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DlVlSION OF WEGCflATORY COMPLIANCE AND CONSUMER ASSISTANCE 
AUDITOR'S REPORT 

June 23,2005 

TO: FLORIDA PUBLIC SERVlCE COMMlSSlOM AND OTHER INTERESTED 
PARTIES 

We have applied the procedures described in this report to audit the Energy 
Conservation Cost Recovery schedules for the historical ? 2-month perioo' ended 
December 31: 2064 for Florida Power and Light Company. These schedules were 
prepared by the utitity as part of its petition for Energy Conservation Cost Recovery in 
Docket 050002-EG. 

This is an internal accounting report prepared after performing a limited scope 
audit. Accordingly. this document should not be relied upon for any purpose except to 
assist the Commission staff in the performance of their duties. Substantial additional 
work would have to be performed to satisfy generally accepted auditing standards and 
produce audited financial statements for public use. There is confidential information 
associated with this report. 



Our audit was performed by examining. UP a test basis. certain transactions and 
X G Q U ~ ~  balances which we believe are sufficient to base our opinion. Our examination 
did not entail a complete review sf aff finaricial transactions of the company. Our more 
important audit procedures are summarized below. The following definitions apply 
when used in this report: 

Scxnned - The documents or aceourits were rezd quickly looking for obvious errors. 

Compiled- The exhibit amQtltTfS were reconciled with the g€neraf ledger, and accounts 
I were scanned for error or inconsistency 

Reviewed- The exhibit amounts were reconciled with the general ledger. The general 
ledger account balances were traced to subsidiary ledgers and selective analytical 
review procedures were appiied. 

Examined- The exhibit amounts were reconciled with the general ledger. The general 
ledger account balances were traced to subsidiary [edgers I Selective analytical review 
procedures were applied, and account balances were tested to the extent further 
described. 

Confirmed- Evidential matter supporting an account balance, transaction, or other 
information was obtained directly from an independent third party. 

Verified- The item was tested for accuracy and substantiating documentation was 
examined. 

Revenues - Verified revenues. The  revenues on the revenue and rate report were 
reconciled to the filing. Using the base revenue and the kiiswatt per hour, recalculated 
the billing factors and agreed the factors io the FPSC Orders. 

Expenses = Examined expenses. Using audit analyzer. extracted a statistical sample of 
conservation expenses and agreed the expenses selected to source documentation. 
Recalcuiated bad controt credits on 8 random sample of b i lk  





AUDIT DISCLOSURE NOp 4 

STATEMENT OF FACT: FFL pays its advertising consultant. Berber and Silverstein, to 
be a sponsor of the American Airlines Arensl. According to a campany response. FPL 
receives media value equal ta the amount of the sponsorship in the form of actual 
broadcast media as well as in-arena signage and promotion opportunities to deliver 
FPLk conservation messages. FPt  receives two 30-second eonsewation commercials 
per game In each Heat telecast or: the Sunshine Network, one pse andlor post-game 
conservation commercial on the Sunshine Network, ten 3CI-second conservation 
csmmercials in “Inside the Heat” and c-ourtside rotatima[ signage of conservation 
messages in the arena. 

1 

in 2004, FPL paid two payments for 2003 and three quarters of 2004. The following 
details the amounts paid for sponsorship. 

ACCOUNT DATE AMOUNT DESCRIPTION 

908.626 May-04 66,4763.58 4TH QUARTER 2003 
909.1 81 Feb-04 66,470.58 3RD QUARTER 2005 

909.101 D ~ C - O b  72,942 . ? E  3TH QUARTER 2004 

908.620 Sep-04 72,941 . I 8  2ND QUARTER 2004 
908 520 Oct-04 72,941.18 1 ST QUARTER 2004 

351.764.72 

FPL was asked if rates paid tor advertising are c-csmparabie to the rates paid for 
advertising at the arena. FPL‘s respOns€ fobws:  

“While a direct comparison has newer been documented. the W advertising portion of 
the  arena advertising package Is priced based on gross rating points of the station and 
the program just as it is with all other stations we purchase media from. As to the other 
elements sf the adwedking package. FPL does not currently purchase advertising 
similar to that with anyone else; therefore: a comparison cannot be done. Note: the 
pricing for the Ri advertising portion is based on rate card and is not negotiable.’’ 

OPINION: It should be determined if the  adverlising provided justifies the sponsorship 
of the arena. 



SUBJECT: COM~ERCfAe~iNBCISTBIAL LOAD CONTROL PROGRAM CUSTOMER 
CHARGE 

STATEMENT QF FACT: To determire incentive amounts for the Commercial 
Industrial Load Control program. FPL determines the  difference between the energy 
charges billed using the Load Control tariff (Eleventh Revised Sheet No. 8.65f) and 
what the customer would have been billed at whatever customer class they previously 
were billed at. The Load control tarriff includes a customer charge of $557.82 for 
distribution and $2,975.04 for transmission. The customer charge was not included irk 
t he  calculati~rt of the incentives. Examples of the customer charge using regular rates 
for these large use C U S ~ Q ~ H S  foliovv: 

SERVICE 
TYPE 

CST-2 
GSLD-5 
G S LDT-2 
GSLD-3 
G S LDT- 2 

CUSTOMER TARIFF 
CHARGE PAGE 

158.05 FIFTEENTH REVISED SHEET e 440 
158.05 NINTH REVISED SHEET 8.412 
158.05 FIFTEENTH REVISED SHEET 8.420 
277 .ti8 ELEVENTH REVISED SHEET 6.551 
3E.12 FIFTEENTH REVISED SHEET E.320 

FPL was asked why the customer charge was not included in the calculation. The 
response stated: 

“At present, the customer charge specified in the Commercial Industrial Load Control 
Program (CILC-1) tariff is not being recovered through the Energy Conservation Cost 
Recovery (ECCR) clause because the CDLC-7 tariff was partially modeled upon factors 
from the  Interruptible Service-Time of Use (ISTj tariff. When the CILC-2 tariff was 
developed, the customer charge in the IST tarif? was not recoverable through the ECCR 
Clause. Therefore, the C I L W  tariffs customer charge was also modeled as nom 
recoverable. Documentation far this is no longer available: as the CILC-? tariff w a  
approved in 1990, and the ECCR documerrfation retention schedule is ten years. The 
IST tariff has also been closed for several years. In order to clarify this issue, FPL will 
revise its ClLC and CDR Program Standards to reflect that the customer charge is not 
recoverable through t he  ECCR clause.” 

OPINION: Since the program description did not specify whether the customer charge 
should or should not be included in the cakcriatisn. the audit staff requested an opinion 
of the  Tallahassee staff. They were not able to make a determination prior to the 
issuance of this repofi and requested disclosure. Because the  customer charge for 
bad cotltrof is higher than other tariffs. inclusion af the difference i~ the cakulatbn si 
the incentive would reduce the irrcEntive 
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