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Mrs. Blanca S. Bay6 

April13, 1998 

DirectOf, Divlalon of Recorda and Reportlng 
Florida Pubr~e Setvlce Commission 
2540 Shumard Oak Boulevard 
Tallahassee, FL 32399-0850 

ORIGINAL 

Re: Docket No. 171319-TP Uftlng of Mamtlng R .. trictfoM 
lmpoeed by Order No. PS~&S-1549-fOF-TP 

Dear Ms. Bay6: 

Enclosed Is an original and fifteen copies of BeiiSouth 

Teleoommunlcatlons, Inc.'s Rebuttal TasUmony of Hilda Geer, which we ask that 
you file in the above-captioned matter. 

A copy of thll letter Is enclosed. PI'Jue mark it to Indicate that the 
orig inal was filed and r8tum the copy to me. Copies have been served to the 
parties sh<Mn on the attached CerUficate of Service. 

NBWM 

cc: All parties of record 
A M. Lombardo 
R. G. Beatty 

Sincerely. • 

~~~~ 
Nancy B. White (fltiJ 

~ :;~r~t1J~nberg II 
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CERTII=JCATE OF SERVICE 
Docket No. 971399·TP 

I HEREBY CERTIFY that a true and correct copy of tho foregoing was served 

by U.f . Moil this 13th day of April, 1998 to tho following: 

Staff Counsel 
Florida Public Service Commission 
2540 Shumard Oak Blvd. 
Tallahassee, FL 32399..0860 

Thomas K. Bond 
MCI Telecommunications Corp. 
780 Johnson Forry Road 
Suite 700 
Atlanta, GA 30342 

Richerd D. Melson • 
Hopping Green Sams & Smith 
1 23 South Calhoun Street 
Tallahassee, FL 32314 
Atty. for MCI 

J oseph A. McGlothlin 
Vicki Gordon Kaufman 
McWhirter, Reeves & McGlothlin, 

Davidson, Rlef & Bakes 
1 1 7 South Gadsden Street 
Tallahassee, Florida 32301 
Attys. for FIXCA 
Attys. for FCCA 
(850) 222·2626 

Marsha Rule 
AT&T Communications of the 

Southam Stotos, lno. 
1 0 1 North Monroe Street 
Suite 700 
Tallahassee, FL 32301 

Brian Sulmonenl, Pre~ldont 

Aorlde Competitive Carriere Assoc. 
1 61 5 South Federal Highway 
Suite 400 
Boca Raton, FL 33432 

Peter M . Dunbar, EaG. 
Bltrbaro D. Auger, Esq. 
Pennington, M oore, Wilkinson 

& Dunbar, P.A . 
P.O. Box 10096 
Tallahassee, FL 32302 
Tel. No. (860) 222·3633 
Fax. No. (860) 222·21 26 

Carolyn Marek 
V.P. • Regulatory Affairs 
S.E. Region 
Time Womer Comm. 
P.O. Box 210706 
Nashville, Tennessee 37221 
Tel No. (6161673·1191 
Fax No. (6 1 61 673·1192 
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BEU.SOUlli TEL.ECOMMUNICA TIONS. INC. 

RfBUTrAL TESTIMONY OF HILDA GEER 

BEFORE THE FLORIDA PUBUC SERVICE COMMISSION 

DOCX.ET NO. 971399-TP 

APRIL 13, 1991 

PLE.ASE STATE YOUR. NAME. ADDRESS AND POSillON Win! BELLSO~ 

TELECOMMUNICATIONS, INC. ("BEU.SOU1l1 OR -mE COMPANY'') 

My name is Hilda o-. I am employed by lkiiSoutb u DircciOf • Conlwnet • South 

Florida. My buslncsa llddteu is 600 N.W. 791b Avenue. Miami, Flonda 

AilS YOU 1lU! SAME HILDA OEER WHO FILED DIRECT TESTIMONY? 

Yea. 

WHAT IS 1lU! PURPOSE OF YOUR TESTIMONY? 

The purpose or my latimouy is to rebut the tntimooy filed by witncu Sandre ~cay 

oo bcllalf or MCI Telecommunications Corpora~ ion. AT & T Commun.o:atoOIIJ of the 

Soulbem Stalel, Inc. IIIII lbo Florida Competitive Catricn Auocistlca In Docket No. 

971399-TP. Complcmentlna my dnct tmimony, my rcbuttaltntimony fwthcr 

111Stlf~e~ die lii\!Di or cauiD martctinai'CSlrialoas impoecd by lbo Florida Public 

Service Commissloa'a Order No. PSC-96-JS69-FOF·TP in Docket Not 930))0. TP 

IIIII 960651-TP. 

·1· 
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2 Q. IN HEA DIRECT TESTlMONY. DID WintESS SEA Y ADDRESS CHANGES IN 

3 THE LOCAL TOLL MAJUU.rr SINCE THE MARKETING R.ESTlUCTIONS 

4 WERE lMPLSMENTEO ? 

5 

6 A. No. MI. Soay hu almply rmatcd sl&le araummiS from years put . Oucd on her 

7 direct testimony, IVitncU Suy would llave IIIII CocnJtllulon believe lhatlhe Local 

6 Toii!DIIbl hu remained JlqniiU durin& the pul!WO )un. The c:omplu\AIIIS llavc 

9 made no 111empc to quantify lhc cfTecu of lhc marltetin& restrictions 1n Flonda. 

10 

11 Q. DO YOU UNDERSTAND QUAUT A TIV£1. Y HOW COMPETITION liAS AND IS 

12 CON11NUlNG TO EVOLVE? 

13 

14 A. Yes. My direct testimony con11lns dalltlllt overwbclminaJy rcncc:uthe impac1 of 

15 tbe Commission'• marltc-tlna r«trrctioou. Exhibit HO.I. paae I of I, of my dir«1 

16 testimoay cootainJ conclusive cviclalc.e thai competition fOt local toll len' tee) is 

17 tbJivina. Exhibh HO-IIhowt !hat of the 4,S69,797l..ocal PmubJcnbcd 

18 ~e c.rt1cr (LPIC) chanaa from Januaty, 1997 thtouaJI February. I ~I. 

19 BeliSoulh wu not tbe IDIR1.A TA 1011 camcr on S 7% of lhc residentiAl hnc:s and 46% 

20 oftbe busiDaa lines. This cltuly dcmon•ttatcs thai intral.A TA toll COtnpetition is 

21 thrivina In Florida. 

22 

23 Q. l'OU.HAVE SETFORnt QUANTITATIVE DATA THAT MEASURES TilE 

24 EFFEC1TVEHliSS OF 1lfE COMMISSION'S R£STRJCTIONS IN llf£ LOCAL 

25 
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TOLL MARKET, WHAT QUANTlTA TIVE DATA HAS WllNESS SEA Y SET 

fORffi TO SUPPORT THE COMPLAINANTS POSITION? 

None. 

WHY 00 YOU BELIEVE WITNESS SEA Y DOES NOT A 1TEMPT TO 

ADDRESS SUCH CHANGES 1 

It lppcan t1ud witness Sc.y lhinh lhiJ Commission. and its ~-ff. has hs nead in w 

sand wbcn it comes tD monitoring and unckmanding market place dynamiC$. The 

compl.olRADII appuemly believe dill Ibis CommiJsioo is more intereSted in 

phllosopbieal and anccdotallifiuments u opposed to quantitatively undemanding 

bow compcdtioa iJ cvolvinJ, By scning forth sulc and dated equal ICCCSS 

qumcnb, wblcb by 1M way arc applicable to a market that Bell South is prohibited 

from opcnlinalll (LoQa DIJtanc:e), witness Sc.y aaempta to 'kin the very spirit r nd 

intentions of the Commission in tbiJ Ooekct. The Commission's intent in this 

Docbt was to dRmltically dwlge the competitive landscape in the local toll maBel. 

lmposlna the restrictions on BeiJSoulh was its mechanism for aebicving this goal. 

YOU STATE ruATTHE SPIRIT AND INTENT OF THE COMMISSION'S 

MARX.E'T'ING RESTIUC110NS WAS TO CHANGE ffiE COMPETITIVE 

LANDSCAPE FOR THE LOCAL TOLL MARKET. HAS THE COMMISSION 

ACKTEVED THIS OOAL 1 . 



1 A. Yes. As the evidence In mydiroattStimony sbows, with the lmposidon ofthc 

2 muU!iD& ratrlctlofts the Commiuion lw lldlicvcd its goal. Fallw-c by witness Suy 

3 !0 ~~ledge such dramatic chansu in the awte1 piKe: borden on disrHpcct 

<4 10 thlt Commlulon and Ia St&f'l' for lu lldlievcmcnu. 

5 

6 Q. WT1'NESS SEA YON PAGE 10 LINES OF HER TESTIMONY SUGGESTS THAT 

7 REMOVING 1liE RESTRICTIONS WOULD GIVE BELLSOunf AN VNFAIR 

8 ADVANTAOl! BECAUSE BELLSOVTH IS Tm: ONLY COMPANY TIIAT A 

9 CONSUMER CAN CALL ~OR NEW SERVICE, HOW 00 YOU RESPOND ? 

10 

11 A. lfBeUSoutb is the only eomp~ny a consumCf un call for new loc.al "xclwlac JCtViee, 

12 it It beer • the enlitia that witncu Suy rqwaents want It to be that way. Other 

13 procccdlnp befl're this Cornmlnion have crealcd a Cnuncworic for local cornpCiition 

1<4 to evolve, )'C't muy of the providers, Including thc ones involved In this proceeding. 

15 have been very wRleo:tivc in choosing" wt1d'e and 10 whom they oiTcr local cJr.changc 

18 JCtVioes. The IXCI ~ very ldcpt at1o0llcitina eus10mcu 10 usc their ~rvicn 

17 Cwtomcn are oow awvc that they have choi<:a of c:arri~ 

18 

19 Q. YOU STATETlfAT 1liECOMMJSSION HAS BEEN SUCCESSFUL IN 

20 CREATING A COMPETlllVE MARKET FOR LOCAL TOLL SJ!,RVICES. IF 1liE 

21 COMMISSION LIFTS ITS RESTRICTIONS. HOW CAN IT BE ASSURED TIIA T 

22 COMPE11TION WIU. CONTINUE TO FLOURJSH ? 

23 

2<4 A. As u cvidcot ID the dasa I have praentecl. the nwtd for localtollservlees is very 

25 compcdtivc. Ranovlna the rnuialons from BciiSooth will Jtimuwc lnno• atoon 
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(e.g., mOC'O cccnpetitive calling plans) among all local toll providers. Rcleasin& 

BcllSouth will force other SCTVice providers to Introduce new local toll service to 

teqllirc new 'UIIOmm and main existing on~1. 

IF THE COMMISSION CHOOSES TO REMOVE THE MARKETING 

RBSllUCTIONS FOR NEW CUSTOMERS, WHAT PRACTICES AND PROMPTS 

WILL BllU .. SOUllf EMPLOY? 

BciiSouth will continue to advise wstomers that they have options. Bell South will 

employ tho Jndl<:cS u outlined in my dlree1 testimony. They are u follows: 

I. BcliSouth would edvise the customer lhal he lw an option or selec~ing a long 

diltaooo earner ror local toll$. 

2. BciiSouth would edvise tho C\IS!Omer that Bell South can provide his local toll 

service. 

3. Bell South would offer to read to the c~Utomcr the list or available carriCl"l. If rhc 

customer responds affinnatively. then the list should be read. 

SO EVEN IF THE COMMISSION REMOVES THE MARKETING 

RESTRICTIONS FOR NEW CUSTOMERS. BELLSOUlll WILL CONTINUE TO 

ADVISE CUSTOMERS TIIATOnmRCARRJERS ARE AVAILABLE AND 

OFFI!R TO RI!AD A UST OF ~OSE CARRJERS? 

·5-
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Q. 
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Wt:LL 1liESE PRACllCES ADVANTAGE BEllSOllllf AS ALLEGED BY 

wmtESS SEA Y 1 

BciJSo-.Jdl willnoc be ldvanc.p! by lbete practlca. The loc&l toll market is 

extremely competitive today. Competition will on!y lnerusc and interuify u 

provlden of local toll develop more competitive calll11B plans for consumcn. 

WHAT IMPACT Wt:LL R.Et.~OVING THE MAAKETlNG R£STRIC110NS UAVE 

ON nm CUSTOMER CONFVSION THAT YOU OESCRJBE!J IN YOUR DIRECT 

TESTIMONY? 

Under the Commialoa't eumat restrictions. when a CUIU>mcr cont.a.cu BciiSv~th. the 

Company II probiblled from di10usslna iu intnl.A TA toll services unless the •ubjcct 

II introduced by tho ciiJIOII!cr. Cocuoquently, when a new customer 10lceu 111 

intnl.A TA toll carrier other than Bell South, the Company is restricted from eduulina 

lbe CUSiiOalc1" about lbe impact oflbal choice oo the loc&l callinJ plan he may have 

cl,osea or 10 which be hu aeccu. As a rnult. new cuaornm *ilo ch;)C)te an 

intral.A TA toU c:atricr ocbct than BciiSoutb willnoc know bow to oblaon the ~ncfiu 

of the rust typo of local plan previously described. Funher, in ccnain citcum~W~Ca a 

new CUSIOincr could be payina fCK aauvlce for which be hu rccc:lved no ~ncfit If 

OellSoudiiJ allowed to mamt iu intraLA TA toll services. customers can ~ 

educated and lOCh conflicu can be c~tplalned. BcJISouth should be allowed to inform 

eiiJtoiners of JUCb conn leu without having to wait "until the subjcc1 1s Introduced by 

tho -cr." S.IISoutll will continue to inf~Km the CUSlorncr in u compclitivcly 
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neutral a maanct as possible. This type of cUSiomer confusion will be all but 

eliminated lfBollSoutb Is a least allowed to educate the eUSiomcr about its services. 

WOULD YOU PLEASE SUMMARIZE YOUR TESTIMONY? 

Yet. Wltncas Sandra Say hu •imply ~wed IU!c arvumcnts from )-e&n past. 

8aJod oo her dlrocltudmony, wltneu Seay would have litis Commission believe that 

the Local Toll mutct hu remained JtlgJIIllt during the put two yean. Th~ 

c:omplalna.atl have made 110 aucmpt10 quantify the afl'ccts of the marketing 

ratriction.t lmpoJcd on &IISoutb in Florida. Even absent quantifiable d&tl. they 

have not Jet forth a compellina arpunent. either pbllosophi"l or anecdotal, as to why 

&IISoutb ahould remain ahacldcd by tbeJC restrictions. 

&ltsoutb bu been problbltcd from marketing its local IOU servias 10 both new ana 

c. iJti.aa cu.stomm for nc:uly twO yean. The data contained in my dlrectteslimony. 

and further aupponcd In my rebultll, Ia C'Yidcnec thai competition in the local lOll 

market Is nourUhina ill Florida. 

& IISoutb ah<Mtld be allowod 10 cduc&IC and to market Ita local lOll scrvica to new 

cusiOmm In Florida. Tho Commiulon's reS!tictloru Jhould be lifted. 

DOES THIS CONCLUDE YOUR TESTlMONY 1 

Yes. 
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