
Bettye Willis 
StetTMarmqer- Extemel Mairs 

4001 Rodney Parham Road 

Lite Rock, AR 72212 

501-748-7996 fax 
bettye.j.will@alftal.com 

I 1  70 - BlF0353A 

501-748-5692 

OVERNIGHT DELIVERY 

July 13,2006 

Ms. Blanca S. Bay0 
Division of the Commission Clerk 

And Administrative Services 
Florida Public Service Commission 
2540 Shumard Oak Boulevard 
Tallahassee, FL 32399-0850 

RE: 2006 ILEC Local Competition Data Request 

Dear Ms. Bayo: 

Attached is the redacted response of Alltel Florida, Inc. to the Commission Staffs 
2006 lLEC Local Competition Data Request.. 

PIease acknowledge receipt of this filing by stamping a copy of this letter and 
returning it to me. If you have any questions, please do not hesitate to call me at 501- 
748-5692. 

Sincerely, 
I 
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3- Sue Ollila (FPSC) 
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2006 Incumbent Local Exchange Carrier (ILEC) Questionnaire 
(Due by JuZy 14,2006) 

Company: Mtel Florida Inc. Windstream Florida eff'ective 7/17/06) 
Contact name & title: B e 3 e  Willis. StafFManager-External Affairs 
Telephone number: $01.748.5692 
E-mail address: b e t t y e .  7 .  willis@alltel. com (bettye. J .willis@windstream. comeffective 7/17/06) 

Total State Rettl il Residential and Busiaess Access Line Coun$ 
1. How many traditional retail residential and business voicegrade equivalent lines do you 

have in Florida? The numbers below should match the residential and business totals in 
Table 1. Please do not file a claim of contidentiality for these total numbers. 
70,762 Residentid 
20,592 Business 
91,354 Total 

Bundled Services 
2. What is the percentage of your Florida residential and business customers who can purchase 

bundled services (e.g., local service - plus vertical features such as call waiting - plus long 
distance or broadband service)? Please provide the percentage below. If you do not offer 
bundled services, place a mark by "not applicable." 

100% Residential 
0% Business 

Not applicable 

3. What percentage of your Florida residential and business customers purchase the bundles? 
Please- rovide the percentage below. P 

N/A Business 
* Connect Unlimited includes R1, Features and Unlimited Long Distance; some ofthe customers may also subscribe to Broadband and/or 
DISH Satellite senice as part of their bundle. 

- vow 
4. 
is 

Indicate below whether you are offering VoIP service to end users in Florida. VoIP service 
defined as IP-based voice service provided over a digital connection. Check any that apply. 

X Not offering VoIP service to end users 
Offering VoIP services to business end users 
Offering VoIP services to residential end users 

5 .  If you are offering VoIP service in Florida: N/A 
(a.) Where are you offering VoIP service, e.g., specific cities, counties, statewide, etc.? 

(b.) What is the range of prices for residential V o P  service? 

(c.) What is the range of prices for business VoIP service? 

DQC'J'f.lr+T hi 'Jpr;* [:Vi 
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(d.) Check all that apply to your VolP service: 
- Offer wireless VoIP service 
- Offer wireline VoIP service 
- Optional power backup 
- Standard power backup 
- Contribute to Universal Service Fund 

Broadband 
6.  Do you offer broadband to residential customers in Florida? Please place a mark by the 

applicable answer. 
X Yes No 

7. If you do offer broadband to residential cust 
customers to whom broadband is available. 

de the percentage of Florida 

8. How many residential broadband subscribers do you have in Florida? - 
Fiber DeDlovmen t 
9. Do you have any fiber deployments to homes or businesses in Florida? 

Yes X N o  

10. Ifyou have fiber deployments, please answer the following questions. N/A 
a. 
b. 

c. 

Where are they (e.g., name of development, wire center, and exchange)? 
What type of infrastructure are they (e.g., Fiber to the HomeLFiber to the 
PremisedFiber to the Curb)? 
How many fiber subscribers do you have in Florida? This includes Fiber to the 
Home, Fiber to the Premises, and Fiber to the Curb. 

Residential 
Business 
Total 

d. 

e. 

To how many premises (homeshusinesses) do you make fiber available in 
each deployment? 
What services do you offer in each deployment? 

Form 477 
1 1 .  
2005. See attached. 

Please provide a copy of the Form 477 you filed with the FCC with data as of December 3 1, 

Comments 
12. Please provide any comments, suggestions or information you believe will assist staff 

in evaluating and reporting on the development of local exchange competition in 
Florida. We would appreciate any comments or information on intermodal local 
competition (e.g., wireless, cable telephony, VoIP), reports or studies you have 
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completed on CLEC market share or anything else that you believe to be relevant. 

Mtel Florida appreciates the opportunity to provide this commission with information 
regarding the level of local competition in the state, in particular that which exist in areas 
served by small, rural ILECs. Intermodal local competition such as that &om wireless, cable 
and Vow providers continues to grow rapidly in areas served by small ILECs. As with the 
large ILECs in the state, mid-sized and smaller ILECs such as Alltel Florida continue to 
experience access line loss year over year due to local competitors. Since 2002,93% of We1  
Florida customers lost to competitors has been lost to wireless replacement and 7% to bypass 
competition to CLECS (including cable and VoIP providers). Over the past two years Alltel 
Florida line loss to competitors has averaged a r o u n d  lines each month. This loss has 
grown in 2006 to the largest loss experienced in June 2006 at lines for the month. The 
majority increase in line loss we are now seeing is due to wireline competition from carriers 
Such as Cox Florida and Level 3 Communications. 

The current level of intennodal competition implies the need for immediate and rapid 
regulatory reform in the telecommunications market, including markets served by small 
ILECs. Although strides toward regulatory reform have been made in Florida (Le. local rate 
rebdancing to remove subsidies from basic rates, relaxation of retail service regulation after 
rebalancing and d e t a m g  of non-basic services), many of those changes are not applicable 
to small ILECs even though competition exist in our markets, Much more reform is needed 
particularly where small ILECs exist. To ensure more efficient competition, consideration 
should be given to deregulating bundled services and services provided under a contract 
service arrangement, deregulation of competitive services when there are at least two 
providers of that service in an exchange, and other changes that wiil allow market forces to 
work. 
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neC TABLM: TRAWTiWAL RETAIL ACCBSS UIMS on a V LwlrVALENT WGq Barh 

} -- DO NOT INCLUDE PRIVATE LINES OR VolP LINES IN THIS TABLE 1 

I Graod Total I 91,354 
I 





TLTIB 





I I I GrandTotal I I 90,318 

NOTESnNJTRUCTlONS FOR COMPLl3lNO TABLES: 

A The purpose ot this IaMe D to obtain a breakdown of mtaU accscb lines (reported HI Tatk-I) by line tvps and &ual line cwnts, not VOES 

B Each fieM mwt be populated AH Snmes must be made without q u o "  mark 

TABLE COLUMN INSTRUCTIONS 

Column 1 LIstexchanges in a l p h a w 1  order 

Column 2 Enter !he abksvlaem Res for Resldentiai lines M nus for Wncsp Hnao Each type must be "d Into opparate mwr. 

Cdumn 3 For each line connected to be customer pmnisea entar L~ne Type as Analog, ISM-BRI, ISON-MI, DSl, Ds9, Ocl. Ow. OCn (kienbfyvalw of n), xDsL (kim~~ x), stc 
lndude only thew hiah speed lines that a b  pmde v ~ c e  Each iype must be entered In sepnats rw))b. 

Column 4 Enter schrsl line count total, not VGEr, in the Total L I W  c d w n  Each actual llno count totdl must be eniered In separate rows. MAMPLE Enter 1 for 1 Analog m, 2 for 2 ISDN. 
PRI kop% Stc 



CONTAINS COMPANY CONFIDENTIAL INFORMATiON 
tAmal Florida. lw. I 

Company Name: 

Company Code? 
n7i6 

'Your llEC Company d e  $6 skwn on label affoced tothe envelcpe in whch thiewar maled and on thecorrr letter 

KEC TASLE-4: VolP RETALL ACCESS LINES on a VOICEGRADE KxlWALENT (VGE) Basts 

THIS TABLE IS INTENTED TO ONLY CAPTURE VOlP LINES. DO NOT INCLUDE LINES REPORTED ON TABLE-I IN THIS TABLE 

Total VGE 
Rea or Bus 

Grand Total 

N o r r t v U I s T R ~ S  FOR CoMPLeflwa TABLE4 

A. The pwpose ofthirtablefs to obtaio retail VolP- lines on a VGE bash. 

6. An aaess line mnktstheend wets a&omw premises equipmsnt 0 to the secving switch and altwsthe snd user to miginats andlortsrmirute local telephone d h  on the 
pvblii witched telephone netwak (PSTN). The access line counts in Table 4 above must be based WI all of ywr differenttypes of access l i i  cncluding fixed wireless) that are used 
b pmMe VdP scmics. 

C. Each Rekl must be popuhkl. All enbies must be made w#houtquotation marks 

TABLECOLUMN INSTRucTK)Ns: 

Cob" 1 .  List hhpngee in alphatetical order. 

Cdumn 2. Enterthe e b t "  Res for ReddenttPl linsc or& for Busineur lines. Each lype must bo entered tn separate m. 
W m n  3. Entw line count as voicbarsde squivplsnts WOES). Report VGEs based on b w  the custom%r is billed. If the custwner is billed for a dwamb bandwklth V W  pmla the 
line catrttwouki bethe maximum numbor of VolP i i  available. If the cusbDmer is bilted for a Specmo numba of VolP lines or a range of tine$ the VoK' line cwntwwld be the 
number of VolP l i i  athe hi#mtnumber dthe raw, fespe&&y. Each Im count must be ontarrtd bt (owp. 


