, provide: 

FORM PSC/CMU 31 (12/96) 
Required by Commission Rule Nos. 25.24-470, 
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9. 

10. 

11. 

12. 

13. 

Title: 

Address: 

Ci ty/S tate/Zi p : 

Telephone No.: Fax No.: 

Internet E-Mail Address: 

Internet Website Address: 

If incorporated in Florida, provide proof of authority to operate in Florida: 

(a) The Florida Secretary of State Corporate Registration number: 
F/99aa aabc) 'I 

If foreian cormration, provide proof of authority to operate in Florida: 

(a) The Florida Secretary of State Corporate Registration number: 
Q k74 

If usina fictitious name-d/b/a, provide proof of compliance with fictitious name 
statute (Chapter 865.09, FS) to operate in Florida: 

(a) The Florida Secretary of State fictitious name registration 
number: dq 

If a limited liability DartnershiD, provide proof of registration to operate in 
Florida: 

(a) The Florida Secretary of State registration number: 0 IC! 

If a Dartnership, provide name, title and address of all partners and a copy of 
the partnership agreement. 

Title: 

Address: 

FORM PSC/CMU 31 (lZ96) 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473, 25-24.480(2). Page 4 of 16 



City/S tatelZi p: 

Telephone No.: Fax No.: 

lntemet E-Mail Address: 

Internet Website Address: 

14. If a foreian limited Dartnership, provide proof of compliance with the foreign 
limited partnership statute (Chapter 620.169, FS), if applicable. 

(a) The Florida registration number: 

15. Provide F.E.I. Number (if applicable): &S@ciOI\9c?I  

16. Provide the following (if applicable): 

(a) Will the name of your company appear on the bill for your services? 
( J  )Yes ( )NQ 

(b) If not, who will bill for your services? 

Name: n\ c; 
Title: 

Address: 

City/State/Zi p : 

Telephone No.: Fax No.: 

(e) How is this information provided? 

17. Who will receive the bills for your service? 

t-ri Residential Customers 
( ) PATs providers ( ) PATs station end-users 
( ) Hotels & motels 

( $Business Customers 

( ) Hotel & motel guests 

FORM PSCKMU 31 (1296) 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473, 25-24.480(2). Page 5 of 16 



( ) Universities ( ) Universities dormitory residents 
( ) Other: (specify) 

18. Who will serve as liaison to the Commission with regard to the following? 

(a) The aoolication: 

Internet E-Mail 

Internet Website Address: 

(b) Official point of contact for the onooina oDerations of the comoanv: 

Internet E-Mail Address: 

Internet Website Address: 

(c) Comolaints/lnauiries from customers: 

FORM PSC/CMU 31 (12/96) 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473, 25-24.480(2). Page 6 of 15 



Internet E-Mail Address: 

Internet Website Address: 

19. List the states in which the applicant: 

(a) has operated as an interexchange telecommunications company, 

no\? -e 

(b) has applications pending to be certificated as an interexchange 
t e I ecom m un icat ions company . 

(c) is certificated to operate as an interexchange telecommunications 
company. 

(d) has been denied authority to operate as an interexchange 
telecommunications company and the circumstances involved. 

(e) has had regulatory penalties imposed for violations of 
telecommunications statutes and the circumstances involved. 

FORM PSCCMU 31 (1296) 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473, 25-24.480(2). Page 7 of 16 



(f) has been involved in civil court proceedings with an interexchange 
carrier, local exchange company or other telecommunications entity, and 
the circumstances involved. 

20. Indicate if any of the officers, directors, or any of the ten largest stockholders 
have previously been: 

(a) adjudged bankrupt, mentally incompetent, or found guilty of any felony or of 
any crime, or whether such actions may result from pending proceedings. If so, 
please explain. 

(b) an officer, director, partner or stockholder in any other Florida certificated 
telephone company. If yes, give name of company and relationship. If no longer 
associated with company; give re5isoii whv mi. 

21, The applicant will provide the following interexchange carrier services J (check 
all that apply): 

a. MTS with distance sensitive per minute rates 

FORM PSCEMU 31 (12/96) 
Required by Commission Rule Nos. 25.24470, 
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Method of access is FGA 
Method of access is FGB 
Method of access is FGD 
Method of access is 800 

b. MTS with route specific rates per minute 

Method of access is FGA 
Method of access is FGB 
Method of access is FGD 
Method of access is 800 

C. MTS with statewide flat rates per minute (Le. not distance 
sensitive) 

Method of access is FGA 
Method of access is FGB 
Method of access is FGD 
Method of access is 800 

d. MTS for pay telephone service providers 

e. Block-of-time calling plan (Reach Out Florida, 
Ring America, etc.). 

f. 800 service (toll free) 

9- WATS type service (bulk or volume discount) 

Method of access is via dedicated facilities 
Method of access is via switched facilities 

h. Private line services (Channel Services) 
(For ex. 1.544 mbs., DS-3, etc.) 

I. Travel service 

Method of access is 950 
Method of access is 800 

j. 900 service 

k. Operator services 

FORM PSCKMU 31 (12/96) 
Required by Commission Rule Nos. 25,24470, 
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Available to presubscribed customers 
Available to non presubscribed customers (for example, to 
patrons of hotels, students in universities, patients in 
hos p i t a I s) . 
Available to inmates 

I .  Services included are: 

Stat ion ass is t ance 
Person-to-person assistance 
Directory assistance 
Operator verify and interrupt 
Conference calling 

22. Submit the proposed tariff under which the company plans to begin operation. 
Use the format required by Commission Rule 25-24.485 (example snclosed). 

23. Submit the following: 

A. Financial capability. 

The application should contain the applicant's audited financial statements for 
the most recent 3 years. If the applicant does not have audited financial 
statements, it shall so be stated. 

The unaudited financial statements should be signed by the applicant's chief 
executive officer and chief financial officer affirming that the financial 
statements are true and correct and should include: 

1. the balance sheet; 

2. income statement; and 

3. statement of retained earnings. 

NOTE: This documenfafion may include, buf is not limited to, financial 
sfafemenfs, a projecfed profif and loss sfafemenf, credit references, 
credif bureau reporfs, and descriptions of business relafionships wifh 
financial instifufions. 

FORM PSC/CMU 31 (1296) 
Required by Commission Rule Nos. 25.24-470, 
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Further, the following (which includes supporting documentation) 
should be provided: 

1. A written exdanation that the applicant has sufficient financial 
capability to provide the requested service in the geographic area proposed to 
be served. 

2. A written exdanation that the applicant has sufficient financial 
capability to maintain the requested service. 

3. A written emlanation that the applicant has sufficient financial 
capability to meet its lease or ownership obligations. 

B. 
company that would indicate sufficient managerial experiences of each. 

Managerial capability; give resumes of employees/officers of the 

C. 
company that would indicate sufficient technical experiences or indicate what 
company has been contracted to conduct technical maintenance. 

Technical capability; give resumes of employees/officers of the 

FORM PSCEMU 31 (1296) 
Required by Commiksion Rule Nos. 25.24-470, 
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** APPLICANT ACKNOWLEDGMENT STATEMENT ** 

1. REGULATORY ASSESSMENT FEE: I understand that all telephone companies 
must pay a regulatory assessment fee in the amount of .I 5 of one percent of its 
gross operating revenue derived from intrastate business. Regardless of the 
gross operating revenue of a company, a minimum annual assessment fee of 
$50 is required. 

2. GROSS RECEIPTS TAX: I understand that all telephone companies must pay a 
gross receipts tax of two and one-half Dercent on all intra and interstate business. 

3. SALES TAX: I understand that a seven percent sales tax must be paid on intra 
and interstate revenues. 

4. APPLICATION FEE: I understand that a non-refundable application 
fee of $250.00 must be submitted with the application. 

ATTACHMENTS: 

A - CERTIFICATE SALE, TRANSFER, OR ASSIGNMENT STATEMENT 
B - CUSTOMER DEPOSITS AND ADVANCE PAYMENTS 
C - CURRENT FLORIDA INTRASTATE NETWORK 
D - AFFIDAVIT 

FORM PSCKMU 31 (12/96) 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473, 25-24.480(2). Page 12 of 16 



**APPENDIX B 

CUSTOMER DEPOSITS AND ADVANCE PAYMENTS 

A statement of how the Commission can be assured of the security of the 
customer's deposits and advance payments may be provided in one of the following 
ways (applicant, please J check one): 

( 4 ) The applicant will not collect deposits nor will it collect 
payments for service more than one month in advance. 

( ) The applicant intends to collect deposits and/or advance 
payments for more than one month's service and will file and 
maintain a surety bond with the Commission in an amount 
equal to the current balance of deposits and advance 
payments in excess of one month. 
(The bond must accompany the application.) 

Telephone No. Title 

FORM PSC/CMU 31 (1296) 
Required by Commission Rule Nos. 25.24-470, 
25-24.471, and 25-24.473, 25-24.480(2). Page 14 Of 16 



f* APPENDIX C * 

CURRENT FLORIDA INTRASTATE SERVICES 

Applicant has ( 
in Florida. 

) or has not ( I/i previously provided intrastate telecommunications 

If the answer is has, fully describe the following: 

a) What services have been provided and when did these services begin? 

b) If the services are not currently offered, when were they discontinued? 

Title Telephone No. 

FORM PSClCMU 31 (12196) 
Required by Commission Rule Nos. 25.24-470, 
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- APPENDIX D * 

AF F I DAVIT 

By my signature below, I ,  the undersigned officer, attest to the accuracy of the 
information contained in this application and attached documents and that the applicant 
has the technical expertise, managerial ability, and financial capability to provide 
alternative local exchange company service in the State of Florida. I have read the 
foregoing and declare that, to the best of my knowledge and belief, the information is true 
and correct. I attest that I have the authority to sign on behalf of my company and agree 
to comply, now and in the future, with all applicable Commission rules and orders. 

Further, I am aware that, pursuant to Chapter 837.06, Florida Statutes, 
"Whoever knowingly makes a false statement in writing with the intent to mislead 
a public servant in the performance of his official duty shall be guilty of a 
misdemeanor of the second degree, punishable as provided in s. 775.082 and s. 
775.083." 

JdTJLITY OWICIAL: 
1 

FORM PSC/CMU 31 (1Z96) 
Required by Commission Rule Nos. 25.24470, 
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Division of Corporations 

Report Year 
2000 
200 1 

Page 2 of 2 

Filed Date Intangible Tax - 05/23/2000 

09121/200 1 

---- -- - I 

Annual Reports 

Return to List 

No Events 
No Name History Information 

THIS IS NOT OFFICIAL RECORD; SEE DOCUMENTS IF QUESTION OR CONFLICT 

. . ./cordet.exe?al=DETFIL&nl=P9900002268 l&n2=NAMFWD&n3=0000&n4=N&r 1=&r2= 10/3 0/200 1 



FLORIDA DEPARTMENT OF STATE 
Katherine Harris 

Secretary of State 
March 11, 1999 

SPIEGEL & UTRERA, P.A. 
343 ALMERIA AVENUE 
CORAL GABLES, FL 33134 

The Articles of Incorporation for ASTROCOM CORPORATION were filed on 
March 11, 1999 and assigned document number P99000022681. Please refer 
to this number whenever corresponding with this office regarding the above 
corporation. 

PLEASE NOTE: COMPLIANCE WITH THE FOLLOWING PROCEDURES IS 
ESSENTIAL TO MAINTAINING YOUR CORPORATE STATUS. FAILURE TO 
DO SO MAY RESULT IN DISSOLUTION OF YOUR CORPORATION. 

A CORPORATION ANNUAL REPORT MUST BE FILED WITH THIS OFFICE 
BETWEEN JANUARY 1 AND MAY 1 OF EACH YEAR BEGINNING WITH THE 
CALENDAR YEAR FOLLOWING THE YEAR OF THE FILING DATE NOTED 
ABOVE AND EACH YEAR THEREAmER. FAILURE TO FILE THE ANNUAL 
REPORT ON TIME MAY RESULT IN ADMINISTRATIVE DISSOLUTION OF 
YOUR CORPORATION. 

A FEDERAL EMPLOYER IDENTIFICATION (FEI) NUMBER MUST BE SHOWN 
ON THE ANNUAL REPORT FORM PRIOR TO ITS FILING WITH THIS OFFICE. 
CONTACT THE INTERNAL REVENUE SERVICE TO INSURE THAT YOU 
RECEIVE THE FEI NUMBER IN TIME TO FILE THE ANNUAL REPORT. TO 
OBTAIN A FEI NUMBER, CONTACT THE IRS AT 1-800-829-3676 AND 
REQUEST FORM SS-4. 

SHOULD YOUR CORPORATE MAILING ADDRESS CHANGE, YOU MUST 
NOTIFY THIS OFFICE IN WRITING, TO INSURE IMPORTANT MAILINGS 
SUCH AS THE ANNUAL REPORT NOTICES REACH YOU. 

Should you have any questions regarding corporations, please contact this off ice 
at the address given below. 

Loria Poole, Corporate Specialist 
New Filings Section Letter Number: 699A00011678 

Division of Corporations - P.O. BOX 6327 -Tallahassee, Florida 32314 



ARTICLES OF INCORPORATION 
- .  

. .  
OF 

ASTROCOM CORPORATION 
,-.> _ _  -. 3 .=;;---, 
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The undersigned subscriber t o  these Articles of Incorporation is a n$t$?al G r s o n  j ? 
competent t o  contract  and hereby form a Corporation for  prof i t  under C@(ter g07 of? 
the Florida Statutes. 

. .. G) - 
--_ 
-> 

ARTICLE 1 - NAME 

The name of  the Corporation is ASTROCOM CORPORATION, (hereinafter, 
Cor po r at i o n I' ) . 

ARTICLE 2 - PURPOSE OF CORPORATION 

The Corporation shall engage in any activity or business permitted under the 
laws of the United States and of  the State of Florida. 

ARTICLE 3 - PRINCIPAL OFFICE 

The address of the principal office of this Corporation is 3 9 9 0  Southwest 128 
Avenue, Miami, Florida 331 75 and the mailing address is the same. 

ARTICLE 4 - INCORPORATOR 

The name and street address of the  incorporator o f  this Corporation is: 

Elsie Sanchez 
343 Almeria Avenue 
Coral Gables, Florida 331 34 

ARTICLE 5 - OFFICERS 

The officers of the Corporation shall be: 

President: Diego Javier Castro 
Vice-president: Norma Patricia Cardona 
Secretary: Norma Patricia Cardona 
Treasurer : Diego Javier Castro 

whose addresses shall be the same as the principal office of the Corporation. 

@ SPJEGEL & UTRERA, FA. 
~ 

L A W Y E R S  
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ASTROCOM CORPORATION 
Page 3 

ARTICLE 8 - SHAREHOLDERS’ RESTRICTIVE AGREEMENT 

All o f  t he  shares o f  stock of this Corporation may be subject t o  a Shareholders’ 
Restrictive Agreement containing numerous restrictions on  the  rights o f  shareholders 
of  the  Corporation and transferability of the shares o f  stock o f  the  Corporation. A 
copy o f  the Shareholders’ Restrictive Agreement, if any, is on  file a t  the principal 
office o f  the  Corporation. 

ARTICLE 9 - POWERS OF CORPORATION 

The Corporation shall have the same powers as an individual t o  do all things 
necessary or convenient t o  carry out i t s  business and affairs, subject to any limitations 
or restrictions imposed by applicable law or these Articles o f  Incorporation. 

ARTICLE 10 - TERM OF EXISTENCE 

This Corporation shall have perpetual existence. 

ARTICLE 11 - REGISTERED OWNER(S1 

The Corporation, t o  the  extent permitted by law, shall be entit led t o  t reat  the 
person in whose name any share or right is registered on the  books o f  the  Corporation 
as the  owner thereto, for all purposes, and except as may be agreed in wr i t ing by the 
Corporation, t he  ,Corporation shall not be bound t o  recognize any equitable or other 
claim to, or interest in, such share or r ight  on  the  part of any other person, whether 
or no t  the  Corporation shall have notice thereof. 

ARTICLE 12 - REGISTERED OFFICE AND REGfSTERED AGENT 

The initial address of registered office o f  th is Corporation is Spiegel & Utrera, 
P.A., located a t  343 Almeria Avenue, Coral Gables, Florida 33134. The name and 
address of the  registered agent o f  this Corporation is Spiegel & Utrera, P.A., 343 
Almeria Avenue, Coral Gables, Florida 331 34. 

-- 
@ SPIEGEL & UTRERA, PA. 

~ 
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ASTROCOM CORPORATION 
Page 4 

ARTICLE 13 - BYLAWS 

The Board of Director(s) of the Corporation shall have power, w i thout  the 
assent or vote of  the shareholders, t o  make, alter, amend or repeal the  Bylaws of  the 
Corporation, bu t  the affirmative vote o f  a number o f  Directors equal t o  a majori ty of 
the number who  would consti tute a full Board of Director(s) a t  the  t ime o f  such action 
shall be necessary to  take any action for the making, alteration, amendment or repeal 
of the  Bylaws. 

ARTICLE 14 - EFFECTIVE DATE 

These Articles of Incorporation shall be effective immediately upon  approval of 
the Secretary of State, State of Florida. 

ARTICLE 15 - AMENDMENT 

fizz, 
w& @ 

The Corporation reserves the r ight  t o  amend, alter, change o r  repeal any 
provision contained in these Articles of Incorporation, or in any amendment hereto, or 
to  add any provision to  these Articles o f  Incorporation or to  any amendment hereto, 
in any manner n o w  or hereafter prescribed or permitted by  the  provisions of any 
applicable statute of the State of  Florida, and all r ights conferred upon shareholders 
in these Articles of  Incorporation or any amendment hereto are granted subject to  this 
reservation. 

ARTICLE 16 - INDEMNIFICATION 

The Corporation shall indemnify a director or officer of the Corporation who was 
wholly successful, on the meri ts or otherwise, in the defense of any proceeding to 
which the  director or officer was  a party because the  director or of f icer is or was a 
director or officer of the Corporation against reasonable attorney fees and expenses 
incurred by the director or officer in connection with the proceeding. The Corporation 
may indemnify an individual made a party t o  a proceeding because the individual is or 
was a director, officer, employee or agent of the Corporation against liability if 
authorized in the specific case after determination, in the manner required b y  the board 
of directors, that indemnification of the director, officer, employee or agent, as the 
case may be, is permissible in the circumstances because the director, officer, 

' 1 ::. 
.,>; ..., ;--- 
.,< . ..-. . .. 

i -'$ 
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ASTROCOM CORPORATION 
Page 5 

- 
employee or agent has me t  the standard of conduct set for th b y  the board of 
directors. The indemnification and advancement of attorney fees and expenses for 
directors, officers, employees and agents of the Corporation shall apply when such 
persons are serving at  the Corporation's request while a director, officer, employee or 
agent of the  Corporation, as the case may be, as a director, officer, partner, trustee, 
employee or agent of another foreign or domestic Corporation, partnership, joint 
venture, trust, employee benefi t  plan or other enterprise, whether or not for profit, as 
well as in their official capacity with the Corporation. The Corporation also may pay 
for or reimburse the reasonable attorney fees and expenses incurred b y  a director, 
officer, employee or agent o f  the Corporation who  is a party t o  a proceeding in 
advance of final disposition of the proceeding. The Corporation also may purchase 
and maintain insurance on behalf of an individual arising f rom the  individual's status 
as a director, officer, employee or agent o f  the Corporation, whether  or no t  the 
Corporation would have power  t o  indemnify the individual against the  same liability 
under the law.  Al l  references in these Articles of  Incorporation are deemed t o  include 
any amendment or successor thereto. Nothing contained in these Articles of 
Incorporation shall limit or preclude the exercise of  any r ight  relating t o  indemnification 
or advance of  attorney fees and expenses t o  any person w h o  is or was a director, 
officer, employee or agent o f  the Corporation or the ability o f  the Corporation 
otherwise t o  indemnify or advance expenses t o  any such person b y  contract  or in any 
other manner. I f  any word, clause or sentence of the foregoing provisions regarding 
indemnification or advancement of  the attorney fees or expenses shall be held invalid 
as contrary t o  law or public policy, it shall be severable and the provisions remaining 
shall no t  be otherwise affected. All references in these Articles o f  Incorporation t o  
d i rector " , '' o f f  i c e r " , " em pl o y ee " and " agent I' s h a I I in c I u d e the  he i r s , est a tes, 

executors, administrators and personal representatives o f  such persons. 

r- ..e:-& .?,. 
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AstroCom, Inc Florida Tariff No. 1 
Original Sheet 1 

TITLE SHEET 

FLORIDA TELECOMMUNICATIONS TARIFF 

This tariff contains the description, regulations, and rates applicable to the furnishing of service and 

facilities for telecommunications services provided by AstroCom, Inc with principal offices at 9600 SW gth Street 

Suite 5 ,  Miami, Florida 33 174. This tariff applies for services furnished within the State of Florida. This tariff is on 

file with the Florida Public Service Commission, and copies may be inspected during normal business hours at the 

Company’s principal place of business. 

ISSUED October 19,2001 

By: 

EFFECTIVE: 

Diego Javier Castro- President 
9600 SW gth Street Suite 5 
Miami, Florida 33 1742 



AstroCom, Inc 

CHECK SHEET 

Florida Tariff No. 1 
Original Sheet 2 

The sheets listed below, which are inclusive of this tariff, are effective as of the date shown at the bottom of the 

respective sheet(s). Original and revised sheets as named below comprise all changes from the original tariff and 

are currently in effect as of the date of the bottom of this page. 

SHEET 

1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 
17 
18 
19 

ISSUED October 19, 2001 

By: 

REVISION 

Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 

EFFECTIVE: 

Diego Javier Castro- President 
9600 SW 8'h Street Suite 5 
Miami, Florida 33 1742 



AstroCom, Inc Florida Tariff No. 1 
Original Sheet 3 

TABLE OF CONTENTS 

........................................................................................................................................... 1 
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Table of Contents .............................................................. ............................... 

Symbols Sheet ........... 
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The following are the only symbols used for the purposes indicated below: 

D - Delete or Discontinue 

I -  

M - 
N -  New 

R - 

T - 

Change Resulting In An Increase to a Customer’s Bill 

Moved From Another Tariff Location 

Change Resulting In A Reduction To A Customer’s Bill 

Change in Text Or Regulation But No Change In A Rate Or Charge 
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TARIFF FORMAT SHEETS 

A. Sheet Numbering - Sheet numbers appear in the upper right comer of the page. Sheets are numbered 
sequentially. However, new sheets are occasionally added to the tariff. When a new sheet is added 
between sheets already in effect, a decimal is added. For example, a new sheet added between sheets 14 
and 15 would be 14.1. 

B. Sheet Revision Numbers - Revision numbers also appear in the upper right comer of each page. These 
numbers are used to determine the most current sheet version on file with the FPSC. For example, the 4th 
revised Sheet 14. Because of carious suspension periods, deferrals, Etc., the FPSC follows in their tariff 
approval process, the most current sheet number on file with the Commission is not always the tariff page 
in effect. Consult the Check Sheet for the sheet currently in effect. 

C. Paragraph Numbering Sequence - There are nine levels of paragraph coding. Each level of coding is 
subservient to its next higher level: 

2. 
2.1. 
2.1.1. 
2.1.1 .A. 
2.1.1 .A. 1 
2.1.1.A.l.(a). 
2.1.1 .A. 1 .(a) I. 
2.1.1.A.1 (a) I. ( i ) .  
2.1.1.A.1 (a) I. ( i ) .  ( 1 ) 

D. Check Sheets - When a tariff filing is made with the FPSC, an updated check sheet accompanies the tariff 
filing. The check sheet lists the sheets contained in the tariff, with a cross reference to the current revision 
number. When new pages are added, the check sheet is changed to reflect the revision. All revisions made 
in a given filing are designated by an asterisk (*). There will be no other symbols used on this page if these 
are the only changes made to it (Le., the format, etc. remains the same, just revised revision levels on some 
pages). The tariff user should refer to the latest check sheet to find out if a particular sheet is the most 
current on file with the FPSC. 

ISSUED October 19, 2001 

By: 

EFFECTIVE: 

Diego Javier Castro- President 
9600 SW 8'h Street Suite 5 
Miami, Florida 33 1742 



AstroCom, Inc Florida Tariff No. 1 
Original Sheet 6 

SECTION 1 - TECHNICAL TERMS AND ABBREVIATIONS 

Access Line - An arrangement, which connects the customer’s location to the Company’s network switching center. 

Authorization Code - A numerical code, one or more of which are available to a customer to enable himlher to 
access the carrier, and which are used by the carrier both to prevent unauthorized access to its facilities and to 
identify the customer for billing purposes. 

Company or Carrier - AstroCom, Inc 

Customer - The person, firm, corporation or other entity, which orders, service and is responsible for payment of 
charges due and compliance with the Company’s tariff regulations. 

Day - From 8:00 AM up to, but not including, 5:OO PM local time, Sunday through Friday. 

Evening - From 5:OO PM up to, but not including, 11 :00 PM local time, Sunday through Friday. 

Holidays - The Company’s recognized holidays are New Year’s Day, Memorial Day, July 4th, Labor Day, 
Thanksgiving Day, and Christmas Day. 

Nightweekend - From 11:OO PM, up to, but not including, 8 : O O  AM Sunday through Friday, and 8:00 AM 
Saturday, up to, but not including, 5:OO PM Sunday. 

Prepaid Account - An inventory of Telecom Units purchased in advance by the Customer, and associated with one 
and only one Authorization Code as contained in a specific Prepaid Calling Card. 

Prepaid Calling Card - A card issued by the Company, containing an Authorization Code which identifies a 
specific Prepaid Account of Telecom Units, which enables calls to be processed, account activity to be logged, and 
balances to be maintained, on a prepayment basis. 

t 

Telecom Unit - A measurement of telecommunications service equivalent to one minute of usage between any two 
points within the State of Florida. 

Telecommunications - The transmission of voice communications or, subject to the transmission capabilities of the 
services, the transmission of data, facsimile, signaling, metering, or other similar communications. 

Underlying Carrier - The telecommunications carrier whose network facilities provide the technical capability and 
capacity necessary for the transmission and reception of Customer telecommunications traffic. 
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2. 1 Undertaking of the Companv. 

The Company’s services and facilities are fumished for communications originating at specified points 
within the state of Florida under terms of this tariff. 

The Company installs, operates and maintains the communications services provided herein in accordance 
with the terms and conditions set forth under this tariff. It may act as the customer’s agent for ordering 
access connection facilities provided by other carriers or entities when authorized by the customer, to allow 
connection of a customer’s location to the Company’s network. The customer shall be responsible for all 
charges due for such service arrangements. 

The Company’s services and facilities are provided on a monthly basis unless ordered on a longer 
term basis, and are available twenty-four hours per day, seven days per week. 

2. 2 Limitations. 

2 .  2. 1 Service is offered subject to the availability of facilities and provisions of this tariff. 

2. 2. 2 The Company’s reserves the right to discontinue hmishing service or limit the use of 
service necessitated by conditions beyond its control: or when the customer is using 
service in violation of the law or the provisions of this tariff. 

, 

2. 2. 3 All facilities provided under this tariff are directly controlled by the Company and the 
customer may not transfer or assign the use of service or facilities, except with the 
express written consent of the Company. Such transfer or assignment shall only apply 
where there is no interruption of the use or location of the service or facilities. 

2. 2. 4 Prior written permission from the Company is required before any assignment or 
transfer. All regulations and conditions contained in this tariff shall apply to all such 
permitted assignees or transferees, as well as all conditions for service. 

2. 2. 5 Customers reselling or rebilling services must have a Certificate of Public Convenience 
and Necessity an interexchange carrier from the Florida Public Service Commission. 

2. 3 Liabilities of the Company. 

2. 3. 1 The Company’s liability for damages arising out of mistakes, interruptions, omissions, delays, 
errors, or defects in the transmission occurring in the course of furnishing service or facilities, and 
not caused by the negligence of its employees or its agents, in no event shall exceed an amount 
equivalent to the proportionate charge to the customer for the period during which the 
aforementioned faults in transmission occur. 
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SECTION 2 - RULES AND REGULATIONS continued 

2 . 3  Limitations (Cont.) 

2. 3. 2 The Company shall be indemnified and held harmless by the customer against: 

(A) Claims for libel, slander, or infringement of copyright arising out of the 
material, data, information or other content transmitted over the Company’s 
facilities. 

(B) All other claims arising out of any act or omission of the customer in 
connection with any service or facility provided by the Company. 

2.4 Interruption of Service 

2 .4 .  1 Credit allowance for the interruption of service which is not due to the Company’s testing or 
adjusting, negligence or the customer, or to the failure of channels or equipment provided by the 
customer, are subject to the general liability provisions set forth in 2 .  3. 1 herein. It shall be the 
customer’s obligation to notify the Company immediately of any service interruption for which a 
credit allowance is desired. Before giving such notice, the customer shall ascertain that the trouble 
is not being caused by any action or omission by the customer within his control, or equipment 
furnished by the customer and connected to the Company’s facilities. No refund or credit will be 
made for the time that the Company stands ready to repair the service and the subscriber does not 
provide access to the Company for such restoration work. 

2. 4. 2 No credit shall be allowed for an interruption of a continuous duration of less than 
twenty-four hours after the subscriber notifies the Company. 

The customer shall be credited for an interruption of more than twenty-four hours as 
follows: 

2 .  4. 3 

Credit Formula: 

Credit = N B  x C 

“A” - outage time in hours 
“B” - 720 hours in month 
“C” - total monthly charge for affected facility 

ISSUED October 19,2001 
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SECTION 2 - RULES AND REGULATIONS continued 

2.5 Disconnection of Service bv Carrier. 

The company (carrier), upon 5 working days written notice to the customer, may discontinue 
service or cancel an application for service without incurring any liability for any of the following 
reasons 

2. 5. 1 

2. 5.  2 

2. 5. 3 

2. 5 . 4  

Non-payment of any sum due to carrier for regulated service for more than thirty days 
beyond the date of rendition of the bill for such service. 

A violation of any regulation goveming the service under this tariff. 

A violation of any law, rule, or regulation of any govemment authority having 
jurisdiction over such service. 

The company has given the customer notice and has allowed a reasonable time to comply with 
any rule, remedy, or deficiency as stated in Rule 25-4.1 13, F.A.C., Refusal or Discontinuance of 
Service by Company. 

2 .  6 Deposits 

The Company does not require a deposit from the customer. 

2.  7 Advance Pavments 

For customers whom the Company feels an advance payment is necessary, the Company reserves the right 
to collect an amount not to exceed one (1) month’s estimated charges as an advance payment for service. 
This will be applied against the next month’s charges and if necessary, a new advance payment will be 
collected for the next month. 

2. 8 Taxes 

All state and local taxes (i. e., gross receipts tax, sales tax, municipal utilities tax) are listed as a separate 
line items and are not included in the quoted rates. 

2. 9 Billing of Calls 

All charges due by the subscriber are payable at any agency duly authorized to receive such 
payments. Any objection to billed charges should be promptly reported to the Company. 
Adjustments to customers’ bills shall be made to the extent that records are available and/or 
circumstances exist which reasonably indicate that such charges are not in accordance with 
approved rates or that an adjustment may otherwise be appropriate. 
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SECTION 3 - DESCRIPTION OF SERVICE 

3.1 Timinp of Calls 

3. 1. 1 When Billing Charges Bepin and End For Phone Calls 

The customer’s long distance usage charge is based on the actual usage of the Company’s 
network. Usage begins when the called party picks up the received, (Le. when 2-way 
communication, often referred to as “conversation time” is possible.) When the called party picks 
up is determined by hardware answer supervision in which the local telephone company sends a 
signal to the switch or the software utilizing audio tone detection. When software answer 
supervision is employed, up to 60 seconds of ringing is allowed before it is billed as usage of the 
network. A call is terminated when the calling or called party hangs up. 

3. 1. 2 Billinp Increments 

The minimum call duration for billing purposes is 1 minute for a connected call and calls beyond 
1 minute are billed in l-minute increments, unless otherwise stated in this tariff. 

3. 1. 3 Per Call BillinP Charges 

Billing will be rounded up to the nearest penny for each call. 

3. 1. 4 Uncompleted Calls 

There shall be no charges for uncompleted calls. 
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SECTION 3 - DESCRIPTION OF SERVICE continued 

3. 2 Calculation of Distance 

Usage charges for all mileage sensitive products are based on the airline distance between rate centers 
associated with the originating and terminating points of the call. 

The airline mileage between rate centers is determined by applying the formula below to the vertical and 
horizontal coordinates associated with the rate centers involved. The Company uses the rate centers that 
are produced by Bell Communications Research in the “A-NXX V & H Coordinates Tape and Bell’s 
NECA Tariff No. 4. 

FORMULA: 

The square 
root of: 

2 2 
-V2) + (H1 - H2) [Vl 

10 

3. 3 Minimum Call Completion Rate 

A customer can expect a call completion rate of not less than 90% during peak use periods for all 
FG D services (“1-t” dialing). 

3. 4 Service Offerings 

3.4 .  1 AstroCom, Inc Long Distance Service 

AstroCom, Inc Inc. Long Distance Service is offered to residential and business customers. The service 
permits direct dialed outbound calling at a single per minute rate. Service is provided from presubscribed, 
dedicated or shared use access lines. Calls are billed in one-minute increments. Monthly recurring charges 
or minimum monthly billing requirements apply. 

3 .4 .  2 AstroCom, Inc 800 / 888 (Inbound) Long Distance Service 

AstroCom, Inc Inc. 800 / 888 (Inbound) Long Distance Service is offered to residential and business 
customers. Service is provided from presubscribed, dedicated or shared use access lines. Calls are billed 
in six-second increments, with six-second minimum call duration. A minimum monthly service charge 
requirement applies. Customers whose monthly usage is less than the minimum will be billed the 
minimum amount. 
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SECTION 3 - DESCRIPTION OF SERVICE continued 

3. 4. 3 AstroCom, Inc Calling Card Service 

This service permits use of Prepaid Calling Cards for placing long distance calls. Customers 
may purchase AstroCom, Inc Prepaid Calling Cards Service at a variety of retail outlets or 
through other distribution channels. AstroCom, Inc Prepaid Calling Cards Service is available 
at a variety of face values ranging from five dollars ($5.00), in one-dollar ($1 .OO) increments. 
AstroCom, Inc Prepaid Calling Cards Service is accessed using the AstroCom, Inc Prepaid 
Calling Cards Service toll-free number printed on the card. The caller is prompted by an 
automated voice response system to enter hisiher Authorization Code, and then to enter the 
terminating telephone number. AstroCom, Inc Prepaid Calling Cards Service’s processor 
tracks the call duration on a real time basis to determine the number of Telecom Units 
consumed. The total consumed Telecom Units for each call is deducted from the remaining 
Telecom Unit balance on the Customer’s AstroCom, Inc Prepaid Calling Cards Service. All 
calls must be charged against Prepaid Calling Card that has a sufficient telecom Unit balance. 
A Customer’s call will be interrupted with an announcement when the balance is about to be 
depleted. In order to continue the call,.the Customer can either call the toll-free number on the 
back of the AstroCom, Inc Prepaid Calling Cards Service and “recharge” the balance on the 
card using a nationally recognized credit card, or the Customer can throw the card away and 
purchase a new one. The Company will terminate calls in progress if the balance on the 
AstroCom, Inc Prepaid Calling Cards Service is insufficient to continue the call and the 
Customer fails to enter the number of another valid AstroCom, Inc Prepaid Calling Cards 
Service prior to termination. 

A card will expire on the date indicated on the card, or if no date is specified, 12 months from 
the date of first usage, or the date of last recharge, whichever is later. The Company will not 
refund unused balances. A credit allowance for AstroCom, Inc Prepaid Calling Card Service 
is applicable to calls that are interrupted due to poor transmission, one-way transmission, or 
involuntary disconnection of a call. To receive the proper credit, the Customer must notify 
the Company at the designated toll-free customer service number printed on the AstroCom, 
Inc Prepaid Calling Cards Service and furnish the called number, the trouble experienced 
(e.g. cut-off, noisy circuit, etc.), and the approximate time that the call was placed. When a 
call charged to a AstroCom, Inc Prepaid Calling Cards Service is interrupted due to cut-off, 
one-way transmission, or poor transmission conditions, the Customer will receive a credit 
equivalent of one Telecom Unit. Credit allowances for calls pursuant to AstroCom, Inc 
Prepaid Calling Cards Service do not apply for interruptions not reported promptly to the 
Company or interruptions that are due to the failure of power, equipment or systems not 
provided by the Company. Credit for failure of service shall be allowed only when such 
failure is caused by or occurs due to causes within the control of the Company. The Company 
will block all calls beginning with the NPA “900” and NXX “976” calls, therefore such calls 
cannot be completed. 
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SECTION 3 - DESCRIPTION OF SERVICE continued 

Reserved for further Services 
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SECTION 4 - RATES 

4.1. SERVICE CHARGES 

4.1.1. AstroCom, Inc Residential Long Distance Services 

Rate Rate Monthly 8001888 Option 
Per Minute Service Charge Monthly Service Charpe 

R1 
R2 

ISSUED October 19, 2001 

By: 

$.0955 None 
$.0755 3.00 

$3.00 
$3.00 

EFFECTIVE: 

Diego Javier Castro- President 
9600 SW 81h Street Suite 5 
Miami, Florida 33 1742 



AstroCom, Inc Florida Tariff No. 1 
Original Sheet 15 

SECTION 4 - RATES, Continued 

4.1. SERVICES CHARGES, Continued 

4.1.2. AstroCom, Inc Business Long Distance Services 

Rate Rate 
Monthlv Volume Per Minute 

B1S $0 - $2 5 0 $.0935 
B2S $251-$1000 $.0825 
B3 S Over $100 1 $.0700 

4.1.3. AstroCom, Inc Dedicated Long Distance Services 

Rate Peak Rate Off-peak Rate 
Plan Monthly Volume Per Minute Per Minute 

B1D $0-$250 $.1145 $.0989 
B2D $251-$1000 $.lo40 $.OS89 
B3D $5001-$7500 $.0930 $.0769 
B4D $7501-$10000 $.OS50 $.0639 
BSD $10001-$125000 $.0706 $.0550 

Monthly 
Service Charge 

$9.00 
$7.00 
$3.00 

Monthly 
Service Charge 

$100.00 
$100.00 
$ 80.00 
$ 50.00 
$ 0.00 

Installation Charge for Dedicated Service is $150.00 per line. 
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SECTION 4 - RATES, Continued 

4.2. MISC. CHARGES 

4.2.1. Payphone Surcharge 

A surcharge will be added to any completed. Intrastate toll access code and subscriber 
800/888 type calls placed from a public or semi-public Pay Phone. 

4.2.2. Per Call Surcharge 

A surcharge per call will be added for every call that is connected. If an Answer 
Machine, Fax Machine, Voice Mail or Pager answers it will be considered connected. 

4.2.3. Maintenance Surcharge 

A weekly surcharge applies to some cards that have been used at least once. 

4.2.4. Directory Assistance 

The Company provides Directory Assistance as an ancillary service exclusively to its 
customers. Directory Assistance is accessible by dialing “l”, the area code of the desired 
number and “555-1212”. 

Directory Assistance, per call: $.75 

ISSUED: October 19,2001 
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SECTION 4 - RATES continued 

4.3. AstroCom, Inc Prepaid Calling Cards 

Prepaid CallinP Card#l 
Rate per minute: 
Maintenance Surcharge: 
Per Call Surcharge 
Payphone Surcharge: 

Prepaid Calling Card#2 
Rate per minute: 
Maintenance Surcharge 
Per Call Surcharge 
Payphone Surcharge 

Prepaid Callinp Card#3 
Rate per minute: 
Maintenance Surcharge 
Per Call Surcharge 
Payphone Surcharge 

Prepaid Calling Card#4 
Rate per minute: 
Maintenance Surcharge 
Per Call Surcharge 
Payphone Surcharge 

Prepaid Calling Card#5 
Rate per minute: 
Maintenance Surcharge 
Per Call Surcharge 
Payphone Surcharge 

Prepaid Calling Card#6 

Rate per minute: 
Maintenance Surcharge: 
Per Call Surcharge 
Payphone Surcharge: 

$.079 
$.35 
$.OO 
$.35 

$.099 
$.25 
$.25 
$35 

$.065 
$.35 
$.OO 
$.35 

$.085 
$.25 
$.25 
$.35 

5.059 
$.45 
$.35 
$.35 

$.019 
$.OO 
$.25 
$.35 
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SECTION 4 - RATES continued 

Prepaid Calling Card#7 

Rate per minute: 
Maintenance Surcharge 
Per Call Surcharge 
Payphone Surcharge 

Prepaid Calling Card#8 

Rate per minute: 
Maintenance Surcharge 
Per Call Surcharge 
Payphone Surcharge 

Prepaid CallinP Card#9 

Rate per minute: 
Maintenance Surcharge 
Per Call Surcharge 
Payphone Surcharge 

Prepaid CallinP Card#lO 

Rate per minute: 
Maintenance Fee: 
Per Call Surcharge 
Payphone Surcharge 

Prepaid CallinP Card#ll 

Rate per minute: 
Maintenance Surcharge 
Per Call Surcharge 
Payphone: 

$.02 
$.50 
$.49 
$.35 

$.01 
$.50 
$.59 
$.35 

$.025 
$.OO 
$.49 
$.35 

5.015 
$.OO 
$.49 
$.35 

$.019 
$.OO 
$.25 
$.35 
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SECTION 4 - RATES continued 
4.4 Pavment of Calls 

4.4 1. 

4 4.2. 

4.4.3. 

4.4.4. 

Late Payment Charges 

Interest charges of 1.5% per month will be assessed on all unpaid balances more than 
thirty days old. 

Return Check Charges 

A return check charge of $25.00 will be assessed for checks returned for insufficient 
funds if the face value does not exceed $50.00, $30.00 if the face value does exceed 
$50.00 but does not exceed $300.00, $40.00 if the face value exceeds $300.00 or 5% 
of the value of the check, whichever is greater. 

Restoration of Service 

A reconnection fee of $25.00 per occurrence is charged when service is re-established for 
customers who had been disconnected for non-payment. 

Special Promotions 

The company will, from time to time, offer special promotions to its customers waiving 
certain charges. These promotions will be approved by the FPSC with specific starting 
and ending dates, and will be part of this tariff. 

4.5 Special Rates For The Handicamed 

4.5.1. 

4.5.2. 

4.5.3. 

Directory Assistance 

There shall be no charge for up to fifty calls per billing cycle from lines or 
trunks serving individuals with disabilities. The Company shall charge the 
prevailing tariff rates for every call in excess of 50 within a billing cycle. 

Hearing and Speech Impaired Persona 

Interstate toll message rates for TDD users shall be evening rates for daytime 
calls and night rates for evening and night calls. 

1 
For intrastate toll calls received from the relay service, the Company will when billing 
relay calls discount relay service calls by 50 percent off of the otherwise applicable rate 
for a voice nonrelay call except that where either the calling or called party indicates that 
either party is both hearing and visually impaired, the call shall be discounted 60 percent 
off of the otherwise applicable rate for a voice nonrelay call. 

ISSUED: October 19,2001 EFFECTIVE: 
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AStrOCOm corporarion 

SLatement of Assets, Liabilities & Equity- 
Income Tax Bzsis 

A s  of December 31,1999 
READ ACCOUNTANT‘S COMPILATION REPORT 

ASSETS 

CUFXENT ASSETS 
3 3 4  41 S cash-Unl on B l l  inters 

Cash-Nat ionsB,ank 1,289.22 
Desosita in t::snsit 936.75 
Petty Cash 106.44 
Other Hist!. Riaceivables 1,201.83 26.270,71 Investmant in Future Tsleco 

Total C u r r e n t  Assets 30,139.38 $ 

F I X E D  ASSETS 
O f f i c e  E g u i m ” n t s  
Cojmuni c a‘t i‘on Equ i pmsn t s 
Total 

Lees Accum. b t p r e c i a t i o n  
Net Fixed A390ts i91,169.80 

OTHER ASSETS 
S 2,465.00 Deposits 

Total Other h i s e t s  1.465.00 

TOTAL ASSItTS s 222- 

Raul 0. Serrano, Jr., P . A .  
C e r t i f i e d  FublFc Accountant 



A S t r O C m  Corporation 

Statemenr, o f  A3sets, Liabilities ii E q u i t y -  
Income Tax a a s i s  

AS o r  Dacsmber 31,1939 
READ ACCOUNTANT ' S  COMPZLATION R E ? O E  

LIABILITIES 

CL'R;ilENT LIASILI  PIES 
Loan Stockhal,lers $ 5,527.17 

Due t o  Others 5.913 68 

P a y r o l l  Tax P i y a b l e  3,662 s 06 
Due to Credit Card IO, 619.98 

2 5 , 7 2 2 . 0 9  $ T o t a l  Cr;ir :mt Liab i l l r i e s  

J X " - ' ? % 2 M  L I X B I :  LIT IES 

Due 
Tot a 1 

to Investc>rs s 250,000.00 
Long-Term Liabilities 250,000.00 

TOTAL LIAL3ILITIES 

EQUITY 

E'QUITY ( DEFICI'!  ) 
Capital Stock $ 100.00 
cont r ibu ted  ciipf ta3 119,900.00 

f 172,948.71) Net ( Loss) 
TOTAL 2QU::TY ( DEFICIT j 

TOTAL L I A I i I U T I E S  61 EQUITY 

f 

sIzQ12 ' ,774.18 

5 2  . 9 4 8.71) 

Sau l  0 .  Serrano, Jr.) P.A. 
certified ?ublis Aocountant 



S t a t e m  ;7 t 
From March 

READ 

Astrocom Corporation 
of  Income & Expenses-Income Tax Bas i s  
11, 1999 (Incaption) t o  ~ e c .  31, 1999  

ACCOUNT.WT'S C O H F L U T I C N  REPORT 

mcom 
Sales 
Service8 

T o t a l  hnzxne 

operating Expen m s  
Accounting 
advertising 
Auto Expense 
Bank Chargeu 
C a l i  Expensss 
C o n t r a c t  Lam:.- 
comisb ions  
Discount Expejlse 
Depreciat ion 
Insurance 
Licenses & Pe:rmits 
Miscellaneous 
O f f  ice Expenstbe 
Payroll 
Payroll Taxes 
Printing Expetlses 
Rent 
Telec0nunicat:Lon Expenses 
Te 1 ephone 
Travel 6 Lodg;.ng 
Waals & Enter1:a:nment 
utili ties 

Total  0perni:ing Expenses 

N e t  Loam) 

12 Months Ended 
Dec, 31. 1992 

$56,933.02 

1,250,OO 

157.77 
515.50 

1,517.40 
11,596.00 
7,451.68 

696.01 

2 7 4 4 . 2 2  
3 284.35 
1 I 951.53 
3 , 216.14 

51,900.00 
5 210.90 

11,620.34 
7,188.80 

6 , 1 3 0 . 3 4  
1,373.05 

316 I 93 

2 8 4 , 7 7 6 . 5 6  

6,851.84 

32 t 851.00 

115 6 8 6 . 4 3  

1,248,26 

$ (172 I 9 4 8  L 73.) 

a 
86.68 

100.00 
13 * 32 

1.12 
6.14 
0.14 
0.46 
1.36 

10.37 
6.66 
0.62 

29.38 
2 . 4 5  
2 , 9 4  
1 . 7 5  
2 . 8 8  

3 6 . 4 1  
4 . 6 7  

19.33 
6.43 

103.45 
S , 4 8  
1.23 
0 . 2 8  

1.12 

w - 6  1 

254.66 

Raul 0. Serrana, 3r. , P.A.  
Certified Public A c c o u n t a n t  



February  22, 2090 

T o  The Stockhol3ery of 
A 5 t r O C b m  Corporstion 
Miami, Florida 

We have complied the accompanying Statement of Assets,  L i s b i l i t i e s  
and Equity - Insome Tsx Basis, o f  Astrocom Cowora t ion ,  from March 11, 
1994, (inception), to Deccrrber 31, 1999, and t h e  related Statameilt of 
Income and Expenses a- Income Tax sag is ,  i o r  the y e a r  then  endad, i n  
accordance w i t h  Statamects on Standards €or Accounting and Review 
Services issued by t h e  American I n s t i t u t e  of Cerrified Public 
Aocountants, 
accounting basis used by the Company for Federal income tex  purposes, 
which is a comprehensive basis af nccounting other t h a n  generally 
aacepted accounting principles .  

A compilation is l imi t ed  to present ing in the  form of financial s t a t e -  
ments information t h a t  is the representation of management. 
not audited or reviewed the accompanying Financial Statenients; and, 
accardingly, we do not express ah o p i n i o n  or any other form of 
assurance on them. 

The Financial Statements  have been prepared an the 

We havz 

Hanagement has elected ta omit substantially all of the disclosures 
o r d i n s r i l y  included in f i n a n c i a l  statements prepzrsd on th4 incone 
t a x  b a s h  o f  accounting. If the omit ted disclosures were included i n  
the F i n a n c i a l  Statements, they  might i n f l u e n c e  the user’s conclusions 
about the Company’s assets ,  l i a b i l i t i e s ,  equity, rpcvenues and expsnees. 
Accordingly, these Financial S t a t e m e n t s  a r e  not Gasigned f o r  those who 
are not informa8 abou such matters .  to ’n 

1 . “errana, P . A .  
a r t i f i e d  l i c / i i ccountant  

1;, 



Current Assets  
PETTY CASH 
CASH ON HAND 
FIRST UNION NAT'IONAL BANK 
BANK OF AMERICA 
UNION PLANTERS BANK 
ACCOUNT RECEIVABLE 
DUE FROM EMPLOYEES 

T o t a l  Current A s s e t s  

' Fixed A s s a t s  
COMPUTER & SOFTWARE 
FURNITURE & FIXTURES 
EQUIPMENT (COMMUNICATION) 
ACCUMULATED DEPRECIATION 

Total Fixed Assets 

ASTROCOM COR?. 
Balance Sheet 

December 31, 2 0 0 0  

O t h e r  Assets 
LICENSES & PERMITS PER LINES 
SECURITY DEPOSIT 
OTHER INVESTMENTS 

Total Other Assets  

Tota l  Assets  

A s s e t s  

1 , 3 7 8 . 2 3  
16,330.41 

217  6 4 7 . 7 0  
( 4 7 , 7 0 9  ' 41.)  

- - L - - - - Y C - - - ~  

3.8'7 , ' 7 0 6 . 9 9  

256,917.18 

. .  . . ... . .. . . ._ ...._... ..;. . , . .  . . . . .  . ... .. . . .. . .. - . -  , :. 



- .. . 

Tota l  O the r  Income 

Net Income (Loss) 

t 
i 

..... I .  1 .  . 



ASTROCOM UORP, 
Income Statement 

For the Period Ended December 31, 2000 

12 Months Ended 
Dec. 31, 2000 P c t  - - - I c c -,- - --- - - - - - a.. - - 

Revenue 
INCOME SEXVICES 
INCOME PHONE CARDS & FINS 
RETURN & ALLOWANCE INCOME 

Total Revenue 

-. Cost of Sales 2 TELECOMWNTCATIONS 
$' TELECOMUNICATIONS (FOREIGN OF) 

CARDS (COST & PRINTING) 

Total c o s t  of S a l e s  

Gross Profit 

Operating Expenses 
PROFESSIONAL FEES 
ADVERT I 6 I N G  
A L A W  & VIGILANCE EXPENSES 
AUTO & TRUCK EXE'ENSES 
aANK CHARGES 
CLEANING EXPENSES 
COMMISSIONS 
CONTRACT LABOR. 
DEPRECIATIONS 
ENTERTAINMENT & LOOGING 
I N S W N C Z  EXPENSES 
INTEREST EXPENSES 
MISCELLANEOUS EXPENSES 
OFFICE EXPENSES 
PAYROLL TAXES FICA & MEDICARE 
PAYROLL TAXES UNEMPLOYMEJ4T 
PROMOTIONAL EXPENSES 
RENT 
REPAZRS & MAINTZNANCE 
SALARIES & BONUSES 
OTHER TAXEG 
TELECOMWNICATIONS 
E L E ~ T R I  CITY 

Total Expenses 

Opera t ing  Income 

INTEREST INCOME 
MISCELLANEOUS INCOME 
COMMISSIONS INCOME 

$ 529,192.85 5G.43 
436,224.52 47.41 
(35,339.26) ( 3 . 8 4 )  

920,078.12 i O O . 0 0  
- - - - - - - - - - --i - c - - -_- 

5 , 6 4 7 . 5 0  0.61 
16,239.29 1.76 

255.60 0.03 
2 8 7 . 7 5  0.03 

2 , 9 4 6 . 2 2  0 . 3 2  
105.43 0.Ql 
9 2 2 . 3 4  0.10 

2 5 , 7 0 4 . 4 8  2 . 7 9  
5.19 

730.23 0 . 0 8  
1,735.22 0 . 2 0  
9,613.93 I. 7 07 

601.92 0 . 0 7  
2,401.97 0 . 2 6  
7 , 4  1'7.89 0.61 

840.00 0 . 0 9  
G34 45 0 .07  

11 028.41 1.20 
3,7 77.19 0.41 

96,965.88 10.54 
1,698.74 0.18 

11,749 + 2 5  1.28 
0.28 2,621.50 

25%. ,894 .60  2 7 . 3 8  

( 7 5 , G 8 5 . 3 3 )  ( 8 . 2 3 )  

16,850.62 1.83 
2 , 4 8 1 . 7 8  0 . 2 7  
1,271.43 0.14 

4 7 ,  '7 0 9.4 1 

-------I---_- 

------------- ------ 

-----.-------- ------ 



ASTROCOM CORP. 
Balance Sheet 

December 31, 2 0 0 0  

Liabilities and Equity 

C u r r e n t  L i a b i l i t i e s  
106,079.95 ACCOUNTS PAYABLE 

ACCRUED TAXES 5,873.40 
CREDIT CARDS 6 ,825 .73  

$ 

SALE6 TAX PAYABLE 3 9 3 . 8 2  

------ I---..-- 
119,172.90 s Tota l  C u r r e n t  Liabilities 

Long Term Liabilities 
6,9G5.09 L/P FROM STOCKHOLDERS 

L/P FROM INVESTORS 204,384.8C LINE CREDIT (FIRST UNION BANK)  25,220.15 

Total Long Term Liebilities 

Equity 
COMMON STOCK 
PAID IN CAPITAL 
RETAINED EARNINGS 
C u r r e n t  Income (Loss) 

Total E q u i t y  

Total Liabilities 6: E q u i t y  

2 3 6 , 5 7 0 . 1 0  

100.00 
399,900.38 
(172,948.71) 

( 5 5 ,  O B I .  59) -- - -- - --- .- -- - 



Cost Descript ion INVESTMENT 

From Equipment Manufacturers 
TYPE 1 MACHINE 
Machine Cost - Cisco 
Quantity Machines Required in 3 years projection 
investment Cost machines 
Technical parts 
Technical Support 
Software 
Tctai Cost investment in Equipment 

Total Cost investment Year 2002.2004 

Number of minutes per machine per day 
Average workweek 
Number of potential minutes per week 
Average weeks in work year 
Total potenliai minutes per year per machine 

Maximum Minutes per Year per Machine 
Average sell price per Min 
Cost Average per Minute 
Gross Sales per machine if use in full capacity 
Realistic Use of the Machine 
Realistic Gross Sales per Machine 
Realistic Revenue 8 Machines 
Costs Machines 
Realistic Gross profit machines per year 

$ 35,000 
10 

s 350,000 
s 55,000 
S 35,000 

$ 445,000 

$ 445,000 

34,560 
7 

241,920 
52 

12,579,840 

$ 5,000 

12,579,840 
8 0.13 
$ 0.065 
$ 817,690 

42% 
5 343,430 
S 3,434,296 
S 445,000 
$ 2,989,296 

Each Cisco Machine gives the capacity for 24 lines connecting calls at the same time 
Only Machine. Without Costs of Running 
Assuming company grows by the bp projection 

inciuding all other adds Io the machine 
Other Technical Support 
Licenses 
for 10 machines so 1 machine I 44,500 initial investment 

Maximum Capacity Working 24hours the 24 lines 
Days 
Working 7 days. 24 lines. 24 hours per day 

Maximum possible use per year 

if machine IC be used in 1 0 0 1  of capacity 

If Use at 100% of the capacity 
If Connecting caiis 10 hours a day. only 1 location strategy 

10 Machines Revenue 

Gross Profit 10 machines per Year 

cost Description 
EXPENSES 

YEAR 1 
Marketing 
Direct Marketing 
Trade Journal and Magazines 
Trade Shows 
Travel & Lodging 
Promotional Materials 
Pubiic Reiations 

General Expenses 
Accounting 
Bad Debt Expense 
Bank Service Charges 
Central Station Alarm Monitoring 
Computer Maintenance 
Consultants 
Delivery Expenses 
Dues 8 Subscriptions 
General Business Insurance 
Legal 
Miscellaneous 
m i c e  Supplies 
Payroll Taxes 
Postage 
Rant 
Research and Development 
T I  
Telephone 
Utilities 
Website Hosting I Maintenance1 Design 
Disability I Unemploy Ins. 1 wc 

YEAR 2 
Marketing 
Direct Marketing 
Trade Journal and Magszines 
Trade Shows 
Travel 8 Lodging 
Promotional Materiais 
Pubiic Relations 

1,500 
2,000 
6,000 
12,000 
700 

5,000 

1,000 
UVALUE! 

250 
100 
800 

2,000 
250 
500 
850 

30,000 
10,000 

500 
5,909 

250 
6,250 
2,000 

200 
1,500 

500 
15,000 
#REF! 

2,000 
2,500 
10,000 
22,000 
1,000 

Monthly 
Monthly 
Ouarleriy 
(4 Employees X $4000, 1 X6ooo) 
Monthiy (Extraordinary Expense in Month 1) 
Monthly 

Monthly 

Monthly 
Monthly 
M o n t h I y 
Monthly 
Monthly 
Monthly 
Monthly 

1% cf saies 

Monthly (Except in Months 1 through 3: 3x, zx, 2x respectively) 
Monthly (Extraordinary Expense in Month 1) 

Monthly (.07625 X Payroll) 
Monthly 
Monthly (3.000 SF @ $25 PSF) 
Monthly 
Monthly 
Monthly 
Monthly 
Monthly (Extraordinary Expense in Month 1) 
Monthly 

Monthly 

Monthly 
Monthly 
Quarterly 
(4 Employees X $4000, 1 xsooo) 
Monthiy 

5,000 Monthly 



Bank Service Charges 
Central Station Alarm Monitoring 
Computer Maintenance 
Consultants 
Delivery Expenses 
Dues & Subscriptions 
Generai Business Insurance 
Legal 
Miscellaneous 
D f k e  Suppiies 
Payroll Taxes 
Postage 
Rent 
Research and Deveiopment 
T I  
Telephone 
Utiiities 
Website hosting i maintenance 
Disability / Unemploy Ins. / WC 

300 
100 
800 

2,000 
250 
500 
850 

5,000 
3,000 

500 
6 545 

300 
6,250 
2,000 

200 
2,000 

500 
500 

#VALUE! 

Monthly 
Monthly 
Monthly 
Monthiy 
Monthly 
Monthly 
Monthly 
Monthiy (Except in Months 1 through 3: 3X, 2X, 2X respectively) 
Monthly 
Monthly 
Monthly (.07625 X Payroll) 
Monthly 
Monthly (3,000 SF @ 525 PSF) 
Monthly 
Monthly 
Monthly 
Monthly 
Monthly 
Monlhly 

OTHER Cost Description 

Accounts Payable Cycle 
Sales Commissions 30 days 

Taxerr 
Federal and State Taxes 40% 









Computer Equipment 
Office Furniture 
Servers 
Software 
Other Office Equipment 
Leasehold Improvements 

TOTAL 

Year 1 
Year 2 
Year 3 
Year 4 
Year 5 

18 $ 2,000 $ 36.000 3 

1 $ 8.500 $ 8.500 3 
500 $ 9,000 3 

6 $ 1,000 $ 6,000 5 
1 $ 15,000 $ 15.000 7 

18 $ 1,000 $ 18,000 7 

18 $ 

$ 92,500 

$ 1,979 $ 1,979 $- 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 - $  23,748 

$ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 23,748 
$ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 1,729 $ 20,748 

. $ 1,729 $ 1,729 , $ 1,729 . $ 1,729 $ 1,729 . $  1,729 . $  1,729 $ 1,729 $ 1,729 . $ 1,729 $ 1,729 $ 1.729 $ 20,748 

$ 1.979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 1,979 $ 23,748 

0 $ 12.000 $ 1,000 
0 $ 2,571 $ 214 
0 $ 2,833 $ 236 
0 $ 3,000 $ 250 

0 $ 2,143 $ 179 
0 $ 1.200 $ 100 

s 23,74a $ 1,979 

Computer Equipment 
Office Furnilure 
Servers 
Software 
Other Oflice Equipment 
Leasehold Improvements 

TOTAL 

Year 1 is 2002 



Source: FCC 1999 Statistics 



O l l l s ~ r s  Annual Salary 
Plesldent (Diego J. casta) If1 10.833 $ 10.833 t 10.833 $ 10.833 I 10.833 $ 10.833 t 10,833 t 10.833 I 10.833 $ 10.833 f 10.833 $ 10.833 S 1 3 O . W  
VP Research and Devebpmenl (Rkada caslro) 8.750 $ 8.750 $ 8.750 $ 8.750 $ 8.750 $ 8.750 $ 8.750 $ 8,750 $ 8.750 $ 8.750 $ 8.750 I 8.750 f 105.W 

Told Mansgcmed Peraanncl I 1 2 1  2 I 2  I 2  1 2  1 2  2 
I 8 1%5831$ 19.583 1 t 19,583 I E 19.583 I I 19.583 I 5 19,593 I t 19.583 I I 19.583 I S 19.583 I S 19.583 I I 19,583 I I 19.583 I S 235WJ Tolal Management Payroll 

2 ] 2 1 2 1 2 1 2 1  

. . _. - L 2 
16 16 16 16 16 16 16 16 16 16 16 16 Total No.Perronne1 

Tola1 Personnel 18 18 18 18 I 8  18 18 18 18 18 18 10 

T O I ~  oiiicer P a p n  $ 19.583 $ 19.583 I 19.583 $ 19.583 $ 19,583 $ 19.583 $ 19.583 $ 19.583 5 19.583 I 19.583 $ 19.583 I 19.583 I 235.W 
Tolal Personnel Payroll f 57.917 $ 57.917 f 57.917 I 57.917 $ 57.917 $ 57.917 $ 57,917 $ 57.917 $ 57.917 $ 57.917 $ 57.917 $ 57.917 I 695.000 

Tolal Payroll t 77.~0 t 17,s~ I 77,500 f 7 7 . 5 ~  t 77.~00 f 77.500 I 77.5~ s n.5w f 77.~0 t 7 7 . 5 ~  t 77.500 t 77.500 $ 9 3 0 . m  

TOTAL PAYROLL WITW BENEFITS $ 95.500 $ 95.500 $ 95.500 $ 95,500 $ 95,500 $ 95.540 $ 95,500 $ 95,500 I 95.500 $ 95.500 I 95.500 $ 95,500 $ 1.14WW 



0111ce,* Annual Salary 
Plesldenl [bego J caslro) 1- $ 11.667 $ 11.667 S 11.667 $ 11.667 $ 11.667 $ 11.667 S 11.667 $ 11.667 $ 11.667 S 11.667 f 11.667 f 11.667 $ l*O.WO 
VP Rsrearch and Developmen1 (flkado Caslro) 110.000 f 9.167 f 9.167 f 9.167 $ 9.167 S 9.167 $ 9,167 f 9.167 $ 9,167 f 9,167 $ 9.167 f 9.161 f 9.167 $ 11O.WO I 
Total Managcmcnl Personnel I 2 2 2 2 2 2 2 Told Management Payroll 2 1 2  2 1 2 1 2 1  ! f 20.833 I f 20.833 I $ 20.033 I f 20.833 I f 20.833 1 $ 20,833 I f 20,833 I f 20833 I I 20,833 1 f 20,833 I $ 20.833 I f 20,833 1 f 250.000 

Markctlng Dlreclor 

Annual Salary 1 $ 65.000 1 
No Needed I 1 ~ 1 ~ 1 2 1 2 1 2 1 2 1 2 1 2 1 2 1 2 I 2 1 ~ 1  
Total 1 10833 I 10.833 I 10.833 I 10,833 I 10.833 I l o w 3  I 10.833 I 10.833 1 10833 I 10.833 I 10,833 I 10,833 I 130.000 

4 CUStSeN. 2 Opcntoor.. 2 5-c. 3 As.ls1. Reccp 
Annual Salary I f  33.000 1 
No. Needed I I 12 I 12 I 12 I 12 I 12 1 12 1 12 1 12 1 12 r 12 I 12 1 12 I 

Total Personnel I 17 17 I7 17 17 17 17 17 17 17 I I7 17 [ 

I 33,000 I 33.000 I 33,000 I 33,000 I 33.000 I 33.000 1 33,000 I 33.000 1 33.000 I 33.wo I 33.000 I 33.000 1 396,000 Tola1 

Tolal Personnel Payroll I f 65.000 I $ 65,000 f 65,000 f 65,000 I $ 65,000 f 65,000 I I 65.000 $ 65.000 f 65.000 1 I 65.000 I f 65,OW I f 6 5 . m  I f 780S'oo 

2 2 2 2 2 2 2 2 2 2 2 2 
Total No.Perronne1 17 17 17 17 17 17 I7 17 17 17 17 17 
T o l l  Personnel 19 19 19 19 19 19 19 19 19 19 19 19 

Tola1 OMcer Payroll f 20.033 f 20,833 $ 20.033 f 20,833 $ 20.833 $ 20.833 $ 20.833 $ 20.033 $ 20333 $ 20.033 f 20.833 $ 20.833 f 250" 

TO~=I ~etronnei mYron f 65.000 $ 65.000 $ 65.000 $ 65.000 $ 65.000 I 65.000 $ 65.000 $ 65.000 $ 65.000 f 65.000 I 65.000 $ 65.000 7BoW0 
T O P I  Payroll f 85.n33 $ 85.813 $ 85.833 S 85,813 f 85,833 f 85,833 I 85833 I 85.833 I 85.813 $ 85,833 f 85.833 f 85.833 f r.030*wo 

$ 106.733 f 106133 f 106,733 f 108.733 $ 106.733 f 106,733 f 108,733 $ 106.733 f 106.733 $ 106,733 f 106.733 f 105.733 $ 1.280.800 I TOTAL PAYROLL WITH BENEFITS 



SANDRA XIMENA DIAZ H o ~ o s  
7743 Southwest 94th Lane Miami, FL 33156 
(786) 374-6755 mob/cell '(305) 598-9632 home/fax sanxid@hotmail.com Email 

PROFESSIONAL PROFILE 

A determined, versatile, and analytical-minded professional with over nine solid years of progressive experience in 
consulting, marketing, business strategies, financial investments, project management, personnel coordination, and 
international business; a dynamic and hardworking individual with outstanding organizational and communication 
skills. Fluent in Spanish and English; understandable level of Portuguese and Italian. 

OF EXPERTISE 
~- ~ 

Marketing Strategy International Approach Marketing Research 
Management Consultant/Project Manager Sales Development Investment Consulting 
Product Development and Management Marketing Consultant International Business 

PROFESSIONAL SYNOPSIS 

' 

' 

' 
' 

' 

' 

' 

' 

Provided innovative, creative, and successful marketing and advertising strategies for a South Florida 
telecommunications firm; oversaw budgeting and sales targets; directed all international marketing operations 
and business development. 
Implemented proactive new product development, including overseeing price development and investment 
management; conducted profitable vendor relations; increased profits 68% from a zero starting point; developed 
dynamic new products for North American, European, and Latin American distribution. 
Manager consultant in both Business strategy development and Marketing Strategies for an European Company 
Management Consultant in Information Technologies Implementations 
Successfully started up and supervised agricultural sales and marketing development in Spain-, Italy-, and Latin 
America-based markets; created and implemented business plans and strategies; recruited and trained 
employees; increased sales from $0 to $8 million in less than two years; increased company profits by 73%. 
Increased a company's overall customer database from three to over 1,350 existing and potential customers; 
developed four successful new products for international distribution; attended 28 overseas tradeshows. 
Oversaw new product development, competitor analysis, advertising campaign implementation, and personnel 
training within a pharmaceutical company; performed all price analysis, costing analysis, and product/packing 
development; managed a $2-million television and magazine campaign; increased sales by 39%. 
Product Testing and Focus Group. Research for both Pharmaceutical and Cosmetic, and OTC products. Nielsen 
management and market research for new and existing products. 
Developed a unique warehouse management system; maintained responsibility for 120 employees and organized 
over 2,800 references; installed product-based bar codes; created new methods and procedures to increase 
warehouse operational efficiency; lowered management system costs by 23%. 
Assisted in the development of budgets, new product design, and sales forecasting; purchased products for 
advertisements; maintained responsibility for tradeshow logistics; analyzed business plans; ranked within the top 5% of 
corporate business assistants. 

PROFESSIONAL EXPERTISE 

Marketing Director 

Marketing Consultant / Project Manager 

Junior Marketing Manager/Proj ect Manager/Assistant Marketing Manager 

EDUCATION 

ASTROCOM CORPOFL~TION JUNE 2000-PRESENT 

EUROPA MANAGEMENT CONSULTING - PLANTWAY MARCH 1998-JUNE 2000 

TECNOQUIMICAS, S.A. SEPT 1993- DEC 1996 

~ ~~ 

M.B.A., Project Manager/Cultural Approach, Anglia Business, England/Cambridge University 
M.A., Marketing, Pontificia Universidad Javeriana, Colombia 
B.Sc,, Industrial Engineering, Pontificia Universidad Javeriana, Colombia 



3708 PEBBELBROOK MAN0 
COCONUT CREEK FL 33073 PHONE: 305 5824624 

JORGE A. GOMEZ R 

Experience 

Education 

Patents and 
Publication 

Languages 

1991-1992 DlSTRlBUClONES RAG02 BOGOTA, COLOMBIA 
ASSISTANT MANAGER 
1 Supervised marketing for the different distribution channels. 

1992-1 996 Conticom LTDA 
Maketing Vice-president 
1 In charge of marketing of computer and computer parts. 
1 lncresed the sale of de company 150% in the first year. 
1 Expanded the market by opening 10 news subsidiaries. 

Cali , Colombia 

1996-1 998 Olympic Computer Cali , Colombia 
Executiie Vice-Precident 
1 In charge of all the organization and development of de company, 

including marketing . 
1 Established the first local whole saler distribution in Cali. 
u Managed 45 employees. 

1998-2000 CPG Inc. Miami,FI, USA 
Sales Magager . . In charge of marketing of computer and computer parts in South 

America. 

2000- Astrocom 
Sales Magager . . In charge of marketing . 

Miami,FI, USA 

1987-1 994 Pontificia Universidad Javeriana Cali, Colombia . INDUSTRIAL ENGINEER 

Procedure for flow and process of time in manufacturing. 

Spanish, Portuguese and English. 



EDUCATION 

Jun 2001-Present 

Jun i983-Dec 1992 

Jan igg2-Dec 1992 

Jun 1992 

Sep 1983-Jul 1987 

Broward Community College , FL 

Universidad autononia de Occidente, COLOh4B:A 

Universi dad del Val1 e, Cali , COLOMBIA 

Congreso Latinoamericano,Ca!i, COLOMBIA 

Colegio San Luis Gonzaga,Cali, COLOMBIA 

PROFESSIONAL EXPERIENCE 

AGO 2000-PRESENT 

FEB lg94-JUL 2000 

JUN 1990 - JAN 1993 

DEC 1989-M~Y 1990 

JAN 1983- NOV 1989 

Astrocom Corp. 
Marketing Manager 

Working Independent 
FINANCIAL CONSULTANT 

Americana de Cambios 
MANAGE,R JUNI o R 

CUDECOM DE OCCIDEhTTE 
INDUSTRIAL ENGINEER 

BANCO DE COLOMBM 
COMERCWL CONSULTANT 

PROFESIONAI, MEMBERSHIPS 

1994-Present Coomeva - La Cooperativa de 10s Profesionales 

LANGUAGES 

SPANISH 
ENGLISH 

HOBBIES - INTEREST 
RAQUET B . ~ L L  
READ IN G 

English 

1ndus:ri a1 51 gineer 

Gerencia d.? Control Total de Calidad 

La Gerencia de alto desempefio 

i3achelo~ in Science Degree 



Astrocom Corp. 
Organizational Chart Projection 

President 

Coinpaiiy 

-------I Persoiial Assist. 
Secretary 

I--- 
I'ersonal Assist. 

7 1-- I I r- 
Recrui tmeiit 

-----I 

I Secretary I 



Astrocom Corp. 
Organizational Chart 3 Years Projection 

Bus. Strategy 

l 
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EXECUTIVE SUMMARY 

INTRODUCTION 

During the year 2000 Astrocom change from analogue to digital VolP technology 

(VocalTec to Cisco). Business went no so well for Astrocom due to the large 

investment over the year 1999. 

Although Astrocom is now better placed than ever to capitalize on the fast- 

growing demand for digital communications from both residential and business 

customers. The changes in technology that are hastening a VolP world are 

transforming the prospects of companies such as Astrocom, even if the financial 

markets are currently cynical about the sector’s ability to deliver. 

As with all technological transformations, that process has not always been easy. 

The strength of this business is in the bundle of services we can offer our 

consumers. This network power allows us to tap a wider range of revenue 

sii-eams. For Vie consumer it means more choice and functionality. 

Astrocom is a company in increasingly good shape to become the VolP 

communications provider of choice within the Latin America Area of Operation. 

The growing demand for such services, at high speeds and on all manner of 

devices, puts Astrocom on target to deliver growth for the next few years and 

bey on d. 

Astrocom have a hi-speed VolP digital network in place. Astrocom capital 

expenditure costs going forward are variable and largely connected to customer 
- - - 
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acquisition. Over Astrocom network can deliver increasing quantities of speed 

and ever-greater amounts of content. Meanwhile, Astrocom has a content 

division that is at the forefront of developing the next generation VolP products, 

which will enhance revenues. Astrocom digital roll-out is now in full swing as 

Astrocom concentrates on executing this business plan. 

Astrocom now has the key ingredients for success in the digital age. Astrocom’s 

goal for 2002 is to deliver to its customers the service and standards they have 

every right to expect and to its shareholders the long-term value that comes from 

being at the forefront of the Internet revolution. 

COMPANY DESCRIPTION 

Astrocom was created on March 1999 and begins its operation on the IOth  of 

August 1999, with a team conformed for 9 individuals in the administration and IT 

support: the president, a general manager, a sales manager, 2 IT Engineers, a 

secretary, 2 customer service operators and a accountant assistant. And 10 

sales employees 

Astrocom installed the platform with the latest Technology at that moment VolP 

(voice over Internet protocol) formed in 1996 by Cisco Systems, VocalTec, 

Dialogic, 3COm, Netspeak and others as a working group of the international 

Multimedia Teleconferencing Consortium (IMTC). 

Voice over IP (VolP), is the technology used to transmit voice conversations over 

a data network using the Internet Protocol. Such data network may be the 

Internet or a corporate Intranet, or managed networks typically used by long and 

local service traditional providers and ISP’s that use VolP. There are several 

potential benefits to moving voice over a data network using Internet Protocol: --- 
q 
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First, You may save money. Second, you may achieve benefits of managing a 

voice and data network as one network. Third, if you have IP phones, moves, 

ads and changes will be easier and cheaper. (IP phones have individual 

numbers, with memories, user profiles and software upgrades are typically 

centrally managed using standard computing systems. So they are more “user 

friendly”). And fourth they key attraction of IP telephony is added and integrated 

new services, including integrated messaging, bandwidth on demand, voice 

mails, the development of “voice portals” on the Web and the much simplified 

setting up, tearing down and transferring of phone calls. 

The initial system use to codified the voice in the internet that was acquired by 

Astrocom was VocalTec, during these 2 years Astrocom has been up dating to 

the most used technology Cisco, and working to improve the amount of 

machines and service, at present having several of these in both, Colombia and 

the USA. 

Astrocom Corp. puts gateways for the termination of the calls in Colombia - 
South America, where the highest concentration of the customers needs is 

becoming the most important market for the Company. 

The first service Astrocom offered to customers was the long distance prepaid 

telephone card, called La Mejor (“the best” - English translation) offering 

telecommunication long distance service Worldwide. Which mainly target was the 

Latin American market. 

By implementing a wide distribution channel, Astrocom went with La Mejor to all 

the places with the most Hispanic population concentration. 



Later on Astrocom found in Peru an interesting market to develop, by making a 

prepaid card called Alo Peru (Hello Peru), this market became the second largest 

in importance for the company, for a while almost the size of the Colombian 

market. 

However Colombia and Peru where interesting markets, Astrocom decided to 

look for new opportunities, El Salvador was a good opportunity and the 

development of a new prepaid telephone card was established to cover this 

market with a card called El Salvador. 

In order to diversify Astrocom portfolio of products and services, was created a 

new card for Peru called La Cusqueiia (name of a region in Peru) and La Msjor 

Colombia (the best Colombia). 

As a new marketing strategy for the diversification of products and as a result of 

the growth of the migration of new Hispanic groups in Miami and the Florida 

areas, Astrocom developed a new pre paid telephone card, called Latinos which 

will be available in the market by the end of October 2001 and in which there is 

not influence of specific country but just the origin of our Hispanic - Latin race. 

Astrocom expects Latinos (Latin’s) to succeed in the market that is not covering 

this group as a generic. 



I N D U STRY AN ALY SIS/SIZE 

TARGET MARKET AND NEED 

Astrocom is in the market of Voice Telecommunications - Pre and Post paid. 

There is a great knowledge of the Latin American Market making it the most 

important target for the company goals and expectations. 

THE OPPORTUNITY 

BUSINESS MQDEL 

COlMPETlTlVE ADVANTAGES 

PRODUCTS AND SERVICES 

COMPETlTlON 

MARKETING AND SALES STRATEGY 

MANAGEMENT 

OPERATIONS 



DEVELOPMENT TIMELINE 

FINANCIAL SUMMARY 

USES OF FUNDS 

EXIT STRATEGY 

DESCRIPTION 

During the year 2000 Astrocom change from analogue to digital VolP technology 

(VocalTec to Cisco). Business went no so well for Astrocom during the year 2000 

due to the large investment over the year 1999. 

Although Astrocom is now better placed than ever to capitalize on the fast- 

growing demand for digital communications from both residential and business 

customers. The changes in technology that are hastening a VolP world are 

transforming the prospects of companies such as Astrocom, even if the financial 

markets are currently cynical about the sector’s ability to deliver. 

As with all technological transformations, that process has not always been easy. 

The strength of this business is in the bundle of services we can offer our 

consumers. This network power allows us to tap a wider range of revenue 

streams. For the consumer it means more choice and functionality. 

Astrocom is a company in increasingly good shape to become the VolP 

communications provider of choice within the Latin America Area of Operation. 

The growing demand for such services, at high speeds and on all manner of 

devices, puts Astrocom on target to deliver growth for the next few years and 

beyond. 



Astrocom have a hi-speed VolP digital network in place. Astrocom capital 

expenditure costs going forward are variable and largely connected to customer 

acquisition. Over Astrocom network can deliver increasing quantities of speed 

and ever-greater amounts of content. Meanwhile, Astrocom has a content 

division that is at the forefront of developing the next generation VolP products, 

which will enhance revenues. Astrocom digital roll-out is now in full swing as 

Astrocom concentrates on executing this business plan. 

Astrocom now has the key ingredients for success in the digitat age. Astrocom’s 

goal for 2002 is to deliver to its customers the service and standards they have 

every right to expect and to its shareholders the long-term value that comes from 

being at the forefront of the Internet revolution. 

Astrocom was created on March 1999 and begins its operation on the 10th of 

August 1999, with a team conformed for 9 individuals in the administration and IT 

support: the president, a general manager, a sales manager, 2 IT Engineers, a 

secretary, 2 customer service operators and a accountant assistant. And 10 

sales employees 

Astrocom installed the platform with the latest Technology at that moment VolP 

(voice over Internet protocol) formed in 1996 by Cisco Systems, VocaiTec, 

Dialogic, 3Com, Netspeak and others as a working group of the International 

Multimedia Teleconferencing Consortium (IMTC). 

Voice over IP (VolP), is the technology used to transmit voice conversations over 

a data network using the Internet Protocol. Such data network may be the 

Internet or a corporate Intranet, or managed networks typically used by long and 

local service traditional providers and ISP’s that use VolP. There are several 
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potential benefits to moving voice over a data network using internet Protocol: 

First, You may save money. Second, you may achieve benefits of managing a 

voice and data network as one network. Third, if you have IP phones, moves, 

ads and changes will be easier and cheaper. (IP phones have individual 

numbers, with memories, user profiles and software upgrades are typically 

centrally managed using standard computing systems. So they are more “user 

friendly”). And fourth they key attraction of IP telephony is added and integrated 

new services, including integrated messaging, bandwidth on demand, voice 

mails, the development of “voice portals” on the Web and the much simplified 

setting up, tearing down and transferring of phone calfs. 

The initial system use to codified the voice in the internet that was acquired by 

Astrocom was VocalTec, during these 2 years Astrocom has been up dating to 

the most used technology Cisco, and working to improve the amount of 

machines and service, at present having several of these in both, Colombia and 

the USA. 

Astrocom Corp. puts gateways for the termination of the calls in Colombia - 
South America, where the highest concentration of the customers needs is 

becoming the most important market for the Company. 

The first service Astrocom offered to customers was the long distance prepaid 

telephone card, called La Mejor (“the best” - English translation) offering 

telecommunication long distance service Worldwide. Which mainly target was the 

Latin American market. 

By implementing a wide distribution channel, Astrocom went with La Mejor to all 

the places with the most Hispanic population concentration. 

:-. 3 4. 



Later on Astrocom found in Peru an interesting market to develop, by making a 

prepaid card called Alo Peru (Hello Peru), this market became the second largest 

in importance for the company, for a while almost the size of the Colombian 

market. 

However Colombia and Peru where interesting markets, Astrocom decided to 

look for new opportunities, El Salvador was a good opportunity and the 

development of a new prepaid telephone card was established to cover this 

market with a card called El Salvador. 

In order to diversify Astrocom portfolio of products and services, was created a 

new card for Peru called La Cusquefia (name of a region in Peru) and La Mejor 

Colombia (the best Colombia). 

As a new marketing strategy for the diversification of products and as a result of 
the growth of the migration of new Hispanic groups in Miami and the Florida 

areas, Astrocom developed a new pre paid telephone card, called Latinos which 

will be available in the market by the end of October 2001 and in which there is 

not influence of specific country but just the origin of our Hispanic - Latin race. 

Astrocom expects Latinos (Latin's) to succeed in the market that is not covering 

this group as a generic. 
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OPPORTUNITY 

BUSINESS MODEL 

REVENUE MODEL 

CURRENT STATUS 

FUTURE GOALS AND OBJECTIVES 

MlSSlOMNBSfON STATEMENT 

1. Termination of calls in Latin America 
2. Prepaid calls 
3. Direct customer, residency and business 
4. Distribution of prepaid calling cards 
5. Telemarketing 
6. Internet access 
7. Termination of Calls in Latin America to other companies in the USA 
8. 10lxxx Line 
9. Direct access from home - 01 1 
10. Prepaid telephone cards 
11. Pre and Post paid calls with pins 
12. Telemarketing 
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NEED 

BENEFITS 

I. To be locat-d in Miami that is an important Latin American center of 
distribution 

2. The location in Miami that entitle Astrocom to have a important internal 
market for the Hispanic population 

3. The technology VOlP that is a new technology and its in the way of 
development allows the company to expand its market due to the 
technology advantage. 

4. Knowledge of the Hispanic market as a key of success 

CURRENT STAGE OF DEVELOPMENT 

Opportunities - Expansion in the worldwide market that have not been exploited 
with high technology VOlP - example - Latin American and Znd -3rd world 
countries. 
Expansion in the Hispanic market in other cities in the USA as are New York and 
Los Angeles 
The use of 1Olxxx line and the direct call access as international carrier 
Wireless communications 

FUTURE PLANS AND DEVELOPMENT 

INTELLECTUAL PROPERTY 

OTHER 
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RAVL 0. SERRANO, JR., EA. 
CERTIFIED PUBLIC ACCOUNTANT 

SUITE 317. THE WHllTAKER BUILDING 
1065 NORTHEAST 125TH STREET 
NORTH MIAMI, FLORIDA 33161 
(305) 893-0763 
(305) 892-601 3 FAX MEMBER OF: 

AMERICAN INSTITUTE OF CERTIFIED PUBLIC ACCOUNTANTS 

FLORIDA INSTITUTE OF CERTIFIED PUBLIC ACCOUNTANTS 

September 2 4 ,  2001 

To The Stockholders of 
Astrocom Corporation 
Miami, Florida 

We have compiled the accompanying Balance Sheet of Astrocom Corporation 
as of December 31, 2000, and the related Statement of Operations, for 
the year then ended, in accordance with Statements on Standards for 
Accounting and Review Services issued by the American Institute of 
Certified Public Accountants. 

A compilation is limited to presenting in the form of financial state- 
ments information that is the representation of management. 
not audited or reviewed the accompanying Financial Statements; and 
accordingly, do not express an opinion or any other form of assurance 
on them. 

We have 

Management has elected to omit substantially all of the disclosures and 
the statement of changes in financial position required by generally 
accepted accounting principles. If the omitted disclosures and state- 
ment of changes in financial position were included in the Financial 
Statements, they might influence the user's conclusions about the 
company's financial position and results of operations. 
these Financial Statements are not designed for those who are not 
informed about suchiyatters. 

Accordingly, 

l ' i  



Astrocom Corporation 
Balance Sheet 

As of December 31, 2000 

READ ACCOUNTANT'S COMPILATION REPORT 

ASSETS 

CURRENT ASSETS 
Cash 
Accounts Receivable 
Other Misc. Receivables 

Total Current Assets 

FIXED ASSETS 
Office Equipment 
Communication Equipment 

Less Accum. Depreciation 
Total 

Net Fixed Assets 

OTHER ASSETS 
Deposits 
Telecomunication Licenses 
Accumulated Amort. 
Total Other Assets 

TOTAL ASSETS 

6.44 
255,782.50 
52,461.37 

$ 308,250.31 

17,768.70 
229,057.30 
246,826.00 
(93,390.00) 

153,436.00 

$ 3,965.00 
27,645.27 

(154.00) 
31,456.27 

$ 493,142.58 

Raul 0. Serrano, Jr., P.A. 
Certified Public Accountant 



Astrocom Corporation 
Balance Sheet 

As of December 31, 2000 

READ ACCOUNTANT’S COMPILATION REPORT 

LIABILITIES 

CURRENT LIABILITIES 
Accounts Payable $ 113,052.35 
Loan Stockholder 6,965.09 
Payroll Taxes Payable 5,910.57 
Sales Tax Payable 124.77 
Advances-Line of Credit 25,220.15 
Due to Credit Card 6,825.73 

Total Current Liabilities $ 158,098.66 

LONG-TERM LIABILITIES 
Due to Investors 484,385.24 

Total Long-Term Liabilities 484,385.24 

TOTAL LIABILITIES 642,483.90 

EQUITY 

EQUITY (DEFICIT) 
Capital Stock $ 100.00 
Paid In Capital 119,900.00 
Retained (Deficit) (172,949.00) 
Net (Loss) (96,392.32) 

TOTAL EQUITY (DEFICIT) $ (149,341.32) 

TOTAL LIABILITIES & EQUITY $ 493,142.58 

Raul 0. Serrano, Jr., P.A. 
Certified Public Accountant 



Astrocom Corporation 
Statement of Operations 

For the twelve months ended December 31, 2000 

READ ACCOUNTANT’S COMPILATION REPORT 

12 Months Ended 
Dec. 31, 2000 Pct 

INCOME 
Sales 

Total Income 

COST OF SALES 
Purchases 

Total Cost of Sales 

Gross Profit 

100.00 
100.00 

$793.465.46 
793,465.46 

627,688.50 79.11 
627,688.50 79.11 

$165,776.96 20.89 

Raul 0. Serrano, Jr., P.A. 
Certified Public Accountant 



Astrocom Corporation 
Statement of Operations 

For the twelve months ended December 31, 2000 

READ ACCOUNTANT'S COMPILATION REPORT 

12 Months Ended 
Dec. 31, 2000 Pct 

OPERATING EXPENSES 
Accounting 
Advertising 
Alarm Service 
Auto Expense 
Amortization 
Bank Charges 
Cali Expenses 
Contract Labor 
Commissions 
Discount Expense 
Depreciation 
Insurance 
Interest 
Licenses & Permits 
Miscellaneous 
Payroll 
Payroll Taxes 
Professional Fees 
Promotions 
Rent 
Repairs t Maintenance 
Telephone 
Travel & Lodging 
Utilities 
Total Operating Expenses 

(Loss) before Other Items 

OTHER INCOME 
Interest Income 
Total Other Income 

Net (Loss) 

$ 3,250.00 
16,039.29 

255.60 
278.40 
154.00 

2 , 946.22 
11,060.58 
25,704.48 
1,032.14 
5,194.85 
60,539.00 
1,795.22 
9,813.93 
2,118.00 
4,419.04 

96 , 965.88 
8,593.56 
2,397.50 

634.45 
11,028.41 

546.00 
11,872.27 

729.58 
2,621.50 

279,989.90 

(114,212.94) 

0.41 
2.02 
0.03 
0.04 
0.02 
0.37 
1.39 
3.24 
0.13 
0.65 
7.63 
0.23 
1.24 
0.27 
0.56 

12.22 
1.08 
0.30 
0.08 
1.39 
0.07 
1.50 
0.09 
0.33 

35.29 

(14.39) 

17,820.62 2.25 
17,820.62 2.25 

$(96,392.32) (12.15) 

Raul 0. Serrano, Jr., P.A. 
Certified Public Accountant 


