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Florida Public Service Commission

Division of Records and Reporting

Betty Easley Building SYITIa~-TT
2540 Shumard Oak Boulevard

Tallzhassee, Florida 32399-0850

Re:  Application of 2™ Century Communications, Inc.
Dear Madam or Sir;

Enclosed for filing with the Florida Public Service Commission please find an original
and six (6) copies of 2™ Century Communications, Inc.'s (*2™ Century's”) Application to
provide interexchange telecommunications services in the State of Florida. Also enclosed is a
tarifl containing information regarding the terms, conditions and rates for 2™ Century's
interexchange telecommunications services in Florida, as well as a check in the amount of
$250.00 to cover the requisite filing fee, 2™ Century's financial statements are being submitted
under seal on the grounds that they contain strictly confidential and proprietary information.

Enclosed please find a duplicate copy of this filing and a self-addressed, postage-paid
envelope. Please date-stamp the duplicate and retum it in the envelope provided.

Please do not hesitate to call me if you have any questions.

Respectfully submitted,

...

Enclosures 'r

DOCUMENT WUMBER DATE m'*s.,.].u,‘! (arsn wina Torwerded check:
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A This form is used as an application for an original centificate and for approval of
assigninent or transfer of an existing certificate. In case of an assignment or
transfer, the information provided shall be for the assignee or transferee (Sce
Appendix A),

B. Print or Type all respon=es to each item requested in the application and
sppendices. If an item is not applicable, pleasc explain why.

o Use a separate sheet for each answer which will not fit the allotted space.

D. Once completed, submit the original and six (6) copies of this form along with a
non-refundable application fee of $250.00 to:

Florida Public Service Commission
Division of Records and Reporting
1540 Shaman Oak Bivd.
Tallahassee, Florida 12399-0850
(850) 413-6770

Note: No fling fee is required for an assignment or transfer of an existing certificate 10
rnother certificated company.

E Il you have questions about completing the form, contact:

Florida Public Service Commission
Division of Communications

Bureau of Certification and Evaluation
1540 Shuman Ock divd,

Tallahassee, Florida 32399-0850

(850) 413-6600

Required L ' Commission Rule Nos, 25.24-470, 25-24.471, and 25.24 47},
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6. Select type of business your company will be
conducting (check all that apply):

DOOREILFATIN )

(X)

()

(X)

()

()

()

Facilities based carrier - company owns and operates or plans to own and
operate telecommunications switches and transmission facilities in Florida.

Operator Service Provider - company provides or plans to provide altemative
operator services for IXCs; or toll operator services to call aggregator locations;
or clearinghouse services to bill such calls.

Reseller - company has or plans to have one or more switches but primorily
leases the transmissior facilities of other carriers. Bills it : own customer base for
services used.

Switchless Rebiller - company has no switch or trans nission facilities but may
have a billing computer, Aggregates traffic to obtain ulk discounts from

carriers. Rebills end users at a mte above its discount but generally
below the rate end users would pay for unaggregated traffic.

Multi-Location Discount Aggregator - company contracts with unafTiliated
entities to obtain bulk/volume discounts under multi-location discount plans from
certain underlying carricrs, then offers resold service by enrolling unaffiliated
Cuslomers.

Prepaid Debit Card Provider — any person or entity that purchases 800 access
from an underlying carrier or unafTiliated entity for use with prepaid debit card
service and/or encodes the cards with personal identification numbers.




1 Structure of organization;

() Individual
(X)  Foreign Corporation
()  General Partnership

() Other

Corporation
Foreign Partnership
Limited Partnership

S.  Ifindividual provide:
Name: Not applicable

Title:

Address:

City/State/Zip:

Telephone No.: Fax No.:

Internet E-vail Address:

Internet Website Addreas:

9. Ilincorporated in Florida, provide proof of authority
to operate in Florida:

(a)  The Florida Secretary of State Corporate
Registration number: Mot applicable

10. I foreign corporation, provide proof of authority
to operate in Florida:

(a)  The Florida Secretary of State Corporate
Registration number: F980000039 |5

1. Ifusing fictitious name-d/b/a, provide proof of compliance with
fictitious name statute (Chapter 865.09. FS) to operate in Florida:

(a) The Florida Secretary of State fictitious
name registration number: Not applicable

12, 1a limited liability partaership. movide proof of registration
to operate in Florida:

(a) The Florida Secretary of State
registration number: Not applicable
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13. If a partnership, provide name, title and address of all partners
and a copy of the partnership agreement.

Name: ___Not applicable
Title:

Address:

Clty/State/Lip:

Telephone No.: Fax No.:

Internet E-Mail Address:

Internet Website Address;

14.  I{aforeign limited partnership, provide proof of compliance
with the foreign limited partner-hip statute (Chapter 620.0169, FS), if applicable.

(a)  The Florida registration number: ___pot gpplicable
15.  Provide FEID Number (if applicable): _FEI #59-152 0645

16.  Provide the following (if applicable):

(a) Will the name of your company appear on the
bill for your services? ( X ) Yes ( )Ne

(b) If not, who will bill for your services?

Name: __Not applicable
Title:

Address:

City/State/Zip:

TelephoneNo.:  Fax Nou:

Internet E-Mail Address:

Internet Website Address:

(c) How is this information provided?
Dot applicable

DCOLREILESTIN | 5




17. Who will serve as liaison to the Commission with
regard to the following?

(a)

()

(c)

DCOIMEILEATISNG )

Telephone No.: (813) 935-8866 Fax No.: (813) 930-88.13
Internet E-Mail Address: __mbreith@2cl.com
Internet Websicz Address: ___www.Jc2 com

Clty/State/Zip: Tampa, FL. 33618

Telephone No.: (813) 935-8866 Fax No.: (£13) 930-8813
Internet E-Mall Address: mbreith@2clcom
Internet Website Address: __ www 2¢d com

Name: Michael Reith
Title: Director - Regulatory and Indusiry Relations
Address: 1350 Duschwood Park Drive

City/State/Zip: Tampa. FL. 31618
Telephone No.: (813) 915-8866 Fax No.: (813) 930-8813
Internet E-Mall Address: ___mbreith@ac2com
Intermet Website Address: ___www.2c2.com




(a)

(b)

(¢)

(d)

(e)

n

(R0 MEILES T80

I18.  List the states in which the applicant:

has operated as an interexchange telecommunications
company.

has applications pending to be certificated as an

company.

has been denied authority to operate as an interexchange
telecommunications company and the circumstances involved.

has had regulatory penalties imposed for violations of
telecommunications statutes and the circumstances involved.

has been involved in civil coun proceedings with an
imorexchange carrier, local exchange company or other
ielecommunications entity, and the circumstances involved,

N licable. 2621 ; ' i
proceedings.




19.  Indicate if any of the officers, directors, or any of the ten largest stockholders
have previously been:

(a) adjudged bankrupt, mentally incompetent, or found guilty of any felony or of any
crime, or whether such actions may result from pending proceedings. If so,

(b) an officer, director, partner or stockholder in any other Florida certificated
telephone company. If yes, give name of company and <elationship. If no longer
assocated with company, give reason why pot.

20.  The applicant will provide the following interexchange carrier
services (Check all that apply):

2 MTS with distance sensitive per minute rates
Method of access is FGA
Method of sccess is FGB
Method of access is FGD
Method of access is 800

MTS with route specific rates per minute
Method of access is FGA
Method of access is FGB

Method of access is FGD
Method of access is 800

ERRRSNRRRR
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** APPLICANT ACKNOWLEDGEMENT STATEMENT **

REGULATORY ASSESSMENT FEE: | understand that all telephone
companies must pay a regulatory assessment fee in the amount of |5 of one
pereent of the gross operating revenue derived from intrastate business.
Regardiess of the gross operating revenue of a company, a minimum annual
assessment fee of $50 is required.

r GROSS RECEIPTS TAX: | understand that all telephone companies must pay
a gross receipts tax of two and one-half percent on all intra and inter-tate
business.
L% SALES TAX: | understand that a seven percent sales tax must be paid on intra and
interstate revenues.
4, APPLICATION FEE: | understand that a non-refundable application fee of $250.00
must be submitted with the application.
UTILITY OFFICIAL:
/W /g—~ 12/17/98
o f Signature Date
CEO and President 813/935-BB66
Title Telephone No,
Address: 3550 Buschwood Park Drive 813/930-8611
Fax No.
Suite 190
Tampa, FL 33618
ATTACHMENTS:

A - CERTIFICATE TRANSFER OR ASSIGNMENT STATEMENT
B-  CUSTOMER DEPOSITS AND ADVANCE PAYMENTS
C- INTRASTATE NETWORK
- CURRENT FLORIDA INTRASTATE SERVICES
k- AFFIDAVIT
FLORIDA TELEPHONE EXCHANGES and EAS ROUTES
GLOSSARY

DCOLREINLEATIN |
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MTS with statewide flat rates per minute (i.e. not distance sensitive)
Method of access is FGA

Method of access is FGB

Method of access is FGD

Method of access is 800

MTS for pay telephone service providers
Block-of-time calling plan (Reach out Florida, Ring America, efc.).
800 Service (Toll free)

WATS type service (Bulk or volume discount)
Method of access is via dedicated facilities
Method of access is via switched facilities

Private Line services (Channel Services)
(For ex. 1.544 mbs., DS-3, eic.)

Travel Service
Method of access is 950
Method of access is 800

900 service

Operator Services

Available to presubscribed cusiomers

Available to non presubscribed customers (for example to patrons of hotels,
students in universities, patients in hospitals).

Available to inmates

Services included are:

Station assistance
Person-to-person assistance
Directory assistance
Operator verify and interrupt
Conference Calling

21 Submit the proposed tarifT under which the company plans 1o
begin operation. Use the format required by Commission
Rule 25-24.485 (example enclosed).
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22, Submit the following:
A.  Financial capability.

The application must contain the applicant’s audited financial statements for the most recent 3
vears, [f the applicant does not have audited financial statements, it shall so be stated.

The unaudited financial ststements must be signed by the applicant's chiel executive ofiicers and
chief financial officer affirming that the financial statements are true and correct and must
include:

I. the balance sheet,
) 3 income statement, and
I statement of retained eamings.

NOTE: This documentation may include, but is not limited 10, financial statemenis, a projected profit
and loss statement, credit references, credit bureau reports, and descriptions of business relationships with
financial institutions.

1. A written cxplapation that the applicant has sufficient financial capability 1o provide the
requested service in the geographic area proposed to be served.

A written explanation that the applicant has sufficient financial capability 10 meet its lease or
ownership obligations.

1 A written explapation that the applicant has sufficient linancial capability to meet its lease or
ownership obligations.

[ ]

B. Managerial eapability; give resumes of employees/officers of the company that would
indicate sufficient managerial experiences of each.
C Technical capability; give resumes of employces/officers of the company that would

indicate sufficient technical experiences or indicate what company has been contracted to
conduct technical maintenance.

D0 RENLE/STIE | 10




CERTIFICATE TRANSFER OR ASSIGNMENT STATEMENT

I, (Name) ___Not applicable =i

(Title) of (Name of Company)

and current holder of Florida Public Service Commission Certificate #
, have reviewed this application and join in the petitioner’s reque-t for a
{ ) transfer

{ ) assignmeni

of the sbove-mentioned centificate.
UTILITY OFFICIAL:
Signature Date
Title Telephone No.
Address:
Fax No.
DCOTRENLEAGTING 1 12

g 3



CUSTOMER DEPOSITS AND ADVANCE PAYMENTS

A statement of how the Commission can be assured of the security of the customer’s deposits and
advance payments may be responded to in onc of the following ways (applicant please check
one):

(X) The applicant will not collect deposits nor will it collect payments for service
more thau one mon’a in advance.

() The applicant intends to collect deposits, and/or advance pr.yments for more
than one month's service and will file and maintain a sure iy bond with the
Commission in an amount equal 1o the current balance ¢/ deposits and
advance payments in excess of one month. (The bond riust accompany the
application.)

UTILITY OFFICIAL:
/4 12/17/98
Signature Date
President and CEO 813/935-8860

Title Telephone No.

Address: 3550 Buschwood Park Drive B13/930-88113
Fax No.

Suite 190

Tampa, FL 33618

DO REILE/STI86. 1 13
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INTRASTATE NETWORK

[MIKE, | THINK BOTH YOU AND | WERE MISSING PAGE 15 FROM OUR IXC PACKETS; |
WILL CHECK WITH THE PSC ON MONDAY TO MAKE SURE THAT THE INFORMATION
INCLUDED ON THIS PAGE IS CORRECT]

1 POP: Addresses where located, and indicate if owned or leased.
1) Not applicable 2)
3) 4)
2. SWITCHES: Address where located, by type of switch, and indicate if owned r ¢ leased.
b Not applicable 2)
3) 4)

3 TRANSMISSION FACILITIES: Pop-to-Pop facilities by type of facilities (microwave, fiber,
copper, satellite, etc. and indicate il owned or leased).

EOP-10-POP IYEr OWNERSHIP
1) ot applicable

1)
[MIKE. IF 2C2 INITIALLY WILL BE LEASING SWITCHES/TRANSMISSION FACILITIES,
SHOULD'NT WE SAY THAT THE ABOVE-REFERENCE INFORMATION IS “NOT YET
AVAILABLE" RATHER THAN “NOT APPLICABLE?"|

4, ORIGINATING SERVICE: Please provide the list of exchanges where you are proposing 1o
provide originating service within thirty (30) days after the effective date of the centificate
{Appendix D).

[MIKE PLEASE PROVIDE|

5. TRAFFIC RESTRICTIONS: Please explain how the applicant will comply with the EAFA
requirements contained in Commission Rule 25-24.471 (4) (n) (copy enclosed),
|IMIKE, THIS RULE PRECLUDES CALL AGGREGATORS AND IXCS FROM
CHANGING OR AUGMENTING THE DIALING PATTERN OF END USERS FOR 0+
LOCAL OR 0- CALLS, 1 AM NOT CERTAIN WHAT THIS MEANS, PLEASE LET ME
KNOW IF YOU HAVE ANY IDEAS AS TO HOW BEST TO ANSWER THIS
QUESTION. THANKS.)

DO MEILEATIEG | 14




CURRENT FLORIDA INTRASTATE SERVICES

Applicant has ( ) . has not ( X ) previously provided intrastate telecommunications services in

Florida,
If the answer is has, fully describe the following:

m) What services have been provided and when did these services begin?

__Not applicable

b) If the services are not currently offered, when were they discontinue 47

_Not applicable

12/17/98
Signature Date
CE0O and President B13/935-8866
Title Telephone No.
Address: 3550 Buschwood Park Drive 813/930-8813
Suite 190 Fax No.

Tampa, FL 33618
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EXHIBIT A

Statement of Financial Capability and
Relevant Financial Information

2ND CENTURY COMMUNICATIONS, INC. (“2™ Century™) is financ.ally qualified to
operate as a provider of resold and, eventually, facilities-based interexchange
telecommunications services in Florida. As a start-up company, 2™ Century has no significant
financial history, and currently is in the process of making enomous network investments, as
well as securing vendors for the equipment and construction of its network.

However, as is evident from 2™ Century's financial statements (see 2™ Century's
Balance Sheet, Statement of Operations and Cash Flow statement, which are being filed with this
Application under seal), 2** Century has the necessary financial resources to provide the
interexchange telecommunications services described in this Application and to finance its
operations in order to maintain the provision of these services. Specifically, as demonstrated in
its Cash Flow statement, 2™ Century has access to ample capitol, provided through privately-
placed venture capital investment, to fund the construction and operation of 2™ Century's
telecommunications network in Florida, and to meet any lease and ownership obligations

associated with its provision of interexchrnge telecommunications services in Florida.
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BALANCE SHEET

|[CONFIDENTIAL AND PROPRIETARY - FILED UNDER SEAL)

DO MIILESIER 2




INCOME STATEMENT/STATEMENT OF OPERATIONS

[CONFIDENTIAL AND PROPRIETARY - FILE!' UNDER SEAL)

OO METLE 3884 2




EXHIBIT B

Statement of Managerial Capability

2N CENTURY COMMUNICATIONS, INC. (“2™ Century™) is managerially qualified

1o provide resold and, eventually, facilities-based interexchange telecommunications services in

Florida. 2™ Century's officers and directors are:

IND

Michael A. Viren

3550 Buschwood Park Drive
Suite 190

Tampa, Florida 33618

Oscar Williams

3550 Buschwood Park Drive
Suite 190

Tampa, Florida 33618

Vince Rocea

3550 Buschwood Park Drive
Suite 190

Tampa, Florida 33618

Charlotte Baker
3550 Buschwood Park Drive
Suite 190

Tampa, Florida 33618

Daniel J. Montague

3550 Buschwood Park Drive
Suite 190

Tampa, Florida 33618

Beverly Privette

3550 Buschwood Park Drive
Suite 190

Tampa, Florida 33618

President & Chiefl " xecutive Officer

Chief Financial Officer & Vice
President of Business Operations

Chief Technical Officer & Vice
President of Product Engineering

Chief Marketing Officer & Vice
President of Business Development

Assistant Vice President, Secretary &
Treasurer

Assistant Viee President & Comptroller

Century’s management team has considerable experience in strategic planning,

market planning, sales, business and product development, network operations, engineering,

DCOHREILEAIERM 2




finance/business operations, legal and regulatory, customer service, and other relevant areas, As
reflected in the resumes of 2™ Century’s founders appended to this Exhibit, 2nd Century's
officers have a combined managerial experience of more than sixty (60) years in the
telecommunications industry, and substantial experience in running major business operations.
Each member of 2™ Century's marsgement team will draw upon his or her own experience, as
well as the collective experience of the entire management team, to ensure. that 2™ Century is

managed and operated efficiently and profitably,

OO 1REILES)EE4 2




2" Century Communications

Resume cof Founders

Michael A. Viren, CE0 and President

20 years of iclcphony expenience in regu!~tory, new lechnology, deta
communications, product development, sales, engineering, systcms

development, strategic planning, corporate modeling, forecasting,
finance and executive Jeadership.

Intermedia experience

Responsible for Intermedia’s strategic and technological direction for
the last B years. Developed Intermedia’s data services and circuit
swilching services. Established its very successful network design
philosophy. Provided the economic guidance for Intermedia's very
efficient use of capatal (best of all CLECs). Provided the planning
that lead to the strategic acquisitions of Digex and Shared
Tecknologies

Joined Intermedia as Direcior of Product Develonment and was
promoted Vice President-Product Development, Vice Presadent-
Engineering, Senior Vice President Engineering & Information
Systems and finally Senior Vice President-Strategic Planning &
Regulatory

Other experience

Power Plant Process Engineer, Bechiel Corporation, Professor of
Economics, University of Kansas and University of Missoun,
Director of the Utility Division, Missouri Public Service

Inc., Director Computing and Communications, University of
Missoun, Owned Systems Integration firm, and a Data Sales
Specialist, GTE

Education

Ph.D in Economacs, Umiversity of California, Santa Barbara, BS in
Mechanical Engineening, California State University, Long Beach

Oscar Williams, CFO and Vice President of
Business Operations

25 years of telephony expenence in finance, business operations,
Intermedia experience

Worlked as consultant to Intermedia in Fmance and in Accounting for
over seven years. Developed most of Intermedia’s internal
accounting policics and procedures. Assisted with the design of
Service Order and Work Order tracking systems. Provided the
financial guidance in the acquisition of Eastern Microwave Inc.
(EMI) and assisted with the acquisition of Digex. Developed the
procurement polcy al Intermedia.

Joined Intermedia as a consultant to the CF.0. Worked as Acting
C.F.O., Vice President of Administration and Internal Audit.

Other Experience

Comptroller and Treasurer of the Virgin Islands Telephone
Corporation (a wholly owned subsidiary of ITT). Viee President and
Treasurer of AUS, and Associated Utility Services, Inc. Testified as
an expert Accounting and Income Tax witness in 14 states, The
Dmﬂmm.d&?mhhﬁnhﬂ‘m
Electric, Gas, Water and Cable T.V. companies. Also provided
testimony as an expert witness 10 the FER.C. and F.C.C. Owned
and operated a consulting firm.

Education

B.S. in Accounting, Central State University of Ohio. Post graduate
studies, Cleveland State.

@




Vince Rocca, CTO and Vice President of
Product Engmeenng

During seven years with Intermedia Communications, Vince held
various positions beginning as Intermedia’s sole Network Engineer
responsible for the design details of the Intermedia’s fiber optic
networks and it"s initial Frame Relay network.

As Director of Network Operations for Intermedia he was
responsible for the day to day operations of Intermedia’s Network
Operations Center during the initial high growth period of it's Frame
Relay Network.

As Director of Strategic Planning, Vince was responsible for
Intermedia’s Network.

He also actively guided established and startup vendors to develop
products that enabled Intermedia to overcome obstacles in order to
serve the selected market segments.

Other Experiences

Vince Rocca has over 11 years experience in various facets of the
telecommunications industry.

He began his carcer with New Brunswick Telephone (NBTel), a
member of Telecom Canada. With NBTel he initially held the title of
Network Technician where he worked with Microwave, Fiber Optic,
Video broadcast, and Audio broadcast networks.

As a Transmission Design Engineer Vince designed DS-1 span lines,
Microwave, Fiber Optic, Video broadcast, and audio broadcast
networks.

Charlotte Baker, CMO and Vice President
Business Development

5 years of leiephony experience mn sales, market planning, business
development and strategic planning

Intermedia experience

As Senior Director-Strategic Planning identified two strategic voids
in Intermedia market focus: Scale and scope of Internet services and
the ownership of line-side customers. From this analysis the
acquisition of Digex and Shared Technologies Fairchild were started.
Provided valuation critenia and quantitative data for the cost synergy
mmmmmmumm
acquisitions,

Creation of a Customer-oniented Marketing Approach, Provided
education to executives regarding the need for market segmentation
plan.

Other experience
Telecommunications Sales, GTE: sold PBXs, key systems, voice-
mail systems, Centrex, LANSs, and network solutions to small and
medium business customers.

Product Management, Microsoft (internship): developed and
launched a third-party vendor program for FoxPro.

Consultant, Reuters: led a product feasibility team 1o assess
adoptability of a new on-line foreign exchange trading system for
second ticr banks in Europe

Education

MBA, Darden Graduate School of Business; BS in Commerce,

Mclntire School of Commerce at the University of Virgmia. Dual
majors in MIS and Marketing.




EXHIBIT C
Statement of Technical Capability

2* CENTURY COMMUNICATIONS, INC. (“2™ Century™) is technically qualified to
operate as a provider of interexchange telecommunications services in Florida, Collectively, its
senior lechnical personnel have designed, managed, and/or operated advanced
telecommunications facilities throughout the United States. As demonstrated by the resumes of
2™ Century's founders appended to this Exhibit, 2* Century's officers for muny years were
associated with Intermedia Communications, Inc., a highly successful facilities-based local
exchange carrier. Michael Viren, the CEO and President of 2™ Century, was responsible for
developing Intermedia’s data services and circuit switching services, and for establishing its
highly successful network design. Vince Rocea, 2™ Century's CTO and Vice President of
Engineering, formerly was the Director of Network Operations for Intermedia, for whom he
designed the details of fiber optic and frame relay networks.

With such vast technical experience by its officers, in addition to the outstanding team of
engineers and network specialists it has employed, 2* Century has the adequate technical
experience and capabilities to develop and maintain a successful interexchange operation in

Flonda.
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2™ Century Communications

Resume of Founders

Michael A. Viren, CEO and President

20 years of ielephony experience in regulatory, new technology, data
communications, product development, sales, engincening, sysicms

mmemm&mg
finance and executive leadership.

Intermedia experience

Responsible for Intermedia’s strategic and technological direction for
the last § years. Developed Intermedia’s data services and circuit
switching services. Established its very successful network design
philosophy. Provided the economic guidance for Intermedia’s very
efficient use of capital (best of all CLECs). Provided the planning
that lead to the strategic scquisitions of Digex and Shared
Technologies

Joined Intermedia as Director of Product Development and was
promoted Vice President-Product Vice President-
Engineering, Senior Vice President Enginecring & Information
Systems and finally Senior Vice President-Strategic Planning &
Regulatory

Other experience

Power Plant Process Engincer, Bechtel Corporation, Professor of
Economics, University of Kansas and University of Missouri,
Director of the Utility Division, Missouri Public Service
Commission, Senior Vice President, Economic Consuiting, Criterion
Inc., Director Computing and Communications, University of
Missouri, Owncd Systems Integration firm, and a Data Sales
Specialist, GTE

Education

Ph.D in Economics, University of California, Santa Barbara, BS in
Mechanical Engincering, California State University, Long Beach

Oscar Williams, CFO and Vice President of
Business Operations

ﬁmof%w@fmmm
systems development, administration and management

Intermedia experience

Worked as consultant to Intermedia in Finance and in Accounting for
over seven years. Developed most of Intermedia’s internal
accounting policies and procedures. Assisted with the design of
Service Order and Work Order tracking systems. Provided the
financial guidance in the acquisition of Easiam Microwave Inc.
(EMI) and assisted with the acquisition of Digex. Developed the
procurement policy at Intermedia.

Joined Intermedia as a consultant to the CF.0. Worked a5 Acting
C.F.0., Vice President of Administration and Internal Audit.
Other Experience
thndhmﬁﬂufmmqu‘he
Corporation (a wholly owned subsidiary of ITT). Vice President and
Treasurer of AUS, and Associated Utility Services, Inc. Testified as
an expert Accounting and Income Tax witness in 14 states, The
m&&m:ﬂ&vmhhﬂmbdﬂfnfﬁhpm

Electric, Gas, Water and Cable T.V. companies. Also provided
testimony &s an expert witness to the FER.C. and F.C.C. Owmed
and operated a consulting firm.

Education

B.S. in Accounting, Central State University of Oluo. Post graduate
studics, Cleveland State.




Vince Rocca, CTO and Vice President of
Product Engineering

11 years of iclephony experience in communications engincerning,
data communications and produ=t development

Intermedia Experience

Dwring seven years with Intermedia Commumications, Vince held
vanious positions beginning as Intermedia’s sole Network Engineer
responsible for the design details of the Intermedia’s fiber optic

octworks and it’s initial Frame Relay network.

As Director of Network Operations for Intermedia he was

responsible for the day to day operations of Intermedia’s Network

Operations Center during the initial high growth penriod of it’s Frame

Relay Network.

As Director of Strategic Planning, Vince was responsible for

Intermedia’s Network

He also actively guided established and startup venders to develop
that enabled Intermedia to overcome obstacles in order to

serve the selected market segments.

Other Experiences
Vince Rocca has over 11 ycars experience in various facets of the
telecommunications industry.

He began his career with New Brunswick Telephone (NBTel), 2
member of Telecom Canada. With NBTel he initially held the title of
Network Technician where he worked with Microwave, Fiber Optic,
Video broadcast, and Audio broadcast networks.

As a Transmission Design Engineer Vince designed DS-1 span lines,
Microwave, Fiber Optic, Video broadcast, and audio broadcast
networks.

i

Charlotte Baker, CMO and Vice President
Business Development

5 years of telephony expenience in sales, market planning business
development and stialegic planning

Intermedia experience

in Intermedia market focus: Scale and scope of Internet services and
the ownership of line-side customers. From this analysis the
scquisition of Digex and Shared Technologics Fairchild were started.
Provided valuation critena and quantitative data for the cost synergy
and market opportunitics associated with these two transforming
acquisibions,

Creation of a Customer-onented Marketing Approach, Provided
education to executives regarding the need for market segmentation
plan.

Other experience
Telecommunications Sales, GTE: sold FBX s, key systems, voice-
mail systems, Centrex, LANs, and network solutions to small and
medium business customers.

Product Management, Microsoft (intemship): developed and
launched a third-party vendor program for FoxPro.

Consultant, Reuters: led a product feasibility team to assess
adoptability of a new on-line foreign exchange trading system for
second tier banks in Europe

Education

MBA, Darden Graduate School of Business; BS in Commerce,
Mclntire School of Commerce at the University of Virginia. Dual
majors in MIS and Marketing.
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2nd Century Communications, Inc.

3550 Baschwood Park Drive
Sulte 190
Tampa, Florida 33618

RESOLD INTEREXCHANGE SERVICES TARIFF

This tarifl contains the description, regulations and rates for the lurnishing of
services and facilities for telecommunications services provided by 2nd Century
Communications, Inc. with principal offices at 3550 Buschwood Park Drive Suite
190 Tampa, Florida 33618. This tarifT applies for service furnished within the state
of Florida. This tarifT is on file with the Florida Public Service Commission, and
coples may be inspected, during normal business hours, at the Company's principal
place of business in Tampa, Florida.

Issued: December 17, 1998 EfMective: .

By:  Michael Reith
Director, Regulstory and Industry Relations
2ndd Century Commuulentions, Ine.
3550 Buschwood Park Drive, Sulte 190
Tampa, Florids 313618
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CHECK SHEET

The sheets listed below, which are inclusive of this tariff, arc cffective as of the date shown at the bottom
of the respective sheet(s). Original and revised shects as named below comprise all changes from the
original tarifl and are currently in effect as of the Jate indicated below.

Shect Revision Sheet Revision
| Original 15 Origine |
2 Original 16 Origi al
3 Original 17 Orir,inal
4 Original 18 Or ginal
5 Original 19 Or.ginal
6 Original 20 Original
7 Original 21 Original
8 Original 22 Original
9 Original 23 Original
10 Original 24 Original
1 Original 25 Original
12 Original

13 Original

14 Original

lsswed: December 17, 1998 Effective:

By: Michael Reith
Director, Regulatory and Indusiry Relations
2nd Ceniury Communicailons, Inc,
3350 Buschwood Park Drive, Sulte 190

Tamps, Florida 33618
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By: Michael Reith
Director, Regulstory and [ndustry Relations
2ad Century Communications, Inc.
3350 Buschwood Park Drive, Sulte 190
Tampa, Florids 33618
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TARIFF FORMAT

A Sheet Numbering - Page numbers appear in the upper right comer of the sheet. Pages
are numbered sequentially. However, new pages are occasionally added to the tarifl. Whena
new page is added between existing pages with whole numbers, a decimal is added. For
example, & new page added between pages 34 and 35 would be page 34.1.

B. Sheet Revision Numbering - Revision numbers also appear in the upper right comer of the
page. These numbers are used to determine the most current page version on file with the
Commission. For example, 4th Revised Page 34 cancels the 3rd Revised Page 74. Consult ine
check sheet for the page currently in effect.

C. Paragraph Numbering Sequence - There are nine levels of paragraph coding.  Each level of
coding is subservient to its next higher level:

2
2.1
2.1.1
2.1.1.A

2.1.LA.
2.1.1.A.1.(a)
2.1.1LA.L(a)
2.1.1LA.1(a)1A0)
2.1.LAL(a)LG)A1)

D. Check Sheet - When a tarifT is filed with the Commission, an updated check sheel accompanies
the tariff filing. The check sheet lists the tarifl pages, with a cross reference 1o the current
revision number, When new sheets are added, the check sheet is changed to reflect the revision.
All revisions made in a given filing are designated by an asterisk (*). There will be no other
symbols used on this sheet if these are the only changes made. The tarilT user should refer 1o the
Intest check sheet 1o find out il a particular page is the most current on file with the Commission.

lssued: December 17, 1998 EMective:

By: Michael Reith
Director, Regulatory and Industry Relations
2o Century Communications, lnc.
3550 Buschwood Park Drive, Sulle 190
Tampa, Florids 33618
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SECTION 1 - TECHNICAL TERMS AND ABBREVIATIONS
Definitions

Busy Hour - The two consecutive half hours during which the greatest volume of rafTic is
handled.

Call - A completed connection between the Calling and Called station.

Calling Station - The telephone number from which a Call originates.

Called Station - The telephone number called.

Commission - The Florida Public Service Commission.

Company or Carrier - 2nd Century Communications, Inc., unless specifically stated otherwise.
Customer -A person, firm, corporation, partnership or other entity, including afTiliates or
divisions of the Customer, in whose name the telephone number of the Calling Station is
registered with the underlying local exchange company. The Customer is responsible for
payment of charges to the Company and compliance with all terms and conditions of this tarifT.

Day - The period of time from 8:00 a.m. to (but not including) 5:00 p.m., Monday through
Friday, as measured by local time at the location from which the Call is originated.

Disconnect - To render inoperable or to disable circuitry thus preventing outgoing and incoming
1oll communications service.

Evening - The period of time from 5:00 p.m. 1o (but not including) 11:00 p.m., Sunday through
Friday and any time during a Holiday, ns measured by local time at the location from which the
Call is originated.

Incomplete - Any Call where voice transmission between the Calling and Called station is not
established.

By: Michuel Heith
Director, Regulatory snd Industry Relations
2od Century Communications, lnc.
3550 Buschwood Park Drive, Sulte 190
Tampa, Florida 33618
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SECTION 1 - TECHNICAL TERMS AND ABBREVIATIONS (cont'd)
Deflnitions (cont'd)

Holiday - For the purposes of this tariff recognized holidays are New Year's Day, Memorial
Day, Independence Day, Labor Day, Thanksgiving Day, and Christmas Day .

Message - A completed telephone call by a Customer or User.

Normal Business Hours - The hours of 8:00 a.m. 1o 5:00 p.m., Mond .y through Friday,
excluding holidays.

Premises - The space occupied by an individual Customer in a building, in adjoining buildings
occupied entirely by that Customer, or on contiguous property occupied by the Customer
separated only by a public thoroughfare, a railroad right of way, or a natural barrier.

Rate - Money, charge, fee or other recurring assessment billed 1o Customers for services or
equipment.

Terminal Equipment - Telephone instruments, including pay telephone equipment, the
common equipment of large and small key and PBX systems and other devices and apparatus,
and associated wiring, which are intended 1o be connected electrically, acoustically, or
inductively to the telecommunication system.

User ~ Customer or any authorized person or entity that utilizes the Company's services

12 Abbreviations
PBX - Private Branch Exchange
V&H - Vertical and Horizontal Coordinates
Issued: December 17, 1998 Effective:

By: Michael Reith
Director, Regulatory and Industry Relatbons
21nd Century Communications, Ine.
3550 Buschwood Park Drive, Sulte 190
Tampa, Florida 13618
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SECTION 2 - RULES AND REGULATIONS (cont'd)

2.2 Uscand Avallability of Service (cont'd)

226

227

228

229

Service temporarily may be refused or limited because of system capacity limitations.

Service is subject to transmission limitations caused by natural (including atmospheric,
geogrphic or topographic) or antificial conditions adversely affecting transmission.

Service 1o any or all Customers may be temporarily ‘sterrupted or curtailed due to
equipment modifications, upgrades, relocations, repairs and similar activities necessary
for proper or improved operations.

The Company reserves the right to discontinue fumishing service where the Customer is
using the service in violation of the law or the provisioas of this tanifT.

23 Limitation of Lisbility

231

232

233

Because the Company has no control of communications content transmitted over its
system, and because of the possibility of errors incident to the provision and use of its
service, service furnished by the Company is subject to the terms, conditions and
limitations herein specified.

The Company is not liable to Users for interruptions in service except as set forth in
Section 2.5 of this tarifT.

The liability of the Company for errors in billing that result in overpayment by the
Customer shall be limited, unless otherwise ondered by the Commission, to a credit equal
to the dollar amount erroneously billed or, in the event that payment has been made and
service has been discontinued, to a refund of the amount erroncously billed.

lssped: December 17, 1998 EMective:

L olMmENLEATITL

By:  Michael Reith
Director, Hegulatory snd Indusiry Relstions
2o Century Communicalions, Ine.
3550 Buschwood Park Drive, Sulie 190
Tampa, Florida M1 4
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SECTION 2 - RULES AND REGULATIONS (cont'd)
23 Limitation of Liability (cont’d)

234H

2341

2341

234K
234L

235 The User

Changes in any of the facilitics, operations or procedures of tie Company that:
(1) render any equipment, facilities or services provided or utilized by the User
obsolete; (2) require modification or alteration of such eruipment, facilities or
services; or (3) otherwise affect use or performanc: of such equipment,
facilities or services except where reasonable notice is required by the
Company and is not provided to the Customer.

Defacement of or damage to the Customer’s Premises or personal property
resulting from the furnishing of services or equipment on such Premises or the
installation or removal thereof.

Any wrongful sct of a Company employee where such act is pot authorized by
the Company and is not within the scope of the employee’s responsibilities for
the Company;

Any noncompleted calls due to network busy conditions; and

Any calls not actually attempicd 10 be compieted during any period that
service is unavailable.

shall reimburse the Company for all costs, expenses and fees (including

reasonable attorneys’ fees and costs) incurred by the Company in its defense against

cla‘ms set

forth in Section 2.3.4.

236 The Company assumes no responsibility for the availability or performance of any
facilities under the control of other entities that are used to provide service o the User,
even if the Company has acted as the User's agent in ammanging for such facilities or

services,

Issued: December 17, 1998

DCOIMEILEST 701

Effective:

By:  Michael Reith
Director, Regulatory and Industry Relations
Ind Century Communications, Inc.
3550 Buschwood Park Drive, Sulie 190
Tampa, Florids 336148
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SECTION 2 - RULES AND REGULATIONS (cont'd)

13 Limitation of Liability (cont’d)

2.3.7

239

Any claim against the Compauy shall be deemed waived unless presented in writing to
the Company within thirty (30) days after the date of the occurrence that gave rise (o the
claim.

The Company makes no eapress representalions or warranties regar ling the service and
disclaims any implied warranties, including, but not limited to, ~amanties of title or
implied warranties of merchantability or fitness for a particular purpose. The Company
does not authorize anyone to make a warranty of any kind on its behall and the User
should not rely on any such statement.

Any liability of the Company for loss or damages arising out of mistakes, omissions,
interruptions, delays, emrors or defects in the service, the transmission of the service, or
failures or defects in facilities fumished by the Company, occurring in the course of
fumishing service shall in no event exceed an amount equivalent to the proportionate
fixed monthly charge to the Customer for service, during the period of time in which
such mistakes, omissions, interruptions, delays, errors or defects in the service, its
transmission or failure or defect in facilities furnished by the Company occurred.

24 Responsibilitics of the Customer

24.1

Inmued: Docember 17, 1998 EfTective:

The Customer is responsible for placing any nccessary orders, complying with tanifT
regulations and assuring that Users comply with tariff regulations. The Customer shall
ensure compliance with any applicable laws, regulation: orders or other requirements of
any governmental entity relating to services provided by the Company to the Customer
or made available by the Customer to another User. The Customer alwo is responsible
for the payment of charges for all Calls originated at the Customer’s numbers which are
not collect, third party, calling card, or credit card calls.

By: Michael Relth
Director, Regulatory and Industry Helations
1nd Century Communications, Inc.
3550 Buschwood Park Drive, Suite 190
Tampa, Florids 33618
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SECTION 2 - RULES AND REGULATIONS (cont’d)

24  Responsibilities of the Customer (cont'd)

242

243

244

245

24.6

2.4.7

Issued: December 17, 1998 Efective:

The Customer is responsidle for charges incuired for special construction and/or special
facilities which the Customer requests and which are ordered by the Company on the
Customer’s behalf.

If required for the provisioning of the Company’s services, the Customer m'ist provide

the Company, free of charge, with any neces: wry equipment space, supporting structure,
conduit and electrical power.

The Customer is responsible for arranging access to its Premises at times mutually
agreeable to the Company and the Customer when required for Company personnel to
install, repair, maintain, program, inspect or remove equipment associated with the
provision of the Company's services.

The Customer must pay the Company for replacement or repair of damage to the
Company's equipment or facilitics caused by negligent or improper use on the part of the
Customer, Users, or others.

The Customer must indemnify the Company 1 w the theft of any Company equipment or
facilities installed at the Cusiomer’s Premises.

The Customer agrees, except where the events, incidents or eventualities set forth in this
sentence are the result of the Company’s gross negligence or willful misconduct, to
release, indemnify and hold harmless the Company against any and all loss, claims,
demands, suits or other action or any liability whatsoever, whether suffered, made,
instituted or asserted by the Customer or by any other party or person, for any personal
injury 1o or death of any person or persons, or for any loss of or damage to any property,
whether owned by the Customer or others. The Customer shall reimburse the Company
for all costs, expenses and fees (including reasonable attorneys” fees and costs) incurred
by the Company in its defense against such actions.

By: Michael Reith
Director, Regulatory and Industry Helstions
2nd Century Communicatioas, Ine,
3550 Buschwood Park Drive, Solle 190
Tampa, Florida 13618
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SECTION 2. RULES AND REGULATIONS (Cont'd)

252 Application of Credits for Interrupted Services

25.2.A

2528

2.52C

252D

At the Customer’s reauest, a credit allowance for a continuous interruption of
service for more than twenty-four (24) hours will be made in an amount 1o be
determined by the Company on a case-by-case basis.

Any such interruption will be measured from the “ime it is reporied 10 or
detected by the Company, whichever occurs first.

In the event the User is affected by such interrupt.on for a period of less than
twenty-four [24) hours, no adjustment will be made. No adjustments will be
camed by accumulating non-continuous periods of interruption.

When an interruption exceeds twenty-four (24) hours, the length of the
interruption will be measured in twenty-four (24) hour days. A fraction of a
day consisting of less than twelve (12) hours will not be credited and a period
of twelve (12) hours or more will be considered an additional day.

lsswed: December 17, 1998
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SECTION 2. RULES AND REGULATIONS (Cont'd)
253 Limitations on Allowances
2.5.3.A No credit allowance will be made for any interruption of service:

253.A.1

253.A2

253.A3

253A4

2353A5

253.A6

253.A7

253.A8

due to the negligence of, or noncompliance with the provisions of
this tariff by, any person or entity other than the Company,
including but not limited to the Customer or oher entities or
carriers connected to the service of the Company;

due to the failure of power, equipment, systems or services not
provided by the Company;

due to circumstances or causes beyond the control of the Company;

during any period in which the Company is not given full and free
access to the Customer’s or Company”s facilities and equipment for
the purpose of investigating and correcting the interruption;

during any period in which the User continues to use the service on
an impaired basis,

during any period in which the Customer has released service to the
Company for maintenance purposes or for implementation of a
Customer order for a change in service armangements;

that occurs or continues due to the Customer's failure 1o authorize
replacement of any element of special construction; and

that was not reported to the Company within thirty (30) days of the
date that service was affecied.

lsswed: December 17, 1998

[0 METLESTITLY

EMective:

Michael Reith

Direcior, Regulatory and Industry Relations
dad Century Communications, Inc.
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SECTION 2. RULES AND REGULATIONS (Cont’d)
26  Termination of Service

2.13.1 A Customer may terminate service, with or without cause, by giving the Company
notice. The Company may terminxie service with cause by giving the Customer five (5)
business days" written notice, The Company may terminate service without notice in the
event of the Customer maintaining and/or operating its own equipment in a manner that
may cause imminent harm to the Company's equipment.

2.13.2 The Customer is responsible for all charges incurred 10 the Access Num'er regardless of
which party terminates the service. The Customer shall reimburse the Company for all
costs, expenses and foes (including reasonable attorneys’ fees and covs) incurred by the
Company in collecting such charges.

lsswed: December 17, 1998 Efective:

By: Michacl Reith
Director, Regulatory and Industry Relations
2nd Century Communications, Inc,
3550 Buschwood Park Drive, Suite 190
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SECTION 2. RULES AND REGULATIONS (Cont'd)
17  Payment of Charges
2.7.1 The Customer is responsible for payment of all charges for service fumished to the Uiser,

2.7.2 The Company reserves the right to assess late payment charges for Customers whose
accouni(s) carries principal owing from the prior billing period. Any charges not paid in
full by the due date indicated on the billing statement may be subject 10 a late fee of
1.5% per month.

2.7.3  Recurring monthly charges may be invoiced onc month in advance. Invoicing cycles are
approximately 30 days in length.

274 Customers must notify the Company in writing of any disputed charges within thinty
(30) days of the billing date, otherwise all charges on the invoice will be deemed

sccepted. All charges remain due and payable at the due date, although a Customer is
not required to pay disputed charges while the Company conducts its investigation into

. the matier,

28 Deposits
The Company will not require deposits from Customers.
19. Advance Payments
The Company will not require advance payments from Customers.

Isswed: December 17, 1998 Effective:

. By: Michael Keith
Director, Regulatory and Industry Relations
21nd Century Communications, lnc.
3550 Buschwood Park Drive, Sulte 190
Tampa, Florida 33618
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SECTION 2. RULES AND REGULATIONS (Cont'd)
210  Contested Charges

All bills are presumed accurate, and shall be binding on the Customer unless objection is
received by the Company no more than sixty {60) days afier such bills are rendered. in the event
that a billing dispute between the Customer and the Company for service furnished 1o the
Customer cannot be settled with mutual satisfaction, the Customer may take the following course
of action:

29.1 First, the Customer may request, and the Company will provide, = in-depth review of
the disputed amount. (The undisputed portion and subsequent bills must be paid on a
timely basis or the service may be subject to disconnection.)

29.2 Second, if there is still a disagreement about the disputed amount after investigation and
review by the Company, the Customer may file an appropriate complaint with the
Florida Public Service Commission. The nddress of the Commission is:

| . Florida Public Service Commission
2540 Shumard Oak Boulevard
Tallahassee, FL 32399-0864

lssed: December 17, 1998 EfMecilve:

. By: Michael Reith
Director, Regulatory and Industry Relations
2nd Century Communications, Inc.
J550 Buschwood Park Drive, Sulie 190
Tampa, Florida 33618
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SECTION 2. RULES AND REGULATIONS (Coat’d)

211  Taxzes

All federal excise taxes, and state and local sales, use and similar taxes are billed as scpamte
items and are not included in the quoted rates for service.

212 Incomplete Calls

The Company will not knowingly charge for Incomplete Calls. Uson the Customer’s request
and proper verification, the Company shall promptly adjust or cred’, the Customer’s account for
charges or payments for any unanswered call inadvertently billey due to the unavailability of
Feature Group D or due to another carrier's failure to provide ans ver supervision. Where answer
supervision is not available, any Call for which the duration e:.ceeds one (1) minute shall be
presumed to have been answered.

— = - - e = ——

lssued: December 17, 1998 EMective:

By:  Michael Reith
Direcior, Regulatory and Indusiry Relations
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SECTION 3 - DESCRIPTION OF SERVICE
31 Timing of Calls
3.1.1  The Customer’s monthly usage charges for the Company service are based upoa the total
number of minutes the Customer uses and the service options to which the Customer

subscribes. Chargeable time begins at the time the called party answeis (i.e. when (wo-
way communications is possible), and ends when either party hangs up.

3.12 Nocharges apply if a call is not completed.

3.1.3  For billing purposes, all calls are rounded up to the nearest min:ite and billed in
increments of one minute. The minimum call duration is | minute for a connected call.

3.14 Where applicable, charges will be rounded up to the nearest penny.

3.1.5 Usage begins when the called party picks up the receiver (i.e. when two-way
communication is possible). The Company utilizes software answer supervision, which
. permits up to 60 seconds of ringing before the Call becomes billed usage. A Call is
terminated when the calling or called party hangs up.

32 StartolBilling

For billing purposes, the start of service is the day following acceptance by the Customer of the
Company's service or equipment. The end of service date is the last day of the minimum
notification of cancellation or any portion of the last day, after receipt by the Company of
notification of cancellation as described in Section 2 of this tarifT.

lssued: December 17, 1998 Effective:

. By:  Michael Reith
Direcior, Regulatory and Industry Relations
Ind Century Communications, Inc.
3550 Buschwood Park Drive, Sulie 190
Tampa, Florida 13618
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SECTION 3 - DESCRIPTION OF SERVICE (Cont'd)
33 Calculation of Distance

33.1 Usage charges for all mileage seasitive products are based on the airline distauce
between rate centers associated with the originating and terminating points of the call,

332 The airline mileage between rate centers is determined by applying the farmula below 1o
the vertical and horizontal coordinates associated with the rate centers nvolved. The
Company uses the rate centers that are produced by Bell Communicar.ons Research in
their NPA-NXX V&H Coordinates Tape and Bell's NECA TarifT N, 4,

34 Minimum Call Completion Rate

The Customer can expect a call completion rate of at least 90% per 100 calls attempted during
peak use periods for all Feature Group D (1+) services. The Company will engincer its
switching systems on the basis that at least ninety percent (90%) of the Customers accessing
their system will be served during the Busy Hour.

lsswed: December 17, 1998 EMective:

By: Michael Reith
Mrector, Regulatory and Indusiry Relations
2nd Century Communications, Inc.
3550 Buschwood Park Drive, Sulie 190
Tampa, Florida 33618
DCOIREILESTITE




. 2nd Century Communications, Inc.
Florida P.S.C. TarifT No. |

Original Sheet No. 23

SECTION 3 - DESCRIFTION OF SERVICE (Cont'd)
3.5 Service Offerings
The Company offers intralLATA and interl.ATA long distance services. The Customer’s total
monthly use of the Company's service is charged at the applicable rates per minute set forth
herein in addition to any relevant surcharges None of the service offerings are time-of-day
sensitive,
351 L+ Long Distance Services
The Company’s 1+ Long Distance Service is a switched long distance message
telecommunications service provided between points within the U.S. Cu tomers

subscribing to this service may make Calls from any location in the Unit:d States at any
time of day or night for a flat-rated per minute charge.

352 Directory Assistance
. Directory Assistance provides Customers with access to telephone number information.
The Company does not offer Directory Assistance.
353 Operator Services
Operator Services involve assisting Customers with the placement of telephone calls,
including collect calls, calling card calls, credit card calls, person-to-person calls, and
third party calls, as well as obtaining related information

The Company does not provide Operator Services 1o Customers. Operator services arc
provided by the Company's underlying carrier.

Issued: December 17, 1998 Effeciive:

. By:  Michael Reith
Director, Regulatory and Industry Relations
2nd Century Communicstions, lnc.
3550 Buschwood Park Drive, Sulte 190
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SECTION 4 - RATES AND CHARGES
4.1 Services
4.1.1  ]* Long Distance Intra- and Inter-LATA Service
Per minute rate: $0.16
Recurring monthly service charge: $5.00
Nonrecurring sign-up charge $25.00
41  Promotions
From time to time, the Company mav offer services or waive or vary servi ¢ rates for
promotional, market research or other similar business purposes. The varying raies will not
exceed those in this tarifT for the same services. Under no circumstances will these promotions
run for longer than 90 days in any 12 month period.
43 Bad Check Charge
If payment for Service is made by a check, draft, or similar instrument (collectively “Check™) thar
is returned to the Company unpaid by a bank or another financial institution for any reason, the
Company will bill the Customer a $25.00 charge if the face value of the check does not exceed
$50.00, a $30.00 charge if the face value of the check exceeds $50.00 but doe" not exceed $300.00,
and a $40.00 charge if the face value of the check exceeds $100.00, or 5% of the value of the check,
whichever is greater, In addition, the Customer may be required to replace the returned Check with
-« payment in cash or equivalent to cash, such as cashier’s check, centified check or mon 2y onder,
44.  Reconnect Charge
If service has been discontinued for proper cause, the Company will charge a fee of $30.00 10
defray the cost of restoring service (o the Customer.
Issued: December 17, 1998 Effective:

By:  Michael Reith
Director, Regulatory and Industry Relations
Ind Contury Communications, Ine,
3550 Buschwood Park Drive, Saite 190
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SECTION 4 ~ RATES AND CHARGES (Count'd)

Intrastate toll message rates for TDD users shall be evening rates for daytime calls and
night rates for evening and nignt calls.

452 Telecommunications Relay Service

For intrastate toll calls received from the relay service, the Compar y will when billing
relay calls discount relay service calls by 50 percent off of the othe rwise applicable rate
for a voice nonrelay call except that where cither the calling or called party indicates that
cither party is both hearing and visually impaired, the call shall be discountsd 60 percent
off of the otherwise applicable rate for a voice nonrelay call. The above discounts apply
only to time-sensitive elements of a charge for the call and shall not apply 1o per call
charges such as credit card surcharges.

Isswed: December 17, 19998 EMective:

By: Michael Reith
Direcior, Regulatory and Industry Relations
lnd Century Communkcations, Inc.
3550 Buschwood Park Drive, Saite 190
Tampa, Florkda 13618
DCOIRIILESTITL
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