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BEFORE THE Florida PUBLIC SERVICE COMMISSION 

In re: Implementation of requirements arising ) 

from Federal Communications Commission ) Docket No . 030851-TP 

triennial UNE review: Local Circuit Switching ) 

for Mass Market Customers. ) December 10, 2003 
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Subject to the General Objections filed with the Florida Public Service 

Commission on or about October 24, 2003, NewSouth Communications Corp. 

(hereinafter "NewSouth") 1 , pursuant to the Order Establishing Procedure, Order No. 

PSC-03-1054-PCO-TP, issued September 22, 2003 (hereinafter "Procedural Order"), 

Rule 28-106.206 of the Florida Administrative Code, and Rules 1.280 and 1.340 of the 

Florida Rules of Civil Procedure, submits the following responses to BellSouth 

Telecommunications, Inc.' s (hereinafter "Bell South") First Set of Interrogatories to 

NewSouth, served on October 24, 2003, as follows : 

RECEIVEO & FfLE 

{L, V . ;J.. 
r 

-=PSC-BU@U OF RECORD 
OOCt.: ~~ ~, - I' ·..., r ~ 

!II 

r1~ 
~: 
r , 
'0 
--;"1 

uJ
n 

() 

r.t - ~ 

1 Jake Jennings of New South provided responses to this discovery. 127 
FP sc-cor',M :;S'ull CLEf. 



REQUEST: 

DATED: 

Interrogatory 1 : 

Response: 

BellSouth First Set of Interrogatories 

December 2, 2003 

Identify each switch owned by NewSouth that NewSouth uses to 
provide a qualifying service anywhere in Florida, irrespective of 
whether the switch itself is located in the state and regardless of 
the type of switch (e.g., circuit switch, packet switch, soft switch, 
host switch, remote switch.) 

Begin Confidential- Subject to Protective Order 

End Confidential- Subject To Protective Order XXX. 
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Provided by: Jake E. Jennings 
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REQUEST: BellSouth First Set ofInterrogatories 

DATED: October 9, 2003 

Interrogatory 2: For each identified response in Interrogatory No. 1, please: 
(a) provide the Common Language Location 

Identifier ("CLLI") code of the 
switch; 

(b) provide the street address, including the city and 
state in which the switch is located; 

(c) identify the type of switch by manufacturer and 
model (e.g., Nortel DMS 1 00); 

(d) state the total capacity of the switch by providing 
the maximum number of voice-grade equivalent 
lines the switch is capable of serving, based on 
the switch's existing configuration and 
component parts; 

(e) state the number of voice-grade equivalent lines 
the switch is currently serving based on the 
switch's existing configuration and component 
parts; and 

(f) provide infonnation relating to the switch as 
contained in Telcordia's Local Exchange 
Routing Guide ("LERG"); or, state if the switch 
is not identified in the LERG. 

Response: 
Be2in Confidential- Subject To Protective Order XXX 

End Confidential- Subject To Protective Order XXX. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 3: 

Response: 

BellSouth First Set of Interrogatories 

October 9,2003 

Identify any other switch not previously identified in 
Interrogatory No.1 that NewSouth uses to provide a qualifying 
service anywhere in Florida, irrespective of whether the switch 
itself is located in the State and regardless of the type of switch 
(e.g., circuit switch, packet switch, soft switch, host switch, 
remote switch.) In answering this Interrogatory, do not include 
ILEC switches used by NewSouth either on an unbundled or 
resale basis. 

NewSouth incorporates by reference its response to Interrogatory 
No. 1 as if fully set forth . 

Subject to the foregoing, none. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 4: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

For each switch identified in response to Interrogatory No.3, 
please: 

(a) 	 Identify the person that owns the switch; 
(b) 	 Provide the Common Language Location 

Identifier ("CILLI") code of the switch; 
(c) 	 Provide the street address, including the city and 

state in which the switch is located; 
(d) 	 Identify the type of switch by manufacturer and 

model (e.g., Nortel DMS 1 00); 
(e) 	 Describe in detail the arrangement by which you 

are making use of the switch, including stating 
whether you are leasing the switch or switching 
capacity on the switch; 

(f) 	 Identify all documents referring or relating to the 
rates, terms and conditions of NewSouth's use of 
the switch; 

(g) 	 Provide information relating to the switch as 
contained in Te1cordia's Local Exchange 
Routing Guide ("LERG"); or, state if the switch 
is not identified in the LERG; 

No switches were identified in response to Interrogatory No.3. 

Provided by: Jake E. Jennings 

6 




REQUEST: 

DATED: 

Interrogatory 5: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

Identify by name, address and CLL! code each ILEC wire center 
area, i.e., the territory served by the wire center, in which you 
provide qualifying service to any end user customers in Florida 
utilizing any of the switches identified in response to 
Interrogatory No.1. If you assert that you do cannot identify or 
do not know how to ascertain the boundaries of a wire center 
area, provide the requested information for the ILEC exchange in 
which your end user customer is located. 

NewSouth incorporates by reference its response to Interrogatory 
No.1 as if fully set forth. 

Subject to the foregoing, Begin Confidential- Subject to 
Protective Order 

End Confidential- Subject To Protective Order XXX. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 6: 

Response: 

BellSouth First Set ofInterrogatories 

October 9,2003 

For each ILEC wire center area identified in the foregoing 
Interrogatory (or ILEC exchange if you do not provide the 
information by wire center area) identify the total number of 
voice-grade equivalent lines you are providing to end user 
customers in that wire center area from the switches identified in 
response to Interrogatory #1. 

NewSouth does not maintain customer information at the 
BellSouth wire center. 

Begin Confidential- Subject to Protective Order 

End Confidential - Subject To Protective Order XXX. 

Provided by: Jake E. J eill1ings 
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REQUEST: 

DATED: 

Interrogatory 7: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

With regard to the voice grade equivalent lines identified by 
ILEC wire center area (or ILEC exchange) in response to 
Interrogatory 6, separate the lines by end user and end user 
location in the following manner: 

(a) 	 The number of end user customers to whom you 
provide one (1) voice-grade equivalent line; 

(b) 	 The number of end user customers to whom you 
provide two (2) voice grade equivalent lines; 

(c) 	 The number of end user customers to whom you 
provide three (3) voice-g grade equivalent lines; 

(d) 	 The number of end user customers to whom you 
provide four (4) voice- grade equivalent lines; 

(e) 	 The number of end user customers to whom you 
provide five (5) voice- grade equivalent lines; 

(f) 	 The number of end user customers to whom you 
provide six (6) voice-grade equivalent lines; 

(g) 	 The number of end user customers to whom you 
provide seven (7) voice-grade equivalent lines; 

(h) 	 The number of end user customers to whom you 
provide eight (8) voice-grade equivalent lines; 

(i) 	 The number of end user customers to whom you 
provide nine (9) voice-grade equivalent lines; 

CD 	 The number of end user customers to whom you 
provide ten (10) voice- grade equivalent lines; 

(k) 	 The number of end llser customers to whom you 
provide eleven (11) voice-grade equivalent lines; 

(1) 	 The number of end user customers to whom you 
provide twelve (12) voice-grade equivalent lines; 

(m) 	 The number of end user customers to whom you 
provide more than twelve (12) voice-grade 
equivalent lines. 

NewSouoth incorporates by reference its response to 
Interrogatory No.1 as if fully set forth. Please see NewSouth's 
response to Interrogatory 6. 

Provided by: Jake E . Jennings 
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REQUEST: 

DATED: 

Interrogatory 8: 

Response: 

BellSouth First Set ofInterrogatories 

October 9,2003 

Identify by name, address, and CLL! code each ILEC wire center 
area, i.e., the territory served by the wire center, in which you 
provide qualifying service to any end user customers in Florida 
utilizing any of the switches identified in response to 
Interrogatory No.3. If you assert that you cannot identify or do 
not know how to ascertain the boundaries of a wire center area, 
provide the requested information for the ILEC exchange in 
which your end user is located. 

NEWSOUTH incorporates by 
Interrogatory No.1 as if fully 
identified in response to Interroga

reference 
set forth. 
tory 3. 

its 
No 

response 
switches w

to 
ere 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 9: 

Response: 

Bellsouth First Set of Interrogatories 

October 9, 2003 

For each ILEC wire center identified in the foregoing 
Interrogatory (or ILEC exchange if you do not provide the 
information by wire center area) identify the total number of 
voice-grade equivalent lines you are providing to end user 
customers in that wire center area from the switches identified in 
response to Interrogatory No.3. 

No switches were identified in response to Interrogatory 3. 

Provided by: Jake E. Jennings 
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REQUEST: 	 BellSouth First Set ofInterrogatories 

DATED: 	 October 9, 2003 

Interrogatory 10: 	 With regard to the voice-grade equivalent lines identified by 
ILEC wire center area (or LEC exchange) in response to 
Interrogatory No.9, separate the lines by end user and end user 
location in the following manner: 

(a) 	 The number of end user customers to whom you 
provide one (l) voice-grade equivalent lines; 

(b) 	 The number of end user customers to whom you 
provide two (2) voice-grade equivalent line; 

(c) 	 The number of end user customers to whom you 
provide three (3) voice- grade equivalent lines; 

(d) 	 The number of end user customers to whom you 
provide four (4) voice- grade equivalent lines; 

(e) 	 The number of end user customers to whom you 
provide five (5) voice- grade equivalent lines; 

(f) 	 The number of end user customers to whom you 
provide six (6) voice-grade equivalent lines; 

(g) 	 The number of end user customers to whom you 
provide seven (7) voice-grade equivalent lines; 

(h) 	 The number of end user customers to whom you 
provide eight (8) voice-grade equivalent lines; 

(i) 	 The number of end user customers to whom you 
provide nine (9) voice-grade equivalent lines; 

U) 	 The number of end user customers to whom you 
provide ten (10) voice- grade equivalent lines; 

(k) 	 The number of end user customers to whom you 
provide eleven (11) voice- grade equivalent 
lines; 

(1) 	 The number of end user customers to whom you 
provide twelve (12) voice- grade equivalent 
lines; 

(m) 	 The number of end user customers to whom you 
provide more than twelve (12) voice-grade 
equivalent lines; 

Response: 
No switches were identified in response to Interrogatory 3. 

Provided by: lake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 11: 

Response: 

BellSouth First Set of Interrogatories 

October 9,2003 

Identify by name, address, and eLLI code each ILEe wire center 
area, i.e., the territory served by the wire center, in which you 
provide qualifying service to any end user customers in Florida 
using an ILEe's switch either on an unbundled or resale basis. If 
you assert that you cannot identify or do not know how to 
ascertain the boundaries for a wire center area, provide the 
requested information for the ILEe exchange in which your end 
user customer is located. 

NewSouth incorporates by reference its response to Interrogatory 
No.1 as if fully set forth. 

Subject to the foregoing, NewSouth tariff allows NewSouth to 
provide service within the state area. 

The requested information is in the possession, custody and 
control of BellSouth. Assuming BellSouth will provide such 
information and documentation to NewSouth, NewSouth will 
confirm or deny the information contained in BellSouth's records. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 12: 

Response: 

BeliSouth First Set of Interrogatorie$ 

October 9, 2003 

For each ILEC wire center area identified in the foregoing 
Interrogatory (or ILEC exchange if you do not provide the 
infonnation by wire center area) identify the total number of 
voice-grade equivalent lines you are providing to end user 
customers in that wire center using an ILEC's switch either on an 
unbundled or resale basis . 

NewSouth incorporates by reference its response to Interrogatory 
No.1 as if fully set forth. 

Please see NewSouth 's response to Interrogatory 11. 

Provided by: Jake E. Jennings 
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REQUEST: 	 BellSouth First Set of Interrogatories 

DATED: 	 October 9, 2003 

Interrogatory 13: 	 With regard to the voice-grade equivalent lines identified by 
ILEC wire center area (or ILEC exchange) in response to 
Interrogatory No. 12, separate the lines by end user location in the 
following manner: 

(a) The number of end user customers to whom you 
provide one (1) voice-grade equivalent line; 

(b) 	 The number of end user customers to whom you 
provide two (2) voice-grade equivalent line; 

(c) 	 The number of end user customers to whom you 
provide three (3) voice- grade equivalent lines; 

(d) 	 The number of end user customers to whom you 
provide four (4) voice- grade equivalent lines; 

(e) 	 The number of end user customers to whom you 
provide five (5) voice- grade equivalent lines; 

(f) 	 The number of end user customers to whom you 
provide six (6) voice-grade equivalent lines; 

(g) 	 The number of end user customers to whom you 
provide seven (7) voice-grade equivalent lines; 

(h) 	 The number of end user customers to whom you 
provide eight (8) voice-grade equivalent lines; 

(i) 	 The number of end user customers to whom you 
provide nine (9) voice-grade equivalent lines; 

U) 	 The number of end user customers to whom you 
provide ten (10) voice- grade equivalent lines; 

(k) 	 The number of end user customers to whom you 
provide eleven (11) voice-grade equivalent 
lines; 

(I) 	 The number of end user customers to whom you 
provide twelve (12) voice-grade equivalent 
lines; 

(m) 	 The number of end user customers to whom you 
provide more than twelve (12) voice-grade 
equivalent lines; 

Response: 	 NewSouth incorporates by reference its response to Interrogatory 
No.1 as if fully set forth. 

Subject to the foregoing, please see answer to Interrogatory 11. 

Provided by: Jake E. Jennings 
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REQUEST: 	 BellSouth First Set of Interrogatories 

DATED: 	 October 9,2003 

Interrogatory 14: 	 Do you offer to provide or do you provide switching capacity to 
another local exchange carrier for its use in providing qualifying 
service anywhere in the nine states of the BellSouth region? If 
the answer to this Interrogatory is in the affirmative, for each 
switch that you use or provide such switching capacity, please: 

(a) 	 Provide the Common Language Location 
identifier ("CLLI") code of the switch; 

(b) 	 Provide the street address, including the city and 
state in which the switch is located; 

(c) 	 Identify the type of switch by manufacturer and 
model (e.g., Nortel DMS 100.) 

(d) 	 State the total capacity of the switch by 
providing the maximum number of voice-grade 
equivalent lines the switch is capable of serving, 
based on the switch's existing configuration and 
component parts; 

(e) 	 State the number of voice-grade equivalent lines 
the switch is currently serving, based on the 
switch's existing configuration and component 
parts; and 

(f) 	 Identify all documents referring to or relating to 
the rates, terms and conditions of NewSouth's 
provision of switching capability. 

Response: 	 Specifically with respect to subpart (f), NewSouth objects on the 
basis that this Interrogatory is not reasonably calculated to lead to 
the discovery of admissible evidence. Documents referring to the 
terms of NewSouth's provisioning of switching for Comcast are 
not relevant given the prior explanation. 

NewSouth incorporates by reference its response to Interrogatory 
No.1, as if fully set forth. Subject to the foregoing, and without 
waiving any objection, NewSouth does not offer wholesale 
unbundled switching to other carriers. 

Provided by: Jake E. Jennings 
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REQUEST: 	 BellSouth First Set ofInterrogatories 

DATED: 	 October 9, 2003 

Interrogatory IS: 	 Identify every business case in your possession, custody or 
control that evaluates, analyzes or otherwise refers or relates to 
the offering of a qualifying service using: 

(1) the Unbundled Network Element Platform (UNE
P), (2) self-provisioning switching, (3) switching 
obtained from a third party provider other than an 
ILEC, or (4) any combination of these items. 

Objection: 	 NewSouth objects to this interrogatory to the extent that it is not 
reasonably calculated to lead to the discovery of admissible 
evidence. 

Pursuant to the Procedural Order, the Triennial Review Order, 
and Rules 1.280 and 1.340 Florida Rules of Civil Procedure and 
objections previously filed , to the extent that this intelTogatory 
requests specific financial, business or proprietary information 
regarding NewSouth's economic business model, NewSouth 
objects to providing or producing any such information on the 
grounds that those requests presume that the market entry 
analysis is contingent upon NewSouth's economic business 
model instead of the hypothetical business model contemplated 
by the Triennial Review Order. The Triennial Review Order 
explicitly contemplates that in considering whether a competing 
carrier economically can compete in a given market without 

~~~~§§s~~§~~~~~~i££:es!i:E--:Jt.o--i:I=rii-- - - oiJundier}:;::§:letwoIlG 1eme------: ~ ·~t ~ 

-==~~-~~?!·==:,,========@mmnlss-I-on u-si~i.der he=li-k.ely _r e\teJ'tll.eS afld ~~:wlilli=:=o~~~_-::;.....:-:;.•• 

associated with the given market based on the most efficient 
business model for entry rather than to a particular carrier '5 

business model. TRO at ~ 326. In particular, the FCC stated: 

In considering whether a competing carrier 
could economically serve the market without 
access to the incumbent's switch, the state 
commission must also consider the likely 
revenues and costs associated with local 
exchange mass market service ... The analysis 
must be based on the most efficient business 
model for entry rather than to any particular 
carrier '5 business model. 

Id. [Emphasis Added] 	 Additionally, with respect to economic 
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specifically 

that of NewSouth or 
of 

business plans 

entry, in ~ 517, the FCC stated that " ... 

based on the most efficient 

to any particular carrier's 

Footnote 1579 of 


under a cost 

determine entry is 

analysis for an efficient entry." 


In addition to these statements, 
other references to the operations 
efficient competitor, specifically 
carrier's business plans or related 
84, Footnote 275 ("Once the UNE 
impairment should be tested by asking a 
efficient CLEC retains the ability to compete even without access 
to the UNE.") (citing BellSouth Reply, Attach 

and 

Howard A. Shelanski at ~2(emphasis added)). 
'1115; ~469; ~485, Footnote 1509; '1517, 
Footnote 1585; ~520, Footnotes 1588 
Footnote 1788. 1 

Accordingly, the FCC's TRO 
consideration of financial and related 
"model n competitor and not 
particular competitor. As a result, 

information or 

""r,,,,,,~, of admissible evidence in 


For the Conunission's convenience, please see Attachment 1 to NEWSOUTH's Response to BellSouth'g 
for Production of Document sets forth the text of these relevant Paragraphs and Footnotes from the 

L.,Oi'1!lJI'ele text Triennial Review Order is available @ www.fcc.gov. 
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REQUEST: BellSouth of 

9,2003 

16: Identify documents that you have provided to any of your 
employees or agents, or to any financial analyst, bank or other 
financial institution, shareholder or any other that 

un,',,,',,;) or in whole or 
how you intend to offer or provide local exchange service, 

including but not limited to such things as the markets in which 
you either do participate or intend to participate, costs of 
providing such the share you anticipate obtaining 

market, over which you 
such the revenues you 

customer. 

Objection: NewSouth 
fully set forth. 

its objection to Interrogatory No.I5 as 
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REQUEST: 

DATED: 

Interrogatory 17: 

Objection 

BellSouth First Set of Interrogatories 

October 9, 2003 

If not identified in response to a prior Interrogatory, identify 
every document in your possession, custody, or control referring 
or relating to the financial viability of self-provisioning switching 
in your providing qualifying services to end user customers. 

NewSouth incorporates by reference its objections to 
Interrogatory15 as if fully set forth. 
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REQUEST: BellSouth First Set of Interrogatories 

DATED: October 9, 2003 

Interrogatory 18: Do you have switches that are technically capable of providing, 
but are not presently being used to provide, a qualifying service 
in Florida? If the answer to this interrogatory is in the 
affirmative, please: 

(a) Provide the Common Language Location 
Identifier ("CLLI") code of the switch; 

(b) Provide the street address, including the city and 
state in which the switch is located; 

(c) Identify the type of swi tch by manufacturer and 
model (e.g., Nortel DMS100); 

(d) State the total capacity of the switch by 
providing the maximum number of voice-grade 
equivalent lines the switch is capable of serving, 
based on the switch's existing configuration and 
component parts; 

(e) State the number of voice-grade equivalent lines 
the switch is currently serving, based on the 
switch's existing configuration and component 
parts; and 

(f) Identify any documents in your possession, 
custody or control that discuss, evaluate, 
analyze or otherwise refer or relate to whether 
those switches could be used to provide a 
qualifying service in Florida. 

Response: Please see NewSouth's response to Interrogatory 1. 

Provided by: Jake E. Jennings 
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REQUEST: 

Interrogatory 19: 

BellSouth of Interrogatorie.s 

October 2003 

Identify each Florida you are offering a 
qualifying without regard to you are offering the 

your own facilities, or in some 
fashion. 

NewSouth does not maintain customer information distinguishing 
between qualifying and non-qualifying services. a list of 
areas served by NewSouth, please see NewSouth's to 
Interrogatory 6 and 11. 

Provided by: Jake 



DATED: 

Interrogatory 20: 

BellSouth of Interrogatories 

October 9, 2003 

If you are offering a qualifying service outside of the MSAs 
identified in response to Interrogatory 19, identify those 
geographic areas by describing those areas in words or by 
providing maps depicting those areas in which you offer such 
service, without regard to whether you are the 
using your own facilities, UNE-P, or resale. 

see NewSouth' s response to Interrogatory 19. 

Provided by: 



Interrogatory 21: 

BellSouth of 

October 9, 2003 

Describe with particularity the qualifying that offer 
in the geographic areas described in response to Interrogatories 
19 and 20, including the terms, and conditions under which 
such services are offered. qualifying services you offer in 
those areas vary area, provide a statement of services 
offered and the rates, terms, and conditions for such services in 
each area. If this information is contained on a publicly available 

that clearly identifies the areas and identifies 
relevant terms and conditions such areas, it will be a 

sufficient answer to identify the web It will not be a 
response web site requires 

telephone number or of telephone in 
identify area which you provide such or 
the and conditions upon which IS 

NewSouth ,.PcnAl'CP to Interrogatory No.1. 
to offered by 

NewSouth and conditions under 
are offered" can found NewSouth's publicly 

tariffs on file with the Public 
Commission NewSouth's web page at ..:.:-.:.~=..:..:..;;;;===::.:. 

Provided by: Jake 



REQUEST: 

DATED: 

Interrogatory 22: 

Response: 

BellSouth First Set ofInterrogatories 

October 9, 2003 

Identify each MSA in Florida where you are currently offering a 
non-qualifying service without regard to whether you are offering 
the service using your own facilities, UNE-P, or resale, or in 
some other fashion. 

NewSouth incorporates its responses to Interrogatory No.1. 
Subject to the foregoing, please see NewSouth's response to 
Interrogatory 19. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 23: 

BellSouth of Interrogatories 

October 9,2003 

If you offer a non-qualifying outside of the MSAs 
identified in response to Interrogatory 22, identify those 
geographic areas by describing those areas in words or by 

depicting the geographic areas which you offer 
without to whether you are offering the 

using your own facilities, UNE-P, or In some 
fashion. 

NewSouth responses to Interrogatory No.1. 
Subject to the foregoing, please see NewSouth's response to 
Interrogatory 19. 

Provided Jake Jennings 



REQUEST: 

DATED: 

Interrogatory 24: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

Describe with particularity the non-qualifying services that you 
offer in the geographic areas described in response to 
Interrogatories 22 and 23, including the rates, terms, and 
conditions under which such services are offered. If the non
qualifying services you offer in those areas vary by area, provide 
a separate statement of services offered and the rates, terms, and 
conditions for such services in each area. If this information is 
contained on a publicly available web site that clearly identifies 
the geographic areas and identifies the relevant rates, terms and 
conditions for such areas, it will be a sufficient answer to identify 
the web site. It will not be a sufficient response if the web site 
requires the provision of a telephone number or series of 
teie'phone numbers in order to identify the geographic area in 
which you provide such service, or the rates, terms, and 
conditions upon which such service is provided. 

NewSouth incorporates its responses to interrogatory No.1, as if 
fully set forth herein. Given the vague and indefinite definition 
of non-qualifying services, CLEC NewSouth cannot provide a 
description of all of the non-qualifying services it offers. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 25: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

Please state the total number of end user customers in the State of 
Florida to whom you only provide qualifying service. 

NewSouth incorporates its responses to Interrogatory No. 1 and 
19. Subject to the foregoing, please see NewSouth's response to 
Interrogatory 6 and 12. 

Provided by: Jake E. Jennings 
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REQUEST: BellSouth First Set of Interrogatories 

DATED: 

Interrogatory 26: 

Objection: 

October 9, 2003 

For those end user customers to whom you provide qualifying 
service in the state of Florida, please state the average monthly 
revenues you receive from each end-user customer. 

NewSouth incorporates its objection to Interrogatory No. 15, 
supra. 

NewSouth incorporates its responses to Interrogatory No. 1 and 
19. Subject to the foregoing, please see NewSouth's response to 
Interrogatory 6 and 12. 

Begin Confidential- Subject to Protective Order 

End Confidential- Subject To Protective Order XXX. 
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REQUEST: BeliSouth First of 

October 9,2003 

those end user customers to whom you only provide 
qualifying the ofFlorida, state the average 
number of each user customer. 

by its 
fully set forth. Subject to the 

without waiving any objection, please see NewSouth's 
to 6 and 12. 

Provided 
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REQUEST: 

DATED: 

Interrogatory 28: 

Response: 

BellSouth First Set of Interrogatories 

October 9,2003 

Please state the total number of end user customers in the State of 
Florida to whom you provide only non-qualifying service. 

NewSouth incorporates by reference its response to Interrogatory 
No.1 as if fully set forth herein. Subject to the foregoing, and 
without waiving any objection, please see NewSouth's response 
to Interrogatory 27. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 29: 

Objection: 

BellSouth First Set ofInterrogatories 

October 9, 2003 

For those end user customers to whom you only provide non
qualifying service in the State of Florida, please state the average 
monthly revenues you receive from each such customer. 

NewSouth incorporates its responses to Interrogatory Nos. 1, 15, 
and 19 supra. Please see NewSouth's response to Interrogatory 
26. 

Provided by: Jake E. Jermings 
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REQUEST: BellSouth First Set ofInterrogatories 

DATED: 

Interrogatory 30: 

Response: 

October 9, 2003 

Please state the total number of end user customers in the State of 
Florida to whom you provide both qualifying and non-qualifying 
servIce; 

NewSouth incorporates by reference its response to Interrogatory 
No.1 as if fully set f0l1h . Subject to the foregoing, and without 
waiving any objection please see NewSouth's response to 
Interrogatory 6 and 12. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 31: 

Objection: 

BellSouth First Set of Interrogatories 

October 9, 2003 

For those end user customers to whom you provide qualifying 
and non-qualifying service in the State of Florida, please state the 
average monthly revenues you receive from each such end user 
customer 

NewSouth incorporates by reference its response to Interrogatory 
No. 1 and 19 as if fully set forth. SUbject to the foregoing, and 
without waiving any objection, please see NewSouth's response 
to Interrogatory 6 and 12. 

Please see NewSouth's response to Interrogatory 26. 

Provided by: Jake E. Jennings 
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BellSouth First 

DATED: October 9, 2003 

Interrogatory 32: For those user customers to whom you provide qualifying 
and non-qualifying in State ofFlorida, state the 

number of lines that you provide customer. 

Response: NewSouth incorporates by its to Interrogatory 
No.1 as if fully set Subject to the and without 
WaIvmg any please see NewSouth's response to 
Interrogatory 6 and 12. 

Provided 



REQUEST: 

DATED: 

Interrogatory 33: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

Please provide a breakdown of the total number of end user 
customers served by NewSouth in Florida by class or type of end 
user customers (e.g., residential customers, small business 
customers, mass market customers, enterprise customers, or 
whatever type of classification that you use to classify your 
customers. For each such classification, and/or if you provide 
another type of classification, define and describe with specificity 
that classification so that it can be determined what kinds of 
customers you have in each classification.) 

Please See NewSouth's response to Interrogatory 6 and 12. 

Provided by: Jake E. Jennings 
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Interro gatory 

Objection: 

BellSouth First Set of Interrogatories 

October 9,2003 

each class or type of end user customer in 
Interrogatory No. 33, please state the average acquisition cost 
each such user class or Please provide 

each month from 2000 to 

NewSouth its objection to Interrogatory No. 15, 
supra. 

NewSouth to No.1 and 
19. 

Begin Confidential- Subject to Protective Order 

End Confidential - Subject To Protective Order XXx. 

Jake 



REQUEST: BellSouth First Set of Interrogatories 

DATED: 

Interrogatory 35: 

Objection: 

October 9,2003 

For each class or type of end user customer referenced in 
Interrogatory No. 33, please state the typical churn rate for each 
such end user class or type. Please provide this information fore 
each month from January 2000 to the present. 

NewSouth incorporates its responses to Interrogatory No 15, 
supra and reiterates that the FCC's TRO specifically 
contemplates the consideration of financial and related 
information of an effiCient "model" competitor and not that of 
NewSouth or any other particular competitor. Furthermore, it 
should be noted that the TRO specifically mentions that one 
consideration of the economic impairment analysis is the 
potential "impact of churn on the cost of customer acquisitions" 
for the hypothetical "efficient entrant" . Accordingly, 
NewSouth's 'typical churn rate" for a particular user class or type 
is not relevant or reasonably calculated to lead to the discovery of 
admissible evidence. See, TRO at ~520. 

xxx Begin Confidential-Subject to Protective Order 

xxx End confidential-Subject to Protective Order 

Provided by: Jake E. Jennings 
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REQUEST: BellSouth First Set of Interrogatories 

DATED: 

Interrogatory 36: 

Response: 

October 9, 2003 

For each class or type of end user customer referenced in 
Interrogatory No. 33, please state the share of the local exchange 
market that you have obtained. Please provide this information 
from January 2000 to the present. 

NewSouth, like BellSouth, relies on industry publications 
assessing "market shares." Upon information and belief, 
BellSouth has possession, custody, or control of those same 
industry publications. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 37: 

Response: 

BellSouth First Set of Interrogatori~s 

October 9, 2003 

Identify any documents in your possession, custody or control 
that evaluate, discuss or otherwise refer or relate to your 
cumulative market share of the local exchange market in Florida. 

NewSouth, like BellSouth, relies on industry publications 
assessing "market shares." Upon information and belief, 
BellSouth has possession, custody, or control of those same 
industry pUblications. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 38: 

Response: 

BellSouth First Set ofInterrogatorivs 

October 9, 2003 

Identify any documents in your possession, custody or control 
that evaluate or otherwise refer or relate to any projections that 
you have made regarding your cumulative market share growth in 
the local exchange market in Florida. 

NewSouth incorporates its objection to Interrogatory No. 15, 
supra. 
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BellSouth First of Interrogatories 

DATED: 


Response: 

October 2003 

Describe how marketing organization is responsible for 
marketing qualifying service in is organized, including 

structure, size in tenns of full-time or 
equivalent employees, including contract and temporary 

and the physical locations such 
In answering this Interrogatory, please state whether 
authorized in marketing 
Florida, and, if so, with particularity the 

rates, and conditions of use. 

NewSouth incorporates its objection to Interrogatory 15, 
supra. 
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REQUEST: BellSouth First Set ofInterrogatori~s 

DATED: 

Interrogatory 40: 

Response: 

October 9,2003 

How do you determine whether you will serve an individual 
customer's location with mUltiple DSOs or whether you are going 
to use a DS 1 or larger transmission system? Provide a detailed 
description of the analysis you would undertake to resolve this 
issue, and identify the factors you would consider in making this 
type of decision. 

NewSouth only provides DS 1 or larger transmission facilities 
when utilizing its own switch to provide service. 

Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 41: 

Response: 

BellSouth First Set ofInterrogatories 

October 9, 2003 

Is there a typical or average number of DSOs at which you would 
choose to serve a particular customer with aDS 1 or larger 
transmission system? All other things being equal? If so, please 
describe that typical or average number and explain how that 
number was derived. 

Depending on several factors, including UNE DS 1 rates and 
existing retail prices, NewSouth will typically provide service 
utilizing its own switch with aDS 1 transmission facility or larger 
to customers that have at least 8 to 10 lines at a minimum. To the 
extent that BellSouth is requesting business case information, 
please see NewSouth's response to Interrogatory 15. 
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REQUEST: 

DATED: 

Interrogatory 42: 

Response: 

BellSouth First Set ofInterrogatories 

October 9, 2003 

What additional equipment, if any, would be required (on the 
customer's side of the demarcation point rather than on the 
network side pf the demarcation point) to provide service to a 
customer with aDS 1 rather than multiple DSOs? For instance, if 
a customer had 10 DSOs and you want to provide the customer 
with the same functionality using a DSl, would a D-4 channel 
bank, or a digital PBX be required in order to provide equivalent 
service to the end user that has 10 DSOs? If so, please provide the 
average cost of the equipment that would be required to provide 
that functional equivalency (that is, the channel bank, or the PBX 
or whatever would typically be required should you decide to 
serve the customer with aDS 1 rather than multiple DSOs.) 

xxx Begin Confidential-Subject to Protective Order 

xxx End confidential -Subject to Protective Order 

Provided by: Jake E. Jennings 
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REQUEST: BellSouth First Set of Interrogatories 

DATED: 

Interrogatory 43: 

Objection: 

October 9, 2003 

What cost of capital do you use in evaluating whether to offer a 
qualifying service in a particular geographic market and how is 
that cost of capital determined? 

NewSouth incorporates its objections to Interrogatory No 15, 
supra and notes that the FCC's TRO specifically contemplates 
the consideration of financial and related information of an 
efficient "model" competitor and not that of NewSouth or any 
other particular competitor. 

Furthermore, it should be noted that the TRO mentions that one 
consideration of the economic impairment analysis is the cost of 
capital for the hypothetical "efficient entrant." Specifically, '1520 
of the TRO states that the state "must consider all factors 
affecting the costs faced by a competitor providing local 
exchange service to the mass market." See also, TRO at ~520. 
Accordingly, NewSouth's "cost of capital" used in evaluating 
whether to offer a qualifying service in a particular geographic 
market and the analysis in determining the cost of capital is not 
relevant or reasonably calculated to lead to the discovery of 
admissible evidence. 

Finally, because NewSouth is a privately held company, it does 
not report nor calculate a cost of capital. 
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REQUEST: 

DATED: 

Interrogatory 44: 

Objection: 

BellSouth First Set oflnterrogatories 

October 9, 2003 

With regard to the cost of capital you use in evaluating whether to 
provide a qualifying service in a particular geographic market, 
what are the individual components of that cost of capital, such as 
the debt-equity ratio, the cost of debt and the cost of equity? 

NewSouth incorporates its objections to Interrogatory No15, 
supra and notes that the FCC's TRO specifically contemplates the 
consideration of financial and related infOimation of an efficient 
"model" competitor and not that ofNewSouth or any other 
particular competitor. 

Furthermore, it should be noted that the TRO mentions that one 
consideration of the economic impairment analysis is the cost of 
capital for the hypothetical "efficient entrant." Specifically, ~520 
of the TRO states that the state "must consider all factors 
affecting the costs faced by a competitor providing local 
exchange service to the mass market." See also, TRO at ~520. 
Accordingly, NewSouth's "cost of capital", or the components 
thereof, used in evaluating whether to offer a qualifying service in 
a particular geographic market and the analysis in determining the 
cost of capital is not relevant or reasonably calculated to lead to 
the discovery of admissible evidence. 

Please see NewSouth's response to Interrogatory 43. 
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BellSouth of Interrogatories 

DATED: 

Interrogatory 45: 

Objection: 

October 9, 2003 

detennining whether to a qualifying 
geographic market, what period do 

use to evaluate offer? That do you use one 
ten or some other over which to 

the project? 

NewSouth incorporates its objections to Interrogatory No. 15, 
supra and notes that the's TRO specifically vVlJLLvU 

the consideration financial and related infonnation of an 
efficient "model" competitor and not that of NewSouth or 

particular vVlUUI.J' 

Accordingly, NewSouth's detennination of whether to 
"qualifying in a and 
time periods involved in evaluation are 

calculated to lead to 
evidence. 

xxx Begin Confidential to Protective Order 

confidential-Subject to Protective Order 

Provided by: Jake 

48 




REQUEST: BellSouth First Set of Interrogatories 

DATED: 

Interrogatory 46: 

Response: 

October 9, 2003 

Provide your definition of sales expense as that term is used in 
your business. 

NewSouth defines sales expense to include personnel and G&A 
expenses related to the sales organization including, but not 
limited to, salary, benefits, commission expense, office rent and 
other G&A expenses incurred by NewSouth's sales force. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 47: 

Objection: 

BellSouth First Set of Interrogatori~s 

October 9, 2003 

Based on the definition of sales expense in the foregoing 
Interrogatory, please state how you estimate sales expense when 
evaluating whether to offer a qualifying service in a particular 
geographic market? 

NewSouth incorporates its obj ections to Interrogatory No. 15, 
supra and notes that the FCC's TRO specifically contemplates 
the consideration of financial and related information of an 
efficient "model" competitor and not that of NewSouth or any 
other particular competitor. 

Notwithstanding the foregoing, NewSouth estimates the 
necessary sales representatives, sales management, and support 
including related G&A expenses. 

Provided by: Jake E. Jennings 
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BellSouth Set of 

DATED: October 9,2003 

Interrogatory 48: your definition of general administrative (G&A) 
costs as use those terms in your business. 

Response: 
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REQUEST: BellSouth First Set ofInterrogatories 

DATED: 

Interrogatory 49: 

Objection : 

October 9,2003 

Based on the definitions of G&A costs in the foregoing 
Interrogatory, please state how you estimate G&A expenses when 
evaluating whether to offer a qualifying service in a particular 
geographic market. 

NewSouth incorporates its objections to Interrogatory No. 15, 
supra and notes that the FCC's TRO specifically contemplates the 
consideration of financial and related information of an efficient 
"model" competitor and not that of NewSouth or any other 

particular competitor. 

Please see NewSouth's response to Interrogatory 47. 
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REQUEST: 

DATED: 

Interrogatory 50: 

Response: 

BellSouth First Set of Interrogatories 

October 9,2003 

For each day since January 1, 2000, identify the number of 
individual hot cuts that BellSouth has performed for NewSouth in 
each state in BellSouth's region. 

Upon information and belief, BellSouth is in possession of 
documents and other information requested in Interrogatory Nos. 
50 and 51. Assuming BellSouth will provide such information 
and documentation to NewSouth, NewSouth will confirm or deny 
the information contained in BellSouth's records. 
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REQUEST: 

DATED: 

Interrogatory 51: 

Response: 

BellSouth First Set of Interrogatories 

October 9,2003 

For each individual hot cut identified in response to Interrogatory 
No. 50, state: 

I. Whether the hot cut was coordinated or not; 
ii. If coordinated, whether the hot cut occurred as 
scheduled; 
111. If the hot cut did not occur as scheduled, state 
whether this was due to a problem with BellSouth, 
NewSouth, the end-user customer, or some third party, 
and describe with specificity the reason the hot cut did 
not occur as scheduled; 
iv. If there was a problem with the hot cut, state 
whether NewSouth complained in writing to BellSouth or 
anyone else. 

Upon information and belief, BellSouth is in possession of 
documents and other information requested in Interrogatory Nos. 
50 and 51. Assuming BellSouth will provide such information 
and documentation to NewSouth, NewSouth will confirm or 
deny the information contained in BellSouth's records. 
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BellSouth Set of 

9,2003 

Interrogatory 52: Does NewSouth have a preferred process for performing batch 
hot cuts? If answer to this Interrogatory is the affirmative, 

describe this with particularity and identify all 
documents that discuss, describe ort otherwise refer or relate to 
this nrptprrpti 

in this case is continuing nature and any to 
interrogatory is premature. NewSouth is in process 

formulating case it will before Commission and 
has not formulated a to this interrogatory at early 
stage in proceeding. 

Provided by: E. 



BellSouth First Set of Interrogatories 

October 9,2003 

Interrogatory NewSouth have a process 
individual hot cuts? If answer to interrogatory is in the 

please this with particularity and 
identify all documents that discuss, or otherwise or 
relate to this preferred process. 

Response: NewSouth's preferred process allows provisioning ofloops 
service to be operationally competitively 

it local counterpart of "equal 
This is a that 

would 

to another quickly and 
of 

Provided by: E. 
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REQUEST: 

DATED: 

Interrogatory 54: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

State whether NEWSOUTH agrees that it jointly developed 
BellSouth's process for individual hot cuts with BellSouth as set 
forth in the parties' April 15,2001 Memorandum of 
Understanding. IfNEWSOUTH does not agree, explain why and 
explain NEWSOUTH's view of its involvement in the 
development of that process. 

No, NewSouth did not actively participate in that proceeding to 
test BellSouth's hot cut process. 

Provided by Jake E. Jennings 
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BellSouth Set of 

DATED: 9,2003 

Interrogatory NewSouth has a preferred process for individual hot cuts that 
from BellSouth's each In 

NewSouth's process that 

Response: response to Interrogatory No, supra, 
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REQUEST: 

DATED: 

Interrogatory 56: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

IfNewSouth has a preferred process for bulk hot cuts that differs 
from BellSouth' s process, identify each specific step in 
NewSouth's process that differs from BellSouth's process. 

In responding to this Interrogatory, NewSouth assumes that 
BellSouth is referring to the batch hot cut process as defined in 
BellSouth's First Set of Interrogatories to NewSouth. 
Accordingly, see response to Interrogatory No. 52. 
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REQUEST: 

DATED: 

Interrogatory 57: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

Does NewSouth have any estimates of what a typical individual 
hot cut should cost? If the answer to this Interrogatory is in the 
affirmative, please provide that estimate, describe with 
particularity how that estimate was calculated, and identify all 
documents referring or relating to such estimates. 

See response to Interrogatory No. 53, supra for NewSouth's 
preferred individual migration process. NewSouth does not have 
a specific rate at this time, but as a fully electronic solution, it 
should be no more expensive than a UNE-P or PIC change. 

Provided by: 
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BellSouth First Set of Interrogatories 

October 2003 

Interrogatory Does NewSouth have any estimates of what a typical bulk hot cut 
should cost? answer to this Interrogatory is in the 

provide that describe 
pariicularity how that was calculated, and identify 
documents to 

responding to Interrogatory, NewSouth assumes that 
BellSouth is referring to a batch hot cut as defined in 
BellSouth's First Interrogatories to NewSouth. being 
the case, NewSouth does not have a specific batch rate at this 

guidance provided by the it 
on TRO at '!l489, low at 

than current rates, at '!l487, and comparable to 
at '!lSI 1 also to 

Interrogatory No. 

by: 
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REQUEST: 

DATED: 

Interrogatory 59: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

What is the largest number of individual hot cuts that NewSouth 
has requested in any individual central office in each of the nine 
BellSouth states on a single day? In answering this Interrogatory, 
identify the central office for which the request was made, and 
the number of hot cuts that were requested. State with specificity 
what the outcome was for each of the hot cuts in each of the 
central offices so described, if not provided in response to an 
earlier interrogatory. 

The requested information is in the possession, custody and 
control of BeJlSouth. Assuming BellSouth will provide such 
information and documentation to NewSouth, NewSouth will 
confirm or deny the information contained in BellSouth's records. 

62 




REQUEST: 

DATED: 

Interrogatory 60: 

Response: 

BellSouth First Set ofInterrogatories 

October 9, 2003 

Does any ILEC in the BellSouth region have a batch hot cut 
process that is acceptable to NewSouth or that NewSouth believes 
is superior to BeliSouth' s batch hot cut process? If so, identify 
the ILEC and describe with particularity the ILEC's batch hot cut 
process, specifying any differences between the ILEC's batch hot 
cut process and BellSouth's. 

See NewSouth's response to Interrogatory No. 64, infra. 
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REQUEST: 

DATED: 

Interrogatory 61 : 

Response: 

BellSouth First Set of Interrogatories 

October 9,2003 

Does any ILEC in the BellSouth region have a cost for a batch 
hot cut process that is acceptable to NewSouth? If so, name the 
ILEC and provide the rate and the source of the rate. 

NewSouth incorporates its response to Interrogatory No.52 as if 
fully set forth. 

Provided by: 
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BellSouth Interrogatories 

October 2003 

62: have an individual hot 
or that NewSouth 

IS 

so, identify 
individual hot cut process, 

individual hot cut process 

in the BellSouth an individual hot cut 
process that is to NewSouth. 

Provided by: 
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REQUEST: 

DATED: 

Interrogatory 63: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

Does any ILEC in the BellSouth region have a rate for an 
individual hot cut process that is acceptable to NewSouth? If so, 
name the ILEC and provide the rate and the source of the rate. 

No ILEC has an acceptable rate for an individual hot cut process 
in BellSouth's region. 

Provided by: Jake E. Jennings 
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REQUEST: First 

October 2003 

Interrogatory 64: any outside the a batch 
that is acceptable to NewSouth or that NewSouth 

to BellSouth's batch hot cut process? so, identify 
and describe with particularity the ILEC's hot cut 

the batch hot 

have just begun to provide components or of 
proposed batch in workshops throughout country; 
therefore, not have sufficient information to 
respond at previOUS or bulk 

did components that were superior to BellSouth's 
For example, Verizon-NY and SBC have 

Vv\,';',,,,';' and allow specific 
an electronic communications 

system some advantages over phone 
or 

by: Jake 
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REQUEST: BeliSouth Interrogatories 

October 9,2003 

Interrogatory 65: Does ILEC 
batch hot cut nrnf'PC 

ILEC 

the BellSouth a rate a 
that is to NewSouth? If so, name 

the source of the rate. 

Response: NewSouth incorporates 
64 as fully set forth. 

to Interrogatory Nos. 52 and 
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REQUEST: 

DATED: 

Interrogatory 66: 

Response: 

BellSouth First Set ofInterrogatories 

October 9, 2003 

Does any ILEC outside the BellSouth region have an individual 
hot cut process that is acceptable to NewSouth or that NewSouth 
believes is superior to BellSouth's individual hot cut process? If 
so, identify the ILEC and describe with particularity the ILEC's 
individual hot cut process, specifying any differences between the 
ILEC's individual hot cut process and BellSouth's. 

Discovery in this case is continuing in nature and any response to 
this interrogatory is premature. NewSouth is in the process of 
formulating the case it will present before the Commission and 
has not formulated a response to this interrogatory at this early 
stage in the proceeding. 
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REQUEST: 

DATED: 

Interrogatory 67: 

Response: 

BellSouth First Set ofInterrogatories 

October 9, 2003 

Does any ILEC outside the BellSouth region have a rate for an 
individual hot cut process that is acceptable to NewSouth? If so, 
name the ILEC and provide the rate and the source of the rate. 

Discovery in this case is continuing in nature and any response to 
this interrogatory is premature. NewSouth is in the process of 
formulating the case it will present before the Commission and 
has not formulated a response to this interrogatory at this early 
stage in the proceeding. 
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REQUEST: BellSouth First Set of Interrogatories 

DATED: October 9,2003 

Interrogatory 68: Does NewSouth order coordinated or non-coordinated hot cuts? 

Response: Neither. 

Provided by: Jake E. Jennings 
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REQUEST: BellSouth First Set of Interrogatories 

DATED: October 9, 2003 

Interrogatory 69: Does NewSouth use the CFA database? 

Response: Yes. 

Provided by: Jake E. Jennings 
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BellSouth Set of 

October 9, 2003 

70: 	 every hot cut raised 
by N ewSouth at Florida collaborative since October 
2001. 

NewSouth has not used this forum hot cut has 
primarily instead on that are most relevant to 

of entry by NewSouth. 

o th er 'V,-'LJ"-,,, 

that were to NewSouth, making it unnecessary 
for NewSouth to engage any duplicative 

by: Jake 
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REQUEST: 

DATED: 

Interrogatory 71 : 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

What is the appropriate volume of loops that you contend the 
Florida Public Service Commission should use in establishing a 
batch hot cut process consistent with FCC Rule 51.319( d)(2)(ii)? 
In answering this Interrogatory, please state all facts and identify 
all documents supporting this contention. 

NewSouth incorporates its response to Interrogatory No. 52 as if 
fully set forth. 

In addition, NewSouth is currently without sufficient information 
to answer this interrogatory with an exact volume or number. 
Furthermore, NewSouth refers BellSouth to ,-r489 of the TRO and 
asserts that the appropriate volume of loops must meet the 
operational and economic models as defined by the FCC and the 
TRO. In other words, the requisite volume of loops to meet the 
TRO and the FCC Rule cited above is that amount required to 
support demand created by the additional volume of customers 
added as a result of the implementation of the FCC's TRO, and to 
ensure unconstrained future growth of competition post TRO 
implementation. 

Provided by: Jake E. Jennings 
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REQUEST: 

DATED: 

Interrogatory 72: 

Response: 

BellSouth First Set of Interrogatories 

October 9,2003 

What is the appropriate process that you contend the Florida 
Public Service Commission should use in establishing a batch hot 
cut process consistent wi th FCC Rule 51.319( d)(2)(ii)? In 
answering this Interrogatory, please state all facts and identify all 
documents supporting this contention. 

NewSouth incorporates its response to Interrogatory No. 52 as if 
fully set forth. 
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BellSouth of Interrogatories 

October 9,2003 

Interrogatory NewSouth with BellSouth's individual hot cut 
process, identify every that NEWSOUTH contends is 
unnecessary and state with specificity why the is 
unnecessary. 

response to Interrogatory No. supra. 



First Set of 

DATED: 	 October 2003 

Interrogatory 74: 	 IfNewSouth disagrees with BellSouth's bulk hot cut process, 
identify step that NewSouth contends is unnecessary and 
state with specificity why the step is unnecessary. 

NewSouth with, at a minimum, the following aspects 
BellSouth's process, even as an process to be used 
in narrow, tailored circumstances. : 

a. 	 It does not appear to a batch provisioning all 
the orders are not provisioned at the same time, or even on 
the same day. 

b. 	 It not permit cuts. 

c. not allow coordinated cuts if a 	 IS 

It not allow cuts, which are 
necessary to meet customers need to have uninterrupted 
telephone phone during business 

e. 	 There is no assurance that requested by the to 
migrated on the same "batch" will in fact worked 

same day, undermining significantly the ability of the 
to impact quality and timing of the cut-over. 

Indeed, BellSouth to provision its batch orders no 
differently individual 

f. 

groups of 
customer's lines and some of another customer's lines but 
not all of lines. 

g. 	 BellSouth is unwilling to commit to the number lines or 
customers it will provision day. 

not provide for additional 



the conversion 
the event 

1. 	 are no cost to CLEC this 
process. 

Provided Jake E. Jennings 
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BellSouth Interrogatories 

DATED: October 9, 2003 

Identify by date, author and recipient 
NewSouth has to BellSouth 

October 2001. 

written complaint 
BellSouth's hot cut 

see Attachment No. 75. 
70. 

also rpC''''An to Interrogatory No. 

Provided by: 
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DATED: 

BellSouth First Set 

October 2003 

Interrogatories 

Interrogatory many unbundled loops does NewSouth constitute sufficient 
volume to assess BellSouth's hot cut n"..""pc 

response to Interrogatory No. 71, 

80 




REQUEST: 

DATED: 

Interrogatory 77: 

Response: 

BellSouth First Set ofInterrogatories 

October 9, 2003 

What is the appropriate information that you contend the Florida 
Public Service Commission should consider in evaluating 
whether the ILEC is capable of migrating multiple lines served 
using unbundled local circuit switching to switches operated by a 
carrier other than the ILEC in a timely manner in establishing a 
batch hot cut process consistent with FCC Rule 51 .31 O(d)(2)(ii)? 
In answering this Interrogatory, please state all facts and identify 
all documents supporting this contention. 

The FCC's TRO ~512 and Footnote 1574 outlines the overall or 
high level criteria that the Florida Public Service Commission 
should consider when evaluating the question posed in 
Interrogatory No. 77. 

In addition to the above, discovery in this case is continuing in 
nature and the response to this interrogatory may evolve as 
NewSouth formulates the case it will present before the 
Commission 
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REQUEST: 

DATED: 

Interrogatory 78: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

What is the average completion interval metric for provision of 
high volumes of loops that you contend the Florida Public 
Service Commission should require in establishing a batch hot cut 
process consistent with FCC Rule 51.319( d)(2)(ii)? In answering 
this Interrogatory, please state all facts and identify all documents 
supporting this contention. 

The FCC's TRO ~512 and Footnote 1574 outlines the overall or 
high level criteria that the Florida Public Service Commission 
should consider when evaluating the question posed in 
Interrogatory #78. According to the FCC's Rules and the TRO, 
the average completion interval metric for provision of high 
volumes of loops must be, at a minimum, equal to the order 
completion interval for UNE-P. See, TRO ~512, Footnote 1574. 

In addition to the above, discovery in this case is continuing in 
nature and the response to this interrogatory may evolve as 
NewSouth formulates the case it will present before the 
Commission. 
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BellSouth Set of Interrogatories 

October 9,2003 

Interrogatory are rates that you contend Florida Public Service 
Commission should adopt establishing a batch hot cut 
consistent with 51.319( d)(2)(ii)? In answering this 
Interrogatory, please state all and identify all documents 
supporting this contention. 

Response: indicated in the Rule above, rates must be set 
in accordance with the UNE Pricing Rules. 
pursuant to ~470 the rates must be sufficiently low to 
overcome and to allow to overcome 
economic with the hot cut also 

"'''IJV.h'v to No. supra. 
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REQUEST: 

DATED: 

Interrogatory 80: 

Response: 

BellSouth First Set of Interrogatories 

October 9, 2003 

What are the appropriate product market(s) that you contend the 
Florida Public Service Commission should use in implementing 
FCC Rule 51.319( d)(2)(i)? In answering this Interrogatory, 
please state all facts and identify all documents supporting this 
contention. 

Without waiving objections previously asserted, discovery in this 
case is continuing in nature and any response to this interrogatory 
is premature. N ewSouth is in the process of formulating the case 
it will present before the Commission and has not formulated a 
response to this interrogatory at this early stage in the proceeding. 
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REQUEST: 

DATED: 

Interrogatory 81 : 

Response: 

BeIISouth First Set of Interrogatories 

October 9, 2003 

What are the appropriate geographic market(s) that you contend 
the Florida Public Service Commission should use in 
implementing FCC Rule 51.319( d)(2)(i)? In answering this 
Interrogatory, please state all facts and identify all documents 
supporting this contention. 

See response to Interrogatory No. 80. 
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BellSouth of Interrogatories 

DATED: 9,2003 

Do you contend that are barriers within the 
meaning FCC Rule 51.319(d)(2)(iii)(B)(2) would 
a finding that requesting are 

without access to local switching on an 
unbundled basis a particular If the answer to this 

IS In affirmative, describe with particularity 
such operational state and a11 
documents supporting your contention. 

See to Interrogatory 
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Interrogatory 83: 

Response: 

First Set of nte:rrogat:on 

October 

Do you that there are economic within the 
meaning ofFCC Rule 51.319(d)(2)(iii)(B)(3) that would 
a that are 
impaired without access to 
unbundled a particular the answer to this 
Interrogatory is in the affirmative, desclibe with particularity 
such barrier, and state all facts identify an 
documents supporting your contention. 

See ,-pC''1An to Interrogatory 80. 
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BellSouth ofInterrogatories 

October 2003 

84: 

Interrogatory, 
this contention. 

See response to 

Respectfully submitted 10lh day December, 

Jake Jermings 
Senior President 
Regulatory & Relations 
NewSouth Communications 

Two . Center 
Greenville, SC 29601 
Telephone: (864) 672-5 

(864) 672-5105 for NewSouth Communications Corp. 



CERTIFICATE 

I HEREBY FY that a true and copy of the foregoing was 

served via hand U.S. Mail this 10th day of December, 2003, the 

following: 

Michael A. Gross 

VP Reg. Affairs & 

Florida Cable . Assoc. 


East 6th 
Tallahassee, FL vL. ....JVv 

No. (850) 1 
No. (850) 681 

mgross@fcta.com 

Joseph A. McGlothlin 
Vicki Gordon Kaufman 
McWhirter, McGlothlin, 

Davidson, Kaufman & Arnold PA 
117 South 
Tallahassee, 

No. (850) 

No. (850) L.L.L. 
VV'JV 

Attys. for Covad 

mailto:mgross@fcta.com


1230 Peachtree Street, N.E. 

19th Floor 

Atlanta, Georgia 30309 

Tel. No. (404) 942-3492 

Fax. No.(404) 942-3495 

gwatkins@covad .com 


Nanette Edwards, Esq. 

Director - Regulatory 

ITC"DeltaCom 

4092 S. Memorial Parkway 

Huntsville, AL 35802 

Tel. No. (256) 382-3856 

nedward s@itcdeltacom.com 


Floyd Self, Esq. + 

Norman H. Horton, Esq. -

Messer Caparello & Self 

215 South Monroe Street, Suite 701 

Tallahassee, FL 32301 

Tel. No. (850) 222-0720 

Fax. No. (850) 224-4359 

Represents ITC"DeltaCom, 

Represents KMC 

Represents MCI 

Represents Xspedius

fself@lawfla.com 

nhorton@lawfla.com 


Andrew O. Isar 

Miller Isar, Inc. 

7901 Skansie Avenue 

Suite 240 

Gig Harbor, WA 98335 

Tel. No. (253) 851-6700 

Fax No. (253) 851-6474 

aisar@millerisar.com 


Jason Spinard, Esq. 
Rand Currier 
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Geoff Cookman 

Granite Telecommunications, LLC 

234 Copeland Street 

Quincy, MA 02169 

Tel. No. 617847-1500 

Fax No. 617847-0931 

jspinard@granitenet.com 

rcu rrier@granitenet .com 

gcookman@granitenet.com 


Donna McNulty, Esq. + 

MCI WorldCom Communications, Inc. 

1203 Governors Square Blvd ., Suite 201 

Tallahassee, FL 32301-2960 

donna.mcnulty@mci .com 


Tracy Hatch, Esq . 

AT&T 

101 North Monroe Street 

Suite 700 

Tallahassee, FL 32301 

Tel. No. (850) 425-6360 

thatch@att.com 


Lisa A. Sapper + 

AT&T 

1200 Peachtree Street, N.E. 

Suite 8100 

Atlanta, GA 30309 

rer;:No~ -=t4'02fY:81 0=-7'812 .~ 


l isan 8y@a1t:com 

Marva Brown Johnson, Esq. 

KMC Telecom III, LLC 

1755 North Brown Road 

Lawrenceville, GA 30034-8119 

marva .johnson@kmctelecom.com 


-.~ 
~-~-. 
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Susan S. Masterton, Esq. 

Sprint-Florida, Inc. 

Sprint Communications Co. L.P. 

1313 Blair Stone Road 

P.O. Box 2214 
Tallahassee, FL 32316-2214 
Tel. No. (850) 599-1560 
Fax. No. (850) 878-0777 
susan.masterton@mail.sprint.com 

Jeffrey J. Binder 
Allegiance Telecom of Florida, Inc. 
1919 M Street, N.W. 
Washington, DC 20037 
Tel. No (202) 464-1792 
Jeff. bind er@alqx.com 

Terry Larkin 
Allegiance Telecom, Inc. 
700 East Butterfield Road 
Lombard, IL 60148 
Phone: (630) 522-6453 
terry.larkin@alqx.com 

Jean Houck 
Business Telecom, Inc. 
4300 Six Forks Road 
Raleigh, NC 27609 
Tel. No. (919) 863-7325 
jean.houck@btitelecom.net 

Margaret Ring, Director 
Regulatory Affairs 
Network Telephone Corporation 
815 S. Palafox St. 
Pensacola, FL 32501 
850-465-1748 
Marqaret.Rinq@networktelephone.net 
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NewSo atways 
Office Address Switch Type 
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Attachment 5 - Confidential 

~NewSouth 
~ com m u n I cat Ion s® 
NcwSouth Holdings, Ine. and Subsidiaries 


Consolidated Trended Statement of Income and Operations 


South Carolina May June July August September October 
2003 2003 2003 2003 2003 2003 

Revenues 
Facilities: 

Local and Other 
Long Distance Revenue 

Subtotal - facilities 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal- UNEp 

Resale 

Total Revenues 

15 




Attachment 5 (continued) - Confidential 

~NewSouth 
~ com m u n I cat Ion s® 
NewSouth Holdings, Inc. and Subsidiaries 


Consolidated Trended Statement ofIncome and Operations 


North Carolina May JUlle July August September October 
2003 2003 2003 2003 2003 2003 

Revenues 
Facilities: 

Local and Other 
Long Distance Revenue 

Subtotal - facilities 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal - UNEp 

Resale 

Total Revenues 
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Attachment 5 (continued) - Confidential 

Georgia 

Revenues 
Facilities: 

Local and Other 
Long Distance Revenue 

Subtotal - facilities 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal - UNEp 

Resale 

Total Revenues 

ftNewSouth 
~ com m u n I cat Ion S® 

NewSouth Holdings, Inc. and Subsidiaries 
Consolidated Trended Statement ofIncome and Operations 

May June July August September October 
2003 2003 2003 2003 2003 2003 
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Attachment 5 (continued) - Confidential 

ANewSouth 

~ com m u n I cat Ion s® 

NewSoutil Holdings, Inc. and Subsidiaries 

Consolidated Trended Statement of Income and Operations 


Florida May June July August September October 
2003 2003 2003 2003 2003 2003 

Revenues 
Facilities: 

Local and Other 
Long Distance Revenue 

Subtotal - facilities 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal - UNEp 

Resale 

Total Revenues 



Attachment 5 (continued) - Confidential 

_NewSouth 

~ com m u n I cat Ion s® 

NcwSouth Holdings, Inc. and Subsidiarics 

Consolidatcd Trendcd StatcllIcnt of Incomc and Operations 


Tcnnessee May Junc July August Scptcmbcr Octobcr 
2003 2003 2003 2003 2003 2003 

Rcvenues 
Facilities: 

Local and Other 
Long Distance Revenue 

Subtotal - facili ties 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal - UNEp 

Resale 

Total Revenues 



Attachment 5 (continued) - Confidential 

ANewSouth 

~ com m u n I cat Ion s® 

NewSouth Holdings, Iuc. and Subsidiaries 

Consolidated Trended Statement of Income and Operations 


Kentucky May June July August September October 
2003 2003 2003 2003 2003 2003 

Revenues 
Facilities: 

Local and Other 
Long Distance Revenue 

Subtotal - facilities 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal - UNEp 

Resale 

Total Revenues 

L.V 



Attachment 5 (continued) - Confidential 

A NewSouth 

~ com m u n I cat Ion s® 

NewSouth Holdings, Inc. and Subsidiaries 

Consolidated Treuded Statement oflllcollle alld Operations 


Louisiana May JUlle July August September October 
2003 2003 2003 2003 2003 2003 

Revenues 
Facilities: 

Local and Other 
Long Distance Revenue 

Subtotal - facilities 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal - UNEp 

Resale 

Total Revenues 
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Attachment 5 (continued) - Confidential 

Alabama 

Revenucs 
F acili ties: 

Local and Other 
Long Distance Revenue 

Subtotal - facilities 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal - UNEp 

Resale 

Total Revcnues 

~'NewSouth .~ com m u n I cat Ion s® 

NcwSouth Holdings, Iuc. and Subsidiaries 
Consolidatcd Trcndcd Statcmcnt of Incomc and Operations 

May June July August Septembcr Octobcr 
2003 2003 2003 .2003 2003 2003 
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Attachment 5 (continued) - Confidential 

Mississippi 

ftNewSouth 
~ CO m m un Icatlo ns® 

NewSouth Holdings, Inc. and Subsidiaries 
Consolidated Trellded Statement of Income and Operations 

May June July August 
2003 2003 2003 2003 

Revenues 
Facilities: 

Local and Other 
Long Distance Revenue 

Subtotal- facilities 

UNEp 
Local and Other 
Long Distance Revenue 

Subtotal - UNEp 

Resale 

Total Revenues 

, 
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September October 
2003 2003 



6

NewSouth Communications 

Customer and Costs 

Facilities Customers 

2003 

Costs per Customer 

Promotion 

Total 

2=~=== 
Commission t-'YT"IPn',,' 

Sales & Benefits 

Total Sales .tx~)eruie 

Total Customer 



7

NcwSouth Communications 

Churn 

Jan-03 Feb-03 Mar-03 Jun-OJ Jul-03 Oct-OJ 

Churn % 
- Voice 

- Data 

Resale 

VPN 

Total 



Attachment 8 - Confidential 

NcwSouth Communications Corp. 

CrE Costs 

Ja n-03 Fcb-03 l\1ar-03 Apr-03 i\1ay-03 _ .J'I1I1-Q3 ___Jui.-OL __ ~g-03 _ _ Scp-03 Oct-03 Avcrage 

Customer Premise Equipmcnt 

Capil.;)l Expenditures 

New facility Customers 

Cost per Customer 
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