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50! CAST TENNESSEE STREET
POST OFFICE DRAWER 1657
TALLAHASSEE, FLORIDA 32302

TELEPHONE (B04) 222-1534
TELECOPIER (R04) 222- 1688

September 23, 1996

Via Hand Delivexry

Florida Public Service Commission
Division of Administration

2540 Shumard Oak Boulevard
Tallahassee, Florida 32399-0850

Re: Global TeleMedia International, Inc.
Docket No. 9609B7-TI

Dear Commission:

Pursuant to Staff request, enclosed for filinag are che
original and six (6) copies of Global TeleMedia International,
Inc.’'s revised tariff pages. The revisions are as fcllows:

Sheet 14: Adds language to Section 2.17 Tests, Pilots,
Promotional Campaigns and Contest;

L/ Sheet 15: Adds Section 2.22 Employee Concessions; and

ACK 2 e fheet 16: Amends language at Section 3.1.1 Timing of Calls.
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GLOBAL TELEMEDIA INTERNATIONAL, INC. Florida Tariff No. 1

Original Sheet 14

2.15

2.18

2.19

SECTION 2 - RULES AND REGULATIONS, CONT.
Restoration of Service

The use and restoration of service shall be in accordance with
the rules and regulations of the FPSC.

Inspec on, Tevting, and Adjustment

Upon reasonable notice, the facilities provided by the Carrier
shall be made available to the Carrier for tests and
adjustments as may be deemed necessary by the Carrier for
maintenance. No interruption allowance will be granted for
the time during which such tests and adjustments are made.

Tests, Pilots, Promotional Campaigns and Contests

The Carrier may conduct special tests or pilot programs and
promotions at its discretion to demonstrate the ease of use,
quality of service and to promote the sale of its services.
The Carrier may also waive a portion or all processing fees or
installation fees for winners of contests and other occasional
promotional events sponscored or endorsed by the Carrier. From
time to time, the Company may waive all processing fees four a
Customer. Promotions must be approved by *<“lic TFPSC.
Individual customers may be receive such reduced rates for
more than 90 days per 12 month period.

Cost of Collection and Repair

The Customer is responsible for any and all costs incurred in
the collection of monies due the Carrier including legal and
accounting expenses. Customer is also responsible for
recovery costs of Carrier-provided equipment and any expenses
required for repair or replacement of damaged equipment.

Late Fee

A late fee of 1.5% monthly may be charged on any past due
balances beginning 30 days from the mailing date of the bill.

Issued: June 28, 1996 Effective:

by: Roderick A. McClain, President and CEO
1121 Alderman Drive, Suite 200
Alpharetta, Georgia 30202 DOCUMENT NUMBER-DATE
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GLOBAL TELEMEDIA INTERNATIONAL, INC. Florida Tariff No. 1
Original Sheet 15

SECTION 2 - RULES AND REGULATIONS, CONT.
2.20 Returned Check Charges
A fee of $20.00, or five percent of the amount of the check,
whichever is greater, may be charged for each check returned
for ins “ificient funds.

2.21 Reconne. ion Charge
A reconnection fee of $25.00 per occurrence may be charged
when service is re-established for customers who have been
disconnected for non-payment,

2.22 Employee Concessions

[Reserved for future use]

Issued: June 28, 1996 Effective:
by: Roderick A. McClain, President and CEO
1121 Alderman Drive, Suite 200
Alpharetta, Georgia 30202




GLOBAL TELEMEDIA INTERNATIONAL, INC. Florida Tariff No. 1
Original Sheet 16

SECTION 3 - DESCRIPTION OF SERVICE
3.1 Timing of Calls

3.1.1 Long distance usage charges are based on the actual
usage of GTMI's network. Timing begins when two-
way communication is established. The Company will
determine that a call has been established through
industry standard answer detection methods,
including hardware and software answer detection,

3.1.2 Minimum billed call duration and billing increments
differ from product to product. Product specific
information is included in Section 4 of the Rate
Schedules.

3.1.3 Usage is measured and rounded to the next higher
billing increment for billing purposes,.

3.1.4 Chargeable time ends when either party "hangs up"
thereby releasing the network connection.
Incomplete calls are not billed.

Issued: June 28, 1996 Effective:
by: Roderick A. McClain, President and CEO
1121 Alderman Drive, Suite 200
Alpharetta, Georgia 30202






