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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 

In re: Resolution by the ORANGE ) Docket No. 900039-TL 
COUNTY BOARD OF COUNTY COMMISSIONERS ) 
for extended area service between the ) v l  

Orlando, Winter Garden, Winter Park, ) 
East Orange, Reedy Creek, Windermere ) 
and Lake Buena Vista Exchanges. ) Filed: July 16, 1990 

Mt. Dora Exchange and the Apopka, 1 

UNITED TELEPHONE COMPANY OF FLORIDA'S 
REQUEST FOR SPECIFIED CONFIDENTIAL CLASSIFICATION 

United Telephone Company of Florida (United), pursuant to the 

provisions of Florida Public Service Commission (FPSC) rule 

25-22.006, Florida Administrative Code, requests the Prehearing 

Officer to enter his or her order declaring that the information 

described below is confidential information as that term is 

defined in Rule 25-22.006(1)(a), and as such is exempt from 

Section 119.07, Florida Statutes (1989). In support of this 

Request, United states that: 

1. On February 16, 1990, the Florida Public Service 

Commission issued Order No. 22567 in this Docket, which requested 

that United prepare traffic studies on the routes under 

consideration in this Docket. The traffic studies were submitted 

on April 12, 1990. 

All of the routes considered in the traffic studies submitted 

are interLATA routes and the traffic on the routes represents 

confidential business information of AT&T, which is the primary 

carrier of traffic on these routes. 

United erroneously submitted the traffic studies without a 
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request for confidential treatment, and is now requesting such 

treatment to protect the confidential traffic information of AT&T. 

2 .  Rule 2 5 - 2 2 . 0 0 6 ( 4 ) ,  Florida Administrative Code, requires 

that confidential information be highlighted, and identified with 

the page and line at which the confidential material is found, and 

that the utility correlate the page and line identified with the 

specific justification proffered in support of the classification 

of such material. 

The pages containing the confidential material with the 

confidential material highlighted are attached to the original 

only of this Request a s  Exhibit " A " .  Two copies of the pages 

the containing confidential information with 

confidential information blocked out with an opaque marker o r  

other masking devise are attached to the original only of this 

Request as Exhibit I'B" . Copies of this Request served on parties 

do not have Exhibit "A" attached and have only one copy of Exhibit 

"B" attached. 

A listing of the pages and lines at which the confidential 

materials are found is attached to this Request as Exhibit "C". A 

listing correlating the pages and lines with the specific 

justification proffered in support of the classification of the 

confidential matter is attached to this Request as Exhibit I 'D" .  

3 .  The material for which confidential classification is 

sought is intended to be and is treated by United as confidential, 

except that United erroneously filed the traffic studies without 

requesting confidential treatment. 

4. Because the confidential data consists of traffic studies 
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which delineate volumes of traffic, the information will remain 

confidential through the entire course of this proceeding and 

thereafter. 

5 .  upon conclusion of this Docket, United requests that the 

information described above be returned to United. 

WHEREFORE, United Telephone Company of Florida requests that 

the Prehearing Officer enter his or her order declaring the 

information described above as falling within the specified 

confidential classification. 

Respectfully submitted, 

X 

Alan N. Berg 
Senior Attorney 
United Telephone Company of 

Florida 
Post Office Box 5 0 0 0  
Altamonte Springs, FL 32716-5000 
407/889-6018 
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CERTIFICATE OF SERVICE 
DOCKET NO. 900039-TL 

I HEREBY CERTIFY that a copy of United Telephone Company of 
Florida's Request for Specified Confidential Classification of the 
traffic studies provided in response to Order No. 22567 in the 
above docket has been served by U. S. Mail or hand-delivery to the 
following parties this 16th day of July, 1990: 

Southern Bell Telephone 
Attn: Frank Meiners 
150 South Monroe Street 
Suite 400 
Tallahassee, FL 32301 

Vista-United Telecommunications 
Post Office Box 10180 
Lake Buena Vista, FL 32830 

David B. Erwin, Esquire 
Mason, Erwin & Horton, P.A. 
1311-A Paul Russell Road 
Suite 101 
Tallahassee, FL 32301 

Orange County Board of Commissioners 
Post Office Box 1393 
Orlando, FL 32802 

Alan N. Berg U 
Senior Attorney 
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United Telephone Company of Florida 
Box 5000 Altamonte Springs, Florida 32716.5000 (407) 889-6018 

Alan N. Berg 
Senior Attorney 

July 16, 1990 

Mr. Steve Tribble, Director 
Division of Records and Reporting 
Florida Public Service Commission 
101 East Gaines Street 
Tallahassee, FL 32399-0850 

Re: Docket No. 900039-TL 

Dear Mr. Tribble: 

Confidential Classification with the confidential material 
attached, and fourteen copies of the Request with the 
confidential material deleted. A copy of the Request for 
Specified Confidential Classification with the confidential 
information deleted has been served on all parties in this 
docket. 

Enclosed is the original of a Request for Specified 

Thank you for your assistance in this matter. 

Sincerely, 

W h  
Alan N. Berg 

ANB/prC 
Enclosure 

cc: Parties of Record 



EXHIBIT "B" 

REQUEST FOR CONFIDENTIAL TREATMENT OF TRAFFIC STUDIES 

BY UNITED TELEPHONE COMPANY OF FLORIDA 

DOCKET NO. 900039-TL 

(Copy with confidential information deleted) 



Analysis Statement 
United Telephone Company of Florida 
Docket No. 900039-TL, Order No. 22567 

Resolution by the Orange County Board of County 
Commissioners for EAS between the Mt. Dora Exchange and 

the Apopka, Orlando, Winter Garden, Winter Park, East Orange, 
Reedy Creek, Windermere and Lake Buena Vista Exchanges 

Mt. Dora Pocket 

The calling volumes identified on Schedule I, Exhibit 3 ,  show a range for 
messages per main station per month from .01 to 8.18 for the interLATA routes 
studied. The percentage of customers making two or more calls per month ranges 
from a low of 0% to a high of 57% for the one-way routes. The Mt. Dora Pocket 
to Apopka and Mt. Dora Pocket to Orlando routes meet the minimum calling volume 
levels identified in FPSC Rule 25-4.060(2)(a) of three ( 3 )  or more M/M/M with 
fifty percent (50%) of the subscribers making two or more calls. The Mt. Dora 
Pocket to Winter Park route, however, falls 2% short of the required calling 
level. 

The calling volume identified on Schedule 11, Exhibit 4, for the Mt. Dora 
Pocket to Orlando interLATA route does meet the community of interest 
qualification levels outlined in FPSC Rule 25-4.060(2). Per the rule, ,'a 
sufficient degree of community of interest between exchanges, sufficient to 
warrant further proceedings, will be considered to exist when the combined 
two-way calling rate over each interexchange route under consideration equals or 
exceeds two (2) messages per main and equivalent main station per month (M/M/M) 
and fifty percent ( 5 0 % )  or more of the subsqribers in the exchanges involved 
make at least one call per month." 

The remainder of the routes studied do not meet the FPSC Rule requirements. 

This is an interLATA study and several exchanges are non-equal access exchanges; 
therefore, the messages shown are pure toll messages, Message traffic does not 
include Feature Group B access or originating Inwats (800) access to 
interexchange carriers. There is no revenue shown on the one-way studies where 
the originating exchange is equal access (Apopka, Winter Garden and Winter 
Park). This is due to total revenue not being available for all messages shown. 
Similarly, on the two-way summaries, where one exchange is equal access, the 
revenue has been omitted. Exhibits 47 and 48 provide a separate analysis for 
one-way and two-way average revenue per message. 

It is United #Telephone Company of Florida's opinion that only the calling 
volumes identified in Schedules I and I1 for the Ht. Dora Pocket to Apopka and 
the Mt. Dora Pocket to Orlando route are sufficient t o  warrant further 
consideration under FPSC Rule 25-4.060. 
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Mt. Dora Pocket Information 

Residential Access Lines Per Square Mile (Land Area) 

Exchange 

Mt. Dora Pocket 

Square 
Miles 

8.0 

Res. Res A.L. 
A. L. Per Square Mile - 
650 81.3 



MT. DORA EXCHANGE 

The Mt. Dora Exchange covers 80.4 square miles, eight of 
which are in Orange County, with the majority in Lake County. 
Included in this exchange are the communities of Mt. 
Plymouth, Sorrento, Lake Jem and Tangerine. The City of Mt. 
Dora is located on the north side of Lake Dora and is bound 
by U. S. 441 on its north and east sides. The exchange 
extends 13 miles east through Sorrento and Mt. Plymouth to 
the Wekiva River and south approximately 4 miles into Orange 
County. The City of Mt. Dora is made up of mostly retirees 
and service type jobs are most prevalent. The children go to 
Lake County Schools and Tavares is the county seat for all 
county business. 

Retirees, winter visitors and agriculture are the mainstays 
of the economy in this exchange. Small retail stores and 
professional services cater to permanent and temporary 
residents and the quantity of antique shops has led to the 
name of "Antique Center of Central Florida" f o r  Mt. Dora. 
Foliage nurseries and vegetable farms, along with the 
pre-cooling plants and packing houses necessary to maintain 
them, have become the predominant agriculture factor since 
the demise of the citrus industry in 1985. 

Of concern is the expected growth of State Road 46 from 
Interstate 4 to Mt. Dora. Over SO00 vehicles travel this 
road daily. This area will be one of the higher growth areas 
in Lake County in the near future. The effect the northwest 
beltway will have on this area will be tremendous. 
Population is expected to move from Orlando to Lake County to 
get away from the rush and congested areas. People in the 
Wekiva area of the Mt. Dora Exchange are expected to do most 
of their shopping in Sanford or Winter Park. 

U. S. 441, a major corridor highway that runs from Orlando 
north through the Mt. Dora Exchange, is traveled by many 
motorists each day getting to and from work. Also, many 
tourists travel this road daily. According to the State Road 
Department Stratgetic Transportation Plan, additional lanes 
will be added from Orlando north through Apopka in the year 
2000. 

The community o f  interest f o r  the Lake County portion of the 
Mt. Dora Exchange is Lake County. The community of  interest 
f o r  that portion of  Orange County in the Mt. Dora Exchange is 
Apopka. 
there, including school attendance. 
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Analysis Stata"?nt 
United Telephone Company of  Florida 
Docket No. 900039-TL, Order No. 22567 

Commissioners for EAS between the Mt. Dora Exchange and 
the Apopka, Orlando, Winter Garden, Winter Park, East Orange, 

Reedy Creek, Windermere and Lake Buena Vista Exchanges 

Resolution by the Orange County Board of County 

Mt. Dora Exchange 

The calling volumes identified on Schedule I, Exhibit 1, show a range for 
messages per main station per month from .04 to 4.24 for the routes studied. 
The percentage of customers making two or more calls per month ranges from a low 
of 1% to a high of 39% for the one-way interLATA routes. None of the routes 
meet the minimum calling volume levels identified in FPSC Rule 2 5 - 4 . 0 6 0 ( 2 ) ( a )  of 
three (3) or more M/M/M with fifty percent (50%) of the subscribers making two 
or more calls. However, three (3) of the interLATA routes, Mt. Dora Exchange to 
Apopka, Mt. Dora Exchange to Orlando and Mt. Dora Exchange to Winter Park, do 
meet the calling rate requirement with 3.18 M/M/M, 4.24  M/M/M and 3.47 M/M/M, 
respectively. 

The calling volume identified on Schedule 11, Exhibit 2 ,  for the Mt. Dora 
Exchange to Orlando interLATA route does meet the community of interest 
qualification levels outlined in FPSC Rule 25-4 .060(2) .  The calling volume for 
the Mt. Dora Exchange to Apopka route does not meet the minimum calling level 
requirement but does meet the calling rate requirement with 2.07 M/M/M. The 
other routes do not meet the qualification levels. Per the rule, (la sufficient 
degree of community of interest between exchanges, sufficient to warrant further 
proceedings, will be considered to exist when the combined two-way calling rate 
over each interexchange route under consideration equals or exceeds two ( 2 )  
messages per main and equivalent main station per month (M/M/M) and fifty 
percent (50%) or more of the subscribers in the exchanges involved make at least 
one call per month." For the Mt. Dora Exchange to Orlando route, the United 
portion shows a calling rate of 4.24 with 51% of the subscribers making at least 
one call per month. 

This is an interLATA study and several exchanges are non-equal access exchanges; 
therefore, the messages shown are pure toll messages. Message traffic does not 
include Feature Group B access or originating Inwats (800) access to 
interexchange carriers. There is no revenue shown on the one-way studies where 
the originating exchange is equal access (Apopka, Winter Garden and Winter 
Park). This is due to total revenue not being available for all messages shown. 
Similarly, on the two-way summaries, where one exchange is equal access, the 
revenue has been omitted. 
one-way and two-way average revenue per message. 

Exhibits 47 and 48 provide a separate analysis f o r  
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It is United Telephone Company of Florida's ,opinion that only the calling 
volumes identified in Schedule I1 for the Mt. Dora Exchange to Orlando route are 
sufficient to warrant further consideration under FPSC Rule 25-4.060. 

Mt. Dora Exchange Information 

Residential Access Lines Per Square Mile (Land Area) 

Exchange 

Mt. Dora 

Square Res. Res A.L. 
Miles A. L. Per Square Mile 

80.4 8 ,009 99.6 



Exhi bi t 1 

United Telephone Company of Florida 
Docket No. 900039-TL, Order No. 22567 

Commissioners f o r  EAS between the Mt. Dora Exchange and 
the Apopka, Orlando, Winter Garden, Winter Park, East Orange, 

Reedy Creek, Windermere and Lake Buena Vista Exchanges 

Resolution by the Orange County Board of County 

Exhibit 2 

Exhi bi t 3 

Exhi bi t 4 

Exhi bi t 5 

Exhi bi t 6 

Exhibit 7 

Exhibit 8 

Exhibit 9 

Exhibit 10 

- Completed Schedule I as requested in Order No. 22567. It depicts 
the various routes studied for the Mt. Dora Exchange in order of 
highest to lowest M/M/M and identifies the number/percent of 
customers making two or more calls. 

- Completed Schedule I1 as requested in Order No. 22567. It depicts 
the routes studied for the Mt. Dora Exchange in order of highest 
to lowest M/M/M and identifies the number/percent of customers 
making one or more calls. 

- Completed Schedule I as requested in Order No. 22567. It depicts 
the various routes studied for the Mt. Dora Pocket in order of 
highest to lowest M/M/M and identifies the number/percent of 
customers making two or more calls. 

- Completed Schedule I1 as requested in Order No. 22567. It depicts 
the routes studied for the Mt. Dora Pocket in order of highest to 
lowest M/M/M and identifies the number/percent of customers making 
one or more calls. 

- Mt. Dora Exchange to Apopka two-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

- Mt. Dora Exchange to Reedy Creek two-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

- Mt. Dora Exchange to Windermere two-way traffic study. Includes 
calculated calling rates and a detailed’analysis of the 
distribution of calls among subscribers. 

- Mt. Dora Exchange to Winter Garden two-way traffic study. 
Includes calculated calling rates and a detailed analysis of the 

I distribution of calls among subscribers. 

- Mt. Dora Exchange to Winter Park two-way traffic study. 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Includes 

- Mt. Dora Pocket to Apopka two-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 
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Exhibit 11 - Mt. Dora Pocket to Reedy Creek two-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 12 - Mt. Dora Pocket to Windermere two-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 13 - Mt. Dora Pocket to Winter Garden two-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 14 - Mt. Dora Pocket to Winter Park two-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 15 - Mt. Dora Exchange to Apopka one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 16 - Mt. Dora Exchange to Reedy Creek one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 17 - Mt. Dora Exchange to Windermere one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the , 

distribution of calls among subscribers. 

Exhibit 18 - Mt. Dora Exchange to Winter Garden one-way traffic study. 
Includes calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 19 - Mt. Dora Exchange to Winter Park one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 20 - Mt. Dora Pocket to Apopka one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 

I distribution of calls among subscribers. 

Exhibit 21 - Mt. Dora Pocket to Reedy Creek one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 22 - Mt. Dora Pocket to Windermere one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 
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Exhibit 23 - Mt. Dora Pocket to Winter Garden one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the  
distribution of calls among subscribers. 

Exhibit 24 - Mt. Dora Pocket to Winter Park one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 25 - Apopka to Mt. Dora Exchange one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 26 - Reedy Creek to Ht. Dora Exchange one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 27  - Windermere to Mt. Dora Exchange one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 28 - Winter Garden to Mt. Dora Exchange one-way traffic study. 
Includes calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 29 - Winter Park to Ht. Dora Exchange one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 30 - Apopka to Mt. Dora Pocket one-way traffic study;' Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 31 - Reedy Creek to Mt. Dora Pocket one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 32 - Windermere to Mt. Dora Pocket one-way traffic'study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 33 - Winter Garden to Ht. Dora Pocket one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 34 - Winter Park to Mt. Dora Pocket one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 
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Exhibit 35 - Mt. Dora Exchange to Orlando one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 36 - Mt. Dora Exchange to East Orange one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 37 - Mt. Dora Exchange to Lake Buena Vista one-way traffic study. 
Includes calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 38 - Mt. Dora Pocket to Orlando one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 39 - Mt. Dora Pocket to East Orange one-way traffic study. Includes 
calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 40 - Mt. Dora Pocket to Lake Buena Vista one-way traffic study. 
Includes calculated calling rates and a detailed analysis of the 
distribution of calls among subscribers. 

Exhibit 41 - Station classification data showing by class of service the number 
of main and equivalent main stations in service for the exchange 
studied. 

Exhibit 42 - Mt. Dora Exchange map showing the existing EAS routes. 
Exhibit 43 - Mt. Dora Exchange map showing the proposed EAS routes with the 

M/M/M and percent of subscribers making two or more calls 
identified for each route. 

Exhibit 43A - Mt. Dora Pocket map showing the proposed EAS routes with the M/M/M 
and percent of subscribers making two or more calls identified for 
each route. 

Exhibit 44 

Exhibit 45 

- Interexchange toll rates and distance between rate centers. 

- Foreign Exchange analysis for Mt. Dora Exchange to Orange County. 
$ 8  

Includes number in service, average calling volumes and M/M/M 
calculations as if the FX were considered point-to-point. 

Exhibit 46 - Foreign Exchange analysis for Mt. Dora Pocket to Orange County. 
Includes number in service, average calling volumes and M/M/M 
calculations as if the FX were considered point-to-point. 
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Exhibit 47 - One-way route analysis for Calls Originating from Non-Equal Access 
Off ices 

Exhibit 48  - Two-way route analysis for Calls Originating from Non-Equal Access 
Off ices 



SCHEDULE I PAGE 1 OF 2 

. .  IYTEREXCHANGE TRAFFIC DATA 
10/1/89 - 10/31/89 

MT.DORA EXCHANGE 
EAS 

ONE-MY 

CUSTOMERS 
CALLING MAKING 2 OR MORE 

RATE TOTAL CALLS/IIOWTH 
H U T  MESSAGES H/H/H CUSTOMERS NUMBER PERCENT __._ ------.- - - - - - - -  ---..---. .---.-. . -. _- 

PART I 
RTES OVER 3 H/M/H 
_._-..-.-...-IC-. 

/ FROM:HT.DORA T0:APOPKA 
EXCHANGE 

2 FROH:UT.DORA T0:ORLANDt 
EXCHANGE 

3 FROM:MT.DORA T0:UINTER 
EXCHANGE PARK 

PART I 1  
RTES 2.99 TO 2.00 n/n/n .-.--..-.--...-------.- 

PART 1 1 1  
RTES 1.99 TO 1.00 H/H/H 
..___..__.._-*.-.1.-_-I 

y FR0M:APOPK.A TO:HT.DORA 
EXCHANGE 

PART I V  
RTES B E L W  .w M/M/M 
-..----1-.-.-.--1--- 

5 FROM:HT.DORA T0:EAST 
EXCHANGE ORANGE 

C: FROM:MT.DORA TO:LK.BUENI 
EXCHANGE VISTA 

7 FROM:HT.DORA T0:REEOY 
EXCHANGE CREEK 

( I  

NOTE: DATA EXCLWES PUBLIC COIN 

Exhibit 1 

. .  



SCHEDULE I PAGE 2 OF 2 

INTEREXCHANGE TRAFFIC DATA 
10/1/89 - 10/31/89 
HT.DORA EXCHANGE 

EAS 
WE-YAY 

CUSTOMERS 
CALL I NG MAKING 2 OR MORE 

RATE TOTAL CALLS/WNTH 
HSLT MESSAGES H/H/H CUSTOMERS NWBER PERCENT 

/ FROM:HT.DORA T0:YINDER- 
EXCHANGE HERE 

2 FROM:HT.DORA T0:UINTER 
EXCHANGE GARDEN 

3 FROn:REEDY TO:HT.DORA 
CREEK EXCHANGE 

# FRCH:YINDER- TO:MT.DMA 
HERE EXCHANGE 

5 FROM:YINTER TO:HT.DORA 
GARDEN EXCHANGE 

6 FROI:YINTER TO:HT.DORA 
PARK EXCHANGE 

NOTE: DATA EXCLUDES PUBLI l  



Exhibit ,2 
PAGE 1 OF 1 

SCHEDULE J I  

INTEREXCHANCE TRAFFIC DATA 
10/1/89 TO 10/31/89 
MT.DORA EXCHANGE 

EAS 
TW-YAY 

CUSTOMERS 
CALLING HAKJNG 1 OR CKIllE 

RATE TOTAL U L L S / W N T H  
M S T  MESSAGES M/H/H CUSTOMERS NUMBER PERCENT 

- - - - - * - -  I..---. ---...- 
PART I - 

ROUTES OVER 2 M/M/M ..---..-.----..-..- 
/ FROM:HT.DORA T0:APOPKA 

EXCHANGE 

2 FROM:MT DORA 1O:ORLAND- 
EXCHANGE 

3 FROM:MT.DORA T0:REEDY 
EXCHANGE CREEK 

L/ FROI:MT.DORA T0:UINDER 
EXCHANGE MERE 

J’ FROM:MT.DORA T0:UINfER 
EXCHANGE GARDEN 

6 FROM:MT.DORA TO:UINTER 1 
EXCHANGE PARK 

7 FROM:MT.DORA T0:EAST 
EXCHANGE ORANGE 

FROM:MT.DORA TO:LK.BUENI 
EXCHANGE VISTA ‘ I  

NOTE: DATA E X C L W E S  PUBLIC COIN 

( 1 )  UNITED PORTION ONLY 

3’ 



Exhibit 3 

SCHEDULE I PAGE 1 OF 2 

INTEREXCHANGE TRAFFIC DATA 
10/1/89 - 10/31/89 

MT.DORA POCKET 
EAS 

ONE-UAY 

CUSTOMERS 
CALLING MAKING 2 OR MORE 

RATE TOTAL CALLS/CKUITH 
MSBT MESSAGES M/M/M CUSTCMERS WWBER PERCENT _.-- *.--I-.. ----..- 

/ FRCM:MT.DORA T0:APOPKA 
POCKET 

2 FRW:MT.DORA T0:ORLANDC 
POCKET 

3 FROM:MT.DORA T0:UINTER 
POCKET PARK 

PART I V  
RTES B E L W  -99 M/M/M 

4 FRW:MT.DORA T0:EAST 
POCKET ORANGE 

5 FROM:MT.DORA TO:LK.BUENA 
POCKET VISTA 

L 6 FROM:MT.DORA TO:REEDY 
POCKET CREEK 

7 FROM:MT.DORA T0:UINDER- 
$ 1  POCKET HERE 

f FROCI:MT.DORA T0:UIWTER 
POCKET GARDEN 

NOTE: DATA EXCLUDES PUBLIC COIN 



SCHEDULE I PAGE 2 OF 2 

INTEREXCHANGE TRAFFIC DATA 
1 0 / 1 / 8 9  - 1 0 / 3 1 / 8 9  

HT.DORA POCKET 
€AS 

WE-UAY 
CUSTOHERS 

CALLJNG MAKING 2 mE 
RATE TOTAL CALLS/MNTH 

HS&T HESSAGES H/H/H CUSTOHERS NU4BER PERCENT 

PART I V  (CONTINUED) 
RTES B E L W  .99 H/H/H 

/ FROH:APOPKA TO:HT.DOR). 
POCKET 

2 FROH:REEDY TO:MT.DORI 
CREEK POCK€ 1 

3 FROH:UINDER- TO:MT.DORA 
MERE POCKET 

4 FR0H:UINTER TO:MT.DORA 
GARDEN POCKET 

5’ FROH:UINTER TO:MT.DORA 
PARK POCKET 

NOTE: DATA EXCLUDES PUBLI 



E x h i b i t  4 
PAGE 1 OF 1 

SCHEDULE I 1  

INTEREXCHANGE TRAFFIC DATA 
10/1/89 TO 10/31/89 

MT.DORA POCKET 
EAS 

TUO-UAY 

CUSTmERS 
CALL I NG MAKING 1 OR C(ORE 

RATE TOTAL CALLS/CIO)ITH 
MSLT MESSAGES M / W M  CUSTWERS NUMBER PERCENT .__. --.----. .-...-. ...-.--.. ---I... 

/ FROI:MT DORA TO:ORLAND* 
POCKET 

2 FROCI:MT.DORA T0:APOPKA 
POCKET 

3 FRM:HT.DORA T0:REEDY 
POCKET CREEK 

Lf FROCI:MT.DORA T0:UINDER- 
POCKET HERE 

FROCI:HT.DORA T0:UINTER 
POCKET GARDEN 

6 FROI:HT.DORA T0:UINTER 11 
POCKET PARK 

7 FROI:HT.DORA T0:EAST 
i 

POCKET ORANGE 

7 FROCI:MT.DORA TO:LK.BUENA 
POCKET VISTA 

# I  

NOTE: DATA EXCLUDES W B L I C  COIN 

(1) UNITED PORTION ONLY 



PAGE 1 Exhibit 5 

DATE:03/28/90 UNITED TELEPHONE CMPANY OF FLORIDA 
TIME:14.34.40 POINT-TO-POINT STWY 

Tu)-UAY 
FROM: MOUNT DOUA EXCHANGE 89/10/01 TO 89/10/31 

SUMMARY TO : A P O e K A  

RESIDENCE 

TOLL 

BUSINESS TOTAL 
_.___.~....1.~~~~.~..~~~~.---1-----....-----.-~~.~~~.~~..~~~~.~~~~~~~....~~~~~~.~...~~~~~~~~.~~~..~*~.~~~~.~~~~~~~~~ 

1. ACCESS L INES 
2. CUSTMERS BILLED 
3. NWBER OF CUSTOMERS ORIGINATING 1 OR WORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MJNUTES 
6. PERCENT CUSTMER USAGE 1 OR MORE MESSAGE (L3/L2) 
7. AVERAGE MESSAGES PER ACCESS L I N E  (L4 /L1)  
8. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
9. AVERAGE MINUTES PER MESSAGE (LS/L4) 
10. NUMBER OF CUSTCUERS ORIGINATING 2 OR WORE MESSAGES 
11. PERCENT CUSTOnER USAGE 2 OR WORE MESSAGES ( L l O / L 2 )  

THIS REPORT INCLUDES TOLL TYPES: TOLL 

AT LEAST OWE EXCHANGE 011 THIS STUDY R W T E  HAS A N  OFFICE 
THAT HAS BEEN CONVERTED TO E W A L  ACCESS. TOTAL REVENUE 
ASSOCIATED UlTH S T l D Y  MESSAGES UAS NOT AVAILABLE. THEREFORE 
REVENUE IS NOT LISTED. 

7 



PAGE 1 Exhibit 6 

DATE:03/28/W 
TIME:l4.34.40 POINT-TO-POINT STUDY 

UNITED TELEPHCUE CQlPANY OF FLORIDA 

Two-UAY 
FRCU: W N T  DORA EXCHANGE 89/10/01 TO 89/1D/31 

S W U R Y  TO : REEDY CREEK 

RESIDENCE 

TOLL 

BUSINESS TOTAL _..__-__-_-_-_-.__..----------.---..---.----.*.--.--.------.--..---...--..--..-----..--.-------.-----.--...----....-....--.*. 
1. ACCESS L INES 
2. CUSTCUERS B I L L E D  
3. N U B E R  OF CUSTCUERS ORIGINATING 1 OR WORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTCUER USAGE 1 OR WORE MESSAGE (L3/L2) 
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4 /L3)  
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L b / L 3 )  
14. NUnBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTCUER USAGE 2 OR MORE MESSAGES ( L 1 4 / L 2 )  

THIS REWRT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED A T  FULL TOLL RATES. 



PAGE 1 Exhibit 7 

DATE :03/28/90 
TIME:14.34.40 POINT-TO-POINT STUDY 

UNITED TELEPHOUE COMPANY OF FLORIDA 

TW-YAY 
FROM: WUNT DORA EXCHANGE 89/10/01 TO 09/10/31 TOLL 

SU+URY TO : YINDERMERE 

RESIDENCE BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS L INES 
2. CUSTOMERS BILLED 
3. NIABER OF CUSTCHERS ~ I G I N A T I N G  1 OR MORE MESSAGES 
4. ORfGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE ( L 3 / L 2 )  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTmER (L4 /L3)  
10.  AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NWBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES ( L 1 4 / L 2 )  

THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES S H W N  REFLECT MESSAGES RATED AT FULL TOLL RATES. 

7 



PAGE 1 E x h i b i t  8 

DATE :03/2a/90 
T I ME : 14 .% .40 POINT-TO-POINT STUDY 

UNITED TELEPHONE CMPANY OF FLORIDA 

TK)-uAY 
F R M :  MWNT DORA EXCHANGE a9/io/oi TO a9/10/3i TOLL 

SU)(ARY TO : UINTER GARDEN 

1. 
2. 
3.  
4. 
5. 
6. 
7. 

9. 
a. 

ACCESS L I N E S  
CUSTOMERS B I L L E D  
NWBER OF CUSTMERS ORIGINATING 1 OR MORE MESSAGES 
ORIGINATING MESSACES 
MESSAGE MINUTES 
PERCENT CUSTMER USAGE 1 OR M E  HESSACE (L3/L2) 
AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  

(LC/L3) 
AVERAGE MINUTES PER MESSAGE (LS/L4)  
AVERAGE MES,SAGES PER CALLING CUSTOMER 

10. NWBER OF CUSTMERS ORIGINATING 2 OR M E  MESSAGES 
11. PERCENT CUSTMER USAGE 2 OR M E  MESSAGES ( L l O / L 2 )  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

AT LEAST ONE EXCHANGE ON T H I S  STUDY ROUTE HAS AN OFFICE 
THAT HAS BEEN COWVERTED TO EQUAL ACCESS. TOTAL REVENUE 
ASSOCIATED UITH S T W Y  MESSAGES UAS NOT AVAILABLE. THEREFORE 
REVENUE I S  NOT LISTED. 



PAGE 1 

DATE:O3/28/W UNITED TELEPHOLlE CCUPANY OF FLORIDA 
T IME : 14.34.40 POINT-TO-POINT STWY 

Tuo-UAY 
FROM: MOUNT DORA EXCHANGE 89/10/01 TO 89/10/31 

S U Y U R Y  TO : YINTER PARK 

RESIDENCE 

Exhibit 9 

TOLL 

BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS L I N E S  
2. CUSTOMERS B I L L E D  
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR W E  MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. PERCENT CUSTOMER USAGE 1 OR W R E  MESSAGE ( L 3 / L 2 )  
7. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
8. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
9. AVERAGE MINUTES PER MESSAGE (L5/LC 1 
10. NUMBER OF CUSTOMERS ORIGINATING 2 OR WRE MESSAGES 
11. PERCENT CUSTOMER USAGE 2 OR MORE MESSACES ( L l O / L Z )  

T H I S  REPORT INCLLOES TOLL TYPES: TOLL 

AT LEAST ONE EXCHANGE ON T H I S  STUDY ROUTE HAS AN OFFICE 
THAT HAS BEEN CONVERTED TO EQUAL ACCESS. TOTAL REVENUE 
ASSOCIATED Y l T H  S T W Y  MESSAGES UAS NOT AVAILABLE. THEREFORE 
REVENUE IS NOT LISTED. 



PAGE 1 

DATE:03/28/90 
T IME : 14.34.40 

FRCU: I W N T  DORA WCKET 
W R Y  TO : A P O P K A  

UNITED TELEPHWE COCfPANY OF FLORIDA 
POINT-TO-POINT STUDY ' 

Tuo-YAY 
89/10/01 TO 89/10/31 

RESIDENCE 

E x h i b i t  10 

TOLL 

BUS I NESS TOTAL 

1. ACCESS L I N E S  
2. CUSTOMERS B I L L E D  
3.  NUMBER OF CUSTOCfERS ORIGINATING 1 OR m)(lE MESSAGES 
4. U I I G I N A T I N G  MESSAGES 
5. MESSAGE MINUTES 
6. PERCENT CLJSTQlER USAGE 1 OR WORE MESSAGE ( L 3 / L 2 )  
7. AVERAGE MESSAGES PER ACCESS L I N E  (L4 /L1)  
8. AVERAGE MESSAGES PER CALLING WSTCUER (L4 /L3)  
9. AVERAGE MINUTES PER MESSAGE (LS/LC) 
10. NUMBER OF CUSTOMERS U I I G l N A I l N G  2 OR MORE MESSAGES 
11. PERCENT CUSTCUER USAGE 2 OR W E  MESSAGES ( L l O / L Z )  

THIS REPORT I N C L W E S  TOLL TYPES: TOLL 

AT LEAST ONE EXCHANGE ON THIS siwr ROUTE HAS AN OFFICE 
THAT HAS BEEN CONVERTED TO EOUAL ACCESS. TOTAL REVENUE 
ASSOCIATED UlTH S T W Y  MESSAGES UAS NOT AVAILABLE. THEREFORE 
REVENUE IS NOT LISTED. 



PAGE 1 

DATE:03/28/W 
TIIIE:14.34.40 

FROM: MMJNT DORA POCKET 
SU+URY TO : REEDY CREEK 

UNITED TELEPHWE CWPANY OF FLORIDA 
POINT-TO-POINT STUDY 

Tuo-YAY 
89/10/01 TO 89/10/31 TOLL 

E x h t b i t  11 

RESIDENCE BUSINESS TOTAL ..__--__.__-.-_-_.__-..-.---.-..----..--------..----.------.-------.--....---*---..*..-..--.-.----..--..--...---.----..--..-. 
1. ACCESS L INES 
2. CUSTOnERS BILLED 
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGlNATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR MOUE MESSAGE ( L 3 / L 2 )  
8. AVERAGE MESSACES PER ACCESS L I N E  ( L4/L 1 1 
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESSAGE (L6/L4) 
12. AVERAGE MESSACE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NUMBER OF CUSTOMERS ORlGlNATlNG 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES ( L 1 4 / L 2 )  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES S H W  REFLECT MESSAGES RATED AT FULL TOLL RATES. 



PAGE 1 

DATE:D3/28/W 
TIME:14.34.4D 

FROM: MOUNT DORA POCKET 
SUUARY TO : YINDERMERE 

UNITED TELEPHOWE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 

Tuo-YAY 
89/10/01 TO 89/10/31 

Exhibit 12 

TOLL 

RESIDENCE BUS I NESS TOTAL ............................................................................................................................. 
1. ACCESS L INES 
2. CUSTOMERS BILLED 
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MOUE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE R E V E M  
7. PERCENT CUSTWER USAGE 1 OR ClORE MESSAGE ( L 3 / L 2 )  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE (L5 /L4)  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NWBER OF CUSTOMERS ORIGINATING 2 OR W R E  MESSAGES 
15. PERCENT CUSTWER USAGE 2 OR MOUE MESSAGES (L14/L2)  

THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



PAGE 1 

DATE: 03/26/90 
T IME : 14 .S .bo 

FROn: mUWT DORA POCKET 
SUYURY TO : UINTER GARDEN 

UNITED TELEPHONE CWPANY OF FLORIDA 
POINT-TO-POINT STWY 

TUO-YAY 
89/10/01 TO 69/10/31 

RESIDENCE 

Exhibit 13 

TOLL 

BUSINESS TOTAL 
....................................................................................................... =..*...-.-----------.- 

1. ACCESS L INES 
2. CUSTCHERS B I L L E D  
3. NWBER OF WSTOnERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. PERCENT CUSTOnER USAGE 1 OR MORE MESSAGE ( L 3 / L 2 )  
7. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
8. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3) 
9. AVERAGE MINUTES PER MESSAGE (LS/L4) 
10. NWBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES 
11. PERCENT CUSTDWER USAGE 2 Ui MORE MESSAGES ( L I O / L 2 )  

THIS REPORT INCLUOES TOLL TYPES: TOLL 

AT LEAST WE EXCHANGE ON T H I S  STUOY R W T E  HAS AN OFFICE 
THAT HAS BEEN COMVERTED TO EQUAL ACCESS. TOTAL REVENUE 
ASSOCIATED U I T H  STWY MESSAGES UAS NOT AVAILABLE. THEREFORE 
REVENUE IS NOT LISTED. 

/5- 



PAGE 1 E x h i b i t  14 

DATE : 03/28/90 
TIME: 14.36.10 POINT-TO-POINT STUDY 

UNITED TELEPHONE COMPANY OF FLORIDA 

Tyo-UAY 
FROM: WCUNT DORA POCKET 89/10/01 TO 89/10/31 

#WIURY TO : YINTER PARK 

RESIDENCE 

TOLL 

BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS L INES 
2. CUSTOWERS BILLED 
3. NLUBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) 
7. AVERAGE MESSAGES PER ACCESS L I N E  (L4/L 1 ) 

9. AVERAGE MINUTES PER MESSAGE ( L 5 / L L )  
10. NLUBER OF CUSTOMERS ORIGINATING 2 OR MOUE MESSAGES 
11. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES ( L 1 0 / L 2 )  

8. AVERAGE MqSSAGES PER CALLING CUSTOMER (LC/L3) 

THIS REPORT INCLUDES TOLL TYPES: TOLL 

AT LEAST W E  EXCHANGE W T H I S  STUDY ROUTE HAS AN OFFICE 
THAT HAS BEEN COWVERTED TO E W A L  ACCESS. TOTAL REVENUE 
ASSOCIATED Y l T H  STUDY MESSAGES MAS NOT AVAILABLE. THEREFORE 
REVENUE IS NOT LISTED. 



PAGE 1 E x h i b i t  15 

DATE : 04/03/90 UNITED TELEPHOUE CCUPANY OF FLORIDA 
T IME : 16.53.02 

S W R Y  TO : APWKA 

POINT-TO-POINT STUDY 
FRO(: W N T  DORA EXCHANGE 89/10/01 TO 89/10/31 TOLL 

RESIDENCE BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS L INES 
2. NSTOnERS BILLED 
3. NW8ER OF CUSTCUERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT WSTlWER USAGE 1 OR MORE MESSAGE (LS/L2)  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTGHER (L4 /L3)  
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING WSTCUER ( L 6 / L 3 )  
14. NUnBER OF WSTCUERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT WSTCUER USAGE 2 OR MOUE MESSAGES ( L 1 4 / L 2 )  

THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/14/90 
TIME: 1 2 : O S  

RESIDENCE TO : APOPKA 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORfDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
1 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTED** **NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

2 7  
29 
29 
30 
3/ 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 0 3 / 1 4 / 9 0  
T IME:  12:OS 

RESIDENCE TO : APOPKA 
FROH: MOUNT DORA 

%Sf* DAY (8-5)  NO DISCOUNTS**% 
MESSAGES MESSAGES REVENUE MINUTES 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

%*EVENING (5-11) DISCOUNTED** 
MESSAGES REVENUE MINUTES 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

EA18SAOA/OlZ 

FGC TOLL 

**NIGHT + WEEKEND DISCOUNTED** 
MESSAGES REVENUE MINUTES 

TOTAL 
CUSTOMERS 

PAGE 
2 

TOTAL 
REVENUE 

If 



DATE: 0 3 / 1 4 / 9 0  
TIME: 12:OS 

RESIDENCE TO : APOPKA 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGC TOLL 

PAGE 
3 

*E*f DAY (8 -5)  NO DISCOUNTS*** **EVENING (5-11) DISCOUNTED*% **NIGHT + WEEKEND DISCOUNTED%* TOTAL TOTAL 
MESSAGES HESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

/ 
2 

5 

6~ 

if 

7 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. - - 



DATE I 0 3 / 1 4 / 9 0  
TIME: 1 2 : 0 5  

BUSINESS TO : APOPKA 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
4 

***I DAY ( 8 - 5 )  NO DISCOUNT*SS* **EVENING (5 -  
MESSAGES MESSAGES REVENUE MINUTES MESSAGES 

/ 
2 
3 
4 
5 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.. 

,111 DISCOUNTED** *ZNIGHT + WEEKEND DISCOUNTEDSS TOTAL TOTAL 
REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 



DATE: 0 3 / 1 4 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA EA185AOA/OlZ 
T I f l E :  12:OS POINT-TO-POINT STUDY 

BUSINESS TO : APOPKA 
FROM: MOUNT DORA 1 0 / 0 1 / 8 9  TO 10/31/89 FGC TOLL 

PAGE 
5 

*I*% DAY (8-5)  NO DISCOUNT**** %*EVENING (5-11) DISCOUNTED** %*NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
REV E NU E MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

- -  _- / '  
/z 
3 4 
% 
7 
.P 
9 

32 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. - 
I 



DATEt 0 3 / 1 C / 9 0  
TIME: 12:05 

COMB INEO TO : APOPKA 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
6 

TOTAL TOTAL **** DAY (8 -5)  NO DISCOUNTS%%* **EVENING ( 5 - 1 1 )  DISCOUNTED%% **NIGHT + WEEKEND DISCOUNTED%% 
REVENUE MESSAGES MESsA’XS REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

I 
/ 
02, 
3 

3 
6 
& 

E 
/o 
// 
/A 
13 
/L/ 
15 
16 
17 
/ B  
19 zo 

Jc/  ow 
26 

2 9  
30 
3/ 
M 

35- 
34 

4/ 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

/ e 
b J  



DATE: 03/14/90 
TIME:  l2:05 ~- _ _  

FROM: MOUNT DORA 
COMBINED TO : APOPKA 

UNITED TELEPHONE COMPANY O F  FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 10/31/89 

EA185AOA/OlZ  

FGC TOLL 

PAGE 
7 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTED** **NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL MEir ---. 1Fc RFVFNUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

2 
3 
4 
5 
L 
7 
g 
9 

/ d  
// 
/R 

/s’ 
16 
17 /P 
19 
20 
D 
M 

3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 4 / 9 0  
TIME: 12:OS 

COMBINED TO : APOPKA 
FROM: MOUNT DORA 

UNITED 1ELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/D12 

FGC TOLL 

PAGE 
8 

*Sf*  DAY (8-5) NO DISCOUNT**** **EVENING (5-11)  DISCOUNTED*% **NIGHT. + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSTGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MlNUTES CUSTOMERS REVENUE 

~~ 

/ 

2 

? 
5 
6 
/7 

B 
9 

M 
23 
24 
2 5  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 

I 
I 



PAGE 1 Exhibit 16 

DATE : 03/28/90 
TIME: 14.34.40 POINT-TO-POINT S T W Y  

UNITED TELEPHWE CCUPANY OF FLORIDA 

FROM: K U N T  DORA EXCHANGE 09/10/01 TO 89/10/31 TOLL 
S U M R Y  10 : REEDY CREEK 

RESIDENCE BUS I NESS TOTAL 
............................................................................................................................. 
1. ACCESS L I N E S  
2. CUSTCUERS BILLED 
3. NLiWBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MfNUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3 /L2)  
8. AVERAGE MESSAGES PER ACCESS L I N E  (L4 /L1)  
9. AVERAGE MESSAGES PER U L L J N E  CUSTOMER ( L V L S )  
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESSAGE ( W L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTCMER (Lb /L3)  
14. NUlBER OF CUSTCUERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR WORE MESSAGES ( L l C / L Z )  

THIS REPORT IMCLWES TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/14/90 
TIME:  I3:17 

RES I DENCE TO : REEDY CREEK 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
XO/OI/89 TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
1 

TOTAL TOTAL *%** DAY ( 8 - 5 )  NO DISCOUNT**%% **EVENING (5-11)  DISCOUNTEDSE %%NIGHT + WEEKEHD DISCOUNTED** 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
2 
3 
4 
5 
6 

P 
/o 
// 
/0? 

3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 0 3 / 1 4 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
T I M E :  1 3 : 1 7  POINT-TO-POINT STUDY 

FROM: MOUNT DORA 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
BUSINESS TO : REEDY CREEK 

EA185AOA/012 

FGC TOLL 

PAGE 
2 

*f** DAY ( 8 - 5 )  NO DISCOUNT*E** *EEVENING ( 5 - 1 1 )  DISCOUNTED** **NIGHT t WEEKEND DISCOUNTEDE* TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 



DATE: 0 3 / 1 4 / 9 0  
T IME:  1 3 : 1 7  

FROM: MOUNT DORA 
COMB1 NED TO : REEDY CREEK 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 10/31/89 

EAlSSAOA/O lZ  

FGC TOLL 

PAGE 
3 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTED** %*NIGHT + WEEKEND DISCOUtlTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

3 

6 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



E x h i b i t  17 PAGE 1 

DATE:03/28/W 
T I ME : 14.34.40 

W R Y  TO : YINDERMERE 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY' 

FROM: U T  DORA EXCHANGE 89/10/01 TO 89/10/31 TOLL 

RESIDENCE BUS1 NESS TOTAL 
__11__-.__.-__-__-.__.---1-1--.----.--..-------------..-...------..--.--.----.--...--..----.---*.--..-.---..--.....------------- 

1. ACCESS L I N E S  
2. CUSTOnERS B I L L E D  
3. NUMBER OF CUSTOnERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOnER USAGE 1 OR M E  MESSAGE (L3/L2) 
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTWER ( L 4 1 L 3 )  
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4  ) 
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTWER (L6/L3) 
14. NUMBER OF CUSTOnERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOnER USAGE 2 OR MORE MESSAGES ( L 1 4 / L 2 )  

THIS REPORT I N C L W E S  TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/14/90 . - - . . - - 
TIME: i 3 : 4 4  

FROM: MOUNT DORA 
RES1 DENCE TO : WINDERMERE 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
1 

**** DAY (8 -5)  NO DISCOUNT*E*X +*EVENING (5-11) OISCOUNTED*S *%NIGHT + WEEKEND DISCOUNTEDSS TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

1 ,  
2 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 0 3 / 1 4 / 9 0  
T IME:  1 3 : 4 4  

FROM: MOUNT DORA 
BUSINESS TO : WINDERMERE 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

EA185AOA/012  

FGC TOLL 

PAGE 
2 

**** DAY (8 -5)  NO DISCOUNT***% *%EVENING (5-11) DISCOUNTED** *%NIGHT t WEEKEND DISCOUNTED*~ TOTAL TOTAL 
REVENUE MESSAGES MEqS'GES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
2 

5 
3 

'0 TO 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 03/14/90 
T IME:  1 3 : 4 4  

FROM: MOUNT DORA 
COMBINED TO : WINDERMERE 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
3 

*%f* DAY ( 8 - 5 )  NO DISCOUNT**** %*EVENING (5-11) DISCOUNTED%* %*NIGHT + WEEKEND DISCOUNTED%* TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

i / 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.. 



PAGE 1 

DATE :oma/90 
1 lME : 14.34 .bo 

W R Y  TO : WINTER GARDEN ' 

UNITED TELEPHOWE CCUPANY OF FLORIDA 
POINT-TO-POINT STWY 

FROM: W T  DORA EXCHANGE a9/io/oi TO a9/10/31 

Exhibit 18 

TOLL 

RESIDENCE BUSINESS TOTAL 
_1.1_1--_.-...__*1..*-------1.-.--1--1-..--.---.-...--....--...--.-.----..--.----.----..---.--.------------.-..---.---....-. 

1. ACCESS L INES 
2. CUSTWERS B I L L E D  
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR m E  MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR M E  MESSAGE (L3/L2) - 
8. AVERAGE MESSAGES PER ACCESS L I N E  (14/L1) 
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L6/L 1 ) 
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6 /L3)  
14. NUWBER OF WSTOMERS OAIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES ( L l C / L Z )  

I '  

T H I S  RE-T I N C L W E S  TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 

34 



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 13:56 POINT-TO-POINT STUDY 

FROM: MOUNT DORA 10/01/89 T O  10/31/89 
RES I DENCE TO : WINTER GARDEN 

EA185AOA/012 

FGC TOLL 

PAGE 
1 

*SF% DAY (8-5)  NO  DISCOUNT^*^* RSEVENING (5-11) DISCOUNTED*% %*NIGHT + WEEKEND DISCOUNTEDSE TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

, I 

T 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES 



/ 
2 

DATE: 0 3 / , 1 4 / 9 0  . UNITED TELEPHONE COMPANY OF FLORIDA 
T I M E :  1 3 : 5 6  

BUSINESS TO : WINTER GARDEN 

POINT-TO-POINT STUDY 
FROM: MOUNT DORA 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EAlBSAOA/O lZ  

FGC TOLL 

PAGE 
2 

**** DAY (8 -5)  NO DISCOUNT*#%* **EVENING ( 5 - 1 1 )  DISCOUNTED%* **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



/ 

07 
3 
.y 
5 
c 

36 

37 

DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 13:56 POINT-TO-POINT STUDY 

FROM: MOUNT DORA 10/01/89 TO 10/31/89 
COMB1 NED T O  : WINTER GARDEN 

EA185AOA/012 

FGC TOLL 

PAGE 
3 

TOTAL TOTAL **** DAY ( 8 - 5 )  NO DISCOUNT*S+S %+EVENING (5-11) DISCOUNTED*% %+NIGHT + WEEKEND DISCOUNTED%* 

MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

T 
I 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



PAGE 1 

DATE:03/28/90 
1 IME : 14 .YO .40 

EI))(ARY TO : YINTER PARK 

UNITED TELEPHaE COMPANY OF FLORIDA 
POINT-TO-POINT STLDY 

FROM: MOUNT DORA EXCHANGE 89/10/01 TO 8V/10/51 

E x h i b i t  19 

TOLL 

RESIDENCE BUSINESS TOTAL 
. . . . . . . l l . . l r . l . l l l . 1 1 - 1 - 1 . 1 - 1 - . 1 1 . . . - - . - - - - - - - - . - . - - - - . - - - - . . - . . . - - - - - - - - - - - - . . . * - - - - - . - - - . - - - . . - - . - . - . - . . . . . - . - - . . - - - . - - - . .  

1. ACCESS L INES 

3. NWBER OF CUSTOMERS ORIGINATING 1 OR llORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE HINUTES 
6. MESSAGE REVENUE 
7. PERCENT Q I S T m E R  USAGE 1 OU mE MESSAGE (L3/L2) 
8. AVERAGE MESSAGES PER ACCESS L I N E  (L4 /L1)  
9. AVERAGE MES~AGES PER CALLING CUSTOMER (L4 /L3)  
10. AVERAGE MINUTES PER MSSAGE (LS/L4) 
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4  1 
12. AVERAGE MESSAGE REVENUE PER ACCESS LJNE (L6 /L1)  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3) 
14. NWBER OF CUSTOMERS ORIGINATING 2 OR M E  MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR WORE MESSAGES (L14/L2)  

2. CUSTCMEAS e i i L E D  

THIS REPORT I N C L U E S  TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 

39 



DATE: 03/14/90 UNITED TELEPHONF COMPANY OF FLORIDA EA185AOA/012 PAGE 
TIME: i 4 : i i  

FROM: MOUNT DORA 
RESIDENCE TO : WINTER PARK 

1 
FGC TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNTS*** SSEVENING (5-11) DISCOUNTEDxi  %*NIGHT + WEEKEND DISCOUNTED%* TOTAL TOTAL 
REV E H UE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOHERS 

/ 
a 

5 
6 
3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA 
T IME:  14:11  POINT-TO-POINT STUDY 

FROM: MOUNT DORA 1 0 / 0 1 / 8 9  TO 10/31/89 
RESIDENCE TO : WINTER PARK 

EA185AOA/012 PAGE 
2 

FGC TOLL 

*%*I DAY (8 -5)  NO DISCOUNT*%** *%EVENING (5-11) DISCOUNTED%* **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REV EN UE 

P 
9 Jo 

36 TOTA 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 

! 



DATE: 0 3 / 1 4 / 9 0  
T IME:  1 4 : 1 1  

FROM: MOUNl DORA 
BUS I NESS TO : W I N T t ?  PARK 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10131 /U9 

EA185AOA/012 

FGC TOLL 

PAGE 
3 

**** DAY (8-5)  NO DISCOUNT@S** **EVENING (5-11) DISCOUNTED*% %*NIGHT + WEEKEND DISCOUNTEDx* TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 

3 

3 
L 

9 
/ b  
// 
/ A  
13 
/ 4  

17 
/ B  
19 20 a 
22 

2F 
26 
27 
18 
2 4  
30 
3/ 
32 

3s 
36 
37 
32 

K 

3 

5z 

$3 

5% 

2% 
47 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

! 
I 



DATE: 0 3  
TIME: 14 

BUS I NE S S 

/ 1 4 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA EA185AOA/012 PAGE 
4 : 11 POINT-TO-POINT STUDY 

FROM: MOUNT DORA 10/01/89 TO 10/31/89 FGC TOLL 
TO : WINTER PARK 

**** DAY ( 8 - 5 )  NO DISCOUNTS*** **EVENING (5 -11)  DISCOUNTED*% **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES HESS4GES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

_ _  - / I  - -  
2 
3 

P i ? 
/ U  
// 
/A  

15 A 

/9 
o b  
d/ 
2.3 
J# 
25 
2.6 

37 
30 
3/ -az 
33 
39 
3r 
36 
37 

$3 
2 

3 

3P TO 

39 
I 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SllOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/14/90 
TIME: 14:11 

COMBINED TO : WINTER PARK 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 T O  10/31/89 

EA18SAOA/012 

FGC TOLL 

PAGE 
5 

**** DAY (8-5) NO DISCOUNTff**  **EVENING (5 -11)  DISCOUNTED** SZNIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REV E NU E MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
2 
3, 

xu 
2/ 

33 
c 3 . r  
s c  
3 1  
3 J  
3 9  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 4 / 9 0  
T IME:  1 4 : l l  

COMBINED TO : WINTER PARK 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY . 
1 0 / 0 1 / 8 9  TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
6 

**** DAY ( 8 - 5 )  NO DISCOUNTN*** **EVENING ( 5 - 1 1 )  DISCOUNTED*% %%NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REV E t i  U E 

/ 
f 
3 J 
5 
5 

$3 
% 

P 
/o 
// 
/ A  

/5- 
16 

/9 
30 
21 
Ad? 
23 
2g 
2 5  
26 
27 
2f 
30 
3/ 
32 

3l 
3 6  

39 

;zp 

5% 
35 

--3/c 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/14/90 
T IME:  1 4 : l l  

FROM: MOUNT DORA 
COMBINED TO : WINTER PARK 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
7 

***% DAY (8 -5)  NO DISCOUNT*gS* *%EVENING (5-11) DISCOUNTED** %*NIGHT t WEEKEND DISCOUNTED*% TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ I  

2 
3 4 

/3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



PAGE 1 E x h i b i t  20 

DATE:03/28/90 
TIME:14.%.40 

W R Y  TO :APOPllA 
FROM: MOUNT DORA POCKET 

UNITED TELEPHWE COMPANY OF FLORIDA 
POINT-TO-POINT STUOY 
89/10/01 TO UV/ lO/S l  TOLL 

RESIDENCE BUSINESS TOTAL 
l_.._.....~.~...~~~ 1_11.-----.----..----.----------.-.--.--..-------.--.--------.--....-.--..---------.--.-.--............-.-.- 

1. ACCESS L I N E S  
2. CUSTOMERS B I L L E D  
3. NUMBER OF CUSTCHERS ORIGINATING 1 OR C(ORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR mE MESSAGE ( L 3 / L 2 )  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3) 
10. AVERAGE MINUTES PER MESSAGE (LS/L4)  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3) 
14. NUMBER OF CUSTCHERS ORIGINATING 2 OR C(ORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR M E  MESSAGES ( L 1 4 / L 2 )  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES S H M  REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 /  
1 I f I E :  1 5 :  

RESIDENCE 

' 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
1 9  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKEl  1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
TO : APOPKA 

EAL85AOA/012 

FGC TOLL 

PAGE 
1 

* * X I  DAY ( 8 - 5 )  NO DISCOUNT*%** **EVENING (5-11) DISCOUNTEDS* %*NIGHT + WEEKEND DISCOUNTED*S TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ I  
x 
3 
# 
5 
6 

5 

;2 
:$ 

P 
/O 
// 
Id 

1 5  
/ 6  

/ 9  
%o 
21 
J-7 
23 
oz# 
2F 

55 
S P  
30 
3/ 
32 
3.3 J B  
35 
36 
37 
3.f 
39 

-& 
4// 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA 
T I M E :  15:19 POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
2 

~ - _  - 
RES I DEHCE T O  : APOPKA 

* f *% DAY ( 8 - 5 )  NO DISCOUNTE**S **EVENING (5-11) DISCOUNTED** %+NIGHT + WEEKEND DISCOUNTED*% TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOHERS REVENUE 

3 
4 
5 
6 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 5 : 1 9  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
BUSINESS TO : APOPKA 

EA185AOA/012 

FGC TOLL 

PAGE 
3 

**** DAY ( 8 - 5 )  NO DISCOUNTEZ** %*EVENING (5-11) DISCOUNTED%% *%NIGHT + WEEKEND DISCOUNTED*% TOTAL TOTAL 
MESSAGES MESSPGES REVENUE MINUTES MESSAGES REVENUE MINUTE5 MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 

I 



UNITED TELEPHONE COMPANY OF FLORIDA EA185AOA/012 PAGE 
4 

DATE: 0 3 / 1 5 / 9 0  
T I l ~ l E :  15:19 POINT-TO-POINT STUDY 

COMBINED TO : APOPKA 
FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  FGC TOLL 

%*** DAY ( 8 - 5 )  NO DISCOUNT**** *txEVENLNG (5-11)  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED*E TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

/ 1 m 0.- 

A 

5 
6 

P 
/ 4  
// 
/2 
/3 

16 

2 
5 

:J, 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03 /15 /90  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 15:19 POI 141 -TO-  PO I NT STUDY 

FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 
COMB I NED TO : APOPKA 

EA185AOA/012  

FGC TOLL 

**%* DAY (8 -5)  NO DISCOUNT**** **EVENING (5 -11 )  DISCOUNTEDRS **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REV EN U E 

T H I S  REPORT INCLUDES TOLL TYPFS: TOLL 
REVENUES SHOWN REFLECT MESSAGLS RATED AT FULL TOLL RATES. 



PAGE 1 Exhibit 21 

DATE : 03/28/90 
1 I ME : 14.34.40 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT S T W Y  

FROI: MOUNT DORA POCKET a9/10/01 TO 89/10/3i 
W R Y  TO : REEDY CREEK 

TOLL 

RESIDENCE BUSINESS TOTAL 
_.1_._.____.-._-1_...-.--------------.---..---...--..--.-.-......*.-.-.-----..-.-.-----..-----------------------..----.-----.. 
1. ACCESS L I N E S  
2. N S T W E R S  B I L L E D  
3. NWBER OF CUSTOMERS ORIGINATING 1 OR WORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR m E  MESSAGE (L3/LZ) 
8. AVERAGE MESSAGES PER ACCESS L I N E  (L4 /L1)  
9. AVERAGE MESSAGES PER CALLING W S T W E R  (L4/L3) 
10. AVERAGE MINUTES PER MESSAGE (LS/L4) 
11. AVERAGE REVENUE PER MESSAGE (L6/L4) 
12. AVERAGE MESUGE REVENUE PER ACCESS L I N E  ( L W . 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING W S T W E R  (WI.3) 
14. NWBER OF CUSTWERS WJGJNATING 2 OR WORE MESSAGES 
15. PERCENT CUSTOIER USAGE 2 OR WORE MESSAGES (L lC/LZ)  

THIS REPORT I N C L W E S  TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY O F  FLORIDA 
TIME: 16:15 POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 
RE S I DE HC E TO : REEDY CREEK 

EA185AOA/012 

FGC TOLL 

PAGE 
1 

*%If* DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11)  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE HINUTES CUSTOMERS REVENUE 

/ 
A 
3 
u’ f 
6 
7 

THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE:  0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA EA lSSAOA/012  
T IME:  16:15 POINT-TO-POINT STUDY 

BUSINESS T O  : REEDY CREEK 
FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  FGC TOLL 

PAGE 
2 

***% DAY ( 8 - 5 )  NO DISCOUNT*E** **EVENING ( 5 - 1 1 )  DISCOUNTED%% %*NIGHT + WEEKEND DISCOUNTEDS* TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

1 ,  
x 
3 P 

5- TO 

6 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

I l l  



DATE: a w i s / 9 0  UNITED TELEFHONE COMPANY OF FLORIDA EA185AOA/012 PAGE 
3 TIME:  1 6 : 1 5  POINT-TO-POINT STUDY 

FROM: HOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
COMBINED TO : REEDY CREEK 

FGC TOLL 

**** DAY ( 8 - 5 )  NO D I S C O U l l T * * ~ *  **EVENING (5-11) DISCOUNTEDSE %%NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MES>AGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

T H I S  REPORT INCIUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



PAGE 1 

DATE :03/28/90 
TIME:l4.%.40 POINT-TO-POINT STUOY 

W R Y  TO : YINDERNERE 

UNITED TELEPHONE CMPANY OF FLORIDA 

F R M :  W N T  DORA POCKET 89/10/01 TO 89/10/31 

E x h i b i t  22 

TOLL 

RESIDENCE BUSINESS TOTAL 
___.__..__..~..~...._--.-I-------.--------------.--.----....----.~~...--.-.--..~---.-~~-----.~~.---~~~~~~..~..~~.~~~.~~...~~..~.. 

1. ACCESS L I N E S  
2. CUSTMERS B I L L E D  
3. NWBER OF CUSTDnERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTMER USAGE 1 OR m # E  MESSAGE (L3/L2) 
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L U L l )  
9. AVERAGE MESSAGES PER CALLING CUSTMER (L4 /L3)  
10. AVERAGE MINUTES PER MESSAGE (LS/Lb) 
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4  1 
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L l )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTMER ( L 6 / L 3 )  
1 4 .  NUMBER OF CUSTMERS ORIGINATING 2 OR MOUE MESSAGES 
IS.  PERCENT CUSTMER USAGE 2 OR MORE MESSAGES (L14/LZ)  

/-. 

THIS REPORT INCLUOES TOLL TYPES: TOLL 
REVENUES S H W N  REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 6 : 3 4  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 
RES1 DEtICE T O  : WINDERMERE 

E A l 8 5 A O A / 0 1 2  

FGC TOLL 

PAGI: . .  
I 

**** DAY (8-5) NO DISCOUNT**** **EVENING (5 -11 )  DISCOUNTED** %*NIGHT + WEEKEND DISCOUNTED%* TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVEtlUE 

/ 
A 

3s 

6 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 6 : 3 4  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
B U S I HE SS TO : WINDERMERE 

EA185AOA/012 

FGC TOLL 

PAGE 
2 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTEDM %%NIGHT + WEEKEND DISCOUNTEDX* TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

/ '  
2 

3 TO 

I 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 
I - 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185AOA/012 PAGE 

COMB I 1IE D TO : WINDERMERE 

T IME:  1 6 : 3 4  POINT-TO-POINT STUDY 3 
FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 FGC TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING ( 5 - 1 1 )  DISCOUNTED%* **NIGHT + WEEKEND DISCOUNTED*% TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
07 
3 
Y 

6 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 

II \ 



E x h i b i t  23 
PAGE 1 

DATE:OS/ZL)/W 
T I ME : 14.34. 40 

S W A R Y  TO : UINTER GARDEN 
FROM: MWNT DORA POCKET 

UNITED TELEPHWE COIPANY OF FLORIDA 
POINT-TO-POINT STUDY 
89/io/oi TO a9/10/3i TOLL 

4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3 /LZ)  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE (LS/L4)  
11. AVERAGE REVENUE PER MESSACE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L l )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NWBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTDWER USAGE Z OR MORE MESSAGES ( L l L / L Z )  

,--- 

THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATE0 AT FULL TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 7 : 0 6  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 
RESIDENCE T O  : WINTER GARDEN 

EA185AOA/012 

FGC TOLL 

PAGE 
1 

**** DAY ( 8 - 5 )  NO DISCOUNT**E* **EVENING (5-11) DISCOUNTED*% *%NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS RE VE tIUE 

THIS REPORT ItICLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA EA185AOA/012 PAGE 
T IME:  17:06 POINT-TO-POINT STUDY 2 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 10/31/89 FGC TOLL 
nus I w s s  TO : WINTER GARDEN 

*%IC% DAY ( 8 - 5 )  NO DISCOUNT**%* **EVENING ( 5 - 1 1 )  DISCOUNTEDSr *%NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE . HINUTES MESSAGES REVENUE HINUTES CUSTOMERS REVENUE 

/ 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA EA l85AOAfO12  PAGE 
3 TIME: 1 7 : 0 6  POINT-TO-POINT STUDY 

COMBINED TO : WINTER GARDEN 
FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  T O  1 0 / 3 1 / 8 9  FGC TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT%Z** *REVENING ( 5 - 1 1 )  DISCOUNTED*% %%NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 
/ 
2 

6 

9 
/& 
// 
/-z 

3 

:d 
/’ TOT 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



PAGE 1 Exhibit 24 

DATE:03/28/W 
T I ME : 14.34.40 

W R Y  TO : YINTER PARK 
FRCU: MWNT WnA POCKET 

LINITED TELEPHONE CCHPANY OF FLORIDA 
POINT-TO-POINT S T W Y  
09/10/01 ' i o  0V9/10/31 TOLL 

RESIDENCE BUSINESS TOTAL 
__1~__._ . . .__ .~~~~~~_. . - -111-1- - . . - - - - - . . - - - - - - . - - - - - - - . - -~~ . - - - . - - - - - - - - - -~ .~ . - - . -~~ . .~ . - - -~~. - - - - - . -~~~.~~~.~~~. -~~~.~ . . . .~~~~~. .~  
1. ACCESS L I N E S  
2. CUSTOMERS B I L L E D  
3. NUlBER OF WSTCHERS ORIGINATING 1 OR M E  MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT WSTCUER USAGE 1 OR W E  MESSAGE (L3 /L2)  
8 .  AVERAGE MESSAGES PER ACCESS L I N E  (L4 /L1)  
9. AVERAGE MESSAGES PER CALLING CUSTCUER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESUGE (L6 /L4)  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 5 )  
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR M E  MESSAGES 
15. PERCENT W S T m E R  USAGE 2 OR WRE MESSAGES (L14/LZ)  

T H I S  REPORT INCLUOES TOLL TYPES: TOLL 
REVENUES SHOUW REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03 /15 /90  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 17:19 POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 
RES I DE IlCE TO : WINTER PARK 

EA185AOA/O12 

FGC TOLL 

MESSAGES 

/ 
j? 
3 4 
5 
5 
/ O  

*E** DAY (8-5) NO DISCOUNT*E%* 
EIESSAGES REVENUE MINUTES 

I n "m - 
*%EVENING (5 -11 )  OISCOUNTED%r 

MESSAGES REVENUE MINUTES 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

%%NIGHT + WEEKEND DISCOUNTEDS* 
MESSAGES REVENUE MINUTES 

TOTAL 
CUSTOMERS 

PAGE 
1 

TOTAL 
REV EN UE 



DATE : 0 3 1 1  5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
T I M E :  1 7 : 1 9  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
RESIDENCE TO : WINTER PARK 

EA185AOAf012  

FGC TOLL 

PAGE 
2 

*%** DAY (8 -5)  NO DISCOUNT%*** *%EVENING (5-11) DISCOUNTEDES %%NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

- - -  n 

5 
6 

P TC 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
T I M E :  1 7 : 1 9  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
BUSINESS TO : WINTER PARK 

EA185AOA/012 

FGC TOLL 

PAGE 
3 

SRZE DAY ( 8 - 5 )  NO DISCOUNT*EgE **EVENING ( 5 - 1 1 )  DISCOUNTED+* RENIGHT t WEEKEND DISCOUNTED*% TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ '  

A 
3 4 
2- 
78 
9 
/ O  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA 
T IME:  17:19 POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 10/31/89 
COMB I NED TO : WINTER PARK 

EA185AOA/012 

FGC TOLL 

PAGE 
4 

TOTAL TOTAL * * X I  DAY ( 8 - 5 )  NO DISCOUNTSSR* *#EVENING ( 5 - 1 1 )  DISCOUNTED** %*NIGHT + WEEKEND DISCOUNTED** 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
2 
3 
4 

/ D  
// 

/ R  
/c j  /4 
1 5  
16 

2 0  
02/ 
du 
23 a# 
3- 
16 

30 
3/ 
30? 

3 5  
3 L  

Y/ 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 7 : 1 9  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 10/31/89 
COMBINED TO : WINTER PARK 

EA185AOAI012  

FGC TOLL 

PAGE 
5 

**** DAY ( 8 - 5 )  NO DISCOUNT***% %*EVEWING (5-11) DISCOUNTED** *%NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. - - 

II 



PAGE 1 E x h i b i t  25 

DATE:03/28/m 
T I ME : 14 .% .bo 

W R Y  TO : W T  DORA EXCHAffiE 

UMITED TELEPHOME COMPANY OF FLORIDA 
POIMT-TO-POlllT S T W Y  

FROM: APOPKA 89/10/01 TO 89/10/31 TOLL 

4. ORIGINATIMG MESSAGES 
5. MESSAGE MIWUTES 
6. MESSAGE REVEMUE 
7. PERCENT CUSTOMER USAGE 1 OR W E  MESSAGE ( L 3 / L 2 )  
8. AVERAGE MESSAGES PER ACCESS LIME ( L W L 1 )  
9. AVERAGE MESSAGES PER U L L I M G  CUSTOMER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE ( L S I L 4 )  
11. AVERAGE REVENUE PER MESSACE (L6/L4) 
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVEMUE PER CALLING CUSTOMER (L6/L3) 
14 .  MUWBER OF CUSTOMERS ORIGINATIMG 2 OR W E  MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/LZ)  

T H I S  REPORT I N C L W E S  TOLL TYPES: TOLL 
MESSAGES I M  T H I S  S T W Y  ORIGIMATE FROM AM EQUAL ACCESS OFFICE 



DATE: 0 3 / 2 1 / 9 0  
I I M E :  1 0 : 1 9  

FROM: APOPKA 
RESIDENCE TO : MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGD TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTED** +*NIGHT + WEEKEND DISCOUNTED*+ TOTAL 
MINUTES CUSTOMERS MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES 

3 4 
5 
6 

T H I S  REPORT INCLUDES TqLL TYPES: TOLL 



DATE: 03/21/90 UNITED TELEPHONE COMPANY O F  FLORIDA 
T I N E :  1 0 : 1 9  POINT-TO-POINT STUDY 

FROM: APOPKA 1 0 / 0 1 / 8 9  TO 10/31/89 
RES I DE tICE TO : MOUtlr DORA 

EA185AOA/012 

FGD TOLL 

TOTAL **** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11)  DISCOUNTEDrE ZxNIGHT + WEEKEND DISCOUNTED** 
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

/ 
a 
3 

6 

P 

% 
5 
/o 
// 

TOTD 

PAGE 
2 

T H I S  REPORT INCLUDES TOLL I Y P E S :  TOLL 

I 



DATE: 0 3 / 2 1 / 9 0  
T I M E :  1 0 : 1 9  

BUS I NE S S TO : MOUNT DORA 
FROM: APOPKA 

UNITED TELEPHOHE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

E A 1 8 5 A O A I 0 1 2  

FGD TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11)  DISCOUNTED** BENIGHT + WEEKEND DISCOUNTED** TOTAL 
MINUTES MESSAGES MINUTES CUSTOMERS MESSAGES MESSAFES MINUTES MESSAGES 

- .  / 
a 

PAGE 
3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 



DATE: 0 3 / 2 1 / 9 0  
T I M E :  1 0 : 1 9  

FROM: 
BUS I NESS TO : 

* *V i6  DAY (8-5) 
MESSAGES MESSAGES 

/ 1 

APOPKA 
MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  T O  10/31/89 

EA185AOA/OlZ 

FGD TOLL 

NO DISCOUNT**Z* %*EVENING (5-11)  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL 
MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

T H I S  REPORT INCLUDES TOLL TYPES: I O L L  

PrlGE 
4 



DATE: 03 /21 /90  
T m E :  i o : 1 9  

FROM: APOPKA 
COMBINED TO : MOUNT DORA 

ME S SAG E S 

/ 
2 
3 J 
5 
6 
7 B 
9 

/ o  
// 

**** DAY ( 8 - 5 )  
PIESSAGES 

NO DISCOUNrxxxx  
MINUTES 

35 
36  
37 
3B 
39 - N O  

T H I S  REPORT IIICLUDES TOLL TYPES: TOLL 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  T O  1 0 / 3 1 / 8 9  

*REVENING 
MESSAGES 

(5-11)  DISCOUNTEDxn 
MINUTES 

X*NIGHT + 
MESSAGES 

WEEKEND 

EA185AOA/012 

FGD TOLL 

DISCOUNTED*E 
MINUTES 

TOTAL 
CUSTOMERS 

PAGE 
5 



DATE: 0 3 / 2 1 / 9 0  
T I M E :  1 0 ~ 1 9  

FROM: APOPKA 
COMBINED TO : MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01 /89  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGD TOLL 

%*** DAY ( 8 - 5 )  NO DISCOUNT**%* **EVENING ( 5 - 1 1 )  DISCOUNTED%* *%NIGHT + WEEKEND DISCOUNTED*X TOTAL 
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

/ 
A 
3 sr f 
6 

8 
3 
/R 
13 
/4  
/ 6  

19 
20 
x/ 
xz 
033 
24 
25 
26 
27 
i?P 
29 
3 
3/ 
32 
33 

36 

39 

% 

% 
% 

T H I S  REPORT INCLUDES TOLL TYPES: l O L L  

PAGE 
6 



EA185AOA/012 DATE: 0 3 / 2 1 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
T I N E :  1 0 : 1 9  POINT-TO-POINT STUDY 

COIl  B I NED TO : MOUNl DORA FROM: APOPKA 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  FGD TOLL 

TOTAL **N* DAY (8 -5 )  NO DISCOUNTS*x* **EVENING (5-11) DISCOUNTED*% **NIGHT + WEEKEND DISCOUNTED** 
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

b 
3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
7 



PAGE 1 Exhibit 2 6  

DATE:03/28/W 
T IME : 14.34.40 

SUI lARY TO : -1 DORA EXCHAMGE 

UMITED TELEPHOME COMPAMY OF FLORIDA 
POINT-TO-POINT S T W Y  

FROI: REEDY CREEK 89/10/01’ t o  (19/10/31 TOLL 

RESIDENCE BUS I NESS TOTAL ............................................................................................................................. 
1. ACCESS LIMES 
2. CUSTOMERS B I L L E D  
3. NWEER OF CUSTOMERS ORIGIMATING 1 OR WORE MESSAGES 
4. OQIGINATIMG MESSAGES 
5 .  MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR M E  MESSAGE ( L 3 / L 2 )  
8. AVERAGE MESSAGES PER ACCESS LIME ( L L / L l )  
9. AVERAGE MESSAGES PER CALLING WSTGUER <LC/L3) 
10. AVERAGE MIMUTES PER MESSAGE (L5 /L4)  
11. AVERAGE REVEMUE PER MESSAGE ( L W L 4 )  
12. AVERAGE MESSAGE REVEMUE PER ACCESS L I N E  ( L 6 / L l )  
13. AVERAGE MESSAGE REVEMUE PER CALLING CUSTOMER (L6 /L3)  
14. NWEER OF CUSTOMERS ORIGINATING 2 OR ClORE MESSAGES 
15. PERCEMT WSTOMER USAGE 2 OR llORE MESSAGES (L14/L2) 

T H I S  R E m T  JNCLUOES TOLL TYPES: TOLL 
REVEMUES S H W N  REFLECT MESSAGES RATED AT FULL TOLL RATES. 

78 



DATE: 03 /16 /90  UNITED TELEPHONE COMPANY OF FLORIDA EA185AOA/012 
T I N E :  0 9 : 3 5  POINT-TO-POINT STUDY 

RESIDENCE TO : MOUNT DORA 
FROM: REEDY CREEK 10/01 /89  TO 1 0 / 3 1 / 8 9  FGC TOLL 

PAGE 
1 

sf * *  DAY ( 8 - 5 )  NO DISCOUMT**nx **EVENING (5-11)  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
R EVE HUE MESSAGES MESSAGES . REVENUE MIHUTES EIESSAGES REVENUE MINUTES MESSAGES REVENUE MIt4UTES CUSTOMERS 

3 4 
5 
6 
7 
P 
9 

T H I S  REFORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 



DATE: 0 3 / 1 6 / 9 0  
TII . IE:  0 9 : 3 5  

FROM: REEDY CREEK 
BUS1 NESS TO : MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGC TOLL 

PAGE 
2 

**** DAY ( 8 - 5 )  NO DISCOUNT*%*% f*EVENING (5-11) DISCOUNTED*% %%NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
M S S A G E S  MESSAGES REVEIIUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REV E NUE 

/ 
-? 
3. 

7 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFlECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 03 /16 /90  U N I  TED TELEPHONE COMPANY OF FLORIDA 
T I M E :  0 9 : 3 5  POINT-TO-POINT STUDY 

FROM: REEDY CREEK 10/01/89 10 10/31/89 
CDflB I NED TO : MOUNT DORA 

EA185AOA/OlZ PAGE 
3 

FGC TOLL 

**%I DAY ( 8 - 5 )  NO DISCOUNT***% *%EVENING (5-11)  DISCOUNTED*% *%NIGHT + WEEKEND DISCOUNTED%* TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

/ 
2 

P 
9 

'3- TO1 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWH REFLECT MESSAGES RATED AT FULL TOLL RATES. 

!I 



PAGE 1 F x h i b i t  27 

DATE:03/28/W 
TlME:lL.36.&O POINT-TO-POINT STUDY 

UNITED TELEPHONE COMPANY OF FLORIDA 

FRO(: WINDERMERE 8V/10/01  TO 89/10/31 
W R Y  f O  : W T  DORA EXCHANGE 

RESIDENCE BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS L I N E S  
2. CUSTOMERS B I L L E D  
3. LIWBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTWER USAGE 1 OR W E  MESSAGE (L3 /L2)  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L V L 1 )  ,- 

9. AVERAGE MESSAGES PER CALLING CUSTOlER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE (L5 /L4)  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  (L6 /L1)  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NWBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES ( L l C / L Z )  

TOLL 

T H I S  REPORT I N C L W E S  TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 6 / 9 0  
T IME:  0 9 : 5 2  

F R OH : W I l4nE RME R E 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGC TOLL 

PAGE 
1 

RES I DENCE TO : MOUNT DORA 

*E** DAY ( 8 - 5 )  NO DISCOUNT**%* **EVENING (5-11)  DISCOUNTED*% *+NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REV E NUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
1 
3 4 
E 

/ .  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWH REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03 /16 /90  
T I t l E :  0 9 : 5 2  

FROM: WIHDERMERE 
BUS I1IESS T O  : MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01 /89  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGC TOLL 

PAGE 
2 

*X%*  DAY ( 8 - 5 )  NO DISCOUNT**%% +%EVENING (5 -11 )  DISCOUNTED%% %+NIGHT t WEEKEND DISCOUNTED*+ TOTAL TOTAL 
MESSAGES MESSAGES REVEHUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REV EMU E 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 



DATE: 0 3 / 1 6 / 9 0  
TIME: 0 9 : 5 2  

FROM : W I NDE RME RE 
C 011 B I I4E D TO : MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGC TOLL 

PAGE 
3 

**%* DAY ( 8 - 5 )  N O  DISCOUNT**** *%EVENING ( 5 - 1 1 )  DISCOUNTED** **NIGH'T + WEEKEND DISCOUNTED** TOTAL T OT AL 
MESSAGES MESSQGES REVEllUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

/ 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



PAGE 1 

DATE:03/28/W 
TlME:14.34.40 

W R Y  TO : HMJNT DORA EXCHANGE 

UNITED TELEPHOWE COMPANY OF FLORIDA 
P O I N T - T O - W I N 1  STUDY 

FROM: WINTER GARDEN 89/10/01 TO 69/10/31 

Exhibit 28 

TOLL 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 

ACCESS L INES 
CUSTOMERS B I L L E D  
NUMBER OF CUSTOMERS ORIGINATING 1 OR WORE 
ORIGINATIMC MESSAGES 
MESSAGE MINUTES 
MESSAGE REVENUE 
PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3 /12)  
AVERAGE MESSAGES PER ACCESS L I N E  ( L U L l )  
AVERAGE MESSAGES PER CALLING CUSTOMER (L4 /L3)  
AVERAGE MIMUTES PER MESSAGE (L5 /L4)  

MESSAGES 

11. AVERAGE REVENUE PER MESSACE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVEMUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6 /L3)  
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR M E  MESSAGES 
IS.  PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES ( L 1 4 / L 2 )  

THIS REPORT INCLUDES TOLL TYPES: TOLL 
MESSAGES 111 T H I S  STUDY ORIGIMATE FROM AN EQUAL ACCESS OFFICE 

, I  



! I  

/ 

DATE: 0 3 / 2 1 / 9 0  Ut i I rED TELEPIIOtIE COEIPANY OF FLORIDA 
T I f I E :  1 2 : 5 1  PO I t l  T - T 0 -PO I t4T 5 TUDY 

FROM : WINTER GARDEtl 10 /31 /89  TO 10/31/89 
RESIDEIICE T O  : MOUIIT' DORA 

EAl85AOA/OlZ 

FGD TOLL 

* X x *  DAY (8-5) NO D I S C O U t l T ~ ~ * ~  *nEVEtlIIlG (5 -11  1 DISCOUNTED** *ntlIGHT + WEEKEND DISCOUNTED5x TOTAL 
11 E S 5 AGE S HE S S AG E S PIIt:UIES llESSAGES PIItIUTES I E S S A G E S  bl I t ]UT E S CU S 1 OHER 5 

2 
3 d 
5 
6 
7 

25 

TIiIS R E P O R i  INCLUDES TOLL TYPES: TOLL 

- -  

PAGE 
1 



DATE: 0 3 / 2 1 / 9 0  UNITED TELEPHONE COMPAtlY OF FLORIDA 
T I I I E :  1 2 : 5 1  F O l t l l - T O - P O l N T  STUDY 

FROM: WII lT€R GARDEtI 1 0 / 0 1 / 8 9  TO 10/31/119 
B U 5 I I:E 5 S TO : MOUlll UURA 

EA185AOR/UlZ 

FGD TOLL 

X * K %  DAY ( 8 - 5 )  110 DISCOUtlT*xgr  s*EVENII IG ( 5 - 1 1  1 DISCOUNTED%* *xftIGHT + WEEKEIJD DISCOUI:TEDF* TO I P.L 
IiESSAGES IIESSAGES 14INU I ES MESSAGES I I IHUTES MESSAGES MI ItUT ES CUST 0E;ER S 

/ 
2 
3 .  

26 

1 l l l S  REI'OKT INCLUDES TOLL TYPES: -70LL 

PAGE 
2 



D L T E :  0 3 / 2 1 / 9 0  Uti I TED TELEPHOflE CObff’AtIY OF FLORIDA 
T I I - \E :  12:51 P O I N f - T O - P O I t l T  STUDY 

F ROH : W I t l T  ER GAR DEll 10/01/89 TU 1 0 / 3 1 / 8 9  
c o t i a I r i E o  TO : flOUIlT DOPA 

E A 1 8 5 A O W O l 2  

FGD TCLL 

* I f *  DAY ( 8 - 5 )  N O  DISCOUtITar*X SFEVEIIXIIG (5-11) DISCOUftTEDxZ %%NIGHT t WEEKEHD D I S C O b l l T E D * ~  TOTAL 
ML3UTES CUST Of IERS I lESSACES tlESSAGES itI:lUTE5 t:ESSACES 141 tlUTES t4ESSAGES 

/ n - 

6 

30 1 

3/ 

TllIS EEP(IRI  IrICLUDES TOLL TYPES: TOLL 

PAGE 
3 



PAGE 1 Exhibit 29  

DATE : 03 /ZYQo 
TIME: 14.36.40 POINT-TO-POINT S T m Y  

SU+URY TO : MOUNT DORA EXCHANGE 

UNITED TELEPHWE CWPANY OF FLORIDA 

FROM: YINTER PARK 89/10/01 TO 89/10/31 TOLL 

RESIDENCE BUS I NESS TOTAL _-.______...-__...__.--.-------------------------.---.------------------.---------------------------------.---------...---... 
1. ACCESS L I N E S  
2. CUSTOMERS B I L L E D  
3. NWBER OF CUSTWERS UUIGINAl~NG 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTCUER USAGE 1 OR MORE MESSAGE (L3 /LZ)  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 / L l )  
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE (L5 /L4)  
11. AVERAGE REVENUE PER MESSAGE ( L b / L 4  1 
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTCUER ( L 6 / L 3 )  
14. N U B E R  OF CUSTWERS ORIGINATING 2 OR W E  MESSAGES 
15. PERCENT CUSTCUER USAGE 2 OR m E  MESSAGES (L14/L2) _ -  
THIS REPORT INCLUDES TOLL TYPES: TOLL 

MESSAGES IN T H I S  STUOY ORIGINATE FROM AN E W A L  ACCESS OFFICE 



/ 
2 

DATE: 0 3 / 2 1 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
T I M E :  13 :4 '1  POINT-TO-POINT STUDY 

FROM: WINTER PARK 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
RESIDEIKE TO : MOUNT DORA 

EA185AOA/012 

FGD TOLL 

E*** DAY ( 8 -  
MESSAGES MESSfiGES 

- 

, -  
/I /B  
/9 
2 8  m /  

. 5 )  NO DISCOUNT**** **EVENING <5-11) DISCOUNTED** %*NIGHT t WEEKEND DISCOUNTED%* TOTAL 
MINUTES MESSAGES MINUTES MESSAGES 4INUTES CUSTOMERS 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
1 



DATE: 0 3 / 2 1 / 9 0  
TIME: 1 3 : 4 4  

FROM: WINTER PARK 
RES I DENCE T O  : MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
P 0 I NT - T 0 - P 0 I N T S T U DY 
10/01/89 T O  10/31/89 

EA185AOA/012 

FGD TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT***x * rEVENING (5-11)  DISCOUNTED** %+NIGHT + WEEKEND DISCOUNTED*S MINUTES CUSTOMERS TOTAL 
MESSAGES MESSAGES MINUTES PlESSAGES MINUTES MESSAGES 

3 

7 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
2 



DATE: 0 3 / 2 1 / 9 0  
T IME:  1 3 : 4 4  

BUS1 NESS 

***% DAY 
MESSAGES MESSAGES 

FROM: 
TO : 

(8-5)  

WINTER PARK 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGD TOLL _. 

MOUNT DORA 

NO DISCOUNT**** *%EVENING (5-11) DISCOUNTED%+ *%NIGHT t WEEKEND DISCOUNTEDE* TOTAL 
MINUTES CUSTOMERS MINUTES MESSAGES MINUTES MESSAGES 

' I  L 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
3 



DATE: 
T IME:  

BUSINE 

0 3 / 2 1 / 9 0  UNITED TELEPHONE COMPANY O F  FLORIDA 
1 3 : 4 4  POINT-TO-POINT STUDY 

FROM: WINTER PARK 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
:ss TO : MOUNT DORA 

. EA185AOA/012 

FGD TOLL 

%E** DAY (8-e'  Mn nrCrnlJNT**EE %*EVENING (5-11)  DISCOUNTED*% XXNIGHT + WEEKEND DISCOUNTED** TOTAL 
MINUTES CUSTOMERS MESSAGES MESSAGES l I N U T E S  MESSAGES MINUTES MESSAGES 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
4 



D A l E :  03 /21 /90  
T I M E :  13:44 

COMBINED TO : MOUNT DORA 
FROM: WINTER PARK 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

EA185AOA/012 

FGD TOLL 

TOTAL **** DAY ( 8 - 5 )  NO DISCOUNT*%** **EVENING (5-11)  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED#* 
MESSAGES MESSAFfS MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

36 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
5 



DATE: 03 /21 /90  UNITED TELEPHONE COMPANY O F  FLORIDA 
T I M E :  1 3 : 4 4  POINT-TO-POINT STUDY 

FROM: WINTER PARK 10/01/89 TO 10/31/89 
COMBINED TO : MOUNT DORA 

EA185AOA/012 

FGD TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT**%* **EVENING (5-11) DISCOUNTED** **NIGHT + WEEKEND DISCOUNTEDZ* TOTAL 
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
6 



PAGE 1 

DATE : 03/28/90 
T IME : 14 .% -40 

S W A R Y  TO : WOUNT DORA POCKET 
FROM: APOPKA 

E x h i b i t  30 

UNITED TELEPHOUE CmPANY OF FLORIDA 
P O I N T - T O - W I N 1  STUDY 
89/10/01 TO 89/10/31 TOLL 

RESIDENCE BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS LIMES 
2. CUSTOMERS BILLED 
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR WORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR WORE MESSAGE (L3/L2) 
8. AVERAGE MESSAGES PER ACCESS L I N E  (LC/L1) 
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE (LS/L4)  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  (L6/L1) 
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTQllER ( L 6 / L 3 )  
14. NUMBER OF CUSTQllERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/LZ)  .- 

THIS REPORT INCLUDES TOLL TYPES: TOLL 
MESSAGES I N  THIS STUDY ORIGINATE FROM AN E W A L  ACCESS OFFICE 



DATE: 0 3 / 2 1 / 9 0  
T I M E :  14:43 

FROM: 
RESIDENCE T O  : 

*+** DAY ( 8 - 5 )  
MESSAGES MESSAGES 

APOPKA 
MOUNT DORA POCKET 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

NO DISCOUNT%xxE %+EVENING (5-11)  DISCOUNTED*% E*NIGHT + 
MINUTES MESSAGES MINUTES MESSAGES 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

EA185AOA/012 

FGD TOLL 

WEEKEND DISCOUNTED*E TOTAL 
MINUTES CUSTOMERS 

PAGE 
1 



DATE: 0 3 / 2 1 / 9 0  UNITED TELEFHONE COMPANY OF FLORIDA EA185AOA/012 
TIPIE: 1G:43 POINT-TO-POINT STUDY 

R E  S I DE NCE TO : MOUNT DORA POCKET 
FROM: APOPKA 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  FGD TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTED** *%NIGHT + WEEKEND DISCOUNTED** TOTAL 
MESSAGES MESSAGES MItlUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

' T' 

T H I S  REPORT INCLUDES TOLL TVPES: TOLL 

PAGE 
2 



DATE: 0 3 / 2 1 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA EA185AOA/012 
T I M E :  1 6 : 4 3  POINT-TO-POINT STUDY 

DU S I NE S S TO : MOUNT DORA POCKET 
FROM: APOPKA 10/01/89 TO 1 0 / 3 1 / 8 9  FGD TOLL 

***X DAY ( 8 - 5 )  NO DISCOUNT*RX% **EVENING (5-11)  DISCOUNTED%* %*NIGHT + WEEKEND DISCOUNTED** TOTAL 
MINUTES CUSTOHERS MESSAGES MESSAGES MINUTES MESSAGES MItlUTES MESSAGES 

. I  

/ n 0a - 
x 

? 

32 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
3 

I 



DATE: 03 /21 /90  UNITED TELEPHONE COMPANY OF FLORIDA EA185AOA/012 
T I M E :  1 4 : 4 3  POINT-TO-POINT STUDY 

FROM: APOPKA 10/01/89 TO 10/31/89 
COMBINED TO : MOUNT DORA POCKET 

FGD TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11)  DISCOUNTED** R*NIGHT + WEEKEND DISCOUNTED** TOTAL 
MINUTES CUSTOMERS MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES 

/ '  

b 
P 

THIS REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
4 



DATE: 03 /21 /90  
T I M E :  14:43 

FROM: 
COMB1 NED TO : 

**** DAY ( 8 - 5 )  
MESSAGES ElESSAGES 

UNITED TELEPHONE COMPANY O F  FLORIDA 
POINT-TO-POINT STUDY 

APOPKA 10/01/89 TO 10/31/89 
MOUNT DORA POCKET 

NO DISCOUNT**** **EVENING (5-11)  DISCOUNTED** %%NIGHT + 
M I NUT E S MESSAGES MINUTES MESSAGES 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

EA185AOA/012 

FGD TOLL 

WEEKEND DISCOUNTED*% TOTAL 
MINUTES CUSTOMERS 

PAGE 
5 

\ 
-r, 

I 
0 



PAGE 1 E x h i b i t  3 1 

DATE:03/28/W 
TlME:14.%.4O 

SUI lARY To : W N T  DORA POCKET 
FROM: REEDY CREEK 

UNITED TELEPHONE CCUPANY OF FLORIDA 
POINT-TO-POINT STWY 
89/10/01 to 09/10/31 TOLL 

RESIDENCE BUSINESS TOTAL ............................................................................................................................. 
1 .  ACCESS L INES 
2. CUSTOMERS B I L L E D  
3. NWBER OF CUSTOMERS ORIGINATING 1 OR WORE MESSAGES 
4. ORIGINATlNG MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR M E  MESSAGE (L3/L2) 
8. AVERAGE MESSAGES PER ACCESS L I N E  (L4/11) 
9. AVERAGE MESSAGES PER CALLING WSTCUER ( L V L 3 )  
10. AVERAGE MINUTES PER MESSAGE (L5/14) 
1 1 .  AVERAGE REVENUE PER MESSACE (L6/14) 
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  (L6/L1) 
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NWBER OF CUSTOMERS ORIGINATING 2 OR WORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR W R E  MESSAGES (L14/12) . . -.- 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES S H W N  REFLECT MESSAGES RATED AT FULL TOLL RATES. 

. 





DATE: 0 3 / 1 6 / 9 0  
T I N E :  1O:OZ 

FROM: REEDY CREEK 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGC TOLL 

PAGE 
2 

BUSINESS TO : MOUNT DORA POCKET 

DAY ( 8 - 5 )  NO DISCOUNT**** +%EVENING ( 5 - 1 1 1  DISCOUNTED** SZNIG'HT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REV EN U E MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
2 
3 

T H I S  REPORT INCCUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 0 3 / 1 6 / 9 0  
T IME:  1O:OZ 

COMB I HED TO : MOUNT DORA POCKET 
FROM: REEDY CREEK 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGC TOLL 

PAGE 
3 

**E* DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5 -11 )  DISCOUNTED** ZZNIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

5 T  

6 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

I 



PAGE 1 

DATE : 03/28/90 
TIME:lI.34.40 

S W A R Y  TO : MWNT DORA POCKET 

UNITED TELEPHONE CWPANY OF FLORIDA 
POINT-TO-POINT STUDY ' 

FROM: UINDERHERE 09/10/01 TO 89/10/31 

E x h i b i t  32 

TOLL 

RESIDENCE BUSINESS TOTAL 
............................................................................................................................. 
1. ACCESS L INES 
2. CUSTWERS B I L L E D  
3. NUMBER OF CUSTOMERS O R l G l Y A T I N G  1 OQ W E  MESSAGES 
I. ORIGINATING MESSAGES 
5. MESSAGE MlNUTES 
6. MESSAGE REVENUE 
7. PERCEYT CUSTCUER USAGE 1 011 W E  MESSAGE (L3 /L2)  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L I / L l )  
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L V L 3 )  
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L I )  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 5 )  
10. NUMBER OF CUSTOMERS ORIGINATING 2 OR ClORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR W E  MESSAGES ( L l I / L Z )  

THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 

4 



DATE: 0 3 / 1 6 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 0 : 1 2  POINT-TO-POINT STUDY 

FROM: WINDERMERE 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
RESIDENCE TO : MOUNT DORA POCKET 

EA18SAOA/OlZ 

FGC TOLL 

PAGE 
1 

DAY (8-5) NO DISCOUNT**%+ *%EVENING (5-11)  DISCOUNTED%% *%NIGHT + WEEKEND DISCOUNTED%* TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

3 

6 
5 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWtl REFLECT MESSAGES RATED AT FULL TOLL RATES. 
I - 

. 



DATE: 0 3 / 1 6 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME:  10 :12  POINT-TO-POINT STUDY 

FROM : W I NDE RMER E 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
BUS1 NESS TO : MOUNT DORA POCKET 

EA185AOA/OlZ  PAGE 
2 

FGC TOLL 

*E** DAY (8-5) NO DISCOUNT**** **EVENING (5-11)  DISCOUNTEDMS %*NIGHT + WEEKEND DISCOUNTED*E TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVEHUE 

x 
3 
4 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 



PAGE EA16SAOA/012 DATE: 0 3 / 1 6 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 

COMn I NE D TO : MOUNT DORA POCKET 

T IME:  10:12  POINT-TO-POINT STUDY 3 
FROM: WINDERMERE 10/01/89 TO 10/31/89 FGC TOLL 

***% DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11)  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESl4GES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

I 



PAGE 1 

DATE : 03/26/90 
TIME:lL.SL.4O POINT-TO-POINT STWY 

W R Y  TO : W T  WRA POCKET 

UNITED TELEPHOWE COMPANY OF FLORIDA 

FROM: UINTER GARDEN a9/10/01 TO ~10/10/31 

RESIDENCE BUS1 NESS TOTAL ............................................................................................................................. 
1. ACCESS L I N E S  
2. CUSTOWERS B I L L E D  
3. NwEER OF CUSTOMERS ORIGINATING 1 OR MIRE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTCMER USAGE 1 OR MORE MESSAGE (L3/L2) 
6. AVERAGE MESSAGES PER ACCESS L I N E  t L4/L  1 ) 
9. AVERAGE MESSAGES PER CALLING CUSTOlER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE (LS/L4) 
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L6/L  1 
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NWEER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR WORE MESSAGES (L14/12) 

Exhibit 33 

TOLL 

T H I S  REPORT INCLLDES TOLL TYPES: TOLL 
MESSAGES I N  T H I S  STWY ORIGINATE FROM AN E W A L  ACCESS OFFICE 



DATE: 0 3 / 2 1 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
T I I I E :  15:OG POINT-TO-POINT STUDY 

FROM: WINTER GARDEN 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
RESIDENCE 10 : MOUNT DORA POCKET 

EA185AOA/012 

FGD TOLL 

TOTAL x X * *  DAY ( 8 - 5 )  NO DISCOUNT*%** %*EVENING (5-11)  DISCOUNTED*% %*NIGHT + WEEKEND DISCOUNTEDx* 
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

1HIS REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
1 



DATE: 0 3 / 2 1 / 9 0  UNITED TELEPHONE COMPANY O F  FLORIDA 
T I M E :  1 5 : 0 4  POINT-TO-POINT STUDY 

FROH: WINTER GARDEN 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
BUS1 NESS TO : MOUNT DORA POCKET 

EA185AOA/012 

FGD TOLL 

***E DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11.) DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL 
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

9 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
I 

PAGE 
2 

\ 
\ 



DATE: 0 3 / 2 1 / 9 0  U N I T E D  TELEPHONE COMPANY OF FLORIDA 
T I I I E :  1 5 : O G  P O I  N 1 -TO-POINT STUDY 

FROM: WINTER GARDEN 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
COMBINED 10 : MOUNT DORA POCKET 

EA185AOA/012 

FGD TOLL 

TOTAL *%** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING ( 5 - 1 1 )  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** 
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS 

. 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
3 



PAGE 1 

DATE:03/28/W 
1 I ME : 1 4.54.40 

m R Y  TO : U T  DORA POCKET 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT S T W Y  

FROM: WINTER PARK a9/io/oi TO w i 0 / 3 1  

RESIDENCE 

Exhibit 34 

TOLL 

BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS L I N E S  
2. CUSTOMERS B I L L E D  
3. NUlBER OF CUSTOMERS ORIGINATING 1 OR M E  MESSAGES 
4. ORIGINATING MESSAGES 
5 .  MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE ( L W L 2 )  
8. AVERAGE WESSAGES PER ACCESS L I N E  ( L 4 / L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE (LS/Lb) 
11. AVERAGE REVENUE PER MESSAGE ( L6/L4 
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NUlBER OF CUSTOMERS ORIGINATING 2 OR M E  MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR WORE MESSAGES (L14/LZ)  

THIS REPORT INCLlDES TOLL TYPES: TOLL 
MESSAGES I N  THIS S T W Y  ORIGINATE FROM AN E W A L  ACCESS OFFICE 

._ 



DATE: 03 /21 /90  UNITED TELEPHONE COMPANY OF FLORIDA 
T I M E :  15 :ZL  POINT-TO-POINT STUDY 

FROM: WINTER PARK 10/01/89 TO 1 0 / 3 1 / 8 9  
RESIDENCE TO : MOUNT DORA POCKET 

EA185AOA/012 

FGD TOLL 

*E%* DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5 -11 )  DISCOUNTED%+ %*NIGHT + WEEKEND DISCOUNTED** TOTAL 
MINUTES CUSTOMERS MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES 

/7 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 

PAGE 
1 



DATE: 03 /21 /90  
T I N E :  15:21  

FROM: 
BUSINESS TO : 

*E** DAY ( 8 - 5 )  
MESSAGES MESSAGES 

A 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 

WINTER PARK 10/01 /89  TO 1 0 / 3 1 / 8 9  
MOUNT DORA POCKET 

EA185AOA/012 

FGD TOLL 

NO DISCOUNT**** **EVENING (5-11)  DISCOUNTED%* *%NIGHT i WEEKEND DISCOUNTED** TOTAL 
MINUTES CUSTOMERS M I  HUTES MESSAGES MINUTES MESSAGES 

TOTA 

23 

T H I S  REPORT INCLUDES TOLL TYPES: T o l l  

PAGE 
2 

U 



DATE: 0 3 / 2 1 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 15:21 POINT-TO-POINT STUDY 

FROM: WINTER PARK 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
COMUINED TO : MOUHT DORA POCKET 

EA185AOA/012 

FGD TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNTXX**  Z*EVENING (5-11) DISCOUNTED** * rN IGHT t WEEKEND DISCOUNTED** TOTAL 
MINUTES CUSTOMERS MESSAGES MESSAGES - -  MINUTES MESSAGES MINUTES MESSAGES 

TOTA 

T H I S  REPORT IHCLUDES TOLL TYPES: TOLL 

PAGE 
3 

i 



PAGE 1 

DATE :03/28/90 
TIME: 14.34.40 POINT-TO-POINT S T W Y  

SU+URY TO : ORLANDO 

UNITED TELEPHONE COMPANY OF FLORIDA 

FROM: NOLINT DORA EXCHANGE a9/io/oi TO 89/10/31 

E x h i b i t  35 

TOLL 

RESIDENCE BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS L INES 
2. N S T W E R S  B I L L E D  
3. NWBER O f  CUSTOMERS ORIGINATING 1 OR MORE MESSAGES 
4. ORlGlNATlNG MESSAGES 
5. MESSAGE MlNUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE ( L W L 2 )  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L U L 1 )  
9. AVERAGE MESSAGES PER CALLING CUSTOMER ( L 4 / L 3  1 
10. AVERAGE MINUTES PER MESSAGE ( L 5 / L 4 )  
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4  1 
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L 1 )  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L 6 / L 3 )  
14. NWBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 MORE MESSAGES (L14/L2)  --- 
T H I S  REPORT INCLLbES TOLL TYPES: TOLL 
REVENUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 

// 9 



DATE: 0 3 / 1 4 / 9 0  
TIME: 1 2 : 4 1  

RESIDENCE TO : ORLANDO 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/012  

FGC TOLL 

PAGE 
1 

**xz DAY ( 8 - 5 )  NO DISCOUNT*Z** WCEVENING ( 5 - 1 1  1 DISCOUNTEDH WENIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES MESSAT-ES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWH REFLECT MESSAGES RATED AT F U L L  TOLL RATES: 

I .. 



/ 
2 
3 
.;r 

DATE: 03 /14 /90  
T IME:  1 2 : 4 1  

RES I DEtlCE TO : ORLANDO 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

EA185AOA/O12 

FGC TOLL 

PAGE 
2 

***E DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTED*% **NIGHT + WEEKEND DISCOUNTED+S TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 



DATE: 03 /14 /90  UNITED TELEPHONE COMPANY OF FLORIDA 
T IME:  1 2 : 4 1  POINT-TO-POINT STUDY 

FROM: MOUNT DORA 10/01/89 TO 10/31/89 
RESIDENCE T O  : ORLANDO 

EA185AOA/012 PAGE 
3 

FGC TOLL 

**** DAY ( 8 - 5 )  NO DISCOUNT+*E* **EVENING (5-11) DISCOUNTED*% **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

I T  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

. I  I 



DATE: 03 /14 /90  UNITED TELEPHONE COMPANY OF FLORIDA 
T IME:  1 2 : 4 1  POINT-TO-POINT STUDY 

FROM: MOUNT DORA 10/01/89 TO 10/31/89 
BUSINESS TO : ORLANDO 

FGC TOLL 

PAGE 
4 

**** DAY ( 8 - 5 )  NO DISCOUNT*+** **EVENING (5 -11)  DISCOUNTED*% *%NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVEEIUE 

/ I 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 03/1G/90 
TIME:  1 2 : 4 1  

BUS I NE S S TO : ORLANDO 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

EA185AOA/012 PAGE 
5 

FGC TOLL 

x x x x  DAY ( 8 - 5 )  r1o DISCOUNTM*R **EVENING (5-11) DISCOUNTED** *KNIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MEsCAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

5 
5- 
6 
B 
? 

/ O  

37 T 

38 
- 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 

x 



DATE: 03 /14 /90  
T I I l E :  1 2 : 4 1  

Cot1 B I NED TO : ORLANDO 
FROM: MOUNT DORA 

MESSAGES 
/ 

**** DAY ( 8 - 5 )  NO DISCOUNT**** 
MESSAGES REVENUE MINUTES 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
10/01/89 T O  io/3i/a9 

**EVENING (5-11)  DISCOUNTED** 
MESSAGES REVENUE MINUTES 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

EA185AOA/012 

FGC TOLL 

**NIGHT + WEEKEND DISCOUNTED*E 
MESSAGES REVENUE MINUTES 

TOTAL 
CUSTOMERS 

PAGE 
6 

TOTAL 
REV E NUE 



DATE: 0 3 / 1 4 / 9 0  
TIME: 1 2 : 4 1  

COMBINED TO : ORLANDO 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

E A l 8 5 A O A / 0 1 2  

FGC TOLL 

PAGE 
7 

DAY ( 8 - 5 )  NO DISCOUNTS*%* %%EVENING (5-11) DISCOUNTED%% SRNIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

23 I !  

5 
5 

3 

9 
/ D  
// 
/ A  
/3 
/4  
15 
16 

20 
i?/ a 

2.5- 
26 

27 
3r . 
3/ 

$5 

3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 
TIME: 

COMB1 

0 3 1 1  4 / 9 0  
1 2 : 6 1  

FROM: MOUNT DORA 
NED TO : ORLANDO 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

E A l e S A O A / O l Z  

FGC TOLL 

PAGE 
8 

**** DAY ( 8 - 5 )  NO DISCOUNT*E** **EVENING (5-11) DISCOUNTED** *%NIGHT t WEEKEND DISCOUNTED*X TOTAL TOTAL 
REV EN UE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

TO 

/ 9  

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATE0 AT FULL TOLL RATES. 
I - 

!I 



PAGE 1 

DATE:03/28 /w 
TIHE:14.%.40 POINT-TO-POINT STUDY 

UNITED TELEPHONE CWPANY OF FLORIDA 

FROM: W N T  DORA EXCHANGE 89/10/01 TO 69/10/31 
W R Y  TO : EAST ORANGE 

E x h i b i t  36 

TOLL 

RESIDENCE BUSINESS TOTAL ............................................................................................................................. 
1. ACCESS L I N E S  
2. CUSTOMERS B I L L E D  
3. NWBER OF CUSTOMERS OUIGJNATJNG 1 OR M E  HESSAGES 
4. ORIGINATING HESSAGES 
5. HESSAGE HINUTES 
6. HESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR M E  HESSAGE (L3 /L2)  
8. AVERAGE MESMGES PER ACCESS LJNE ( L L / L l )  
9. AVERAGE MESSAGES PER CALLING CUSTOlER ( L 4 / L 3 )  
10. AVERAGE HINUTES PER MESSAGE (LS/LL) 
11. AVERAGE REVENUE PER HESSAGE (L6 /L4)  
12. AVERAGE HESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L l )  
13. AVERAGE HESSAGE REVENUE PER CALLING N S T W E R  (L6 /L5)  
14. NUHBER OF WSTOlERS OUJCJNATING 2 OR HORE HESSAGES 
15. PERCENT CUSTOlER USAGE 2 OR M E  MESSAGES (114/L2) -- 
THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVEWES SHWN REFLECT HESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/13/90 
TIME: 10:50 

RES I DE 1IC E TO : E.ORANGE 
FROM: MOUNT DORA 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDV 
10/01/89 TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
1 

**** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTED** ZZNIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

I 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/13/90 
TIME: 1O:SO ~ _ .  

FROM: MOUNT DORA 
BU S I NE SS TO : E.ORANGE 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  

EA185AOA/012 

FGC TOLL 

PAGE 
2 

**** DAY ( 8 - 5 )  NO DISCOUNTSS%S **EVENING (5-11) DISCOUNTED*# %%NIGHT + WEEKEND DISCOUNTED%* TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVEHUE MINUTES CUSTOMERS REVENUE 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. - 

II 

: I  



U A l t :  0 3 / 1 3 / 9 0  
TIME:  10:SO 

FROM: MOUNT DORA 
COMB I NED TO : E.ORANGE 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 
1 0 / 0 1 / 8 9  TO 10/31/89 

EA185AOA/012 

FGC TOLL 

PAGE 
3 

**** DAY (8-51 NO DISCOUNT**%* **EVENING (5-11)  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

/7  TO1 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 



PAGE 1 

DATE :03/28/90 
T I ME: 14 .X .40 POINT-TO-POINT STWY . 

W R Y  TO : LAKE BLIENA VISTA 

UNITED TELEPHONE COMPANY OF FLORIDA 

FROM: MOUNT DORA EXCHANGE 09/10/01 TO 09/10/31 

E x h i b i t  3 7  

RESIDENCE 

TOLL 

BUS 1 MESS TOTAL ............................................................................................................................. 
1. ACCESS L I N E S  
2. CUSTOMERS BILLED 
3. NUMBER OF CUSTOlERS ORIGINATING 1 OR WORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR MIRE MESSAGE (L3/L2) 
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L 4 1 L 1 )  
9. AVERAGE MESSACES PER CALLING CUSTCUER ( L 4 / L 3 )  
10. AVERAGE MINUTES PER MESSAGE (L5/L4) 
11. AVERAGE REVENUE PER MESSAGE ( L 6 / L 4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L6/L 1 1 
13. AVERAGE MESSAGE REMMUE PER CALLING CUSTCUER ( L 6 / L 5 )  
14. NUMBER OF CUSTCUERS ORIGINATING 2 OR MORE MESSAGES 
I S .  PERCENT CUSTOMER USAGE 2 OR m E  MESSAGES ( L l U L 2 )  

THIS REPORT I N C L W E S  TOLL TYPES: TOLL 
REVENUES SHOUN REFLECT MESSAGES RATED AT FULL TOLL RATES. 

. 



DATE: 0 3 / 1 4 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 2 : 2 7  POINT-TO-POINT STUDY 

FROM: MOUNT DORA 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
RES I DE NCE TO : LAKE BUENA V I S T A  

EA185AOA/Ol2  

FGC TOLL 

PAGE 
1 

**** DAY ( 8 - 5 )  NO DISCOUNT***S **EVENING ( 5 - 1 1 )  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVEIIUE 

/ I  

T H I S  REPURT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 0 3 / 1 4 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 12:27 POINT-TO-POINT STUDY 

FROM: MOUNT DORA 1 0 / 0 1 / 8 9  T O  10/31/89 
BUSINESS TO : LAKE BUENA V I S T A  

EA185AOA/OI2 

FGC TOLL 

PAGE 
2 

***I DAY ( 8 - 5 )  NO DISCOUNT***% **EVENING ( 5 - 1 1 )  DISCOUNTED%* %%NIGHT + WEEKEND DISCOUNTEDES TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

!3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. - 
I 



DATE: 0 3 / 1 4 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 12:27 POINT-TO-POINT STUDY 

FROM: MOUNT DORA 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
COMB1 HED TO : LAKE BUENA V I S T A  

EA185AOA/012 PAGE 
3 

FGC TOLL 

E**% DAY ( 8 - 5 )  NO DISCOUNT**** #*EVENING (5-11)  DISCOUNTED%* *%NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESS/?GES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

nnn 

A3 
I 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



PAGE 1 E x h i b i t  38 

DATE:03/28/m 
TIME : 14.34.40 

S U e U R Y  TO : ORLANDO 
FROM: WUMT DORA POCKET 

UNITED TELEPHOllE COMPAMY OF FLORIDA 
POINT-TO-POINT STUOY 
89/10/01 TO 89/10/31 TOLL 

RESIDEMCE BUS1 MESS TOTAL ............................................................................................................................. 
1. ACCESS LIMES 
2. CUSTOMERS BILLED 
3. MWBER OF CUSTOIIERS ORIGINATING 1 OR W R E  MESSAGES 
4. ORIGINATIMG MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCEMT CUSTOMER USAGE 1 OR WOAE MESSAGE (L3 /L2)  
8. AVERAGE MESSAGES PER ACCESS L IME (LC/L1) 
9. AVERAGE MESSAGES PER CALLIMG CUSTOMER (L4 /L3)  
10. AVERAGE MIMUTES PER MESSAGE (LS/LC) 
11. AVERAGE REVEMUE PER MESSAGE (L6 /L4)  
12. AVERAGE MESSAGE REVEMUE PER ACCESS L I N E  (L6/L 1 1 
13. AVERAGE MESSAGE REVEMUE PER CALLIMG CUSTOMER (L6 /L3)  
14. WWBER OF CUSTOMERS ORIGIMATIMG 2 011 lMllE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR m # E  MESSAGES ( L l C / L 2 )  

. 

T H I S  REPORT IMCLWES TOLL TYPES: TOLL 
REVEMUES SHOW REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/15 
TIME: 15:59 

RES I DEtlCE 

/ 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
T O  : ORLANDO 

EA185AOA/OlZ 

FGC TOLL 

PAGE 
1 

*S** DAY ( 8 - 5 )  NO DISCOUNT*S*S **EVENING (5 -111 DISCOUNTED+% %*NIGHT + WEEKEND DISCOUNTEDSS TOTAL TOTAL 
MESSAGES MESTAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

/ 
2 
-2 
4 
7 

9 
/ b  
/ /  

3/  
32 
33 
3# 
35 
36 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 15:59 POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 10/01/89 TO 1 0 / 3 1 / 8 9  
RES I DE NC E TO : ORLANDO 

E A l 8 5 A O A / 0 1 2  

FGC TOLL 

PAGE 
2 

**** DAY (8 -5 )  NO DISCOUNT***Z **EVENING (5-11) DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE H I N U l E S  MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
2 
3 1/ tr 

9 TO 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA 
T IME:  1 5 : 5 9  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 10/31/89 
BUSINESS TO : ORLANDO 

EA185AOA/012 PAGE 
3 

FGC TOLL 

***% DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11) DISCOUNTED%* *%NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

I / 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 15:59 POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
COHDINED TO : ORLANDO 

EA185AOA/012 

FGC TOLL 

PAGE 
4 

*%** DAY (8 -51  NO DISCOUNT**** %*EVENING (5 -11 )  DISCOUNTED*% r%NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

' I  2 

2 
5 
6 

$ 
/ d  
// 
/1. 
/3  /4 
/5 
16 
/ I  /I 
19 
20 u 
2z 
A3 
%# 
23- 
26 

A9 
30 
3 1  
32 

SJg 
36 

39 
#- 
4/ 

5J 

3c5 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 15:59 POINT-TO-POINT STUDY 

FROH: MOUNT DORA POCKET 10/01/89 TO 1 0 / 3 1 / 8 9  
COMB1 NED T O  : ORLANDO 

EA185AOA/012 

FGC TOLL 

PAGE 
5 

**%R DAY ( 8 - 5 )  NO DISCOUNT*%** *%EVENING (5-11) DISCOUNTED** %%NIGHT t WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

/ 
z 
2 5 

T I  

/6 

THIS REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



PAGE 1 

DATE:03/28/W 
TIME:14.54.40 

W R Y  TO : EAST ORANGE 
FROM: W T  WRA POCKET 

E x h i b i t  39 

UNITED TELEPHONE CO(PANY OF FLORIDA 
POINT-TO-POINT STWY 
89/10/01 TO 89/10/31 TOLL 

RESIDENCE BUSINESS TOTAL 

1. ACCESS L INES 
2. CUSTOMERS BILLED 
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR m)((E MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSAGE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTCUER USAGE 1 OR ME MESSAGE ( L 3 / L 2 )  
8. AVERAGE MESSAGES PER ACCESS L I N E  ( L U L  1) 
9. AVERAGE MESSAGES PER CALLING WSTCUER ( L 4 / L 3  1 
10. AVERAGE MINUTES PER MESSAGE (LS/L4) 
11. AVERAGE REVENUE PER MESSAGE ( L W L 4 1  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  ( L 6 / L  1 1 
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER ( L b / L 3 )  
1 4 .  NUMBER OF CUSTWERS ORIGINATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 dR MORE MESSAGES ( L l 4 / L Z )  

T H I S  REPORT I N C L W E S  TOLL TYPES: TOLL 
REVENUES SHWN REFLECT MESSAGES RATED AT FULL TOLL RATES. 



EA185AOA/012 DATE: 03 /15 /90  UNITED TELEPHONE COMPANY OF FLORIDA 
T IME:  15:35 POINT-TO-POINT STUDY 

RES1 DENCE TO : E.ORANGE 
FROM: M O U m  DORA POCKEl 10/01/89 TO 10/31/89 FGC TOLL 

PAGE 
1 

*E** DAY ( 8 - 5 )  NO DISCOUNT**** **EVENING (5-11)  DISCOUNTEDRS **NIGHT + WEEKEND DISCOUNTED** TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REV E t I  UE 

1 

7 1  

P 

THIS REPORT IIICCUDES TOLL TYPES: TOCL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
T IME:  15:35 POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
UUSINESS T O  : €.ORANGE 

EA18, 

FGC TOLL 

*I#* DAY ( 8 - 5 )  NO DLSCOUNT*x** **EVENING (5 -11)  DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED** TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS 

^^  - C I  1 
L 

3 TO 

4 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 0 3 / 1 5 / 9 0  UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 5 : 3 5  

COME INED TO : €.ORANGE 
FROM: MOUNT DORA POCKET 

POINT-TO-POINT STUDY 
10/01/89 TO 10/31/89 

**S* DAY ( 8 - 5 )  NO DISCOUNTS*** *%EVENING (5-11) DISCOUNTED** %*NIGHT + 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES 

TO1 

T H I S  REPORT IIlCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 

I - 

EA185AOA/012 

FGC TOLL 

PAGE 
3 

WEEKEND DISCOUNTED** TOTAL TOTAL 
REVENUE MINUTES CUSTOMERS REVEIIUE 



PAGE 1 Exhibit 40 

DATE:03/28/90 
TIME:14.34.40 

S W U R Y  TO : LAKE BUENA VISTA 
FROM: MWNT DORA POCKET 

UNITED TELEPHONE COMPANY OF FLORIDA 
POINT-TO-POINT STUOY 
89/ 1 0/0 1 TO 891 10/3 1 ' TOLL 

RESIDENCE BUSINESS TOTAL 
. . I ________ .__ . .~~~~~~ .~~- - - - - - - - - . - - - - - - - - - . - - - . . . - . - - - - . . . - . . -~~ . . - . .~ . - - - . . . . - - .~ .~ - -~~~~ . . *~~~~~~~~~~~ .~ .~ . .~~~~~~~~~ .~ . .  

-.- 
1. ACCESS L INES 
2. CUSTCUERS BILLED 
3. NWBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES 
4. ORIGINATING MESSAGES 
5. MESSACE MINUTES 
6. MESSAGE REVENUE 
7. PERCENT CUSTOMER USAGE 1 OR m E  MESSAGE (L3/L2)  
8. AVERAGE MESSAGES PER ACCESS L I N E  (L4 /L1 )  
9. AVERACE MESSACES PER CALLING CUSTOMER (L4 /L3 )  
10. AVERAGE MINUTES PER MESSAGE ( L V L 4 )  
11. AVERAGE REVENUE PER MESSAGE (L6 /L4 )  
12. AVERAGE MESSAGE REVENUE PER ACCESS L I N E  (L61L1)  
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6 /L3 )  
14. NWBER OF CUSTOMERS ORJGJUATING 2 OR MORE MESSAGES 
15. PERCENT CUSTOMER USAGE 2 OR WORE MESSAGES (L14 /L2 )  

T H I S  REPORT INCLUOES TOLL TYPES: TOLL 
REVENUES S H W N  REFLECT MESSAGES RATED AT FULL TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 5 : 4 7  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
RES1 DENCE TO : LAKE BUENA V I S T A  

EA185AOA/012  PAGE 
1 

FGC TOLL 

f*** DAY (8 -5)  NO DISCOUNTKXKS **EVENING (5 -11)  DISCOUNTED** **NIGHT t WEEKEND DISCOUNTEDI* TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

'0 TO 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 5 : 4 7  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 ~- -. ~ - - . - -. - - 
BUSINESS TO : LAKE BUENA V I S T A  

EA185AOA/012 

FGC TOLL 

PAGE 
2 

**** DAY ( 8 - 5 )  NO DISCOUNTE*** **EVENING (5-11) DISCOUNTED** **NIGHT + WEEKEND DISCOUNTED*% TOTAL TOTAL 
MESSAGES MESSE4ES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

/ 
SL 
3 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL  TOLL RATES. 
I 

.) 



DATE: 0 3 / 1 5 / 9 0  UMSTED TELEPHONE COMPANY OF FLORIDA 
TIME: 1 5 : 4 7  POINT-TO-POINT STUDY 

FROM: MOUNT DORA POCKET 1 0 / 0 1 / 8 9  TO 1 0 / 3 1 / 8 9  
COMB I NED T O  : LAKE BUENA V I S T A  

EA185AOA/012 

FGC TOLL 

PAGE 
3 

**** DAY (8 -5)  NO DISCOUNT*S** **EVENING < 5 - 1 1 )  DISCOUNTED** %*NIGHT + WEEKEND DISCOUNTED%* TOTAL TOTAL 
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE 

1 x 
3 
4’- 
3 
6 

I 

T H I S  REPORT INCLUDES TOLL TYPES: TOLL 
REVENUES SHOWN REFLECT MESSAGES RATED AT F U L L  TOLL RATES. 

I 



E x h i b i t  41 

U N I T E D  TELEPHONE COMPANY OF FLORIDA 
DOCKET NO. 9 0 0 0 3 9 - T L ,  ORDER NO, 2 2 5 6 7  

MOUNT DORA EAS STUDY 
OCTOBER 1989 

CLASS OF SERVICE 

R- 1 
R- 2 
R- 4 
R-ROTARY 
6-KEY 
B- 1 
8- 2 
8- 4 
B-ROTARY 
PBX 
SEM I - P U B  
PATS 

------------------- 

TOTAL MOUNT DORA 

.. 

EQUIV 
U N I T S  --------- 

, I  

/ 5% 



CLASS OF SERVICE ------------------- 
/ R- 1 

R-2 
R- 4 

02 
3 

6 

L# R-ROTARY 
9- B- KEY 

B- 1 
B- 2 
8-4 

4: B-ROTARY 
/ d  PBX 
// SEMI-PUB 
/2 PATS 

/3 TOTAL APOPKA 

GROSS 
U N I T S  --------- 

U N I T E D  TELEPHONE COMPANY OF FLORIDA 
DOCKET NO. 900039-TL, ORDER NO, 2 2 5 6 7  

MOUNT DORA EAS STUDY 
OCTOBER 1989 

EQUIV 
U N I T S  

. .- 



/ 
R 

5 
5- 
b 

/O 
/ /  
/ A  
/ 3  

U N I T E D  TELEPHONE COMPANY OF FLORIDA 
DOCKET NO. 9 0 0 0 3 9 - T L ,  ORDER NO, 2 2 5 6 7  

MOUNT DORA EAS STUDY 
OCTOBER 1989 

GROSS 
CLASS OF SERVICE U N I T S  

R- 1 
R- 2 
R-4 
R-ROTARY 
B-KEY 
B- 1 
B- 2 
B- 4 
B-ROTARY 
PBX 
SEMI-PUB 
PATS 
MR TRUNK - A D D I T I O N A L  

------------------- --------- 
e - - c  

/./ TOTAL REEDY CREEK 



U N I T E D  TELEPHONE COMPANY OF FLORIDA 
DOCKET NO. 9 0 0 0 3 9 - T L .  ORDER NO, 22567  

MOUNT DORA EAS STUDY 
OCTOBER 1 9 8 9  

CLASS OF SERVICE 

R- 1 
R-2 
R- 4 
R-ROTARY 
R-PBX 
B-KEY 
B- 1 
B- 2 
8-4 
B-ROTARY 
PBX 
SEMI-PUB 
PATS 

_------------------ 

TOTAL WINDERMERE 

, ,  
GROSS EQUIV 

U N I T S  U N I T S  

/ 5-3 



U N I T E D  TELEPHONE COMPANY OF FLORIDA 
DOCKET NO. 9 0 0 0 3 9 - T L ,  ORDER NO, 22567  

MOUNT DORA EAS STUDY 
OCTOBER 1989 

CLASS OF SERVICE ------------------- 
/ R- 1 

3 R- 4 
4 R-ROTARY 
5- B- KEY 
I; B- 1 

B- 2 
B- 4 
B-ROTARY 

/ o  PBX 
/ /  SEMI-PUB 
/ 2  PATS 

2 R- 2 

,7p 
9 

/3 TOTAL WINTER GARDEI 



/3- 

U N I T E D  TELEPhONE COMPANY OF FLORIDA 
DOCKEr NO. 9 0 0 0 3 9 - T L .  ORDER NO, 2 2 5 6 7  

MOUNT DORA EAS STUDY 
OCTOBER 1989 

, I  

CLASS OF SERVICE 

R- 1 
R- 2 
R- 4 
R-ROTARY 
R-PBX 
B-KEY 
E- 1 
B- 2 
B- 4 
B-ROTARY 
PBX 
SEM I - P U B  
PATS 
MR TRK - 1ST 
MR TRK - A D D I T I O N A L  

------------------- 

TOTAL WINTER PARK 



M O W T  DOFIG 
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MOUNT DORA 

I , , , , , - -  

OR L A EJDO 

Exhibit 4 2  

-.I 

-7 AREA OF MOUNT DORfi 
7 1 IN ORANGE COi l? iTY 
Lu.3 



I 

MOUNT 30RA 

UINTER 
JARDEN 

--I 

4- 
I 

I' 
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I 
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MOUNT DORA 

I 
1 

Ll 
1 

I -- 
I 

1 

ORLANDO 

LEDGEND 



Route 

' Exhibit 4 4  

United Telephone Company of Florida 

m. Dora to Apopka 
Mt. Dora to Reedy Creek 

Mt. Dora to Windermere 

Mt. Dora to Winter 
Garden 

Mt. Dora t o  Winter 
Park 

Mt. Dora to Orlando 

Mt. Dora to East 
Orange 

Mt. Dora to Lake 
Buena Vista 

Toll Rates 
Distance Between Initial Each Add'l 

Rate Centers (Miles) 1 Minute Minute 

12 miles $ . 2 8  $. 16 

32 miles $ . 4 0  $ . 2 8  

22 miles $ . 2 8  $. 16 

17 miles $ . 2 8  $. 1 6  

2 3  miles $.40 $ . 2 8  

24 miles $.40 $.28 

43 miles $ . 4 0  $ . 2 8  

27 miles $.40 $ . 2 8  

Note: The above toll rates are United Telephone Company of Florida 
interexchange, intraLATA Day rates effective July 18, 1988. 

4 1  



From 

/ Routes over 3 m/m/m M t .  Dora 

2- 

UNITED TELEPEONE COMPANY OF FLORIDA 
MlCKJZT NO. 900039-TL ORDER NO. 22567 

FX ANALYSIS - HT. KWRL - ORANGE COWRY 

C q l e t e d  Customers H a k i n g  2 
Fx Fy. Hsgs. or more calls/mo. 

To Lines  P e r  Month Number Percent ccs )i/nitl 

Apopka 
East Orange 
Lake Buena V i !  
Orlando 
Reedy Creek 
Uinderme re 
Winter Garden 
Winter Park 

Apopka M t .  Dcra 
East Orange 
Lake Buena Vista 
Or l m d o  
Reedy Creek 
Windermere 
Winter Garden 
Winter Park 



From 

/ Routes over 3 m/m/m M t .  Dora 
(pocket) 

UNITED TELEPHONE C W M  OF FIDRIDA 
DOCKET NO. 900039-TL ORDER NO. 22567 

Fx ANALYSIS - Kr. DORA (EYKKET) - ORANGE c o m  

Completed Customers Making 2 
Fx Fx kgs. or more calls/mo. 

ccs N/H/H To L i n e s  Per Month Number Percent 

Apopka 
East Orange 
Lake Buena ' 
Orlando 
Reedy Cree- 
Windermere 
Winter Gax 
Winter Par 

Apopka M t .  Dora 
East Orange (pocket) 
Lake Buena Vista  
Or 1 ando 
Reedy Creek 
Windermere . 
Winter Garden 
Winter Park 



E x h i b i t  47 

FROM 

/ HT.DORA 
EXCHANGE 

2 
3 

4 
5 
6 
7 

B 

9 HT.DORA POCKET 

/ D  

// 

7 REEDY CREEK 

5) 
/ YINDERHERE 

20 

a E - Y A Y  RUJTE ANALYSIS PAGE 1 OF 2 -__--._-_..__-.__..--- 
U L L S  ORIGINATING FROM YON-EWAL ACCESS dFFICES 

TOTAL HSGS X OF ORIG.CALLS AVERAGE 
RATED FOR UHICH REVENUE REV/HSG 

TO BY UTF INFORHATIOW IS 
A V A l  LABLE RES BUS TOTAL 
. - - - - - - . 

--I--..)--- I r  - 

APQPKA 3 

E .MANGE 

LK . BUENA 
, VISTA 

ORLANDO 

REEDY CREEK 

YINDERHERE 

YINTER 
GARDEN 

YINTER 
PARK 

APOPKA 

E. ORANGE 

LK . BUENA 
VISTA 

ORLANDO 

REEDY CREEK 

UINDERHERE 

UI NTER 
GARDEN 

YINTER 
PARK 

MT.DORA 
EXCHANGE 

MT .DORA 
POCKET 

MT .DORA 
EXCHANGE 

HT .DORA 
POCKET 



ONE-YAY R W T E  ANALYSIS ___-_..._.-..--_------ 

/ APOPKA 

a 

3 YINTER 'GARDEN 

5/ YINTER PARK 

I 

TOTAL MSGS % O F  ORIG.CALLS AVERAGE 
RATED FOR YHlCH REVENUE REV/HSG 
BY UTF lNFORMAT10)( IS 

AVAl LABLE RES BUS TOTAL --------...-.. -.-_ -.- I---- 
MT.DORA ' 

EXCHANGE 

MT .DORA 
POCKET 

MT .DORA 
EXCHANGE 

HT .DORA 
POCKET 

MT .DORA 
EXCHANGE 

MT .DORA 
POCKET 

PAGE 2 OF 2 



Exhibit 48 

TW-UAY ROUTE ANALYSIS -----.----.--.-------- PAGE 1 OF 1 

4 
f J 

YINTER 
GARDEN 

UINTER 
PARK 

L MT.DORA POCKET APOPKA 

7 REEDY CREEK 

B Yl WOERMERE 

7 YINTER GAR0 

/ O  YINTER PARK 



1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
12  
13 
14 
15 
16 
17 

19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33  
34 
35 
36 
37 
38 
39 
4 0  
41 
42 
43 
44  
45 
46 
4 7  
48  
49 
5 0  

i a  

1-7 
1-6 
1-8 

1-5 
1-8 
1-1 1 
1-15 
1-15 
1-11 
1-11 
1-11 
1-15 
1-15 
1-11 
1-1 1 
1-15 
1-41 
1-41 
1-7 
1-41 
1-34 
1-41 
1-41 
1-27 
1-15 
1-14 
1-10 
1-16 
1-15 
1-14 
1-11 
1-15 
1-15 
1-32 
1-21 
1-37 
1-15 
1-41 
1-37 
1-41 
1-39 
1-41 
1-41 
1-15 
1-15 
1-41 
1-22 
1-30 
1-41 

1 -a 

E X H I B I T  C 

REQUEST FOR CONFIDENTIAL TREATMENT OF T R A F F I C  S T U D I E S  
DOCKET NO. 900039-TL 

Page 4 l  _ _ _ _ - _  - - - - - -  

51 
52 
53 
54 
55 
56 
57 
58 
59 
60 
61 
62 
63 
64 
65 
66 
67 
68 
69 
70 
71 
72 
73 
74 
75 
76 
77 
78 
79 
80 
81  
8 2  
83 
84  
85 
86 
87  
88 
8 9  
90  
91 
92  
93  
94 
95 
96  
97  
98  
99  

100 

1-28 
1-15 
1-9 
1-6 
1-10 
1-15 
1 - G  
1-4 
1-6 
1-15 
1-17 
1 - 9  
1-18 
1-15 
1-41 

1-25 
1-41 
1-12 
1-15 
1-41 
1-27 
1-41 
1-38 
1-41 
1-41 
1-11 
1-15 
1-13 
1-13 
1-16 
1-15 
1-18 
1-9 
1-18 
1-15 
1-26 
1-26 
1-31 
1-15 
1 -41  
1 -7  
1-41 
1-22 
1-01 
1-28 
1-15 
1 -1.1 1 
1 -2  
1-32 

1 -a  

1 of 2 



101 
102 
103 
104 
105 
106 
107 
108 
109 
110 
111 
112 
113 
114 
115 
116 
117 
118 
119 
120 
121 
122 
123 
124 
125 
126 
127 
128 
129 
130 
131 
132 

1-41 
1-8 
1-15 
1-5 
1-5 
1-6 
1-15 
1-8 
1-6 
1-9 
1-15 
1-12 
1-10 
1-13 
1-15 
1-27 
1-23 
1-30 
1-15 
1-41 
1-40 
1-2 
1-41 
1-38 
1-41 
1-41 
1-19 
1-15 
1-18 
1-9 
1-18 
1-15 

133 
134 
135 
136 
137 
138 
139 
140 
141 
142 
143 
144 
145 
146 
147 
148 
149 
150 
151 
152 
153 
154 
155 
156 
157 
158 
159 
160 
161 
162 
163 
164 

1-22 
1-13 
1-23 
1-15 
1-41 
1-10 
1-29 
1-141 
1-16 
1-15 
1-8 
1-4 
1-8 
1-15 
1-11 
1 -5  
1-12 
1-13 
1-13 
1-14 
1-14 
1-13 
1-16 
N / A  
N/A 
N/A 
N/A 
1-2 
1-2 
1-20 
1-6 
1-10 
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EXHIBIT D 

DOCKET NO. 900039-TL 

REQUEST FOR CONFIDENTIAL TREATMENT OF TRAFFIC STUDIES 

The information listed on all pages and line numbers in 

Exhibit C consists of market information including volumes of 

traffic on specific interLATA routes broken out in several 

different categories including volumes of messages by messages, 

minutes, revenues, time of day, and residence and business. In 

addition averages of messages per access and by minutes per 

message, revenue per message, revenue per access line and revenue 

per calling customers are also provided. 

The information included in the studies is completely or 

substantially AT&T traffic information. The public disclosure of 

this information would allow competitors of ATCT an undue 

advantage in pinpointing those routes or segments of routes which 

are most susceptible to competition. The information is even more 

detailed, and is at least as  sensitive and as useful to 

competitors as the capacity information which the Commission held 

was entitled to confidential status in Order No. 21362, issued 

June 9, 1989. 

NO public benefit would offset the harm which would be caused 

by the public disclosure of this information. 




