AUSLEY & MCMULLEN

- L AR T I
ATTORNEYS AND COUNSELORS AT LAW l‘if'.CZ_i‘. LT
123 SOUTH CALHOUN STREET .
P.O. BOX 391 (ZIP 32302} 10 JUL 26 Pi”i 3: 07
TALLAHASSEE, FLORIDA 3230|
(B850) 224-91 F = NG
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CLERK
July 26,2010

HAND DELIVERED

Ms. Ann Cole, Director

Division of Commisston Clerk
Florida Public Service Commission
2540 Shumard Qak Boulevard
Tallahassee, FL 32399-0850

Re: Petition for Approval of Demand-side Management Plan of Tampa Electric
Company; FPSC Docket No. 100159-EG

Dear Ms. Cole:

Enclosed for filing in the above docket are the original and five copies each of Tampa
Electric Company's revised answers to the Florida Public Service Commission Staff's Data Requests
Nos. 3, 10 and 11, each marked "REVISED: July 26, 2010."

Please acknowledge receipt and filing of the above by stamping the duplicate copy of this
letter and returning same to this writer.

Thank you for your assistance in connection with this matter.

Sincerely,
(;ames D. Beasley

JDB/pp

Enclosure
COM cc: thhferine E. Fleming (w/enc.)
APA - Vicki Gordon Kaufman (w/enc.)
e John W. McWhirter, Jr. {w/enc.)
"2{‘_‘ e George Cavros (w/enc.)
Ll _L., Suzanne Brownless (wfenc.)

L]r Rick D. Chamberlin (wienc.)
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A.

TAMPA ELECTRIC COMPANY

DOCKET NO. 100159-EG

STAFF'S FIRST DATA REQUEST

REQUEST NO. 3

PAGE 1 OF 20

FILED: JUNE 4, 2010
REVISED: JULY 26, 2010

Please provide, on an individual program basis, the cumulative net present value of
expenditures required over the period 2010 through 2019. Please indicate the type
of expenditure, separating them into categories including administrative, marketing,
equipment, operations & maintenance, and incentives/rebates to customers. As part
of this response, please also provide the percentage that each category represents
of the total program expenditures. Indicate the first year rate impact of these
expenditures, percentage of the total Energy Conservation Cost Recovery Clause for
the first year of these expenditures, and any lost revenues associated with the
program. Please complete the table below and provide an electronic copy in Excel
{.xls file format) with the hard copy response.

Program Name -
Customer Category {Res/Com/Ind)

E/DR/RE
Administrative —$)
Education, Surveys, Marketing (%)
Equiprment, Installation, O&M (%)
Incentives / Rebates

Total Cost _

Administrative
Education, Surveys, Marketing (%)
Equipment, installation, O&M

Residentiai Rate Impact ($/ma)
Percentage of Total ECCR Rate (%)
Lost Revenues )

The requested information is provided in the tables below and in the attached Excel
file.
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Program Name

Walk-Through Audit

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 2 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category {Res/Com/Ind)

Residential

Program Type (EE/DR/RE}

EE

No Resuits

Administrative (3)

Education, Surveys, Marketing {5) No Results
Equipment, Installation, O&M () No Results
Incentives/Rebates (S) No Results

t | Costs $)

dministrative (%)

No Resuits

VRESIdEntlai Ra Ipact (/mo) .

Education, Surveys, Marketing {%) No Results
Equipment, Installation, O&M (%) No Results
Incentives/Rebates {%) Mo Results

0.1608

Percentage of Total ECCR Rate (%)

4.76%

Lost Revenues {5)

No Results

Program Name

On-Line Audit

Customer Category (Res/Com/Ind) Residential

Program Type (EE/DR/RE} EE

] ‘- i e
Administrative {$) No Results
Education, Surveys, Marketing {$) No Results
Equipment, Installation, O&M {$) No Results
Incentives/Rebates (5) No Results
Total Costs (5) No esults

S

Residential Rate Impact {$/mo}

Administrative (%) No Results
Education, Surveys, Marketing (%) No Results
Equipment, Installation, O&M {%) No Results
Incentives/Rebates (%) No Results

0.0188

Percentage of Total ECCR Rate (%)

0.56%

Lost Revenues {$)

No Results
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Program Name

Computer-Assied Audit

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 3 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category {Res/Com/Ind)

Residential

Program Type (EE/DR/RE)

EE

4 5 S e
Administrative {5} No Resuits
Education, Surveys, Marketing {5) No Results
Equipment, Installation, O&M (3) No Results
Incentives/Rebates ($) No Results
Total Costs {S) No Results
i e
Administrative (%) No Results
Education, Surveys, Marketing (%) No Results
Equipment, installation, O&M (%) No Results

Incentives/Rebates {%)

Residential Rate Impact {S/mb)

No Results

0

Percentage of Total ECCR Rate {%)

0.00

Last Revenues (S}

No Results

Program

Name

Phone Assisted Audit

Customer Category (Res/Com/Ind) Residential

Program Type (EE/DR/RE)

Administrative {5)

EE

No Results

Education, Surveys, Marketing )] No Results
Equipment, Installation, O&M (5) No Results
Incentives/Rebates ($) No Resuits
Total Costs (S} No Results
Administrative (%) Na Results
Education, Surveys, Marketing (%) No Results
Equipment, installation, O&M (%) No Results
Incentives/Rebhates (%) No Results
Residential Rate Impact (5/mo} 0.0002
Percentage of Total ECCR Rate {%) 0.01%
Lost Revenues {5) No Results
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TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 4 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Program Name B Heating & Coolng

Customer Category {Res/Com/Ind) Residential

Program Type (EE/DR/RE) EE

Administrati\}e (S)

Education, Surveys, Marketing {$) 11.60
Equipment, Installation, O&M (S) 0
incentives/Rebates (3)

s {3)

Total Cost

Administrative (%}
Education, Surveys, Marketing (%)
Equipment, Installation, O&M (%)
Inceves/ Rebates ()

Resdeniaaemct (S/ mo) -
Percentage of Total ECCR Rate (%)
Lost Revenues (5)

Program Name Electronically Commutated Motors
Customer Category (Res/Com/Ind} Residential

Program Type (EE/DR/RE) EE

Program Eost (Cumulative NPVY{$000)

Administrative ($)

Education, Surveys, Marketing {(5)
Equipment, installation, O&M (S)
Incentives/Rebates (5)

Total Costs ($)

- Z

Education, Surveys, Marketing (%) 0.4%
Equipment, Installation, O&M (%) 0.0%
Incentives/Rebates (%)

ey

Residential Rate Impact ($/mo)
Percentage of Total ECCR Rate (%) 0.10%
Lost Revenues {5) 418

19




TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 5 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Program Name HVAC Re~commisionin
Customer Category (Res/Com/Ind) Residential

Administrative (S) : “ - 39.7

Education, Surveys, Marketing (5) 2.21
Equipment, installation, Q&M (S) 0
incentives/Rebates ($) 308
Total Costs ($) 350
Administrative (%) 11.4%
Education, Surveys, Marketing (%) 0.6%
Equipment, Installation, O&M (%) 0.0%

T

Incentives/Rebates (%)

Residential Rate Impact {$/mo) 0.0024

Percentage of Total ECCR Rate (36) 0.10%
Lost Revenues (5) 1,051

i il I i = I R AR s L ek
Program Name Duct Repair
Customer Category {Res/Com/ind) Residential

Program Type (EE/DR/RE) EE

5) : ' 1,165.65

Administrative

Education, Surveys, Marketing ($) 61.35
Equipment, Installation, O&M (S) 0
incentives/Rebates {5) 3,216
Total Costs (S) 4,443
Administrative (%) 26.2%
Education, Surveys, Marketing (%) 1.4%
Equipment, Installation, Q&M (%} 0.0%
Incentives/Rebates (%) 72.4%
Residential Rate Impact ($/mo) 0.1728
Percentage of Total ECCR Rate {%) ' 5.11%
Lost Revenues ($) 6,719
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TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3 '
PAGE 6 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category (Res/Com/Ind)

Residential

Program Type (EE/DR/RE)

Administrative (3)

Education, Surveys, Marketing (5}

Equipment, Instailation, Q&M (5}

Incentives/Rebates {3)

Total Costs (5)

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, O&M (%)

Incentives/Rebates (%)

et

Residential Rate Impact {($/mo)

Percentage of Total ECCR Rate {%)

Lost Revenues (5}

Program Name

Customer Category {Res/Com/ind)

Program Type {EE/DR/RE)

Adrinistrative (5)

Education, Surveys, Marketing ($)

Equipment, Installation, O&M (S)

Incentives/Rebates (5)

Total Costs {5)

Administrative (%}

Education, Surveys, Marketing (%)

Equipment, Installation, Q&M (%)

Incentives/Rebates (%)

Residential Rate Impact (5/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues ($)
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Program Name

Neighborhood Weatherization and Agenct Qutreach

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF’S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 7 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category (Res/Com/Ind)

Residential

Program Type (EE/DR/RE)

Administrative (5)

Education, Surveys, Marketing ($)

Equipment, Installation, O&M (S)

Incentives/Rebates (5)

Total Costs ($}

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, O&M (%)

Incentives/Rebates (%)

Residential Rate Impact {$/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues (S}

Progra.m Name

bt A

Education Qutreach .

Customer Category {Res/Com/ind)

Residential

Program Type (EE/DR/RE)

Administrative ($)

Education, Surveys, Marketing ($)

Equipment, installation, O&M (3)

Incentives/Rebates {$)

Total Costs (5)

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, O&M (%)

Incentives/Rebates (%)

&

Residential Rate lmpt {$/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues {$)
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Program Namé

e

Energy Planner -

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 8 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category (Res/Com/ind)

Residential

Program Type (EE/DR/RE}

Administrative ($)

EE/DR

ATy

618.

Education, Surveys, Marketing ($)

295.84

Equipment, Installation, O&M ($)

4706.85

Incentives/Rebates (5)

0

Total Costs {S)
Administrative (%)

5,621

Education, Surveys, Marketing (%}

Equipment, Installation, O&M (%)

incentives/Rebates (%)

Residentiai Rate Impact {$/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues (S)

Program Name Free Audit

Customer Category (Res/Com/Ind) Commercial

Program Type (EE/DR/RE} EE

Administrative (S) No Results
Education, Surveys, Marketing (5) No Results
Equipment, Installation, O&M (5) No Results
Incentives/Rebates (5) No Results
Total Costs {$) No Results
Administrative (%} No Results
Education, Surveys, Marketing (%) No Results
Equipment, installation, O&M (%) No Results

Incentives/Rebates (%)

Residential Rate Impact {S/mo}

No Results

P s L
: 3

T

Percentage of Total ECCR Rate (%)

Lost Revenues ($)

No Resuits
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Program Name

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 9 OF 20

_FILED: JUNE 4, 2010

B JULY 26, 2010

Paid Audit
Customer Category {Res/Com/Ind) Commercial
Program Type (EE/DR/RE) =

)
Administrative ($) No Results
Education, Surveys, Marketing ($) No Resuits
Equipment, Instaltation, Q&M {(S) No Results
Incentives/Rebates ($) Na Results
Total Costs ($) No Results
Administrative (%) No Results
Education, Surveys, Marketing (%) No Results
Equipment, Installation, Q&M (%) No Results
Incentives/Rebates (%) No Results
Residential Rate Impact ($/mo)
Percentage of Total ECCR Rate (%) 0.00
Lost Revenues ($) No Results

R

e R R

Program Type {EE/DR/RE)

Administrative (5)

Progra Name Duct Repair
Customer Category (Res/Com/ind) Commercial
EE

Education, Surveys, Marketing ($)

Equipment, Installation, O&M ({5}

Incentives/Rebates {3)

Total Costs (5)

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, Q&M (%)

Incentives/Rebates (%)

Residential Rate Impact (5/mo)

Percentage of Totat ECCR Rate (%)

Last Revenues ($)

24



Program Name

= R TR Tt e e

Building Envelope

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 10 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category (Res/Com/Ind)

Commercial

Program Type {EE/DR/RE)

An’clr;ninistrative {S)

Education, Surveys, Marketing {5)

Equipment, Installation, O&M (3)

Incentives/Rebates ($)

Total Costs (3)

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, Q&M (%)

Incentives/Rebates (%)

Residential Rate Impact {$/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues {$)

Program Name

Customer Category (Res/Com/Ind)

Commercial

Program Type {EE/DR/RE)

Administrative (é)

Education, Surveys, Marketing ()

Equipment, Instaliation, O&M (S)

incentives/Rebates ($)

Total Costs {3$)
s

Sl

Adlmstratw (%)

Education, Surveys, Marketing (%)

Equipment, installation, O&M (%)

Incentives/Rebates {%)

Résidential Rate Impact {S/mo)

0.0002

Percentage of Total ECCR Rate (%)

0.006%

Lost Revenues ()

23
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TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 11 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Commercial

Administrative (5)

EE

Education, Surveys, Marketing (5)

Equipment, Installation, O&M (§)

Incentives/Rebates (5)

Total Costs {$)
i
Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, O&M (%)

Incentives/Rebates {%)

ESIdentlal ate lmat {$/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues {$)

B

n pirin:

Administrative ($)

rogrm Name 's|er
Customer Categary {Res/Com/Ind) Commercial
Program Type (EE/DR/RE)

Education, Surveys, Marketing {$)

Equipment, Installation, Q&M (5}

Incentives/Rebates ($)

Total Costs ($}

Administrative (%)

Education, Surveys, Marketing {%)

Equipment, Installation, Q&M (%)

Residential Rate Impact ($/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues ()
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TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 12 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Program Name Lighting ‘
Customer Category {Res/Com/Ind) Commercial
Program Type (EE/DR/RE) EE

Education, Surveys, Marketing {5} 0.25
Equipment, Installation, O&M {3} 0
Incentives/Rebates ($) 210

Totat Costs ($) ' 215.00

Administrative (%)
Education, Surveys, Marketing (%)
Equipment, Installation, O&M (%)
Iincentives/Rebates (%)

BT e
s ’%%‘TK:'-

Residential Rate Impact.(S/mo)
Percentage of Total ECCR Rate (%)
Lost Revenues (5)

Fao Sl EEe L Program Intormat ECo
Program Name Lighting Occupancy Sensors
Customer Category (Res/Com/ind) Commercial

Program Type (EE/DR/RE)

Administrative (S)

Education, Surveys, Marketing ($)
Equipment, Installation, O&M ($)
incentives/Rebates (3)

Total Costs ($)

Administrative (%)
Education, Surveys, Marketing (%)
Equipment, Installation, O&M (%)
Incentives/Rebates {%)

= e e e
SRR P

Residential Rate impact ($/mo} '
Percentage of Total ECCR Rate (%)
Lost Revenues ($)
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TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 13 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Administrative (5)

Program Name Water Heating
Customer Category {Res/Com/Ind) Commercial
Program Type (EE/DR/RE) EE

Education, Surveys, Marketing ($)

Equipment, Installation, O&M (S}

incentives/Rebates (5}

Total Costs (S)

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, O&M (%}

Incentives/Rebates (%)
ER!
Residential Rate impact {$/mo)

Percentage of Total ECCR Rate {%)

Lost Revenues ($)

Program Name

S

Conservation Value

Customer Category (Res/Com/Ind)

Commercial

Program Type (EE/DR/RE)

Administrative (3]

EE

Education, Surveys, Marketing ($)

Equipment, Installation, O&M ($)

Incentives/Rebates (S)

Tatal Costs {$)

Administrative (%)}

Education, Surveys, Marketing (%)

Eguipment, Installation, O&M (%)

Incentives/Rebates (%)

Residential Rate Impact ($/mo)

Percentage of Total ECCR Rate {%)

Lost Revenues ($)

28
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Progra Name

Commercial Load Management Cyclic

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 14 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category (Res/Com/ind)

Program Type {EE/DR/RE)

Administrative (5)

Education, Surveys, Marketing {5)

Equipment, Installation, Q&M {S§)

Incentives/Rebates {3)

Total Costs ($)

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, installation, O&M (%)

Incentives/Rebates {%)

Residential Rate Impact ($/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues {5}

s

Program Name

Commercial Load Management Extended

Customer Category {Res/Com/ind) Commerciat

Administrative ($)

Program Type {EE/DR/RE) DR

Education, Surveys, Marketing (5}

Equipment, Installation, O&M (5)

Incentives/Rebates ()

Total Costs (5}

Administrative (%)

Education, Surveys, Marketing (%}

Equipment, Installation, O&M (%)

incentives/Rebates (%)

L :
Residential Rate Impact {$/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues {5)

29



g}‘mm«zf 5%

Program Name

Demand Response

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 15 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Administrative ($)

Customer Category (Res/Com/Ind) Commercial
Program Type {EE/DR/RE) DR

1,255.90

Education, Surveys, Marketing ($)

66.10

Equipment, Installation, O&M (S)

Incentives/Rebates ($)

Total Costs ($)

Administrative {%)

Education, Surveys, Marketing (%)

Equipment, Installation, O&M (%}

Incentives/Rebates (%)

= STty

Residential Rate Impact (S/mo)

Percentage of Total ECCR Rate (3%)

Lost Revenues ()

A

Program Type {EE/DR/RE) ,
Eﬁ_ e

Administrative (5)

Program Name Standby Generator
Customer Category (Res/Com/Ind} Commercial
DR

Education, Surveys, Marketing {$)

Equipment, Installation, O&M (S)

26.88

Incentives/Rebates {S)

Total Costs ]

Administrative (%)

496

0.7%

Education, Surveys, Marketing (%)

0.3%

Equipment, Installation, Q&M (%)

5.4%

incentives/Rebates (%)

Residential Rate Impact {$/mo)

93.5%

0.152

Percentage of Total ECCR Rate (%)

4.50%

Lost Revenues (5)

87




Program Name

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 16 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category (Res/Com/ind)

Program Type (EE/DR/RE)

Administrative {$)

Education, Surveys, Marketing {5)

Equipment, Installation, O&M (5)

Incentives/Rebates {3)

Total Costs ()

Administrative (%)

Education, Surveys, Marketing {%)

Equipment, Installation, O&M (%)

Incentives/Rebates (%}
e

esidentiaIRate impact ($/mo)

Percentage of Total ECCR Rate {%)

Lost Revenues ($)

Program Name

T

Electronically

T gyt

&

.Commutaf.ed M

e

otors

Customer Category {Res/Com/Ind)

Commercial

Program Type (EE/DR/RE)

o 2

 Cask (Euriily
Administrative {$)

EE

Education, Surveys, Marketing {5}

Equipment, Installation, O&M (S)

Incentives/Rebates ($)

Total Costs {5)

Administrative (%}

Education, Surveys, Marketing (%)

Equipment, Installation, O&M (%)

Incentives/Rebates (%)

5 rinh

Residential Rate Impact {$/mo)

Percentage of Total ECCR Rate (%}

Lost Revenues {$)
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Program Name

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 17 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Administrative (S)

Cool Roof
Customer Category {Res/Com/ind) Commercial
Program Type {EE/DR/RE) EE

Education, Surveys, Marketing (5)

Equipment, Installation, O&M (5)

Incentives/Rebates (3)

Total Costs {5)

%

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, Q&M {%)

Incentives/Rebates (%}

pellss

Residential Rate Impact ($/mo) T

Percentage of Tatal ECCR Rate (%)

Lost Revenues ($)

A e
Program Name

Customer Category (Res/Com/Ind)

Commercial

Program Type {EE/DR/RE)

Administrative {3)

EE

Education, Surveys, Marketing (S)

Equipment, Installation, O&M (S)

Incentives/Rebates ($)

Total Costs (5)

s S

Adlnlstratwe ()

Education, Surveys, Marketing (%)

Equipment, Installation, O&M (%)

Incentives/Rebates (%)

Residential Rate Impact {$/mo)

S

Percentage of Total ECCR Rate (%)

tost Revenues {5)

32



Program Name

Refiger ion (Antl—Codeat)

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 18 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Customer Category (Res/Com/Ind)

Commercial

Program Type {EE/DR/RE)

Administrative ()

EE

Education, Surveys, Marketing (5)

Equipment, Installation, O&M (S)

Incentives/Rebates ($)

Total Costs (5)

Administrative (%)

Education, Surveys, Marketing (%)

Equipment, Installation, Q&M (%)

Incentives/Rebates (%)

Residential Rate Impact {S/mo)

Percentage of Total ECCR Rate (%)

Lost Revenues (5)

P i B
Program Name

Customer Category (Res/Com/ind)

Program Type (EE/DR/RE)

Administrative (5) No Results
Education, Surveys, Marketing (3) No Resuits
Equipment, Installation, O&M {5) No Results
Incentives/Rebates (S) No Results
Total Costs (5) No Results

B R

Residential Rate Impact {$/mo)

S
Administrative (%) No Results
Education, Surveys, Marketing_(%) No Results
Equipment, Installation, Q&M (%) No Results
Incentives/Rebates (%)

No Results

Percentage of Total ECCR Rate {%)

Lost Revenues {5)

No Results
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Program Name

TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 19 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Industrial Load Management

Customer Category {(Res/Com/Ind)

Commercial

Program Type (EE/DR/RE)

DR

Administrative ($) No Results
Education, Surveys, Marketing {$) No Results
Equipment, Installation, Q&M (5) No Resuits
Incentives/Rebates {3) No Results
Total Costs ($)

No Results

S e 55

No Results

Administrative (%)

Education, Surveys, Marketing (%) No Results

Equipment, Installation, O&M (%) No Results
No Results

Incentives/Rebates (%)

Residential Rate Impact ($/mo)

ST

1.3826

Percentage of Total ECCR Rate (%)

40.91%

Lost Revenues (5)

No Results

Program Name

i

i itz Tota

Renewable Energy SYst

ems Initiative

Customer Category (Res/Com/Ind}

Commercial

Program Type {EE/DR/RE)

Administrative ($)

No Results
Education, Surveys, Marketing {$) No Results
Equipment, Installation, O&M (S5} No Resuits
Incentives/Rebates (S} No Results
Total Costs (S) No Results
Administrative (%)
Education, Surveys, Marketing (%) No Results
Equipment, Installation, O&M (%) No Results
incentives/Rebates (%) No Results

i

Residential Rate Impact {$/ma)

Qe o el

TR

Percentage of Total ECCR Rate (%)

Lost Revenues {$)

No Results
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TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG
STAFF'S FIRST DATA REQUEST
REQUEST NO. 3

PAGE 20 OF 20

FILED: JUNE 4, 2010

REVISED: JULY 26, 2010

Program Information - Total Cost

Program Name

Research and Development

Customer Category {Res/Com/Ind)

Commercial

Program Type {EE/DR/RE)

RE

No Results

Administrative (5)

Education, Surveys, Marketing () No Results
Equipment, Installation, O&M (5) No Results
Incentives/Rebates {$) No Results
Total Costs {3)

No Results

ram Cost (%.of Proge,

Administrative (%)

No Resuhts

Education, Surveys, Marketing (%) Mo Results
Equipment, Installation, D&M (%) No Results
Incentives/Rebates (%) No Results
Program Rate Impact '
Residential Rate impact ($/mao) 0.0091
Percentage of Total ECCR Rate (%) 0.27%
Lost Revenues {5) No Results

e B :
Program Name

Renewable Energy Program

Customer Category (Res/Com/Ind)

Residential/Commercial

Program Type (EE/DR/RE)}

RE

) i
Administrative (5) No Results
Education, Surveys, Marketing {$) No Results
Equipment, Installation, O&M ($) No Results
Incentives/Rebates {$) No Results
Total Costs (5) No Results
Administrative (%) No Results
Education, Surveys, Marketing (%) No Results
Equipment, Installation, Q&M (%) No Results
Incentives/Rebates (%) No Results

REE 7 e ] % 7R
Residential Rate Impact {$/ma) No Results
Percentage of Total ECCR Rate (%) No Results
Lost Revenues (5) No Results
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TAMPA ELECTRIC COMPANY
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STAFF'S SECOND DATA REQUEST
REQUEST NO. 10

PAGE 1 OF 2

FILED: JULY 15, 2010

REVISED: JULY 26, 2010

Please refer to TECO's Petition, pages 315 through 317. Please provide, for the
Renewable Energy Systems Initiative Program as a whole, and on an individual
measure basis, the cumulative net present value of expenditures required over
the period 2010 through 2019. Please provide the values broken down into
categories including administrative, marketing, equipment, and incentives. As part
of this response, please also provide the percentage that each category
represents of the total program and measure expenditures. Please provide an
electronic copy in Excel (.xls file format) with the hard copy response.

Residential & |Residential [ School |Low Income

Measure Name Commercial PV| SWH | PV SWH

Administrative ®
Education, Surveys, Marketing | (§)
Equipment, Installation, O&M | ($)

Incentives / Rebates (&
Total Cost i$i
Administrative ®a)

Education, Surveys, Marketing | (%)
Equipment, Installation, O&M | (%)
Incentives / Rebates (%)

A, The requested information is provided in the table below and in the attached
Excel spreadsheets.
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TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG

STAFF'S SECOND DATA REQUEST
REQUEST NO. 10

PAGE 2 OF 2

FILED: JULY 15, 2010

REVISED: JULY 26, 2010

*

Measure Name Residential & Low
Commercial | Residential Income

(-) PV SWH School PV SWH Total Program
Administrative ($) $6,912 $15,553 $2,160 $734 $25,359
Education, Surveys,
Marketing (5) $449,480 $54,858 S0 51,613 $505,951
Equipment, Installation,
0&M ($) S0 $0| $648,038] $109,915 $757,953
Incentives / Rebates (S} 54,320,253 $648,038 S0 $0] 54,968,291
Total Cost $4,776,645 $718,449] $650,198] 5112,262 $6,257,554

Administrative 0.14% 2.16% 0.33% 0.65% 0.41%
Education, Surveys,

Marketing (%} 9.41% 7.64% 0.00% 1.44% 8.09%
Equipment, Installation,

O&M £3) 0.00% 0.00% 99.67% 97.91% 12.11%
Incentives / Rebates (%) 90.45% 90.20% 0.00% 0.00% 79.40%
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11.

A.

TAMPA ELECTRIC COMPANY
DOCKET NO. 100158-EG

STAFF'S SECOND DATA REQUEST
REQUEST NO. 11

PAGE 1 OF 2

FILED: JULY 15, 2010

REVISED: JULY 26, 2010

Please refer to TECO’s Petition, pages 315 through 317. Please provide, for the
Renewable Energy Systems Initiative Program as a whole, and on an individual
measure basis, the estimated customer costs for each measure of the Renewable
Energy Systems Initiative  Program. For each measure, provide the incentive /
rebate rate, and its associated units. For example, in $/Watt or in $/Participant. Also
provide the associated non-recuring and recurring expenses, including
administrative, equipment, incentives, and O&M. Please provide an electronic copy
in Excel (.xlIs file format) with the hard copy response.

Residential
SWH

Residential &
() Commercial PV

8chool
PV

Low Income

Measure Name
SWH

Incentive / Rebate Rate
Incentive / Rebate Unit
Participant
. Equipment Cost &)

Administrative (§/Part)
Equipment ($/Part)

Incentive / Rebate i$/Part)

Administrative ($/Part/ Y1)
Egquipment ($/Part/¥r)
O&M ($/Part/Yr)

The requested information is provided in the table below and in the attached Excel
spreadsheets.
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TAMPA ELECTRIC COMPANY
DOCKET NO. 100159-EG

STAFF'S SECOND DATA REQUEST
REQUEST NO. 11

PAGE 2 OF 2

FILED: JULY 15, 2010

REVISED: JULY 26, 2010

Residential &
Commercial { Residential
PV SWH

Low
Measure Name
Income

SWH

School PV

. [ncentive / Rebate Rate 2.00 /watt

ncentive / Rebate Unit $12,500 $1,000 50 50
Participant
Equipment Cost
e {5) S0 51 $150,000 | 55,000
Administrati
runistrative {5/Part) $20 $24 $500 $34
Equipment {S/Part) S0 S0 5150,000 | 55,000
incentive /
Rebate {5/Part) $12,500

Administrative

($/Part/¥r) 50 50 S0 50
Equipment {S/Part/Yr) S0 L] S0 1]
0&M {$/Part/Yr) $950 S0 $950 S0
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