| FLORIDA PUBLIC SERVICE COMMISSION
; ! FLETCHER BUILDING
. ; 101 EAST GAINES STREET
.| TALLAHASSEE, FLORIDA 32399-0850
MEMORANDUM
FEBRUARY 22, 1990

10 : DIRECTOR OF RECORDS AND REPORTING §§ ,O\Q Pul

FROM : DIVISION OF COMMUNICATIONS [CHEE) 1:(
DIVISION OF LEGAL SERVICES (RI ].{lf

RE : DOCKET NO. 891374-TL - PROPOSED TARIFF FILING BY SOUTHERN BELL
TELEPHONE AND TELEGRAPH COMPANY FOR A TRIAL OF THE MARKET REACH
PLAN IN THE LAKE MARY WIRE CENTER OF THE SANFORD EXCHANGE
(T-89-597 FILED NOVEMBER 29, 1989 AND T-89-622 FILED
DECEMBER 14, 1989)

AGENDA  : MARCH 6, 1990 - CONTROVERSIAL - PARTIES MAY PARTICIPATE

PANEL - FULL COMMISSION

CRITICAL DATES: COMPANY REQUESTED EFFECTIVE DATE OF MARCH 6, 1990

- -

ISSUE AND RECOMMENDATION SUMMARY
ISSUE 1: Should Southern Bell Telephone and Telegraph Company's proposed
tariff filings dealing with a 2-year experimental trial of the Market Reach
plan in the Lake Mary Wire Center of the Sanford exchange be approved?
RECOMMENDATION: No. Southern Bell Telephone and Telegraph Company's proposed
tariffs dealing with a 2-year experimental trial of the Market Reach plan in
the Lake Mary Wire Center of the Sanford exchange should be denied for the

following reasons:

1% because the LATA-wide reduced toll rates are too low since most

of the rates fail to cover relevant access charges,
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2. because Southern Bell has not taken advantage of this
opportunity tc begin unbundling the network, in particular the
access elements to put business customers on an equal pricing
basis. Had this been done staff would not be as concerned about
implementing mandatory LMS for business,

3. because Southern Bell has failed to define the purposes of the
trial and how to evaluate the "success” of the trial when
completed,

4. because Southern Bell has not convinced us why the network
should be billed for on a usage sensitive basis given the high
percentage of nontraffic sensitive costs. Had this been done we
would not be as concerned about implementing LMS,

5. because Southern Bell has failed to justify the value of a trial
costing $255,600 when 1? does not appear the company would be
able to afford a similar plan if implemented statewide,

6. because Southern Bell proposes to exclude payphone providers and
shared tenant service providers from subscribing to the Market
Reach Plan,

7. because Southern Bell does not plan to send potential
residential customers a separate notification to explain the

optional Market Reach Plan.

ISSUE 2: Should this docket be closed?
RECOMMENDATION: Yes. This docket should be closed.
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DISCUSSION OF ISSUES
ISSUE 1: Should Southern Bell Telephone and Telegraph Company's proposed
tariff filings dealing with a 2-year experimental trial of the Market Reach
plan in the Lake Mary Wire Center of the Sanford exchange be approved?
RECOMMENDATION: No. Southern Bell Telephone and Telegraph Company's proposed
tariffs dealing with a 2-year experimental trial of the Market Reach plan in
the Lake Mary Wire Center of the Sanford exchange should be denied for the

following reasons:

1. because the LATA-wide reduced toll rates are too low since most
of the rates fail to cover relevant access charges,

2. because Southern Bell has not taken advantage of this
opportunity to begin unbundling the network, in particular the
access elements to put business customers on an equal pricing
basis. Had this been done staff would not be as concerned about
implementing mandatory LMS for business,

3. because Southern Bell has failed to define the purposes of the
trial and how to evaluate the "success" of the trial when
completed,

4. because Southern Bell has not convinced us why the network
should be billed for on a usage sensitive basis given the high
percentage of nontraffic sensitive costs. Had this been done we

would not be as concerned about implementing LMS,

igs
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5. because Southern Bell has falled to justify the value of a trial
costing $255,600 when i1t does not appear the company would be
able to afford a similar plan if implemented statewide,

6. because Southern Bell proposes to exclude payphone providers and
shared tenant service providers from subscribing to the Market
Reach Plan, '

7. because Southern Bell does not plan to send potential
residential customers a separate notification to explain the
optional Market Reach Plan.

STAFF ANALYSIS:
Qverview

On November 29, 1989, Southern Bell Telephone and Telegraph Company
(Southern Bell) proposed revisions (Attachment A) to its general subscriber
services tariff for an experimental trial of the Market Reach plan (Market
Reach) in the Lake Mary Wire Center which is the central office of the Sanford
exchange. This plan will mandate local measured service (LMS) for all Lake
Mary business customers. The plan will be optional for residence customers.
Southern Bell has stated that they do not plan initially to offer Market Reach
in any other locations other than the Lake Mary Wire Center of the Sanford
exchange. However, we conclude that Southern Bell will analyze the reactions
and calling patterns of the Lake Mary customers during the experiment before

potentially filing to expand the plan's availability.
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On December 14, 1989, Southern Bell proposed additional revisions
(Attachment B) to its general subscriber tariffs to allow the sale of ESSX
Service with measured network access registers in Lake Mary (T-B9-622). This
filing was supposed to be filed with the original filing (T7-89-597); however,
was filed separately. These revisions are necessary for the trial of Market
Reach and are solely dependent upon the approval of T-89-597.

The Market Rzach Plan is a LATA-wide calling plan which expands the
local calling area and discounts all intra-LATA toll charges along with
mandating LMS for business customers.. Southern Bell believes that a LATA-wide
plan helps respond to customer requests for expanded local calling areas and
fs in 1ine with the recent movement of intralATA toll rates towards cost. A
discount on outgoing calls to the entire LATA is included as part of the basic
Market Reach plan in order to make it more attractive (i.e., a discount on
intralATA toll calls helps to balance usage sensitive pricing for the local
calling area). Basically, all Market Reach plan customers would have all
their outgoing local calls billed on a usage sensitive basis, with a cap for
subscribing residence customers and a volume usage discount for business
customers.

The Lake Mary Wire Center was chosen for a number of reasons. The
first is because customers requested an extended calling plan which allows
discounted toll to further points in the LATA due to the proximity to
Orlando. Second, the customers wanted a better discount deal than the current

EOEAS plan presented. Further, Southern Bell has worked more closely with
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these customers because of the ISDN and fiber to the home trials in Heathrow,
a very advanced telecommunications housing development. Finally, the smal)
size of Lake Mary/Heathrow provides for a trial that is easily monitored. The
Sanford exchange was chosen for this experiment because it is not considered a
seasonal exchange, therefore, any month would be appropriate for conducting a
usage study in this location. Other central offices besides Lake Mary were
not chosen because the additional facilities costs associated with equipping
all central offices in the LATA to service the new plan would be too costly.

Southern Bell's primary goals an' objectives associated with the
Market Reach plan have two parts. First, the plan was designed to provide the
Lake Mary business customers with an opportunity to further expand their
market coverage, or calling area. Second, the plan is to permit a trial of
mandatory local measured service uith'axpandad calling options for business
accounts.

Southern Bell plans to measure the success of the plan by their
customers' overall acceptance. Although the expected level of success has not
been quantified in our requests, Southern Bell plans to monitor the revenue
effect on the customer. This will include analyzing customer usage, customer
reaction to the plan, call stimulation/repression, accuracy of estimated lost
revenues, percent development for the residential market, percent development
for the incoming options, and the impact of the plan on switching and
facilities equipment. Depending upon the results, Southern Bell may expand
the plan's availability to other excharges.

The Company arrived at the rates in the following manner: Southern
Bell estimated expected demand for the service and determined rates that would

G
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yield total revenue as close to revenue neutraiity as possible while
considering customer willingness to pay. The proposed rates for the
experimental Market Reach plan in the Lake Mary wire center in the Sanford

exchange are as follows:

SANFORD MARKET REACH PLAN
LAKE MARY CENTRAL OFFICE
CURRENT PROPOSED RATE
RATES AND CHARGES MONTHLY RATES MONTHLY RATES CHANGE
(1) Residence
(a) Per access line $ 9.50 $ 7.50 $ (2.00)
(2) Business
(a) Per access line - w/o hunting 25.75 19.00 (6.75)
(b) Per access line - w/hunting 38.90 28.50 (10.40)
(3) PBX frunk 57.86 37.50 (20.36)
(4) Direct indialing service 57.86 371.50 (20.36)
(5) ESSX, Megalink, Lichtgate, Channe) Service NAR 26.62 6.80 (19.82)
MARKET REACH PLAN
WITHIN THE EXISTING LOCAL CALLING AREA
—PROPOSED RATES
INITIAL  EACH ADDITIOMAL
USAGE CHARGES , HINUTE —MINUTE
(a) Band 0 (within Lake Mary central office area) $ .02 $ .0
(b) Band A (calls to other telephone numbers currently included
in the Lake Mary local calling area) $§ .04 $ .02
(c) Band B (calls to telephone numbers in the Orlando exchange) $ .08 $ .04
(currently available via EOEAS) (See footnotes)

(1) 50% discount will be applied between B8 p.m.-8 a.m. every day, all hours Saturday and Sunday
(2) Local messages are charged for at least one minute then rounded to the nearest 1/10th minute
(3) Total monthly usage charges capped at $8.50 per access line (residence only)

(4) Market Reach business customers will be discounted 50% for usage above $25.00 average

usage/line per line, $50.00 average usage/line per PBX trunk, and $50.00 sverage usage/line
per NAR

QUTSIOE THE LOCAL CALLING AREA
WITHIN THE ORLANDO LATA

(1) For DDD calls to exchanges in the Orlando LATA outside the Market Reach plan local c¢alling
area, a 40% discount is applied tn_’tlu MTS rates.
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m

(2)

(3)

(4)

(1)

(2)

OPTION A

(Special incoming option for receiving calls from Orlando.)
Recyrring Charges MONTHLY RATE
(a) Residence $ 4.95
(b) Business 10.80
(c) PBX 16.20
(d) ESSX/Mega Link/Lightgate 16.20
Usage Rate INITIAL MINUTE  EACH ADDITIONAL MINUTE
(a) Band B $ .08 $ .04

50% discount will be applied B8:00 p.m. - B:00 a.m, every day, all hours Saturday and Sunday

Local messages are charged for at least one minute of use rounded to the nearest 1/10th
minute.

QPTION 8
(Incoming calls within Southern Bell long distance calling zone.)
(f.0., LATA-wide)

Recurring Charges Monthly Rate
(a) Residence $ 15.00
(b} Business 20.00
(c) PBX 30.00
(d) ESSX/Hega Link/Lightgate 30.00

Usage Rate - Noncoin originated, intralATA DOD calls received from Southern Bell exchanges
will be bi1led to Market Reach plan customers at a 50X discount on the MTS rates.

Attachment C is a map of the Sanford EAS plans. Three EAS plans

currently exist in the Sanford exchange. They are as follows:

-

(1) MNon-optional Two-Way EAS
Sanford to DeBary, Geneva, Oviedo and Winter Park

(Rates for non-optional two-way EAS are built into the rate structure)
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(2) Optional Point-to-Point EAS
Sanford to Orlando (17-22 mileage band)

(a) Business 1 hr or equiv. $7.80 / 60 = $.13 min
1/2 hr or equiv. $3.90 / 30 = $.13 min
(b) Residence 1/2 hr or equiv. $3.90 / 30 = §.13 min
1/4 hr or equiv. $1.95 / 15 = $.13 min
(c) Not applicable from 10:00 a.m to 11:00 a.m. or from 7:00 p.m. to 9:00 p.m. week
days except holidays. Minimum 1 minute per message.

(3) Optional EQEAS
Sanford to Orlando (17-22 mileage band)

Residence Options

(a) Premium (per line) 16.00
(b) Discount (min. per account) 50% 2.20
(¢) Incoming discount (additive per line) 50% 4,95
(d) Drop back per line 8.40

Business Options

(a) Discount (Min. per account) 50% 4.40

(b) Incoming discount (addit‘ve per 1line) 50% 10.80

(c) Drop back (per line) 22.90
PBX/ESSX?

{(a) Discount (Min. per account) 50% 8.80

(b) Incoming discount (additive per line) 50% 16.20

1 Lake Mary C.0. Calls to DeBary, Oviedo and Winter Park
0-10 mileage MTS rate.
Not available to Lake Mary C.0. customers.

Day Night Evening/Weekend
EOQEAS 10 .06 .07 .04 .04 .03
* Note EODEAS rates are 50X of MTS
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Description of Service
The Market Reach Plan in the Lake Mary wire center of the Sanford

exchange wiil expand the current local calling area of the Lake Mary Business
subscribers to include Orlando for seven (7) digit outgoing calls, decrease
their intralATA long distance bills, in some cases increase and in other cases
decrease bills for current local service, and provide business customers with
options to further expand their market coverage. Market Reach is a proposed
two-year trial that would be mandatory for business customers and optional for
residential customers.

If approved, the proposed Market Reach Plan will revise the current
Enhanced Optional Extended Area Service (EOEAS) plan for the Sanford exchange

in the following manner:

(1) The current EOEAS options will not be available to business

customers served by the Lake Mary wire center,

(2) Residential customers who had the EOEAS plan in the Lake Mary
wire center of the Sanford exchange to Geneva, Oviedo and Winter
Park exchanges will still be able to have the EOEAS plan or the
Market Reach Plan, as this option will not be superseded by
Market Reach.

-10-
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Southern Bell states that due to the company's billing system
limitation, the residential Market Reach calls to Geneva, Oviedo, and Winter
Park must be rated at the 0-10 mileage band MTS rates instead of the current
11-22 mileage band MTS rates. Southern Bell also states that since the
drop-back option would only appeal to customers with few, if any, local calls
outside their home exchange, the revenue impact of this revision would be
negligible. However, staff believes that this rating will appear to make the
Local Measured Service plan more attractive to the consumer since the rates
will be dropped back a band.

Two additional options are available for the Market Reach Plan.
Option A (special incoming option for receiving calls from Orlando) proposes
to provide Market Reach customers with an Orlando telephone number such that
calls to that Orlando number will be forwarded to the Lake Mary Market Reach
customers. This allows the Lake Mary customers to receive calls from the
Orlando local calling area at no cost to the calling party. These calls will
be billed to the Market Reach plan customers at the proposed
Sanford-to-Orlando usage rate.

Option B (incoming calls within Southern Bell long distance calling
zone) allows a Market Reach plan customer to pay for all noncoin originated,
DDD, intraLATA toll calls received from other Southern Bell exchanges at a 50%
discount on the existing toll rates plus a fixed monthly charge for the
option. A Market Reach subscriber could choose either or both of these

options.

-11-
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Customer Impact
Southern Bell previously provided ballots (Attachment A) to each Lake

Mary business customer to explain the proposed Market Reach plan. These
ballots indicate their preference for/against the plan and were mailed to the
independent accounting firm of Peat, Marwick and Mitchell Company to analyze
the results of the ballot. Each business customer was given a comparison bill
to show what their rates would be under the proposed plan versus the current
plan. The bills showed that out of 338 business accounts, 243 accounts are
projected to save and 95 accounts are projected to lose. Because the Market
Reach plan is optional for residential customers served out of the Lake Mary
wire center, Southern Bell did not provide ballots to those customers. Of the
197 business customers ballotted, 135 ballots were returned, with 123 for and
11 against and 1 indicating no preference.
Economic Impact to Southern Bell

Southern Bell estimates that the yearly gross revenue impact of this
plan is to be a $127,800 loss. This estimate was based on the existing 1418
residential and 338 business account customers' calling patterns. Of the
1418 residential customers eligible, 900 customers could save with Market
Reach and the company projected that 217 of those customers would choose the
plan. Since the proposed Market Reach plan would be mandatory for businesses,

all 338 accounts were regarded.

=12
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Applying the estimated incremental costs for total switched
investment, yearly planning, engineering and implementation that would be
associated with the experimental trial, it is anticipated that there will be
an additional $120,800 cost to Southern Bell for the two-year period.
Therefore, tihe total gross cost to Southern Bell for the two-year experimental
period is estimatzd to be $255,600.

The estimated revenue impact of the Market Reach plan is found on the
following page.

-]3-
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ESTIMATED REVENUE IMPACT OF THE MARKET REACH PLAN

% of

RESIDENTIAL COST CUSTOMERS

Total Customers 1, 418

Customers projected to SAVE Sco 63.5%

Customers Projected to SELECT 217 15.3%

Average Monthly Savings $ 14.85

Total Monthly Savings (217 x $14.85) 3,222.00

LESS EOEAS Adjustment’ . 205.00

Southern Bell Monthly LOSS (calculated from 3,017.00

monthly customer savings)

Southern Bell ANNUAL LOSS $36.204.00 (a)
BUSINESS COST?

Total Accounts 338

Accounts projected to SAVE 243 71.9%

Accounts Projected to SELECT 338" 100.0%

Avarage Monthly Savings $ 7.69

Total Monthly Savings (338 x $7.69) 2,599.00

LESS EOEAS Adjustment 0

Southern Ball Monthly LOSS (calculated from $ 2,559.00

monthly customer savings)

Southern Bell ANNUAL REVENUE LOSS $31,188.00 (b)
1 Not yat realized. Residential revenue loss from EDEAS.
2 A1 accounts that could save with EOEAS were assumed to have EOEAS.

A1l repression of local usage and stimulation of toll usage were assumed.

*  Nonoptional since it is mandatory.

Total Switching Investment $99,300 (Associated Annual Carrying Chg.) 34,100

Yearly Planning, Engineering, Administration and Implementation Cost

for billing and measuring. (Annualized over 2 years) 26,300

No Cost for directives due to small size of trial location N/A

Total Additional Costs Per Year __60,400 (c)

TOTAL Southern Bell Cost for Trial Period (2 years) $255.600  2(a+bec)

approximately due to
rounding

-]
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The local usage rates associated with Southern Bell's experimental

trial for the proposed Market Reach Plan are based on incremental local usage

costs from the 1988 LIUC study.

The costs are as follows:

Market Reach Plan Within Lecal Calling Area

— Usage Charges

(a) Band O
{(within Lake Mary area)

(b) Band A'

(calls to other telephone numbers
currently included in Lake Mary

calling area)

(¢) Band B?
(calls to telephone numbers
in the Orlando exchange)

Proposed Contribution
Cost Rate 4
Initial Add'1 Initial Add*) Inftial Add"1
Minute  Minute Minute = Minute Minute = Minute
$.01971  §.00828 $.02 $.00 1.47% 20.77%
.03880 .01952 .04 .02 3.09% 2 .46%
.04226 .02215 .08 .04 89.30% 80.59%

The LIUC study operates with a massive data file consisting of

information on every local central office within a state.

The study 1s used

to determine the usage sensitive incremental costs of adding one more

additional message to the local network.

considered in the LIUC.

Operator Services

They are as follows:

There are six separate cost modules

- Cost associated with increased operator

traffic load in handling additional credit

and rate requests

«]5-
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Comptroller - Additional costs of handling and processing
incremental billed message volume

Service Center - Business office costs of additional time and
expense associated with incremental billing
inquiries and bill adjustments

Switching - Costs of switching equipment for a local call

Measurement - Costs of recording measured calls (at the
originating office)

Trunking - Costs of trunks and terminating equipment

for an interoffice call

Southern Bell used an incremental cost methodology study, more
specifically the Levelized Increnentn! Unit Cost (LIUC) study. Levelized
means to spread costs over equipment capacity i.e., if an additional call
causes an investment in additional equipment, the cost would be spread over
units used up to the capacity of the equipment, not to the one additional
call. Incremental refers to a change in cost. The change in cost in an LIUC
study is caused by a change in call volume which is stimulated by a factor as
input by the program user.

Traffic volume is used to determine the equipment requirements. A
stimulation factor is applied to the existing traffic volume to determine the

increase in costs as a result of implementing local measured service.

Y
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Southern Bell believes the LIUC method is appropriate for determining
costs and subsequent rates associated with provisioning 1ts network for a
calling plan arrangement such as Market Reach. The Commission has seen the
LIUC study often used by Southern Bell to accompany its proposals to reprice
Tocal service when it is associated with resold local service such as with
PATS or STS.

The methodology seems reasonable but it may not capture all the costs
associfated with mandatory local measured service. Often, the data that is fed
into the study is generated by looking at exchanges in which there may be
optional measured service rather than mandatory measured service. This
creates a situation whereby costs may be underestimated. To illustrate, a
customer is rfar less likely to complain about incorrect billing and request
backup information for such bi11ing when the customer chooses optional
measured service because it is beneficial for him to do so. Conversely, the
customer who 1s mandated to local measured service and experiences a large
rate increase will be far more 1ikely to complain and hence generate higher
costs. Therefore, while the methodology 1s reasonable, it may underestimate

the costs associated with mandatory local measured service.

Local Measured Service
The subject of Local Measured Service (LMS) was initially brought up
in Docket No. 74629-TP {Usage Sensitive Pricing). LMS was subsequently
included in Docket No. 810415-TP, Local Exchange Pricing. For this reason,
Docket No. 74629-TP was closed in 1983. Additionally, Docket No. 810415-TP
was closed in 1985. To date, the subject of LMS s stil] very controversial
175
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and Southern Bell has approached the Commission several times with various
experimental trials. Attachment D is a chronology of decisions made by the
Commission which relate to local measured service. The following matrix
provides all locations in which Southern Bell currently has LMS experiments
which were either grandfathered by the Commission or are currently available:

LOCAL MEASURED SERVICE TRIALS - PILOTS IN FLORIDA

IMPLEMENTATION

EXCHANGE —DATE STATUS

Jupiter 12-31-78 Grandfathered on 12-1-81

Delray Beach 04-01-79 Grandfathered on 12-1-81

Miami-Metro (WC) 04-01-79 Grandfathered on 12-1-81

Orange Park 06-16-79 Grandfathered on 12-1-81"

Hollywood-Pembroke Pines (WC) 09-15-79 Grandfathered on 12-1-81"*

Cocoa 12-08-79 LMS currently available

Cocoa Beach 12-08-79 LMS currently available

Eau Gallie 12-08-79 LMS currently available

Melbourne 12-08-79 LMS currently available

Titusville 12-08-79 LMS currently available

Green Cove Springs 06-08-80 Grandfathered on 12-01-81*

Cocoa, Cocoa Beach, Eau Gallie, 05-03-89 LMS availability expanded to include

Melbourne, Titusville multi=1ine cusiomers

Cocoa, Cocoa Beach, Eau Gallie, 01/90 The Company will voluntarily begin

Melbourne, Titusville a8 6-month LMS comparative billing for
customers. Southern Bell will analyze
the results which will be available for
the Commission's review.

Sanford-Lake Mary (WC) Tariff filed 11/29/89

"Extended Flat Rate Opticn still available.
WC = Wire Center
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With regard to implementing LMS in the State of Florida, staff is
concerned that as the Commission makes available new information services to
encourage increased use of the network, the move toward a measured structure
may either result in a hidden rate increase or in call repression.

In order to monitor the effectiveness of LMS it is important to
realize what the goals are of such a plan. Staff believes there is no cost
basis for implementing LMS. Already about BO%X of the cost of the network is
nontraffic sensitive costs, and with digital switches, the percent that is
nontraffic sensitive is increasing. Hith the introduction of fiber in the
interoffice facilities, the actual costs are decreasing (i.e. a declining
percent of a declining number is traffic sensitive costs.) Therefore, the
marginal cost of the switching becomes negligible and one may question the
basis for charging for the network on a minute of use basis.

The monthly rate impact, based on estimated business and residential
customer savings on current flat rate service with and without EOEAS compared

to the Market Reach Plan is as follows:

-19-
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BUSINESS LINE
Current Flat
w/o EOEAS
Current Flat
with EOEAS
Market Reach

PEX TRUNK
Current Flat
w/o EOEAS
Current Flat
with EQOEAS
Market Reach

NAR
Current Flat

w/o EOEAS
Current Flat
with EQOEAS
Market Reach

RESIDENTIAL LINE

Current Flat
w/o EQEAS
Current Flat
with EOEAS
PROPOSED
Market Reach

BUSINESS RATE COMPARISON
(Based on August 1989 Average Usage Study)
RECURRING FOR OTHER
RATE BILLED FOR CALLS INTRALATA
FOR _LINE LOCAL USAGE IO _ORLANDO JOLL CALLS —JOTAL
$ 25.75 N/A $ 2.4 $ 3.67 $ 41.89
$ 25.75 N/A $ 6.24 $ 17 $ 35.66
$ 19.00 $-57.713 $ 3.6 $ 2.20 $§ 32.85
$ 57.86 N/A $ 16.07 $ 6.99 $ B80.92
$ 57.86 N/A ¢ B8.04 $ 6.99 $ 72.89
$ 37.%0 N/A $ 5.1 $ 4.19 $ 47.02
$ 26.62 N/A $ 16.07 $ 6.99 $ 49.68
$ 26.62 N/A $§ 8.04 $ 6.9 $ 41.65
$ 6.80 $ 29.15 $ 5.13 ¢ 4.19 $ 45.47
RESIDENTIAL RATE COMPARISON
(Based on Augdst 1989 Usage Study)
RECURRING FOR OTHER
RATE BILLED FOR CALLS INTRALATA
FOR LINE LOCAL USAGE 10 ORLANDO JOLL CALLS JOTAL
$ 9.5 N/A $§ 7.86 $ 3.78 $ 21.14
$ 9.50 N/A $ 6.5 $ 3.718 $ 19.78
$ 7.50 ———§ 850 (cap) $ 2.27 $ 18.27

Note: For the above data, neither repression of Tocal usage nor stimulation of toll usage was
assumed for the Market Reach calculations.

-20-
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The chart calculates the total bill for business and residential
customers who have current flat rate service with or without EOEAS compared to
the Market Reach plan. Based on the August 1988 Usage Study for Business
customers, Southern Bell assumes $12.47 for the average toll usage for calls
to Orlando for flat rate service and $6.24 (1/2 of $12.47 because of the 50%
EOEAS discount) for average flat rate with EOEAS. Next, Market Reach assumes
$7.73 for average billed local usage based on the 1988 usage study and adds in
$3.92 for calls to Orlando and $2.20 for other intralATA toll calls. Toll
usage for other intralATA toll calls is not affected by EOEAS, therefore their
average toll usage remains constant at $3.67 for both categories. For the
business customer subscribing to Market Reach, Southern Bell estimates that on
average, the customer will save $9.04 or $2.81 per month with Market Reach
versus current flat rate service and current flat rate service with EOEAS,
respectively. It should be pointed out that there may be some business
customers who won't experience toll savings and thus they may see an increase
in their telephone bill.

For residential customers, the chart shows that the average usage for
calls to Orlando is $7.86 for flat rate service. For current flat rate
service with EOEAS, Southern Bell assumed $6.50 for calls to Orlando because
with EOEAS the residential customer has an option to chose a premium option
which allows unlimited calling to Orlando for $6.50. Under the proposed
Market Reach plan, the customer will pay $7.50 for access and have an $8.50

cap on usage (Southern Bell calculated $8.50 by taking $9.50 for flat rate

-21-
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access, adding $6.50 for the premium rate under the EOEAS plan and subtracting
$7.50 for access under Market Reach.) plus an average of $2.27 for other
interLATA toll calls. Therefore, for the residential customer subscribing to
Market Reach, Southern Bell estimates that on average, the customer will save
$2.87 or $1.51 per month with Market Reach versus current flat service and
current flat rate service with EOEAS, respectively. Only residential
customers that would save significantly would take the plan, but the
calculations are based on the average usage of all customers, so the actual
impact to those customers expected to take the plan will be greater savings

than the average.

Staff Concerns

Staff has numerous smal! concerns and two major concerns regarding
Southern Bell's tariff filing. HWe will address the minor concerns first. The
first is that Southern Bell is requiring mandatory LMS for business accounts.
We are concerned that requiring all business accounts to subscribe to Market
Reach may not be in the best interest of the consumer. Staff believes that
such a policy could possibly squeeze the smaller business accounts as they
begin to feel pressure from higher telephone business rates. Therefore,
Market Reach would not be a well served plan in this instance. Southern Bell
states that the Market Reach plan was designed to enable the Lake
Mary/Heathrow business customer to expand his market reach via lower priced

calling to intralATA points and in particular to Orlando. Since only those
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business accounts which would benefit will subscribe, Southern Bell states
that Market Reach will be mandatory for businesses because not all the
benefits of a usage sensitive plan would be experienced if only a portion of
the businesses subscribed.

Another concern staff has is that Southern Bell is proposing a tariff
for basic service that generates a loss. Traditionally, when measured service
is provided as an option, a loss results initially, since generally only those
customers who could benefit economically subscribe to the service. Market
Reach is a two-year experimental trial that is expected to generate a loss of
$255,600 to Southern Bell; however, some revenue will be received from those
business customers with exceptionally high local usage which will offset the
intralATA toll calling. Although Southern Bell will incur a loss with this
experimental trial, the company believes they will be able to analyze aspects
associated with a true usage sensitive pricing plan from the mandatory
business customers and at the same time perform studies using residential
customers.

The Market Reach plan is optional for residential customers.

Southern Bell estimates that of the potential 900 out of 1418 customers that
would save from the plan, only 214 (15.3%) would subscribe basically because
the plan is not promoted as a residential offering. Southern Bell believes

that only a small percentage would subscribe since the company believes that

mandatory LMS is not appropriate for customers at this time. Southern Bell
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does not plan to contact potential residential customers via a separate
notification to explain the optional Market Reach plan because the plan is
optional for residence customers. Staff believes that the potential customer
that may subscribe to Market Reach should be aware of the plan and therefore
Southern Bell should notify individual residential customers by a bill stuffer.
We also have major concerns ihat while the company has proposed local
measured service, they continue to show a PBX trunk access rate which is
higher than the business 1ine rate. It seems to us that Southern Bell, in
this filing had a golden opportunity to begin moving toward the goals of an
open network architecture. Specifically, we believe that Southern Bell should
unbundle the price of access into the loop and any other additions needed to
make the circuit perform--such as hunting, signalling, trunk termination,
etc. One of the principal reasons staff might look favorably on an LMS
proposal is because it can place all similarly situated business users on a
similar rate structure and rate level. Taken to its logical end, this could
do away with the many differing prices we have in place for various types of
business customers we have today--STS, PATS, hotel/motel guest room lines,
leaky PBX, the problems in tariffing hybrid key systems, etc. Today these are
all priced differently. It is our notion that the primary benefit of LMS
pricing should be to put them on an equal basis, discouraging tariff shopping
and arbitrage. For example, Southern Bell in this proposed filing has
proposed that the rate for a PBX trunk access be $37.50, while the rate for a
business one-party line with hunting is $28.50 and without hunting is $19.00.
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In setting basic local rates during rate cases historically, a major reason
that PBX trunks (and lines with hunting) were rated at a higher rate than B-1
lines was the heavier usage that tended to occur. Putting these services on
LMS takes care of that issue, leaving the access 1ines and equipment to make
them perform as required the only outstanding issue. If there is a cost
differential in the loop between a B-1, trunk and ESSX station 1ine, this
should be reflected in the rates. If the difference in cost is because of
enhancements to the loop, those should be separated, in our opinion.

We believe that in this plan, Southern Bell has missed the
opportunity to introduce elements from the Open Network Architecture (ONA)
concept, unbundling the network into its component parts. Our belief is that
another LMS experiment, in and of itself, is not sufficient justification to
warrant approval if it does not move toward pricing businesses on an equal
basis.

Staff requested Southern Bell to propose a business tariff rate which
unbundles the loop from any other optional services (such as hunting,
signaling, etc.) as is envisioned by the ONA plan. Southern Bell responded by
stating that single business access 1ines rate for both 1ines and trunks with
additional rates for other requirements was the appropriate pricing objective
for Market Reach; and charging for all local usage was considered sufficient
unbundling for this experiment. Additionally, Southern Bell stated that Bell
South's ONA plan does not propose to “"unbundle the loop from any

requirements”. The Basic Service Arrangement (BSA) concept does not unbundle
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and make separately available the piece parts of a service (i.e., loop,
connection to the switch and local transport) required for basic connectivity
through the network. Staff believes that Southern Bell had an opportune time
to test the ONA plan, however this was not proposed. Southern Bell has stated
that they are not opposed to the idea of further unbundling the network.
However, since they have already surveyed business customers on one set of
rates, they are reluctant to change them so late in the game. However, they
might be willing to work on this idea in the next LMS trial. Our opinion is
that now is the time to begin.

Also relating to this concern is that Southern Bell excludes pay
telephone providers (PATS) and shared tenant services (STS) lines from its
tariff filing. Southern Bell stated that 1t does not include PATS providers
as part of the Market Reach Plan oxpe;llant for the following reasons:

1. Considerable expense would be involved in physically arranging
the pay phone equipment to accommodate usage sensitive pricing
for local coin calls.

2. The stipulation agreement signed with the Florida Public
Telephone Association establishes the usage sensitive rates
Southern Bell charges pay phone providers.

The Florida Pay Telephone Association has approached staff and voiced

their concerns regarding Market Reach. Their main concerns are the lack of
availability of EAS to pay phone providers and intra central office rates of

$.02/$.01 which are lower than what Southern Bell would charge to PATS
providers.
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Finally and most importantly, we are concernad whether the discounted
toll rates cover access charges. Assuming a 3-minute call the Chart shown
below i1lustrates current and proposed rates compared to access charges in
each mileage band.

SOUTHERN BELL RATES VS, ACCESS RATES

3-minute | Access Charges ;
| Band | Rater Orig, Tern | Keiais | Mabe™fless |
DAY
1) 0= 10 miles $ .22 .0696 .0774 .4410 (.2210)
2) 11 - 22 miles $ .26 .0696 .0774 L4410 (.1810)
3) 23 - 55 miles $ .42 .0696 .0774 4410 (.0210)
4) 56 - 124 miles $ .58 .0696 L0774 4410 .1390
5) more than 124 $ .65 0696 L0774 4410 2090
EVENING
1) 0= 10 miles $ 4 .0472 .0774 .3738 (.2318)
2) 11 - 22 miles $ .17 0472 0774 L3738 (.2038)
3) 23 - 55 miles $ 27 .0472 .0774 .3738 (.1038)
4) 56 - 124 miles $ .38 L0472 .0774 .3738 (.0062)
5) more than 124 $ .4 .0472 .0774 .3738 .0562
NIGHT/WEEKEND
1) 0 - 10 miles $ .09 .0280 L0774 .362 (.2262)
2) 11 = 22 miles $ N .0280 0774 .3162 (.2062)
3) 23 - 55 miles $ .07 .0280 L0774 .3162 (.1462)
4) 56 - 124 miles $ .23 .0280 .0774 L3162 (.0862)
5) more than 124 $ .26 .0280 .0774 L3162 (.0562)

* Note: "f_l;“: a“hgaﬁogomc'lm any appl in’bh volume discount, which could reduce
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He have received a letter from Mr. Joseph Gillan of the Florida
Interexchange Carriers Assocfation (FIXCA) who has voiced the Association's
opinion regarding Southern Bell's proposal of usage sensitive pricing
(Attachment E). The Association's main concerns are cross-subsidization and

below cost pricing. The letter states

“The Market Reach plan exhibits classic characteristics of
cross-subsidy. Under this plan, competitive toll prices
are reduced while the prices for the monopoly product -
local service - are increased.

Importantly, the converse is equally true - higher revenues
from the usage sensitive pricing of the monopoly local
service are used to support reductions in the price of a
competitive product. This is precisely the type of
strategic pricing behavior that is possible when a monopoly
participates in a related market where there exists the
potential for competition."

With regard to below cost pricing, the Association states
“The toll price levels accomplished under the Market Reach
plan - whether supported by local rates or not - are
themselves anticompetitive (if not, in fact, predatory)

since most of the prices fail to cover relevant access
cost."

As the chart on page 27 indicates, under the Market Reach Plan,
Southern Bell's first 3 mileage bands would be priced below access costs.
These price levels are lower than the rates rejected in the first two mileage
bands in the Rate Stabilization docket (Docket No. 880069-TL, Order No. 20162).
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When the staff approached Southern Bell with this concern, the
company stated that in the aggregate, rates covered access. However, since
then, we have received an additional letter from FIXCA (Attachment F) which
f1lustrates that access is not covered in the aggregate. The staff agrees
that in order to consider this plan access should at least be covered in the
aggregate. Southern Bell has revised, somewhat, their answer regarding
whether the rates cover access in the aggregate. They said that based on the
statewide distribution (versus Lake Mary distribution) the access charges are
covered in the aggregate. However, we do not have information that they are
covered for this route. The Association's second letter demonstrates that
Southern Bell's Market Reach prices fall below its access costs by an average

of almost 1.7 cents/minute. The letter states:

“The fact that Market Reach fails to cover access charges
in the aggregate is not surprising since fully 86% of the
toll minutes occur in mileage bands which are priced below
access. HMWith only two mileage bands covering access costs
massive and dramatic shifts in calling patterns would need
to occur before the “aggregate” test could be satisfied.”

In addition, the Association states that:

“Any one of the competitive concerns presented by the
Market Reach proposal warrants its rejection; the
combination of deficiencies contained in the filing - wnich
now includes its faflure to cover access costs in the
aggregate - demands 1t."
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We have requested what the company's goals are with this experiment
and how they will measure success in meeting these goals. The Company's goals

are to determine the following:

1. Patterns that are 1ikely to be generated from this kind of
trial, including:

(a) Stimulation that might occur on the intralATA toll routes
where discounts have been provided.

(b) Stimulation that might occur on the OEAS portion of plan.

(c) Repression that might occur on the local portion now that
usage sensitive pricing 1s in place.

(d) How accurate is our estimate of lost revenues.

2. Customer acceptance, both positive and negative.

3. Profile of the usage generated by segments of the business
community, (1.e. 5% make more than 50 hours per month per access
1ine, 25% make more than 35 hours per month per access line).

4, Is this type of plan realistic for other locatiens in Florida?

5. How many customers will experience a decrease/increase in their
Tocal bills.

6. Percent development of the residence market.

7. Percent development of the incoming options.

8. Added facilities required to carry increased toll volumes.
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While these are good areas to look at for the purpose of gathering
information, the 1ist is inconclusive in that 1t fails to show how Southern
Bell will determine if the trial is a success or failure. Furthermore it
fails to show expansion plans or reasons for discontinuance or grandfathering.
While the company has been extremely responsive to our requests, staff
believes that recommending mandatory LMS even on a trial basis for business
accounts in the State of Florida is not appropriate at this time until we have
a quantified 1ist of goals which can be learned from this experiment. The
issue of unbundling the network into its component parts vis-a-vis the ONA
concept and the discrepancy concerning access charges with regard to pricing
below price levels which the Commission 1tself rejected when 1t considered
Southern Bell's incentive plan have not been sufficiently addressed in this
docket. Staff recognizes that LMS may be appropriate in same applications in
the future, however, we believe that these issues must first be substantial.
Staff would welcome a revised tariff which addresses these concerns and would
reevalute the filing at a future date.

Therefore, based on the number of concerns we have and the
significance of this filing in this docket, it is staff's recommendation that
Southern Bell's proposed tariff filing for the Market Reach Plan be denied.
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ISSUE 2: Should this docket be closed?

RECOMMENDATION: Yes. This docket should be closed.

STAFF ANALYSIS: MWith the approval of staff's recommendation in issue 1, this

docket may be closed.

1076C
MC/an
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& T-89-597

A. M. Lombardo 150 West Flagler Street, Suite 1901
Assistant Vice President - Miami, Florids 33130
Reguiatory Relations 305 530-5330

November 29, 1989

Nr. Valter D'Haeseleer R E C E I V E D

Director, Communications Department AN
Florida Public Service Commission Hov 2, 2.

101 East Gaines Streeat
Tallahassee, Florida 32301 Florida Public Serdce Commission

Communication Department
Dear Mr. D’Eseseleer:

Pursuant to Florida Statute 354.05, ve are filing herevith revisions to
our General Subscriber Service Tariff. Folloving is a list of the pages
being filed:

General Subscriber Ssrvice Tariff

Contents - Eighth Revised Page 2.1
Sixth Revised Page 39.7

Fourth Revised Page 83.2.18

Original Page 83.2.18.1

v Ol‘l‘inll 'm .302-1..:

- Original Page 83.2.18.3

- 0‘1"“1 ’m .,o:-l.r‘ e 83. Lo 6. ‘?

Section A3

The purpose of these revisions is to provide for a trial of the MarketReach®™
plan in the Lake Mary vire center of the Sanford exchange. This plan wvill
expand the current local calling area of Lake Mary subscribers to include
Orlando for outgoing calls (on a 7 digit dialing basis), decrease their
IntralATA long distance bills and provide business customers vith options to
further expand their market coverage. This proposed tvo year trial would be

universal for business and optional for residence. f".;‘:.
it

Acknovledgment, date of receipt and authority number of this filing are /
requested. A duplicate letter of transmittal is attached for this purpose.

Your consideration and approval will be appreciated.
Yours very truly,

Assistant Vice President -
Regulatory Relations

Attachments

933

A BELLSCUTH Company

/i of!
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Southern Bell Florida
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Executive Summary

INTRODUCTION

This experiggntal tariff filing proposes to implement the
MarketReach” plan for customers served by the Lake Mary wire
center in the Sanford Exchange. This Elan would replace the
current Basic Local Service for all Lake Mary business customers
and would bg an option for residence customers. (The
MarketReach”" plan would not apply to coin customers.)

PLAN DESCRIPTION

The MarketReach®® plan provides residence and business customers
with access line (trunk and NAR) rates that are lower than the
current associated flat rates and also provide, lower rates for
DDD intraLATA toll calls. Also, outgoing local calling would be
extended to inclpde the Orlando exchange on a 7 digit basis.

All MarketReach™ plan customers would have their outgoing local
calls billed on a usage sensitive basis, with a maximum amount
billed (i.e., cap) for residence and a volume usage discount for
business.

In addition to the above described basic plan, _fwo additional
options would be available to each MarketReach™ plan customer.
Oone option would provide for an Orlando telephone number such
that any call received would be call forwarded to the Lake Mary
marketReach” plan customer and thus allow the customer to
receive calls from the Orlande local cnlling area at no cost to
the calling party. These calls would be billed to the
MarketReach® plan customer at the same local usage rates as
his/her calls to thl.Orlando exchange. The second option would
allow a MarketReach™ plan customer to pay for ail non-coin
originated, DDD, intraLATA toll calls received from other
Company exchanges at a 50% discount on the existing toll rptes
plus a fixed monthly charge for the option. A HarketReach

plan customer could subscribe to either or both of these
incoming options.
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RATIONALE
Southern Bell’s reason for proposing inl usage sensitive local
rates associated with the MarketReach™ plan is that such a rate

structure provides benefits to both our customers and to the
company. The potential benefits are as follows:

Customers

Promotes equity; customers pay for their Basic Local
Service based on each individual’s local usage

Promotes efficiency; provides customer incentive/ability
to make economic choices

Lowers local bills for customers with average or lower
than average usage

Provides flexibility; allows customers to tailor
application, service options, and cost to individual needs

Enhances universal service objective through a lower
buy-in (i.e., access line) rate for access to the network

Southern Bell

Increases efficiency; allows efficient investment based on
network utilization

Provides flexibility; creates additional options for the
company and regulators

Enhances the attractiveness of new uses and usage rade
possible by technology

Eliminates need for customer and use restrictions
Reduces reliance on access line growth

The discount on outgoing intraLATA tcll calls combined with the
even lower local usage rates for calls to Orlando make the plan
a more viable offering (i.e., these discounts help to balance
the locazl usage sensitive rate structure). In addition, the 7
digit dialing to the Orlando exchange responds to customer
requests for oxglnded local calling areas. As the name implies,
the MarketReach plan with its discount on outgoing intraLATA
calls and the option of paying for intraLATA calls received
provides our Lake Mary business customers with an economic
incentive to further expand their market coverage.
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CUSTOMER BALLOTING

Southern Bell personnel have met with or corresponded with each
Lake Mary bu.lness customer to explain the proposed

MarketReach lan., Ballots were provided to each business
customer in order for them to indicate their preference for or
against the plan and mail to the independent accounting firm of
Peat Marwick. (A sample ballot and the associated letter
describing the plan are provided as Attachment C.) As of
November 27, 1989, all 197 business customers have been provided
with ballots, with 135 ballots returned to Peat Marwick. Of the
135 completed ballots, 123 indicate a preference for the
MarketReach™ " plan, 11 are against the plan, with 1 customer
indicating no preference. The Company will continue to monitor
the results of the balloting with this information available to
the Commission upon request. (Note that there are 197 Lake Mary
business customers but, as stated in the following Customer and
Revenue Impact statement, 338 business accounts. The higher
number of business accounts is due to multi-account customers.)

RELATED ENHANCED OPTIONAL EXTENDED AREA SERVICE (EOEAS) REVISION

In association with the MarketReach®™ plan, the EOEAS offering
for the Sanford exchange, of which the Lake Mary wire center is
a part, is revised as follows:

- to indicate that the EOEAS options are not available to
business customers served by the Lake Mary wire center, .
as these options would be superseded by the MarketReach
plan, if approved; and

- to revige the rating of calls from Lake Mary residence
Drop-back customers to the Geneva, Oviedo and Winter Park
exchanges. Due to a billin? system limitation, these calls
must be rated at the 0-10 mileage band MTS rates instead of
the current 11-22 mileage band MTS rates. (Note that since
the Drop-back ogtlon would onl lﬁpeal to customers with few
if any local calls outside their home exchange, the revenue
impact of this revision would be negligible.)
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Customer and Revenue Impact

Residence
Total customers 1418
C{basedi b saiuPEE e R ioNich, CRe Bl8n: - < 900 | €3.5
Customers projected to select the plan 217 15.3%
Average monthly savings for each $14.85
Maximum monthly savings $253.59
Total monthly customer savings 1 $3222
Less adjustment for potential EOEAS =205
Projected gross monthly Southern Bell loss $3017
Bulinalll
Total accounts 338

Avg. monthly customer savings (per account) $7.69

Local only ($1.34)
Calls to Orlando (including EOEAS) $5.25
Other intraLATA toll $3.78
Maximum monthly savings/account (lines) $208.52
(trunks & NARs) $177.53
Maximum monthly loss/account {lines) $206,.31
. (trunks & NARs) $515.37
Accounts that would save 243 71.9%

Projected gross monthly Southern Bell loss $2599
TOTAL GROSS YEARLY SB REVENUE IMPACT ($67,400)

Note 1 - Residence revenue adjustment due to difference between
estimated and actual EOEAS percent takes and the resulting
revenue loss that has yet to be realized. For business
calculations, all trunk and NAR accounts that could save with
EOEAS and all line accounts that could save at least $15 per
month with EOEAS were assumed to have EOEAS. Also, repression
of local usage and stimulation of toll usage was assumed.
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Page 2 of 2
Additional Costs
Total Switching Investment $99,300
Associated Annual Carrying Charge $34,100

Yearly Planning, Engineering,

Administration, and Implementation Cost $26,300
(annualized over 2 years of trial)

No Cost For Directories Due To Small Size Of Trial Location

Total Additional Costs Per Year $60,400

GRAND TOTAL NET YEARLY SOUTHERN BELL REVENUE IMPACT ($127,800)
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SAMPLE BALLOT

006

I have read the etier from Southem Bell explaining the proposed MarketReach™
0 be trialed in the Lake Mary ares. » ‘e
() FOR PROPOSED PLAN ( ) AGAINST PROPOSEL PLAN

Name as it appears on your telephone bill
Address:

Telephone Number:
Comments (Optional)

Authorizing Signature: Date:
Tobeoumudyuthﬂunnﬂbouhnudnhhaodni

@ Southem Bel
A BELLSOUTH Compary
500 N. Orange Avenue
Room 568
Orlando, FL 32601

/o KPMG Peat Marwick
P.O. Box 3031
Orlando, FL 32802

039



T @ 8 9 = 5 9 7Snuthern Bell Florida

Attachment C
age 2 of 3

Southem Bell

IMPORTANT NOTICE TO ALL BUSINESS CUSTOMERS
IN THE LAKE MARY AREA

Please read this letter carefully. Southern Bell has proposed a new plan calied MarketReach™
m,umwmummmmmummm
Commission, will be trialed in the Lake Mary area (lelephone numbers beginning with 333 and
444). This is your chance 10 voice your choice on this important matier.
namammmwmmwummu
wmmﬂrmwwwmmmwcam.mmmwm
1o gll Lake Mary business subscribers, replacing today’s rates.

LOCAL RATES

wwmmnw.wmhmﬂmm-mrm
per month 10 a usage rate structure as follows:

ACCESS LINE CHARGES Current MarketReach
(per month)

Business Line $25.75 $19.00
W/Hunting 13.15 9.50
PBX Trunk 57.86 37.50
ESSX NAR 26.63 680

All local calls will be billed based on minutes of use. For calls exceeding one minute, usage
cwgeswmmbmdmmMomm&umeMwommda

minute.
Peak Time Period Rates 18t Min, Add’l Min.
Within Lake Mary area
(telephone numbers
beginning with 333
and 444) $.02 $01

i
'}
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T-89-597

50% Discount - BPM-8AM and Weekends

A 509 volume discount will be applied to each business line's local usage rate when local
exceeds $5000 per month. This is in addition 1o off peak

month. The 50% volume discount will be applied 10 each PBX trunk
usage

Peak Perlod

exceeds
SSX NAR

041

If you find that you need further information prior 1o making your decsion, please call 333-2911.

To be counted, your baliot must be returned within 30 days.




o

SOUTHERN BELL TELEPHONE  GENERAL SUBSCRIBER SERVICE TARIFF Ninth Revised Page 2.1

AND TELEGRAPH COMPANY Cancels Eighth Revised Page 2.1
FLORIDA ety
E1;s.suw: Novenber 29, 1989 W EFFECTIVE: March 17, 1990
Y: Vice President G—19c
Miami, Florida AR RAR LS

A3. BASIC LOCAL EXCHANGE SERVICE

CONTENTS
Page
A3.8 Local Exceptions (Cont'd)
A3.8.37 Havana 83.2.7
A3.8.38 Julington 83.2.8
A3.8.39 Port St. Lucie - South Area 83.2.9
A3.8.40 Port St. Lucie - North Area 83.2.9
A3.8.41 Ft. Plerce 83.2.10
A3.8.42 Stuart 83.2.10
A3.8.43 Fernandina Beach 83.2.11
A3.8.44 Jacksonville 83.2.12
A3.8.45 Palatka 83.2.12
A3.8.46 Holley-Navarre 83.2.13
A3.8.47 Milton A 83.2.13
A3.8.48 Jacksonville Beach 83.2.14
A3.8.49 Ft. George 83.2.15
A3.8.50 West Palm Beach, Jacksonville, Miami, Hollywoed,
Gainesville, No. Dade and Ft. Lauderdale - Two-Way
Measured Service (Experimental)Measured
83.2.15
A3.8.51 Orlando 83.2.18
A3.8.52 Yulee 83.2.18 (%)
A3.8.53 Sanford - MarketReach* Plan (Experimental) aa.z.w.g._ (N)

VARISE PEPAINS
* LEGISUATIVE £ JRRIAT
Service Mark of BellSouth Corporation INGT FOR A PROVAL
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Page 39.7

AND TELEGRAPH COMPANY Cancels Revised Page 39.7
FLORIDA

ISSUED: November 29, 1989 setesT =TT EFFECTIVE: March 17, 1990

BY: Vice President / RSy
Miami, Florida > TESEC 311N

A3. BASIC LOCAL EXCHANGE SERVICE

A3.7 Optional Extended Area Service (Cont'd)

A3.7.2 Enhanced Optional Extended Area Service (Cont'd)
B. Rates and Charges (Cont'd)
2. Authorized Plans (Cont'd)
¢. Sanford to Orlando

(1) Residence Options

Monthly
Rate
(3) Premium (per line)' s KM
(b) Discount (minimum per account) b3 W
(¢) Incoming Discount (sdditive per line)’ 49 TIaSW
(d) Drop-back (per line)k " 1EA ©
(2) Business Line Options® (%]
(a) Discount (minimum per account) 4.4 TTRw
(b) Incoming Discount (sdditive per line)! "s TTeSW
(¢) Drop-back (per ling) nu "1}
(3) PBX Trunk Options® (©)
(s) Discoumt (minimum per account) " TTIrw
(b) Incoming Discount (additive per line)’ 1520 TTW
(4) ESSX® service Options™ ©
(a) Discount (minimum per account) (7] TT80W
(b) Incoming Discount (additive per line)? 1520
f. Fu Pierce to Vero Beach
(1) Residence Options
(a) Prerzium (additive per line) 540 TTeX
(b) Discoent (minimum per sccount) L
(c) Incoming Discount (additive per line)’ 495 TTRSX
(d) Drop-back (per line) (X1 KA
(2) Business Line Options
(a) Discount (minimum per account) 440 TTaIX
(b) Incoming Discount (additive per line)’ 1080 TT5X
(c) Drop-back (per line) nwn 1w {t
Note I: The Premium option monthly rate includes the Individual Residence Line rate
plus an EOEAS additive.
Note2: The Discount option monthly additive is per line number assigned in
the sdded
Note : EAS Drc (W]

Dp-DACk Cu§
-
Oviedo and W

ot

Note 4: bmm_hllhuhﬂlg'mml (N)

W - L ,&4'3‘ TR M L T
% = 2, § :

-
.
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Fourth Revised Page 832 18
AND TELEGRAPH COMPANY Cancels ww 83.2.18
., FLORIDA

~**  ISSUED: November 201989 dovETSTIR—+=7+4%4 EFFECTIVE: February 1, 1990

BY: Vice President
Miami, Florida W
A3. BASIC LOCAL EXCHANGE SERVICE

A3.8 Local Exception (Cont'd)

A3.8.50 West Palm Beach, Jacksonville, Miami, Hollywood, Gainesville, No. Dade and Ft. Lauderdale -
Two-Way Measured Service (Experimental) (Cont'd)
C. Rates and Charges' (Cont'd)
2. Network Usage Charges (Cont'd)

¢m$

s. (Cont'd)
(5) Tapered Usage:
- Effective with Phase I’ No tapered discounts apply.
- Effective with Phase II - January 1, 1991: For each llﬂlheounlﬁillsgrlyto
the average usage per line in excess of $50.00, up to wding $100.00; s discount

will apply 10 the average usage per Huhm-uofllmm”uudmm“!lsom:
discount of 25% ﬁlllppl,wﬂlmﬂphc“dlllow

- Effective with Phase [II - July 1, 1992: For each period a 20% discount will tprzo*
the average usage per line in excess of $50.00, up 1o including $100,00; a discount
will apply to the average usage per line in excess of $100.00 up to and including $150.00; a
discount of 50% will apply to all sverage usage in excess of $150.00,

b. Premium Flat Rate Network Usage Package Option - Available only in the Jacksonville and Miami -':NB'
exchanges. '
(1) For unlimited calling within the local serving area - Per Access Line!
Noarecurring  Monathly -(-u%—-
Charge Rate UsoC
(s) Phasel s e anseL Oy
(b) Phase Il . 80 ig ML )
(c) Phase Il . 8666 MSEL N
A3.8.51 Orlando
A. Optional Calling Service from Orlando to West Kissimmee
1. General
This callin pmummmmmwdpmmtwunwu Kissimmee with a
discount of 30% spplied to the direct dial rate appropriste for the period in which the call was made.
When a customer subscribes (o this service, the rate remains in effect for 8 minimum of one billing cycle
period for that customer. Thereafier, it will remain in effect until discontinued by the cusiomer with such
ending period coinciding with thm'lﬂlliuqth
The service is available only 10 one or two-party Residence and Business services. It is not available on
four-party, semipublic, Public Access Telephone or FX services.
As covered in A2.2.1.B of this Tariff, the resale of this service is not permitied. -
A3.8.52 Sanford-MarketReach® Plan (Experimental) (N)
A._MarketReach® Plan - Lake Mary Cenural Office ()
L. Genera) ®)
Note 1: For locations where the two-way measurement capability is unsvailsble, the o35
premium flat rate network usage package rate element will apply.
Nete 2:  Applicable effective dates as shown in a. preceding. .“}

TARTFF REVISIONS
LEGISLAT'VE FOPMAT

*Service Mark of BeliSouth Corporation i 044 . 1 He :



SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Original Page 83.2.18.1
AND TELEGRAPH COMPANY

FLORIDA
ISSUED: EFFECTIVE: 1, 1990
BY: Vice President

Miami, Florida

A3. BASIC LOCAL EXCHANGE SERVICE

A3.8 Local Exception (Cont'd)

A3.8.52 Sanford-MarketReach® Plan (Experimental) (Cont'd) ®)
A. MarketReach® Plan - Lake Mary Central Office (Cont'd) (M)
. x (M)
(L]
ﬂl"li"r"”l“lﬁj_;.; : ®

241 "‘11"‘?""‘ bie 10 subicribars of Semi-Publlc Tekohone B¢

Public 1 "'Tm*l::la*"""l.'::'."l foulomens o Public Telaahane Servic
N
N)

183 5P ovide customers with access (o Ny
nd u l""""'l"""""""l""""'"‘"l"‘1 ""'I!'_'I‘I:}"""I"‘W[-"-lr

Area 85 specified In A3S. O utward local calls, including calls to the Orlando exchanse. are ¢
pased on th WWF’FW‘”"IM’!‘I‘MEAL- traLATA
e LM EC S W L UIUTICU M'ﬂ'qﬂ"%ﬂ L iCation VI
MTS) raies, provided in Secilon ALS fect w MarketReach plan_
0 S5 .-_. HE T PRI O m
"T-"'"""l-"""'r'lﬂ : ""r'"" "'"I'“.l. 5% call Billed 1 The Laks
o i'?'*r"r“r"-rrﬂ'i-ﬂrﬂ a7y 10 Orlando, as specif
: ‘Tm"'".'T"'""rﬂT"T""T"r—' "l"nl ALAb
()
®)
fid]
(18

*Service Mark of BellSouth Corporation F]




SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Originai Page 832182
AND TELEGRAPH COMPANY

FLORIDA
ISSUED: November 29, 1989 EFFECTIVE February 1, 1990
BY: Vice President
Miami, Florida
A3. BASIC LOCAL EXCHANGE SERVICE
A3.8 Local Exception (Cont'd)
L] . t L’ﬂ
3. Applications and Regulstions (Cont’d) ™)
d smumuuuﬁm‘r (N)
A7 716 o IhG el During (he suspens
! ...-IT""'""'I"'“T"""‘I"""” "“511" )&
1l i we pplions. : ' rvice orders invoivin he
Varket} ?"11..1""'!!"""! ”rm"l'r'r"ﬂr*"mwm - v
..:m’-! 1 4} MArECLINESS 1 cLiv attiliduls ng_Dusine
el 4 Hmmm.“wwm 1L .J. LA N0 M : _AJ. m
(N)
(N)
fivh]
o)
Rate UsoC
(a)__ Per sccess line spse MR (N
(2) Business )
(a)__Per access line - without hunting. 1L Hy ()
(h)Per access ling - with hunting nw M N
(3) PEX Trunk jLJ]
(a)_Per Combination trunk iLs BALX (N)
(h)._Pec Two-Way trunk s M (N
(c)Per Out dial trunk 38 BL0X  (N)
(d)__ Per Inward ooly trunk N BLIX  (N)
(4) _Direct - In-Dialing Service N
(a)__Per Combination trunk uw Bamcx  (N)
(2)__Per Oui dial trunk 1.9 BIMOX  (N)
n aly trunk y_ﬂ_ BM1X  (N)

" np-rr Rl“" ,‘b
. LEGSLATVE FORMAT
¥ . NOT FOR APPROVAL

*Service Mark of BellSouth Corporation .046




FésT ¢ CAGE §¥9.2.11.3

SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF CALELS Original Page 83.2.18.3
AND TELEGRAPH COMPANY i
FLORIDA
ISSUED ~Jonuery-18-4996- N o JEM 2 4 EFFECTIVE: Mercir9, 4990~
g g oo MAKCH 17 195

A3. BASIC LOCAL EXCHANGE SERVICE
A3.8 Local Exception (Cont'd)

A3.8.52 Yulee (Cont'd) Ny
C. Network Access Register (NAR) Package (Cont'd) ~N)
1. Flat Rate NAR Package (Cont'd) 4ty
8. Rates (Cont'd) B ard
(2) Per ESSX® service NAR 4y
Monthly
Rete usocC
(s) Combination $31.38 A
(b) Ose-way incoming 3438 €08 (n)
(c) One-way outgoing 38 EC )
(3) Per Megalink® channel service NAR )
(s) Combination un noM ANy
(b) One-way incoming 38 [
(c) One-way oulgoing 3 wr 8y
(4) Per LightGate® service NAR Ny
(s) Combination M3 NS a9
(b) One-way incoming 3438 LU
(c) One-way owigoing M3 HOK )
2. Message Rate NAR Package' 4Ny
a. Rates —)
(1) General Derivation -y
(s) Rate Group 3 558 NA Ny
(b) Jacksonville EAS Differential 2 NA o~y
{¢) Totsl Monthly Rate 848 [T T
(2) Per ESSX® service NAR 0
(s) Combination, initial 0 BE N
(b) Combintation, sdditiona! 8.0 T S
(c) One-way outgoing, initial (¥ EQF Ny
(d) One-way oulgoing, additional 040 K N
(3) Per MegaLink® channel service NAR Ay
(s) Combination (¥ (LT Fi e
(b) One-way outgoing (V7] MNT  TNT
{4) Per LightGate® service NAR Ny
(s) Combination (7] e N
(b) One-way outgoing 40 NNK N}
Nete 1:  See A3.13.2 for message allowance and rates per message in excess of allowance. N
A3.5.53 Sanfoed - Mackoteead” Plan (Experionentel ) )
k. MaekerRah* Plin "L!K.c Mm)(Ce-ﬁ‘ml Q'fvﬁlre 0
i‘ G’t"k’f& ‘ M

Nole 1 C;ec AiFlz 2 for ﬁ'zgaj\e.. Iallomar«; ad

"""'-*Sf’j“’ 1N € XEeSS P
al gwru t'er

i
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BY: Vice President
Miami, Florida

A3. BASIC LOCAL EXCHANGE SERVICE

A3.8 Local Exception (Cont'd)
A3.8.53 Sanford.MarketReach® Plan (Experimental) (Cont’d)
A. MarketReach® Plan - Lake Mary Central Office (Cont'd)

1. __General (Cont'd)
8. The Lake Mary Central Office of the Sanford is & trial location for a usage sensitive Bagic

M Reach® - ! .i.e . [ / T
b. The month mlimmﬂ lndbllui ofthhhriﬂ cusiomers
muun&mt‘ﬁ' unlimited incoming messages from Iﬁ En the Sanford Calling

Ared sy “TocaT calls, Including calls 1o the Orlindo exchange. ¢ jg_rﬁ_
s o €8ch Eal a5 specified in 4-Tollowing of this Tarill. Other IniraLATA
- - - Py g 1 e ';&

optic Wmm nun-onin DDD lnml.A'tA
it on the MT5 ratss In effect with the
o) | xed WTI Elhiﬁ"___l

M!rkﬂﬂh'ghl‘l, h slll agﬂz 10 nll linugglhu mldenw mouru x
pe mn ex TA MTS rates applies 1o DDD calls within the Orlando
! oll cal

- RS A _ WAk BN

1
-
t
.
.
1
{ iy

SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Original Page 832.18.4
AND TELEGRAPH COMPANY

FLORIDA .
EFFECTIVE: March 17, 1990

(N)
®
(N)



SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Original Page 83.2.18.5
AND TELEGRAPH COMPANY

FLORIDA
ISSUED: November 29, 1989 EFFECTIVE: March 17, 1990
BY: Vice President P e

Miami, Florida

A3. BASIC LOCAL EXCHANGE SERVICE
A3.8 Local Exception (Cont'd)
A3.8.53 Sanford-MarketReach® Plan (Experimental) (Cont’d) (N)
A. MarketReach® Plan - Lake Mary Central Office (Cont'd) ()
3. Applications and Regulations (Cont'd) (N)
(N)
()

the_inc mia Dptic s not_apply to new connec otdmlnvolv[ t
MarketReach® ]...“ nth period the approprial n ce order ¢ u
o all MarkeiReac) n act | [eildence
cmmmule_ﬁn -"tm or recelving calls from the
ho do pot st the time of initial selectio % non-published n li' m.uil'Bc.
in Orlando), will pay a second: order charge |f they | ____nou ublished
number service. as . preceding, the: be no <

or (his non-published number servic

4. Rates and Charges

[ [£] g excnan o | g 0T W a L]
Gene ,guummgm X s, Band E nclude the do exchange. -
b. The following monthi Ll:t rates are applicable per line, trunk or Network Access Register (N)
(NAR] Tor lé @ﬁg plan
(1) Residence N
Monthly
Rate usocC
(a)  Per access line $1.50 BeR (N)
(2)_Business N)
(a) Per access line il _Bw (N)
(3)_PBX Trunk M)
(a) __Per Combination trunk s Bacx (M)
(b)  Per Two-Way trunk 150 L (N)
(¢)  Per Out dial trunk ns BALOX  (N)
(d) Per Inward only trunk % saLx (N)
(4) Direct - Tn-Dialing Service . (N)
~~_{a)_Per Combination trunk 3150 BIMCX  (N)
(b) _ Per Out dial trunk ns BIMOX (N)
(c) Per Inward only trunk A180 BMiX  (N)

*Service Mark of BellSouth Corporation




SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Original Page 83.2.18.6
AND TELEGRAPH COMPANY

FLORIDA
ISSUED; November 29, 1989 EFFECTIVE: March 17, 1990 _

BY: Vice President

Miami, Florida

A3. BASIC LOCAL EXCHANGE SERVICE
A3.8 Local Exception (Cont'd)

_A3.8.53 Sanford-MarketResch® Plan (Experimental) (Cont'd) ™~
A. MarketReach® Plan - Lake Mary Central Office (Cont'd) IN)
4. Rates and Charges (Cont'd) (N)
_b. (Cont'd) (N)
(5) ESSX® Service NAR (N)
Monthly
Rste usoC

(a) Combination s6e0 _EALCL  (N)
(b) _One-way incoming (¥1] Bl (N)
(c) _One-way oulgoing m .E (N
(6) MegaLink® channel service NAR (N
(a) Combination _in NNYCL (N)
(b} __One-way incoming A8 i (N)
—(€) One-way outgoing A BNYOL  (N)
(7)_LightGate® service NAR (N)
(a) Combination N WNZCL  (N)

b) _One-way incom _680 N CFa T
(c) _One-way outgoing i Muz0L (N)
c._Ar nts for IN)
mmmh-gmmnummmmm“uwhmmmq (N)

see A3 :

(1) Rotary Line Service Rates (N)
{8) _Per residence line made rouary s w8
{b) _Per business line made rotary A8 I (N)

d. The followin charges ly to calls to the Local Calling Area sssociated with the N
Mltlltluch’mm?' PEY o il )
(1} Peak period Rates (N)
Each R

Initlal Additlons)
Minute Minute usoc

(8) Band 0 13 B om (N
(b) _Band A M 82 WA (N)
fc) BandB, 8 M oW (N)
(2) A 50 percent discount will be applied to charges for calls in the following time periods: (N)
N)
N

3

050

*Service Mark of BellSouth Corporation
®Registered Service Mark of BellSouth Corporation




SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Original Page 83.2.187

AND TELEGRAPH COMPANY
FLORIDA

ISSUED: November 29, 1989 EFFECTIVE: March 17, 1990
BY: Vice President

Miami, Florida
A3, BASIC LOCAL EXCHANGE SERVICE
A3.8 Local Exception (Cont'd)

A3.8.53 Sanford-MarketReach® Plan (Experimental) (Cont'd)
A._MarketReach*® Plan - Lake Mary Central Office (Cont'd)
4. Rates and Charges (Cont'd)

4. (Cont'd)
C 73, total monthly local usage charges per line will be

harges for business customers will be discounted 50

$50.00 average usage per PBX trunk
mmm* mrpu NAR
» or _Dired 3L NC sleg [ Calis 10 exchanges L) do LATA outside the
l.nch' lan l.nnl Calling iscount is applied to the MTS rates specified in
Mn'ﬂl_ol‘gm

_The USOC associoated with this discount is DDL4O.
f. Option A (for receiving calls from Orlando)

) l.curri:ql charges per Orlando number assigned and based on the type of MarketReach® plan

Monthly
Rate UsocC
{2) _Residence Ms 1A
b)Y _Busipess Ling o 1 1 i L
() PBX dea oA
(d) ESSX® service 102 Tea
(2)_Usage rate (for calls forwarded from the Orlando number, o the Lake Mary customer)
Initial Additional
Minute Miaute  USOC
() Band B 500 M m

3 A m discount will be applied to the sbove usage charges for calls_in_the following time

!E,Hi-!h\l all days, and

rs on Satu and

E EEEEE

-
r4
—

l

()
™)

N
N
N

AN

)

LL)

953

*Service Mark of BeliSouth
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF

Original Page 832188
AND TELEGRAPH COMPANY =
FLORIDA
ISSUED: November 29, 1989 EFFECTIVE: March 17, 1990
BY: Vice President
Miami, Florida

A3. BASIC LOCAL EXCHANGE SERVICE

A28 Local Exception (Cont'd)

A3.8.53 Sanford-MarketReach® Plan (Experimental) (Cont'd) N)
A. MarketReach® Plan - Lake Mary Central Office (Cont'd) (N)
4._Rates and Charges (Cont'd) (N)
& Option B (for receiving MTS calls from the LATA) N
(1) Recurring charges per designated customer phone number for receipt of IntralLATA calls (N)

Monthly
AN)

052 ‘ Ry

*Service Mark of BeliSouth Corporation




ATTACHMENT B

@T-89-622
Southem Bell

A M. Lomberde 150 West Flagier Strest Suse 1901
Assatant Vice Presicent. Mami, Fionda 33130
Reguiatory Relsbons 305 5305330

December 14, 19389 F? !E (: EE ' \, !Ei[)

Las

Mr. Walter D'Haeseleer .
Director, Division of Communications Florida "

Florida ;*ublic Service Commission mz:!c ""‘“M
101 East Gaines Street ication Departmysy

Tallahassee, Florida 32301
Dear Mr. D'Haeseleer:
Pursuant to Florida Statue 364.05, ve are filing herevith revisions to our

General Subscriber Service Tariff. Folloving is a list of the pages being
filed:

General Subscriber Services Tariff
Section Al2 - Fourth Revised Page 3
Fourth Revised Page 4
Fourth Revised Page 5
Third Revised Page 24
Third Revised Page 25
Fourth Revised Page 27
Fifth Revised Page 28
Fifth Revised Page 41
Fifth Revised Page 53
Second Revised Page 132
Second Revised Page 152
Second Revised Page 153
Second Revised Page 155
Third Revised Page 157
- Third Revised Page 161
- Third Revised Page 167

S R B TN B PR BN R 8 e Y B |

The purpose of these revisions is to allov for the sale of ESSX" service vith
measured Network ngﬁla: Registers. These revisions are necessary for the trial
of the MarketReach™ plan in the Lake Mary vire center of the Sanford exchange.

Approval of this filing in less than the 60 day interval is requested in o:der
for it to have the same effective date as the MarketReach plan filing vhich vas
filed November 29, 1989.

gnkegistered Service Mark of BellSouth Corporation
Service Mark of BellSouth Corporation

Allluﬂ!iﬂ#?ua"!‘i’



g T-89-622

.

L]
N
%
Acknovledgment, date of receipt and suthority nusber of this filing are :4!' :

requested. A duplicate letter cf transmittal is attached for this purpose. L
Your consideration and approval vill be appreciated.
Yours very truly,

A Y Hombeddy mn

Assistant Vice President-
Regulatory Relations

Attachments

094




Thi

T-89-622

EXECUTIVE SUMMARY

s filing vill allov the sale of BSS!n gservice vith measured Neivork Access

Registers. These revisions are necessary {gr the provisioning and tracking
necessary for the trial of the MarketReach™ plan in the Lake Mary vire center

of

the Sanford exchange.

guleglsturld Service Mark of BellSouth Corporation
Service Mark of BellSouth Corporation

4055



T-89-622

RATE AND REVENUE

The rate for measured Main Station Lines vill be the seme as the flat rate and
message rate currently offered.

036 .
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Fourth Revised Page 3

AND TELEGRAPH COMPANY Cancels Third Revised Page 3
FLORIDA <

ISSUED: December 14, 1989 EFFECTIVE: February 1, 1990

BY. Vice President evemror 2i-7red—
Miami, Florida T

A12, CENTRAL OFFICE NON-TRANSFORT SERVICE OFFERINGS
A12.1 ESSX® Service' (Cont'd) ore
A12.1.2 Regulations (Cont'd)

F. Tie lines for direct connections between a basic subscriber’s system and other systems are provided primarily 2% M%)
for communication between stations of the (wo systems, In such cases, rates and charges for tie line service as
specified in Section Al3 of this Tariff and miscellaneous line termination charges apply. In addition, these tie
line connections may be arranged to provide completion of incoming or outgoing local and long distance calls
through the subscriber’s system (o or from other systems (ESSX® service or non ESSX® service) provided such
connections to the exchangs or long distance network are only made one sysiem at a time.

G. Where completion of incoming and outgoing local and long distance calls through a subscriber’s system is [+ .
furnished to or from main station lines of & separate subscriber’s system in another exchange or a non
subscriber’s system in the same or different exchange. the charges applicable for the following features apply in
addition to the regular charges for the lacilities mumin? the systems except for Subsidiary System
Arrangements furnished under the regulations specified in A12 1.12 of this Tariff.

I.  Rates and charges as specified in Section B3 of the Private Line Service Tariff apply 10 miscellanzous lines
furnished with unique access codes (trunk level access) except for tie lines furnished in connection with
Subsidiary System Arrangements as specified in A12.1.12 of this Tariff

2. Optional features charges for ESSX® service as outlined in Section A12.112 apply for cach trunk =4
terminated main station line as offered in Section A12.1.7 of this Tariff, as appropriate '

H. Where the lines are arranged 10 switch calls through the system (o or from one or more tie lines or privale
lines, charges for Dial Cut-Through Arrangement as specified in A12.1.7 of this Tariff shall apply per tie line
50 equipped. The charge is in addition to the regular charges for the facilities connecting the systems

I. Dormitory service is furnished in accordance with the rules and regulations for Dormitory Communications
Service specified in Section A1} of this Tariff.

J. A system may not be provided for Intercommunication (stand alone) service only. Access 10 the exchange
network must be provided. }

K. A mixture of Flat Rate and Message or Measured Rate Service will not be allowed within a single customer = (C)
system except where that single customer system serves a Hotel Motel or Hospital. For Hotel Motel and —_
Hospital applications, Message or Measured Service. if provided for guest patient service. must haie a
separate dial access code from the Mal rate service provided for administrative stations and be restricted from
use of the administrative flat rate service.

L. Suspension of Service - With the exception of Network Access Registers, suspension of ESSX® service s not 7
permitted.

M. A twelve month minimum service periou shall be required for subscription to ESSX® service-M or ES5X®
service-L. The minimum service period as specified in Section A2 of this Tariff applies for ESSX® service-S.

N. Touch-Tone service will be furnished subject 10 the regulations, ified in Section Al) of this Taniff The ','7'7'
rates and charges for ESSX® service include the provision of Touch-Tone Service. Rates and charges as
specified in Section Al of this Tariff do not spply for the provision of Touch-Tone Service 1o ESSX® service

0. Directory Listings will be furnished subject to the rates and regulations specified in Section A6 of this Tan#

't

Note I: Certain items which previously appeared in (his section have been vintaged in {’,
1988 and may be found in Section A112 of this Tariff. -

- . :
T e et ARG T Ak s e Ad ] M Al ST ) g<wt=ttyryrrree:
I3y ey qed f(d’o'u.-n‘AT-«fp-—no-;ﬂT e H:-r'.--ﬁ-, oo Neaw OPP S vy P 4VIS) sporE—
*Registered Service Mark of BellSouth Corporation ; 057 dhry ST b a—
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SOUTHEIRN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Fourth Revised Page 4
AND TELEGRAPH COMPANY Cancels Third Revised Page 4
o FLORIDA bfP“'MH"—ﬂ-‘w
UED: December 14, 1989 EFFECTIVE Feb
BY: Vice President i . ¢ m!q,l},,' mﬁ
Miami, Florida X '

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS
A12.1 ESSX® Service' (Cont'd) Io23

A12.1.2 Regulations (Cont'd)

P. The number of simultancous exchange and 1ol network calls 10 and from main station lines and attendant &I
positions of a subscriber’s system is limited by the number of Network Access Registers subscribed 1o by the
Customer. Each Network Access Register may be arranged for two-way, One way incoming.-or one-way
outgoing operation depending upon the option of the customer st Ihe time the Network Access Register is
installed. When a change in the of operation s requested by the customer, the appropriste Servics
Charges as specified in Section A4 of this Tariff apply per occasion. The Central Office Line Charges (COLC)
in Section A4 is applicable only to ESSX® service main station lines.

Q. Service charges, ss fied in Section A4 of this Tariff, apply to all subscriber’s ms except a3 provided in m
AL12.1.5 of this anlrd i . iy

R. ESSX® service installation charges due on an initial installation or subsequent addition may be paid in full at :_)-(“.\i
the time of installation or deferred over a predetermined period of time as specified in Section A22 of this -

Tariff.

§.  If the subscriber of an ESSX® service elects a M Whu Service option, Message M%}
Rate Service usage charges specified in Section A3 of this Tariff are applicable on calls 10 locations outside the —
subscriber’s system in addition 10 rates and charges in this and other ariff sections for ESSX® service and other
associated services. Usage charges are not applicable on calls originated and terminated within the same
subscriber’s system.

T. ESSX® service main station lines may be resiricied from dialing three-digit central office and service codes by
applying Code Reuriction 10 the line. The three-digit codes which may be restricted constitute those codes to -
which Public Announcement, Directory Assistance or Dial-lt Services (e g 900 and 976 calls) are assigned
which could generate billing to the originating main station line. Code Restriction arrangements may also be
used 1o prohibit toll calls 10 a carrier other than the Presubscribed Interexchange Carrier (dialed 10XXX)
Interlata calls disled 0- (operator handled) calls cannot be restricted. The term “Public Announcement
Services” as used herein are those services which, in the judgement of the Company, furnish advertised
recorded announcement messages to the general public (e.g.. ime, weather, sport scores and stock market
reports). The Public Announcement Service central office codes will be determined by the Company and will
be commonly dJenied access in the office serving the subscriber's systems subscribing 10 this service
arrangement. -
1. At the time a Code Restriction Arrangement is installed, the subscriber’s system will be arranged for the T
code restriction specified by the customer and the main station lines designated by the customer will be so
equipped. When the customer requests the subsequent addition or removal of code restriction on 2 main
station line, the Service Order No Premises Visit (SONPV) charge as specified in Section A4 of this Tari#f
for a change in line termination applies per main station line affected except that no such charge applies
whes the Code Restriction Arrangement is disconnected in its entirety.

2 Where Code Restriction applies to a particular central office code. direct outward dialed main station line
access is denied to telephone numbers associated with that central office code

3. Code Restriction Arrangements 1o deny sccess 1o Directory Assistance andior Public Announcement
Services are not assured. These features are intended 1o limit main station line direct dialed outgoing calls
but such calls may, in certain circumstances be completed and charges will apply as specified elsewhere

U 1§ l" -

w. U. The first tﬁudcm established per customer within a Local Calling Area must consist of 3 minimum of ""“"iﬂ (Tj
(15) Main Sution Lines. Systems installed or ordered prior 10 December 17, 1985 are not subject 10 this —
regulation. All additional systems must be established with a minimum of two (2) Main Station Lines.

Note I:  Certain items which previously appeared in this section have been vintaged in T
1988 and may be found in Section A112 of this Tariff. s

e, N

: TIPSR EESIED (JLIE G ST TSR S
A ) - RSP Y hhl—fﬁl—ﬁﬂ‘-—hhi-'-,—ﬂlri-ﬂ pt s

®Regisiered Service Mark of BellSouth Corporation
058




—F

SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Fourth Revised Page §

AND TELEGRAFPH COMPANY Cancels Third Revised Page §
FLORIDA —d o puirn—ip—i 19T -

ISSUED: December 14, 1989 . EFFECTIVE February 1, 1990

BY: Vice President —Beorvrrirert 494
Miami, Florida ) '

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.1 ESSX® Service' (Cont'd)

Al12.1.2 Regulations (Cont'd)

ede V. ESSX® service subscribers with rates and charges applicable out of the Vintaged Section A112 of this Tanff (m
may subscribe o features found in Section A12 of this Tariff but not offered in Section A112 of this Taniff

A7 W. ESSX® service subscribers with rates and charges applicable out of the Vintaged Section Al12 of this Tariff (M
wishing to add or change features must apply nonrecurring charges as indicated in Section A12 of this Tariff

7 X.For purposes of application of End User Access Charges only, as set forth in BellSouth F.C.C. No 4. Essx® e (T)
service main station lines for use by residents of dormitory living quarters will be considered residential
service. Main station lines terminated in dormitory housing for administrative or other business use will not
fall in this classification.
A12,1.3 Definitions
ACCESS CODE RESTRICTION GROUP (ACRG/CAT CODES)

An ACRG will allow stations (assigned to that ACRG) access to predefined facilities Station access to facilities
is restricted by the station ACRG assignment (o the predefined facilities. Up 1o eight ACRGs can be establiyhed
by the Company for each ES5X® service group.

ACCESS LINES TO CUSTOMER ORIENTED FACILITIES (AUXILIARY SERVICE)

Allows dial access from ESSX® service for connection to customer oriented facilities. (Recorded Telephone
Dictation, Dial Code Sending Equipment and Loudspeaker Paging )

ADVANCED PRIVATE LINE TERMINATIONS
See Miscellaneous Line Terminations.
ATTENDANT ACCESS CIRCUIT

An attendant access circuit connects customer provided attendant terminal equipment o the serving central
office. These circuits are used for the completion of calls directed (o the attendant, extension of those calls 1o
stalions and attendant assistance for stations.

ATTENDANT CALL-THROUGH TEST (AUXILIARY SERVICE)

This feature provides the large business customer with the ability to select tie facilities, Foreign Exchange (FX)
trunks, network access trunks, and intermachine groups from a customer provided terminal From one
location, the customer attendant can dial up, test and busy/verify these facilities

ATTENDANT CAMP-ON AND CAMP-ON MODE OPTIONS (AUXILIARY SERVICE)

This feature allows incoming listed number calls, which the attendant attempts to complete to a busy main
station line, to be held waiting and then automatically connected when the called main station line becomes
available. An indication of camp-on will be given 10 the busy main station line each time the attendant
altempts a completion.

Attendant Camp-On options are available as follows: Audible Ringing (no additional charge), Silence. Music,
and Recorded Announcement,

ATTENDANT CONFERENCE (AUXILIARY SERVICE)

Using a six-port conference circuit, an attendant may interconnect up to five conferees on one call. The sixth
port is required for attendant access.

Note I: Ceruwain items which previously appeared in this section have been vintaged in
1988 and may be found in Section A112 of this Tariff.

®Registered Service Mark of BellSouth Corporation
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Third Revised Page 24
AH?:IS:IEI?:‘“H COMPANY Cancels Second Revised Page 24
ISSUED: December 14, 1989
Miami, Florida v
A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS
A12.1 ESSX® Service' (Cont'd)
A12.1.7 Common Rates And Charges (Cont'd) =7
B. Noarecurring Charges (Cont'd)
1. (Cont'd)
8. Service Establishment Charge b‘: -
(1) Initial Service Establishment Charge o
Nearecurring
Charge UsoC %
()  Each ESSX® service-S system 0000 NA P Tiex,
(b) Each ESSX® service:M system 150040 A LFT 1on)
(€)  Each ESSX® service-L system 200008 A ),
b. Installation Charges ﬁfr

These charges apply as specified. when an optional festure is added or changed. These charges apply
in addition to other appliable nonrecurring charges. _
One or more optional features may be provided at the same time and in such instances the specified  (#1
4 ¢, Service Connection Charges \f in
Service Charges as specified for business service in Section A4 of this Tariff are applicable for each
main station line, console access loop, extension station line, =ic.
C. Recurring Charges
1. Common Equipment
Term Payment Plan

Monthly Rate
Installation 1 3% ] 8
Charge Month Months Months Months LSOC
(a) Each ESSX® service-S L
system - N3 NI N N5 653 4T
(6) Each ESSX® service-M .
system . 208 1. 148 10 ess (277
(c) Each ESSX® service-L g
system . (X s 7] 550 €88 (37

2. ESSX® service Exchange Access Charge
a. Neiwork Access Limiter

(1) Flat Rate, Message Rate or Measured Rate (C)
Rate Lsoc

(8) Per Network Access Register Group i0 we (T}

Y

Note I: Certain items which previously sppeared in this section have been vintaged in 7| .
1988 and may be found in Section A112 of this Tarifl. oy
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Third Resised Page 1§
AQE:EOEIR.IE[?:APH COMPANY Cancels Second Revised Page 29
ISSUED: December 14, | ;

ks 'mat 989 EFFECTIVE February 1, 1990

Miami, Florida g L
A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS
A12.1 ESSX® Service' (Cont'd)
A12.1.7 Common Rates And Charges (Cont'd) Cr-}"

C. Recurring Charges (Cont'd)
2. ESSX® service Exchange Access Charge (Cont'd)

Monthly
Rate LUsoC
(8) Two-way operation each? 5 (TR g
(b)  One-way incoming operation each’ . {1 By
(¢) One-way outgoing operation each? . C g
(2) Message Rate Service
(3) Two-way operation initial each’ . t0f
(b)  Two-way operation, additional, esch’ . €00
(c)  One-way oulgoing operation initial, each’ . €oF
(d)  One-way outgoing operation additional, each’ . £0x (n
{3) Measured Rate Service = ol i e o AN
(a) Both Way' i R O - WP (N)
) Tlaverd 08y T T T LT e ),
() OutwardOnly’ ~ v ; . (s (N)
(4) Toll Terminals : ¢ - (r
3 (3) EachildX : €00 j
3 ﬁu@rutmbimy Listings apply as specified for Business Additional Directory Listings in Section A6
ol this Tanit.
4. Service Charges apply as specified in Section Ad of this Tariff to service establishment, moves and changes
of ESSX® service.

. Note I: Cersin items which previously appeared in this section have been vintaged in )
1988 and may be found in Section A112 of this Tariff.

Note 2:  Apply appropriate rates and charges as specified in Section A3 of this Tariff for (7
etwork

N Register Flat Rate Package, _
Note 3:  Apply appropriate rates and ¢ a3 specified in Section A2 of this Tariff for (7
Network Access Register Message package.
;mmmm ified in Section A3 of this Tariff for N
———Network Access Register Measured

mope iy’ Note S:  Apply appropriate rates and charges as specified in Section A!) of this Tariff for (1)
Long Distance Trunk Service (Toll Terminals). .

- [ o

: L S r— st -
®Registered Service Mark of BellSouth Corporation
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SOUTHERN BELL TELEPHONE

AND TELEGRAPH COMPANY

FLORIDA

ISSUED: Seprember-33-1968~ Decerber 14, 19¥9

BY: Vice President
Miami, Florida

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.1 ESSX® Service' (Cont'd)

A12.1,7 Common Rates And Charges (Cont’d)
D. Miscellaneous Line Terminations (Dial or Touch-Tone Operation)*
1. Line Termination Rates and Charges
a. Network Access Terminals (Terminals for Local, Interstate and [ntrastate Channels)

(1)

(1)

)

(3)

Interexchange Carrier Access Line

Installation

(a) Per Simulated Facilities

Group established $40.00
(b) Per Termination via

Simulated Facilities Group |
(c) Per Common Group of

Dedicated Facilities

established? “wn
(d) Per Termination via

Dedicated Facility 145

b. Other Access Terminals

Tie Lines*?
(a) Per Termination : 54.06
(b) Per Common Group

Established’ 130.00
Foreign Exchange (FX) Lines
(2) Per Group of FX Lines

Established’ 145.00
(b) Per FX Termination 8N
Foreign Central Office (FCO) Terminations
(a) Per Group of FCO Lines

Established® 145.00
(b) Per FCO Termination sz

®Registered Service Mark of BellSouth Corporation - 062

Note 1:  Certain items which

GENERAL SUBSCRIBER SERVICE TARIFF

$-

18

8700

s

18

A0
.0

a0

previously appeared
1988 and may be found in Section A112 of this Tariff.
Note 2: Each of the rate elements shown provide only the basic auxiliary line termination
equipment and facilities located at the central office where the basic service is
provided and is in addition to other rates and charges applicable for the associated
service. (Private Line Service and Channels, WATS, FX, etc,)

Note 3:  One installation charge applies when any number of miscellaneous lines of the

same rype are installed at the same time, per occasion, per same group.

Fogeth

Firird Revised Page 27

Cancels w‘vw Page 27

EFFECTIVE: Nevemberd—0448

Note & Tie Line Terminstions are furnished to connect & system 0 Enhanced Private
Switched Communications Service (EPSCS) Type A channels.

Note 5: Tie Lines are not furnished 10 connect a flat rate system with a

system.

Mageh I F 1990
™
Term Payment Plan
Monthly Rate
3 60 B4
Charge Month Months Moaths Months USOC
$- 3- $- EOV o
0 195 1M EOE Ny
o5 85 EOX -
nn T6.00 7600 EOM -+
nn T6.00 7800 ESJ -t
0 E s Ev L tas ]
o5 . M EYa T
T4.00 T 7400 ESQ L
E ] E ] 68 Ew T
N M 0 ESV N
in this section have been vintaged in L)
~B
e ()
re oy
GFF REVISIONS
[ LEGSLATVE FORNAT |
| NOTFORAPPROVAL
bei u

VERSION: 01 REPAO DATE: 127798 REPRO TIME: 10-#% J) FILING SO 7304
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF ifih Revised Page 28
ANWM'H COMPANY Cancels vised Page 28
IDA

Jﬁumz gnmw..mz W EFFECTIVE: March 17, 1990
: Vice President .
Miami, Florida — A 1399

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.1 ESSX® Service' (Cont'd)

A12.1.7 Common Rates And Charges (Cont'd)
D. Miscellaneous Line Terminations (Dial or Touch-Tone Operation)® (Cont'd)
1. Line Termination Rates and Charges (Cont'd)
b. Other Access Terminals (Cont'd)
(4) Electronic Tandem Switching (ETS)

Type Tie Line Termination’
Term Payment Plan
Monthly Rate
Instalistion 1 3 60 B4
Charge Month Months Months Months USOC
(a) Each termination $7200 200 A0 R0 E2GD ETX
(5) Optional Dial Cut-Through Arrangement
(TANDEM)
(s) Per Tie Line 50 arranged M 1M TEN MNEN MM ETM
(6) Advanced Private Line Terminations*
() Each termination e MK W WK 1IN Evw
A12.1.8 ESSX® Service-S
A. Main Station Lines
1. Rates and Charges

8. The ESSX*® service-S main station line rate will be composed of the intercom charge and the
appropriate wire center line charge or equivaleni.

(1) Intercom Charge
(8) Per Fiat Rate Main Station Cowm e am s weafE) {2
Per Message Rate Main
) aon . -7

@ Fur Messurd Rase Main
Y Y TR T

Note 1: Certain items which previously appeared in this section have been vintaged in
1988 and may be found in Section A112 of this Tariff.

Note 2: Each of the rate elements shown provide only the basic auxiliary line termination
equipment and facilities located at the cenitral office where the basic service is
provided and is in addition 1o other rates and charges spplicable for the associated
service. (Private Line Service and Channels, WATS, FX, eic.)

Note: An E Tie Line Termination is provided in associstion with the ETS
features Automstic Route Selection-Deluxe and/or Uniform Numbering
Automatic Aliernate Routing specified in A12.5 of this Tariff.

Note & APLT may be provided only when the equipment and features of the associated
ESS equipment will permit its use (1A, 1E6 or later generic program).

-
REFFREVIINS
- 083 LECLATNE FOFAAT
sl %y NOT FOR APPROVAL
®Registered Service Mark of BellSouth Corporation - b
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Eifth Revised Page 41
AND TELEGRAPH COMPANY Cancels ised Page 41

FLORIDA
ISSUED: Desgrmber 14,1049 FebrsetAANS EFFECTIVE: March 17, 1990
BY: Vice nt .

Miami, Florida —Lpa 41953

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.1 ESSX® service' (Cont'd)
A12.1.9 ESSX® Service-M
A. Main Station Lines
1. Rates and Charges

a. The ESSX® service-M Main Siuation Line Rate will be composed of the intercom charge and the
appropriate wire center line charge or equivalent.

(1) Intercom Charge
Term Payment Plan
Monthly Rate
Instaliation 1 3% 60 “
Charge Month Months Months Moaths USOC
(a) Per Flat Rate Main Station s g3 s s sse wnoxdD Ao
(b) Per Message Rate Main
Station - MW 1w (F T lwu‘@(‘*}

() Per Measured Rote Maln
MMM AN e e (N)

b. Airline mileage for main station lines is measured from the network interface location (o the serving

central office location.
(1) Wire Center Lines
() Upto21/2 miles - i IALl &n 490  EXMNX
(b) Greater than 2 1/2 miles - "N 138 1280 1280 EXMOX
(2) Wire Center Lines (Provision for Office Equipment only)
(a) Upto21/2 miles - 810 .10 LW ] 490 EFwNX
(b) Greater than 2 1/2 miles - 15.00 1300 nm 1788 EFWOX

Note I: Certain items which previously sppeared in this section have been vintaged in
1988 and may be found in Section A112 of this Tariff.

iSibe D64 - -
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s?qgmun Bﬂh Tc%ﬁ:“g\'fe GENERAL SUBSCRIBER SERVICE TARIFF . _Eifth Revised Page 53
AND TELEGRAP, A ncels ised Page 53
ISSUED: W'F:bmtqﬁ.—i%% EFFECTIVE: March 17, 1990
BY: Vice President )

Mismi, Florida —— g4
A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS
A12.1 ESSX® Service' (Cont'd)
A12.1.9 ESSX® Service-M (Cont'd)
D. Group B System Features
Features previously offered in this section are listed in A12.1.12.K.
A12.1.10 ESSX® Service-L

A. Main Station

1. Rates and Charges
a. The ESSX® service-L Main Station Line Rate will be composed of the intercom charge and the
sppropriate wire center line charge or equivalent.

(1) Intercom Charge
Termn Payment Plan
Monthly Rate
Instaliation 1 % & 8
Charge Month Months Months Months USOC
(a)  Per Fiat Rate Main Station S S0s0  Sass S8 s WY )
(b) Per Memage Rate Main
Suation . oms s e s wmacE> )

i oo : - MM A8 A8 888 NAMSK (N)

b. Airline mileage for main station lines is measured from the network interface location to the serving
central office location.

(1) Wire Center Lines

(a) Up o2 172 miles E 150 (¥ ] 445 435  EXMNX

(b) Greater than 2 1/2 miles - BN NS WIS 1065 EXMOX
(2) Wire Center Lines (Provision for Office Equipmenty}

(a) Upto 2 172 miles 150 (1] 445 435  EFWNX

(b) Greater than 2 1/2 miles < 1M M0 WIS 065 EFWOX

Note 1: Certain items which previously appeared in this section have been vintaged in
1988 and mayhcbuudln!-mhnhll!oﬂhhnﬂﬂ

®Registered Service Mark of BellSouth Corporation NOT FOR APPROV
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF ~First Revised Page 132
AND TELEGRAPH COMPANY Cancels Omxfm 132
FLORIDA 48‘1
ISSUED: Septombes-23,1985 D &renbor I‘fll EFFECTIVE Sevember-32r-+065 »
BY: Vice President
Miami, Florida Nﬁﬂch I‘?l Jq g

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.13 Digital ESSX® Service' (Cont'd)

-
A12.13.2 Regulations (Cont'd)
H. Dormitory service is furnished in accordance with the rules and regulations for Dormitory Communications Rt
Service specified in Section A13 of this Tariff.
I. A system may not be provided for Intercommu ion (stand alone) service only. Access to the Exchange Al
Network must be provided. v
J. A mixture of Flat Rate and M Rate Service will not be allowed within a customer sysiem excepl +E3tvT
mf' that single customer system serves a hotelmotel or hospital. For hotel and hospital application,
of Messw E’.;E',Ptmm,vmpwmm.mm-mm-mswﬁummm
————"""""" service provided for administrative stations and be restricted from use of the administrative flat rate service.
K. Suspension of Service M4
With the exception of Network Access Registers, suspension of Digital ESSX® service is not permitied tHrvir
L. A twelve month minimum service period shall be required if the subscriber's system is a Digital ESSX® service (T4
-M or L. The normal minimum service period as specified in Section A2 of this Tariff will be applicable 1o
Digital ESSX® service-S.
M. Touch-Tone service will be furnished subject to the regulations, specified in Section Al3 of this Tariff. The tFyr™Y
rates and charges for Digital ESSX® service station lines inciude the provision of Touch-Ton= service Rates
and charges for Touch-Tone service as specified in Section A13 of this Tariff do not apply for the provision of
Touch-Tone service o Digital ESSX® service.
N. Directory Listings will be furnished subject to the rates and regulations specified in Section A6 of this Tariff. vty
-t

O. The number of simultaneous exchange and toll network calls to and from main station lines and attendant
positions of a Mmm system is limited by the number of Network Access Registers subscribed to by
the customer. Each Net Access Register may be arranged for two-way, one-way incoming or one-way
outgoing operation depending upon the option of the customer at the time the Network Access Register is
installed. When a change in the tzre of operation is requested by the customer, the appropriate Service
Charges as specified in Section A4 of this Tariff apply per occasion. The Central Office Line Charge (COLC) in
Section A4 is applicable only to Digital ESSX® service main station lines.
P. Service charges, as specified in Section A4 of this Tariff, apply to all subscriber’s of Digital systems except as -
provided in A12.13.5 of this Tariff.
Q. Digital ESSX® service installation charges are due on initial installation or subsequent additions unless deferred e
over a predetermined period of time as specified in Section is ; L@‘

R. If the subscriber of Digital ESSX® service elects a option, Messagé'Rate Service usage ¥ (;;2
charges specified in Section A3 are applicable on calls 10 locations outside the subscriber’s Digital system in
addition to rates and charges in this and other tariff sections for Digital ESSX® service and other associated
services. Usage charges are not applicable on calls originated and terminated within the same subscriber’s
Digital system.

i
Note I: Certain items which previously appeared in this section have been vintaged in —+x
1988 and may be found in Section A112 of this Tariff,

®Registered Service Mark of BellSouth Corporation ; ' REVISIONS ‘
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF “FINST Revised Page 152
AND TELEGRAPH COMPANY Cancels oau& Page 152
FLORIDA
ISSUED: Seprember23-4988 D@ (€ r~ber l‘l,lﬁ" 9 Errznwsmm%
BY: Vice President
Miami. Florida Meech Ij_ij_q i
—

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.13 Digital ESSX® Service' (Cont'd) —Fr

A12.13.7 Common Rates And Charges (Cont'd)
B. Nonrecurring (Cont'd)
1. (Cont'd)

~—(DELEFED—
_C. —d~ Service Connection Charges ﬂr@
(1) Service charges as specified for business service in ScubnMo!kamEmapplkable for M)
each main swation line, console access loop, extension station line, etc

C. Recurring ™
1. Common Equipment —tivtr

Term Payment Plan

Monthly Rate
installation 1 k] 0 84
Charge Month Months Months Months USOC

(a) Each Digital ESSX®

service-S system 3 3 $- $- §- 658 —tNy-
(b) Each Digital ESSX® 3
service-M system . - . - - [ESS <N
(c) Each Digial ESSX®
service-L system - : - - - Ess o~
2. Digital ESSX® Service Exchange Access Charge it
a. Network Access Limiter -
(1) mwmuﬂq:ﬂ &"'e, -+
3 Monthly ©
Rate UsSOC
(a) Per Network Access Register t 8 NG -T™D
b. Network Access Registers’ : Rty
(1) Flat Rate Service oy
(s) Two-way operation, each ! . EQA (M
(b) One-way incoming operation, each - (i) M
(c) One-way outgoing operation, each . £0c M
(2) Message Rate Service iy
(a) Two-way cperation initial, each . EQE MY
(b) Two-way operation additional, each . 06 M)
(c) One-way outgoing operation initial, each . BF Q4
(d) One-way outgoing operation, additional each [+ SE—e - L3
Note I: Certain items which previously winmumlmhanbunnnmin i

1988 and may be found in Section A112 of this Tariff.
Note 2: Apply appropriate rﬂnﬂdupuwilldias.uhn Al of this Tariff for TTR™)

Network Access lqlmmm
MeteretTPPTITIITon-this-page-praviously-eppearad on pagels)di-olihis section I n St j._‘-.
®Registered Service Mark of BeliSouth Corporation ; AAT
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Original Page 152.1
AND TELEGRAPH COMPANY

FLORIDA
ISSUED: December 14, 1989 EFFECTIVE: March 17, 1990
BY: Vice President

Miami, Florida

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.13 Digita! ESSX® Service' (Cont'd)

A12.13.7 Common Rates And Charges (Cont'd)
C. Recurring (Cont'd)
2. Digital ESSX® Service Exchange Access Charge (Cont'd)
b. Network Access Registers® (Cont'd)

(30 _Measured Bate Service (N
Monthly
Rate UsoC
(s) _Both Way’ = 2 0r (N)
(b) Inward Only* . ER (N)
(c) _ Outward Only’ . 1] (N)
Note I: Certain items which previously appesred in this section have been vintaged in
1988 and may be found in Section A112 of this Tariff.
Note 2: Apply appropriste rates and chargss as specified in Section A3 of this Tariff for
Network Access Register Usage Packages.
o0 nproprii Srges &5 5P (M)

.06 Lr,i_l-f.:-.;. SO

®Registered Service Mark of BellSouth Corporation Do 4
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF st Revised Page 153

AND TS.LIIE.OMPH COMPANY Cancels Qprgimal Page 153
FLORIDA

ISSUED: September-231980 Dece~ber |"l. 19 8‘} EFFECTIVE: Noverber-23--088

BY: Vice President NGEC Iy }’7 199D

Miami, Florida

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.13 Digital ESSX® Service' (Cont'd) ¥
A12.13.7 Common Rates And Charges (Cont’d)
C. Recurring (Cont'd)
2. Digital ESSX® Service Exchange Access Charge (Cont'd) -“¥r
b. Network Access Registers® (Cont'd) - ~
(4) <3 Toll Terminals o0 T
i Monthly S
Rate UsoC
(a) Esch® $- EGD -+
¢. Facility Group (FG) =it
(1) Network Access ity
Term Payment Plan
Monthly Rate
Instalistion | 36 60 84
Charge Month Months Moaths Months USOC
() Each facility group - 1 3 s s $- P2 thir
3. Additional Directory Listings apply as specified in Section A6 of this Tariff. Sr i

4. Service

apply as specified in Section A4 of this Tariff to service establishment, move and change v

of Digital ESSX® service.

5. Digital ESSX® Service Extension Station Line Charge
(a) (DELETED)
(b) Located on different

on non-continuous .
property, each**# . . - . - EC3

Note 1:
Note 2:
Note X

Note 4:

Note 5:

Note &

from main station

Certain items which previously appeared in this section have been vinupd in
1938 and may be found in Section A112 of this Tariff.

mwmmmuminm“mqmruwm
Network Access Register Usage Packages.
WMMM.Mﬁdmmn Al3 of this Tariff for

mmmu”hmhutmmmmgnMumdhy
mm&rn , apply wire center line rates based on the distance from the
central office 1o the different premises as specified in this section.

When the different premises is located in a different central office in the same
m.mwwwMumm.mlymnm charges for

ign Central Office Service as specified in Section A9 of this Tariff.

m different premises is located in a different exchange from that served by
the subscriber’s system, ]r rates and charges for Foreign Exchange Service as

specified in Section A9 of

iﬁz%éai ai

f-.-u
e v 'P"'""“',,w“" “,“mmwmwmwm“"m' e mnmsas—'"l
®Registered Service Mark of BellSouth Corporation S 069 %ﬁ%‘t
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SOUTHERN BELL TELEPHONE
AND TELEGRAPH COMPANY
FLORIDA

ISSUED: bepresmbes-33ra8s Docember (4, 9%

BY: Vice President
Miami, Florida

GENERAL SUBSCRIBER SERVICE TARIFF

Secerd

~Firse Revised Page 155

Clmlﬁfgm.fnt 155

EFFECTIVE: Xovembesld 1058
Magch 17 1990,

PR

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.13 Digital ESSX® Service' (Cont'd)
A12.13.7 Common Rates And Charges (Cont'd)

D. Miscellaneous Line Terminations (Dial or Touch-Tone Operation)’ (Cont’d)

1. Line Termination Rates and Charges (Cont'd)

a. Network Access Terminals (Terminals for Local, Interstate and Intrastate Channels) (Cont'd)

(1) Interexchange Carrier Access Line (Cont'd)

(¢) Per Common Group of

Dedicated Facil
(d) Per Dedicated Analog
Termination
(e) Per Dedicated Digital
Termination
b. Other Access Terminals
(1) Tie Lines*’

(2) Per Terminaticn, Analog
(b) Per Termination, Digital
(2) Foreign Exchange (FX) Lines*
(a) Per FX Termination -
Analog
(b) Per FX Termination -
Digital .

Note I: Ceruain items which previously
1988 and may be found in Section A112 of this Tariff.

Note 2: [Each of the rate elements shown provide only the basic auxiliary line termination

T
4+
Term Payment Plan
Monthly Rate
Installation 1 3% 60 B84
Charge Month Months Months Months USOC

$31.00 $3.95 3.5 $3.45 $340  EOK B at 4
1375 2000 1005 1128 1700 EOM TNT
1418 i (R[] " 580 E0C Ay
vy

e

10 us un pLE e s e
13.2% 25.00 nn nans nams en e
i

16.25 35 us ns une Es0 e
1025 nn 200 nis 2125 EKG .
—.

s

in this section have been vintsged in  —(3)

<t

equipment and facilities located at the central office where the basic service is
and is in addition to other rates and charges applicable for the associated
services (Private Line Service and Channels, WATS, FX, eic.).

Note 3: One installation charge applies when any number of miscellaneous lines of the My
same type are installed at the same time, per occasion, per same group.

Note & Tie Lines terminations are furnished to connect a system to Enhanced Privale v
Switched Communications Service (EPSCS) Type A Channels. v

Note 5: Tie Lines are not furnished to connect a flat rate system with a

system.

rate O @

Note & The type of termination (Anslog or Digital) will vary and will be determined by ~ —tM)-

the terminating central office.

®Registered Service Mark of BellSouth Corporation 1970
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Revised Page 157

AND TELEGRAPH COMPANY Cancels Revised Page 157
FLORIDA

ISSUED: Regember 14, 1989, _M.dr‘.;m EFFECTIVE: March 17, 1990

BY: Vice President

‘Miami, Florida ' —%ﬁ-«‘—i—;}»‘-ﬁ-
A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS
A12.13 Digital ESSX® Service' (Cont'd)

A12.13.8 Digital ESSX® Service-S
A. Main Sution Lines
1. Rates and Charges

The Digital ESSX® service-S main station line rate will be composed of the intercom charge and the
sppropriate wire center line charge or equivalent.
s. Intercom Charge
(1) Flat Rate Main Station

Term Payment Plan
Monthly Rate
Instaliation 1 % 6
Charge Month Months Mosths Moaths
(8) Per Sution S $1240 ss  Sws  swese  wnox(rl 40
(2) Message Rate Main Station
() Per Sation . e ue  ns  wsn wectebn
My )
Per Sation . A WM WM W8 WAEs (N)

b. Mrlim mlhmbrminubaﬁukmﬁhm;hmmm lwuionlotu:uvln;
central office location,

(1) Wire Center Lines
(a) Upito 2172 miles - . (¥ &en .90  EXMNX
(b) Greater than 2 1/2 miles - MWW uN 1350 1335 EXmox
(2) Wire Center Lines (Provision for Office Equipment onl:)
(a) Upito2 172 miles L § ] [§] n 590 EFWNX
(b) Greater than 2 1/2 miles - ®N U 1358 1338 EFwOX
(3) Wire Cenier Lines, Terminates in Electronic Telephone Set
(@) Upto21/2 miles . nn (¥ e 590  RilnX
(b) Greater than 2 1/2 miles . %10 “un 15 1335  Re0X

Note 1: Certain items which previously appeared in this section have been vinuaged in
1968 and may be found in Section Al112 of this Tariff.

®Registered Se-vice Mark of BellSouth Corporation ES e S L



SOUTHERN BELL TELEPHONE  GENERAL SUBSCRIBER SERVICE TARIFY icd Revised Page 161
A RAPH COMPANY Cancels 161
FLORIDA .
L?Uwﬁg%tﬂ':ﬁuﬁm%#a— EFFECTIVE: March 17, 1990
: nt IR LI
Miami, Florida "W*-}jﬂ‘i%-

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.13 Digital ESSX® Service' (Cont'd)

A12.13.8 Digital ESSX® Service-S (Cont'd)
B. Features{Cont'd)
2. Rates and Charges (Cont'd)
b. “A" Line Features - Individual® (Cont'd)
(9) Call Waiting Originating’

Term Payment Plan
Monthly Rate
Instaliation 1 3 0 7]
Charge Menth Months Months Months USOC
(a) Per System * $245 - BN e $a s
(b) Per Line 248 5 . . - m
(10) Speed Calling Short™ *
(a) Per System * “w . 135 1.0 125  EQIrs
(b) Per Line ¥ 1] i . . ]
(11) Three-Way Conference, Consultstion, Transfer” *
(a) Per System * a8 . . . - E9APS
(b) Per Line 22 wm 1.5 .0 115 E9A

¢. "B" Line Features
Features previously offered in this section are listed in A12.13.11.M.

A12.13.9 Digital ESSX® Service-M
A. Main Station Lines
1. Rates and Charges

The Digital ESSX® service-M main station line rate will be composed of the intercom charge and the
appropriate wire cenver line charge or equivalent.

a. [Intercom Charge

(1) Fiat Rate Main Station

(a) Per Sution - oun owns ones ww e {9
(2) Message Rate Main Station

(a)  Per Station - um owns owes nw wesxtETO
A3)_Measyred Ratg Main Station, N

(a)__Per Ststion - M W A5 10 NAMSX (N)

Nots 1: Certain items which previously appeared in this section have been vintaged in
1988 and may be found in Section Al112 of this Tariff.

Note 2: Awvailability is based on the type of central office in which the Digital ESSX®
service-S sysiem is based.

Nete 3: The Installstion Charge applies per common block per system.

Note 4:  Installation Charges as shown in A12.13.8.8.2.b. apply per initial activation ! that
mwm

Nots 5 will be determined by the serving central office. Speed
cnllluu in "A" Line Features - Individual will not exceed a 10 member

Note 6: mmmuﬁuTuﬁrﬂlwmumwuml

mo o

- 72 ]
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SOUTHERN BELL TELEPHONE GENERAL SUBSCRIBER SERVICE TARIFF Ihird Revised Page 167
AND TELEGRAPH COMPANY Cancels %&M Page 167
FLORIDA

ISSUED: Qecember 14, 1989 erbygan47+%¢9 EFFECTIVE: March 17, 1990
BY: Vice President ——— e ———,
Miami, Florida "*QF"H?&"?

A12. CENTRAL OFFICE NON-TRANSPORT SERVICE OFFERINGS

A12.13 Digital ESSX® Service' (Cont'd)

A12.13.10 Digital ESSX® Service-L
A. Main Station Lines
1. Rates and Charges

a. The Digital ESSX® service-L main station line rate will be composed of the intercom charge and the
appropriste wire center line charge or equivaient.

(1) Intercom Charge
Term Payment Plan
Monthly Rate
Installation 1 % 7
Charge Month Months Months Months USOC
(1)  Per Flat Rate Main Station S S1218 00 880 800 wROX{ED
(b) Per Message Rate Mai
& 2 R T R T T e
(g)__Per Measured Rate Main
“Swation .0 WM 88 as WX (N)

b. Airline mileage leage for main station lines is measured from the network interface location to the rerving
central office location.

(1) Wire Center Lines

(a) Upito2 12 miles - 750 605 445 435 EXMNX
(b) Greater than 2 1/2 miles . Hwun nw W5 1085 EXMOX
(2) Wire Center Lines (Provision for Office Equlpmonly)
(s) Upto2 172 miles 780 (3] (¥} 435 EFWNX
(b) Greater than 2 1/2 miles - un ny WIS e EFwOX
(3) Wire Center Lines, Terminates in Electronic Telephone Set
(s) Upio2 /2 miles . 150 (1] 445 435  REINX
(b) Greater than 2 1/2 miles . 17un ns W1 1065 REI0X
B. Features
1. General

a. The features offered for tal ESSX® service-L customers are "A" Line Features-Grouped, "A” Line
Features - Individual and Optional Service Features.

Note I: Cermin iems which previously appeared in this section have been vintaged in
1988 and may be found ia Section A112 of this Tariff.

o
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ATTACHMENT D

CHRONOLOGY OF LOCAL MEASURED SERVICE DECISIONS BY
THE FLORIDA PUBLIC SERVICE COMMISSION

Date Docket No. Order No.

12/16/74 74629 6400

6/18/76 760464

3/4/77 760464 7669

4/4/77 74629 7730
11/6/78

2/79
5/29/79

7/28/80

12/80

* (Copy attached

076

Description

*Order initfating
investigation of usage
sensitive pricing - companies
should show cause why
Commission should not
establish a schedule for
conversion of exchange flat
rate tariffs.

GTF request for measured
rate service.

*Order allowing GTF to
implement MRS in exchanges
with electronic central
office equipment on &
one-year experimental basis.

*Order directing Southern
Bell & Florida Telephone

to conduct traffic studies
in certain exchanges for the
purpose of investigation USP

Memo re: GTF message rate
plan & participation levels
in the plan.

Survey of customer attitudes
toward flat rate & measured
rate service - by independent
consulting firm for AT&T.

SBT presentation to FPSC at
USP Workshop.

GTE-LMS experiment in
INlinois - Survey results.

SBT final report -
implementation of LMS 1n
Florida.




Date

1/16/81

10/5/81

12/8/81
12/15/81

12/82

6/4/82

71/14/82

9/3/82

3/29/83

4/21/83

Docket No.

610339

760464

810035

810415

810415

74629

820294 -

Order No.

10322

10449

10853

10993

11761

11880

077

Description

National Telecommunications &
Information Administration
Report - Evaluating Local
Measured Telephone Service:
Elements of a Benefit/Cost
Approach.

*Order denying Centel's

proposal to implement a test
local measured option for two
central office service areas.

GTF's 3rd quarier report on
MRS.

*Order rejecting SBT's
proposal to implement LMS.

FAU report - Telephone
Consumer Attitudes Toward
Measured vs. Flat Rates,

*Order requiring all
telephone companies to
perform study on (Local
Exchange Pricing), using
an order of magnitude study
format.

*Order adding additional
requirements to study
methodology set out in Order
No. 10853 (LEP).

GTF - Residence Measured
Service Stratification Report

*Order closing docket - will
continue investigation of USP
in LEP docket. Requires SBT
to submit final report on the
implementation of pilot
projects.

Prehearing Order - SBT rate
case - Questions related to




Date Docket MNo. Order No.
5/31/83 74629
6/9//83 - 810415 12019
T 7M3/83 820294 12221
12/21/83 810415
1/10/84 810415 12856
2/17/84 820263
2/27/84
9/4/84 810415 13654

078

Description

SBT final report on measured
service pilot projects.

*Order requiring certain
coroanies to perform further
LEP studies.

SBT - request for LMS 1n rate
case. Spun out of docket,
to be included in LEP docket.

Staff recommendation -
12/21/83 Agenda.

*Order requiring companies
to submit estimates of the
costs of implementation of
the Flower Plan and
variations of the plan.

SBT's initial CPE divestiture
petition.

List of all Bell measured
service locations with more
than frequency measured.

*Order denying the
restructuring and
implementation of rates
proposed by the LECs in
accordance with the Flower
Plan. Order further
reactivated existing Extended
Area Service (EAS) requests,
which had been held in
abeyance until a decision
was reached on the Flower
Plan. Order concluded

that 1t would not be fruitful
to pursue implementation

of the Flower Plan as studied
to that point, but that
variations of the plan would
continue to be investigated.



Date
9/17/84

Docket No.

810415

Order No.
13683

079

Description

*Order requiring all LECs to
continue to submit their
estimates of the cost of
studying alternatives to

the Flower Plan, as set out
{n Order No. 12856.



ATTACHMENT E

FLORIDA INTEREXCHANGE
‘ CARRIERS ASSOCIATION
PO. Box 547276
]'p""w" £ A9 Orlando, FL 32854
(407) 649.9161
Monique Cheek -
Division of Communications
Florida Public Service Commission

101 East Gaines Street
Tallahassee, FL 32399

Dear Ms. Cheek;
Re: Southern Bell’s Market Reach Experiment
Docket No, §91374

The Florida Interexchange Carriers Association has recently concluded an ahbreviated
review of the above cited pricing proposal of Southern Bell, Our review demonstrates that
the plan’s basic provision - a 40% discount on toll tied to the implementation of usage
sensitive local pricing - exemplifies the type of local pricing behavior In
(potentially) competitive markets that the Commission must guard against,

The principal issues;

L._Cross-subsidization

The Market Reach Pricing Plan exhibits classic characteristics of cross-subsidy. Under this
plan, competitive o)l prices are reduced while the for the monopoly product — local

service — are increased. As the staff in its January 18th analysis and
recommendation; 2

A discount on outgoing calls o the entire LATA is included as part of the
basic Market Reach plan in order to make it more attractive (i.c., a discount
on“i_mnlA;‘A toll calls helps to balance usage sensitive pricing for the local
calling area).

Importantly, the converse is equally true — higher revenues from the usage se

ofmmombwm:umwwm%Mmmﬂnmdamﬁﬁn
* product. This is precisely the type of strategic pricing behavior that is possible when a
monopoly participates in a related market where there exists the potential for competition,

2_Below Cost Pricing
The toll pﬂoelevchlocompushedunderﬂnunkﬂmgm-ﬁthw

local rates or not — are themselves anti-competitive (if not,
of the prices fail to cover relevant access costs. The table comparcs the average

-




discounted price under the Market Reach plan to access costs,'
Comparison of Market Reach Prices to Access Costs

Mileage Band  Average Price ™ Average Access Cost

0 - 10 s 001 s ol‘
11-22 08 J4
23 -55 A3 4

Under the Market Reach plan, Southern Bell’s first three m bands® would be priced
below access costs.” These price levels are contrary (o established Commission policy --
in fact, the discounted prices for the first two m bands are balow price levels which
the Commission itself rejected when it considered Southern Bell's incentive rate plan:*

Market Reack Prices ReJected Prices

1st Minute  Addtl Ist Minute  Addr]
0-10 $ .11 05 $ 42 .05
10-22 a2 07 19 .08

Market Reach is not “... in line with the recent movement of intral.ATA 10ll rates towards
cost”, but rather is a pm)unl 1o price toll service below access ccits 1o levels previously
rejected by the Commission,

' These comparisons are calculated for the call duration of 4,16 minutes.
Data was developed from Southern Bell’s "compensa filing of 1/20/89, except for the
per-minute equivalent of the BHMOC which uses Southern Bell's actval data filed in
Docket 88-0812. Attachment A provides the supporting documentation for this calculation.

?  While the Association docs not have Information on the exact distribution of
_ Southern Bell's intralL ATA toll traffic, GTE bas testified that the “vast rity of toll
traffic is fifty miles or less." The below cost ﬁldn; of these mileage thereiore,
would have a substantial impact on conditions in the intral ATA market.

¥ The A.wm:iawi tlonnomtl}: lneomlmﬂq::‘lmm ween this pricing system undmslouthorn
Bell's positions with respect to intraEAEA com rcas Southern argues
that it is entitled to an additional over access charges when a customer chooses an
IXC's intraEAEA service, Southern Bell is perfectly willing to receive revenues below access
when it is the intraLATA provider.

4 Sec Order 20162, Dockets 88-0069 and 87-0832, page 16.

Q81




3. Discrimi Provisi

In addition to the rate levels contained in the Market Reach plan, other elements of the
proposal raise other, equally troubling, regulatory concerns.

As the staff has noted, the Market Reach proposal is inconsistent with a policy to similarly
price unbundled nctwork components, This is i:rdaﬂaﬂ ironic since Southern Bell has
gone so far as to list, as one of the virtues of the plan, that it "...eliminates the need for
customer and use restrictions.” The plan contains, however, several such restrictions, The
proposal explicitly excludes pay phoncs, and may also prevent resale at the discounted rate
structure by its placement in the Exchange Services Tariff.?

Further, irrespective of the plan’s pricing implications, Southern Bell's Market Reach
program is essentlally a "tying” arrangement. Under Market Reach, only customers which
agree to monopoly service under Southern Bell's "local measured service™ (LMS) pricing are
eligible to receive the dramatic discounts for the (potentially competitive) intralata toll
service. In this way, Southern Bell has tied the availability of a competitive product to the
subscribers commitment to a higher priced monopoly service.

The Association supports increasing competition within the intral.ATA market and expects
(and encourages) greater competition from the incumbent local exchange carrier. The
LEC's pricing proposals must satisfy basic guidelines, however, such as the absence of use
restrictions, the coverage of relcvant access charges, protections against cross-subsidy, and
the unbundling of competitive products from monopoly exchange service. In each of these
areas, Market Reach fails the test.

Sincerely,

-

Joseph Gillan
Executive Secretary

* Itis the Association’s understanding ihat services described as Basic Local Exchange
Service (such as the Market Reach Plan) cannot be resold.
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Per Minute Comparisons

Mileage Current Discount
0-10 0.11 0.07
11 - 22 0.14 0.08
23 - 55 0.22 0.13
56 -124 0.31 0.19
125 + 0.35 0.2

Access

0.4
0.14
0.14

Calculation of Average Access Charge

Orig Term
cclc 0.0304 0.0382
Trans 0.0160 0.0160
LS2 0.0098 0.0098
LTerm 0.0079 0.0079
TOD (74.6%) -0.0163
BHMOC 0.0071 0.0011
Subtotal 0.0549
times NCF 1.113
Total 0.0611 + 0.0790 = 0,140]

below access

above access

Attachment A




CARRIERS ASSOCIATION
PO. Box 547276
Orlando, FL 32854
February 14, 1990 (407) 649-9161
FAXED
Monique Cheek
Division of Communications
Florida Public Service Commission
101 East Galnes Street
Tallahassee, FL 32399
Dear Ms, Cheek;
Re: Southern Beil's Proposed Market Reach Experiment
Docket No. 891374-TL
My January 29th letter first outlined 10 you the Association's Inary concerns with the

captioned pricing proposal of Southein The Association’s principal concerns centered
on: (a) the use-restrictions contained in the filing, (b) the potential for cross-subsidy
between a monopoly and (potentially) competitive service, () the bundling of a toll product
to a local exchange service, md(d{thaprlclnao!tollmvleebolmmuut.

In the initial correspondence, we demonstrated that the first threc mileage bands were
priced below access. At the time that the analysis was performed, data concerning the
distribution of Southern Bell’s traffic was not available to perform additional tests. While
the Assoclation believes that the proposal's failure to cover access costs in the first three
mileage bands is more than adequate to demonstrate its anti-competitive nature, additional
analysis indicates that the prices also fail to cover access costs in the aggregate.

Comparison of Market Reach Prices to Access Costs

Mileage  Average A Percent of Weighted
Band LPrice Anml'. Margin  Iraffic = Macgin
0-10 $ 07 $ .4 $ -7 082 §$-.00
11-2 08 J4 - 06 35.90 - 020
23.55 13 14 - 01 49.30 - 003
56 - 124 19 14 05 12.09 006
125 + 21 14 07 1.89 001

Weighted Average Margin = - .017

This analysis demonstrates that Southern Bell's Market Reach prices full below its access
costs by an average of almost 1.7 cents/minute. The fact that Market Reach fails to cover
access charges in the aggregate is not surprising since fully 86% of the toll minutes oceur
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™. &

Monique Cheek
February 14, 1990
Page 2

in mileage bands which are priced below access.! With only two mileage bands covering
access costs, massive and dramatic shifts in calling patterns would need to occur before the
"uggregate" test could be satisfied.

The Association believes that any one of the competitive concerns nted by the Market
Reach proposal warrants its rejection; the combination of defi contained in the filing
-- which now includes its failure to cover access costs in the aggregate - demands it.

If you have any questions concerning this analysis, or the conicerns expressed in my previous
correspondence, please contact me.

Sincerely,
Joseph Gillan

Executive Secretary

' The traffic distribution is from the unnual publication: Bell Operating Company Long
Distance Message Telephone Rates, from the National Association of Regulatory Utility
Commissioners. Table 3: Distribution of Intrastate IntraLATA Calls - Florida (Data is
cited as being compiled May, 1987 - April, 1988).
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