





Iunle 25-24.920 Standasds Tor Prepaid Calling Sexvices
Contsaots . *

(1) The name of the certificated company providing the
prepaid calling service -

shall be clearly printed on the card. The phone number of
the company’s headquarters as well as its address, including
street, cit state and 2 code, shall be clearly printed
on the card or its cF.' in or available through the
co@ani'a to:I_—Zru customer service number.

(2) Each company shall provide toll-free access to prepa.’
calling services. After reaching a toll-free access number,

an end user shall not be required to incur toll charges es
to access prepaid

calling services.

(3) Each company shall provide, and legibly print, a toll-
free customer service number on each card. The company
shall record end user cosplaints or shall provide a live
operator to answer incoming calls for 24 hours a day, seven
days a week. The cmny shall acknowledge all recorded
complaints within 48 a4 ' hours.

(4) When the end-user pays valus for service, each company
shall legibly print tha initial face value expressed in
minutes (units) or dollars on the card or its packaging.
If the value is expressed in dollars the card its
packaging or point of sale material must clearly show the
conversion factor so that consumers can determine their cost
per minute for intrastate calls. ' The above information

4 This term is superfiuons. Additienally, it osuld be misconstrued 1o indicate that the
Comemission's rults treat prepaid calling services as the subject of individual contracts, rether
then tariffed telecommications preducis.

3 As long s this informetien is readily availeble 10 consumers it doean't appear necessary
1o place it on the card.

6 See suggested changes 10 subssction (5) of this rule.

7 The Commission's goal of prompt scimowledgment cen be met with s 48 hour
tumnaround on customer compleints. A single netwark malfimction could generate calls that
could not be acknowledged withia 24 howrs.

8 While most casvicrs offer o flat rets per minuts for domsetic calls, they are not shic to do
so for international calls. Cards thet provids internstionsl calling capability typically are
marketed in monetary denominstions 10 allow per-minuie rates ©o vary, depending upon the
country called. The Commission’s rules should concontrate on preventing unfair, misleading.
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(5) The billing increment shall not exceed one minute. All
surcharges, call set-up chug_o_ta minimum billing amounts,
and the like must be clear identified on the card, its
packaging or ggInt of sale material in a manner that is
visible to consumers prior to purchase

(6) Rechargeable cards allow the end user to purchase
additional minutes. At recharge, the rate per minute shall
equal the tariffed rate. At recharge, each company must
disclose to the end user the number of intrastate minutes

being purchased. The shall clearly identify any
additional fee !og WF‘% EtIor to the Eurchase. 4‘-l1=|e
{8) If a prepaid calling service has a specific expiration
date, it shall be legibly printed on the card. Cards
without a printed expiration date and with time remaining
shall be considered active for a minimum of one year twe

from the date of first use or last recharge,
whichever is later. A eseh company may declare a card
invalid imeesbwve—'' after the minimum time period has
passed.

and anti-competitive market behavier rather then foroe telecommunications providers to offer a
standerdized product. Therefere, the rules should require companies to provide consumers with
the ability to determing costs (per card, por call and por mimute) prior to purchase.

9 A gousval roguirement thet information be clearly visible removes the need for specific
mention of vending machines.

10 This provision effectively prohibits suscherges, cell sst-up charges and minimum billing
amounts. Theee types of charges are neither inherently unthir nor anti-competitive, so long as
they are clearly revealed on the card or ot the point of purchase. A call sct-up charge may allow a
provider to offer a lower par-minute charge, (0 the benefit of consumers making longer calls.

11 Sece Foomote 10.
12 Recherge foos should be trested in the same fhahion as surcharges.

13 According to warkshop perticipants, prapeid calling services sre typically used relatively
quickly afier purchase. A two yaur sstive period tharefore seems unnecessary.

14 The intent of this ruls is 1o allew companies 1o lisit the period of time over which a card
may be used. The termn “insctive” impliss s tempeorary, rather then permanent, limitation.



Ruls 25-24.925 Defunds.
(1) (b) Each company shall provide a cash refund or
replacement time eavd’® equal to the value remaining in the

account when an end user is unable to use the prepaid
service as a result of technical difficulties with the card

or the service boiond the end user’'s control the—ea-!d—be-i-nq

seme—oinier-prebion. ¢
{(4) In _no event shall a network provider be required to

make refunds to end users as to whom it acts only as a
network provi.;r. T

Rule 25-24.930 Adeguacy of Sesvies.

(4) In no event shall a nestwork provider be liable for
failure or defauit of a carrier purchasing network time and
access for ressle.

1S 1 was cloar st the workshop thet staff snd perticipants snticipated replacement time
rather than cards.

16 The Commission sheuld not imposs lsbility on service providers for the actions of end

17 Seversl existing provisions could require & network provider 1o give s cash refund to
customers of the downstream reselier.

18 Network providers should et be lisbis far resstiors’ failure 10 order adoquaie 800 access.
The existing rule stetes that “sach compeny™ shall ensure service standards but does not
distinguish between nctwork providers and resellers.
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