
Tracy Hatch 
Senior Attorney 
Law and Government Affairs 
Southern Region 

Suite 700 
101 N. Monroe Street 
Tallahassee, FL 32301 
850-425-6360 

July 29,2005 

BY HAND DELIVERY 
Ms. Blanca Bay6, Director 
The Commission Clerk and Administrative Services 
Room 1 10, Easley Building 
Florida Public Service Commission 
2540 Shumard Oak Blvd. 
Tallahassee, Florida 32399-0850 

Re: Annual Florida Local Competition Report for 2005 - Staff Data Request 

Dear Ms. Bayo: 

Enclosed please find AT&T Communications of the Southern States, LLC and TCG 
South Florida, Inc. (collectively "AT&T") Response to the Staffs Data Request Regarding the 
Commission's Local Competition Report for 2005. Pursuant to Section 364.183( l), Florida 
Statutes, AT&T hereby claims that portions of its Responses contain proprietary and confidential 
business information that should be held exempt &om public disclosure, and are being filed with 
the Commission in accordance with Rule 25-22.006(5), Florida Administrative Code. 
Accordingly, please find attached and envelope containing a CD-ROM and one copy of the 
confidential information with the confidential information highlighted and two redacted copies 
as required by Rule 25-22.006(5). A redacted copy of the filing has been provided to the Staff. 
If you have any questions, please do not hesitate to contact me at (850) 425-6360. 

Thank you for your assistance with this filing. 

T W s c d  
Enclosure 
cc: Sue Ollila 
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Redacted Version 

2005 Competitive Local Exchange Carrier (CLEC) Data Request 
(Due by July 15, 2005) 

Legal Company Name: AT&T Communications of the Southern States. LLC; TCG South 

Florida, Inc. 

D/B/A: AT&T 

FPSC Company Code (e.g., TXOOO) TA062, TA032 

Contact name & title: 

Telephone number: 404-8 10-8488 

Sonia Daniels. Docket Manager 

E-mail address: soniadaniels@,att.com 

Stock Symbol (if company is publicly traded): T 

Services Provided in Florida 
1. Do you provide local telephone service in Florida? Circle your response: Yes No 

2. Please indicate which of the following services your companyprovides. Select all that apply. 
- X- Local telephone service Paging service 
- -  X Private linelspecial access Prepaid service 

Wholesale transport Cable television 

Celluladwireless service - -  X Broadband Internet access 

Wholesale loops - -  x VOIP 

- X- Interexchange service Satellite television 

3. 
currently provide in Florida? Circle your response: Yes No NA (not applicable) 

If your company provides prepaid local telephone service, is t h s  the service you 

Bundled Services 
4. Please complete the following table. For each residential and business package of bundled 
services you sell, list its name (e.g., Sprint Solutions), mark the included services, and enter the price 
and take rate. The take rate is calculated by dividing the number of customers that have subscribed 
to the corresponding package by the number of customers that can obtain that package from your 
company. 

0 
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Residential 
Packages 

One 
Advantage Varies NA 

Packages One 
Advantage 
Term 
ABN 
Advantage 

Varies NA 

Varies NA 

X $39.95 

X $54.95 

State X 
One Rate 
USA X 
One Rate 
Multiline 
One Rate 
Multiline 
Unlimited 
31 Plan 
Jnlimited 
Seasonal 
Suspend 

4T&T All In 

$44.95 

$84.95 

$23.95 

X $12.75 

2 

AT&T Proprietary 
(Use pursuant to Company Instructions) 



1 

Redacted Version 
VoIP 
5. Indicate below whether you are offering or providing VoIP service to end-user customers 
in Florida. For purposes of this question, VoIP service is defined as IP-based voice service 
provided over a digital connection. VoIP calls under this definition may or may not terminate on 
the PSTN. 

Not offering VoIP service in Florida. 
- Offering business VoIP services. 
- X Offering residential V o P  services. 

If you are offering or providing VoIP service in Florida: 

a. Provide the exchanges where you are offering VoIP service. 
Response: Services are offered throughout the state where subscribers have or have 
access to a broadband connection. 

b. Provide residential price(s) for VoIP service. 

Response: AT&T Callvantage Service Plan: $29.99 Unlimited Local and Long 
Distance calling in the US and to Canada 

AT&T Callvantage Local Plan: $19.99 Unlimited Local calling, 4$/minute Long 
Distance calling 

AT&T Callvantage 2-Line Plan: $49.99 Unlimited Local and Long Distance 
faxing and calling in the US and to Canada for the 1st line and 500 LD minutes for 
faxing and calling throughout the US and to Canada on 2nd line 

c. Provide business price(s) for VoIP service. 
Response: N/A 

d. List all call features included with the service, e.g., call forwarding, caller ID, voice 
mail, etc. 
Response: Voicemail, Call Log, Phone Book, Locate Me, Speed Dial, Do Not 
Disturb, 3-way calling, alternative 91 1 , Call forwarding, Call Waiting, Caller ID, 
Safe Forward Number, and Fax and Modem Support. 

e. Check all that apply to your VoIP service: 
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Redacted Version 
- Offer wireless V o P  service. - x Offer wireline VoIP service. 
- x 91 1 (Location information not provided automatically to PSAP). 
__ E91 1 (Location information provided automatically to PSAP). 
- CALEA (Communications Assistance for Law Enforcement Act). 
__ Telephone Relay Service. 
- Power Backup (If so, identi@ time duration below, e.g., 4 hours, 8 hours). 
__ Time duration of power backup (in hours). - x Directory Assistance (provided at an additional charge). 
__ Operator Services. 
- Equal Access to long distance providers. - x Local Number Portability. - x Local Calling. 
- x Long Distance Calling. - x International Calling. 
__ Contribute to Universal Service Fund. 
- Require VoIP subscriber to also purchase Broadband service. - x Offered as primary line service. 
- Offered as secondary line service only. - x Interconnected with PSTN. 
- Peer-to-Peer only (no interconnection with PSTN). 
- Use of public Internet. 
- Use of private Ip network. 
__ Call uptime 99.999%. 
- x Use of numbers fi-om the North American Numbering Plan Administrator. 

f. If you are not offering or providing VoIP service to end-user customers in Florida, 
do you anticipate doing so? If yes, identi@ rollout monthlyear. 

Broadband Internet Access 
6. 
statewide basis, not on a company-specific basis. 

Information provided in your response to this question will be reported on an aggregate, 

a. Please provide the percentage of residential households to whch your broadband 
service is available in your service area. 
Response: Unknown 

b. Provide the total number of residential lines and wireless channels over which you or 
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Redacted Version 
an affiliate are providing broadband service in your service area. 

Response: **Begin Confidential****End Confidential** 

c. Provide the total number of business lines and wireless channels over which you or an 
affiliate are providing broadband service in your service area. 

Response: **Begin Confidential** -*End Confidential 

d. What type(s) of broadband connection(s) do you provide? - x xDSL 
___ cablemodem 
__ satellite 
__ fixed wireless 
__ mobile wireless 
__ Broadband over power line 
__ Other (Specify) 

e. Please fill out the following table providing the downstream and upstream data transfer 
rates and the monthly price for each tier of broadband service you offer. 

Data Transfer Rate - Broadband Service 
Residential Downstream Upstream $ Price/month 
Standard DSL Offer 1.5 Mbps 128 kbps $39.95 
Premium DSL Offer 3.0 Mbps 384 kbps 49.95 
Business r Downstream Upstream $ Prieelmonth 

“See Attachment A” 

FCC’s Triennial Review Remand Order 

7. 
released on February 4,2005. 

The following questions relate to the FCC’s Triennial Review Remand Order (TRRO), 

a. Has your business plan in Florida changed as a result of the TRRO? If so, how? 
Response: Yes. 
DSOWholesale Local Platform Service at a higher price. 

We can no longer order UNE-P and must order BellSouth’s 

b. If you are primarily a UNE-P provider do you expect to migrate to UNE-L, negotiate 
commercial agreements (to provide loop, switching, and transport), or change the focus 
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Redacted Version 
of your business? 

Response: In order to continue to serve existing Florida UNE-P customers, AT&T has 
negotiated a commercial agreement with BellSouth. AT&T has ceased actively 
marketing local phone service and now only accepts demand sales for UNE-P. 

c. Have you executed any commercially negotiated agreements with any carriers? If so, 
please identifi the carriers. 

Response: AT&T has negotiated and executed commercial agreements with BellSouth 
and Qwest. 

d. Is there any other information (or comments) that you wish to provide? 
Response: No. 

Mergers- 

8. 
Verizon-MCI. 

Several mergers have been announced in the past year, e.g., Sprint-Nextel, SBC-AT&T, and 

a. Do you anticipate more mergers? Why or why not? 
Response:AT&T anticipates that businesses will continue to search for efficient and 
effective means to serve their customers. If certain businesses believe that a merger will 
better position the combined company to provide newer and more innovative services to 
customers at competitive rates, then more merger activity could occur. 

b. What effects do you believe these mergers (if approved) will have on local 
competition in Florida? 

Response: These mergers will strengthen and invigorate competitors, and will encourage 
competition fiom several sources. Overall market demand has grown substantially as 
population and incomes have increased. Prices for many services have declined as 
economies of scale and scope have been achieved and as competition has spread.' Service 
quality has improved dramatically in many segments of the industry, such as in the 
provision of wireless services. Along with technological change, these evolving market 

~~~~~ ~~ 

1 
indicates that the price (average revenue per minute) of wireless service has fallen from 43 cents per minute in 1995 
to 10 cents per minute in 2003. 

Dennis W. Carlton and Hal S. Sider's Declaration, filed with the FCC on February 21,2005, at page 14, 
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Redacted Version 
trends have simultaneously promoted competition within the areas of wireline, wireless, 
cable and voice over internet protocol (VOIP), and between them, and have begun to 
break down many of the traditional boundaries and artificial distinctions that have 
previously segmented this industry. Historical distinctions between local and long 
distance, intrastate and interstate, wireline and wireless, and so on, are quickly becoming 
obsolete. These changes are driving a general trend toward market convergence, with 
stronger competitors vying for the customer's business. These mergers will continue 
these trends. 

According the latest FCC Report*, competitive local exchange carriers' share of switched 
access lines in Florida increased from 6% at the end of 1999 to 16% in mid-year 2004. 
At least 28 competitive carriers provided these  service^.^ Twelve wireless carriers also 
served Florida by mid-year 2004," and eight suppliers using coaxial cable and twenty- 
seven suppliers using other means provided Florida customers with over 1.3 million high- 
speed data lines (using connectivity other than DSL).5 The result in Florida, as in the rest 
of the nation, is the proliferation of suppliers competing for the residence and small 
business customers' calling dollars. 
c. Has your local competition strategy changed as a result of the merger 

announcements? If so, please explain how. 

Response: No, AT&T has not changed its local strategy as a result of any merger 
announcement. AT&T changed its local competition strategy due to regulatory changes 
and increasing competition from internodal service providers, including wireless and 
Internet providers. 

AT&T decided that it could no longer actively compete in the residence and small 
business market for both local and long distance services, in large part because it could 
not achieve the required scale economies on a stand-alone basis using its own facilities. 
AT&T decided that it instead would concentrate on the enterprise market comprised of 
larger businesses. 

d. 
Florida? 

How will these mergers (if approved) affect your local competition strategy in 

2 Federal Communications Commission, Industry Analysis and Technology Division, Wireline Competition Bureau, 
Local Competition: Status as of June30, 2004, December 2004. 
3 Ibid, Tables 7 and 12. 
4 Zbid., Table 13. Wireless carriers with fewer than 10,000 subscribers were not included. 
5 Federal Communications Commission, Industry Analysis and Technology Division, Wireline Competition Bureau, 
Highspeed Services for Internet Access: Status as of June 30, 2004, December 2004, Tables 6 and 7. 
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Response: Approval of the mergers will not alter AT&T’s local competition strategy 
from the one described above. 
increasing intermodal competition from wireless and Internet providers, AT&T realized 
that it could not support financially the infrastructure needed to serve its mass market 
customer base. AT&T decided to cease marketing actively in the residential and small 
business markets and to use its VoIP platform, AT&T CallVantage(sm)* to serve eligible 
customers. Notably, SBC has stated that it will continue to provide services over the 
VOIP platform post-merger. 

Given the changed regulatory climate, and battered by 

AT&T also decided to shift its focus to larger business customers, which also ultimately 
made for a much more complementary fit between AT&T and SBC. In essence, SBC is 
very strong in its own region in the residential and small business segments, where AT&T 
has retreated, while AT&T is strong in the enterprise area both within SBC’s territory and 
in the rest of the world. 

Competition in Florida certainly will not be affected negatively by these mergers. 
Instead, it will be heightened. AT&T’s financial condition should be enhanced as a 
result of its merger with SBC, because adding SBC’s steadier stream of revenues from its 
broad array of existing customers and services bolsters AT&T’s financial strength. 

With the possible exception of the computer industry, telecommunications markets have 
probably been influenced more by technological change than any other market in the U.S. 
economy. Significantly, AT&T Labs is the foremost research and development arm for 
telecommunications services anywhere in the world. Although AT&T has always been 
committed to the important work done there, it will make better business sense for the 
Labs to continue its critical work with its expenses spread over a much larger and more 
diverse customer base than AT&T’ s existing enterprise-focused business. Additionally, 
the work done by the Labs can be applied to services in all segments of the 
telecommunications market, not just for large business customers, and this can only 
benefit Florida customers. 

Miscellaneous 
9. In 2004, how much money did you invest in your network directly serving Florida’s local 
service customers? 
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Response: Begin Confidential: ** - ** End Confidential 

10. Are you currently operating under Chapter 7 or Chapter 1 1 protection? 
Response: No. 

1 1. If you filed Form 477 with the FCC to include data as of December 3 1,2004, please provide 
us with a copy. This form only applies to CLECs with a minimum of 10,000 access lines in Florida. 

Response: See Attachment B 

Comments 
12. Have you experienced any significant barriers in entering Florida’s local exchange markets? 
Please list and describe any major obstacles or barriers encountered that you believe may be 
impeding the growth of local competition in the state, along with any suggestions as to how to 
remove such obstacles. 

Response: Below are examples obstacles or barriers AT&T continues to encounter. 

Change Control -- BellSouth’s change control process continues to fail to meet the 
needs of the CLECs, with, lengthy implementation intervals, an unacceptable 
level of defects after Releases or implementation of changes, and untimely 
correction of defects. 

0 BellSouth does not have standard intervals for Firm Order Codhat ions,  Rejects, or 
Provisioning Completions for complex services. This primarily impacts number 
portability orders. CLECs need a standard interval in order to give customers a 
reasonable expectation of when to expect service. Currently, these intervals are 
”negotiated.” AT&T would llke to see FOCs and Rejects returned in 24 hours. 
Further, AT&T would like to see standard provisioning intervals for ports up to ten 
numbers of three business days. 

BellSouth delays the electronic submission of subsequent orders for two to three 
days. When a CLEC needs to send a second order after the original order is 
completed, e.g., to add Call Forwarding to a customer’s service, an electronic order 
cannot be sent until the BellSouth systems update the billing records. This takes 2 to 
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3 days. Although CLECs can send a manual order, this impacts the CLECs ability to 
electronically track inventory. 

13. 
evaluating and reporting on the development of local exchange competition in Florida. 

Please provide any additional general comments or information you believe will assist staff in 

Response: Competition in the telecommunications industry will benefit from the 
implementation of rate rebalancing. The Florida Supreme Court’s decision affirming the 
Florida Public Service Commission’s decision in the rate rebalancing case will finally 
begin the process of removing the access charge subsidies that have long out lived their 
original purpose. These subsidies are a barrier to competition, and have distorted both the 
local and long distance markets in Florida. Removing the access charge subsidies will 
enhance the competitive marketplace and benefit both residential and business consumers 
in the state. 

1 0  
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2005 Competitive Local Exchange Carrier (CLEC) Data Request 

AT&T Communications of the Southern States LLC and TCG 
South Florida,  Inc. 

Response Attachment B 
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FCC Form 477 - Local Competition and Broadband Reporting Cover Page - Name & Contact Information OMBNO. 3060-0816 
r--------- EXPIRATION DATE 01/31/2007 All filers must complete kems 1 - 11 d this Cover Page. File data as of: L l m b e r  31 2004~ 

----ma-'-- 

t br0aQand and local competition thresholds Please review instructions before completing form 

1) Ensure fifes are virus free bv using upto-date v irus  
Cwp, (Contidential Data) Reminders: 

1. 
2. 

3 
I 
0 
tn ' detection software Filers a& endouraged to submit 

f i b  via e-mail (address: FCC477Ofcc.gw~. 
ry that best describes the operations covered by this filing. 
dine Local Exchange Carrier - 

0 

4. 2) If you are filing original or revised data for an earlier 
semi-annual reporting period. do not use this particular 
form (which is only for data as of December 31,2004) 
See reminder 4. 

cells, or edit text or numbers outside the cells provided 
for data entries Fks  that cannot be opened in 
EXCEL97. files whose structure has been altered, 
and fiks with improper names will have to be refiled. 

3) You may not insert or delete columns or rows, move 

Filers must report separate data for ILEC and non-ILEC opefat i .  
U s e  the foilowing cgop-down box to indicate whether this worksheet contains data 
for llEC or for non-ILEC operatbns. 

(~OWILEC ns 1 
5 Use the following dropdown box to select your company. parent or controlling 

entity name. Seleot "not shown" if it ia not in the list. See instruczions 
section IV-6-1 for information on preparing file names. 

[AT&T carp. 1 
If you selected 'not shown' above, then provide the following' 

4) If you have questions about the form. contact the 
Wireline Competition Bureau, Industry Analysis and 
Technology Division at (202) 418-0940; via e-mail 
at 477INFOBfcc.gov; or via l T Y  at (202) 418-0484 

Name of company, parent or controlling entity. 
I I 

6 

7 

State p i O r i d a  I 
5) You must submit a Cettification Statement signed by 

an officer of your company A single statement may 
cover all files submitted. See Instructions sections IV 8 V 

Contact person (person who prepared the data contained below). 
lfmnk S. Simon6 

8. Contact pemn telephone number and e-mail address. 
phone k202) 457-2321 1 6) If you request non-disclosure of some data, you m W  

file a public wion oi the form with such information 
redacted. See Instructions sections IV.6 and IV C 
for information on preparing a redacted file e-mad Ifsimne(Patt.com I 

9 Indicate whether this is an original or revised filing. 
[@@-Id Fling 1 7) Name your files as specified in Instructions section 

IV.B.l. To assist you, complete this Cover Page to 
generate an "example" name, below. Replace the 
character 'I" in this example name with a sequence 
number as specified in the instructions. This number 
should be "I' unfess using '1" would cause you to 
submit more than one f i b  with the identical file name. 

IO. indicate whether you request non-disdasure of some or ell of the information in this file 

LFiter certifies that some data m this report is privileged and confidential 

because yw believe that this information 19 prMkged and confidential and public disdosure 
of such information woukl likely cause substantial harm to the c o r n p t b  position of the filer 

11 Indicate if thii is a complete file or a redacted version of a complete file ..-..-..-.--..-..1..I..-.w--.-..-..-.-o-.- 

Example !#WA 1 
lCOmP 1 - - . - - - . - - - - - . - . . l * . - . . I . . - .w- . . -w. - . . - - .~  

lete version of file 
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FCC Fonn 477 - Local Competition and Broadband Reporting Part I: Broadband OMB NO: 3060-0816 
EXPIRATION DATE OlBlt2007 

A. Linea and wireless ahanneb of broadband service that you provided 
over your own facilities, or over UNE loops or other lines and wireleas 

as broadband, categorized by technobgy at the end-user location. 
channels that you obtained from other senrice prowem and equipped 

Data as of December 31,2004 

(a) Percentages of l i es  end wireless channels reported in (a) 

Total (b) (e) (d) (e) (r) 
one-way and %of (a) % of (a) % of (a) % of (a) % of (a) 
two-way (full) usedby provided provided providing providing 
broadband residential B over your (i.9. billed customers customers 
limes and small business own directly) greater than greater than 

wireless channek customers facilities to end users 200 Wps in 2 mbps in 
both both 

CfireCtions directions 

Note. 

AsymmetricxDsL 
Othet tradi ial wireline including symmetric xDSL 

Corucial carrier system induding hybrid fiber-coaxial systems 
Optical carrier (fiber to the end user). 
SateUite 
Terrestrial wireless fixed 

- 7. Terrestrial wireless mobile. 
- 8 All other tectmoJ~*es. such as distribution over 

electric power linea. 

- n 0 
U 
0 0 

U 
0 
0 
0 

100% 

I 

0 
0 
0 

n 

- 

1 
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In Part I, report adual counts. Do not report voioe-grade equivalent measures. 
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complete Part 111 if you and ell alfrliates (including commonly controlled entii) serve 10.000 or more mobile voice telephony subscribers in the 
state over your own facilities. See instructions for definitions of 'mobile voice telephony subscribers' and 'own facilities' 

Data as of December 31,2004 

A Mobile voce telephony subscribers in service and served 
over your o w  facilities 

(a) 
Network telephone 

setvice 
subscribers 

(b) 
Percentage of (a) 

provided 
(Le. billed directly) 
to end users 

I 

UL 
A 

0 
in 

111 - 1. W l a r ,  PCS 8 other mobile telephony 0 

W 
0 
n 

e 

I J  
u) 

I 



Space for comments or explanatory notes 

Line Camment ~- - A- i l - l (~ )  Some of AT&T's existing data systems do not caprum data of the type and with the geographic ctassificetion 
- specified herein. ATBT. however, has co~Weted the F m  Ueiw the best information available to it. - - &ll-3(a) ATBT believe8 it may provide some whdesab facilities under resale arrangern ents, however at thii time, 

it cannot se~ara te that facuLty count, if any, fram the hure rewrted in Part ti A-li-l(a). 

AT&T io unable to identiry zip Codes associated with some of its special ~ ~ ~ 8 6 6  service offerinw. 
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1106 1 

U 





FLORIDA PUBUC SERVICE COMMISSION 

2005 CLEC Data Request TABLE-1 

(Data as of May 31,2005) 

Company Name: AT&T Communkatlons of the Southern States, LLC 
TCG South Florida, Inc. 

Company Code': TA062 
TA032 

CLEC TABLE-1 : ACCESS UNES (VGE Basis) 

DO INCLUDE UNE-P, RESOLD UNES (INCLUDING THOSE SOLD UNDER COMMERCIAL 
AGREEMENTS), OR PRIVATE UNES IN THIS TABLE 

AT&T Proprietary 
(Use pursuant to Company instroction) 

Page 1 of 13 
July 29,2005 



AT&T Proprietary 
(use pnrsoant to company instroction) 
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July 29,2005 



HOMESTEAD Bus 
HOMESTEAD Bus 
HUDSON Bus 

SP N/A t 
UNE-L N/A 

SP N/A I 

JULINGTON I Bus I SP NIA I 
IKEYS SP N/A 

WVERNESS Bus SP 
JACKSONVILLE Bus SP 

AT&T Proprietary 
(Use pursuant to Company instruction) 

I 
N/A 
WA 

Page 3 of 13 
July 29, 2005 

JACKSONVILLE Bus UNE-L N/A I 





AT&T Proprietary 
(use pursuant tocmpnny instrpctioa) 

Page 5 of 13 
July 29.2005 



***NOTE: Method of Service Designation SP (Self Provisioned) includes AT&T's ADL 
product which is a T1 nodel product with the last mile provisioned using special access. 

A. The purpose of this table is to obtain CLEC (including affiliate) retail access lines on a VGE basis, exclusive of UNE-P and resale 
(whether leased under an Interconnection Agreement or a Commercial Agreement). 

B. An access line connects the enduser's customer premises equipment (CPE) to the serving switch and allows the end-user to originate 
and/or terminate local telephone calls on the public switched telephone network (PSTN). Do NOT incluck UNE-P or Fb.dd access 
lima (including Uwma Iw#d u& a CommarcW @moment). Do incluck UNE-L and EEL. obtained from ILECa even if baaed 
unrW a Commrcw AgmnmnL- The access line counts in Table-1 above must be based on all of your dllferent types of access lines 
such as copper, fiber, hybrid fiber/copper, coaxial cable. hybrid fiber/coaxial cable. fixed-wireless (free-space optics. microwave or 
satellite. etc.). 

C. Each field must be populated. Do not use quotation marks. 

D. Residential and business VGE access line counts may be obtained by querying your billing database, provisioning database, etc. 
Exchange information is available at 

NANPA's website at hQxIEwmv.nanpa.com. Click on 'Reports', 'Central Office Codes Reports', *Central Office Code Assignment 
Records'. scroll down to 'CO code (f'mfix) Status-Excel 
Spreadsheet Files.' click on the link for the Eastern region and open file 'MCodes.zip', click on 'FL' tab, then save it to a table in a 
database and run a query to capture dl of your residential and business access line NPA-NXXs to i d e m  their respective exchanges 
(shown in the 'Rate Center' cdumn of the NANPA's website). 

Column 1. List exchanges in alphabetical order. 

Column 2. Enter the abbreviation Res for Residential lines or Bus for Business lines. Each lypa must bo enbred in aeparam ram. 

Column 3. Enter Method of Service as either SP (Self-Provisioned lines). NIL (lines obtained from non-ILECs). UNE-L. EEL (Include only 
Loop and not transport piece), or Other. Each mahod muel ba entered in .sparob -. 

Column 4. Enter either Commercial or Non-Commercial depending on how lines are being leased from the ILEC or N/A if no agreement 
appliis. . 

AT&T Proprietary 
(Use pursuant to Company inst~ct i~n)  

Page 6 of 13 
July 29.2005 



Column 5. Enter line count as voicegrade equivalents (VGEs). Report VGE Access Lines based on how you bill the customer. If you bill 
a customer for 1 DSI, the access line count would be 24 even if the customer is not utilizing all 24 channels, If you bill a customer for 10 
chanwb in a DSI, then the line count would be 10. Report 2 VGEs for each ISDN-BRI and 23 VGEs for each ISDN-PRI. Lines must be 
entered without duplication, e-g., Enhanced Extended Link (EEL) loops must not be included in UNE-L counts and vice versa. Each line 
c o u n t m u r t b o ~  inwpvabrom. 

. AT&T Proprietary 
(Use pursuant to Company instruction) 

Page 7 of 13 
July 29,2005 
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FLORIDA PUBLIC SERVICE COMMISSION 

2005 CLEC Data Rwuegt TABLE-2 

(Data as of May 31,2005) 
I 

I I I 

AT&T Communications of the Southern SEeteS, LLC 
TCG South Florida, Inc. 

TAW2 
Company Code*: TAW2 

Company Name: 

I I I I I I I 1 

AT&T Proprietary 
(Use pursuant to Company instructions) Page8of 13 
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(Use pursuant to Company instructions) Page lOof 13 





WINTER GARDEN 
WINTER HVN 
WINTERPARK 
WINTER SPRINGS 
ZEPHYRHILLS 
TOTAL 

purpose of this table is access lines (reported in Table-1) by line type and actual line cwnts, not VGEs. 

Bus OS1 N/A I I 
.~ 

Bus DS1 N/A 
Bus DS 1 N/A 
Bus OS1 N/A 
Bus DSI N/A I 

___._ 

I F h x l d  must be populated: All entries must be made without quotation marks& ____- 7 

-11 -?. Llrrararmerl UUI 

applies, 

Column 5. Enter actual line count total, not VGEs, in the Total Lines column. EXAMPLE: Enter 1 for 1 Analog 
loop, 2 for 2 ISDN-PRI loops, etc. Each actual line count total must be entered in separate rows. 

~ 

-7Y’ 

I 1 

TABLE COLUMN INSTRUCTIONS ___- 

~- 

I I 

Column 1. List exchanges in alphabetical order. 
t- I I I I 1 
L- 1 I I I 2- I 
Column 2. Enter the abbreviation Res for Residential lines or Bus for Business lines. Each type must be entered in separate rows. -- I-- I I I 7- __I-, -1 
b C l ,  OC3, OCn (Identify value of n), xDSL (Identify x), etc. Include only those high speed lines that also provide voice. Each 
l t v ~ e  must be entered in senatate rows. 

AT&T Proprietary 
(Use pursuant to Company instructions) Page 1 2 d 1 3  



FLORIDA PUBLIC SERVICE COMMlSSlON 

2005 CLEC Data R ~ L W S ~  TABLE-3 

(Data as of May 31,2005) 

ATBT Communications of the Southern States, LLC 
TCG South Florida, Inc. Company Name: 

TAW2 
companycode': T A W  

Your CLEC Company code is shown on the label affixed to the eovelope in which this was mailed and on the cover letter, 

CLEC TAELE-3: CLEC SWITCH DEPLOYMENT DATA 

4 

t 

AT&T Proprietary 
(Use According IO Company InshucDions) 


