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BELLSOUTH TELECOMMUNICATIONS, INC.
REBUTTAL TESTIMONY OF W. BERNARD SHELL
BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION
DOCKET NOS. 020119-TP and 020578-TP
NOVEMBER 25, 2002

. PLEASE STATE YOUR NAME, ADDRESS AND OCCUPATION.

. My name is W. Bernard Shell. My business address is 675 W. Peachtree St., N.E,,

Atlanta, Georgia. I am a Manager in the Finance Department of BellSouth
Telecommunications, Inc. (hereinafter referred to as “BellSouth”). My area of

responsibility is the development of economic costs.

. ARE YOU THE SAME W. BERNARD SHELL THAT FILED DIRECT

TESTIMONY IN THIS DOCKET?

. Yes. I filed direct testimony on October 23, 2002.

. WHAT IS THE PURPOSE OF YOUR TESTIMONY?

. The purpose of my testimony is to respond to the testimony of Ms. Danyelle

Kennedy, representing the Florida Competitive Carriers Association (“FCCA”).

My testimony will address her claim regarding the waiver of installation charges.

. ARE MS. KENNEDY’S ASSERTIONS CONCERNING INSTALLATION
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CHARGES CORRECT?

. No. BeliSouth evaluated the impact of the waiver of the installation charges in its

Key Customer offerings. The only installation charges waived by BellSouth are
the Line Connection charges contained in Section A4 of the General Subscriber
Service Tariff. The costs aésociated with these installation charges are included in
BellSouth’s Key Customer margin analysis that is discussed in my direct
testimony, and the rates of the Key Customer service offerings are at or above
BellSouth’s Total Service Long Run Incremental Cost (“T'SLRIC”) even with the
waiver of installation charges. Therefore, other customers or service offerings do

not subsidize the Key Customer offerings.

. PLEASE DESCRIBE THE ANALYSIS CONCERNING THE WAIVER OF

INSTALLATION CHARGES.

. Installation charges (Line Connection charges as tariffed in Section A4 of the

Tariff) apply on a per customer request basis. For example, if a business customer
requests two lines, BellSouth would apply the appropriate charge for the first line
requested ($56.00) and the additional line charge ($12.00) for each additional line
requested at the same time to be provided on the same date on the same premises.
The costs associated with these installation charges were factored into the analysis
of the Key Customer offerings. Exhibit WBS-1, attached to my direct testimony in
this docket, demonstrates that the cost analysis includes the maximum per-line
Line Connection cost **( Il )** because most customers who qualify for the

Key Customer offerings will have more than one line. The Line Connection costs
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are the costs associated with the waived installation charges. If three or more lines
were used, the per-line cost would be less since the cost per additional line is less
than the cost for the first line. In other words, the additional line installed adds a
lower additional cost such that the per line average cost would be less. The
maximum per-line cost is then converted to a per-month, per-line cost by dividing
the maximum per-line cost by 36 months, which results in a per-month, per-line
cost of ** | **. Thirty-six months was used since this is the term of agreement
required to receive the maximum percent discount used in this analysis. Exhibit
WBS-1 evaluated the 1FB basic business service (“1FB”) to ensure that it would
be above cost in all rate groups when discounted at the maximum level. Because
the resulting monthly 1FB margins after discounting at the maximum level are
significantly more than the Line Connection per-month cost of ** | **, it is
clear that the discounted 1FB is above cost, notwithstanding the waived
installation charges. Additionally, Exhibit WBS-3, attached to this testimony,
demonstrates that the margins for the individual rate elements or the margins
resulting from the development of a typical or minimal configuration are more than
the Line Connection per-month cost of ** gg**. Thus, all of the Key Customer

offerings are above cost.

. PLEASE DISCUSS MS. KENNEDY’S ASSERTION ABOUT WHOLESALE

NONRECURRING CHARGES.

. Because Ms. Kennedy did not explain what nonrecurring rates she relied upon to

quote the wholesale charges of $254.62 and $132.69, it is difficult to address them.

However, Ms. Kennedy seems to be implying that there are numerous nonrecurring
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1 charges that BellSouth waives in the Key Customer promotion. As I have

2 explained above, BellSouth only waives the installation charges contained in
3 Section A4 of the Tariff. BellSouth does not waive the service-specific
4 provisioning nonrecurring charges found in the same section of the tariff where the
5 recurring/monthly charges for a service are located. For example, MegaLink
6 Service has a service-specific provisioning nonrecurring charge of $350.00 located
7 in section B7.1.3 of the tariff. This charge is not waived. The Key Customer
8 offerings do not waive the service-specific nonrecurring charges related to a
9 particular service.
10

11 Exhibits WBS-1 and WBS-3 show that the rates for BellSouth’s Key Customer

12 offerings are provided at or above TSLRIC after the waiver of the one-time
1% installation charge contained in Section A4 of the Tariff.
14

15 Q. DOES THIS CONCLUDE YOUR TESTIMONY?

17 A. Yes.
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'™5.75 I | : ’ | -
l socy| dilitr e iERES B Description i 48l bl I" Oty l Reveriue‘r“'J RateType ‘USOCiﬂlélel!;.:'.',i.l'z,NRC:Tf‘"‘ Ret‘;u,'r,ribng%t S Margint |
PJOX {Intral ATA Private Line Service, Voico Grade Local Channel | 16 © o Tl $38.00. | i Excluded
‘lFJMX |lmraLATA Private Line Service, Voice Grade Local Channel Tartt | 83?),00% a] Excluded
ApINX ‘lnlraLATA Private Line Service, Voice Grade Local Channel i Tarift | $39.00, i Excluded
I[rH_B:i iMlIeage Foreign Exchange service, distance sensitive , . ; 37 Calc | _S_A.Qsi » i Excluded
_:]F,J_H)_( iIntraLATA Private Line Service, Voice Grade Local Channel b so7 Tariff _,_._.-,.§_2_§-QOE ] ! Excluded
F’i’FJUX IntralL ATA Private Line Service, Voice Grade Local Channel ! 188] Tarff M__gg_q:_oof : Excluded
PRJLX lIntral ATA Private Line Service, Voice Grade Local | Channel 38 Tariff | ____§_5_3Q,-QQ| B ! Exc@d B
_F”?U_S Broadband Exchange Line Customers Premise to Wire Center at 1 536 Mbps 362} Calc |  $139.69 N ‘ fTOr
1[pEEX  |Pvtline-local channel tie line service, type 2110 180 Caic $14.50] S | EXTSERV.
1(pEeq. {Pvt linerlocal channiel tie e service, pe 2110 3.143 Cale | 81459 i EXTSERV
pEBY |Pvtline-local channel tie line service, type2110 83 9?}[*9_.,.“_. . %1483 i EXTSERV
1(FSD_3 IntraL ATA Private Line Service, SynchroNet Serwce Drgnal Local Serwce Tariff | $49.35 : Excluded
1”15_[)9 Intral ATA Private Line Service, SynchroNet Service, Digital Local Channel Tariff $49.35 Excluded
1erPZ_ Megalink Local Channel, First 1/2Mile .. Tariff $95.05 ; MUNK
P1JAX |IntraLATA Private Line Service, Sub-Voice Grade Local Channel em oo R Tariff $17.60] . i Excluded
31 BBS IlntraLATA Private Line Service, Interoffice Channel, Voice Grade-Fixed {3337 Tariff $30.00] - o Excluded
Siél:EX Back-Up Line S 741 Calc $13.95! BACKUPFL
51}5 HintraLATA Pr:vate Line Servuce Automatnc nngdown s:gnj_r_mg arrangement o 144 Tariff | $3.70; Excluded
1| 9FX gForelgn..Ex.@h?nge. Mileage-Fixed S— 29,041 Tariff | $28.50 _ FEXC_
WHGV {Foreign Central Office mileage-Fixed e ! 3,259 Tariff | $28.501 FEXC
S(PDBD 'Dual Tone Mullifrequency pulsing optiononDID | 1,416 Tariff %750 Excluded
TiMs ,PBX Service, combination message rate trunk addmonal 3,059 iCalc__ | 81828 PBX
MdLFA |Station Link FlatRate . 3,114 Calc 81545, _QENJRQ( o
1(;9FX. |Foreign Exchange Mlleage Measured _— _ 29,041 Tariff | $1.60 FEXC
1{-_ﬁ(§y Foreign Central Office mileage-Measurea 3,259 Tariff $1.65 i FEXC
T&S PBX Service, outward message rate trunk, addmonal T . 203 Calc | $19.60} PBX
SAU  |IntraLATA Private Line Service-Type B signaling a arrangement o 191 i Tariff %540 Exgu@‘_d__
MALFH | Station Links Equipped with Caller ID Flat Rate IPCTSIETRR ... Cale |, 31548 ‘ : SESfiTREX o
EXMOX |Main station line, distance sensitive e S A s sl O i Ca*f: $15.43
ENAA |Standard Features per Station Line, each 3,381 Tariff $3.95 __ CENTREX

r

Private/Proprietary:No disclosure outside BellSouth except by written agreement.
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A 8 cC D
¢ |FX Local Channel-Primary Channel 1,603 Tarft | gs2tas, o FEXC
52 I5ESS Feature Group2 e 205 Calc _ $7.82 | "MSERV
IX |Digital ESSX Service, Wnre Center Lmes *p to 2 1/2 miles, per Line 2517 Calg | $6.66, | : +ESSX
u MegaLmleightGate analogwt ank feature "’}?E‘@ﬂon at central oﬁlgg a 2,789 Cale $5.68 I : ‘megualink
1 [interoffice channel mileage, fix xeq raye _0-8 miles 23 Tariff $59.75 | MLINK
)2 |Interoffice chan_rlcil"m_llgg_gc_a fixed rate, 9-25 miles o 20 i Tariff $59.75 ‘ : MUNK
’ |SDN Conferengia“prgp Hold and Transfer‘ L _ 5000 ' I?qucijmr}?ﬂ m mmmmm - L - . " Notel
5 IntraLATA Private Line Sexr_vnge §ynghfoNet Service, Dlgltal Local Service | an - ) Tariff $69.100 M“Mim! Excluded
( | WatchAlert Service BusinessLine " 2488 Tari 89.00 L __Nole2
__IMessage Waiting - Stutter Dialtone 46,668 . »Calc $0.38 | . Note 1
_iMileage-extensiontine .~~~ L 2,595 iCalc $1.15, R Note 3
_IRepeat Dialing (*66) _ e 3 49,559 ! K Tariff $1.50; R  Notel
_IFlexible Call Forwarding 2961 . Tariff $5.00 o Note 1
_ {Package of 3 features, Group / A s N - - 1Calc $1.66 A —m_
__iSurrogate Client Number“(ymce Messaging Identification Number) 794 ! iCalc $2.49 _— Note 1
. [CallRetun (*69) . .. .. . 76,419 Tariff $1.50 — Note 1
L. {Business Message Rate Line e 124 : Calc $22.93 Note 4
CICallBlock (*60} . . 44,271 ' Y Tariff $1.50 A T ’ _Notel |
55 {Mileage-pvt line channel, voice grade N 448 ' 1Calc $2.70 o Note 3
Additionaj Call Appearance of the Primary Directory Number 1,458 : liCalc $1.58 e : Note 1
er‘;tuFéLwATA Prwate Llne Service, Interofflce Channel, Voice Grade- Measured 3,337, : | Taritf $1.65 - f Note 3
Selective Class of Call Screening 2,285 i Cale $1.67 e Note1
5 |intraLATA Private Lme Servnca SyﬁEﬁrﬁNet Seryg:ew Elgﬂal Local Channel m¢33«7m : Tariff $69.10 o cluded
leantwongrsn_ L | 3108 (Tarit . I S Neter
Business Message Rate Line i 4,320 Calc $23.65 S— f : Noted
Anonymous Call Rejection 966 Caic $3.98 | , . Notel |
- 8 Code Speed Calling 9,670 Tarif $2.00 “ _Note1 |
Call Forwarding Don't Answer ng ‘Control 52,398 Calc $2.04 . _Note1 ]
Call Forwarding Busy Line I 48,323, Calc $2.13 _Notel
' SynchroNet Interoffice Channel, each Mlle or Fraction Thereof 1,597 Calc $2.52 o _Note3d
oA SynchroNet Interoffice Channel, each Mile or Fraction Thereof e 1,104 Calc $2.52 : _Note3
) | SynchroNet Interoffice Channel, each Mile or Fraction Thereof 424 Q_al__c $2.54 ‘ . _Noted |
" |Call Hold, Intercom, Call Pickup, User Transfer/Conferencing 197 _ Tariff $6.00 -y LA , Note 1

Private/Proprietary:No disclosure outside BellSouth except by written agreement.
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A 8 C D

{vPAL IPrestige Service, Addiionaline i 35 [Tari seool | | ¢_Noter |
i)C,J » :CaH Forwarding Don't Answer 1. 45,43 iCale $2.68 o L o : o
iSF 130 Gode Speed Calling e e e e | .20,B56] ATarff | $3.000 - '

JILFA {MultiServ Station Link Flat Hate each o e __b4g Tariff $36.00 o \

W LFH {MultiServ Station 1 Llnk Equipped with Caller ID F|at Rate each . —— 114 Tariff $36.000 . ;
FP164 1KBPS . i 119 Calc $57.05! $ ‘
BSM__{Call Forwarging e e e e | 4226 iCalc 3280

H ATEB_{ISDN Threshold Pricing, | Basnc Rate DSL Access Arrangemem Busmess b 212 s Tariff $55.00 ¢ N
L{RTTB_|ISDN Threshold Pricing, Basic Rate DSL Access Arrangement, Business 3,242 Tarif $55.00 ¢

LYBLB  iIndividual Line ISDN Business - Low Volume Access/Digital Subscriber Line ( __ . 283 Tariff $55.00 !
'[])Fj§w _IRingMaster | - One RingMaster Number with Distinctive Ringing 5,618 Tariff $4.00

BSC . |ThieeWayGaling 1 3550 Tari sezo |

qSCWT Three-Way Calling with Transfer e 37,855} i Tarff $4,95 | —
qsx _{Call Waiting e e R 37,940 Calc $4.16 ‘w: o

BLY2N |User Transier and Conferencmg i 9,669 Cale $7.00 . i

NI’Q_QQX_ NAR Package Both Way Flat Rate _— o 1,653 Calc $16.28, L
NRRED {Meet Ma Conference Executive Gonferenca per Conference Number n 73 Tariff $15.50 | i

:iutlz'f Lon"ghdlstance trunks arranged for connection to company'’s toll swnchboard 14y Calc $26.32 ;i__“__ h 1.

'BY33“ User Transfer/Conferencingand GallHold A Cale $8008 i

30A Network Access Reglster I’-'Mlma’}wﬁgte Servlce - -Way Operatron “each (ESSX) 1,363 Calc $16.66 L

E;B_){gz_u User Transfer/Conferencing and Call Pickup 1293 Calg $7.48 o :
TITXA Long distance trunks connected to Telco toll swﬂchboard or DDD ngtnl_cﬂ(ﬂm 120 Cale $26.73 o !
qﬁp_—:_m fCustom Toll Restriction . . e 7268 Calc $5.00 o .

C“w b B89 Calc $5.000 o ; ]
f-},ww-. Call Forwarding D gﬂt Answer . e 2,364 Calc $5.000 e :
N‘RXQ( {ESSX Intercom Charge, per flat rate main station i 2,650 iCaIf: $9.09 = -
QQA__.. Remote Activation of Call Forwarding _— 41,554 Tariff $5.20; L :
TMC  {PBX Service, combination message rate trunk, first » 682, Calc $27.15 | !

A'.fPA lcall Fe Forwarding _ N — 1,860 Caic $5.50 | E—
Q{R§1 X iRingMaster i! - Flrst ngMaster Number with Distinctive Ringing 6431 Tariff $6.00 R
QU{-\ N Business measured line e 168 p— Caic $27.37 - |
FP156 |KBPS ) 75 ... JCale $58.45 .

Private/Proprietary:No disclosure outside BellSouth except by written agreement.
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MU Mgssgge rate, PBX trunk outdlal flrst L 3?
PY;?N User Transfer/Conferencmg, Call P:ckup and Call Hold yyyyyyyyy . 84
UM?Z( mE_§$»2(ﬂ_lp§~ercom charge, per massage rate r_r)_grg station e . 104, o
SD__ {Caller ID Number Delivery L n . 862\? »
£QSQ |Private line local channe! tie line service .58
{40 ___|Call Forwarding Variable-Outside, per line _ L 311
IR7N3 _{Provisioning of more than 1 simultaneous call per TN in an ICE arrangement | 257,
iﬂ':" . .|Business Line e . 493,173
IFBCL jBusiness Line L _ e 77,645
l}"T:!;XABW Long dlgtance trunks connected to Telco tg[l swuchboard DDD or IDDD netwo 322
1.0729” BellSouth Channelized Trunks ‘Combination/T wo-Way Channel, Fiat Rate, per 112
q’BHPAJ Call Waiting N D 7
NIXMCR Calle‘rhIDmName and Number Dellvery W|th  Anonymous Calf Rejection 56,763
N‘XMMN Caller ID Name and Number Delivery b 28300
S{]HK1 N Custorqgr_qpannel Interface Per Node Per DS1 T T .
HTG _iHunting/Rollover Service T | 305 516
PIDT wwwww _P?}ﬁervrsgw B_g[[South CMFI_S Local Loop DlD trunk termmatlon %439 )
T[EE_’{ Business Line-Incoming Only e s ..252
QFB  Business line, outgoing L e i e 539
q,o_jpc;_ 1BellSouth Channelized Trunks Outward Only Channel Flat Hate per Channel 144
LQGFX |ISDN B Channet Threshold Voice/Data 6,701
P"TGMS Hunting/rotary service message rate o 4652
LPRFX |Channels Activated B Channel Flat Rate Circuit Switched VorcelData . _. 8501
QT {MegalLink Channel Service NAR, per flat rated line or trunk outgoing 2195,
E,AVTz Courtesy Gomplete o 284
§p2. Business Line with Touch-Tone and BeliSouth Business Plus Calling Plan 2 17,303
AXR __|Main station without set e 85
QM |Megalink Channel Service NAR, per flat rated line or trunk both ways 2,088
UE  |Business line, hunting, Telco equipment - 2486
ﬁ’EJFVF Bemotq Cal| Fomardmg Loca! i 1,814) ~
RICFVQ |[Remote Call Forwarding | e b dog
F“CFVS Remote Call Forwarding . b B0G
EDZCL §Busmess Line with Touch- Tone and BellSouth Business Plus Callmg Plan 2 5,689

BellSouth Telecommunications, Inc.

Florida PSC Docket Nos. 020119 020578 - TP
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Private/Proprietary:No disclosure outside BeliSouth except by written agreement.
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QP iMegaLink Channel Service NAR, per flat rated line or trunk, incoming . Sﬂz}grﬁ_m Calc $16.71% o 1 1
1{MC_§9[0uh~ard WATS service, statewide go}“ ) iCalc $37.45 N 5 i

JfSATX |Gpen 800 Service Over an Access Lme“ . ._7_3@” . [‘33‘& $37.45 1. }
RICA _ |Remote Call Forwarding-Additional Capacny e o823 Tariff L $16.001§ . . :
LQ1AA iBasic Rate ISDN DSL Arrangement Optional Usage Plan A, Busmess . Tariff $69.95§ !
WFEQ@“EQ%QCEQ Caller D with Anonymous Call Rejection 18,984 Tariff $17.00 |

1LNOG |Interoffice channel mileage, each airline mile, over 25 miles 359 Calc $18.15 I

3LBCA iSynchroNet Interoffice Channel, each 9-25 Miles Fixed Monthly Rates 79 Calc $28.07; B

3LBEA |SynchroNet Interoffice Channel, Over 25 Miles, Fixed a4 Calc 2917 .

3LBAA |SynchroNet Interoffice Channel, each 0-8 Miles Fixed Monthly Rates L ‘Calc $29.48 J

E}QM@\ Complete Choice for Business 1 Line Package 153721 Tariff $52.00 o v

AR7BL | Primary Rate ISDN Extended Reach Inward Data Fian! Route B Channels .48 Calc $46.50 L 2

1L.DPA :MegaLink Local Channel, Each Additional 1/2 Mile . 713 Calc $41.80
%H‘EQ"‘*W Intral ATA Private Line Service, SynchroNet Service, Node Channel Terminati 44 Calc $24.53 :
EuHch Central Office Channel Interface, Per Customer Node, Per DS1 2_{{ - _Calc $38.96; _ L -
TFU _ |PBX Service, outgoing flat rate trunk 204 Cale $46.30 i .

E’?(égB _|Foreign Exchange business, measured, two-way L . s Calc $44.17 L o ]
2UN56 |Intral ATA Private Line Service, SynchroNet Service, Node Ghanne| Termlnatl 326 Calc $24,86 —

1LNOB |{Interoffice channel mileage, each airline mile, 9-25 miles _ 289 Calc $23.96 . L

TFC PBXHSf[\Nﬂce combmat“lgp__fl'a}m ratetrunk B 6,605 Calc | | 4724 L

FX5CX |Foreign Exchange access, combination trunk, measured BB iCalc . $45.00i L ]
1LNOA {interoffice channel mileage, each airline mile, 0-8 mlles b 120p iCalc | . $24.54 W \
'Ij N It PBX Service, i inward fiat rate trunk o 68 iCalc $47. o1, I %
TFSCX Busmess, flat rate trunk w/measm_thxﬁage charge (leaky PBX) comb (FL only) - 57 Calc $45 75 L i
ﬁB]‘BQ Primary Rate ISDN B-Channel for Inward Data Option . 474} Calc _$25.220 L. ‘

alcz BellSouth Business Choice Package 2 R 847 Tariff $48.95 v

M21 |Complete Ghoice for Business, Business Plus Option 2, 1 Line Package _...829 Tarift $57.00 N

igdm PBX Servics, D|D mward trunk i 1:§§~3 Calc $47.22 . 1
fﬁ?—ﬁ é Frame Relay Service, Customer Connechon at 128 Kbps . 146 Calc $91.63 T

Eﬁﬂ%._ Frame Relay Service, Customer Connection at 64 Kbps » 1260 iGalc $59.04 o
RR7BV |Primary Rate ISDN B-Channel for Use with Voice/Data Application 8,651 1 Tariff $41.25 R 134 N
FE‘QSG Frame Relay Service, Customer Connection at 56 Kbps 73 Calc $59.65 x s e W vesn o

I

Private/Proprietary:No disclosure outside Belisouth except by written agreement.
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ILDIE. [Primary Rate ISDN Non-Distanca Sensitive Misage Gale $127.72 m :
jQMP2 |Complete Chaice for Business 2Line Package . 1. 4f Terit | $9400 -
{RH25_|Frame Relay Service, Customer Connectionat256Kbps . . _ 1Calc $177.28; -
§P1AC |Area Connection -First 8 \Tar |
quMQZ Complete Choice for Business, Busmess Plus  Option 2, 2 Llne Package 664 ) » .
§iP1.. . |Business Line with Touch- Tone and BellSouth Business Plus Caling Plan 1| 5,478 3 Tariff $64.10
HD1CL |Business Line with Toush-Tone and BellSouth Business Plus_Calling Plan L2010 | Taritf $e4.10 .. -
§CTL1._|BeliSouth Ghannelized Trunks, 1,544 Mbps Access Line, per AccessLine | 18! Cale 1. 514560 - —
(;ZIQM'PS Complete Choice for Business 3 Line Package o Tariff 139,000
EUC1 BellSouth Business Choice Package 1 =~ N o \Tariff |+ $77.95
Q’QM23 .Complate Choice for Business, Business Plus Optlon 3L Lme ng_lggge Tariff | $14400)
M1GNG |ISDN Interoffice Channel per DSL o o Cale $113.15 . ;
QOM11 iComplete Choice for Business, Business Plus Optlon 1 1 Line Package Tariff | $87.00; |

OM2H iGomplete Choice for Business 3LinePackage | i T ariff $147.00 _ |
29MPH Complete Choice for Busmess 3 Lme  package L - 7, 047 Tariff $1 42.00; 1 5
QOM24 Complete Choice for Business 4 Line Package 579 Tariff $182.00 -
(JOMF6 |{Complete Choice for Business 6 line Package 668 Tariff $242.00 B

OM25 iComplete Choice for Business 5 line Package o 113} kTariff $214.00; .

DDCX |Direct-Inward-Dialing combination trunk 19 Cale $96.12 B
GOMFS5 |Complete Choice for Business 5 line Package 912 Tariff $218.00 .
GIOMF7 |Complete Choice for Business 7 line Package 406 Tarift $275.00; -

OM26 |Complete Choice for Business 6 line Package . o an Tariff $247.00 ~ -
%ﬁ\hfﬁg ' Corﬁplefgé:ﬁéléé for Business 8 line Package 4§ 306, § Tariff $308. 003 .
QQQM.Q] Complete Choice for Business 7 line Package e, N 40 "Tariff 1 $280.C 00 .
GJOMF9 {Complete Choice for Business 9 line Package 8211 Tariff $341.00 -
q]OMgg \Complete Choice for Business 8 line Package 24 W Tariff $313.00, .
RR71V_|Primary Rate ISDN Voice/Data Interface o 433  ° Calc $366.19 e
qLQMg_S Complste Choice for Business 9 line Package 30 . i Tariff $346.00 o
RR7CN |Calling Name Delivery Feature, per Primary Rate Interface U . . S | Ca’f? $100.00 —
({LQWWE Complete Choice for Business, Business Plus Option 1, 2 Line Package | 223 {Tariff $159.000 =~ .. '
'CTg BellSouth Channslized Trunks, Service Interface, per Access Line . 14 Calc $201.00; o : b
\|UM24 {MegaLink/LightGate (AKA BelISouth SPA Paint to Point Network) CO channeli 124 voer e {Calc $189.21 ;o
T

Private/Propriefary:No disciosure outside BellSouth except by written agreement.
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ei rangement which would have sufficient margin (e.g., 1FB arrangemnt) or it would be ordered without a business
F\e and the appropriate service order charge would apply.

fi'yﬂﬂ U iPrirnary Rate ISDN Extended Reach Inward Data Final Route Interface 1. 3 1 Calc $375.00 i . %

RR71E IPrimary Rate ISDN Inward Data Option Interface &+ 24 JCalc i 837146 | !
RRH15 1Frame Relay Service, Customer Connection at 1. 536 Mbps 140 S5Calc _ _.1..$33077 P ?

QJOM1H {Complete Choice for Business 3 Line Package I L OiTariff |  $237. OOJM l

\iL__JM4_8 MegaLunk/nghtGate (AKA BellSouth SPA Pomt to Pomt Network) GO channeh o 4 . Q‘C“,&!gw_ $32500§ N ) ':

LQ1BA |Basic Rate ISDN DSL Arrangement Optional Usage Plan B, Busingss 294 ATanifft | $249.95 , ;

LQ1BC |Basic Rate ISDN DSL Arrangement Optional Usage Plan B, Business 12 ATariff | $249.95 1 1’

(jOM14 |Gomplete Choice for Business 4 Line Package T W - 2 Y Tariff $305.00; N lj

qJoM15 |Gomplete Choice for BusinessSlinePackage . .} 17 YTariff |  $371.00 X, ;
fIRH38 |Frame Relay Service, Customer Comnectionat384Kbps | . . 5 _ YCale | _$339.00; 7 4

QOM16 |Complete Choice for Business 6 line Package e e A 18 WTarift | $44000, N =

(|OM17 |Complete Choice for Business 7 line Package . .1 _ _.4 WTariff | _$508.00, Y !

(joM18 jComplete Chaice for Business 8 line Package T I Tariff $575.00, N

(}iQMjQ {Complete Choice for Business 9 line Packagew i . KTariff | | $644.00] " i

AP144 ;Bro: k Tariff $1,300.00 ) 5

ARH1O ;Frame Relay Serwce Cuslomer Connectlon at 44.210 Mbps jCalc $2,750000 @ B

L I

NOTES: (addressing marginal rate elements)

1

17 The rafe element is a verfical/opfionadl fealure; Therefore, it would either be ordered as part of a business line

\ [ |
2. When the taiiffed nonrecurring charge of $70 is included in the analysis, the margin becomes $1.55.

3. Section A4 Installation charges are not applicable on these rate elements.
iy

L

4. When the revenue from the SLC is added, these elements will have more than enough margin.

)\

Private/Proprietary:No disclosure outside BeliSouth except by written agreement.




BACKUPFL BellSouth Telecommunications, Inc
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Exhibit WBS-3
Page 8 of 17
A B ¢ - p £ 4
FL-BACKUP Line |
§BLFX

. [EayE sxfiwnmzaa:ez;g;a Ratellil UnitiGost|RiCost | INRICost [ZiCalculatediMargin,

. .Back-Upltine 1 - L I, h - .

. o ..iUsage 118.71 b i | I .
Subscriber Ling Charge 1 : ; i !

i — o =

Private:Proprietary:No disclosure outside BellSouth except by written agreement.
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A B C

D € F

" |Subscriber Line Charge

INR Cost | Calculated Margiri

1‘,

FL-PBX Service _ :
M5

...{Usage

|PBX Service, combination message rate trunk, additional | 1|

| Subscriber LlrLeCharge o

LPexsevice | _  _ [oy[unitRele| Rate [UnitiGost[ R Cast]
M3 |PBXService, outward message fate trunk, additional | 1| |
: Usage

)

.. [ety}UnitRate | Hate: | Unit Gost| 'Cost | NR Cost[: Galculated Margin.

1

- an)

[JL-PBX Service DID

|PBX Service, DID inward trunk _ 1

| " (
ot UnitRate[# Ratel: iUnit:Cost] Goel] INRICast{iCalcllated Margin

boIX
5DBD

Dual Tone Multifrequency pulsing option on DID IR

_|Subscriber Line Gh

T

BellSouth Telecommunicauons, Inc.

Flonda PSC Dacket Nos. 020119020578 - TP
Exhilnt WRS- 3

Page 9017
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: Florda PSC Docket Nos. 020119 020578 - TP

Exhibit WRBS-3
A 8 Page 10 of 17
IJL-CENTREX Average System \ &Uniﬁaale' “IRate
C1ACC . |Customized Common Equipment
é ENAA __|Standard Features per Station Llne each .
laLFA Statlon Lmk Flat Rate o . .
quQQCX_. — NAR Package Both Way Flat Rate - oy
wre Hunhng/RoHover Serwce B
RGSA7 Parity charge- network access reglsler
| e . 7 | .
L R O .%Iawa% |
-CENTREX Average System Rated ™ | UnitiCost ™ | "R Costi| € {RENRICosti| & ¥Margin

Customized Common Equipment
res per Station Line, each | 1
1

1
4
» 4
ckage Both Way Flat Rate e T
=
=

Hunimg/ﬁollover Service e
Parity charge-network access reglster

vrivale /Proprietary:No disclosure outside BellSouth except by written agreement.
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BellSouth Telecommunications, Inc.

Florida PSC Docket Nos. 020119 020578 - TP
Exhibit WRS-3

Page 11 of 17

?fL-Eorelgn Exchange
\verage System
ar

|
1
\

7 1 Fﬁedr per C»h?arnngi"éstimétre
'Remaining Qty ratio to Fixed

TR ERUS OGS |ty | H UnitiRate | - Revenue s | Unlt Coste | - R Cost - | NRICost "] Calculated:Margin}]
_|FXSCX L4
o perx ]
1LOFX:Fixed _ A
1L9FX-Measured | 17
Subscriber Line Ehérge - ]

JIEECVE T —

Tty | Uit ate i avante | UTHeos |1 TR Costey | NRIGes | lCaRHaGa

LU

arging

——

nGV-i R 1 :1 Fixed peﬁ:ﬁénhel Estimé_@ . :
I1LHGV-Measured 3. Remaining Qty ratio to Fixed
Subscriber Line Charge 1 - B -
Jotal B - T
] B : B o f‘ S
N e . ! -
L l |
ar

Private/Proprietary:No disclosure outside BellSouth except by written agreement.
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Exhibit WRS-3

Page 120f 17

A 4 c D E g

FL-ESSX Average System T TFotyiTnitRate| i iRatad | b UnitCostl 1 | RiCost i INRiCost[LCalcliated Margin |
]IfiX:}X : o ESSX Imercom Charge per fle ﬂat rate r'pa[n gta}t‘lc‘)_n"_ e 7_20[

XMNX ' ] Dlgntal ESSX Serwce . Wire C Center Lmes upto?2 1/2 mlles per Lme 20

$LXO1 ; ”; i Package ofSiealures Group A A 5 . -
UATPA_|Call Forwarding _ 13 B
Qeor— ~ [Network Access Register Flat Rate Service, 2-Way Operation, each (ESSX) 10| B
WTG . Huntlng/RolIover Service - 10
mMGSA7 | Parity charge-r network access reglster installed after 7/83 R 10 i
Loop welghting ] - B ‘
W{MNX o Digital ESSX Service, Wire Center Lines, up to 2 1/2 miles, per Line 2517 2.50 2.43525 '
ﬁ}XM,O,,.X..,.. .. _{Main station line, distance sensitive I A S T . - i 500 0.129643963| o
e TOMR) 258400 Weighted| 2.564893963

’ - - _ 4 2.5Mlle

' ) B A 85— 1—C ) e | F
fL-ESSX Average System o [PECREEORiRale] HE Ratelil B nitiGosH | FR CostRINRiCost [iGalculatsdiMargint
NRX3X \ ESSX Intercom Charge, per flat rate main statlon o : 20 o T B T ’ |
QXMOX ! Main station line, distance sensitive E—— 5 20 o
fiLXO1 e Packags of 3 features, Group A 5 : _
JATPA Call Forwarding ) 13 o

fQA Network Access Register Flat Rate Service, 2-Way Operation, each (ESSX) 10

TG T Hunting/Rollover Service el 10

[GSA? ______|Parity charge-network access reglster installed after 7/83 10

r

piivcile /Proprietary:Mo disclosure outside BellSouth except by written agreement.
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¢ p € F

L-MULTISERV

L-MULTISERV Average System _

5ESS Feature Gro ip 2
MultiServii Station Link Flat Rate each

Customized commoh Equlpment T

FCC Charge for Network Access

uL MUl:TISERV Plus Average System

— 1 ! —i -
j’gy [ UnitRate | Revenuat|™
|8l
i 18|
| 18]
|

Unit: Cost | 'RiCost?!NRICost | i Galculatad Margin/

|

oty UnitRate!! ]z:aevanu% FUniCost [ “RICosll [NR Cost
1 . ,

i CalculatadiMargin:

WACC _____iCu ized common Equnpment

iM52 ~ |5ESS Feature Group2 18
MLFA  [StationLink FlatRate | 18
ﬂQOCX 8
WTG Huntlng/RolIover Service » 8
iER FCC Charge for Network Access 18

ar

Private/Privileged:No disclosure outside BeliSouth except by written agreement.
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Exhibit WBS-3

Page 14 of 17

[L-Extension Service
Typical System

1SE6X/ISEBQISESY | 1)

- _1 Fg 2[ -
9ZR 2

]’otal

poe s —

1FB and 9ZR represents an existing line that would be required before adding an extension service.

1FB/9ZR quantity based on the state average of 1FBs per Tle Code with this service.

Private /Proprielarny:No disclosure outside BellSouth except by written agreement.
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Exhibit WBS-3
Page 15 of 17

A B 3 D

T

FL-Frame Service ! | \ |

aription

1 oty | RaeType I R Rala. I i ] R Gosl ( MF Cost ‘ Margin

: Frame Relay
i Service, Customer :
i Connection at 128 :

Broadband
:  Exchange Line
: Customers Premise
. 1o Wire Center at

Private/Proprietary: No disclosure outside BellSouth except under written agreement.
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Mr, Walter D’Haeseleer, Director

Division of Competitive Markets and Enforcement
Florida Public Service Commission

2540 Shumard Cak Blvd.

Tallahassee, Florida 32399-0850

RE: Informal Complaint of Network Telephone Regarding BellSouth Marketing
Practices

Dear Mr. D’Haeseleer:

Attached please find a flyer that BellSouth distributed to a multi-line Pensacola business
customer. Network Telephone has severa) issues with this ad:

The rate of $19.30 on the marketing piece is BellSouth’s single-line pnice for

- [9.3¢ Pensacola (Ratc Group 6), less the 25% Key Customer discount. However, this

i flyer was given to a multi-line customer. The maximum djscounted price for a
multi-line customer in Pensacola is $24.71, based on BellSouth’s tariffed price

and promotional discount. BellSouth’s advertising is misleading.

¢y, 2. The ad does not state that the price advertised is limited to single-line customers.
» In fact, BellSouth has implicd otherwise by advertising free hunting on the same
- flyer. Hunting is only availzble to multi-line customers. In addition, according to
the tariffed terms of the Key Customer promotion, customers must have minimum

total billed revenue of $75 monthly to be eligible. This minimum could easily be
more than a single-line monthly bill.

3. The ad States “‘save at least 25% off BellSouth Jocal service tariffed rates™
(emphasis added) when you sign up for a term agreement. The ad is misleading
in this respect. The maximum that can be saved off of the tariffed local service
charge is 25%, according to the promotion as filed with the FPSC.

. The ad is focused as a winback. “Come back to BellSouth” is used throughout the
flyer. BellSonth advised the FPSC some time ago that it had ceased winback

815 South Patafox Street » Pangacola, Florida 32501 ¢ Phone 850-432-4856 « www.networktalephone.net



Florida PSC
May 20, 2002
Page Two

activities in Florida. The Key Customer Program is not couched as a winback
plan in the tariff, and is not termed as applicable to customers only in competitive
situations. It appears BellSouth may be offering the Key Customer promotion in
a discnminatory manner to existing ALEC customers, rather than to the general
body of eligible customers.

Network Telephone believes this type of advertising is misleading, is a violation of
the tariff BellSouth has filed in Florida, and is being used as a winback campaign.

1 would appreciate your investigation and appropriate action.
Sincerely,

Margaret H. Ring, Director
Regulatory Affairs

Encl.
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BELLSOUTH TELECOMMUNICATIONS, INC.
REBUTTAL TESTIMONY SAMUEL G. MASSEY
BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION
DOCKET NOS. 020119-TP and 020578-TP
NOVEMBER 25, 2002

PLEASE STATE YOUR NAME, YOUR POSITION WITH BELLSOUTH
TELECOMMUNICATIONS, INC. (“BELLSOUTH”) AND YOUR
BUSINESS ADDRESS.

My name is Sam Massey. | am a Marketing Manager with BellSouth.
My address is 1057 Lenox Park Boulevard, Room 3D20, Atlanta,
Georgia 30319.

PLEASE PROVIDE A BRIEF DESCRIPTION OF YOUR BACKGROUND
AND EXPERIENCE.

| graduated from the Georgia Institute of Technology in Atlanta, Georgia
in 1987 with a Bachelor of Science degree in Industrial Management. |
completed my Masters Degree in Business Administration in 1989 at the
State University of West Georgia. | worked in BellSouth’s Finance and
Forecasting organizations from May 1998 through February 2002. In
February 2002, | joined the BellSouth Strategic Analysis group of
BellSouth’'s Small Business Service unit as Manager of Competitive and

Strategic Analysis.
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WHAT IS THE PURPOSE OF YOUR TESTIMONY?

I will rebut various aspects of the direct testimony of Joseph Gillan,
Danyelle Kennedy, and Michael Gallagher, including their suggestions
that: local exchange competition in Florida is “in its infancy” and
BellSouth is in a position to “frustrate the emergence of competition”
(Gillan at p.2, ll. 3-4); BellSouth “still effectively enjoys monopoly status
in its incumbent territory” (Gallagher at p. 4, ll. 10-12); BellSouth is
somehow using the January and June Key customer offerings to
“eliminate competition from the market” (Kennedy at p. 11, . 12-14);
and the termination charges in the January and June Key Customer
offerings “lock-up’ customers in the coffers of the dominant provider and
deter customers from freely migrating even if they find a better

provider.” (Gallagher at p. 16, ll. 5-7).

In particular, 1 present BellSouth’'s estimate of the percentage of the
total number of small business access lines in BellSouth’s operating
territory in Florida that are being served by BellSouth. | also explain how
BellSouth prepared this estimate, and | address the number of access
lines that are receiving benefits under the January and June Key

Customer offerings.

Competitors in Florida are winning all types of small business customers

in rapidly increasing numbers contrary to Messrs. Gillan and Gallagher’s

2-
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suggestions otherwise. In fact, the percentage of the total number of
small business access lines in BellSouth’s operating territory in Florida
that are being served by BellSouth has steadily decreased from
approximately 90% at the end of 1999 to approximately 71.5% in
September 2002. This hardly represents competition in its infancy or

monopoly status.

WHAT IS BELLSOUTHS ASSESSMENT OF THE OVERALL
COMPETITIVENESS OF THE SMALL BUSINESS MARKET IN
FLORIDA?

The market is highly competitive. Our competitors operate in a very
focused and targeted manner. They typically concentrate on small to
mid-sized businesses, and they typically offer their services in focused,
targeted geographic areas. In the areas in which they choose fo
compete, our competitors are gaining significant numbers of small

business access lines, far from being “eliminated.”

WHAT IS THE BASIS FOR THAT STATEMENT?

Each month BellSouth uses retail information to develop an estimate of
the percentage of small business access lines in its operating territory in
Florida that BellSouth actually serves. The chart below shows this
percentage for the months of January 2000 through September 2002.

As evidenced by this chart, the percentage of these small business lines

-3-
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that are served by BellSouth has fallen from an overstated estimate of
90.0% at the end of 1999 to an overstated estimate of 71.5% in
September 2002." SBS is currently losing between 0.3% and 0.4%
additional share points every month, which equates to roughly 3.6% to

4.8% annually. Clearly customers are able to migrate freely.

1

I will explain why these percentages are overstated later in my

25 testimony.
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FIGURE 1

BellSouth Small Business Services
Florida Access Line Market Share

90.0%

80.0%

Network Plus Impact

"

70.0% T

FELLLL SIS

Q.  WHAT KIND OF SMALL BUSINESS CUSTOMERS ARE LEAVING

BELLSOUTH TO BE SERVED BY BELLSOUTH'S COMPETITORS?

A All kinds. A few examples of some of the small business customers that

have disconnected service with BellSouth to go to competitors include:

-5-
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Customers like these are the lifeblood of
BellSouth’s Small Business Services unit. As shown by this list,
competitors are winning all types of small business customers. This is
the reason BellSouth’s share of the small business market is at present
levels and declining rapidly, demonstrating clearly that competition is in

fact emerging.

WHAT ACCOUNTS FOR THE SLIGHT INCREASE IN BELLSOUTH'S
PERCENTAGE OF THESE LINES BETWEEN MARCH 2002 AND MAY
2002 IN FIGURE 17 '

During the March through May 2002 time period, Network Plus, an
ALEC operating in Florida, Georgia, and North Carolina, wound down its
operations. Before it ultimately ceased operations in mid-May of 2002,
its customers were forced to choose new local service providers. While
BellSouth retail units do not know how many access lines migrated from
Network Plus to BellSouth during this time period, there was a
noticeable increase in access lines installed during this time (as reflected
in Figure 1), and the migration of customers from Network Plus to

BellSouth likely caused that increase.

HOW DID BELLSOUTH DEVELOP THE ESTIMATED PERCENTAGES
SET FORTH [N FIGURE 1?
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Each month, BellSouth uses retail data to determine the total number of
BellSouth small business switched access lines in Florida (“BellSouth
Lines”). That number is divided by the sum of that number plus the net
of: (1) the cumulative number of BellSouth small business switched
access lines that have disconnected from BellSouth for what BellSouth
believes, based on retail information, are competitive reasons
(“Cumulative Competitive Disconnects”); and (2) the cumulative number
of small business switched access lines that have come to BeliSouth
from competitors (“Cumulative Lines Acquired from ALECs"). Stated in

formula form:

BellSouth Lines

BellSouth Lines + (Cumulative Competitive Disconnects — Cumulative
Lines Acquired from ALECs)

The resulting figure represents the estimated percentage of small
business switched access lines in BellSouth’s operating territory that are

being served by BellSouth.

HOW LONG HAS BELLSOUTH TRACKED DATA ON THE NUMBER OF
LINES IT HAS ACQUIRED FROM ALECS?

Since January 2000.
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HOW CAN BELLSOUTH USE THE FORMULA DESCRIBED ABOVE IF
IT ONLY BEGAN TRACKING THE NUMBER OF LINES ACQUIRED

FROM ALECS IN JANUARY 20007

BellSouth tracked competitive disconnects prior to January 2000, so‘
BellSouth knows the Cumulative Competitive Disconnects as of the
end of 1999. BellSouth used data on lines acquired from CLECs
during the year 2000 to estimate the Cumulative Lines Acquired from

ALECs as of the end of 1999.

BellSouth calculated the ratio of Lines Acquired from ALECs in the year
2000 to Competitive Disconnects in the year 2000. BellSouth applied
that ratio to the Cumulative Competitive Disconnects as of the end of
1999 to estimate the Cumulative Lines Acquired from ALECs as of the

end of 1999,

WOULD IT NOT BE EASIER, AND PERHAPS MORE ACCURATE, TO
USE WHOLESALE DATA TO ESTIMATE THE PERCENTAGE OF
SMALL BUSINESS SWITCHED ACCESS LINES IN BELLSOUTH'S
OPERATING TERRITORY THAT ARE BEING SERVED BY
BELLSOUTH.
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Perhaps, but these estimates are prepared by a BellSouth retail unit,
and BellSouth’s retail units do not have access to wholesale information.
Accordingly, no wholesale information was used to prepare these

estimates.

WHAT IMPACT DOES THE USE OF ONLY RETAIL DATA HAVE ON
THE CALCULATIONS YOU HAVE DESCRIBED?

In all likelihood, BellSouth actually serves an even lower percentage of
the small business access lines in its operating territory in Florida than is
reflected in the estimates set forth in my testimony. This is the case for

at least two reasons.

First, no new market growth is included in the estimates set forth in my
testimony. By “new market growth,” | am referring to things such as:
small business customers leaving BellSouth for an ALEC and then
purchasing additional (or “growth”) lines from the ALEC; brand new
small businesses ordering lines from ALECs; existing BellSouth small
business customers opening new locations and ordering service at those
locations from ALECs; and existing BellSouth small business customers
adding new lines at an existing location and purchasing those new lines
from ALECs. In each of these (and other similar) situations, the lines
that are being purchased never were with BeliSouth. These lines,
therefore, are not included in BellSouth’s market share calculations

because BellSouth has no retail information that indicates the existence

-9-
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of these lines, and the result is that BellSouth overstates its share of the

small business market.

Second, the competitive disconnects recorded by BellSouth SBS each
month do not include any lines that are disconnected because a current
customer has chosen to have some or all of its local service provided by

a wireless carrier.

DOES THE CUMULATIVE COMPETITIVE DISCONNECT FIGURE
INCLUDE MIGRATION TO OTHER BELLSOUTH PRODUCTS (l.E.,
DATA PRODUCTS)?

No. Any migration to other products is handled through a change order
that does not appear as a competitive disconnect in the retail data
BellSouth uses in these market share calculations. Thus, when a
customer disconnects a switched access line and installs a new data
line, the disconnection of that switched access line is not included in the

number of competitive disconnects for that month.

DO YOU HAVE INFORMATION SIMILAR TO WHAT YOU HAVE SET
FORTH IN FIGURE 1 FOR THE WIRE CENTERS THAT ARE
INCLUDED IN THE JANUARY AND JUNE KEY CUSTOMER
OFFERINGS?

-10-
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Yes. BellSouth’s estimated share in each of these wire centers as
of September 2002, is set forth in Exhibits SGM-1 and SGM-2 to
my testimony. BellSouth tracked competitive disconnects prior to
January 2001,-but did not track lines acquired from ALECS on a
wire center basis prior to January 2001. BellSouth used data on
lines acquired from CLEés during the year 2001 to estimate the

Cumulative Lines Acquired from ALECs as of the end of 2000.

BellSouth calculated the ratio of Lines Acquired from ALECs in the year
2001 to Competitive Disconnects in the year 2001. BellSouth applied
that ratio to the Cumulative Competitive Osconnects as of the end of
2000 to estimate the Cumulative Lines Acquired from ALECs as of the

end of 2000.

HOW MANY SMALL BUSINESS ACCESS LINES ARE IN SERVICE IN
BELLSOUTH'S OPERATING TERRITORY IN FLORIDA?

Because BellSouth has no way of knowing how many access lines
ALECs actually are providing to small business customers in BellSouth’s
territory, BellSouth can only estimate that number. As explained above,
the method by which BellSouth uses retail data to develop that estimate
understates the number of small business access lines being served by
ALECs. With that qualification, and based on retail data, BellSouth

-11-
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estimates that as of September 2002, approximately 1,094,052 access
lines were serving small business customers in BellSouth’s operating
territory in Florida. BellSouth was providing 782,048 of those lines
(71.5%), and BellSouth estimates that ALECs were providing 312,004 of
those lines (28.5%).

HOW MANY OF THESE ACCESS LINES ARE RECE!VING BENEFITS
UNDER THE JANUARY OR JUNE KEY CUSTOMER OFFERINGS?

As of September 13, 2002, 89,208 of BellSouth’s small business access
lines were receiving benefits under the January Key Customer offering,
and 23,092 of BellSouth’s small business access lines were receiving
benefits under the June Key Customer offering. The combined total of
approximately 112,300 lines that are receiving benefits under the
January and June Key Customer offerings represent less than 15% of
the 782,048 small business access lines served by BellSouth in Florida,
and it represents less than 11% of the 1,094,052 total small business
access lines that BeliSouth conservatively estimates are in service in

BellSouth's operating territory.

WHAT PERCENTAGE OF LINES THAT ARE ELIGIBLE FOR THE
JANUARY AND JUNE KEY CUSTOMER OFFERINGS ARE ACTUALLY
RECEIVING BENEFITS UNDER THE JANUARY AND JUNE KEY
CUSTOMER OFFERINGS?

-12-
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As of August 30, 2002, approximately 617,961 of BellSouth’s small
business access lines in Florida were eligible for the June Key Customer
offering. Accordingly, the combined total of approximately 112,300 lines
that are receiving benefits under the January and June Key Customer
offerings represent less than 19% of the BellSouth’s small business

access lines that are eligible to participate in the offerings.

PLEASE SUMMARIZE YOUR TESTIMONY.

Even calculations that overstate BellSouth’s market share show that
BellSouth has lost almost 30% of its small business access line market
share in the state of Florida, and BellSouth is continuing to lose market
share at the rate of more than 0.3%-0.4% percentage points each
month, which equates to roughly 3.6% to 4.8% annually. BellSouth
share of the market is significantly lower in many wire centers. There

can be no doubt that competition is thriving in the state of Florida.

DOES THIS CONCLUDE YOUR TESTIMONY?

Yes.
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BCRTFLBT BCRT BOCA TEECA
BCRTFLMA BOCA ATON MAIN
BCRTFLSA BCRT SANDALFOOT
BKVLFLJF BROOKSVILLE
BLGLFLMA  BELLE GLADE MAIN
BNNLFLMA  BUNNEL
BYBHFLMA BOYNTON BEACH MAIN
CCBHFLMA COCOA BEACH
COCOFLMA COCOA-MAIN
COCOFLME COCOA-MERRITT ISLAND
DBRYFLDL DEBARY DELTONA
DBRYFLMA DEBARY MAIN
DELDFLMA DELAND
DLBHFLKP  DLBH KINGS POINT
DLBHFLMA DELRAY BCH MAIN
DRBHFLMA DEERFIELD BEACH MAIN
DYBHFLMA DYBH-MAIN
DYBHFLOB DYBH-DRMND BCH
DYBHFLPO DYBH-PORT ORANGE
EGLLFLBG EGLL-BOWE GDNS
EGLLFLIH EGLL-INDN HBR BH
FRBHFLFP  FERNANDINA BCH
FTLDFLCR  FTLD CORAL RIDGE ]
FTLDFLCY  FTLD CYPRESS |
FTLDFLJA FTLD .ACARANDA
FTLOFLMR  FT LAUO MAIN RELIEF
FTLDFLOA  FTLD OAKLAND
FTLDFLPL FTLD FPLANTATION .
FTLDFLSG FTLD SAWGRASS
FTLDFLSU  FTLD SUNRISE
FTLDFLWN FTLD WESTON
FTPRFLMA  FORT PIERCE MAIN
GLBRFLMC GULF BREEZE
GSVLFLMA  GSVL-MAIN
GSVLFLNW  GSVL-NORTHWEST
HLWDFLHA HLWD HALLANDALE
HLWDFLMA HOLLYWOOD MAIN
HLWDFLPE HLWD PEMBROKE PINES
HLWODFLWH HLWD WEST HOLLYWOOD
HMSTFLHM HOMESTEAD MAIN
HTISFLMA  HTCHNSON IS MAIN
JCBHFLMA  JCBH-MAIN
JCVLFLAR  JCVL-ARLINGTON
JCVLFLBW  JCVL-BEACHWOOQOD
JCVLFLCL  JCVL-CLAY STREET MGO
JCVLFLFC  JCVL-FT CAROLINE
JCVLFLIA JCVL-INT'L AIRPORT
JCVLFLIT JCVL-SOUTHPOINT
JCVLFLLF JCVL-L.AKE FOREST
JCVLFINO  JCVL-NORMANDY
JCVLFLOW  JCVL-OCEANWAY
JCVLFLRV  JCVL-RIVERSIDE
JCVLFLSJ JCVL-SAN JOSE
JCVLFLSM  JCVL-SAN MARCO
JCVLFLWC  JCVL-WESCONNETT
JPTRFLMA  JUPITER MAIN
KYWSFLMA KEY WEST MAIN
LKCYFLMA LAKE CITY
LKMRFLMA LAKE MARY
MIAMFLAE  MIAM ALHAMBRA
MIAMFLAL  MIAM ALLAPATTAH
MIAMFLAP  MIAM AJRPORT
MIAMFLBA  MIAM BAYSHORE
MIAMFLBC MIAM BISCAYNE
MIAMFLBR  MIAM BEACH
MIAMFLCA  MIAM CANAL
MIAMFLDB  MIAM DADELAND BLVD |
MIAMFLFL  MIAM =LAGLER
MIAMFLGR MIAM SRANDE
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[MIAMFLHL _ MIAM HIALEAH
MIAMFLIC  MIAM INDIAN CREEK
MIAMFLKE  MIAM KEY BISCAYNE
MIAMFLME ~ MIAM METRO
MIAMFLNM  MIAM NORTH MIAMI
MIAMFLNS  MIAM NORTHSIDE
MIAMFLOL  MIAM OPA LOCKA
MIAMFLPB  MIAM POINCIANA
MIAMFLPL  MIAM PALMETTO
MIAMFLRR  MIAM RED ROAD
MIAMFLSH  MIAM MIAMI SHORES
MIAMFLSO  MIAM SILVER OAKS
MIAMFLWD  MIAM W. DADE
MIAMFLWM  MIAM W. MIAMI
MLBRFLMA MELBOURNE
MLTNFLRA MILTON RAVINE
MNDRFLLO MNDR-LORETTO
NDADFLAC NDAD ARCH CREEK
NDADFLBR NDAD 3RENTWOOD
NDADFLGG NDAD 3OLDEN GLADES
NDADFLOL NDAD JLETA
NSBHFLMA NEW SMYRNA BCH
ORLDFLAP  ORLD-8ZALEA PARK
ORLDFLCL  ORLD-ZOLONIAL
ORLDFLMA ORLD-MAGNOLIA
ORLDFLPC  ORLD-PINECASTLE
ORLDFLPH ORLD-PINEHILLS
ORLDFLSA ORLD-SAND LAKE
ORPKFLMA ORPK-MAIN
ORPKFLRW ORPK-RIDGEWOOD
OVIDFLCA  OVIEDO
PCBHFLNT PANAMA CITY BEACH
PLCSFLMA PALM ZOAST
PLTKFLMA  PALATKA
PMBHFLCS PMBH CORAL SPRINGS
PMBHFLFE PMBH FEDERAL
PMBHFLMA PMBH MARGATE
PMBHFLTA PMBH TAMARAC
PNCYFLMA PANAMA CITY MAIN
PNSCFLBL PNSC-BELMONT
PNSCFLFP  PNSC-FERRY PASS
PNSCFLWA PNSC-WARRINGTON
PNVDFLMA PONTE VEDRA BCH
PRANFLMA PERRINE MAIN
PTSLFLMA  PORT ST. LUCIE MAIN
PTSLFLSO  PTSL SOUTH PTSL
SNFRFLMA  SANFORD-O-WS |
STAGFLMA  STAG-MAIN
STRTFLMA  STUART MAIN
TTVLFLMA  TITUSVILLE
VRBHFLMA VERO BEACH MAIN PR O P myre- TA R Y
WPBHFLAN WPBH MAIN ANNEX N
WPBHFLGA WPBH GREENACRES
WPBHFLGR WPBH GARDENS
WPBHFLHH WPBH HAVERHILL
WPBHFLLE WPBH LAKE WORTH
WPBHFLRB WPBH RIVIERA BCH
WPBHFLRP WPBH RYL PLM BCH
WWSPFLHI  WWSP-HIGHLAND
WWSPFLSH WWSP-SPRING HILL
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BCRTFLBT BCRT BOCA TEECA
BCRTFLMA BOCA RATON MAIN
BCRTFLSA BCRT SANDALFOOT
BKVLFLJF BROOKSVILLE
BYBHFLMA BOYNTON BEACH MAIN
CCBHFLMA COCCA BEACH
COCOFLMA COCOCA-MAIN
COCOFLME COCCA-MERRITT ISLAND
DBRYFLDL DEBARY DELTONA
DBRYFLMA DEBARY MAIN
DELDFLMA DELAND
DLBHFLKP  DLBH KINGS POINT
DLBHFLMA DELRAY BEACH MAIN
DRBHFLMA DEERFIELD BEACH MAIN
DYBHFLMA DYBH-MAIN
DYBHFLOB DYBH-ORMOND BEACH
DYBHFLPO DYBH-PORT ORANGE
EGLLFLBG EGLL-BOWE GARDENS
EGLLFLIH EGLL-INDIAN HRBR BCH
FRBHFLFP FERNANDINA BEACH
FTLDFLCR FTLD CORAL RIDGE
FTLDFLCY FTLD CYPRESS
FTLDFLJA FTLD JACARANDA
FTLDFLMR FT LAUD MAIN RELIEF
FTLDFLOA  FTLD OAKLAND
FTLDFLPL FTLD PLANTATION
FTLDFLSG FTLD SAWGRASS
FTLDFLSU FTLD SUNRISE
FTLDFLWN FTLD WESTON
FTPRFLMA FORT PIERCE MAIN
GLBRFLMC GULF BREEZE
GSVLFLMA GSVL-MAIN
HLWDFLHA HLWD HALLANDALE
HLWDFLMA HOLLYWOOD MAIN
HLWDFLPE HLWD PEMBROKE PINES
HLWDFLWH HLWD WEST HOLLYWOOD
HMSTFLHM HOMESTEAD MAIN
HTISFLMA HUTCHINSON 1S. MAIN
JCBHFLMA JCBH-MAIN
JCVLFLAR  JCVL-ARLINGTON
JCVLFLBW  JCVL-BEACHWOOD
JCVLFLCL JCVL-CLAY STREET MGO
JCVLFLFC JCVL-FORT CAROLINE
JCVLFLJT JCVL-SOUTHPOINT
JCVLFLLF JCVL-LAKE FOREST
JCVLFLNO JCVL-NORMANDY
JCVLFLOW JCVL-OCEANWAY
JCVLFLRV  JCVL-RIVERSIDE
JCVLFLSJ JCVL-SAN JOSE :
JCVLFLSM  JCVL-SAN MARCO y
JCVLFLWC JCVL-WESCONNETT >
JPTRFLMA  JUPITER MAIN >
KYWSFLMA KEY WEST MAIN >
LKMRFLMA LAKE MARY )
MIAMFLAE MIANM ALHAMBRA >
MIAMFLAL MIAM ALLAPATTAH >
MIAMFLAP  MIAM AIRPORT )
MIAMFLBA MIAM BAYSHORE y
MIAMFLBC MIAM BISCAYNE )
MIAMFLBR MIAM BEACH '
MIAMFLCA MIAM CANAL
MIAMFLDB MIAM DADELAND BLVD
MIAMFLFL  MIAM FLAGLER
MIAMFLGR MIAM GRANDE
MIAMFLHL  MIAM HIALEAH
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MIAMFLIC
MIAMFLME
MIAMFLNM
MIAMFLNS
MIAMFLOL
MIAMFLPB
MIAMFLPL
MIAMFLRR
MIAMFLSH
MIAMFLSO
MIAMFLWD
MIAMFLWM
MLBRFLMA
MNDRFLLO
NDADFLAC
NDADFLBR
NDADFLGG
NDADFLOL
NSBHFLMA
ORLDFLAP
ORLDFLCL
ORLDFLMA
ORLDFLPC
ORLDFLPH
ORLDFLSA
ORPKFLMA
ORPKFLRW
OVIDFLCA
PCBHFLNT
PMBHFLCS
PMBHFLFE
PMBHFLMA
PMBHFLTA
PNCYFLMA
PNSCFLBL
PNSCFLFP
PNSCFLWA
PNVDFLMA
PRRNFLMA
PTSLFLMA
PTSLFLSO
SNFRFLMA
STAGFLMA
STRTFLMA
TTVLFLMA
VRBHFLMA
WPBHFLAN
WPBHFLGA
WPBHFLGR
WPBHFLHH
WPBHFLLE
WPBHFLRB
WPBHFLRP
WWSPFLHI
WWSPFLSH
VRBHFLBE
MNDRFLAV

AN INDIAN GREER

MIAM METRO

MIAM NORTH MIAMI
MIAM NORTHSIDE
MIAM OPA LOCKA
MIAM POINCIANA
MIAM PALMETTO
MIAM RED ROAD
MIAM MIAMI SHORES
MIAM SILVER OAKS
MIAM W. DADE

MIAM W. MIAMI
MELBOURNE
MNDFR-LORETTO
NDAD ARCH CREEK
NDAD BRENTWOOD
NDAD GOLDEN GLADES
NDAD OLETA

NEW SMYRNA BCH
ORLD-AZALEA PARK
ORLD-COLONIAL
ORLD-MAGNOLIA
ORLD-PINECASTLE
ORLD-PINEHILLS
ORLD-SAND LAKE
ORPK-MAIN
ORPK-RIDGEWOOD
OVIEDO

PANAMA CITY BEACH
PMBF CORAL SPRINGS
PMBH FEDERAL
PMBH MARGATE
PMBH TAMARAC
PANAMA CITY MAIN
PNSC-BELMONT
PNSC-FERRY PASS
PNSC-WARRINGTON
PONTE VEDRA BCH
PERPINE MAIN

PORT ST. LUCIE MAIN
PTSL SOUTH PTSL
SANFORD-O-WS
STAG-MAIN

STUART MAIN
TITUSVILLE

VERO BEACH MAIN
WPBH MAIN ANNEX
WPBH GREENACRES
WPBH GARDENS
WPBH HAVERHILL
WPBH LAKE WORTH
WPBH RIVIERA BEACH
WPBH ROYAL PALM BCH
WWSP-HIGHLAND
WWSP-SPRING HILL
VRBH BEACHLAND
MNDR-AVENUES
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