
2002 Alternative Local Exchange Carrier (ALEC) Data Request 

Legal company name: 
MCI WorldCom Coiiiniunications, Inc. (TA047) 
MCIinetro Access Traiismissioii Services, LLC (TA005) 
Intermedia Coniinunications Inc. (TA000 1) 

MCI WorldCoiii Network Seivices, Inc. (TA020) 
Metropolitan Fiber Systems of Florida, Inc. (TAO 12) 

FPSC company code (e.g., TX000): 
Contact name & title: Donna McNulty, Associate Counsel 
Telephone number: @50) 422-1254 
Email address: 
do m a .  mcnul t y a, I w co ni . co in 

See above. 

Florida Statute 364.02(2) defines basic local service as follows: 

" B as i c I o c a 1 t e 1 e c o m m u n i c a t i o n s s e rv i c e" me an s voice - grad e, fl at - rate 
residential and single line business local exchange services which provide 
dial tone, local usage necessary to place unlimited calls within a local 
exchange area, dual tone multi-frequency dialing, and access to the 
following: emergency services such as "91 1 ," all locally available 
interexchange companies, directory assistance, operator services, relay 
services, and an alphabetical directory listing. For a local exchange 
company, such terms shall include any extended area service routes, and 
exteiided calling service in existence or ordered by the coinmission on or 
before July I ,  1995. 

1. Are you currently providing residential o r  business service to 
customers in Florida that complies with the above definition of basic 
local service? If yes, continue with Question #l; if no, continue with 
Question #2. 

Response: Yes. 

a. To how many residential customers are you providing basic 
local service in Florida and what are your current rates? 

Response: As of Julie 30, 2002, MCImetro, MCI WorldCoin Conimunications 
and Intermedia Coniniunications provided basic local service to the 
following nuinber of residential customers: 

MCInietro : = 
MCI WorldConi Coiiimuiiications: 
Inter iiiedi a C o iiimun i cat i o n s : I 



NOTE: These numbers reflect a combiiiation of services provided 
with basic local service rather than stand-alone basic local 
service. 

Current Rates: 

Residential R l  Service $19.99 
Residential RA Service $24.99 
Residential RLA Service Zone 1 : $49.99 

Zone 2: $59.99 
Residential RLB Service Zone 1 : $32.99 

Zone 2: $37.99 
Residential RLC Service Zone 1 : $20.99 

Zone 2: $24.99 
Residential RLD Service Zone 1 : $1 8.99 

Zone 2: $22.99 

Monthly Recurring Charge 

b. To how many business customers are you providing basic local 
service in Florida and what are your current rates? 

Response: As of June 3 0, 2002, MCIinetro, MCI WorldCoin Coinniunications 
and Interniedia Communications provided basic local service to the 
followin2 number of business customers: 

MCImetro: 
M C I W or1 d C o in Co n m  uii i c ati o i i  s : 
Intermedia ConiiIiiunications: 

NOTE: These numbers reflect a combination of services provided 
with basic local service rather than stand-alone basic local 
service. 

Current Rates: 
Sinal1 Business: 

Business B 1 : 
Monthly Recurring Charge 
Offering A: $47.99 
Offering B: $58.99 
Offering C: $72.99 
Offering D: $97.99 

Busiiiess B 1 Multiline Service $27.99 
Business Service A $42.99 

The above rates are monthly recurring cliarges applicable to basic 
local service for both MCIinetro and MCI WorldCoin 
Conimunications. These rates do not include any taxes, fees and 
other ap p I i c ab 1 e cli ar g e s , 
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2. Are you currently providing types of local service (business or  
residential) in Florida that you may not meet Florida's statutory 
definition of basic local service? (Examples could include: multi-line 
business users; services with toll o r  usage restrictions; mandatory 900 
blocking; limited amount of local calling included in the monthly 
charge; bundled service offerings; etc.) If yes, continue with question 
#2; if no, skip to Question #3. 

Response: Yes. 

a. Please describe each of the forms of local service you are 
providing to residential customers in Florida, where you are  
offering these services (e.g., in which cities or areas), and 
indicate your current rates. 

Response: 

Residential R 1 Service: Custoiners wlio subscribe to this service will receive one home 
phone line which includes touch tone service. Customers who qualify for Lifeline 
Service Programs are eligible for this service. Uiiliniited local calling is included with 
this service. The followiiig are not included in the monthly line charge: noli-recurring 
charges, operator assistance, directory assistance, directory listing options, Interstate line 
charge, blocking options, taxes, surcharges, custom calling features and per-call charges 
(Le. 900/976, local, intraLATA and long distance). Usage from any other residential 
service offerings cannot be aggregated with this service. IntraLATA calls are not 
included in the monthly R1 charge. Customers wlio have selected MCI WorldCom as 
their primary IntraLATA exchange carrier will be charged the IiitraLATA rates as 
specified in MCI WorldConi Con.liiiuiiicatioiis, Inc. F.P.S.C.Tariff No. 3. 

Monthly Recurring Charge: $19.99 

Residential RA Service: Customers who subscribe to this service will receive one 
home phone line that iiicludes touch-tone service. Customer of Lifeline service as 
described in this tariff are not eligible for enrollment in this service. Custoniers of 
Link Up Service as described in this tariff are eligible for eiirolliiient in this 
service. Unlimited local calling is included with this service. Custoiiiers receive 
a choice between feature grouping A and B that are also included in the iiioiithly 
line charge: Feature Grouping A: Caller ID Name & Number, Call Waiting ID, 3- 
Way Calling Feature Grouping B: Call Return, Call Waiting, 3-Way Calling. 
The following are not included in the monthly line charge: non-recurring charges, 
operator assistance, directory assistance, directory listing options, Interstate line 
charge, blocltiiig options, taxes, surcharges, custoiii calling features not included 
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in feature grouping A or B and per-call surcharges (Le. 900/976, local intraLATA 
and long distance). Usage froin any other residential service offerings cannot be 
aggregated with this service. IntraLATA calls are not included in the nionthly RA 
charge. Custoiners who have selected MCI WorldConi as their primary 
intraLATA exchange carrier will be charged the iiitraLATA rates as specified in 
MCI WorldConi Coim”ications Inc., FL P.S.C. Tariff No. 3 .  

Monthly Recurring Charge: $24.99 

Residential RLA Service: Custoiners who subscribe to this voice service must 1 ) select 
and designate MCInietro as its Local Excliange Carrier (LEC) aiid MCI WorldCoin 
Comiiiunications, Inc. as both its Interexchange Carrier (IXC) for interstate and intrastate 
calling and as its iiitraLATA toll provider for iiitraLATA toll calling and 2) concurrent 
with enrollment in this plan, customers niust also enroll in the compaiiioii residential 
service offered in http://www.nici.com/service and niust subscribe to this service as 
offered in MCI WorldCorn Coiiiiiiunicatioiis, liic., FL PSC No. 3 and MCIinetro FPSC 
Price List No. 2. 

Monthly Recurring Charge: Zone 1: $49.99 
Zone 2: $59.99 

Residential RLB Service: Customers who subscribe to this voice service must 1)  select 
and designate MCIiiietro as its Local Exchange Carrier (LEC) and MCI WorldConl 
Coniniunications, Inc. as both its Interexchange Carrier (IXC) for interstate and intrastate 
calling and as its iiitraLATA toll provider for intraLATA toll calling and 2) concurrent 
with enrollment in this plan, customers mist also enroll in the coinpanion residential 
service offered in http://www.mci,com/service and inust subscribe to this service as 
offered in MCI WorldCom Coniinunications, Inc. FPSC No* 3 aiid MCIinetro FPSC 
Price List No. 2. 

Monthly Recurring Charge: Zone 1: $32.99 
Zone 2: $37.99 

Residential RLC Service: Custoiners who subscribe to this voice service inust 1) select 
and designate MCIinetro as its Local Exchange Carrier (LEC) and MCI WorldConi 
Communications, Inc. as both its Interexchange Carrier (IXC) for interstate and intrastate 
calling and as its intraLATA toll provider for intraLATA toll calling, 2) subscribe to 
Residential RLC Service as described in this tariff, and 3) concurrent with enrollment in 
this plan, customers inust also enroll in the coinpanion residential service offered in 
htt~~://www.nici.cotn/service and in MCI WoddCoin Coiiiiiiunicatioizs, Inc. FPSC No. 3. 

Moiithly Recurring Charge: Zone I :  $20.99 
Zone 2: $24.99 

Residential RLD Service: Custoiners who subscribe to this voice service will receive one 
honie phone line that iiicludes touch-tone service. Custoiners of Lifeline service as 
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described in this tariff are eligible for enrollilnent in this service. Customers inust contact 
a Company representative to enroll in this service; this service is only available to i) 
custoniers previously enrolled in Residential RLA, Residential RLB, or Residential RLC 
service under this tariff who discoiiiiect their long distance and iiitraLATA service under 
hltp:llw~~w.nici.coii~/service and MCI WorldCoin Coii~iiiunicatioiis, Inc. FPSC No. 3 or 
ii) new or existing customers of Lifeline or Link Up Service as described in this tariff. 
Unlimited local calling is iiicluded with this service. 

Monthly Recurring Charge: Zone 1: $18.99 
Zone 2: 22.99 

Residential Services listed above are available only to customers in BellSouth Zone 1 
Wire Centers. BellSouth Zone 1 wire centers, as listed in APPENDIX B of ORDER NO. 
PSC-0 1 - 1 18 1 -FOF-TP from DOCKET NO. 990649-TP, are provided below. 

BCRTFLBT 
BCRTFLMA 
CCBHFLMA 
DYBHFLFN 
FTLDFLCR 
FTLDFLCY 
FTLDFLMR 
FTLDFLOA 

FTLDFLSG 
FTLDFLSU 
HLWDFLHA 
HLWDFLMA 
JCVLFLCL 
JCVLFLIA 
JCVLFLJT 
JCVLFLSM 

KY WSFLMA 
MIAMFLAE 
MIAMFLAL 
MIAMFLAP 
MIAMFLBA 
MIAMFLBC 
MIAMFLBR 
MIAMFLDB 

MIAMFLFL MIAMFLWM 
MIAMFLGR MNDRFLAV 
MIAMFLIC NDADFLAC 
MIAMFLKE NDADFLOL 
MIAMFLME NKLRFLMA 
MIAMFLNM ORLDFLMA 
MIAMFLPB WPBHFLAN 
MIAMFLPL 

b. Please describe each of the forms of local service you are 
providing to business customers in Florida, where you are 
offering these services (e.g., in which cities or areas), and 
indicate your current standard rates. 

Response: 

Business B 1 : Business B 1 is an outbound and inbound Dial 1 service 
available to siiiali business custoiners. Customers may select one offering 
as described below. Customers who subscribe to this service iiiust 1) 
select and designate MCIinetro as its Local Exchange Carrier (LEC) and 
MCI WorldCoin as both its Interexcliange Carrier (IXC) for interstate and 
intrastate calling and as its intraLATA toll provider for iiitraLATA toll 
calling and 2) concurrent with eiirollment in this plan, customers must also 
enroll in the coinpanion service offered in h t tp : / /w . i i i c i  .codservice 
and must subscribe to this service as offered in MCI WorldCom 
Coiiiiiiunicatiors, Inc., FL PSC No. 3. 

Monthly Recurring Charge: Offering A: $47.99 
Offering B: $58.99 
Offering C: $72.99 
Offering D: $97.99 
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Business B 1 Multiline Service: Business B 1 Multiline Service is available 
to Sinall Business customers who eiu-oll in Business Bl  Service as 
described in this tariff and who have an additional line or lines on their 
account. Custoniers who subscribe to this service must 1) select and 
designate MCIinetro as its Local Excliaiige Carrier (LEC) and MCI 
WorldCoin Coinniuiiications, Iiic. as both its Iiiterexchange Carrier (IXC) 
for interstate and intrastate calling and as its intraLATA toll provider for 
iiitraLATA toll calling and 2) concurrent with enrollment in this plan, 
customers iiiust also eiiroll in tlie coiiipanioii service offered in 
http://.Lvww.mci.coni/seuvice aiid must subscribe to Business B I service as 
offered in MCI WorldConi Coinniunications, Iiic., FL PSC No. 3. A 
monthly recurring charge will apply to this service. This charge is 
ideiitical to and shall not be in addition to any monthIy recurring charge 
applicable to coiiipaiiioii interstate or intrastate long distance service. 

Monthly Recurring Charge: $27.99 

Business Service A: Customers must contact a Company representative to 
enroll in this service; this service is only available to custoniers previously 
enrolled in Busiiiess B 1 service under this tariff who disconnect their long 
distance aiid intraLATA service under littM://www.inci.coiii/vervice and 
MCI WorldCoin Communications, Iiic., FL PSC No. 3. For a monthly 
recurring charge as specified in this tariff, Customers will receive 
unliinited local usage. 

Monthly Recurring Charge: $42.99 

Service availability on the above Sniall Business Services is available in 
Zones 1 and 2 as adopted by tlie Florida Public Service Commission. 

3. Do you actively market your local services to Florida residential 
customers? 

Response: Yes. 

a. 
b. 

If not, please explain why. 
If so, in what geographic areas? 

Response: In  BellSouth’s Zones 1 and 2. 

C. 

applicable. 
If so, what types of marketing do you use? Please check ail that are 

Newspaper 
Radio 
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X TV - 
Direct Mail 

__. X Telemarketing 
Email 

X Website - 
Other (please specify) 

d. If available, please provide marketing brochures or  
comparable materials. 

Response: See Attachment 1 for an example of one of the marketing brochures 
used iii Florida. 

4. Does your company offer xDSL? If so, please indicate, by exchange, 
the number of xDSL lines your company provides and explain how 
your company’s various service offerings are  priced. 

Response: This iiiforniation will be provided in a supplemental response when it 
is available. 

5. Are you offering or  providing voice over DSL (VoDSL) service? If so, 
in what exchanges and respective wire centers and at  what price(s)? 
Is your service local, long distance, or  both? 

Response: This information will be provided in a suppleineiital response when it 
is available. 

6. Please describe the method(s) you are using to provide telephone 
services (e.g., resale, interconnection, unbundled network elements, 
facility- b as ed, etc.). 

Response: 

MCI WorldConi Coinniuiiications, Inc. offers telephone services via resale, 
intercoimection, unbundled network elements, and its own facilities. 

MCInietro currently provides telecoininuiiicatioiis services via 
interconnection, unbuiidled network elements, and its own facilities. 

a. Please indicate, by exchange and respective wire center, the 
number of incumbent local exchange carrier (ILEC) access 
lines you are reselling to residential customers. 

Response: None. 
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b. Please indicate, by exchange and respective wire center, the 
number of ILEC access lines you are reselling to business 
customers. 

Response: None for MCI WorldConi Coiiiniunications, Inc. and MCIinetro 
Access Traiisrnissioii Services, LLC. For Interniedia Coininuiiciations 
Inc., the iiiost recent inforiiiation in this format (Nov., 200 1) indicates the 
following nuinber of resold ILEC lilies: = 
C, Please indicate, by exchange and respective wire center, the 

types of unbundled network elements, if any, you are obtaining 
from the ILEC. 

Response: The Company has obtained unbundled loops aiid unbundled 
transport (in some instances these are combined - EELS) from the 
iiicunibent LEC. (This information is unavailable by exchange.) See 
response under Item G(e) regarding UNE-P information. 

d. Please indicate, by exchange and respective wire center, the 
number of unbundled local loops, by type, if any, you are  
obtaining from the incumbent ILEC. 

Response: 
MCImetro: (unable to break out by exchange). 
MCI WorldCorn 
In t e rin edi a Coin in uni c at io ns : 

(unable to break out by exchange) 

e. Please indicate, by exchange and respective wire center, the 
number of access lines you are  serving through UNE loop 
combinations, such as the UNE Platform. 

Response: 
M C h i e  tr o : S e e Attach me 11 t 2 (co 11 fi den t i a1 ) 
MCI WorldCoin Coiiiniunications. None. 
Interinedia Coiiinirriiicatioiis: None. 

f. Please indicate the types of facilities deployed by your 
company in Florida to provide local telephone services, and 
indicate where these facilities are deployed. 

Res p o n s e : W o 1.1 d C o in  11 as I oca 1 s w it che s aiid net works in the Jack so iiv i 1 1 e, 
Miami, Orlando, Tainpa and Poinpaiio Beach niarkets. 
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g* If known, please indicate the number of access lines 
exchange, separately for residential and business customers, 
provisioned solely over company-owned facilities. 

Resnonse: 
1 

M C I W or1 dC om C oiniiiuiii cat i o lis : 

I nt e m e  di a C o 111 ni u ni c at i oils : appro x i ni ate 1 y 
(Note: Not able to breakout by exchange, and these iiuiiibers pertain to business 
only.) 

h. Please indicate, by exchange, the number of business access 
lines you serve that are provided to Internet service providers. 

Res p o n s e : Ne it her or 
Interniedia Communicatioiis keeps records in the normal course of 
business of the iiuinber of business access lines that are provided to 
specific types of local custoiiiers, such as internet service providers 
or voicemail service providers. 

M C hi et r 0, M C I W o r 1 d C o ni C o miii un i c at i oils, 

1. Please indicate, by exchange, the number of business lines you 
serve that are provided to voicemail service providers. 

Response: Neither MCIinetro, MCI WorldCom Communications, or 
Intermedia Coiiiiiiuiiications keeps records in the normal course of 
business of the number of business access lines that are provided to 
specific types of local custoiners, such as iiiteriiet service providers 
or voiceiiiail service providers. 

7. Referring back to your responses to question number 6, please 
provide by subpart (e.g., 6(g)), where applicable, the number of 
voicegrade equivalent lines that you are providing (e.g., 1 DSI should 
be considered equivalent to 24 voicegrade lines). 

Response: See response to Item 6. 

8. a. Please indicate the number and location of switches you have 
located in Florida (if any) used to provide services to customers in 
Florida, identify whether they are circuit o r  packet switches, and 
identify the manufacturer. 

Response: All switches below are circuit switches. 
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b. Please indicate the projected number and location of circuit 
and packet switches that you expect to locate in Florida within 
the next five years. 

Response: Based 011 current market coiiditions aiid given the company 's 
response to Item 22, it is preiiiature to project the number and location of 
circuit and packet switches expected to be located in Florida within the 
next five years. 

C. If applicable, please indicate if and where you have deployed 
transport facilities, and describe the technology(ies) deployed. 

Response: Worldcoin has deployed local traiisport facilities in the Orlando, Miami 
aiid Tampa markets. These facilites are SONET based fiber optic transinissioii 
systems wit11 transmission rates up to =. 

9. a. For each exchange where you are providing any form of 
residential local telephone service, please identify by exchange 
(a list of exchanges is attached) and respective wire center, the 
number of residential access lines served as of June 30, 2002. 
(See example below) 

Response: See response to Itein 6(e) (Confideiitial Attachment). 

b. For each exchange where you are providing any form of 
business local telephone service, please identify by exchange 
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and respective wire center, the number of business access lines 
served as of June 30,2002. (See example below) 

Examples (numbers for+ illustru f ive purposes only) 

Miunzi Exchange - Mianzi Beach 
Business Access Lines: nun-resold - I O ,  702; resold - 2,210; f o t d  12,912 
Residential Access Lines: non-resold - 15,467; resold - 1, 422; lotal I6,8K89 

Miami Exchunge - Miami Meti-o 
Business Access Lines: non-resold - I S ,  702; resold - 5, 21 0; total 20,912 
Rebyidentic// Access Lines: non-resold - 15,467; resold - 10,222; total 24,573 

Tampa East Exchange - Brundop? 
Business Access Lines: non-resold - 13,650; resold- 5, I45; told; 18,795 
Residenlial Access Lines: non-resold - 14,252; resold - 10,321; totul: 24,s 73 

Cleur w at e r Exc hunge - Cl e cirwd e r 
Business Access Lines: nun-resold - 10,650; resold - 2,145; total; 12,795 
Residentiul Acce,s,s Lines: non-resold - 12,252; resold - $32 I I. lolal: I6,5 73 

Response: See Attachnieiit 3 (Confidential) 

10. For billing and accounting purposes, do you differentiate between residential 
and business customers? 

Response: Yes, for billing. 

11. Have you experienced any significant barriers in entering Florida’s local 
exchange markets? Please list and describe any obstacles or barriers 
encountered. 

Response: The high price of unbundled network elements (UNEs), which ALECs 
lease from the ILEC to provide coiiipetitive local services, is the most significant 
barrier to widespread local residential entry in Florida. The pricing of UNEs is 
critical to aiiy ALEC’s decision to enter the iiiarltet. The best method of 
providing widespread resideiitial local service is by a combination of UNEs or the 
UNE platform (WE-P). It is esseizticcl that the UNE rates be reduced and set 
using the total element long run incremental cost (TELRIC) standard, as required 
by the FCC. 

The Commission issued ai1 order setting the rates for UNEs and requested 
fkther study of certain inputs that create UNE prices (Order No. PSC-01-1181- 
FOF-TP, issued on May 25, 2001 ; Order on Reconsideration, PSC-0 1-205 1 -FOF- 
TP, issued October 18, 2001). Although the Coniniissioii took a sinall positive 



step in setting wholesale rates, it did not take the necessary and prudent steps to 
foster widespread local residential competition. Specifically, average loop rates, 
feature charges and daily usage file charges need to be sigiiificaiitly reduced. 
DSL wholesale pricing needs to be examined to ensure that it will produce 
competition as well. It has been well-over one year since the Commissioii set 
rates on a generic basis for BellSouth and requested further study, but the 
Commission is not expected to vote on final rates in the BellSouth docket until 
September 6, 2002. 

As the FCCA’s rebuttal testimony in Docket No. 960786-TL points out, 
BellSouth’s UNE rates preclude UNE-based competition in Florida. In fact, not 
even BellSouth could profitably offer local service if required to lease UNEs at 
the rates it charges competitors. 

Although MCI has entered the Florida local market in BellSouth’s Zones 1 
aiid 2, when the Coinniission sets economically viable UNE rates, MCI is 
conmitted to expanding our Neighborhood offering. Florida is the only state to 
have two price points for the Neighborhood, and this is because of the high UNE 
rates in Florida. WorldCoin wants 10 provide more competitive services; 
however, the current wholesale pricing in this state precludes the offering of such 
services. It is imperative for the Conmission to significantly reduce wholesale 
UNE rates like other states have done such as California, Illinois, Michigan, and 
New York. 

The Commission made the right call in deciding to proceed with a 
thorough and probing test of BellSouth’s operations support systems (OSS). 
Under staffs direction, KPMG uncovered problems, unniaslting BellSouth’s 
claims that its OSS, change control process a id  perforniance metrics provided 
ALECs with a level playing field. Some of the OSS testing issues are especially 
critical to Worl dConi : change inanageinent , provisioning accuracy, aiid 
perforniance nietrics validity. Essentially, WorldCoin submits there are three 
steps the Commission should take iii response to KPMG’s h a 1  report: 1) require 
BellSouth to prepare and implement corrective action plans for the test criteria 
found not satisfied; 2) ensure that BellSouth corrects any flaws that KPMG finds 
with BellSouth’s performance measurement system; and 3) suspend its 
consideration of BellSouth’s 271 petition until the first two steps have been 
completed. (See WorldCom’s comments, filed July 24, 2002 in Docket No. 
960786B). 

Previously it has taken the Coiiiinissioii about one year to resolve 
complaints arising from interconnection agreements. The Coniniissioii has 
developed a procedure to resolve such complaints in less than 100 days provided 
that the complaints meet certain criteria. (See Chairniaii Jacobs menioraiidum, 
dated June 19, 200 1). WorldConi commends the Coinmission for developing 
such a procedure. Quick resolution of coinplaints is essential for ALECs entering 
the local iiiarket. This new procedure should reduce the amount of time needed 
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for the Coiiiiiiissioii to resolve specific complaints. WorldCom would encourage 
the Coiniiiissioii to allow use of this expedited procedure in as many dockets as 
possible to eiicourage timely resolution of complaints. 

Two other important barriers must be addressed. The first is the recent 
pro-competitive decisions niade by the Coinrnissioii in the FDN and Supra 
arbitration dockets. The Coinmission was correct lo order BellSouth to slop the 
discriminatory and anti-competitive practice of preventing coiisuiners a choice for 
their local voice service when they select BellSouth’s FastAccess DSL service. 
The Conimission should immediately ensure this policy applies to all ALECs and 
grant the FCCA’s petition requesting that this anti-consunier practice end. 

Second, the Coinmission has the ability and right under state law to 
determine which UNEs the ILEC must offer in this state. The Commission must 
ensure that no UNEs are eliiniiiated from the unbundled requirements of the 
ILECs. Maintaining this list in Florida is essential to maintaining and expanding 
local competition. Moreover, the Commission lias the authority to add to the list. 
The key element for W E - P ,  which is the essential for widespread local 
residential entry, is switching. This Commission should end and all restrictions on 
the use of switching in Florida, wliich would ensure the continued success of 
ALECs. Moreover, the Coinmission should eliminate any restrictions on EELS 
because such restrictions hinder local coinpetition in Florida. 

12, Have you experienced any difficulties involving any agreements you may 
have with incumbent LECs? If so, please describe any significant problems 
encountered. 

Response: Yes. The Commission must understand that “negotiating” with the 
ILECs is not a nornial business relationship. The ILECs have had decades 
of being permitted by law to be the monopoly provider in the market and 
thus have many advantages over the new entrants, the ALECs. The ILECs 
need nothing fi*om the ALECs, thus putting the ALECs in a decidedly 
strong disadvantage at the bargaining table. Indeed, it is extremely 
difficult to negotiate in arbitrations, for example, when one entity lias all 
the cards, (See WorldCom arbitration, which had well over 100 
unresolved is sues) . 

Moreover, change of law provisions, which should incorporated 
into the interconnection agreement, take too long to ainend into the 
iiitercoillzection agreements. For exaniple, BellSouth lias not been 
cooperative in amending WorldCom’s interconnection agreement to 
reflect the U S .  Supreme Court’s recent opiiiioii on “currently combines” - 
a task that should be relatively simple. 
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The Commission must iiialce soine difficult decisions if it wants a 
robust, competitive marketplace, and it iiiust inake those d i fkul t  
decisions now. Continuing to ask the parties to negotiate only harms the 
ALECs and favors the ILECs. The Coininissioii must set a pro- 
conipetitive agenda and niake the tough decisions. 

13. Please describe your long-term (5  years) business strategy, including whether 
you intend to change your method of provisioning (e+, from resale/mixed to 
all UNEs to facilities-based). 

Response: Provisioning in the future will be affected by changes in the 
marketplace, and the ILECs’ level of cooperation (in particular change 
nianagenient process) as the ALECs enter the local inarltet on a 
widespread basis. 

14. Have you been assigned your own NXX codes? If yes, how many codes have 
you been assigned? For each code that you have been assigned as of June 30, 
2002, please indicate how many numbers have been assigned and how many 
of those numbers have active status. If you have been assigned NXX codes, 
please identify where they have been homed for rating and routing purposes. 

Response: See Attachiiient 4 (Confidential). 

15. a. At any time during the last 12 months have you provided local 
telephone services in Florida and then withdrawn a service? If yes, 
please identify the sewice(s), prices, and exchange, and discuss the 
reasons for this decision. 

Response: No. 

b. During the last 12 months have you expanded your service offerings 
in Florida? If so, please list the new offerings, if they are residence o r  
business (or both), their prices and the exchanges where you have 
offered the services. 

Response: 

Residential: Residential Rl  Service 
Residential RA Service 
Residential RLA Service 

Residential RLB Service 

Residential RLC Service 

Monthly Recurring Charge 
$19.99 
$24.99 
Zone 1: $49.99 
Zone 2: $59.99 
Zone 1: $32.99 
Zone 2: $37.99 
Zone 1: $20.99 
Zone 2: $24.99 
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Residential RLD Service Zone I :  $18.99 
Zoiie 2: $22.99 

Service Availability (Residential): 
Services listed above are available only to customers iii BellSouth Zone 1 
Wire Centers. BellSouth Zone 1 wire centers, as listed in APPENDIX B of 
ORDER NO. PSC-01-118 1 -FOF-TP from DOCKET NO. 990649-TP7 are 
provided below. 

BCRTFLBT 
BCRTFLMA 
CCBHFLMA 
DYBHFLFN 
FTLDFLCR 
FTLDFLCY 
FTLDFLMR 
FTLDFLOA 

FTLDFLSG 
FTLDFLSU 
HLWDFLHA 
HLWDFLMA 
JCVLFLCL 
JCVLFLIA 
JCVLFLJT 
JCVLFLSM 

Sniall Business: Business B l  

ICY W S FLM A 
MIAMFLAE 
MIAMFLAL 
MIAMFLAP 
MIAMFLBA 
MIAMFLBC 
MIAMFLBR 
MIAMFLDB 

MIAMFLFL MIAMFLWM 
MIAMFLGR MNDRFLAV 
MIAMFLIC NDADFLAC 
MIAMFLKE NDADFLOL 
MIAMFLME NKLRFLMA 
MIAMFLNM ORLDFLMA 
MIAMFLPB WPBHFLAN 
MIAMFLPL 

Monthly Recurring Charge 
Offering A: $47.99 
Offering B: $58.99 
Offering C: $72.99 
Offering D: $97.99 

Business B 1 Multiline Service $27.99 
Business Service A $42.99 

Service availability on the above Small Business Services is available in Zones 1 and 2 as 
adopted by the Florida Public Service Commission. 

16, a. Please list your primary line of business (for example, entertainment, 
cable television, private line/special access, interexchange service, 
local service, cellular service, paging service, electric service, 
municipality, etc.). 

Response: 

MCImetro, MCI WorldConi Coinmunicatioiis, and Intermedia Coininunicatioiis 
are subsidiaries of WorldCoin, Inc. WorldCom, Inc., through its inany 
subsidiaries, is one of the largest telecorninuiiications companies in the United 
States, serving local, long distance, and Internet customers domestically and 
internationally. The products and services provided by the Company iiiclude 
switched and dedicated long distaiice and local products, dedicated and dial-up 
Internet access, wireless services, 800 services, calling cards, private lines, 
broadband data services, debit cards, conference calling, messaging and mobility 
services, advanced billing systems, enhanced fax and data connections, high 
speed data coiniiiuiiications, facilities inanagenient, local access to long distance 
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companies, local access ATM-based backbone service, Web server hosting and 
integration services, dial-up networking services and iiitercoiinectioii to ISPs. 

b. If you are involved in providing cable television in Florida, do you 
offer any package plans combining cable television and local 
telephone services? If so, please indicate where such packages are 
being offered, and whether they are provided through your cotnpany 
itself, o r  an affiliate, o r  a business partner. 

Response: N/A 

C. If you or  an affiliate provides long distance telephone service in 
Florida, do you offer any package plans combining long distance and 
local telephone services? If so, please describe any such plans, their 
terms and conditions, and when you began offering the plans. Is 
subscribing to both local telephone and long distance a condition of 
providing service? 

Response: Yes, see respoiises for 2(a). 

The followiiig services became effective November 16, 200 1 : 
Residential RI Service 
Residential FL4 Service 

The following services became effective April 16, 2002: 
Residential RLA Service 
Residential RLB Service 
Residential RLC Service 
Residential RLD Service 
Busiiiess B1 
Business B 1 Multiline Service 
Business Service A 

17. Please provide any additional comments or information you believe will 
assist staff in evaluating and reporting on the development of local exchange 
competition in Florida. In particular, we are seeking comment on any major 
obstacles that you believe may be impeding the growth of local competition in 
the state and any suggestions you may have on how to remove such obstacles. 
We are also seeking comment on alternative methods to evaluate the level of 
competition in Florida (e.g., use of the E911 databases, etc.) as well as 
comments or  information on intermodal local competition (e.g., wireless, 
cable telephony). 
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Response: The Florida Public Service Conimission should act quickly to reiiiove the 
barriers to local entry identified in previous responses. The most critical issue at 
this time is that the prices for UNEs need to be reduced and TELRIC-based to 
foster widespread local residential entry as discussed previously. It is important 
that the Conimission and Legislature support policies tliat promote local 
competition, prevent anti-competitive behavior and discriminatory pricing, and to 
refrain from imposing unnecessary regulatory requirements on ALECs. Once 
those barriers have been removed, the state of Florida should begin to see 
si g iii fi cant 1 o c a1 en try. 

This Coininissioii should be coiiceriied about the remonopolization of 
telecoiiiinuiiicatioiis services. The collapse of the ALEC market is pervasive, 
covering all business strategies, experience levels and technologies. 

The Commission should use other inethods of ineasuring levels of 
competition for a more accurate depiction of the market. The Cominission should 
take into account levels of facilities-based competition based on the number of 
interconnection trunks and their usage, adjusted to reiiiove unique cliaracteristics 
of ALECs’ ISP custoniers, updating UNE and resale data, and including all of the 
ILEC’s lines. 

Further, the Commission should tell the FCC and Joint Board to adopt the 
“Connection Plan” offered by the Coalition for Sustainable Universal Service 
(members are Ad Hoc Telecommunications Committee, AT&T, e-TUG, Level 3 
and WorldConi). The current methodology is flawed and unworkable. The 
Coiinection Plan proposes to ensure that the Federal USF f h d  would continue, 
and the Connection Plan should help Florida ratepayers. 

18. If your company filed a Form 477 with the Federal Communications 
Commission in March 2002, please enclose a copy of the completed Form 477 
with your response to this data request. 

Response: See Attachment 5 (Confidential). 

19. Please provide a copy of the most up-to-date information that your company 
has provided to Wall Street analysts for the period July 1,2001 through June 
30,2002 that discusses the number of access lines you provide as an ALEC in 
Florida. If the numbers differ from what you are reporting to the Florida 
Public Service Commission, please explain the differences. 

Response: Upon information and belief, WorldCoin currently does not provide 
the number of local access lines by state to Wall Street analysts. 

20. For the year ending December 31, 2001, please identify your total revenue 
from local service, broken out by business and residence. 
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Response: Total intrastate revenue: 
M C I me t ro resident i a1 : 
M C I me t r o bus i ness : 
M C I W or 1 d C o m C o ni mu n i c at i o ns res i de 11 ti a1 : 
M C I W or1 dC o ni C o in mun kat i o 11s business : 
Interiiiedia Conimunications residential: 
Intermedia Communications business: 

21, As of December 31, 2001, how much money (in thousands of dollars) have 
you invested in your network? 

Response : 
MCImetro: 
Intermedia Cornniunications: 
M C I Coin in uiii cat i o ii s : 

(Note - money denoted in actual dollars rather than thousands of dollars) 

22. Has your company filed either Chapter 7 or Chapter 11 bankruptcy in the 
past, are you currently operating under Chapter 7 or Chapter 11 protection, 
or do you anticipate possibly filing for Chapter 7 or Chapter 11 bankruptcy? 
If so, please provide relevant dates and details about the filing, including 
which chapter. 

Response: Yes. WorldConi, Inc. filed a voluntary petition under Chapter 11 in 
the United States Baiilcruptcy Court on July 2 1, 2002. Docunieiits 
regarding WorldCoiii’ s petition can be found at 
www . c 1 aw fo r w 01: 1 dc om. coin. 

1s 
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welcome to The Neighborhood 

prepared exclusively 
for the home of: 
J.D. SMITH 
June 22,2002 

@ Ngghborhood buil t  by mci 



welcome 

Welcome to the Neighborhood 

Welcome to a place where you're free to speak your mind, 
your hopes, your fears, or to listen in absolute silence for a 
word that will change your life. Here, time and distance don't 
matter, what you say does. 

The Neighborhood gives you everything you need to change 
the way you communicate. And h s  personalized Guide 
explains it. 

What's Included in This Guide 

Your Telephone Nurnber(s) 

Your Calling Plan, Features and Services 

How to Use Your Cdling Features 

Your Rights aid Responsibilities as a Customer 

,:% ,. . we recommend you look through this guide and keep it handy for future 
;' .,; reference. If you have any questions or you would like to make any changes to 
!; > a .  your account, please call 1-888-624-5622 or find us online at 
E;: www.mci.com/smice. 
. -  

:e. , F;. 
f' 

g: 
" ' 

." 

9ase call 1-888624-5622 
I 



. .  ': 
'. 

e are complete details on the services and 
Lures you have ordered, 

ng Plan Selected 
Rates 

Additional Services 
I 

an easy and conwien t way to stay in 
touch when traveling in the U.S. or overseas. i 

eighborhood Standard $24.99 per month 
cludes unlimited I d  calling. PLUS, you hax 
lighbor-to-Neighbor calling! 

900/976 Blocking 

Rates 

354 per minute 
754 surcharge per call 

Monthly 
Charge 

Ilk - 
ighborhd  plan includes unlimited local and Neighbor-toNeighbor Calling, both ofwhich are intended for residential 
e only An additional monthly fee may be m z s e d  for Intemet or data use If it E determmed hat usage is not 
with residential voice services, MCI rem the right to adjust acwtomr's servioe upon appropriate astomer 
n. You must m a i n  a Neighborhood local and long distance mtmr to qualify lor Neighbor-to-Neighbor calling For 
te informatian or any other questions, please call our Local Customer S e r v i ~  profmianals at 1-888-624-5622 
z k s  are available 7100 am to 10.00 p m. (EST), Monday through Smrday 

Directory Listing Description 

Neighborhcod, you automaticdy get Neighbor-to-NelpChtr calling that allm you to call ; 
er MCI residential Id custMner from home, anywhere io the US., at no extra charge. You can , 

m n e  across the country just as if they were next door, without watching the clock. h you 
m f d o m ,  spread the word and share it with the people you talk to tk most They can d l  

24-56622 or visit w . ' I h e N e i $ b ~ d . m m  for more idmation. 

'our State-toState Long Distance 
1 a minute all day Sunday. 35$ a minute Monday 
irou& Saturday from 7:00 a.m. to 659 p.m. and 
34 a minute all other tjm. A $6 monthly 
linimum applies. 

'our International Calling Service $2.00 per month Local Number Portabihty 
w r a ~  to each country you call from home. Your 
an also gives you the same low rates when making 
temational card calk from the US. or overseas back 
the US. 

Monthly charge: nk 

. Netwprk Access Charge (primary line)* 
Net~mrkAccess Surcharge (each additional line) : .  

mal perminute charge may apply to inkmational calk to wirelm &vim in certain countries Charges VW by W I U I ~ ~  

d h  harp by amtry can be found at Jvww.mMtema . t iond  Rates exclude Uninrsd Service Fee. uces You Selected . I  

. .  L _  

' .,.- '976 Btocb'.rg,;;dr<:?.- -.' . 

%, 540,5!9,9lO fn NYC, 920 in Long Island and fm IATA Y ouQp' w+ 
__, d.W - . .  



a c t  function of each feature m y  vary slightly by area. Your Rights and Responsibilities As A Customer 
TERMS OF SERVICE 

I. Temiination 
11. Billing 
111. Special Services (Lifeline, Link-Up, Deaf and Disabled and Tele Relay SeniceiTTYA'llD) 
N Payment Deferral Plans 
V. Inside Wire Service 

f you have any  questions after reviewing this information, please contact your MCI Customer Service Representative 
by calling 1488624-5622, 

1. TERMINATION / RE-ESTABLISHMENT OF SERVICE 
MCI may suspendlterminate residential service for: 

- Fdlure to pay past due clixges 
- FaiIurc or rcfraal to provide the conipany with a deposit in acmdana with MCI's tuIff 
- Unreasonable refusal to permit xmss  to lelephone equipment or facililies 
-Violation of slate regulations governing telecommunication services or MCI's tariff 
-Failure to comply with municipal ordinanm or other laws pertaining to telephone service 

Notice of Shutoff of Service 
MCI will not shut off service unless written notice is sent to the customer at least five (5) wrking days before the date 
of the proposed shutoff. If direct contact was not previously made with the customeL MCI will make a good faith 
effort to cantact the customer at least hvo (2) working d a F  before the proposed disconnection. A notice of shutoff will 
not be sent before the time an account becomes delinquent. A notice of shutoff of senice will not be issued if a 

. customer has a pending formal complaint conceming the charges upon which h e  notice is based, and if ail 
undisputed charges have been paid. 

MCI may discontinue service without notice if: . 

- Use of service proves phpically harmful to the MCI senice delivery system 
- The equipment fumished and owned by the utility has been tampered with . 

MCI will postpone discontinuance of telephone service to a residential customer for thirty (30) days from the date of 
, certification by a physician, county board of hedth, hospital, or clinic identifying the illnes and staling that 
. discontinuance of service during the next thirty (30) days will aggravate an existing medical condition or create a 
' medical emergency for the customer or a permanent resident in the customer's household. Certification may be 

renewed by the customer for one additional month by providing to MCI another certificate covering an additional 
1.- thirty (30) day time period. Failure to renew the certificate shall entitle MCI to initjate discontinuance procedures. 

1- 'Initial certification may be by telephone if written certification is forwarded within ten (10) days. 

. Re-establidrment of Service 
ted, reestablishment of service will be treated as a nw order for servioe and could take 

k t h e r  information regarding termination and re-establishment of service please call 1-888624-5622. 

Questions? Please call 1-88&824-5622 



, 
.-

 

e % 3 

--
 e
 

3
 k 

I' 
P

 

4
 



, 

Additional charges may apply. Prices subject to change. Please consult MQ's tariITs filed with the 
Public Utility Commission of your stile for complete pricing information. 

The Federal Communications Commission (FCC) requires MCI to provide customer billing name 
and address to Telecomiunlcations Senice Providers and their authorized billing agents. This 
information is €or billing and collection purposes ONLY when you make Lhird party or collect 
calls on another lonR distance carrier's network. I f  you choose, MQ can wlthhold this 
infomalion; however, we would then have to block those type of dls previously mentioned. To 
stop disclosure of your billing name and address, please contact our customer semice 
deparunent at 1-800-999-4400. If we do not hear fmm you, this information will be released. 

Local Service provided by biCIMetro Access Transmission Services, LLC, 
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6~9,2,LGZ,119824,000016,000031,0622,SA043065,FL 
J . D .  SMITH 
123 MAIN STREET 
D E W ,  FL 32724-1517 

Nehhborhood 

s dl in The Neghborhood 

V built by mcisM 

Welcome to The Neighborhood 

elcome to a revolutionary new plxe where you c m  finally speak to the people you want, x often as you writ. ~ t ' s  
me to close the dishvice between you and the people you wait to call. 
I The Neighborhtxd, you automatically get Nei,ghhor-t+Neighbor calling that allom you to call an! other 
CI residential local customer, anywhere iii the US., for no additional charge. Now you can talk to someone ;moss 
e country just 3s tf they were next dtm, whoid watching the c h k  It's all part of the savings md senice I 4 
q$borhood Standmi. As you enjoy this new freedom, spread the word and s h e  it wth die people yoti t d k  to 
at. 
F course there's more to The Neighborhood than unlimited Iced and Neighbor-to-Neighbor calling ;md 
at's why we've enclosed The Neighborhood Guide. The Guide will explan your calling plan, calling 
atures, md any additional semm you inay lave requested. Read through it and keep i t  handy to help wh m y  
! ture questions p i  may have. 

~mks for being III The Neighborhood 
- 

I SlMPtiFY 

@J Nt%jhbarhood built by mci 

Wilh Online Accouiil Manager, you have the 
powu to. 

Accpss your interactiw invoice. 
9 Resmch or upgrade your service plaii 

E-mail Custonier ServicP for fast a i s w r s  

Visit w.wmci condservice to t;ike dvni i tage ot 
this complitneiitxy s e n w  l o h y l  

to your questions. 

merely, 

7A fly- 
in Myers 
a3 President, Customer Senice 



*'R*MORE FNFORMATION ABOUT YOUR SERVICES'k'k* 

The Neighborhood Calling Card Guide. Enclosed you  VI!! find a c.alling guide for use with your Neighborhood Calling C m i .  It  incliides directions for 
cadling anyone, vlr tudy mywhere, tn the 1J.S. aid overseas. I t  also contains added features to mds yoirr calling even inore convenient. Carry the guide in your 
wadlet wth your card so you will have easy access to these helpful tips at all times 
Questions? Your sabsfaction is iinportmt to us. Should yoti have my coiiceriis diout your XMC, simply call 1-888-624-5622 or go to waw.mci cotn/xnIce 

review your account online 

It's all just a phone call away. 
Here are some great reasons to start using your Neighborhood Calling Card today: 

It's easy to use 
You can use i t  in the U.S. and oversea 
It's great for emergencies 
No need for exact change 

I11lll11111111111 Ill11 11111 Ill1 Ill1 



HOW TO MAKE CALLS USING YOUR 
NEIGH BO RH 0 0 D CALLING CARD 

When calling from the US., Puerto Rim, the US Virgin Islands or 
Canada to vlrtwally anywhere in the world: 

1. Dial 1-800-888-8000 
2 Enter your card number + PIN, listen for the dial tone 
3. Dial the number you are calling. 

Domestic Calls: Area Code + Phone Number 
International Calls: 
01 1 + Country Code + City Code -I- Phone Number 

When calling from outside the US., u5e WarldPhone from over 125 
countries and places worldwide 

1.  Dial the WorldPhone access tall-free number of the country you 
are calling from 

2 Fallow the voice instructions or hold for a WorldPhone operator 
to complete the call 

For calls from your hotef: 
1. Obtain an outside line 
2 Follow instructions above on how to place a call 

1 Note: If your hotel blacks the use of your Nelghborhood Calling Card, 
you may have to use an alternative location to place your call. 

WorldPhone Access Numbers 
M u n  5amol Fiji KC1 W4490-lM12 Nelhcrlandrmull~ (Cc) + 

Anrtgua+ 1 800 w-awo Fiance ICC) * 0-8W-99-0019 NewIealand(CC) 1333-912 

ArgmttM (CO WloO-9QQo19 Nwway(CO* 800-19912 

Aruba + 800-W.8 Germany (CC) DWC-BBB-BWO 0507-19140 
Australia (CQ * Grttce(CO4 ~ 8 0 0 . 1 2 1 1  -+ ~ ~ 1 2 . 8 0 3  
UungOPTus 1%00-551-111 Grenada + 1-80&888-8000 Petu(C0 @W.SODIO 
UvngTELSlRA t-BW861-IW Guam (Ca I-8oaB88-8Mx) Philippines ICC) t 

633.2MCI (633.2614) Finland IC0 * o8001-10280 001-m888 Boo0 

(trm public taid phones mkl x2 F d  G u h a  (C-3 Hitnragua (CC) 166 

Using Tclddwr G300-2226249 Gaban K N O 5  PdMma W800-001-0108 
uungldecom 0 8 0 0 - S S ~ 1 M ) Z  Gambia* MI-1.99 pspclaNcrrG~nt~ca(CQ 

Austria (CC) + 080@200.235 Guatemala (CC) + 1469-189 Using PLOT 105-14 
&hi (CB +1-800-88&8~ Haiti (CCI + USlngGlObeTelKm 105 14 
Bahrain m 2  C O I ~ & C ~  193 UringSmar~ lQ5.14 
#a*+ IWB8B-8Wo C o l h  accw in Crede 190 Using Dcgitel 105.14 
Belarur(CC) 8 800.103 Hondurar + 8ooO-122 Filipimspeakirqopwator 
nom lotdltttes 01 Hong Kong(CC) 8009&1121 ~oralicanirnlirtcdabowe10~-15 
Bresl Virehk. Hungary (CCI *06'-8W01411 Poland IC0 +00-800.111-21-22 
G r h o  and Minsk regions lCeland (cn * 8ww02 P O i l U g d  lccl + 800-800.123 
Bclgivn(CC)+ W I M ) 1 2  India K C )  000-127 Qatar* 080M112-77 
Belize C 0 k 1  access W t 2 6  Romania (CCI + 01-800 18N 
hompayphanm 815 Imt+ 09000120611 R u u 1 d ( C 0 + *  
BHmuda ( C q  +1=8888Wo Ireland (CCJ 1-80055.1001 Rltr5laMpeaklng Opcr,3tar 

 dim (CQ + 800-1ck2222 Israel KCl 1-8W92Ck2727 747.3310 
B r d l  (CC) -12 Itaiy(cc) * 172 1022 Usiq R o s l d "  747-3322 
Briish Virgin Islands + l v v  Caan I C 0  1001 U w q  bvintd 960-2212 

i -~w-g88 Jamaica + Sarpan [CC) + 1-8oO-BBg-BDM) 
B d  wii CollectAccesr 1-800 888-8MxI 5an Manna I C 0  172.1012 
Bulgaria (CC) w8oo~wO1 paphow 12 Saudi ArabiaiCC) I 800 11 
ca~da(cc)  1 . 8 ~ 8 8 8 ~ ~  lapan(CCI+ Slngaporc BoM)-llI-i12 
Capan Islands + Using KDDI W53%111 Slovak Republic ICCJ 

Chile (CO Using IT W44-11-121 Slovenia 08M1Ba8 
U S I ~ T M  cw207.3oD m d a n  18-8W~OOI South Africa (CC)DBW.99 001 1 
UrmgfMEL &G3€.!blBo Kazakhstan (CC)8-800-131-4321 Spain(Cc) 91%p9M)14 
China * 108-72 Kenya. 08M111 S n  h k a  
Mandarinspaking operator I(0red (cc) Wilhin Colombo 440101) 

10&17 TOCallmingKT 00729-14 OutsideColombo 01 440100 
Colombu(CQ +s80.~-1&oo01 UwngDACOM 0309.12 St Lutla+ 1 . w ~  
Colka A t a s  in Spar& phone Bwthr + Sweden (CC) + 020-795.922 

Cook lrldndr w i l l  Kuwait 800MCI 1800414) Tawan(CC) W80-133567 
c 0 r t a R i ~ t  miz-nzz Lama 800-8886 Thailand *. W~-%I-ZWI 
Crwatia (CC) * OBw 22 0112 Liechtenstein (CC) + 8098000 Trinidad &lo4aga+ 

Czech Republic [CC) MaOD 08W I 3 I Turkty {CC) 4 W 1 . 1 1 7 7  

18N&8888W~ UwnglK CM 55-121 08owo112 

gac+&i 11 I Presr red .03.ihm' Switzerland ICC) ~08DDBM222 

CVpnn(Cc)* l y x w n ~ ( C c )  BD32-01t2 I-8(xT888-Booo 

m 4 2 ~ l l l  MarcdanlJ(cC) t 998W266 Turks and Caitor + 
D"& [cc) + 8001-0022 MalapaKCI * 1-8M0-80-W12 1 -8ods88-8wO 
Dominica+ 1 8oO-egf1.8WO Using DIG( I-800-28.W12 Ukraine IC0 + 8'1M13 
Domlnim Republlc[CQ + Malta w 8 W 1 1 0  United Arab Emirattr *BW-l l l  
C O I I ~ A ~ ~  1.8oo-88&~ow Marshall lrlandrl-800 E88 E o 0 0  United Kingdom(Ct] 
C O ~ ~ A C ~ ~  n spwlh 1121 MWCD CCQ~~~~74-7ooO Using ET 08cua90222 

(OvaldcofCa~io,dialOZftm) Momco 00-211-0012 Vcncruth(CO + + 
F/ k /VadDr  xc-1767 Hethdarxk ICC) * 0-8061 W113l 
FcderatedSgcad!k"&4 0800-022-9142 Vietnam+* 1201 1012 

E<uador(CC) + 999-170 M O M C O  (cc) * 800 90 019 USiog C & W  05CW9.0222 
Eprpt@J + 795-5770 MMhmat t !-8&88B.8ooO UNqUay wo-412 

KEY ON BACK 



START USING YOUR 
NE\GH€?ORHOOO CALLING CARD TODAY. 

INTERNAnONAL CALLING PLAN CUSTOMERS--Get the same low tale per 
country as on calls from home when you' 
I .  Receive lntemational collect calls to your home using WorldPhone access numbers 
2 .  Make lnternatlonal calls with your Neighborhood Calling Card from the U 5."' 
3 Call back to anywhere in the U.S from abroad using your Neighborhood Calling Card 

You must be an tntematronal Calling Plan customer (0 receive benefitr Call w l o m e r  rewice 
to sign up today1 

and WorldPhone access numbers 

* An addioonal charge applies to calls lrom U I payphones 

WORLDPHONE OVERSEAS LAPTOP CONNECTION TIPS 
Visit our Website, w , m ( l . c a m / w ~ r l d D h o n ~  to learn how to access the Internet and 
email via your laptop when traveling abroad and using The Neighborhood Calling Card 
and WorldPhone access numbers. 

TRAVELERS ASSIST 
When you are overseas, get emergency interpretation assistance. local medlcal, legal and 
entertainment referrals. Simply dial the country's toll-free access number And follow the 
Voice promprs. 

PLANNING A TRIP? 
Call the WorldPhone hotline at 1-800-736-1828 far new and updated country access 
availability or visit our Webate: www.mci.comlworldphone 

219s -729-888- 1 

Key Benefits 

Place c a b  in the U S of 
abroad with WorldPhone 

Operator Setvlce in 19 
Languages 

Directory Assistance 

Speed DiaL Home 

built by mu- 



ATTACHMENT 2 



NUMBER OF ACTIVE LOCAL CUST0,MERS IN FLORIDA 
BY ZONE AND WIRE CENTER AS OF JUNE 2002 

ZONE WIRE CENTER COUNT 



TOTAL 



ATTACHMENT 3 



MCImetro internally tracks the number of accounts. The term 
“customers,” as described below, refers to the number of accounts. 
Some customers, of course, may have multiple accounts, and may 
have several lines and/or trunks. 

Ratecenter # of Customers # of Lines # of Trunk 



For MCI WorldCom Communications, Inc.: 
, Business: approximately -business customers an- total circuits (lines 

and trunks). 
(Note: Unable to break out by exchange). 
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I FCC Form 477 -- Local Competition and Broadband Reporting Cover Page - Name & Contact Information 
11--11111 

All fiiers must comdete this section. File data as of: 6ecember 31. 2001 I Please review instructions before completing form. 
Filing status 
ComPanv 

1. 
2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

Meet- broad band and local competition thresholds 
WorldCom 

Indicate the category that best describes the operations covered by this filing. 
I Wiretine Local Exchange Carrier I 

Filers must report separate data for ILEC and non-ILEC operations. 
Use the following drop-down box to indicate whether this worksheet contains data 
for ILEC or for non-ILEC operations. 

Inon-ILEC operations 

Use the following drop-down box to select your company, parent OF controlling 
entity name. Select "not shown" if it is not in the list. See instructions 
Section IV-B-I for information on preparing file names. 

If you selected "not shown" above, then provide the following: 

Name of company, parent or controlling entity. 
1 

State. 

Contact person 

I Florida I 

(person who prepared the data contained below). 
IKaren M. Johnson I 

Contact person telephone number and e-mail address. 
phone 1202-736-6453 1 
e-mail I Karen.m.iohnson@wcom.com I 

Reminders: 

Indicate whether this is an original or revised filing. 
IOriainal Filina 1 

7) 

Ensure files are virus free by using up-to-date virus 
detection software. Filers are encouraged to submit 
files via e-mail (address: FCC477@fcc.gov). 

If you are filing original or revised data for an earlier 
semi-annual reporting period, do not use this particular 
form (which is only for data as of December 31 , 2001). 
See reminder 4. 

You may not insert or delete columns or rows, move 
celfs, or edit text or numbers outside the cells provided 
for data entries. Files that cannot be opened in 
EXCEL97, files whose structure has been altered, 
and files with improper names will have to be refiled. 

If you have questions about the form, contact the 
Common Carrier 8ureau, Industry Analysis Division 
at (202) 418-0940; via e-mail at 4771NFO@fcc.gov; 
or via Tp/ at (202) 41 8-0484. 

You must submit a Certification Statement signed by 
an officer of your company. A single statement may 
cover all files submitted. See Instructions sections IV & V 

If you request non-disclosure of some data, you must 
file a public version of the form with such information 
redacted. See Instructions sections 1V.B and 1V.C 
for information on preparing a redacted file. 

Name your files as specified in Instructions section 
IV.B.1. To assist you, complete this Cover Page to 
generate an "example" name, below. Replace the 
character 'W in this example name with a sequence 
number as specified in the instructions. This number 
should be "1" unless using "1" would cause you to 
submit more than one file with the identical file name. 

Indicate whether you request non-disclosure of some or all of the information in this file 
because you believe that this information is privileged and confidential and public disclosure 
of such information would likely cause substantial harm to the competitive position of the filer. 

If you requested non-disclosure in line I O ,  indicate if this is your complete or redacted file. 
~ ~ ~ l ~ l ~ ~ ~ ~ ~ 1 l . . 1 1 1 1 1 1 ~ 1 . I 1 1 ~ 1 . ~ 1 " ~ . . ~ 1  

IFiler certifies that some data in this report is privileged and confidential 
Example ;FLA#DOl WorldCom .XLS ? 

~ 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 l l l l l l l l l l l l l l l l l l l  

]Complete version of file I OMB NO: 3060-0816 
fXPIRATtON DATE: 11/30/2003 

I 



Complete Part I if you and all affiliates (including commonly controlled entities) provide 250 or more broadband lines or wireless channels in the state over your 

(c) (dl (e) 
% of (a) 

(b) 
% of (a) 
used by provided provided providing 

% of (a) YO of (a) 

I residential & over your (i.e. billed customers 
1 small business own directly) greater than 
l customers facilities to end users 200 kbps in 

, directions 
both 

small business". 
If you provide data in Part I ,  you must provide in Part V a list containing the 5-digit Zip Codes of the end-user locations in which you provide the 
broadband services reported herein. See instructions. 

Data as of December 31,2001 

A. Lines and wireless channels of broadband service that you provided 
over your own facilities, or over UNE loops or other lines and wireless 
channels that you obtained from other service providers and equipped 
as broadband, categorized by technology at the end-user location. 

(a) -Percentages of lines and wireless channels reported in {a) 

Total 
one-way and 
two-way (full) 

broadband 
lines and 

wireless channels 

Note: In Part I ,  report actual counts, Do not report voice-grade equivalent measures. 

(9 
% of (a) 

providing 
customers 

greater than 
2 mbps in 

both 
directions 

I - 1. Asymmetric xDSL. 
I - 2. Other traditional wireline including symmetric xDSL. 
I - 3. Coaxial carrier systems including hybrid fiber-coaxial systems. 
f - 4. Optical carrier (fiber to the end user). 
I - 5. Satellite. 
I - 6. Terrestrial wireless fixed. 
I - 7. Terrestrial wireless mobile. 
I - 8. All other technologies, such as distribution over 

electric power lines. 

OMB NO: 3060-0816 
EXPIRATION DATE: 11/30/2003 

I 



Data as of December 31,2001 

A. Voice telephone service provided to end users. 

6. Voice telephone service provided to other communications carriers, M 

II - 2. Lines and channels that you provided under a Total Service 
Resale arrangement. See instructions. 

I 1  - 3. Lines and channels you provided under other resale 
arrangements, such as resold Centrex. 

I (a) I 

(a) Percentages of lines and wireless channels reported in (a) 

Total voice-grade (b) (c) (d) (e) 
equivalent lines % of (a) % of (a) % of (a) % of (a) 
and voice-grade used for provided provided in 

equivalent residential & over your over ILEC COLO 
wireless channels small business own UNE switching 

in service service facilities loops cent e rs 

C. UNE loops, special access lines, and those private lines that I Total lines and I 
connect to carriers, categorized by: 
If - 4. Lines and channels that you provided under a UNE loop 

II - 5. Lines and channels that you provided under a UNE loop 
arrangement, where you also provided switching for the line. 

1 wireless channels 

arrangement, where you do not provide switching for the lin -m -I 'I = _I) 

J 

I I I  - 6. Special access lines not provided as broadband and L 
private lines that connect an end-user premises to a 
telecommunications common carrier and is not provided 
as broadband. 

Percentage of channels reported in (a), carried over the following types 
of facilities categorized by the technology used in the part of the line or 
wireless channel at the end-user location 

D. Total wireline voice-grade equivalent lines & fixed wireless 
(9 I Cable coaxial All other including 

(9) 
Wireless 

- voice-grade equivalent channels in service. I traditional wireline1 

EXPIRATION DATE: 11/30/2003 



Part 111: Mobile Local Telephone FCC Form 477 -- Local ComDetition and Broadband Reportins 

Complete Part 111 if you and all affiliates (including commonly controlled entities) sewe 40,000 or more mobile voice telephony subscribers in the 
state over your own facilities. See instructions for definitions of “mobile voice telephony subscribers” and ”owned facilities”. 

Data as of December 31,2001 

A. Mobile voice telephony subscribers in setvice and served 
over your own facilities. 

111 - 1. Cellular, PCS & other mobile telephony. 

Network telephone 
service 

subscribers 

(b) 
Percentage of (a) 

provided 
(i. e. billed directly) 

to end users 

OMB NO: 3060-0816 
EXPIRATION DATE: 11/30/2003 

I 



FCC Form 477 -- Local Comoetition and Broadband ReDortina Part IV: Explanations and Comments 

Space for comments or explanatory notes. 

Part 
I1 
- 
- 

Line Comment 
Some of WorldCom's operations use collocation arrangements in the course of provisioning local exchange lines that include 
special access lines not purchased out of UNE tariffs, but out of special access tariffs. 

OMB NO: 3060-0816 
EXPIRATION DATE: 11/30/2003 

I 



FCC Form 477 -- Local Competition and Broadband Reporting Part V: Zip Code Listings 

- I I - I - I 1 I I I I I L I I -  

IWorldCom non-1 LEC operations 
11-11 

for Ftorida 
1-11-11 

December 3 1, 
11111111111 

2001 
1111111-111 

Data as of December 31,2001 
Broadband 

V - I. 5-digit Zip Codes in the state in which you provide senrice to end-user locations: 

(b) 
Wireline 8 fixed 

wireless exchange 
1 telephone 1 

OM6 NO: 3060-0816 
EXPIRATION DATE: 11/30/2003 














