BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

In re: Resolution by the ORANGE ) Docket No. 900039-TL
COUNTY BOARD OF COUNTY COMMISSIONERS )
for extended area service between the ) w
Mt. Dora Exchange and the Apopka, )
Orlando, Winter Garden, Winter Park, )

)

)

)

East Orange, Reedy Creek, Windermere

and Lake Buena Vista Exchanges. Filed: July 16, 1990

UNITED TELEPHONE COMPANY OF FLORIDA'S
REQUEST FOR SPECIFIED CONFIDENTIAL CLASSIFICATION

United Telephone Company of Florida (United), pursuant to the
provisions of Florida Public Service Commission (FPSC) rule
25-22,006, Florida Administrative Code, requests the Prehearing
Officer to enter his or her order declaring that the information
described below 1is confidential information as that term is
defined in Rule 25-22.006(1)(a), and as such 1is exempt from
Section 119.07, Florida Statutes (1989). In support of this
Request, United states that:

1. On February 16, 1990, the Florida Public Service
Commission issued Order No. 22567 in this Docket, which requested
that United prepare traffic studies on the routes under
consideration in this Docket. The traffic studies were submitted
on April 12, 1990.

All of the routes considered in the traffic studies submitted
are interLATA routes and the traffic on the routes represents
confidential business information of AT&T, which is the primary
carrier of traffic on these routes.

United erroneously submitted the traffic studies without a



request for confidential treatment, and is now requesting such
treatment to protect the confidential traffic information of AT&T.

2. Rule 25-22.006(4), Florida Administrative Code, requires
that confidential information be highlighted, and identified with
the page and line at which the confidential material is found, and
that the utility correlate the page and 1line identified with the
specific justification proffered in support of the classification
of such material.

The pages containing the <confidential material with the
confidential material highlighted are attached to the original
only of this Request as Exhibit "A". Two copies of the pages
containing confidential information with the
confidential information blocked out with an opaque marker or
other masking devise are attached to the original only of this
Request as Exhibit "B". Copies of this Request served on parties
do not have Exhibit "A" attached and have only one copy of Exhibit
"B" attached.

A listing of the pages and lines at which the confidential
materials are found is attached to this Request as Exhibit "C". A
listing correlating the pages and lines with the specific
justification proffered in support of the classification of the
confidential matter is attached to this Request as Exhibit "D".

3. The material for which confidential classification is
sought is intended to be and is treated by United as confidential,
except that United erroneously filed the traffic studies without
requesting confidential treatment.

4, Because the confidential data consists of traffic studies



which delineate volumes of traffic, the information will remain
confidential through the entire course of this proceeding and
thereafter.

5. Upon conclusion of this Docket, United requests that the
information described above be returned to United.

WHEREFORE, United Telephone Company of Florida requests that
the Prehearing Officer enter his or her order declaring the
information described above as falling within the specified
confidential classification.

Respectfully submitted,

ORIV

Alan N. Berg @)

Senior Attorney

United Telephone Company of
Florida

Post Office Box 5000

Altamonte Springs, FL 32716-5000

407,/889-6018




CERTIFICATE OF SERVICE
DOCKET NO. 900039-TL

I HEREBY CERTIFY that a copy of
Florida’s Request for Specified Confidential Classification of the
22567 in

traffic studies provided in response to Order

above docket has been served by U. S. Mail or hand-delivery to the

following parties this 16th day

Southern Bell Telephone
Attn: Frank Meiners
150 South Monrcoe Street
Suite 400

Tallahassee, FL 32301

Vista-United Telecommunications
Post Office Box 10180
Lake Buena Vista, FL 32830

David B. Erwin, Esquire
Mason, Erwin & Horton, P.A.
1311-A Paul Russell Road
Suite 101

Tallahassee, FL 32301

of July, 1990:

Orange County Board of Commissioners

Post Office Box 1393
Orlando, FL 32802

(LR

United Telephone Company of

No.

Alan N. Berg
Senior Attorney

¢/



BB united
HE Teiephone

. System
United Telephone Company of Florida Alan N. Berg
Box 5000 e Altamonte Springs, Florida 32716-5000 ¢ (407) 889-6018 Senior Attorney

July 16, 1990

Mr. Steve Tribble, Director
Division of Records and Reporting
Florida Public Service Commission
101 East Gaines Street
Tallahassee, FL 32399-0850

Re: Docket No. 900039-TL

Dear Mr., Tribble:

Enclosed is the original of a Request for Specified
Confidential Classification with the confidential material
attached, and fourteen copies of the Request with the
confidential material deleted. A copy of the Request for
Specified Confidential Classification with the confidential
information deleted has been served on all parties in this
docket.

Thank you for your assistance in this matter.
Sincerely,
Alan N. Berg

ANB/prc
Enclosure

cc: Parties of Record



EXHIBIT "B"
REQUEST FOR CONFIDENTIAL TREATMENT OF TRAFFIC STUDIES
BY UNITED TELEPHONE COMPANY OF FLORIDA

DOCKET NO. 900039-TL

(Copy with confidential information deleted)



Analysis Statement
United Telephone Company of Florida
Docket No. 900039-TL, Order No. 22567
Resolution by the Orange County Board of County
Commissioners for EAS between the Mt. Dora Exchange and
the Apopka, Orlando, Winter Garden, Winter Park, East Orange,
Reedy Creek, Windermere and Lake Buena Vista Exchanges

Mt. Dora Pocket

The calling volumes identified on Schedule I, Exhibit 3, show a range for
messages per main station per month from .0l to 8.18 for the interLATA routes
studied. The percentage of customers making two or more calls per month ranges
from a low of 0% to a high of 57% for the one-way routes. The Mt. Dora Pocket
to Apopka and Mt. Dora Pocket to Orlando routes meet the minimum calling volume
levels identified in FPSC Rule 25-4.060(2)(a) of three (3) or more M/M/M with
fifty percent (50%) of the subscribers making two or more calls. The Mt. Dora
Pocket to Winter Park route, however, falls 2% short of the required calling

level.

The calling volume identified on Schedule II, Exhibit 4, for the Mt. Dora

Pocket to Orlando interLATA route does meet the community of interest
qualification levels outlined in FPSC Rule 25-4.060(2). Per the rule, "a
sufficient degree of community of interest between exchanges, sufficient to
wvarrant further proceedings, will be considered to exist when the combined
two-way calling rate over each interexchange route under consideration equals or
exceeds two (2) messages per main and equivalent main station per month (M/M/M)
and fifty percent (50%) or more of the subscribers in the exchanges involved

make at least one call per month."

The remainder of the routes studied do not meet the FPSC Rule requirements.

This is an interLATA study and several exchanges are non-equal access exchanges;
therefore, the messages shown are pure toll messages. Message traffic does not

include Feature Group B access or originating Inwats (800) access to
interexchange carriers. There is no revenue shown on the one-way studies where

the originating exchange is equal access (Apopka, Vinter Garden and Winter
Park). This is due to total revenue not being available for all messages shown.

Similarly, on the two-way summaries, where one exchange is equal access, the
revenue has been omitted. Exhibits 47 and 48 provide a separate analysis for

one-way and two-way average revenue per message.

It is United ‘Telephone Company of Florida’s opinion that only the calling
volumes identified in Schedules I and II for the Mt. Dora Pocket to Apopka and
the Mt. Dora Pocket to Orlando route are sufficient to warrant further

consideration under FPSC Rule 25-4.060.



Page 2

Mt. Dora Pocket Information

Residential Access Lines Per Square Mile (Land Area)

Square Res. Res A.L.
Exchange Miles A. L. Per Square Mile

Mt. Dora Pocket 8.0 650 81.3



MT. DORA EXCHANGE

The Mt. Dora Exchange covers 80.4 square miles, eight of
which are in Orange County, with the majority in Lake County.

Included in this exchange are the communities of Mt.
Plymouth, Sorrento, Lake Jem and Tangerine. The City of Mt.
Dora is located on the north side of Lake Dora and is bound
by U. S. 441 on its north and east sides. The exchange
extends 13 miles east through Sorrento and Mt. Plymouth to
the Wekiva River and south approximately 4 miles into Orange
County. The City of Mt. Dora is made up of mostly retirees
and service type jobs are most prevalent. The children go to
Lake County Schools and Tavares is the county seat for all

county business.

Retirees, winter visitors and agriculture are the mainstays
of the economy in this exchange. Small retail stores and
professional services cater to permanent and temporary
residents and the quantity of antique shops has led to the
name of "Antique Center of Central Florida" for Mt. Dora.
Foliage nurseries and vegetable farms, along with the
pre-cooling plants and packing houses necessary to maintain
them, have become the predominant agriculture factor since
the demise of the citrus industry in 1985.

Of concern is the expected growth of State Road 46 from
Interstate 4 to Mt. Dora. Over 5000 vehicles travel this
road daily. This area will be one of the higher growth areas
in Lake County in the near future. The effect the northwest
beltway will have on this area will be tremendous.

Population is expected to move from Orlando to Lake County to
get away from the rush and congested areas. People in the
Wekiva area of the Mt. Dora Exchange are expected to do most
of their shopping in Sanford or Winter Park.

U. S. 441, a major corridor highway that runs from Orlando
north through the Mt. Dora Exchange, is traveled by many
motorists each day getting to and from work. Also, many
tourists travel this road daily. According to the State Road
Department Stratgetic Transportation Plan, additional lanes
will be added from Orlando north through Apopka in the year

2000.

The community of interest for the Lake County portion of the
Mt. Dora Exchange is Lake County. The community of interest
for that portion of Orange County in the Mt. Dora Exchange is
Apopka. Any county business would have to be conducted
there, including school attendance.



Analysis Statement
United Telephone Company of Florida
Docket No. 900039-TL, Order No. 22567
Resolution by the Orange County Board of County
Commissioners for EAS between the Mt. Dora Exchange and
the Apopka, Orlando, Winter Garden, Winter Park, East Orange,
Reedy Creek, Vindermere and Lake Buena Vista Exchanges

Mt. Dora Exchange

The calling volumes identified on Schedule I, Exhibit 1, show a range for
messages per main station per month from .04 to 4.24 for the routes studied.

The percentage of customers making two or more calls per month ranges from a low
of 1% to a high of 39% for the one-way interLATA routes. None of the routes
meet the minimum calling volume levels identified in FPSC Rule 25-4.060(2)(a) of
three (3) or more M/M/M with fifty percent (50%) of the subscribers making two
or more calls. However, three (3) of the interLATA routes, Mt. Dora Exchange to
Apopka, Mt. Dora Exchange to Orlando and Mt. Dora Exchange to Winter Park, do
meet the calling rate requirement with 3.18 M/M/M, 4.24 M/M/M and 3.47 M/M/M,

respectively.

The calling volume identified on Schedule II, Exhibit 2, for the Mt. Dora
Exchange to Orlando interLATA route does meet the community of interest
qualification levels outlined in FPSC Rule 25-4.060(2). The calling volume for
the Mt. Dora Exchange to Apopka route does not meet the minimum calling level
requirement but does meet the calling rate requirement with 2.07 M/M/M. The
other routes do not meet the qualification levels. Per the rule, "a sufficient
degree of communjity of interest between exchanges, sufficient to warrant further
proceedings, will be considered to exist when the combined two-way calling rate
over each interexchange route under consideration equals or exceeds two (2)
messages per main and equivalent main station per month (M/M/M) and fifty
percent (50%) or more of the subscribers in the exchanges involved make at least
one call per month." For the Mt. Dora Exchange to Orlando route, the United
portion shows a calling rate of 4.24 with 51X of the subscribers making at least

one call per month.

This is an interLATA study and several exchanges are non-equal access exchanges;
therefore, the messages shown are pure toll messages. Message traffic does not

include Feature Group B access or originating Inwats (800) access to
interexchange carriers. There is no revenue shown on the one-way studies where

the originating exchange is equal access (Apopka, Winter Garden and Winter
Park). This is due to total revenue not being available for all messages shown.

Similarly, on the two-way summaries, where one exchange is equal access, the
revenue has been omitted. Exhibits 47 and 48 provide a separate analysis for

one-wvay and two-way average revenue per message.
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It is United Telephone Company of Florida’s opinion that only the calling
volumes identified in Schedule II for the Mt. Dora Exchange to Orlando route are
sufficient to warrant further consideration under FPSC Rule 25-4.060.

Mt. Dora Exchange Information

Residential Access Lines Per Square Mile (Land Area)

: Square Res. Res A.L.
Exchange Miles A. L. Per Square Mile

Mt. Dora 80.4 8,009 99.6



United Telephone Company of Florida
Docket No. 900039-TL, Order No. 22567
Resolution by the Orange County Board of County

Commissioners for EAS between the Mt. Dora Exchange and

the Apopka, Orlando, Winter Garden, Winter Park, East Orange,

Exhibit 1

Exhibit 2

Exhibit 3

Exhibit 4
Exhibit 5
Exhibit 6
Exhibit 7
Exhibit 8
Exhibit 9
Exhibit 10

Reedy Creek, Windermere and Lake Buena Vista Exchanges

Completed Schedule I as requested in Order No. 22567. It depicts
the various routes studied for the Mt. Dora Exchange in order of
highest to lowest M/M/M and identifies the number/percent of
customers making two or more calls.

Completed Schedule II as requested in Order No. 22567. It depicts
the routes studied for the Mt. Dora Exchange in order of highest
to lowest M/M/M and identifies the number/percent of customers

making one or more calls.

Completed Schedule I as requested in Order No. 22567. It depicts
the various routes studied for the Mt. Dora Pocket in order of
highest to lowest M/M/M and identifies the number/percent of

customers making two or more calls.

Completed Schedule II as requested in Order No. 22567. It depicts
the routes studied for the Mt. Dora Pocket in order of highest to
lovest M/M/M and identifies the number/percent of customers making

one or more calls.

Mt. Dora Exchange to Apopka two-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to Reedy Creek two-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to Windermere two-way traffic study. Includes

calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to Winter Garden two-way traffic study.
Includes calculated calling rates and a detailed analysis of the

. distribution of calls among subscribers.

Mt. Dora Exchange to Winter Park two-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Includes

Mt. Dora Pocket to Apopka two-way traffic study.
calculated calling rates and a detailed analysis of the

distribution of calls among subscribers.
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15

16
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Mt. Dora Pocket to Reedy Creek two-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to Windermere two-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to Winter Garden two-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to Winter Park two-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to Apopka one-way traffic study. " Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to Reedy Creek one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to Windermere one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to Winter Garden one-way traffic study.
Includes calculated calling rates and a detailed analysis of the

distribution of calls among subscribers.

Mt. Dora Exchange to Winter Park one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to Apopka one-way traffic study. Includes
calculated calling rates and a detailed analysis of the

. distribution of calls among subscribers.

Mt. Dora Pocket to Reedy Creek one-way traffic study. Includes

calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to Windermere one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.
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Mt. Dora Pocket to Winter Garden one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to Winter Park one-wvay traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Apopka to Mt. Dora Exchange one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Reedy Creek to Mt. Dora Exchange one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Windermere to Mt. Dora Exchange one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Vinter Garden to Mt. Dora Exchange one-way traffic study.
Includes calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Vinter Park to Mt. Dora Exchange one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Apopka to Mt. Dora Pocket one-way traffic study.  Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Reedy Creek to Mt. Dora Pocket one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers,

Vindermere to Mt. Dora Pocket one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Vinter Garden to Mt. Dora Pocket one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Includes

Winter Park to Mt. Dora Pocket one-way traffic study.
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.
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Mt. Dora Exchange to Orlando one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to East Orange one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Exchange to Lake Buena Vista one-way traffic study.
Includes calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to Orlando one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to East Orange one-way traffic study. Includes
calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Mt. Dora Pocket to Lake Buena Vista one-way traffic study.
Includes calculated calling rates and a detailed analysis of the
distribution of calls among subscribers.

Station classification data showing by class of service the number
of main and equivalent main stations in service for the exchange

studied.

Mt. Dora Exchange map showing the existing EAS routes.

Mt. Dora Exchange map showing the proposed EAS routes with the
M/M/M and percent of subscribers making two or more calls

identified for each route.

Mt. Dora Pocket map showing the proposed EAS routes with the M/M/M
and percent of subscribers making two or more calls identified for

each route.

Interexchange toll rates and distance between rate centers.

Foreign Exchange analysis for Mt. Dora Exchange to Orange County.
Includes number in service, average calling volumes and M/M/M
calculations as if the FX were considered point-to-point.

Foreign Exchange analysis for Mt. Dora Pocket to Orange County.
Includes number in service, average calling volumes and M/M/M
calculations as if the FX were considered point-to-point.



Page 5

Exhibit 47 - One-way route analysis for Calls Originating from Non-Equal Access
Offices
Exhibit 48 - Two-way route analysis for Calls Originating from Non-Equal Access

Offices



SCHEDULE 1

INTEREXCHANGE TRAFFIC DATA
10/71/89 - 10/31/89
MT.DORA EXCHANGE
EAS
ONE-WAY

CALLING
RATE
MS&T  MESSAGES  M/M/M

PART !
RTES OVER 3 M/M/M

FROM:MT.DORA TO:APOPKA
EXCHANGE

FROM:MT.DORA TO:ORLAND-
EXCHANGE

FROM:MT.DORA TO:WINTER
EXCHANGE PARK

PART 11
RTES 2.99 TO 2.00 M/M/M

PART 111
RTES 1.99 TO 1.00 M/M/M

.......................

FROM:APOPKA  TO:MT.DORA
EXCHANGE

PART 1V
RTES BELOW .99 M/M/M

FROM:MT.DORA TO:EAST
EXCHANGE ORANGE

FROM:MT.DORA TO:LK.BUEN/
EXCHANGE VISTA

FROM:MT.DORA TO:REEDY
EXCHANGE CREEK

NOTE: DATA EXCLUDES PUBLIC COIN

Exhibit
PAGE 1 OF 2

CUSTOMERS

MAKING 2 OR MORE

CALLS/MONTH

CUSTOMERS NUMBER PERCENT

1
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PART 1V (CONTINUED)
RTES BELOW .99 M/M/M

FROM:MT.DORA TO:WINDER-
EXCHANGE MERE

FROM:MT.DORA TO:WINTER

EXCHANGE GARDEN
FROM:REEDY TO:MT.DORA
CREEK EXCHANGE
FROM:WINDER- TO:MT.DORA
MERE EXCHANGE
FROM:WINTER  TO:MT.DORA
GARDEN EXCHANGE
FROM:WINTER  TO:MT.DORA
PARK EXCHANGE

NOTE: DATA EXCLUDES PUBLIH

SCHEDULE | PAGE 2 OF 2

INTEREXCHANGE TRAFFIC DATA
10/1/89 - 10/31/89
MT.DORA EXCHANGE

EAS
ONE-WAY
CUSTOMERS
CALLING MAKING 2 OR MORE
RATE TOTAL CALLS/MONTH
MS&T  MESSAGES M/M/M  CUSTOMERS NUMBER PERCENT
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PAGE 1 OF 1
SCHEDULE 11
INTEREXCHANGE TRAFFIC DATA
10/1/89 10 10/31/89
MT.DORA EXCHANGE
EAS
TWO-WAY
CUSTOMERS
CALLING MAKING 1 OR MORE
RATE TOTAL CALLS/MONTH

MS&T  MESSAGES M/M/M  CUSTOMERS

PART 1
ROUTES OVER 2 M/M/M

FROM:MT.DORA TO:APOPKA
EXCHANGE

FROM:MT DORA TO:ORLAND.
EXCHANGE

PART 11
ROUTES 1.99 TO 1.00 M/M/}

PART 111
ROUTES BELOW .99 M/M/M

FROM:MT.DORA TO:REEDY
EXCHANGE CREEK

FROM:MT.DORA TO:WINDER
EXCHANGE MERE

FROM:MT.DORA TO:WINTER
EXCHANGE GARDEN

FROM:MT.DORA TO:WINTER 1
EXCHANGE PARK

FROM:MT.DORA TO:EAST
EXCHANGE ORANGE

FROM:MT.DORA TO:LK.BUEN/
EXCHANGE VISTA Co

NOTE: DATA EXCLUDES PUBLIC COIN

(1)  UNITED PORTION ONLY

NUMBER PERCENT

......

Exhibit

2



SCHEDULE I

INTEREXCHANGE TRAFFIC DATA
10/1/89 - 10/31/89
MT.DORA POCKET
EAS
ONE -WAY

CALLING
RATE TOTAL

MS&T  MESSAGES M/M/M  CUSTOMERS

PART !
RTES OVER 3 M/M/M

FROM:MT.DORA TO:APOPKA
POCKET

FROM:MT.DORA TO:ORLAND(
POCKET

FROM:MT.DORA TO:WINTER
POCKET PARK

PART 11
RTES 2.99 TO 2.00 M/M/M

PART 111
RTES 1.99 TO 1.00 M/M/M

PART 1V
RTES BELOW .99 M/M/M

FROM:MT.DORA TO:EAST
POCKET ORANGE

FROM:MT.DORA TO:LK.BUENA
POCKET VISTA

FROM:MT.DORA TO:REEDY
POCKET CREEK

FROM:MT.DORA TO:WINDER-
POCKET MERE

FROM:MT.DORA TO:WINTER
POCKET GARDEN

NOTE: DATA EXCLUDES PUBLIC COIN

PAGE 1 OF 2

CUSTOMERS

MAKING 2 OR MORE

CALLS/MONTH
NUMBER PERCENT

Exhibit 3
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SCHEDULE I ' PAGE 2 OF 2

INTEREXCHANGE TRAFFIC DATA
10/1/89 - 10/31/89
MT.DORA POCKET
EAS

ONE-WAY
CUSTOMERS

CALLING MAKING 2 OR MORE
RATE TOTAL CALLS/MONTH
MS&T  MESSAGES M/M/M  CUSTOMERS NUMBER PERCENT

PART IV (CONTINUED)
RTES BELOW .99 M/M/M

FROM:APOPKA  TO:MT.DOR2
POCKET

FROM:REEDY TO:MT.DOR)
CREEK POCKET

FROM:WINDER- TO:MT.DORA
MERE POCKET

FROM:WINTER  TO:MT.DORA
GARDEN POCKET

FROM:WINTER  TO:MT.DORA
PARK POCKET

NOTE: DATA EXCLUDES PUBLI



PART I

PAGE 1 OF 1
SCHEDULE 1
INTEREXCHANGE TRAFFIC DATA
10/1/89 10 10/31/89
MT.DORA POCKET
EAS
TWO-WAY
CUSTOMERS
CALLING MAKING 1 OR MORE

RATE TOTAL CALLS/MONTH

MS&T  MESSAGES  M/M/M  CUSTOMERS NUMBER PERCENT

ROUTES OVER 2 M/M/M

/  FROM:MT DORA
POCKET

PART 11

TO:ORLAND:

ROUTES 1.99 TO 1.00 M/M/b

PART I11
ROUTES BELOW

A2 FROM:MT.DORA
POCKET

3 FROM:MT.DORA
POCKET

‘/ FROM:MT .DORA
POCKET

f FROM:MT .DORA
POCKET

& FROM:MT.DORA
POCKET

7 FROM:MT.DORA
POCKET

¥ FROM:MT.DORA
POCKET

.99 M/M/M

TO:APOPKA
TO:REEDY
CREEK

TO:WINDER-
MERE

TO:WINTER
GARDEN

TO:WINTER 1
PARK

TO:EAST
ORANGE

TO:LK.BUENA
VISTA

NOTE: DATA EXCLUDES PUBLIC COIN

(1) UNITED PORTION ONLY

Exhibit &



PAGE 1 Exhibit 5
UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY
TWO-WAY
FROM: MOUNT DORA EXCHANGE 89710701 10 89/10/31 TOLL

SUMMARY TO : APOPKA

DATE:03/28/90
TIME:14.34.40

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4, ORIGINATING MESSAGES

5. MESSAGE MINUTES
6. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

7. AVERAGE MESSAGES PER ACCESS LINE (Lé/L1)
8. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
9. AVERAGE MINUTES PER MESSAGE (L5/L4)

10. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
11. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L10/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL

AT LEAST ONE EXCHANGE ON THIS STUDY ROUTE HAS AN OFFICE
THAT HAS BEEN CONVERTED TO EQUAL ACCESS. TOTAL REVENUE
ASSOCIATED WITH STUDY MESSAGES WAS NOT AVAILABLE. THEREFORE

REVENUE 1S NOT LISTED.



Exhibit 6

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 14.34.40 POINT-TO-POINT STUDY
TWO-WAY
FROM: MOUNT DORA EXCHANGE 89/10/01 T0 89/10/31 TOLL
SUMMARY T0 : REEDY CREEK
RESIDENCE BUSINESS TOTAL
1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4., ORIGINATING MESSAGES
5. MESSAGE MINUTES
6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)
8. AVERAGE MESSAGES PER ACCESS LINE (L4/L1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11, AVERAGE REVENUE PER MESSAGE (L6/LG)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/L1)
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)
THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



Exhibit 7

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
TWO-WAY
FROM: MOUNT DORA EXCHANGE 89/10/01 7O 89/10/31 TOLL
SUMMARY TO : WINDERMERE
RESIDENCE BUSINESS

10.
1.
12.
13.
14.
15.

ACCESS LINES

CUSTOMERS BILLED
NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES

ORIGINATING MESSAGES
MESSAGE MINUTES

MESSAGE REVENUE
PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

AVERAGE MESSAGES PER ACCESS LINE (L4/LY)
AVERAGE MESSAGES PER CALLING CUSTOMER (L4sL3)
AVERAGE MINUTES PER MESSAGE (L5/L4)
AVERAGE REVENUE PER MESSAGE (L6/L4)
AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)

AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



PAGE 1
UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY
TWO-WAY
FROM: MOUNT DORA EXCHANGE 89/10/01 YO 89/10/31
SUMMARY TO : WINTER GARDEN

DATE:03/28/90
TIME:14.34.40

RESIDENCE

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES
6. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

7. AVERAGE MESSAGES PER ACCESS LINE (L4/L1)
8. AVERAGE HES?AGES PER CALLING CUSTOMER (L4/L3)
9. AVERAGE MINUTES PER MESSAGE (L5/L4)

10. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
11. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L10/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL

AT LEAST ONE EXCHANGE ON THIS STUDY ROUTE HAS AN OFFICE
THAT HAS BEEN CONVERTED TO EQUAL ACCESS. TOTAL REVENUE
ASSOCIATED WITH STUDY MESSAGES WAS NOT AVAILABLE. THEREFORE

REVENUE IS NOT LISTED.

TOLL

Exhibit 8

BUSINESS



PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14,34.40 POINT-TO-POINT STUDY
TWO-WAY
FROM: MOUNT DORA EXCHANGE . 89710701 TO 89/10/31
SUNMARY TO : WINTER PARK

RESIDENCE

TOLL

Exhibit 9

BUSINESS

1. ACCESS LINES

2. CUSTOMERS BILLED

NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4., ORIGINATING MESSAGES

5. MESSAGE MINUTES
6. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

7. AVERAGE MESSAGES PER ACCESS LINE (L4/L1)
8. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
9. AVERAGE MINUTES PER MESSAGE (L5/L4)

10. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
11. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L10/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL

AT LEAST ONE EXCHANGE ON THIS STUDY ROUTE HAS AN OFFICE
THAT HAS BEEN CONVERTED TO EQUAL ACCESS. TOTAL REVENUE
ASSOCIATED WITH STUDY MESSAGES WAS NOT AVAILABLE. THEREFORE

.REVENUE IS NOT LISTED.

//



PAGE 1 Exhibit
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUOY -
TWO-WAY
FROM: MOUNT DORA POCKET 89/10/01 TO 89710/31 TOLL
SUMMARY 10 : APOPKA
RESIDENCE BUSINESS

1. ACCESS LINES

2, CUSTOMERS BILLED
NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES

4, ORIGINATING MESSAGES

5. MESSAGE MINUTES
6. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

7. AVERAGE MESSAGES PER ACCESS LINE (La/L1)
8. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
9. AVERAGE MINUTES PER MESSAGE (L5/L4)
10. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES

11. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L10/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL

AT LEAST ONE EXCHANGE ON THIS STUDY ROUTE HAS AN OFFICE
THAT HAS BEEN CONVERTED TO EQUAL ACCESS. TOTAL REVENUE
ASSOCIATED WITH STUDY MESSAGES WAS NOT AVAILABLE. THEREFORE

REVENUE 1S NOT LISTED.

10

/2



Exhibit 11

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
TWO-WAY
FROM: MOUNT DORA POCKET 89/10/01 10 89/10/31 TOLL
SUMMARY T0 : REEDY CREEK

RESIDENCE BUSINESS TOTAL

.............................................................................................................................

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

8. AVERAGE MESSAGES PER ACCESS LINE (L4/L1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (Le/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/14)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



Exhibit 12

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TINE:14.34.40 POINT-TO-POINT STUDY
THO-WAY
FROM: MOUNT DORA POCKET 89/10/01 TO 89/10/31 ToLL
SUMMARY TO : WINDERMERE
RESIDENCE BUSINESS
1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES
5. MESSAGE MINUTES
6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)
8. AVERAGE MESSAGES PER ACCESS LINE (LesL1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES  (L14/L2)
THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
—

/4



PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
THO-WAY
FROM: MOUNT DORA POCKET 89/10/01 10 89/10/31
SUMMARY TO : WINTER GARDEN

RESIDENCE

ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)
7. AVERAGE MESSAGES PER ACCESS LINE (L4/L1)
8. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
9. AVERAGE MINUTES PER MESSAGE (L5/L4)

10. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
11. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L10/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL

AT LEAST ONE EXCHANGE ON THIS STUDY ROUTE MAS AN OFFICE
THAT HAS BEEN CONVERTED TO EQUAL ACCESS. TYOTAL REVENUE
ASSOCIATED WITH STUDY MESSAGES WAS NOT AVAILABLE. THEREFORE

REVENUE IS NOT LISTED.

Exhibit 13

TOLL

BUSINESS TOTAL

—

/5



TOLL

Exhibit 14

BUSINESS

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
TWO-WAY
FROM: MOUNT DORA POCKET 89/10/01 10 89/10/31
SUMMARY TO : WINTER PARK
RESIDENCE
1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES
S. MESSAGE MINUTES
6. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)
7. AVERAGE MESSAGES PER ACCESS LINE {L4/L1)
8. AVERAGE MESSAGES PER CALLING CUSTOMER (Le/L3)
9. AVERAGE MINUTES PER MESSAGE (L5/L4)
10. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
11. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L10/L2)
THIS REPORT INCLUDES TOLL TYPES: TOLL
AT LEAST ONE EXCHANGE ON THIS STUDY ROUTE HAS AN OFFICE
THAT HAS BEEN CONVERTED TO EQUAL ACCESS. TOTAL REVENUE
ASSOCIATED WITH STUDY MESSAGES WAS NOT AVAILABLE. THEREFORE
REVENUE 1S NOT LISTED.
g

/G
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PAGE 1 Exhibit 15
DATE :04/03/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:16.53.02 POINT-TO-POINT STUDY
FROM: MOUNT DORA EXCHANGE 89/10/01 T0 89/10/31 TOLL
SUMMARY 10 : APOPKA
RESIDENCE BUSINESS TOTAL
1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4., ORIGINATING MESSAGES
5, MESSAGE MINUTES
6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)
8. AVERAGE MESSAGES PER ACCESS LINE (Lé/L1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L&/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)
THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
N

/7



DATE: ©03/164/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 12:05 POINT-TO-POINT STUDY 1
FROM: MOUNT DORA 10/01/89 TO 10/31/89 FGC ToOLL
" RESIDENCE TO : APOPKA

¥xx%X DAY (B8-5) NO DISCOUNTXXX% XXEVENING (5-11) DISCOUNTED®% XxNIGHT 4 WEEKEND DISCOUNTEDXx» TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE

MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

AAR RN Sy

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

il
N



DATE: 03/164/90

UNITED TELEPHONE COMPANY OF FLORIDA EAI85A0A/012 PAGE

TIME: 12:05 POINT-TO-POINT STUDY 2
FROM: MOUNT DORA 10/01/89 TO 10/31/89 _FGC TOLL

RESIDENCE T0 : APOPKA

¥x%% DAY (8-5) NO DISCOUNT XXX X%XEVENING (5-11)

DISCOUNTED®% %%NIGHT + WEEKEND DISCOUNTEDXx TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE

TOTAL
MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

LSRN SNASY At BN
R MR R R R BAT ettt

SN

13
A3

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

—
-

i
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UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY

DATE: 03/164/90
TIME: 12:05

FROM: MOUNT DORA . 10/01/89 T0 10/31/89
RESIDENCE TO : APOPKA

MESSAGES MESSAGES REVENUE

- RENSIS RN

< S

NO DISCOUNTXxxx X*XEVENING (5-11) DISCOUNTED*x*
REVENUE MINUTES  MESSAGES

xxx¥% DAY (8-5)
MINUTES MESSAGES

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

EA185A0A/012
FGC TOLL

TOTAL

®¥XNIGHT + WEEKEND DISCOUNTEDX®x
MINUTES CUSTOMERS

REVENUE

PAGE
3

TOTAL
REVENUE



DATE: 03/14/90

UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 12:05

EA185A0A/012 PAGE
POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 70 10/31/89%
BUSINESS TO : APCPKA

G
FGC TOLL

¥xx% DAY (8-5) NO DISCOUNTXX%x ¥XEVENING (5-11) DISCOUNTED»*% »XNIGHT + WEEKEND DISCOUNTEDX¥* TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES

TOTAL
MESSAGES REVENUE MINUTES

CUSTOMERS REVENUE

:S4VQQV¢N{&JJ\

THIS REPORT INCLUDES TOLL TYPES: TOLL h
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

/€



DATE: 03/164/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185ADA/012 PAGE
TIME: 12:05 POINT-TO-POINT STUDY 5

FROM: MOUNT DORA 10/01/89 T0 10 FGC TOLL
BUSINESS TO : APOPKA /31/89 G

¥xx% DAY (8-5) NO DISCOUNTx»xx XXEVENING (5-11) DISCOUNTED®% »xNIGHT + WEEKEND DISCOUNTEDx*x* TOTAL TOTAL
MESSAGES MESSAGES REVEFUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

/ _— -
£
gé
A
7
£
9
/0
7t

/2
/3

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

il
N
pN)



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

TIME: 12:03 FROM: MOUNT DORA §°INT—T°-P°I"T STuny FGC TOLL 6
: 0/01/89 : 6C To

COMBINED T0 : APOPKA T0 10/31/89

Xxxx DAY (8-5) NO DISCOUNT*¥%x X%XEVENING (5-11) DISCOUNTED®*% XXNIGHT + WEEKEND DISCOUNTEDXxX TOTAL TOTAL
ME?SAGES MESSASES  REVENUE MINUTES  MESSAGES ~ REVENUE  MINUTES WMESSAGES  REVENUE  MINUTES  CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 12:05 POINT-TO-POINT STUDY

FROM: MOUNT DORA 10/01/89 T0 10/31/89 FGC TOLL
COMBINED TO : APOPKA

_ ... %% DAY (8-5) NO DISCOUNTX%x% %XEVENING (5-11) DISCOUNTEDX% XXNIGHT + WEEKEND DISCOUNTEDXX TOTAL TOTAL
MET™ T IEQ RFVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE

SYSENCR N

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DAYE: 03/16/90

UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 12:05

POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 10 10/31/89
COMBINED

T0 : APOPKA

3x%x% DAY (B-5) NO DISCOUNTXxx% XXEVENING (5-11)

EA185A0A/012

FGC TOLL

DISCOUNTEDX% X%NIGHT + WEEKEND DISCOUNTEDXX
MESSAGES HESSﬁGES REVENUE MINUTES MESSAGES REVENUE

PSSR

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

SZ

MINUTES

MESSAGES

REVENUE

MINUTES

TOTAL
CUSTOMERS

PAGE
8

TOTAL
REVENUE




Exhibit 16

PAGE 1
DATE :03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY .
FROM: MOUNT DORA EXCHANGE 89/10/01 70 89/10/31 TOLL
SUMMARY TO : REEDY CREEK

RESIDENCE BUSINESS TOTAL

------------------------------------------------------------------------------------------------------------------------------

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

8. AVERAGE MESSAGES PER ACCESS LINE (L4/L1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L&/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES,



Vuang g wkS

DATE: 03/164/90 : UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

TIME: 13:17 POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 10 10/31/89 FGC TOLL
RESIDENCE TO : REEDY CREEX
¥xxx DAY (8-5) NO DISCOUNT®¥xx »XEVENING (5-11) DISCOUNTED¥% XxNIGHT + WEEKEND DISCOUNTED¥»* TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
RE%ENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

PNY
AN



NS SR BN
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DATE: 03/14/90 UNITED TELEPHOME COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 13:17 POINT-TO-POINT STUDY
FROM: MOUNT DORA

2
10/01/89 70 10/31/89 FGC TaLL
BUSINESS T : REEDY CREEK

%%%% DAY (B-5) NO DISCOUNTXxXx XXEVENING (5-11) DISCOUNTEDX*%* %xXNIGHT + WEEKEND DISCOUNTEDXx TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES

REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

THIS REPORT INCLUDES YOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DATE: 03/14/90 UNiTED
: / TELEPHONE COMPANY OF FLOR
TIME: 13:17 POINT-TO-POINT STUDY LORIDA EALBSAOR7OL2

FROM: MOUNT DORA
COMBINED 10 : REEDY CREEK 10/01/89 T0 10/31/89 F6C ToLL
%%%% DAY (8-5) NO DISCOUNTXxXX XXEVENING (5-11>  DIS
COUNTEDX% %XNIGHT +

\MESSAGES MESSAGES = REVENUE ~ MINUTES MESSAGES ~ REVENUE ~ MINUTES  MESSAGES ' REVENUE  MINUTES  CULTOMERS
/
,z 1
?
r3
&
4
7
/0
7/
4
/
i
/5
/6

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

Yo i



Exhibit 17

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-T0-POINT STUDY '
FROM: MOUNT DORA EXCHANGE 89/10/01 70 89/10/31 TOLL
SUMMARY TO : WINDERMERE
RESIDENCE BUSINESS

1. ACCESS LINES

2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES

. ORIGINATING MESSAGES
» MESSAGE MINUTES

4
5
6. MESSAGE REVENUE

7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)
8

9

. AVERAGE MESSAGES PER ACCESS LINE (LésL1)
. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

o



DATE: 03/14/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 13:44 POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 T0 10/31/89 FGC TOLL
RESIDENCE TO : WINDERMERE
%xx% DAY (8-5) NO DISCOUNTXXX% XxEVENING (5-11) DISCOUNTED%x %XNIGHT + WEEKEND DISCOUNTEDXx TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS
/i ‘
3
/4
5
7
9
7
/
/7
/3
/4

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWM REFLECT MESSAGES RATED AT FULL TOLL RATES.

il
R
AN

PAGE
1

TOTAL
REVENUE



DATE: 03/14/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 13:44 POINT-TO-POINT STUDY ’ 2
FROM: MOUNT DORA 10/01/89 10 10/31/89 FGC TOLL
BUSINESS TO0 : WINDERMERE
x%%% DAY (8-5) NO DISCOUNTXXXX XXEVENING (5-11) DISCOUNTEDX% »xNIGHT + WEEKEND DISCOUNTED¥* TOTAL TOTAL
MESSAGES MFE.SSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE
/
3
2/
Vs
2
?
2 1o
/]

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

N



DATE: 03/14/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 13:46 POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 TO 10/31/89 FGC TOLL
COMBINED TO : WINDERMERE
3% DAY (8-5) NO DISCOUNTXxx% XXEVENING (5-11) DISCOUNTED¥% %xNIGHT + WEEKEND DISCOUNTEDXx TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS
’ '
2
3
4/ .
5
4
g
7
/0
17
2
/3
AT
/5

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

PAGE
3

TOTAL
REVENUE



Exhibit 18

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
FROM: MOUNT DORA EXCHANGE 89/10/01 T0  89/10/31 ToLL
SUMMARY TO : WINTER GARDEN
RESIDENCE BUSINESS TOTAL

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4, ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE v
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) -

8. AVERAGE MESSAGES PER ACCESS LINE (Lé/7L1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10, AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/Lt)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.




DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 13:56 POINT-TO-POINT STUDY

FROM: MOUNT DORA 10/01/89 10 10/31/89
RESIDENCE TO : WINTER GARDEN

EA185A0A/012
FGC TOLL
%x¥% DAY (8-5) NO DISCOUNTXXX% XXEVENING (5-11)

DISCOUNTED%% X%NIGHT + WEEKEND DISCOUNTEDXx TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS
|

XX Tty RN

S REPORT INCLUDES TOLL TYPES: TOLL
EESENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: 03/14/90

. UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 13:56 POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 70 10/31/89 FGC TOLL
BUSINESS TO : WINTER GARDEN -

MESSAGES MES5SAGES REVENUE MINUTES

¥xxx DAY (B-5) NO DISCOUNTx%»% XXEVENING (5-11)

DISCOUNTEDXx x%NIGHT + WEEKEND DISCOUNTEDX* TOTAL
MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS

- nen

~n ~ na - - - -

ORT INCLUDES TOLL TYPES: TOLL
{25§N5§§ SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

PAGE
2

TOTAL
REVENUE
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DATE: 03/14/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 13:56 POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 T0 10/31/89
COMBINED TO : WINTER GARDEN

3
FGC TOLL

¥xxx DAY (8-5) NO DISCOUNTx¥xx

XXEVENING (5-11)
MESSAGES MESSAGES REVENUE

DISCOUNTEDX% %XNIGHT + WEEKEND DISCOUNTEDXx
MINUTES MESSAGES REVENUE

TOTAL TOTAL
MINUTES  MESSAGES REVENUE

MINUTES CUSTOMERS REVENUE

EPORT INCLUDES TOLL TYPES: TOLL
;gaéNGES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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PAGE 1 Exhibit 19
DATE :03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-PGINT STLOY
FROM: MOUNT DORA EXCHANGE 89710701 T0 89/10/31 TOoLL
SUMMARY T0 : WINTER PARK
RESIDENCE BUSINESS TOTAL

esevenssas essesncenvens P L L L L L R T LT Y Yy smevrreccccacs Secccaccssrennssnsasnnnncaane cenman

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4, ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE

7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

8. AVERAGE MESSAGES PER ACCESS LINE (Lé/L1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L&)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/11)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

4
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DATE: 03/14/90

UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 16:11

POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 10 10/31/89
RESIDENCE TO : WINTER PARK

xxx% DAY (8-5) NO DISCOUNTxx%% xXEVENING (5-11)
MESSAGES MESSAGES REVENUE

MINUTES MESSAGES

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

REVENUE

EA185A0A/012

FGC TOLL

DISCOUNTEDXX %xNIGHTYT + WEEKEND DISCOUNTEDXx
MINUTES MESSAGES REVENUE

MINUTES

TOTAL
CUSTOMERS

PAGE
1

TOTAL
REVENUE
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DATE: 03/14/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 14:11 FROM: HOUNT DORA _ POINT-T0-POINT STUDY 2
: 0/01/89 T0 10
RESIDENCE T0 : WINTER PARK 10/317/89 FGC ToLL

%x6x% DAY (8-5) NO DISCOUNT*X¥% XXEVENING (5-11) DISCOUNTEDXX ¥x + WEEKEND DISCOUNTED®X TOTAL
MESSAGES MESSAGES  REVENUE  MINUTES MESSAGES  REVENUE i LS I

TOTAL
MINUTES MESSAGES REVENUE MINUTES

CUSTOMERS REVENUE

TOTA

37

P

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 16:11

POINT-TO-POINT STUDY
FROM: MOUN: DORA 10/01/89 T0 10/31/89
BUSINESS TO : WINTER PARK

Jexx DAY (8-5) NO DISCOUNTxxX¥ XXEVENING (5-11)
MESSAGES MESSACES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

3

REVENUE

EA185A0A/012
FGC TotL

DISCOUNTED*% %xNIGHT + WEEKEND DISCOUNTEDxx TOTAL

MINUTES CUSTOMERS

PAGE
3

TOTAL
REVENUE



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 14:11 : 4

POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 T0 10/31/89 FGC TOLL
BUSINESS TO : WINTER PARK :

%xx% DAY (8-5) NO DISCOUNTXxx %xXEVENING (5-11) DISCOUNTED*% %xNIGHT + WEEKEND DISCOUNTEDXX TOTAL TOTAL
MESSAGES MESSAGES = REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

!
X



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

TIME: 16:11 ' POINT-TO-POINT STUDY 5
FROM: MOUNT DORA 10/81/89 10 19/31/89 FGC TOLL

COMBINED TO : WINTER PARK

¥x%% DAY (8-5) NO DISCOUNTXXx% XXEVENING (5-11) DISCOUNTEDxx »xNIGHT + WEEKEND DISCOUNTED»% TOTAL TOTAL
MESSAGES MESSAGES -~ REVENUE MINUTES MESSAGES

REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

NSNS

V44

N

2

Wea by Wl Wby
LRRRGRGNS

D

%y )

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

TIME: 16:11 POINT-TO-POINT STUDY - 6
FROM: MOUNT DORA 10/01/89 T0 10/31/89 FGC ToOLL

COMBINED TO : WINTER PARK

%%¥% DAY (8-5) NO DISCOUNTxxxx xxEVENING (5-11) DISCOUNTEDX¥ »*xNIGHT + WEEKEND DISCOUNTED®x* TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

!
X
N



DATE: 03/164/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 14:11 POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 710 10/31/89 FGC TOLL
COMBINED TO : WINTER PARK
¥Xxx DAY (8-5) NO DISCOUNT»»x¥% XxXEVENING (5-11) DISCOUNTED»% »xNIGHT + WEEKEND DISCOUNTEDXx* TOTAL
REVENUE MINUTES CUSTOMERS

MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES  MESSAGES

!

Qo I BRI NN

/4 1
5

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

—

PAGE
7

TOTAL
REVENUE



Exhibit 20

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
FROM: MOUNT DORA PNKET 89/10/01 10 89/10/31 ToLL
SUMMARY T0 : APOPKA

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES

2. CUSTOMERS BILLED

NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4., ORIGINATING MESSAGES

S. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

8. AVERAGE MESSAGES PER ACCESS LINE (La/L1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L6/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (Lé/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 15:19 . POINT-TO-POINY STUDY 1
FROM: MOUNY DORA POCKET 10/01/89 70 10/31/89 FGC TOLL

RESIDENCE TO : APOPKA

xxxx DAY (8-5) NO DISCOUNTxXxx XxxEVENING (5-11) DISCOUNTED%% %¥NIGHT + WEEKEND DISCOUNTEDXx TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

&) -

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

Lf7



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAG
TIME: 15:19 POINT-TO-POINT STUDY ’

FROM: MOUNT DORA POCKET 10/01/89 T0 10/ GC TOLL
RESIDENCE T0 : APOPKA 31/89 FGC TOL

®¥x% DAY (B-5) NO DISCOUNTX¥x% XXEVENING (5-11) DISCOUNTED%% %%NIGHT + WEEKEND DISCOUNTEDX¥ TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

i

Satev Sy Bl

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

3



DATE: 03/15/90
TIME: 15:19

FROM: MOUNT DORA POCKET
BUSINESS

¥xx% DAY (B-5) NO DISCOUNT*»¥xx X%XEVENING (5-11)
MESSAGES MESSAGES REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL -
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

MINUTES

UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY
10/01/89 T0 10/31/89

TO : APOPKA

MESSAGES

REVENUE

EA185A0A/012

FGC TOLL

DISCOUNTED®% %%NIGHT + WEEKEND DISCOUNTEDXx*
MINUTES MESSAGES REVENUE

MINUTES

TOTAL
CUSTOMERS

PAGE
3

JOTAL
REVENUE
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DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA . EA185A0A/012 PAGE
TIME: 15:19 POINT-TO-POINT STUDY 4
FROM: MOUNT DORA POCKET 10/01/89 10 10/31/89
COMBINED TO : APOPKA

FGC TOLL

*xx% DAY (8-5) NO DISCOUNTxxx% xxEVENING (5-11) DISCOUNTED»%
MESSAGES MESSAGES  REVENUE MINUTES MESSAGES REVENUE

¥XNIGHT + WEEKEND DISCOUNTED»x TOTAL
MINUTES  MESSAGES REVENUE MINUTES

3
i

TOTAL
CUSTOMERS REVENUE

A } n na

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



D?TE: gg/{5/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: :19 .

PAsE
POINT-TO-POINT STUDY 5
FROM: MOUNY DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
COMBINED TO : APOPKA

xxxx DAY (8-5) NO DISCOUNT xx% X%xEVENING (5-11) DISCOUNTED®X »%xNIGHT + WEEKEND DISCOUNTEDx% TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE

MINUTES  MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

IS SV

P

A7 ToTAL
pid

THIS REPORT INCLUDES TOLL TYPFS: TOLL
REVENUES SHOWN REFLECT MESSAG.S RATED AT FULL TOLL RATES.

/g



Exhibit 21

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 89710701 TO 89/10/31 TOLL
SUMMARY T0 : REEDY CREEK
RESIDENCE BUSINESS TOTAL
1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4, ORIGINATING MESSAGES
S. MESSAGE MINUTES
6, MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) v
8. AVERAGE MESSAGES PER ACCESS LINE (Le/sL1) /-\
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L&/L3) 3
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12, AVERAGE MESSAGE REVENUE PER ACCESS LINE (LésL1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

52



DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGC
TIME: 16:15 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 FGC TOLL
RESIDENCE TO : REEDY CREEK
¥%x%% DAY (8-5) NO DISCOUNTXx¥%x *xEVENING (5-11)  DISCOUNTEDXX XNIGHT + WEEKEND DISCOUNTEDXxX TOTAL TOTAL
MESSAGES MESSAGES ~ REVENUE ~ MINUTES  MESSAGES ~ REVENUE ~ MINUTES  MESSAGES  REVENUE  MINUTES  CUSTOMERS REVENUE
/
3
r/g
z
é
7
L1
4

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 16:15 POINT-TO-POINT STUDY

FROM: MOUNY DORA POCKET 10/01/89 70 10/31/89
BUSINESS TO0 : REEDY CREEK

xxxx DAY (8-5)

NO DISCOUNTxxxx
MESSAGES MESSAGES

*XEVENING (5-11)

DISCOUNTED®% %xNIGHY + WEEKEND DISCOUNTED»*

EA185A0A/012 PAGE
FGC TOLL

- TOTAL TOTAL
REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE
7
Z
3
4
5 1o
A

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

i
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DATE: ©83/15/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 16:15 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 10/01/89 70 10/31/89

COMBINED TO : REEDY CREEK

M) %\;s\b‘i\\&k\

N

xxx% DAY (B-5) NO DISCOUNTxxXx XXEVENING (5-11)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

il
G\

%

EA185A0A/012

DISCOUNTEDX*
MESSAGES MESSAGES  REVENUE MINUTES  MESSAGES REVENUE

¥XNIGHT + WEEKEND DISCOUNTED»x
CUSTOMERS



Exhibit 22

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 89/10/01 1O 89/10/31 TOLL
SUMMARY T0 : WINDERMERE
RESIDENCE BUSINESS

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4, ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

8. AVERAGE MESSAGES PER ACCESS LINE (Lé/L1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOMN REFLECT MESSAGES RATED AT FULL TOLL RATES.

VA



DAYE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 16:36 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 F6C TOLL
RESIDENCE T0 : WINDERMERE
xx%% DAY (B-5) NO DISCOUNTX¥%¥ ¥XEVENING (5-11) DISCOUNTEDX% X%XNIGHT + WEEKEND DISCOUNTEDXx TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS
/
2
4
2 |
PA

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

2

PAGE

TOTAL
REVENUE



DATE: 03/15/90

vEd

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 16:364 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
BUSINESS TO : WINDERMERE
¥xx%% DAY (8-5) NO DISCOUNTxx% XXEVENING (5-11) DISCOUNTED»®% %%NIGHT + WEEKEND DISCOUNTEDXX TOTAL

MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS
/ {
2
3 1o
4

THIS REPORT INCLUDES TOLL TYPES: TOLL

REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

PAGE
2

TOTAL
REVENUE



DATE: 03/15/90

A UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 16:34 POINT-TO-POINT STUDY _ 3
FROM: MOUNT DORA POCKETY 10/01/89 TO 10/31/89 FGC TOLL
COMBINED TO : WINDERMERE -
%xx% DAY (8-5) NO DISCOUNTx¥x% X%XEVENING (5-11) DISCOUNTEDX% %XNIGHT + WEEKEND DISCOUNTED3X TOTAL TOTAL
MESSAGES MESSAGES REVEMNUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE
/
2
3
4L
5T

S\

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

I
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Exhibit 23

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 89/10/01 T0 89/10/31 TOLL
SUMMARY TO : WINTER GARDEN
RESIDENCE BUSINESS TOTAL
1. ACCESS LINES
2. CUSTOMERS BILLED '
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4, ORIGINATING MESSAGES
S. MESSAGE MINUTES
6. MESSAGE REVENUE o
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)
8. AVERAGE MESSAGES PER ACCESS LINE (La/Ln) —
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE wésL1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 17:06 POINT-TO-POINT STUDY 1
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
RESIDENCE TO : WINTER GARDEN

x%%% DAY (8-5) NO DISCOUNTXXx% X%EVENING (5-11) DISCOUNTED»x %%NIGHT + WEEKEND DISCOUNTEDxx TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE

TOTAL
MINUTES  MESSAGES REVENUE MINUTES

CUSTOMERS REVENUE

SRURA TUNO AR

/6 101

/7

THIS REPORY IHCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 17:06 - POINT-TO-POINT STUDY 2
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
BUSINESS TO : WINTER GARDEN
¥xx% DAY (8-5) NO DISCOUNTX¥XX ¥XEVENING (5-11) DISCOUNTEDXX X*NIGHT + WEEKEND DISCOUNTEDX® TOTAL TOTAL
MESSAGES MESSAGES . REVENUE  MINUTES MESSAGES  REVENUE - MINUTES MESSAGES  REVENUE  MINUTES  CUSTOMERS REVENUE
,
Z
o
s
é
7
4 1ot
7

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA EAL185A0A/012 PAGE
TIME: 17:06 POINT-TO-POINT STUDY 3
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC ToOLL
COMBINED TO : WINTER GARDEN
%6xx DAY (8-5) NO DISCOUNTX*XX XXEVENING (5-11) DISCOUNTEDXX %xXNIGHT + WEEKEND DISCOUNTEDXx ToTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES MESSAGES  REVENUE MINUTES  CUSTOMERS REVENUE
/
3
Ve
5
&
7
£
7
pL7]
77
%
/.
7
A
/7 1ot

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



Exhibit 24

BUSINESS

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 ‘ POINT-TO-POINT STUDY

FROM: MOUNT DORA POCKET 89710701 T0 89710731 TOLL
SUMMARY TO : WINTER PARK '

RESIDENCE

1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES
5. MESSAGE MINUTES
6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/12)
8. AVERAGE MESSAGES PER ACCESS LINE (LésLt)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (ws/Lé)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15, PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES  (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

6¥



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

TIME: 17:19 POINT-TO-POINT STUDY 1
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL

RESIDENCE TO : WINTER PARK

¥xx% DAY (8-5) NO DISCOUNT»xx% xxXEVENING (5-11) DISCOUNTED»» xxNIGHT + WEEKEND DISCOUNTEDXX TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE

TOTAL
MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE
3 n nan - -

NUATRUINHD

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

Il
SN
™



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 17:19 POINT-TO-POINT STUDY : 2
FROM: MOUNT DORA POCKET 10/01/89 70 10/31/89

FGC ToLL
RESIDENCE TO : WINTER PARK
*x%%% DAY (8-5) NO DISCOUNTxX¥% »XEVENING (5-11) DISCOUNTEDX% X%NIGHT + WEEKEND DISCOUNTEDX®x TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE
/ ~ - -
‘
o/
5
&
7 T
4

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

i
N
DN



DATE: 03/15/90
TIME: 17:19

FROM: MOUNT DORA POCKET
BUSINESS

TO : WINTER PARK

xxxx DAY (8-5)

NO DISCOUNTXxxx
MESSAGES MESSAGES

MESSAGES

A4 ToTaL
2

THIS REPORT INCLUDES VTOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

SN
~\

®*XEVENING (5-
REVENUE MINUTES

11) DISCOUNTEDX*

REVENUE

MINUTES

UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY
10/01/89 10 10/31/89

FGC TOLL

®¥XNIGHT + WEEKEND DISCOUNTEDXx
MESSAGES REVENUE MINUTES

EA185A0A/012

TOTAL
CUSTOMERS

PAGE
3

TOTAL
REVENUE



3o

N\\\&Q\QQQEwﬁNm\K&N\

N O NN

DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 17:19 : POINT-TO-POINT STUDY G
FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 FGC TOLL
COMBINED TO : WINTER PARK
¥xx%x DAY (8-5) NO DISCOUNTXXX% XXEVENING (5-11) DISCOUNTED¥X% ¥XNIGHT + WEEKEND DISCOUNTED¥» TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS

REVENUE

REK

%
X

N
Ql§%

G
Wy

[N

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

I
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DATE:

03715790 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 17:19 POINT-TO-POINT STUDY 5
FROM: MOUNT DORA POCKET 10/01/89 TQ 10/31/89 FGC TOLL
COMBINED TO : WINTER PARK
¥X%% DAY (8-5) NO DISCOUNTXxX% XXEVENING (5-11) DISCOUNTED»% %xNIGHT + WEEKEND DISCOUNTEDX» TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE
/
A
3
A
é
7
£
7
/0
/7 T0
/R

THIS REPORT INCLUDES VoLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

I
Q9



Exhibit 25

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
FROM: APOPKA 89710701 TO 89/10/31 TOLL
SUMMARY TO : MOUNT DORA EXCHANGE
RESIDENCE BUSINESS TOTAL

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6

7

. MESSAGE REVENUE ‘ ‘
PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) C

-8, AVERAGE MESSAGES PER ACCESS LINE (e/Lt)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Le6/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
MESSAGES IN THIS STUDY ORIGINATE FROM AN EQUAL ACCESS OFFICE



DATE: 03/21/9¢ UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 10:19 POINT-TO-POINT STUDY 1
FROM: APOPKA 10/01/89 10 10/31/89 FGD TOLL

RESIDENCE TO : MOUNT DORA

xXx% DAY (8-5) NO DISCOUNT¥xxx

*XEVENING (5-11) DISCOUNTED
MESSAGES MESSAGES

®XNIGHT + WEEKEND DISCOUNTEDx** TQTAL
MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS

THIS REPORT INCLUDES ¥OLL TYPES: TOLL



DATE: ©3/21/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 10:19 POINT-TO-POINT STUDY

FROM: APOPKA 10/01/89 TO 10/31/89 FGD TOLL
RESIDENCE TO : MOUNT DORA _

¥xx% DAY (B-5) NO DISCOUNTXXx% %xXEVENING (5-11) DISCOUNTED®% %XNIGHT + WEEKEND DISCOUNTEDXX TOTAL
MESSAGES MESSAGES MINUTES MESSAGES -

MINUTES MESSAGES MINUTES CUSTOMERS

N

RATWNOGREN

26 TOTA

A7

THIS REPORT INCLUDES TOLL 1YPES: TOLL

(YA



DATE: 03/21/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 10:19 POINT-TO-POINT STUDY 3
FROM: APOPKA

. 10/01/89 T0 10/31/89 FGD TOLL
BUSINESS T0 : MOUNT DORA

%xx% DAY (8-5) NO DISCOUNTXxxx XxXEVENING (5-11) DISCOUNTED X%
MESSAGES MESSAGES MINUTES MESSAGES

¥XNIGHT + WEEKEND DISCOUNTEDXx TOTAL
MINUTES MESSAGES MINUTES CUSTOMERS

NN RTINS

THIS REPORT INCLUDES TOLL TYPES: TOLL

£l



DATE: 03/21/90
TIME: 10:19

BUSINESS

xx¥* DAY (8-5)

MESSAGES MESSAGES

~

FROM: APOPKA

70

: MOUNT DORA

NO DISCOUNT®xxx
MINUTES

THIS REPORT INCLUDES TOLL TYPES: T0LL

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012

POINT-TO-POINT STUDY
10/01/89 70 10/31/89

*¥XEVENING (5-11) DISCOUNTEDx®X

MESSAGES

MINUTES

FGD TOLL
%XNIGHT + WEEKEND DISCOUNTEDXx* TOTAL
MESSAGES MINUTES CUSTOMERS

PAGE
4



DATE: 03/21/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 10:19 POINT-TO-POINT STUDY
FROM: APOPKA

5
10/01/89 T0
COMBINED TO : MOUNT DORA 10/31/89 FGD TOLL

%xx% DAY (8-5) NO DISCOUNTXxxx xxEVENING (5-11) DISCOUNTEDXx X T + EN NTED*x% TOTAL
MESSAGES MESSAGES MINUTES MESSAGES €D NIGH WEEK D DISCOUNTED

MINUTES MESSAGES MINUTES CUSTOMERS

/
3

o/

5

5

7

2

/0
4
/2

%
/3
/6

THIS REPORT INCLUDES TOLL TYPES: ToOLL



DATE: 03/21/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 10:19 POLINT-TO-POQINT STUDY
) FROM: APOPKA
COMBINED

PAGE
6
106/01/89 T0 10/31/89 FGD TOLL
T0 : MOUNT DORA

*%%xx DAY (8-5) NO DISCOUNTxxx% XxEVENING (5-11) DISCOUNTED»» %%NIGHT + WEEKEND DISCOUNTEDXX TOTAL
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES

MINUTES CUSTOMERS

MEENE A

THIS REPORT INCLUDES TOtbL TYPES: TOLL



DATE: 03/21/90
TIME: 10:19

FROM: APOPKA
COMBINED TO : MOUNT DORA

¥%xxx DAY (8-5) NO DISCOUNTx*xx
MESSAGES MESSAGES MINUTES
/
2
3
¥
5
s
4
7
72

V4

THIS REPORT INCLUDES TOLL TYPES: TOLL

N

UNITED TELEPHONE COMPANY OF FLORIDA

EA185A0A/012
POINT-TO-POINT STUDY
10/01/89 710 10/31/89 FGD TOLL
®XxXEVENING (5-11) DISCOUNTED»*% %%XNIGHT + WEEKEND DISCOUNTEDxx* TOTAL
MESSAGES MINUTES MESSAGES

MINUTES CUSTOMERS

PAGE



-

PAGE 1 Exhibit 26
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 14,34.40 POINT-TO-POINT STUDY

FROM: REEDY CREEK 89/10/01 t0  89/10/31 TOLL
SUMMARY TO : MOUNT DORA EXCHANGE

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES
5, MESSAGE MINUTES
6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) '
8. AVERAGE MESSAGES PER ACCESS LINE (Lé/L1) —
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (LS/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE e/t

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14, NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

74



DATE: 03/16/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 09:35 . POINT-TO-POINT STUDY
- FROM: REEDY CREEK 10/01/89 70 10/31/89 FGC TOLL
RESIDENCE TO : MOUNT DORA

xxxx DAY (8-5) NO DISCOUNTxx¥%x »XEVENING (5-11) DISCOUNTEDx*

%XNIGHT + WEEKEND DISCOUNTEDXx TOTAL TOTAL
MESSAGES MESSAGES - REVENUE MINUTES MESSAGES REVENUE

MINUTES MESSAGES REVENUE MIHNUTES CUSTOMERS REVEHUE

L3 RIRO RIS

/X TOTA

/3

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

|
~
D



DATE: 03/16/90
TIME: 09:35
BUSIHNESS

MESSAGES MESSAGES

FROM: REEDY CREEK
TO : MOUNT DORA

®xx% DAY (8-5) NO DISCOUNT*xx

THIS REPORT INCLUDES TOLL TYPES: TOLL

REVEHUE MINUTES

UNITED TELEPHONE COMPANY OF FLORIDA

POINT-TO-POINT STUDY
10/01/89 TG 10/31/89

*¥XEVENING (5-11) DISCOUNTED*
MESSAGES REVENUE MINUTES

REVEMUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

|
N

EA185A0A/012

FGC TOLL

¥XNIGHT + WEEKEND DISCOUNTEDXx

MESSAGES

REVENUE

MINUTES

TOTAL
CUSTOMERS

PAGE
2

TOTAL
REVENUE



??;E: 03/16/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

09:35 POINT-TO-POINT STUDY 3
FROM: REEDY CREEK 10/01/89 10 10/31/89 FGC TOLL
COMBINED TO : MOUNT DORA
xxx% DAY (8-5) NO DISCOUNTxxxx xxEVENING (5-11) DISCOUNTED¥% %XNIGHT + WEEKEND DISCOUNTEDXX TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVEHUE
/
Z
_;5/
7
<
V4
7
Va7
V%
7R
73
7/
2 101
A

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



Exhibit 27

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY

FROM: WINDERMERE 89/10/01 T 89/10/31 TOLL
SUMMARY TO : MOUNT DORA EXCHANGE

RES IDENCE BUSINESS

1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES
S. MESSAGE MINUTES
6. MESSAGE REVENUE |
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/12) '
8. AVERAGE MESSAGES PER ACCESS LINE (LesL1) —
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/LY)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14, NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L16/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DATE: 03/16/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 09:52 POINT-TO-POINT STUDY 1
FROM: WINDERMERE 10/01/89 TO 10/31/89 FGC ToLL

RESIDENCE TO : MOUNT DORA

%x%x% DAY (B-5) NO DISCOUNT#®¥X%% %XEVENING (5-11) DISCOUNTED*x %%NIGHT + WEEKEND DISCOUNTEDX®* TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

ACCH U

/0
7/

73

75
p2A

/7 19

Z4

THIS REPORT INCLUDES 7OLL TYPES: TOLL
REVENUES SHOWH REFLECT MESSAGES RATED AT FULL TOLL RATES.

i
RS
W



DATE: 03/16/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 09:52 POINT-TO-POINT STUDY : 2
FROM: WINDERMERE 10/01/89 T0 10/31/89 FGC TOLL
BUSIHESS TO : MOUNT DORA

x%x%% DAY (8-5) NO DISCOUNTxxxX XXEVENING (5-11)

DISCOUNTEDX% %%NIGHT + WEEKEND DISCOUNTEDXx* TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES

MESSAGES REVENUE MIRUTES MESSAGES REVENUE

MINUTES CUSTOMERS REVEHUE

/
3
4
5
¢
7
/' T0
7

THIS REPORT INCLUDES TOLL TYPES: TOLL

REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

S



DATE: 03/16/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 09:52 : POINT-TO-POINT STUDY 3
FROM: WINDERMERE 10/701/89 T0 10/31/89 FGC ToLL
COMBINED TO : MOUNT DORA
xx¥%¥% DAY (8-5) HNO DISCOUNTXxX XXEVENING (5-11) DISCOUNTEDXX% %XNIGHT + WEEKEND DISCOUNTED®x TOTAL TOTAL
MESSAGES MESSAGES - REVEHUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE
/
3
%/
2
s
V4
£
7
/0
4
72
73
7
/5
76
770
4(’

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

J



Exhibit 28

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 14.34.40 POINT-TO-POINT STUDY
FROM: WINTER GARDEN 89710701 TO 89/10/31 TOLL
SUMMARY YO : MOUNT DORA EXCHANGE
RESIDENCE BUSINESS TOTAL
1. ACCESS LINES R
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES
5. MESSAGE MINUTES
6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3sL2) -
8. AVERAGE MESSAGES PER ACCESS LINE (LésL1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (LesLd)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L146/12)

TH1S REPORT INCLUDES TOLL TYPES: TOLL
MESSAGES IN THIS STUDY ORIGINATE FROM AN EQUAL ACCESS OFFICE



DATE: 03/21/90
TINE: 12:51

FROM:
RESIDENCE 10

xxx% DAY (B8-5)

MESSAGES MESSAGES

\}ﬁ\\\\\“;\\kg A SNTRNESRCTRE

\
[

WINTER GARDEN

: MOUHT DORA

HO DISCOUNTx*x%x
MINUTES

THIS kEPORT INCLUDES TOLL TYPES: TOLL

.

UNITED TELEPHOHE COMPANY OF FLORIDA EA185A0A/012
POINT-TO-POINT STUDY

10/01/89 10 10/31/89 FGD TOLL
XXEVENING (5-11) DISCOUNTED»% %%NIGHT + WEEKEND DISCOUNTEDxx TOTAL
HESSAGES MINUTES HESSAGES MIHUTES CUSTQHERS

PAGE



~Q

EIAEIRAR FLRAT RIS

NN
SR

DATE: 03/21/90

TINE: 12:51
" FROM: WIHNTER GARDEN
BUSINESS TO : MOUNT DURA

*xxx DAY (8-5) HO DISCOUNT®xxx
HESSAGES MESSAGES MINUTES

TH1S REFPORT INCLUDES TOLL TYPES:-TOLL

IS

UNITED TELEPHONE COMPANY OF FLORIDA
FOINT-TO-POINT STUDY
10/01/89 70 10/31/89

XXEVENING (5-11)
MESSAGES

FGD TOLL

DISCOUNTEDx®%* %xMIGHT + WEEKEND DISCOUNTED¥®X
MINUTES MESSAGES MINUTES

EA185A0A/012

TOTAL
CUSTOMERS

PAGE



é\“sf“‘\“ﬁ{»Ka\

DATE: 03/21/9%0
TItE: 12:51

COMBINED

HMESSAGES

FROM:
- T0

xxxx DAY (B-5)
MESSAGES

WINTER GARDEN

: MQUNT DOPRA

HO DISCOUNTExxXX%
HMIHUTES

THIS EEPOR[ IHCLUDES TOLL TYPES: TOLL

S
~

-

UNITED TELEPHONE COMPAHY OF FLORIDA EAL8SADA/012 PAGE
POINF-TO-POINT STUDY 3
10/01/89 TO 10/31/89 FGD TCLL

¥*EVENING (5-11)  DISCOUNTEDX% X%xMIGHT + WEEKEND DISCOUNTEDxx TOTAL

MESSAGES MINUTES  MESSAGES MINUTES  CUSTOMERS



Exhibit 29

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY

FROM: WINTER PARK 89/10/01 TO 89/10/31% TOLL
SUMMARY TO : MOUNT DORA EXCHANGE

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES
2. CUSTOMERS BILLED

NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES

3.

4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE ’
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) '
8. AVERAGE MESSAGES PER ACCESS LINE (LésL1)

9. AVERAGE MESSAGES PER CALLING CUSTOMER (Le/L3)

10. AVERAGE MINUTES PER MESSAGE (L5/L4)

11. AVERAGE REVENUE PER MESSAGE (L6/L4)

12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/1L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
MESSAGES IN THIS STUDY ORIGINATE FROM AN EQUAL ACCESS OFFICE

~N



DATE: 03/21/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

TIME: 13:46 POINT-TO-POINT STUDY . 1
FROM: WINTER PARK 10/01/89 10 10/31/89 FGD TOLL

RESIDENCE TO : MOUNT DORA

xxxx DAY (8-5) NO DISCOUNTxXxx XXEVENING (5-11) DISCOUNTEDX% %XNIGHT + WEEKEND DISCOUNTEDXx* TOTAL
MESSAGES MESSAGES MINUTES MESSAGES

MINUTES MESSAGES 4INUTES CUSTOMERS

N AR RS

THIS REPORT INCLUDES TOLL TYPES: TOLL

RN



DATE: 03/21/90

UNITED TELEPHONE COMPANY OF FLORIDA EAL185A0A/012 PAGE
TIME: 13:644 . POINT-TO-POINT STUDY 2
FROM: WINTER PARK 10/01/89 T0 10/31/89 FGD TOLL
RESIDENCE TG : MOUNT DORA
%%x*¥ DAY (8-5) NO DISCOUNTxxxx X%XEVENING (5-11) DISCOUNTEDX®% X%%NIGHT + WEEKEND DISCOUNTEDXX TOTAL
MESSAGES MESSAGES MINUTES  MESSAGES MINUTES  MESSAGES MINUTES  CUSTOMERS
/
2
v
5
6 TOT
7

THIS REPORT INCLUDES TOLL TYPES: TOLL



DATE: 03/21/990
TIME: 13:44

FROM: WINTER PARK
BUSIHESS T0 : MOUNT DORA

UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY
10/01/89 T0 10/31/89.

xxx%x DAY (8-5) NO DISCOUNTxxx% X%XEVENING (5-11) DISCOUNTEDXx »XNIGHT + WEEKEND DISCOUNTED¥» TOTAL
MESSAGES

MESSAGES MESSAGES MINUTES

| -

oo oA

THIS REPORT INCLUDES TOLL TYPES: TOLL

MINUTES MESSAGES

EA185A0A/012
FGD TOLL

MINUTES CUSTOMERS

PAGE



DATE:

03721790
TIME:

13:44

UNITED TELEPHONE COMPANY OF FLORIDA
FROM: WINTER PARK
BUSINESS

. EA185A0A/012 PAGE
POINT-TO-POINT STUDY 4
10/01/89 10 10/31/89 FGD TOLL
TO : MOUNT DORA
%%%% DAY (B8-5Y NN NTISANNTE®%X
MESSAGES MESSAGES

*XEVENING (5-11) DISCOUNTEDxX*
1INUTES MESSAGES
i

¥XNIGHT + WEEKEND DISCOUNTED»x TOTAL
MINUTES MESSAGES MINUTES CUSTOMERS

/
3
4
5
4
£
7
/0
/7

2/ 1ot

AR

THIS REPORT INCLUDES TOLL TYPES: TOLL

X
N



DATE: 03/21/90
TIME: 13:44

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
POINT-TO-POINT STUDY

FROM: WINTER PARK 10/01/89 TO 10/31/89

TG : MOUNT DCRA

5
FGD TOLL

COMBINED

¥xxx DAY (B8-5) NO DISCUOUNTXXX% XXEVENING (5-11)
MESSAGES MESSAGFS

DISCOUNTEDX% xxNIGHT + WEEKEND DISCOUNTED»X TOTAL
MINUTES MESSAGES MINUTES MESSAGES

MINUTES  CUSTOMERS
/
i;.
g{
A
7
g
7

THIS REPORT INCLUDES TOLL TYPES: TOLL



DATE: 03/21/90

UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 13:46

EA185A0A/012 PAGE
POINT-TO-POINT STUDY
FROM: WINTER PARK 10/01/89 T0O 10/31/89
COMBINED TO : MOUNT DORA

. 6
FGD TOLL

%%%% DAY (8-5) NO DISCOUNT*xx% XXEVENING (5-11) DISCOUNTEDX% %%NIGHT + WEEKEND DISCOUNTEDXx* TOTAL
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES

MINUTES CUSTOMERS

NN

NN N
SN

THIS REPORT INCLUDES TOLL TYPES: TOLL

24



Exhibit 30

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
FROM: APOPKA 89/10/01 TO 89/10/31 TOLL
SUMMARY TO : MOUNT DORA POCKET

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) v

8. AVERAGE MESSAGES PER ACCESS LINE (L4sL)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (LS/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
MESSAGES IN THIS STUDY ORIGINATE FROM AN EQUAL ACCESS OFFICE

Y
N



DATE: 03/21/90
TIME: 16:643

RESIDENCE

*¥xxx DAY (8-5)

MESSAGES MESSAGES

S 00N N WA

FROM: APOPKA
TO : MOUNT DGRA POCKET

NO DISCOUNTxxx
MINUTES

THIS REPORT INCLUDES TOLL TYPES: TOLL

UNITED TELEPHONE COMPANY OF

FLORIDA

EA185A0A/012
POINT-TO-POINT STUDY

10/01/89 TO0 10/31/89

*¥XEVENING (5-11)

DISCOUNTEDX%
MESSAGES MINUTES

FGD TotL

®XNIGHT + WEEKEND DISCOUNTEDXx TOTAL
MESSAGES

MINUTES CUSTOMERS

PAGE
1



DATE: 03/21/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

TIME: 16:43 FROM. A POINT-TO-POINT STUDY 2
: APOPKA ~ 10/01/89 T0 10/31/89 FGD ToLL
RESIDENCE TO : MOUNT DORA POCKET
%xx% DAY (8-5) NO DISCOUNT®x%% XXEVENING (5-11) DISCOUNTED%* %%NIGHT + WEEKEND DISCOUNTEDX% TOTAL
MESSAGES MESSAGES ~ MINUTES  MESSAGES MINUTES  MESSAGES MINUTES  CUSTOMERS

T'\

THIS REPORT INCLUDES TOLL TYPES: TOLL

\
~
~0



DATE: 03/21/90 UNITED TELEPHOMNE COMPANY OF FLORIDA EA185A0A/012
TIME: 16:43 POINT-TO-POINT STUDY :

FROM: APOPKA 10/01/89 T0 10/31/89 FGD TOLL
BUSIMESS TO : MOUNT DORA POCKET

%%x%%x DAY (8-5) NO DISCOUNTXXXx XXEVENING (5-11) DISCOUNTEDX% %XNIGHT + WEEKEND DISCOUNTEDxx TOTAL
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS

THIS REPORT INCLUDES TOLL TYPES: TOLL

ey =

PAGE
3



R;Qi@w\““ﬂi“x\

DATE: 03/21/90
TIME: 146:43

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
FOINT-TO-POINT STUDY 4
FROM: APOPKA 10/01/89 Y0 10/31/89 FGD TOLL
COMBINED TO : MOUNT DORA POCKET
xX%% DAY (8-5) NO DISCOUNTXX¥% X%XEVENING (5-11)
MESSAGES MESSAGES

) MINUTES MESSAGES

DISCOUNTED»»* %%NIGHT + WEEKEND DISCOUNTEDX* TOTAL
MINUTES  MESSAGES

MINUTES CUSTOMERS

S

THIS REPORT INCLUDES TOLL TYPES: TOLL

N
Q
N



DATE: 0©03/21/90
TIME: 16:43

COMBINED

MESSAGES

NN e\\»\\w\\

*¥x%% DAY (8-5)

MESSAGES

FROM: APOPKA
TO : MOUNT DORA POCKET

NO DISCOUNTXxx%
MINUTES

THIS REPORT INCLUDES TOLL TYPES: TOLL

co/

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
POINT-TO-POINT STUDY

XXEVENING (5-11)

MESSAGES

10/01/89 TO0 10/31/89

DISCOUNTED»x*
MINUTES

FGD TOLL

¥XNIGHT + WEEKEND DISCOUNTEDXx TOTAL
MESSAGES

MINUTES CUSTOMERS

PAGE



PAGE 1

DATE:03/28/90
TIME:14,34.40

SUMNARY

FROM: REEDY CREEK
TO : MOUNT DORA POCKET

UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY -
89710701 To 89/10/31

Exhibit 31

TOLL

BUSINESS

-----------------------------------------------------------------------------------------------------------------------------

1. ACCESS LINES

2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES

4, ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE

7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)
8. AVERAGE MESSAGES PER ACCESS LINE (Lée/sL1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (Le/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/LY)
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)

14, NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES

15. PERCENT

CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL

REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

Jo3
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%X WA

DATE: 03/16/90

TIME: 10:02 .
FROM: REEDY CREEK
BUSINESS TG : MOUNT DORA POCKET

¥xx%x DAY (8-5) NO DISCOUNTXxxx
MESSAGES MESSAGES REVENUE MINUTES

THIS REPORT INCLUDES TOLL TYPES: TOLL

UNITED TELEPHONE COMPANY OF FLORIDA

POINT-TO-POINT STUDY
10/01/89 T0 10/31/89

®XEVENING (5-11) DISCOUNTED X%
MESSAGES REVENUE MIHUTES

REVENUES SHOWH REFLECT MESSAGES RATED AT FULL TOLL RATES.

50/ —

FGC ToLL

®XNIGHT + WEEKEND DISCOUNTEDX
MESSAGES REVENUE MINUTES

EA185A0A/012

TOTAL
CUSTOMERS

PAGE
2

TOTAL
REVEHUE



\k\m\

DATE: 03/16/90
TIME: 10:02

COMBINED

FROM: REEDY CREEK
TO : MOUNT DORA POCKET

x%xx% DAY (8-5) NO DISCOUNTxxxX%

MESSAGES MESSAGES

REVENUE MINUTES

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWH REFLECT MESSAGES RATED AT FULL TOLL RATES.

UNITED TELEPHONE COMPANY OF
POINT-TO-POINT STUDY
10/01/89 TO 10/31/89

*%XEVENING (5-11) DISCOUNTEDx*x*
MESSAGES REVENUE MINUTES

FLORIDA EA185A0A/012

FGC TOLL

%¥%XNIGHT + WEEKEND DISCOUNTEDx
MESSAGES REVENUE MINUTES

TOTAL
CUSTOMERS

PAGE
3

TOTAL
REVENUE



Exhibit 32

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY °
FROM: WINDERMERE 89710701 10 89/10/31 TOLL
SUMMARY TO : MOUNT DORA POCKET
RESIDENCE BUSINESS

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4, ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) v

8. AVERAGE MESSAGES PER ACCESS LINE (L4/LY)

9. AVERAGE MESSAGES PER CALLING CUSTOMER (L6/L3)

10. AVERAGE MINUTES PER MESSAGE (LS/L4)

11. AVERAGE REVENUE PER MESSAGE (L6/L4) ~
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé6/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L146/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DUSNTL

DATE: 03/16/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 10:12 : POINT-TO-POINT STUDY 1
FROM: WINDERMERE 10/01/89 70O 10/31/89 FGC TOLL
RESIDENCE TO : MOUNT DORA POCKET

®%%% DAY (8-5) NO DISCOUNTXx%x XxXEVENING (5-11) DISCOUNTEDX% %XNIGHT + WEEKEND DISCOUNTED* TOTAL TOTAL
MESSAGES MESSAGES = REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

\
Q
=



DATE: 03/16/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 10:12 POINT-TO-POINT STUDY 2
FROM: WINDERMERE 10/01/89 TO 10/31/89 FGC TOLL
BUSINESS TO : MOUNT DORA POCKET
%% DAY (B-5) NO DISCOUNTX¥x¥% ¥XEVENING (5-11)  DISCOUNTEDX% X%NIGHT + WEEKEND DISCOUNTED¥X TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE
/
2
3
Y
S
6

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

60/~



0r/ —

DATE :

03716790 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 10:12 POINT-TO-POINT STUDY
FROM: WINDERMERE 10/01/89 T0 10/31/89 FGC TOLL
COMBINED TO : MOUNT DORA POCKET
%x%% DAY (8-5) NO DISCOUNTXX%% XXEVENING (5-11) DISCOUNTEDX% ¥%NIGHT + WEEKEND DISCOUNTED%*x TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES  REVENUE = MINUTES MESSAGES REVENUE  MINUTES  CUSTOMERS
/
2
3
o
5
z
7
L 1
7

THIS REPORT INCLUDES TOLL TYPES: TOLL

REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

PAGE
3

TOTAL
REVENUE



Exhibit 33

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY
FROM: WINTER GARDEN 89/710/01 70 89/10/31 TOoLL
SUMMARY TO : MOUNT DORA POCKET

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES

2. CUSTOMERS BILLED

NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) v

8. AVERAGE MESSAGES PER ACCESS LINE (L4/LY)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L6/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE Lé/L)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L&/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
MESSAGES IN THIS STUDY ORIGINATE FROM AN EQUAL ACCESS OFFICE

///



QONVRGRUR N

X

R

71/

DAYTE: 03/21/90
TIME: 15:046

FROM: WINTER GARDEN
RESIDENCE

10

xxxx DAY (8-5)
MESSAGES MESSAGES

: MOUNT DORA POCKET

NG DISCOUNT %%
MINUTES

THIS REPORT INCLUDES TOLL TYPES: TOLL

UNITED TELEPHONE COMPANY OF FLORIDA

POINT-TO-POINT STUDY
10/01/89 70 10/31/89

XXEVENING (5-11) DISCOUNTED»x

MESSAGES

MINUTES

EA185A0A/012
FGD TOLL
¥XNIGHT + WEEKEND DISCOUNTEDX®x* TOTAL

MESSAGES MINUTES CUSTOMERS

PAGE



DATE: 03/21/90
TIME: 15:04

UNITED TELEPHONE COMPANY OF FLORIDA

EAL85A0A/012 PAGE
POINT-TO-POINT STUDY 2
FROM: WINTER GARDEN 10/01/89 T0 10/31/89 FGD TOLL
BUSINESS TO : MOUNT DORA POCKET
%x%% DAY (8-5) NO DISCOUNTX¥x% XXEVENING (5-11)  DISCOUNTEDXX ¥XNIGHT + WEEKEND DISCOUNTEDXx TOTAL
MESSAGES MESSAGES MINUTES  MESSAGES MINUTES  MESSAGES MINUTES  CUSTOMERS
/
5
e
Ty
6
7
£
7
/o

THIS REPORT INCLUDES TOLL TYPES: TOLL

\
N
Y



N

N

73

7/

DATE: 03%/21/9¢0

D 0221 UNITED TELEPHONE COMPANY OF FLORIDA
IME :04

. EA185A0A/012
POINT-TO-POINT STUDY
FROM: WINTER GARDEMN 10/01/89 T0 10/31/89 FGD TOLL
COMBINED 10 : MOUNT DORA POCKET
*%x% DAY (8-5) NO DISCOUNTxx%x XXEVENING (5-11) DISCOUNTED»®% xXNIGHT + WEEKEND DISCOUNTEDX* TOTAL
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS

THIS REPORT INCLUDES TOLL TYPES: TOLL

PAGE
3



PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY

FROM: WINTER PARK 89710701 10 89/10/31
SUMMARY TGO : MOUNT DORA POCKET

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

7.

8. AVERAGE MESSAGES PER ACCESS LINE (L4/LY)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
MESSAGES IN THIS STUDY ORIGINATE FROM AN EQUAL ACCESS OFFICE

RESIDENCE

Exhibit 34
TOLL

BUSINESS

/15



DATE: 03/21/90
TIME: 15:21

FROM: WINTER PARK
RESIDENCE TO : MOUNT DORA POCKET

xxxx% DAY (8-5)

NO DISCOUNTxx%% XXEVENING (5-11)
MESSAGES MESSAGES

MINUTES

THIS REPORT INCLUDES TOLL TYPES: TOLL

2// =

UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY

MESSAGES

10/01/89 10 10/31/89

DISCOUNTED»%
MINUTES

FGD TOLL

%X%xNIGHT + WEEKEND DISCOUNTEDxx*
MESSAGES MINUTES

EA185A0A/012

TOTAL
CUSTOMERS

PAGE



DATE: 03/21/90
TIME: 15:21

FROM: WINTER PARK
BUSINESS TO : MOUNT DORA POCKET

xxx% DAY (8-5) NO DISCOUNTXXX% XEVENING (5-11)

MESSAGES MESSAGES MINUTES

THIS REPORT INCLUDES TOLL TYPES: TOll

L1/~

UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY
10/01/89 T0 10/31/89

MESSAGES MINUTES MESSAGES

EA185A0A/012
FGD TOLL

DISCOUNTEDX% %XNIGHT + WEEKEND DISCOUNTEDxXx* TOTAL

MINUTES CUSTOMERS

PAGE
2



DATE: 03/21/90
TIME: 15:21

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
POINT-TQ-POINT STUDY

FROM: WINTER PARK 10/01/89 70 10/31/89

T0 : MOUNT DORA POCKET

FGD TOLL

PAGE
3
COMBINED
¥%%% DAY (B-5) NO DISCOUNTxx¥% X¥EVENING (5-11) DISCOUNTED¥% %XNIGHT + WEEKEND DISCOUNTED»x TOTAL
MESSAGES MESSAGES MINUTES MESSAGES MINUTES MESSAGES MINUTES CUSTOMERS

THIS REPORT INCLUDES TOLL TYPES: ToOLL

i
\
~
%



Exhibit 35

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY

FROM: MOUNT DORA EXCHANGE 89/10/01 70 89/10/31 TOLL
SUMMARY TO : ORLANDO

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES
S. MESSAGE MINUTES
6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) v
8. AVERAGE MESSAGES PER ACCESS LINE (LesL1)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L4/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES

15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/12) .

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

/)7



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 12:41

EA185A0A/012 PAGE
. POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 T0 10/31/89 FGC TOLL
RESIDENCE TO : ORLAHNDO

¥%xx% DAY (B8-5) NO DISCOUNTxxxx XxEVENING (5-11) DISCOUNTED** %%NIGHT + WEEKEND DISCOUNTEDXx TOTAL TOTAL
MESSAGES MESSACES = REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE

MINUTES CUSTOMERS REVENUE

SN N

/o

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

0/ .



XS WP RYRON

DATE :

03/14/90
TIME:

12:41
FROM: MOUNT DORA
RESIDENCE TO : ORLANDO

®x%x%% DAY (8-5)
MESSAGES MESSAGES

{ ~

NO DISCOUNT®xxx
REVENUE MINUTES

THIS REPORT INCLUDES TOLL TYPES: TOLL

UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY
10/01/89 10 10/31/89

XXEVENING (5-11) DISCOUNTEDX¥ XNIGHT + WEEKEND DISCOUNTED%
REVENUE

MESSAGES

MINUTES MESSAGES

REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

T/

REVENUE

EA185A0A/012

FGC TOLL

MINUTES

TOTAL
CUSTOMERS

PAGE
2

TOTAL
REVENUE



/

DATE: 03/14/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE

TIME: 12:61 POINT-TO-POINT STUDY 3
FROM: MOUNT DORA 10/01/89 T0 10/31/89 FGC TOLL

RESIDENCE 70 : ORLANDO

xxx% DAY (B-5) NO DISCOUNT¥XXx XXEVENING (5-11) DISCOUNTEDXx*
MESSAGES MESSAGES  REVENUE MINUTES MESSAGES REVENUE

T

%XNIGHT + WEEKEND DISCOUNTED»x TOTAL TOTAL
MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

cc/ -



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 12:41

EA185A0A/012
POINT-TO-POINT STUDY
FROM: MOUNT DORA 10/01/89 T0 10/31/89 FGC TOLL
BUSINESS TO : ORLANDO

-

¥xx¥k DAY (8-5) NO DISCOUNTxxx% X%EVENING (5-11) DISCOUNTEDX% %%NIGHT + WEEKEND DISCOUNTEDX* TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS

DX T0spu R BRN

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

cr/

PAGE

TOTAL
REVEMUE



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 12:61 ) POINT-TO-POINT STUDY

FROM: MOUNT DORA 10/01/89 10 10/31/89 FGC ToLL
BUSINESS TO : ORLANDO

¥xx% DAY (8-5) HO DISCOUNTxxx%% xxEVENING (5-11) DISCOUNTED®% 3%NIGHT + WEEKEND DISCOUNTEDX% TOTAL
MESSAGES MESSAGES ~ REVENUE MINUTES MESSAGES REVENUE

TOTAL
MINUTES MESSAGES REVENUE MINUTES

CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

AL/



DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 - PAGC

TINE: 12:41 POINT-TO-POINT STUDY

FROM: MOUNT DORA 10/01/89 10 10/31/89 FGC TOLL
COMBINED TO : ORLANDO

%xx¥% DAY (8-5) NO DISCOUNT*XxX% XxXEVENING (5-11) DISCOUNTED X% lXNfGHT + WEEKEND DISCOUNTEDXx* TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

DI RARE >

22
2
35

3
%> i

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWM REFLECT MESSAGES RATED AT FULL TOLL RATES.

SU/ =



DATE: 03/14/90
TIME: 12:641

FROM: MOUNT DORA
COMBINED TO : ORLANDO

%%%% DAY (8-5) NO DISCOUNT®»xx
MESSAGES MESSAGES REVENUE MINUTES MESSAGES

S e eRBh S

//

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

9t/

UNITED TELEPHONE COMPANY OF FLORIDA
POINT-TO-POINT STUDY
10/01/89 TO 10/31/89

*¥%EVENING (5-11) DISCOUNTED»% »x*NIGHT + WEEKEND DISCOUNTEDX»x TOTAL
REVENUE

EA185A0A/012 PAG%
FGC TOLL

TOTAL
MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE



DATE: 03/14/90
TIME: 12:41

COMBINED

FROM: MOUNT DORA
TG : ORLANDO

%%%% DAY (8-5) NO DISCOUNTxxx

MESSAGES MESSAGES

RN RN SRS

REVENUE MINUTES

THIS REPORT INCLUDES ToLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

LC/

UNITED TELEPHONE COMPANY OF FLORIDA

EA185A0A/012
POINT-TO-POINT STUDY
10/01/89 70 10/31/89 FGC TOLL
*¥XEVENING (5-11) DISCOUNTEDX% %%NIGHT + WEEKEND DISCOUNTED»X TOTAL
MESSAGES REVENUE MINUTES MESSAGES

REVENUE

MINUTES CUSTOMERS

PAGE
8

TOTAL
REVENUE



Exhibit 36

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14.34.40 POINT-TO-POINT STUDY

FROM: MOUNT DORA EXCHANGE 89/10/01 T0 89/10/31 TOLL
SUMMARY TO : EAST ORANGE

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES
2. CUSTOMERS BILLED
3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES
5. MESSAGE MINUTES
6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) v
8. AVERAGE MESSAGES PER ACCESS LINE (LasLt)
9. AVERAGE MESSAGES PER CALLING CUSTOMER wesLd)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12, AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/sL1
13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14, NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES

15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14sL2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENMUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

/2L



DATE: 03/13/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 10:50 FROM. MOUNT DORA ig}g{-TO-PDINT STUDY
: /89 TO0 10/31/8 FGC TOLL
RESIDENCE TO : E.ORANGE 31/89 t
¥xxx DAY (8-5) NO DISCOUNT¥x¥% %XEVENING (5-11) DISCOUNTED®X% X%XNIGHT + WEEKEND DISCOUNTED®X TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE
/
5
o
5
&
7
d’
7
/o
77
/2
/>
o
/
yz7/4
/7 Ta
V.4

THIS REPORT INCLUDES VOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE:

03713/9¢
TIME: 10:50
BUSINESS

FROM: MOUNT DORA

UNITED TELEPHONE COMPANY OF FLORIDA
TO : E.ORANGE

POINT-TO-POINT STUDY

EA185A0A/012 PAG%
10/01/89 TO 10/31/89 FGC TOLL
%%%% DAY (8-5) NO DISCOUNTXx%% XXEVENING (5-11) DISCOUNTEDX% X%XNIGHT + WEEKEND DISCOUNTEDXx TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE
/ L
Z
>/
5
&6
7
£ 10
?

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



ARSI

DAIE: 03/13/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 10:50

EA185A0A/012 PAGE
POINT-TO-POINT STUDY 3
FROM: MOUNT DORA 10/01/89 TO 10/31/89 FGC TOLL
COMBINED TO : E.ORANGE
%x%%x DAY (8-5) NO DISCOUNTXXXxx XXEVENING (5-11) DISCOUNTEDX% %XNIGHT + WEEKEND DISCOUNTEDXx TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE

/7 101

P

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



Exhibit 37

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 14.34.40 POINT-TO-POINT STUDY
FROM: MOUNT DORA EXCHANGE 89710701 TO0 89/10/31 TOLL
SUMMARY TO : LAKE BUENA VISTA

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES

2. CUSTOMERS BILLED

NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2) '

8. AVERAGE MESSAGES PER ACCESS LINE (Le/sL)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L&/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2) -

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

/32



DATE: 03/164/90
TIME: 12:27

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
FROM: MOUNT DORA 10701789 70 10/31789 1
: 9 T0 10
RESIDENCE TO : LAKE BUENA VISTA /31/89 FGC ToLL
xxxx DAY (8-5) NO DISCOUNTXXX% ¥XEVENING (5-11)  DISCOUNTED®% %XNIGHT + WEEKEND DISCOUNTED¥xX TOTAL TOTAL
MESSAGES MESSAGES = REVENUE  MINUTES  MESSAGES  REVENUE  MINUTES  MESSAGES  REVENUE  MINUTES  CUSTOMERS REVENUE
/ !
3
4
5
s
V4
7
/7
’7
/2
/3
/
f
&
7
/
/7
Zo
2/ 1o
AR

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWH REFLECT MESSAGES RATED AT FULL TOLL RATES.
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lr]?rT«E: gg/if;/fm UNITED TELEPHONE COMPANY OF FLORIDA EA1B85A0A/012 PAGE

POINT-TO-POINT STUDY . 2
FROM: MOUNT DORA 10/01/89 TO 10/31/89 FGC TOLL
BUSINESS TO : LAKE BUENA VISTA
%%%% DAY (8-5) NO DISCOUNTXX%X XXEVENING (5-11) DISCOUNTEDX¥* ¥XNIGHT + WEEKEND DISCOUNTEDXxX TOTAL TOTAL

MESSAGES MESSAGES REVENUE  MINUTES  MESSAGES REVENUE ~ MINUTES MESSAGES  REVENUE  MINUTES  CUSTOMERS REVENUE
10

THIS REPORT INCLUDES TOLL TYPES: TOLL

REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: 03/14/90 UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012
TIME: 12:27 POINT-TO-POINT STUDY

FROM: MOUNT DORA 10/01/89 10 10/31/89 FGC TOLL
COMBIMNED TO0 : LAKE BUENA VISTA

Xxxx DAY (B8-5) NO DISCOUNTXxxX XXEVENING (5-11) DISCOUNTEDX» %%NIGHT + WEEKEND DISCOUNTEDXX% TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS

nnae

THIS REPORT IWCLUDES VOLL TYPES: TOLL
REVENUES SHOWH REFLECT MESSAGES RATED AT FULL TOLL RATES.

PAGE

TOTAL
REVENUE



Exhibit 38

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 14.34.40 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 89710701 10 89/10/31 ToLL
SUMMARY TO : ORLANDO

RESIDENCE BUSINESS

1. ACCESS LINES

2. CUSTOMERS BILLED

NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

8. AVERAGE MESSAGES PER ACCESS LINE (Le/sL1)

9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)

10. AVERAGE MINUTES PER MESSAGE (L5/L4)

11. AVERAGE REVENUE PER MESSAGE (L&/L4) -
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (L6/sLn) »

13, AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L&/L3)
14, NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES L6/l

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.



DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 15:59 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
RESIDENCE TO : ORLANDO
¥3xx% DAY (B8-5) NO DISCOUNTXX% XXEVENING (5-11) DISCOUNTEDX% XxxNIGHT + WEEKEND DISCOUNTEDXx TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE
| . , ]

SRR Oe iR

~
)

SRR

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 15:59 : POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
RESIDENCE TO : ORLANDO
¥xx% DAY (8-5) NO DISCOUNT®%X% XXEVENING (5-11) DISCOUNTEDX% XXNIGHT + WEEKEND DISCOUNTED¥% TOTAL TOTAL
MESSAGES MESSAGES  REVENUE  MINUTES MESSAGES  REVENUE  MINUTES MESSAGES  REVENUE  MINUTES  CUSTOMERS REVENUE
, .
3
Z
5
V4
7 1o
/0

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: ©03/15/90

UNITED TELEPHONE COMPANY DF FLORIDA EA185A0A/012 PAGE
TIME: 15:59 POINT-TO-POINT STUDY 3
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
BUSINESS TO : ORLANDO

¥xxx% DAY (B8-5) NO DISCOUNTxxXx XXEVENING (5-11) DISCOUNTED*% %%NIGHT + WEEKEND DISCOUNTEDxx* TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES

REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

T N N R

AN

oo

5

§ f

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: 03715790 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 15:59

POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKETY 10/01/89 10 10/31/89
COMBINED TO : ORLANDO

*x%% DAY (8-5) NO DISCOUNTXX%x %XEVENING (5-11) DISCOUNTED*x*
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MESSAGES

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

REVENUE

EA185A0A/012
FGC TOLL

®¥%NIGHT + WEEKEND DISCOUNTEDXx* TOTAL
MINUTES

MINUTES CUSTOMERS

PAGE
G

TOTAL
REVENUE



DATE: 03/15/9¢6

UNITED TELEPHONE COMPANY OF FLORIDA EA1B85A0A/012 PAGE
TIME: 15:59 FROM. MOUNT DORA POCKET qoxu;-ro-Poxur STUDY 5
. : 0/01/89 1O 10/
COMBINED TO : ORLANDO 10/31/89 FGC ToOLL
%%x% DAY (8-5) NO DISCOUNT¥%% XXEVENING (5-11) DISCOUNTED%% ¥%NIGHT + WEEKEND DISCOUNTEDXx TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE

B RARIT R
-

N

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

Va4



PAGE 1
DATE :03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 14.34.40 POINT-TO-POINT STUDY

FROM: MOUNT DORA POCKET 89710701 TO 89/10/31
SUMMARY TO : EAST ORANGE

1. ACCESS LINES

2. CUSTOMERS BILLED

3. NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4, ORIGINATING MESSAGES

5. MESSAGE MINUTES

6

. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3/L2)

8. AVERAGE MESSAGES PER ACCESS LINE (Lé/sLY)
9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)
10. AVERAGE MINUTES PER MESSAGE (L5/L4)
11. AVERAGE REVENUE PER MESSAGE (L6/L4)
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (Lé/L1)

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14, NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L1e/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

RESIDENCE

Exhibit 39

TOLL

BUSINESS
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DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA ~ EA185A0A/012 PAG%

TIME: 15:35 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
RESIDENCE TO : E.ORANGE
¥xxx DAY (8-5) NO DISCOUNTXXxx XxXEVENING (5-11) DISCOUNTEDX% %XNIGHT + WEEKEND DISCOUNTED»x TOTAL TOTAL
MESSAGES MESSAGES - REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVEHUE

—

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.
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DATE: 03/15/9¢0 UNITED TELEPHONE COMPANY OF FLORIDA EAlS8.
TIME: 15:35 ’ POINT-TO-POINT STUDY

FROM: MOUNT DORA POCKET 10/01/89 TO 10/31/89 FGC TOLL
BUSINESS T0O : E.ORANGE

x%x% DAY (B8-5) NO DISCOUNTXxxx X%XEVENING (5-11) DISCOUNTEDX% XXNIGHT + WEEKEND DISCOUNTEDXx
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES

/ - an

3 1o

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

A7/ =

TOTAL

CUSTOMERS

-



N

N

DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
TIME: 15:35 POINT-TO-POINT STUDY 3
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 FGC TOLL
COMBINED T0 : E.ORANGE
xxx% DAY (8-5) NO DISCOUNTXX¥% XXEVENING (5-11) DISCOUNTED*% X%NIGHT + WEEKEND DISCOUNTED¥x TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  MESSAGES REVENUE MINUTES  CUSTOMERS REVENUE
i
Y01

'

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

SH/



Exhibit 40

PAGE 1
DATE:03/28/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME:14,34.40 POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKET 89/10/01 10 89/10/31 ' TOLL
SUMMARY TO : LAKE BUENA VISTA

RESIDENCE BUSINESS TOTAL

1. ACCESS LINES

2. CUSTOMERS BILLED

NUMBER OF CUSTOMERS ORIGINATING 1 OR MORE MESSAGES
4. ORIGINATING MESSAGES

5. MESSAGE MINUTES

6. MESSAGE REVENUE
7. PERCENT CUSTOMER USAGE 1 OR MORE MESSAGE (L3zL2) Voo

8. AVERAGE MESSAGES PER ACCESS LINE (Lént)

9. AVERAGE MESSAGES PER CALLING CUSTOMER (L4/L3)

10. AVERAGE MINUTES PER MESSAGE (L5/14)

11. AVERAGE REVENUE PER MESSAGE (L6/L4) -
12. AVERAGE MESSAGE REVENUE PER ACCESS LINE (LésL1)y

13. AVERAGE MESSAGE REVENUE PER CALLING CUSTOMER (L6/L3)
14. NUMBER OF CUSTOMERS ORIGINATING 2 OR MORE MESSAGES
15. PERCENT CUSTOMER USAGE 2 OR MORE MESSAGES (L14/L2)

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

A



DATE: 03/15/90

UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 15:67 ) POINT-TO-POINT STUDY
FROM: MOUNT DORA POCKETY 10/01/89 T0 10/31/89
RESIDENCE TO : LAKE BUENA VISTA

¥xx%x DAY (8-5) NO DISCOUNTXXXX
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE

SRR

AN
-
[}

THIS REPORT INCLUDES TOLL TYPES: TOLL )
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

LA/

XXEVENING (5-11) DISCQUNTED#**

MINUTES

EA185A0A/012

FGC TOLL

®XNIGHT + WEEKEND DISCOUNTEDXx%

MESSAGES

REVENUE

MINUTES

TOTAL
CUSTOMERS

PAGE
1

TOTAL
REVENUE



DATE: 03/15/90 UNITED TELEPHONE COMPANY OF FLORIDA
TIME: 15:47

EA185A0A/012 PAGE
POINT-TO-POINT STUDY z
FROM: MOUNT DORA POCKET 10/01/89 10 10/31/89 FGC TOLL
BUSINESS TO : LAKE BUENA VISTA

¥xx%¥ DAY (8-5) NO DISCOUNTXxX%x XXEVENING (5-11) DISCOUNTED¥% %xNIGHT + WEEKEND DISCOUNTEDXx
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE

TOTAL TOTAL
MINUTES MESSAGES REVENUE

MINUTES CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

JA/
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lTJATlé: 1112/33/90 URITED TELEPHONE COMPANY OF FLORIDA EA185A0A/012 PAGE
IME: :

POINT-TO-POINT STUDY 5
FROM: MOUNT DORA POCKET 10/01/89 T0 10/31/89 : FGC ToLL
COMBINED TO : LAKE BUENA VISTA
®xx% DAY (8-5) NO DISCOUNTXxx% XXEVENING (5-11) DISCOUNTED®% %XNIGHT + WEEKEND DISCOUNTEDX% TOTAL TOTAL
MESSAGES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES MESSAGES REVENUE MINUTES CUSTOMERS REVENUE

THIS REPORT INCLUDES TOLL TYPES: TOLL
REVENUES SHOWN REFLECT MESSAGES RATED AT FULL TOLL RATES.

6770~



Exhibit 41

UNITED TELEPHONE COMPANY OF FLORIDA
DOCKET NO. 900039-TL, ORDER NO, 22587

MOUNT DORA EAS STUDY
OCTOBER 1989

MOUNT DORA

0 ?:m:n

()
B = X DA
m O
—'
>
x
<

CDGJU'JUJ

B-ROTARY
PBX -
SEMI-PUB _
PATS

TOTAL MOUNT DORA

—

v Xe;
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UNITED TELEPHONE COMPANY OF FLORIDA

DOCKET NO. 900039-TL, ORDER NO,

MOUNT DORA EAS STUDY
OCTOBER 1989

APOPKA

- — —— - ———— - -

[
B2 XD

DDV O
1

m o
=
p -3
o
<

0D oo
[}

B-ROTARY
pPBX
SEMI~PUB
PATS

TOTAL APOPKA

22567
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UNITED TELEPHONE COMPANY OF FLORIDA
DOCKET NO. 900039-TL, ORDER NO, 22567
MOUNT DORA EAS STUDY
OCTOBER 1989

REEDY CREEK

0 v

OTARY
E

1
2
4
R
KEY
1

2

®© oW VD

B-4
B-ROTARY
PBX
SEMI-PUB

PATS
MR TRUNK - ADDITIONAL

TOTAL REEDY CREEK
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UNITED TELEPHONE COMPANY OF FLORIDA
DOCKET NO. 900039-TL. ORDER NO, 22567
MOUNT DORA EAS STUDY
OCTOBER 1989

WINDERMERE

20 0
t 1 [
= X DD &N -

mmm:?m:u

B-4
B-ROTARY
PBX
SEMI-PUB
PATS

TOTAL WINDERMERE
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UNITED TELEPHONE COMPANY OF FLORIDA
DOCKET NO. 900039-TL, ORDER NO, 22567
MOUNT DORA EAS STUDY
OCTOBER 1989

WINTER GARDEN

i
AN X0

mo
=
-3
o
<

mm?m:om

B-ROTARY
pPBX
SEMI-PUB
PATS

TOTAL WINTER GARDE!
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DOCKET NO. 900039-TL, ORDER NO, 22567

UNITED TELEPHONE COMPANY OF FLORIDA

MOUNT DORA EAS STUDY
OCTOBER 1989

WINTER PARK

CLASS OF SERVICE UNITS

20 0
[ |

mmm?ml’]
o — X DIOBH O

OTARY
BX
EY

B-4
B~ROTARY
PBX
SEMI-PUB
PATS
MR TRK -
MR TRK -

- i ey e e

18T
ADDITIONAL

TOTAL WINTER PARK
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MOUNT DORA

EXISTING £EAS ROUTES Exhibit 42
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Exhibit 43
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Exhibit 43A
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Exhibit 44

United Telephone Company of Florida

Toll Rates
Distance Between Initial Each Add’1l

Route Rate Centers (Miles) 1 Minute Minute
Mt. Dora to Apopka 12 miles $.28 $.16
Mt. Dora to Reedy Creek 32 miles $.40 $.28
Mt. Dora to Windermere 22 miles $.28 | $.16
Mt. Dora to Winter

Garden 17 miles $.28 . §.16
Mt. Dora to Winter

Park 23 miles $.40 $.28
Mt. Dora to Orlando 24 miles $.40 $.28
Mt. Dora to East

Orange 43 miles $.40 $.28
Mt. Dora to Lake

Buena Vista 27 miles $.40 $.28

Note: The above toll rates are United Telephone Company of Florida
interexchange, intralATA Day rates effective July 18, 1988.
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UNITED TELEPHONE COMPANY OF FLORIDA
DOCKET NO. 900039-TL ORDER NO. 22567

FX ANALYSIS - MT. DORA -~ QRANGE COUNTY

Completed Customers Making 2
FX FX Msgs. or more calls/mo.
From To Lines Per Month

/ Routes over 3 m/m/m Mt. Dora Apopka

East Orange

Lake Buena Vi:

Orlando

Reedy Creek

Windermere ’
Winter Garden '
Winter Park

Apopka Mt. Dcra
East Orange

Lake Buena Vista

Orlando

Reedy Creek

Windermere

wWinter Garden

Winter Park

o2/

Number Percent CCS

cy ITqTUXd



/ 9/

Routes over 3 m/m/m

UNITED TELEPHONE COMPANY OF FLORIDA
DOCKET NO. 900039-TL ORDER NO. 22567

FX ANALYSIS - MT. DORA (POCKET) - ORANGE COUNTY

Completed Customers Making 2

FX FX Msgs. or more calls/mo.
From To Lines Per Month Number Percent CCS M/M/M
Mt. Dora Apopka
(pocket) East Orange
Lake Buena '
Orlando
Reedy Cree’
Windermere

Winter Gax
Winter Par

Apopka Mt. Dora
East Orange {(pocket)
Lake Buena Vista

Orlando

Reedy Creek

Windermere

Winter Garden

Winter Park



Exhibit 47

ONE-WAY ROUTE ANALYSIS PAGE 1 OF 2

ceemasamesEeesEscenvoReE TeE st andsneasesesannn.

TOTAL MSGS % OF ORIG.CALLS AVERAGE
RATED FOR WHICH REVENUE REV/MSG

FROM TO BY UTF INFORMATION IS
AVAILABLE RES BUS TOTAL

/  MT.DORA APOPKA 3
EXCHANGE
2 E.ORANGE

LK .BUENA
VISTA

”
J
ORLANDO
REEDY CREEK

WINDERMERE

VS N X

WINTER
GARDEN

f WINTER

PARK

? MT.DORA POCKET APOPKA

/0 E.ORANGE

/7 LK. BUENA
VISTA

/2 ORLANDO

/73 REEDY CREEK

yL WINDERMERE

/5 WINTER
GARDEN

/6 WINTER
PARK

7 REEDY CREEX MT.DORA
EXCHANGE

74 MT.DORA
POCKET

!

7 WINDERMERE MT.DORA
EXCHANGE

20 MT.DORA
POCKET

,



} WINTER 'GARDEN

4

-

J

4

WINTER PARK

ONE-WAY ROUTE ANALYSIS PAGE 2 OF 2

CALLS ORIGINATING FROM EQUAL ACCESS OFFICES

TOTAL MSGS X OF ORIG.CALLS AVERAGE
RATED FOR WHICH REVENUE REV/MSG
T0 BY UTF INFORMATION IS
AVAILABLE RES BUS TOTAL

MT.DORA
EXCHANGE

MT.DORA
POCKET
MT.DORA
EXCHANGE
MT.DORA
POCKET
MT.DORA

EXCHANGE

MT.DORA
POCKET
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~

MT.DORA
EXCHANGE

{; AR

N

é MT.DORA POCKET

7
7

7

/0

Exhibit 48

TWO-WAY ROUTE ANALYSIS PAGE 1 OF 1

TOTAL MSGS
RATED
70 BY UTF

APOPKA
REEDY CRE
WINDERMER

WINTER
GARDEN

WINTER

PARK

APOPKA
REEDY CREEK
WINDERMERE
WINTER GARD

WINTER PARK

X OF ORIG.CALLS AVERAGE
FOR WHICH REVENUE REV/MSG

INFORMATION IS
AVAILABLE RES 8US TOTAL
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EXHIBIT C
DOCKET NO. 900039-TL
REQUEST FOR CONFIDENTIAL TREATMENT OF TRAFFIC STUDIES

Page # Line(s) Page # Line(s)
1 1-7 51 1-28
2 1-6 52 1-15
3 1-8 53 1-9
4 1-8 54 1-6
5 1-5 55 1-10
6 1-8 56 1-15
7 1-11 57 1-6
8 1-15 58 1-4
9 1-15 59 1-6

10 1-11 60 1-15
11 1-11 61 1-17
12 1-11 62 1-9

13 1-15 63 1-18
14 1-15 64 1-15
15 1-11 65 1-41
16 1-11 66 1-8

17 1-15 67 1-25
18 1-41 68 1-41
19 1-u41 69 1-12
20 1-7 70 1-15
21 1-41 71 1-41
22 1-34 72 1-27
23 1-41 73 1-41
24 1-41 74 1-38
25 1-27 75 1-41
26 1-15 76 1-41
27 1-14 77 1-11
28 1-10 78 1-15
29 1-16 79 1-13
30 1-15 80 1-13
31 1-14 81 1-16
32 1-11 82 1-15
33 1-15 83 1-18
34 1-15 8y 1-9

35 1-32 85 1-18
36 1-21 86 1-15
37 1-37 87 1-26
38 1-15 88 1-26
39 1-41 89 1-31
40 1-37 Q0 1-15
41 1-41 91 1-41
42 1-39 92 1~-7

43 1-41 93 1-01
uy 1-41 94 1-22
ys 1-15 95 1-41
46 1-15 96 1-28
47 1-41 97 1-15
48 1-22 98 1-11
4u9 1-30 99 1-2

50 1-41 100 1-32

1 of 2



Line(s)

1-41

1-15
1-5
1-5
1-6
1-15
1-8
1-6
1-9
1-15
1-12
1-10
1-13
1-15
1-27
1-23
1-30
1-15
1-41
1-40
1-2
1-41
1-38
1-41
1-41
1-19
1-15
1-18
1-9
1-18
1-15

2 of 2

Line(s)

1-15
1-11
1-5
1-12
1-13
1-13
1-14
1-14
1-13
1-16
N/A
N/A
N/A
N/A
1-2
1-2
1-20
1-6
1-10



EXHIBIT D
DOCKET NO. 900039-TL

REQUEST FOR CONFIDENTIAL TREATMENT OF TRAFFIC STUDIES

The information listed on all pages and line numbers in
Exhibit C consists of market information including volumes of
traffic on specific interLATA routes broken out in several
different categories including volumes of messages by messages,
minutes, revenues, time of day, and residence and business. 1In
addition averages of messages per access and by minutes per
message, revenue per message, revenue per access line and revenue
per calling customers are also provided.

The information included in the studies is completely or
substantially AT&T traffic information. The public disclosure of
this information would allow competitors of AT&T an undue
advantage in pinpointing those routes or segments of routes which
are most susceptible to competition. The information is even more
detailed, and is at least as sensitive and as useful to
competitors as the capacity information which the Commission held
was entitled to confidential status in Order No. 21362, issued
June 9, 1989.

No public benefit would offset the harm which would be caused

by the public disclosure of this information.





