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STATE OF FLORIDA
OFFICE OF THE PUBLIC COUNSEL
cfo The Florida Legislature

111 West Madison Strew!
Room 812

- Tallahassee, Florida 32399-1400 @%@ﬁ@m 1
JACK SHREVE 904-488-9330 i @mz%ﬁﬁ,
FUBLIC COUNSE!, g"gﬁg ol N

Aucust 7, 1%¢0

Steve Tribble, Director

Division of Records and Reporting
Florida Public Service Commission
101 East Gaines Street
Tallahasses, FIL 32399-0850

~Res " Docket No.891194~TI
Dear Mr. Tribble:

Enclomed for filing in the above-~captionsd proceeding on
behalf of the Citizens of the State of Florida are the origisal and
12 copies of Citizens' Motion to Compel, and kecusst for In Canera
¥nspection of Decuments to be filed in this docket.

Please indicate the time and date of receipt on the enclosed
duplicate of this letter and return it to our office.
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BEFORE THE FLORIDA PUALIC SERVICE COMMISSION

Docket No, 891194-TL

In re: DPropoged tariff filings by
Filed: August 7, 19290

SOUTHERN BELL TELEPHONE AND TELEGRAPH
COMPANY clavifying when a nonpublished
number can be disclosed and introducing
Caller ID to TouchB8tar Service

e Vp? Lo i Qs Ve

MOTION TO COMPEL, MWD
L LN CANERD INSPROTION OF DOCUMENIE

The Cltizens of Florida ("Citizens"), by and through Jack
Shreve, Public Counsel, move the Commission to compel Southern Bell
Telephone and Telegraph Company (“Southern Bell®) to produce each
document in the possession, custody, or control of the corporations
BellsSouth Services, Inc., and BellSeouth Corporat .on responsive 4o
the Cltizens' Pirst and Second Reguests f&r Prodnction of Documents
dated Yune 19, 1920, and June 21, 1990, respectively. In addition,
the Citizens respecitfully regquest the Commission to conduct an in
canera inspection of all documents, or portions of documents,
withheld by Scuthern Bell based on a claim of ettorney-client

privilege or irrelevancy.

1. Phe Cltizens served thelr First and Second Reguests foo
Broduction of Doouments to Scuthern Bell, BellSouth Services, and
BalliSouth Corperation on June 19, 1%9%0, and June 21, 1990,

pectively. Soubthern Bell filed its responses and obhiections on

duly 24, 1990, aml duly 26, L9900,
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2. Without identifying any specific documents, Southern Ball
refused o produce any documents constil’uting an exchange of
corraspondsnee that would constitute an attorney-ollent

commumication which is privileged.

3. The first instruction in both of the Citizens' requests
for production of documents dealt with claims of privilege. This

instruction stated:

#(1) Please furnish a list identifying each
document for which privilege is claimed,
together with the following information:
date, sender, recipients, vrecipients of
copies, subject matter of the documents, and
the baszie wpon wihich such privilege is
alalmed, ™

Southern Bell followed none of these instructions and provided no
information vhatsoever to back up its claim of privilege. Where
a ¢laim of privilege is made, the fact finding tribunal should hold
an jin camera inspection to review the discovery requested and to
determine whether assertion of the privilege is valid. Austin v
Barnett Bank of South Flovida, W.h., 472 So.2d 830 (4th DCA 1985);
Bogca Ratoa Hotel and Club v. Dunn, 15 F.L.W. D1742 (4th DCA Judly
13, 19290). The Commission sbould regquire Southern Bell to identify

the documents and provide the specific information requested in the

Ccivizens' regquasts foy production of documents where Southern Bell

skalme a privilege., In addition, once Scuthern Bell provides the

raguested to back wup ite clain of privilege, the
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citizenc reguest the commission to hold an in capers inspection of
the docunents to determine whether the asse.tion of the privilege

ig vallid.

4. Both of BSouthern Bell's objections also inform the
citizens that they have either not providad documents regponsive
Lo the raqu@sts4whiuh Southern Bell deems to be irrelevant, ov
southern Bell has purged information it determined wag irrelevant
frem the documents it was willing te produce. Southern Bell did
not identify the documents 1t withheld or the portions ol the
docunments it purged based on this claim. 1indeed, Souther: Bell
provides no justification whetsoever for this action, cother than
o inform the Citizens that it has either rafused to provide or Mas
purgea information from documents it deems to he ilrrelevant.

3 The Citizens vreguest the Comnission to deny this
objection as inadeguate on its face because it slilmply gives
southern Bell's concluzion without any supporting basis vhatsoever.
It does not even identify those documents withheld or the portions
of those documents vedacted based on this claim. In the
alternative, if the Comnission is willing to entertain this
obhiection without further substantiation from Southerm Bell, the
citizens reguest the Commission to order Southern Bell to identily
all documents it refused to produce and to identiiy the portions
of all docunents which have been purged of information by Southern

apll. In addivlon, the Cltizens reguest the commisaion to conduct
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Southern Bell's olaim of privilege.

o

G Finally, Scuthern Bell's two objectlons irformed

Citizens that it would not provide documents responsive Lo

Citizens® reguests which were in the possession of the corporations

Balllouth Services, Inc., or BellSouth Corperaticon. With vespect

to Belifouth Services, Inc., Southern Bell produced documentz only

o o

I of

to the extent BellSouth Seyvices, Inc., was acting on beha

sowthern Bell. ®ith respect ©o BellScuth Corporation, Southern

Bell would not even do that much. Instead, such documents wers
prodused only to the extent they were actually in the possession

oaf Houthern Pell ltself.

K wemgaents in the possession of Soubthery Bell already s

@ v/*
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an  dndvicete, invelved relationship between Southern Ball

BellSouth Services, Inc., and BellSouth Corporaticn concerning the

pls

way Southern Hell would offer Caller .0, Attachwent I is a lettsr

2

dated Hovember 1, 1988 addressing a BellSouth Sexvicey position on

e

the delivery of & calling party'’s nunber. It statas that the

2

Lo deliver all numbers. But the letter then

et




wpAg bafore, Southern Bell has a Sifferent
xmcomnendat‘wn. We still feel strongly ithat
wivate listing customers ke  allowed %o
jﬁnhm.!s__mgx calls on a _pex call basis.”
L“QQ&KL;QLQQ contained in orig.nal document).

Thus, +this letter identifies a very different Southern Bell

pogition than the one it is now pursuing.

8. attachment II shows the reason why Southern Bell's
osition ig now so drastically different than the pous sition it held

in November, 1988. Attachment II is a letter from Allan Price,
Assistant Vice President, Regulatory Matters, discussing the
regulits of a December Regiongl Marketing Council meeting. This
souncll determined that the BellSouth position would bn to supp.rt
sha provision of all telephone numbers to subscribaers of Callew
T.p. eervices, not the position espoused by southern Bell only two
months before. Thus, it appears BellSouth overruled Southern Bell,

leading to Southern Bell's present position on Caller I.50.

blocking.

9, Attachoent IIT is a lettew Jated one week later from
tinda Linn, Cayrier and Public Services Management, BellSouth
services, Inc., packing up the overruled Southern 3Bell position.
Hey paper argues strongly in favor of pwoviding a blocking
capsbility for Scuthern Bell customers with nonpudlished directory

dngs.  The Janasry 19, 1989 cover laetter Lo her paphl Llaments

pose of her papsr has been nullified kecanse of a

Yhat bthe UL
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"Corporate® decision to pursue marketing ealling number delivery

type services without blocking.

- 10. BellSouth Corporation continued to remain intimately
invelved with Caller I.D. service later in 1989. Attachment IV is
a m|ewe from P. H. Casey, Vice President and Comptroller of
BellSouth Corporation, addressing media advertisements about Caller
I.D. His letter expresses concern about the perception of
ann@Yanc@ call ﬁandling relief to be gained from the availability
of Call Trace and Caller I.D. features. It also expresses concern
with‘ furnishing the name and address of offending telephone
auhmcfib@r@ to customers. The letter concludes by stating that
"ya® are continuing to address our concerns with the TouchStar Task
Force and company legal organization and that "we" fully support
implementation of the TouchStar program in Bell3outh, but chat “"we®
feal 1t is important that our customers and employees do not
develop misuvonceptions as the result of media advertiscments or

epplovee Information Bources.'

11. Thece documents Lead to the conclusion that BellsSouth
Sexvices, ¥nc., and BellSouth Corporation are "acting as one® for
the purpose of Southern Bell's Caller I.D. proposal, and that these
affiliates of Southern BEell are therefore open Lo reguests for

production of documents.®

AR 8 AR B ALV TR PR b S AL A

"The term “wed® apparently refers Lo BellSouth Corporation.

Medivision of East Broward. Inc., V. HeR:. 8., 488 S0.2d 886

i
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12, As the Commission knows, there asre other webs of
in%@rrei&tien&hipﬁ between Southern Bell, B llsSouth Services, Inc.,
and  BellsSouth Corporation. Attachment V Lg an excerpt from the
BellSouth «cost allocation manual chowing some of thess
relationships. For exasmple, Southern Bell receives a bost of

services from BellSouth Corporation on a daily basis, including:

1, Executive support.
a. accounting and taw services.

3. Public relations related te financial
advertising and media information.

4, Public affairs involving federal
regulatory and federal legizlative activities.

B Legal assigtance on taxes, anti-trusi,
federal natters.

&, Personnel services related to employment,
1shor relations, relocatlon, wages, salaries,
benefits and assessments.

7. Regionel planning services.

8. Financial services.

1%. Abttachment YV also reveals a large 1list of seyvices
provided by BellSocuth Services, Inc., to Southern Bell on & daily
bagis. rhese services do not cowne for free. In 1988 alone,

e

BellSouth Coyporation vharged Southern Bell $57 million for its

33
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SRIVIORES, and BellSouth Sarvioss ohe

for ite sarvices. 3

L4, Therefore, for the purpese of raaponding Lo

production of documents in this case, Southern Bell acts 3w one

with BellSouth Services, Inc., and BellSoubh Corporation.

the standerd enunclated and Medivision of Fast Broward, InG. .. Y.

HeBef., 48f 8So.2d4 888 (Fla. Iist DCA 1%¥8¢), it iz enbirely

appropriate o include both BellSouth Services, inc., and BellSouth
Corporation as corporations reguired to respond to the reguests for
production of documents. Indead, the Uie between Souther. Bell,
Belil3outh Seyvices, Inc., and Bell3cuth Corporation is a much

tia than the one reviewsd by Lne Court in

XMy sTu Ny

Here, Tthe opsrations of the parent corporation

Corporaticon and the subsidiary BellSouth Services, Inc., avs

o an
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actually  financed in large part by charges passed through

Scuthern Bell o its monopoly ratepayers. This L2 & unig

Wk R

°

circusstance not present in the Medivision case Medivision

ne sush opportunity to recover the operational costs of the parent
corperation  and  the subsidlary corvporation from  monopoly

ratepayers.

2% wmallion and $388
Z ' 5 thm ameunis
wpobively. see Southern
srias dated May wuﬁ 1989,

e portion of these charges

Gwely On e Florida int
Sege wmillion, res
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WHEREFORE, the Citizens respactfully rceguest the Commission
to order Southern Bell to provide documents responsive to the
citizens® requests for production of documents which ave in the
posgession, custody or control of BellSouth services, Inc., and
BellSuuth Corporation. In addition, the Citizens respectfully
request the Commission to conduct an in ganera inspection of the

documents described in this motion.

Respectfully subnitted,

JACK SHREVE
PUBLIC COUNSEL

Crrarbn \Fﬁﬂﬁjkl

Charles J. Beck
Aszsistant Puplic Counsel

Office of rublic Counsel
c/0 The Florida Legislature
111 West Madison Street
Room 812

Pallahassee, FIL, 223%9-1400

(904) 488--9330
Attorneys for the Citizens
of the State of Florida
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CERTIFICATR OF DBRVICE

bogket Ho.
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I HEREBY CERTIFY that a copy of the foregoing has been

furnished by U.8. Mail or hand-delivery to the following parties

this 7th day of August, 1990.

Southern Be:l Telephone and
Telegraph Company

Attn: Marshall M. Criser, IIX

150 &. Honroe St. #400

Tallashaggee, FL 32301

A Aabaco Looksmith

Attn: David MHerkatz

PO Bow 5301

. Louwderdale, ¥L 33310

Mike Rawage

Florida Dept. of Law Enforcement
P.C. Box 1419

Tallahassee, FL 32302

Angels Gresns

Diviszion of Legyal Services
Fla. Public Ssrvice Commission
101 Bast Gaines Sirxest
Tallahassee, YL 32201L

J. M., Buddy Phillips

i Sherlff’s Assoc.

P.0. Boxw 1487

Tallahasses, PL 323021487

Messer Law Fiim

Attn: Bruce Fenard

P.CG. Box 1876

Tallahassee, FL 32302-1878

Winston Pierce

Dept. of General Services
Koger Executive Center

2737 Centerview Dr.

Knight 3ldg. #2110
Tallahassee, FL 32399-0850

Jeffrey Cohen

Attorney for Florida Medical
Assoclation, Inc.

P.Q. Box 2411

Jacksonville, FL 32203

Robert A. Butterworth
Attorney General

Dept. of Legal Affairs

The Capitol

Tallahassee, FL 22389-1050

Willis BoothL

Pilorida Police Chilefs Assoo,
P.O. Box 14038

Tallahaszae, ¥L 32317-4083



P.0, Box 1031
Tallahaszee,

Charlene Carres
American Civil Liberties Union

FL

32302

Peter Antonacci
Stutewide Prosecutor
PL 01, The Capitol
Tallahassee, FL 32399

Cunandin / '\l\\\m{i‘/;f?w

Charlies J. Beclh
Amsistant Publfic Counsal
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Nov. 1, 198%
Tevs Jim Gadd
From: J.0. BEdwards

Re: Calling Number Lelivery: The Privacy Issue

A recommendation for Calling Number Delivery assocliated with CCs7
and TouchStar service is to be made at the Product Management
Council on November 4. ‘The BellSouth Services position on
delivering a private number as the calling number is given in a
pogiticn paper that is attached te this memo.

As you recall, there are four alternatives:

- - Peliver all numbers
- Allow all customers to block delivery of their numbe. on a

per call basis
- Allow private listing customers to block delivery of their

number on a per call basis
-  Permanently block all private listing telephone numbers from

being delivered
Bellsouth’s policy, according to the postior paper, is to deliver
#ll numbers.

e

as before, Southern Bell has a different recommendation. We
still feel strongly that private listing customers be allowed to

w

inhikit their calls on a per call basis.

The re&sons are:

pelivering the calling number in this manner is just as
marketable. Most calls are to other people one knows, and the

feature will not be activated.

Southarn Bell feels a commitment to the private liscing customer,
and wants to continue to deliver a service to tvhem for their

woney.

Giving ne inyvoarmation, or a rema&rk the calling numbeyr delivery
wae been blocked, 1s in itself information.

have Ffielded eoncerns from Jaw enflorcement agencies in the

it
ares who are concerned with this technolougy and their protection.

3

HWe are wowsmitited to the Call Monitor feature, and know it will e
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a large seller with both regsidence and business. But, we ave

also -ommitted to our customer base and tr our own integrity.,
Therefore, the Southern Bell position should remain the same,

e E A i SR SRR A Pl TR A N A R




ATTACHMENT 2

i
A




¥

File Code: 10,3000

Dates January 12, 1989

Tos Jim Anderson
Assistant Vice President-Rates and Economics

Blair MHohon
Assistant Vice President-Revenue Reguirements

T@d‘Kenﬁ@dy
Assistant Vice President-~Regulatory and Public Affairs

From: Allan Price
Assistant Vice President-Regulatory Matters

Subject: Staff Contacts for Calling Number Delivery Services

In the December Regional Marketing Council (RMC) meeting, the
iniviel introduction of calling number delivery sexrvices was
approved. The TouchStar® feature tentatively named "Caller ID*
(formerly Tall Monitor) has been identified ag the lirst calliing
number delivery service to be introduced by BcllSouth. Current
plans call for introduction of this service in the third guarter

ot 19885,

Pricr to epproving the introduction of calling number dellivery
services, the RMC established that BellScuth would support the
provision of gil telephone numbers to subscribers of these
services. This would include the provision of 'ipublished
pumbers to Caller ID subscribers. BellSouth's pusition regarding

the provisict of unpublished numbers was based upon an extensive
analysis of avallable alternatives.

In order to introduce Caller ID mervice in the prescribed wanner,
BOC regulatory action will be regquired. First, the Caller ID
gervice will need to be tariffed. Secondly, it is the product
team's current interpretation that existing private listing
tariffs will need to be modified to allow number provision in
rogard to calling number delivery services.

tt is the opinion of the product team and the RMC, that if we are
po meet the third guarter service introduction dgadline, we must
bagin to provide information to key staksholders concerning this
pbiect during the first gquarter of 198%. Due to the gengitivity
societed with privacy issues, the product team considers state
gulators to be "key" stakeholders in regard to Callex 1D

ey

&
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45 & member of the TouchStar kb product team, Don Davis of my atali
was reguested by the team to cecordinate the information flow
betwean the product team and your organizations. In this role,
it is articipated that my organization will meet with members of
your staffs to determine the extent and type of background
material that would be a necessary precseguisite priox to
approuaching state commissions with this matter. Once your neads
are determined, Regulatory Matters will work with the product
team to ensurs that you are provided with all reguirad materials.
after the background material is provided to your scaffs, my
gtaff would continue to act as & condult between your
arganizations and the product team to handle, in a timely mannsexr,
any questions and/or concerns that may arise from your commisnion
contacts. '

The purpose of this letter is to request the identification of
the member(s) of your staff who can coordinate desparrmental
setivity regarding Caller ID service. The Toushstar % product
team has requested that we identify all such coord.nates prior to
Janvary 25, 1988. The name of your coordinate(s) can be provide l
verbally to Don Davis at (404) 420-8057.

Your help in this mattex is greatly appreciated.
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Date: January 18, 1989

To: White Pages PFroduct Team Members

From: Linda Linn, Product Manager

subject: Position Paper on Non-Pub Listings and Right To Privacy
attached is the final draft of the White Fages Product Tean's
pogition paper on privacy titled, "Position Paper on Non~published
(Private) Listings Service and The Privacy Issue”.

» Corporate decision has been made to pursue marketing Cilling
Number Delivery (CND) type services delivering all telephone

pumbers so the original cause of this paper has been nullified,
but, as couctesy, I wanted to send.

slease note that the paper is stamped "private”.
thanks for all your support in this endeavor.
wonia, / ‘ / . /

Q,,?ﬁfz’/m a
httachment

Ann Langley



January 19, 198%

Position Paper on
Non-Published (Private) Listings Service
and The Privacy Issue

The purpose of this paper is to address key issues, questions, and
perspectives raised by the White Pages Directory Liscings Service
Product Team regarding the "privacy" issue in .ight of new
services delivering all calling telephone numbers.

Linda Linn
Carrier and Fublic Services Management
BellSouth Services
January, 1989
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Non-Published (Private) Lisgtin
The Privacy Iss

o Today's Environment

Nen-List and Non~Published {(Non-~Pub) Listing Services are well
establizhed traditional services. With Non-List (Semipri
Ligsting Service the customer’s telwphmw number i3 not puu?ic
in company directories or list services, but is available in the
Dirwctory Assistance (DA) database. Non-Pub {Privaete) Listing
Service excludes the customer’s telephone number from all
published or database records with the exception of the billing
record. Even if someone calls Directovy Customer Nawe and
address (CNA) with the telephone number of a non-pub customer,
hes/she will not be able to obtain the associated name and
address because this information iz excluded from the CNA
databage,

why do we offer these services?

in our society, local telepnone service is considered as
gssential as water and electricity. Because it is a "universa
service, we have structured the industry where, uncer bﬁandmfd
nrocedures, all telephone numbers are availakle to everyone for
abvious porasons, Over the years, enough people abused the
privilege of being akle to obtain any telephone number which
resalted in the need for many custowmers to rewove their
telephone numbers from general access. The magnitude of
mmnp? sinty to the BOCs and Commissions resulted in the creation
the Mon-List and Non-Pub Listing Services.

L1

,..
?“Ts

i‘?

in our existing List Services and CNA Service (and in our new
pirect Customer Access (DCA) Service and expanded List

‘vices), all Non--Pub telephane numbers, with accompanying

mes ond addresses, are excluded. The proposed walling Numbevr
xiv&;y LCHND: Servieces are the first to deviate from our pledgs
to protect Non-2ub information.

”
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Parif€ and interpretation

sectior A6.4.1 of the General
) reads:

Em &ll of
IRLE s zbmx

A, 4 Nop-Publighed (Private) Listing

sral

ubjiwhmd ligting is not listed in
o setion of the Company’s directc
,uhmh and will not be furnilshed

civher the
vy oar directory
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an incoming call to a rubscriber with a non-published
listing will be completed by the Company only when the
calling party places the call by number . The Company
will adhere to thig practice notwithstanding any claim
of emergency the calling parly may present. The
acceptance by the Company of the subscriber’s reguest to
furnish a non-published telephone nuombet does not create
any relationship or obligation, direct or indirect, to

any person other than the subscriber.

in the absence of gross negligence Or willful
migeonduct, no liability for damages arising from
publishing a non-published telephone number in the
directory or disclosiag said number to any person shall
attach to the Company. Where a non~published listing is
published in the directory, the Company®s lisbility
shall be limited to and satisfied by a refund of any
wonthly charges which the Company may have made for such
listing., The subscriber indemnifies and saves the
Company harmless against any and all claims for damages
caused or claimed to have been cavsed, directly

or indirectly, by the publication of a non-published
listing or the disclosing of gaid listing information to
any person.

(DELETED)

ror accounting purposes, the telephone pumkber, name, and
address of a subscriber with =2 non-published listing
wiil he provided to the Long pistance Crrrier(s) which
furnishes the subscriber long distance wmessage
tetecommunications service.

The telephore number, name, and address nf the calling
party may be displayed at a public Safety Answering
Point (Pcap) located on the premises cf a customer
subscribing to 911 Service, on & call~by~call basis
only, for the purpose of responding to eme.gency calls
frow the non~published numbers. The subscriber forfeits
his rights to privacy upon mezking & call to 911.

the telephone number of the customer will, by necessity,
be associated with data passed to CATV companies who
subscribe to Pay Per View Service for the exclusive
parpose of validating telephone order transactisns of
their cliemts. (only in S8BT tariffs)

gertain phrases and sentences nave been highlighted to emphasis
shose phruses of particular interest.

intzrpretations, by our state regulators, of the tarifr wording
coinforces the understanding that we will protect the Non-Pub

&

srephone listing £rom being disclosed to unauthorized persons.
whe veceives the non-pub telephone number is totally in the

«‘l& »%ﬂﬁ‘m ¢



of the non-pub subscriber with the e Lions of
emergencies, Pay Per View for billing purposes, and the szlech
interexchange carrier for billing purposes. hs wreviously
wwted, all chese exceptions are writiten i the tarilif to pro
we from claims of "willful misconduct .

fipli et

LeQn

1§ it i decided that we will deliver all telephone numbers,
Y £

then the tariff wording will need to be changed. With the
present tariff wording, the CND services are in violation,

proposed Hew Serxvice Environment

The proponents of CND would like to vredefine who controls the
telephone calls received., With today’s service, the non-pub
zubseriber has control over who has access to his telephane
sumber. Under the proposed CND envivonment, the cuscomer will
no tonger control access to his telephone number: any business
or individual with a digital display telephone will have acoess
o his number the moment he calls.

S

one of the OND arguments restcs on the premise that the castomar

o
peed not answer his telephone 1f he does not ¢ cognize the

number displayed on his digital readout. If people only called
Frowm their own home and business telephone this might be a valid
gument. But the universality of access to telephones neg.tes
ls premige in its entirety: A family member stranded at a
sublice telephone, in a hospital emergency room; a supervisor
iling from the airport; the list is endiess. The supscribe
canant simply discern whether an ingoming calil is one he/she

needs Lo aAnswer.

&

W g o s N
Businsshs Lage

7¢ ip imperative that a business case be completed to identifly
and compare all aspects of the lssuel at hand bhefore any
corpurate policy is established in this area. Deciding on the
pest course of action must be based on appropriate statistical
data and market reseavch.

s

he demand and revenue contriburion of the CHD
5 is reguired.

5 forecast of €
) £

grvice featur

appears that two of the most important guesticns that could
rakaed are:

u.

&

]

L
vq bottom line if all telephone sumbers are

1) What o
Corporati

Aelivered,

the worst thing that could happen to the
3

€

feot?
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The wovst could involve actual Non-Pub revenue losses, legal and
regusabory nUpEnses, and great damage to ~ur relationships with

state commissions and most importantlw. our customers.

The best could include the actual revenues from CNP features,
new revenues for touch tone service and telephone equipment
{customers purchasing digital display telephones), minimum
Non-Pub reveaue loss, and little impact cn the commissions and
cur cuztomers’ perceptions of the corporation.

reant q&us?xon% above

& business case should answer these impor
he following: (These are

¥l
and w@‘leiﬁﬁlTy provide figures for ¢
not Lo be considered all-inclusive)

-~ Compare demand of: 1) Offering CND services
dﬁlmvwr%mq all telephone numbers and, 2) CND services
blocking all nonwpub telephone numbers

-~ Quaatify cross-elastic impact on non-pub revenues

- Quantify revenue contributions for Call Monitor and
Call Return features of TouchStark

« Quantify OND gservices revenue contributions that would
Fave Lo be realized to justify ervosion cf
nun-puk contribution

~ Determine residence and business custcmecs’
preferences, needs, resctions to change, desire for CHE
services with and without non-pub numbers, etc., via focus
grouns and survevs.

Ouantify actual costs to: 1) add blocking capabilit
all customers, 2) add blocking capabilities for all
Won-Published customers, and 3) changing transla th
switrches to automatically block all non-pab number

ns in

- Ouantiiy Advertising/Promotion expenses to inform and
educate all non-pub subscribers of change

-~ Petermine AddelonaI expenses customers would incur to
subseribe to TouchStar? features, i.e., telephone
eguipnent, additi onqi Central Office services, any record
changes charges and/or initial subgscription feeai and
incremantal mwucmly price increases (in comparison with
the monthly price for Non-Pub)

Ty revenue contributions that would be realized
tomers purchased additional equipment and
vives to subscribe to Touchidtaer

atvk from state m%?wrn@y“ and regulators asg to
e commissions’ reactions to ouar policy change  for

b o

subscribeys



Tha worst could invelve actual Non-Pub revenue 8, legal and
regulatory espenses, and gred s hoo o our nghips with
stace commissions and most ilaportantly, ouy $ .

The Best could include the actual revennes from CND features,

wew revenues for touch tone service and telephone equipment
{customers purchasing digital display telephones), mininunm
Non-Pub revenue loss, and little impsct on the commissions and
pur customers’ perceptions of the corporation.

& business case should answer these important questions above
and specifically provide figures for the following: (These are
not to be considered all-~inclusive)

w Compare demand of: 1) Offering CND services
delivering all telephone numbers and, 2) CND services
biocking all non~pub telephone numbers

- ¢guantify revenue contributions for Call Monitor and
Call Return features of TouchStar®

-~ Quantify CND services revenue contributions that would
have to be realized to justify eroszion of
aon-wub coptribution

I residence and business custome s’

prefevences, needs, reactions to change, desire for CND
cervices with and without non-pub numbers, etc., via focus
arvoups and BuUrveys.

~ Quartify actual coests to: 1) add plocking capabilities for
all customers, 2) add blocking capabilities for all
Mon-Published customers, and 3) changing rvranslations in
gwitehes to avtomatically block all non-pub numbers

-~ puantify Advertising/Prowotion expenses te inform and
pducate all non-pub subscribers of change

Determine sdditional expenses customers would incur Lo
subseribe to TouchStar®R fgatures, i.e., telephbone
egvipment, additional Central office services, any reccrd
change charges andsor initial subscription fees, and
iperemental monthly price increases (la comparison with
the monthly price for Non-Pub)

w revenue contributions that would te real.zed

1f customers purchased sdditional equipmeint and

& to subscribe to ToushStar

from state attorneys end regulators as 2o
e commissions’ reactions ke car policy change for

- i
BubsoyLpers




o The value of Non-Published (Private) ristings

- WhHy is privacy valuable to our customers?

There are many groups of people in our community who are
particularly vunerable to abuse and/or harassment by means of
the te.ephone; the elderly, handicap, women living alone,
children who are at home during the day without parental
supervision (commonly referred to as ‘latch key’ children), and
people with high public visibility. Because of the nature of
the comrunity service, many business telephone numbers need to
be private, A non-pub listing is valuable to anyone
experiencing real threats to their personal safety, “heir
property, or having a need to remain anonymous.

Another aspect of the value of privacy is Telemarketing which
has been so abused that consumers have been able to get legal
restrictions passed in many states. This has caused the
customer to become even more aware cof the lack of telephone
privacy.

- Why is offering privacy of value to BellSor th?

Facts zhout Non-Published Listings Service

* Gradual increase in revenues since 1983:
Year % Growth Annual Revenues

Tnese percentages and revenues arxe regional nuanbers;
revenues are billed and come from the CRIS database.

# Tariffed Rates

1t iv our understanding that no rate changes have occurred
since 1584,

Theve 16 no initial subscription charge for establishing
Hon-Pub numbers on new connects, however
from » standard to a private number does pay a ono-time

a customer changing

record order change charge which varies from state lo state.



The average change charge is $20.00.

% Stage of life cycle - Growth

* average location life (same physical Location) -
for region. (SBT -~ 2.9 yrs. and 3CB ~ This
indicates there is base protection and/er growth in revenue
due to satisfied customers.

% Ag & "basic" serviece - genevates revenues without
advertising expenses.

* Cost of providing service is minimal. No additional capital
investments were required to offer this service. All
expenses are related to programming costs for sevvice orders
and billing records procedures which are already in place.

when a customer reguests a Non-Pub listing, the business
office contact personnel enters a service indicator oi the
gustomer’s billing record. This information is picked up
downstream in the LSS, TRS, and CRIS systems which informs
appropriate groups net to publish the number or enter it in
the DA database.

% Revenves for Non-Pub (and Non-List) is credited to the
Number Services Product Group (061) in PPS. “his is
because the DA operator handles all inguires for Non-pPub
{and wWon-List) numbers.

% The customer is not required to purchase any additional
equipment and/or services to subscribe to this service.

% Thig vervice is affordakble for all our customeys.

Benefits in addition to service earnings
« pemonstration of sensitivity to subscriber ne:ds

* Ths Non-Pub Listing Service has been a major contributor to
our customers’ perception of BellSouth as a company
of integrity and trustwerthiness. These are invaluable
assets because they are the roots of loyalty.

what could be the effects if we do not contipue to cffer our
customers the ability to maintain telephone number privacy?

1) begradation of customer satisfaction and loyalty to
peligouth would be a real posgsibility

sy pyye sustomers will begin to search for ways te regain
privaly

%) I¢ Local service were to become a fully competitive

v D s

e AR




environment, the door is opened for a competiter to offex
tocal service with privacy; having the potential to take
20% of our Lotal market - mainly residential.

4y customer dissatisfaction with posicy; pereelived as
yreedy, self-serving, and/or lacking in integrity.

~ How valuable are our residence customers to BellSouth?

We are not in a position now to answer this last question, but
we believe it is one we will need to anuwer eventually.
However, we do say "Customer First" and “Community Mindedness”
are part of our basic values - are they really?

o Non-List Services in Pacific Bell and Bell atlantic

We thought it would of interest to note that Pacific Bell and
Bell Atlantic both attempted to introduce List Services in thei -
BOCs in which Non-List telephone numbers would have been
included and Non-Pub would have been excluded. When the
services entered the market place, newspapers ran articles on
them. They received such bnd publicity and so many complaints
te the commissions that Pacific Bell was forced to withdraw all
List Services pulled from their Residence base, and Bell
atlantic was forced to change their service L. exclude Non-List
numpbers. Non-List number were originally inclnded because they
are in the DA database.

Non~Pup and Non-List customers are very protective about who is
able to receive their telephone numbers, names, and addresses.

o Conclugion

1f the CND direction is to be pursued on a corpnrate basis,
thorough analysis of all facts pertaining to this subject is an
absolute reguirement.

¢ iz the recommendation of the White Pages Product Team that
the corporation offcr a blocking gapability fov Non-Pub
pustomer, and before any final policy is established a business
case be completed,

This product team believes it wovld behoove BellSouth to resist
s capricious discarding of its public trust in tlis arena.

e
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A pon Strohmeyer, Vice Pregldent - Warkaebing, 87B
FROMS P. Ho Casey, Vice President end Comptroller, BEC

SURTEOT: Touehstay -~ Call Trace/Caller ID Festures

T reading recent media advertisements and hearing compants from
ouyr auploysen, wWe axre beconiny sonawhal concerned rbout the
percaphion of anneoyance call hendling ralie? to bes gained upon
availability of the Call Trace and Caller ID features ol Pouchatar.

2ithough Caller ID is not yet availabla, we are baglnning o gae
seme effect fronm the limited availabilicvy of Call Trace. in
rapding medis ade, it appears Call Trace is advartised as & panacen
for any of our oustomers' annoyahcoe sall problefs. Wa ave
concorned abowt eustoemer reaction when, after astivating bths
Feature, whey learn we will net turn over the calling telephore
munbar to them. ur surrent procedure is to handle the complalnt
ag & mormal annovance call investlgation, only the trace Lo
sctiverad by the customer. The customeyr has cha option Jf parsulng
srosecation through law enforcement where a Company employee will
frseify to the origin of the ¢all or have the Company caka actlion
eo obep future calls in eccordance with our tariffs. We are
pursuing with Belldcuth Zegal the pogsibility ef informing thea
cusbemar who activated Call Trace of tha oviglineting talephons
number, but that etill will not cause any signiricart reduction in Y

-

invelvenont by our annoyanee call hapdling personnal. Activity in
the Annovance Vall Centers/Bureaus has sctually increased as 2
pegult of he limited avellabllity of Call Trace.

with the introduction of caller ID, the customer recelving the oa’ L
will kmow the telephone nmuber of the offandlng party, but will now
wava Che gubscriber nene and oddress of that parbty. I the
seribor seeks legal romedy or wvegueste the Compan, €O takn
dom, 46 will be negessary foy the Annoyance Call Conteyrs/Buleaund
bocene invelved to Jdocunent  through normal Gell EA X el
van e soberiber activation of the Call Trace Ifesturs
st dnformstics shout the offending ecall 9% avidentiavy
. ke ousbomar receiving the calls could handse The nattey
sneacting the offepding party or metivating ©he wali block

1Y we galn sons axparience with Cheasn featares, We

wre et uns
waugs bhe pusber ol oustoners that will regquest Conpany
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Another gencern we have 1s furnishing the name and address of the
effendling telephonas subsceriber o the customew, kg stated
previously, ws do not now furnish this informabion teo euw custoney,
althoughk South Central Bell gells ocusbouer name and address
informetion for published numbers. Southers Bell deoes not okfer
this gervice. We anticipate customare subweribing to the Pouchsbar
featurss will expsct to knew the ldentity of the subscriber to the
cffending line. '

S B

We mww‘@@mﬁiﬂuiﬁ@ to address our concerne with the Tsuchseay taak
forece and Company legal organization. Until we gain experience
with custoner resotlon te Pouchstar featuras, it is impossible o

tall what effect they might have on ¢ha Annoyunce Call
Centers/ursaus.

Wa fully esupport Jjwmplementaticn of the Touchstar progran  in
BellSouth, however, we feel it is impertan: that eur customers and
anployees do not develop niscenceptions sz a result of media
advartisemants or ewploves information sources.

:wa*‘ \50 CLZS

Gae  Pat Graene, 50B
Judy Noxrth, spr
Blll Pearguson, 8CB
Lacry Schooler, SBT
Joo Lo Sehmidt, 887
M. E. Cox, BCB
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6.0 BELLSQUITH AFSILIATES

CHART OF AFFILIATED ENTITIES

A STATEMENT OF ANFILIATES
3 ENGAGING IN TRANSACTIONS WITH THE

CARRIER ENTITTES

Page 6--1 {(Revised 0B-01-88)
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BellSouth Corporate
Structure

e

BellSouth Corporation -

I
g 1 i . ! z
' 11
BaliSouth BLS Acquisltion BeilSouth Belibouth Bouth Gontral Southarn Bl
Capital Corp. 1, Ine. D.C., inc. Entarprises, Bell Telaphone Talephons
Funging Ing. Company ang
Cotporalion Talegraph
: Company

!

SR AN

|

BeitSouth Serviges
incorporated

Ball Communicatio 3
Rascaarch, ine. (14.7 %)

—

Advertising and
Fublishing Group
HallSouth Advertizlng &
Fublishlng Norporation

EwilBouth oformation
Systems, Ing, (BIS)

Giraphles Helding
Gompany (82%) and

affiliates

i.. M. Boerey and Company
wned aflilintes

TechBoulh, ve. (BB%)

Communications
Systems Group

BellSouth Comrmunications,
ng.

Dataserv, inc. nnd
affilinlag

Datasory inteenstional,
ine. snd afiiliates

South Star Vemtures, ne.
{50%)

Ball8outh Cornmunicalion
Systarms, Ine, and sfliliztas

e it it e

Aygusta Celiuter Corporaiion

BallSouth Australia, Lid, and
wifilintes

BeliSauth Internstional, oo,
andg affilintas

BellSauth lnversera 5.4,

BeliSouth Moblity Ine a4
wffilistes

Mobile Svstems/
International Group
Amaricar Callular

Com.munications Corporation
(50%) and affilizigs

e

GCorporate Enterprises
{Group

Bolidouth Finencial
Servicos Corporation

Bunkink Corporation

P!ﬁﬁ?ﬂﬁ”ﬂ@ & w@v@!ﬂ)p ment
Grougs

HBoliSouth Ventuien
Corporation and affiliates

40
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A_STATEMERT OF AFFILIATES

ENGAGING IN TRANSACTIONS WITH THE
CARRIER ENTITIES

SOUTH CENTRAL BELL JELEPHONE COMPANY

South Central Bell Telephone Company (SCB)Y is a regulated
carvier which providas a variety of local exchange and
interezchange services to zome 6.5 million customers in areas of
Alabema, Rentucky, Loulsiana, Mississippi and Tennessee. SCB
supplies long distance service within its courtwnefmned calling
zones. SBC also provides access to the networks of long
distance companies that offer service b@twe@n 5CE calling zones

and from state~to-~-state.

SOUTHERN BELL TELEPHONE AND TELEGRAPH COMPANY

Southern Bell Télephon@ Cempany (SBT) is a regulated cavrier
which provides a variety of local exchange and znter@xchange
services to more than 8.5 million customers in areas o Flor ida,
Georgia, North Carelina and South Carolina. S8BT supplies lonyg
distance service within its court-defined calling zones, SHT
also provides access to the networks of long dis tan;@ companies
that offer service between SBT calling zones and from
state-top-state.

£

TRANSACTIONS WITH AFFTLIATES

The primary services and supplies provided to or received from
sach affiliate, the frequency each is providec and the

? applicable affiliate transaction rule that will be used to
datmxmant the amount recorded on the regulated books of SCE and
587 are lisved below. In addition to the affiliates listed
below, SCB and $BT provide telecommunicatins services at
tariffed rates to all affiliates with offices located in their
FEYVICcE areas.

BELLSOUTH CORPORATION

elliouth Corporation (BSC) 1s the parent corporation of SBT and
-G, as well as various nonregulated subsidiarics engaged in
sinesses cother than the provision of regulated locel exchange

Vot e

He
5

w1

servioe,
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SERVICES

PROVIDED TO 280

PRINGIPAL SERVICES

Telecomnunications service
including official
comrunications

Leased office space
and security for
buildings

Legal & medical services

Use of general purpose
computers

SERY
ERINCIRAL SERVICES

Finaneial services, such a
securing capitesl, maintain
ing iavestor relations,
admivnistering pension fund
preparing consolidated

FREQUENCH

s Daily

Daily

0On Reguest

On Reguest

r¢ RECETVED FROM BSC

financial reports,.providing

hudget assistence and
econcemie forecases

Regional planping services
sueh as corporate, strateg
marketing and technical
{including development)

Personnel services related
to empioyment, labor rela-
tinns, relocation, wages,
gsalaries, henefits and
agssessment

assistenee on taxes,
and federal

Legal
antitrust
matters

Public affairs involving

federa! regulatory and
federsl legislative activi

P

EREQUENCY
s, Daily
2
Daily
ic
Daily
Daily
Daily
tieg
age G-d

1]

[

S i po

R
SFF

-3

LaATE

Tariffed Rates

SEC., 64.901
Costing Standards

SEC. 64.901
Costing Standards

SEC.
Costing

64.901
Stanfards

A

P 3}

TILIATE RULE

gIC. 64.501
Costing Standarixu

SEC. 64.901
Costing Standards

SEC. 64.90L
Costing Staadards

SEC. n4.901

Costing Standeards

SEC. 64.901

zosting Standards

{(Revised 08-01-88)
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SERVICES RECEIVED FROM BBC (CON'T)

PRINCIPAL SERVICES FREQUENCY AFFILIATE RULE
@ Public relations related to Daily SEC., 64.901
financial advertising and Costing Standards
media information
@ hccounting and tax services Daily BEC. 64.801
such as internal corporate Costing Standards

reporte, consolidated tax
returns, accounting policies
rulings and interpretations
and internal audit policy

o Executive Support Daily SEC.64.901
Ccsting Standards

BELLSOUTH SERVICES INCORPORATED

BellSouth Services (BSS) is jointly owned by $BT and SCB. 1t
rovides services that can be managed and controlled in » moce
cost effective manner through a centralized organization.

SERVICES PROVIDED 1O BSS

¢RINCIPAL SERVICES FREQUENCY  AFFILIATE RULE

® Telecomnunications services Daily Tavriffed Rates
including official '
communications

s installeztion and Maintenance on Demand S5EC. 64.901
nf Corporate Communicatiouns Conting Standards g
Eguipment ‘
® Leased office space, Daily SEC. 64.901
building security and Costing Stancdards
food services
o yee of computer systems, Daiiy SE”. 64.901%
data network, vehicles and Costing Standards

gguipment

Page 6-5 {Revised 03-31-89)
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SERVICES PROVIDED TO BSS {LON'T}

PAINCIPAL BERVICES FRECL SNCY AFFILIATE RULE
@ internal auditing services paily BEC. 64.901 |

Costing Standards

@ Training Onn Reguest SEC. 64.801 |
Costing Standards

SERVICES RECEIVED FROM BSSE |

PRINCIPAL SERVICES FREQUENCY  AFFILIATE RULE
|
|
©  geordination and management Daily SEC. 64.901 {
of the procurement of staff Costing Standards

and suprort types of
gervices from suppliers such
a5 Bell Communications
Research (BellCore), or ouvt-
gide vendors. (See BellCore
affiliate description,)

64.901

“ Strategic planning for the paily 2 C
st.ing Standards

telecommunications network,
including network architec-
ture technical standards
getting and technical evalu-
ation of potential network
hardwave.

8
Cc

© pesign fundamental planning, Daily SEC. 64.901
pk@Vid@ hoth project and Costing Standards
operations management,

Jmpiwm»nﬁatnon and mainteyn~
snce of operational support
and finmancial systeme which
improve productivity and
periormance, reduce costs or
improve revenues.

“ Support for the wmanagement Daily 3EC. 64.9201
nf the cwrmx ers’ employee Cns?anq Standards
bodies including training
ard mﬁnm@mman% job evalu-
ations.

Page 606 (Pevised 08-01-88)
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SERVICES RECEIVED FROM BRS

(CON°T]

PRINCIPAL SERVICES

Development of specific
marketing and sales support
programs for business sales,
business and residence
seivice tenters and inter-
gxchange carrier service
centers.

Procurement and provisioning
services, i.e., product
mansgement including contrac-
ting, purchasing, product
analysis, and materials man-
agement gervices for the
vperating companies, and
ownership of certain consoli-
dated inventories (primarily
ovutside piant).

Support for the operating
conpanies through the manage-
ment ard maintenance of
operaving company non~-network
¢velated assets such as land
buildings, transportation,
motor vehicles, conrporate
commuaications and adminis-
trative servicves.

Treasuly Services including
financial analysis, cash
wanagement and Treasury
Support

foatract Administration

Regulatory Support

PLEGUENCY

AFFPILIATE RULE

Daily

Daily

Daily

Daily

Daily

BELLCORE

5BC. 64.9501
Cosf.ing Standards

SEC. 64.901
Costing Standards

SEC. 64.501
Costing Standards

BEC. 64.901
Costing Standards

SEC. 64.901
Costing $tandards

SEC. 64.901
Costing Srandards

toeuth Services (BYS) owng BeliSouth’s share of, and is the

rage 6-7

rating companies’ primary liaison with, Bell Communications
syel, fne, (Bellcore), The Service Agreement between Bellcors
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