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Charles A. Guyton
850.222.3423
Blanca S. Bayo, Director By Hand Delivery

Records and Reporting

Florida Public Service Commission
4075 Esplanade Way, Room 110
Tallahassee, Florida 32399-0850

Re: Petition for Approval of True-Up
Amount in Docket No. 990002-EG

Dear Ms. Bay6:

Enclosed for filing on behalf of Florida Power & Light Company in Docket No. 990002-EG
are the original and ten copies of Florida Power & Light Company’s Motion For Protective Order
Regarding Confidential Information Required To Be Filed As Part Of True Up Filing. Please note
that the original copy of the motion has an Attachment, Attachment A, which contains
CONFIDENTIAL INFORMATION. Therefore, FPL is filing the original motion in a separate
envelope stamped CONFIDENTIAL. The remaining copies of the motion do not contain
Attachment A or any other confidential information.

In its motion FPL seeks confidential classification of the confidential information contained
in Appendix A to Exhibit LMB-1 in Docket No. 990002-EG, which is being filed with the
Commission today. FPL has to file this information with the Commission to comply with Rule 25-
17.015, Florida Administrative Code. However, to avoid damaging public disclosure, FPL has filed
its motion for protective order and provided in Exhibit LMB-1 redacted copies of Appendix A.

If you or your staff have any questions regarding this transmittal, please contact me at 222-

2300.

Very truly yours,

Gt A,

Charles A. Guyten
TAL 1998/31207-1

Miami West Palm Beach Tallahassee Key West Lond Cara 53 .3~ Riod JKQ o o 1 14
oyWest Lot @ SERT-RECORUITIER ORTING



BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

Docket No. 990002-EG
Filed: May 14, 1999

In Re: Energy Conservation Cost Recovery
Clause

A

Florida Power & Light Company’s
Motion For Protective Order Regarding Confidential
Information Required To Be Filed As Part Of True Up Filing
Pursuant to Florida Administrative Code Rule 25-22.006 and Section 366.093, Florida
Statutes (1997), Florida Power & Light Company (“FPL”) requests confidential classification of
portions of Appendix A to Exhibit LMB-1 filed this day with the Commission in Docket No.
990002-EG. FPL further moves that the Commission issue a protective order (1) acknowledging that
FPL has served redacted copies of Appendix A on all parties, (2) requiring any party or person who
desires to review the confidential material in Appendix A to file with the Commission, pursuant to
Rule 25-22.006(7)(a), Florida Administrative Code, a petition to inspect and examine the
confidential information in Appendix A to Exhibit LMB-1, (3) requiring that the confidential
information in Appendix A be returned to FPL after the close of this proceeding if not admitted into
the record, and (4) finding that if Appendix A is admitted into the record in this proceeding, that FPL

has shown good cause for the confidential information in Appendix A to continue to be classified

as confidential after the expiration of eighteen months. As grounds for this motion, FPL states:

1. In November 1997 the Commission amended Rule 25-17.015, Florida Administrative

Code, by creating a requirement in subsection (5) that when a conservation advertisement for which

DOCUMENT MUMBER-DATE
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a utility seeks conservation cost recovery “makes a specific claim of potential energy savings or
states appliance efficiency ratings or savings, all data sources and calculations used to substantiate
these claims must be included in the [true-up] filing....”

2. FPL is filing contemporaneously with this motion its true-up filing, and FPL is
seeking cost recovery of advertising expenses for advertisements which make specific claims of
energy savings. Consequently, in Appendix A to Exhibit LMB-1, the exhibit attached to the
Testimony of FPL witness Leonor M. Busto, FPL has included all the data sources necessary to
satisfy this rule requirement.

3. Part of the information which FPL has been required to file in Appendix A to Exhibit
LMB-1 to comply with Rule 25-17.015(5) is confidential. The purposes of this motion are (a) to
seek a Commission determination that the information identified by FPL in Appendix A to Exhibit
LMB-1 should be classified as confidential information and (b) to seek a protective order which
establishes that the procedure for any party or person desiring to review the confidential information
should be the procedure set forth in Rule 25-17.006(7)(a), the filing of a petition to inspect and
examine, and which provides for either the return of the confidential information if it is not included
in the record or the continued confidential classification of the information if it is included in the
record.

Justification of Confidential Classification

4, All the information in Appendix A to Exhibit LMB-1 for which FPL seeks
confidential classification is customer specific information. FPL has a corporate policy not to
disclose or release customer specific information without the consent of the customer. None of the

FPL customers referred to in this information have consented to the release of their customer specific



information. In addition, much of the information for which FPL seeks confidential classification
is information which is confidential and proprietary to customers, the release of which would harm
the customers' business operation, and has not been disclosed other than to the contractors which
have performed work for the customers (and then only at the customers’ direction). This information
may, in some instances, constitute trade secrets to the customers, and is certainly information relating
to the customers’ competitive interests, the disclosure of which would impair the competitive
business of the customers. Information of this nature is proprietary confidential business information
within the meaning of Section 366.093(3), Florida Statutes (1997).

4. To satisfy the requirements of Rule 25-17.006, FPL has prepared four Attachments
to this motion. Attachment A is a copy of Appendix A to Exhibit LMB-1 which has all the
confidential information highlighted. Only the original copy of this motion contains a highlighted
copy of Attachment A; the remaining copies served upon the Commission and the parties do not
~ contain a copy of Attachment A. Attachment B is a copy of Appendix A to Exhibit LMB-1 with the
confidential information redacted. All copies of this motion have Attachment B. Attachment C is
a line by line justification of the confidential status of the confidential information in Appendix A
to Exhibit LMB-1. Attachment D is the affidavit of Mr. Dennis Brandt explaining why the
information FPL seeks to prevent from disclosure is confidential.

Request For Protective Order

5. FPL is required to include in its true-up filing very detailed information which
supports claimed energy savings in its conservation advertisements. At the time the rule amendment
requiring this filing was adopted, it was recognized by every party to the rulemaking that the

information was of interest only to the Staff of the Commission. FPL has filed this confidential



information so that the Staff of the Commission will have immediate access to the confidential
information, but it has served upon the parties to this proceeding redacted copies of the confidential
information. Many of the parties to this proceeding clearly have no interest in the customer specific,
confidential information required to be filed pursuant to Rule 25-17.015(5). For instance, other
electric utilities not serving such customers have no conceivable interest in this customer specific
information. Because of the limited interest in this confidential information, FPL seeks a protective
order from the Commission acknowledging FPL’s service of the confidential information solely on
the Commission and providing that other parties to the proceeding desiring to review the confidential
information filed with the Commission follow the procedure set forth in Rule 25-17.006, Florida
Administrative Code, by filing a petition to review and inspect the documents. This procedure
minimizes the initial disclosure of confidential information, avoids parties not interested in receiving
confidential information from having to undertake measures to prevent such disclosure, and provides
a means by which those parties seeking to review the confidential information to seek review under
terms necessary to prevent the disclosure of such information.

6. The information for which FPL seeks confidential classification shall continue to be
confidential after 18 months. It will still be treated by FPL as confidential as a matter of policy, and
the information regarding customers’ electrical usage and electrical equipment will continue to be
competitive information the disclosure of which may injure the customers’ competitive interest even
after 18 months. Therefore, FPL requests that the Commission rule that the confidential information
in Appendix A to Exhibit LMB-1 continue to be classified as confidential after the expiration of
eighteen months as permitted by Section 366.093, Florida Statutes (1997). At present it is not FPL’s

intent to offer Appendix A to Exhibit LMB-1 into evidence; FPL is filing the Appendix only to



satisfy the requirements of Rule 25-17.015(4), Florida Administrative Code. If Appendix A is not
admitted into evidence in this proceeding, FPL asks that the protective order issued by the
Commission require the return of Appendix A to FPL. However, if these advertisements become
subject to dispute and the confidential information in Appendix A is introduced into the record in
this proceeding, FPL asks that the Commission determine that FPL has demonstrated good cause for

the confidential information to continue to be classified as confidential beyond 18 months.

WHEREFORE, FPL respectfully moves that the Commission (a) rule that the information
identified by FPL as confidential in Appendix A to Exhibit LMB-1 filed on May 14, 1999 be given
confidential classification by the Commission and be exempt from disclosure, and (b) the
Commission issue a protective order (I) that any parties to this proceeding desiring to review and
inspect the confidential information in Appendix A to Exhibit LMB-1 follow the procedure set forth
in Rule 25-17.006(7)(a), (ii) that the confidential information in Appendix A be returned to FPL after
the close of this proceeding if not admitted into the record, and (iii) if Appendix A is admitted into
the record in this proceeding, that FPL has shown good cause for the confidential information in
Appendix A to continue to be classified as confidential after the expiration of eighteen months.

Respectfully submitted,
Steel Hector & Davis LLP
Suite 601, 215 S. Monroe St.

Tallahassee, Florida 32301

Attorneys for Florida Power
& Light Company

By:
Charles A. Guyto



CERTIFICATE OF SERVICE

I HEREBY CERTIFY that a true and correct copy of Florida Power & Light Company's
Motion for Protective Order Regarding Confidential Information Required to be Filed as Part of
True-Up Filing was served by Hand Delivery (when indicated with an *) or mailed this _14th day

of May, 1999 to the following:

Robert V. Elias, Esquire®

Division of Legal Services

Florida Public Service Commission
2540 Shumard Oak Boulevard
Gunter Building, Room 370
Tallahassee, Florida 32399-0850

Lee L. Willis, Esquire *
James D. Beasley, Esquire
Ausley Law Firm

227 South Calhoun Street
Tallahassee, Florida 32302

Jeffrey A. Stone, Esquire

G. Edison Holland, Esquire
Beggs & Lane

Post Office Box 12950
Pensacola, Florida 32576-2950

Joseph A. McGlothlin, Esquire *
Vicki Gordon Kaufman, Esquire
McWhirter, Reeves, et al.

117 South Gadsden Street
Tallahassee, Florida 32301

John W. McWhirter, Jr., Esquire
McWhirter, Reeves, et al.

Post Office Box 3350

Tampa, Florida 33601

Jack Shreve, Esquire *
Roger Howe, Esquire
Office of Public Counsel
111 West Madison Street
Room 812

Tallahassee, Florida 32399

Kenneth A, Hoffman, Esquire *

Rutledge, Ecenia, Underwood,
Purnell & Hoffman

Post Office Box 551

Tallahassee, Florida 32302-0551

Norman Horton, Jr., Esquire *
Messer, Caparello, et al.

215 South Monroe Street, Suite 701
Tallahassee, Florida 32301

Wayne L. Schiefelbein, Esquire *
Ruden, McClosky et al.

215 South Monroe Street

Suite 815

Tallahassee, Florida 32301

Debbie Stitt

Energy Conservation Analyst
St. Joe Natural Gas Company
Post Office Drawer 549

Port St. Joe, Florida 32456

James A. McGee, Esquire
Florida Power Corporation
Post Office Box 14042

St. Petersburg, Florida 33733

Michael Palecki, Esquire
City Gas Company of Florida
955 East 25th Street
Hialeah, Florida 33013-3498



Colette Powers

Indiantown Gas Company

Post Office Box 8

Indiantown, Florida 34956-0008

Peter Martin

South Florida Natural Gas Company
101 NW 202 Terrace

Post Office Box 69000-]

Miami, Florida 33269-0078

Legal Environmental Assistance
Foundation, Inc.*

Gail Kamaras, Esquire

1114-E Thomasville Road

Tallahassee, Florida 32303-6290

Mollie Lampi

Pace University Energy Project
122 South Swan Street
Albany, New York 12110

TAL_1998/31183-1

Sebring Gas System, Inc.
3515 highway 27 South
Sebring, Florida 33870-5452

Stuart L. Shoaf

St. Joe Natural Gas Company, Inc.
Post Office Box 549

Port St. Joe, Florida 32457-0549

Ansley Watson, Jr., Esquire
Macfarlane, Ferguson & McMullen
P.O. Box 1531

Tampa, Florida 33602

Charles A. Guyto



ATTACHMENT A

Only the Original Copy of Florida Power & Light's Motion For
Protective Order Regarding Confidential Information Required
To Be Filed As Part Of True-Up Filing Contains the highlighted
Confidential material. See Attachment B for the redacted copy.



ATTACHMENT B
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Docket No. 990002-EG
A\ . ) Exhibit No.
- ‘ Florida Power & Light Co.
(LMB-1)
Appendix A
Page 1-B

St. Lucie County Schools

Savings Calculated on Comparison of Energy Usage using same
effective rates.

Before : After
Retrofit Retrofit
9/26/95 9/24/96
to 8/23/96 to 8/25/97
1 School #1
2 School #2
3 School #3
4 School #4
Annual Cost $692,332 $636,98¢
Monthly Cost $57,694" $53,082

Average Monthly Savings: $4,612*
Percentage Savings: 8%

See Pages 1-C through 1-J for details. -

* numbers rounded for presentation
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Docket No. 990002-EG
Exhibit No.

FLorida Power & Light Co.
(LMB-1)

Appendix A

Page 2-A

 SARASOTA MEMORIAL'S NEW CHILLER SAVES
15% ON COOLING, WHILE KEEPING-THEIR DOCTORS
STETHOSCOPES NICE AND COLD.

After over a decade
on the job, Sarasota
" M:emoxizl‘AHosp-iul’ found

their ex:sting chiller just wasn't keeping
things 3s cool as it used to. So Florida
Power % Light was called in. To
perform 2 chillerectomy. The
hospital installed 2 new, high-
efficiency, water-cooled system -
a system that manages to keep
temperatures lower, while using 15%

less electricity. But don't take our word

I

for it. Take Lﬁe word of bare-skinned,
Sarasota Memorial patients, who say,
“YEEEEEEEFFEFFFEFFEFFFEEEEEEOWY

To find out what FEL czan do for you,
cail 1-800-FPL-5566 and ask for a free

Business Energy Evaluation.

THE POWER TO IMPROVE
YOUR BUSINESS®

an FPL Group compan E




Docket No. 990002-EG
: . Exhibit No.
. . ) FLorida Power & Light Co.
: ' (LMB-1)
Appendix A
Page 2-B

Sarasota Memorial Hospital

Average summer A/C boad = 3422 tons (183 days)
Average winter A/C load = 1500 tons (182 days)

Prior to change-out:

Summer;
183 X24 = 4,392 Hours

Chiller # 5 hours
Chiller # 6 hours
Chiller # 7

Wwp-

~] Ut

Ton hours = ~

182X 24 = 4,368 Hours

Winter:

8 “Chitler £3
Chiller # 4
10 Chillerg#s

Usage:

1
12
13

14

IS Total usage =
| Total ton hours =
[T Average kWrton =

After chiller #4 change-out:

Summer:
183 X 24 = 4,392 Hours

18 Chiller # 2 hours Tons
19 Chiller#3 hours ons
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16

17

Docket No. 990002-EG

. Exhibit No.

| Chiller # 4 hours
p R Chiller# 5 Rours

Florida Power & Light Co.

(LMB-1D
Appendix A
Page 2-C

Usage:
3
4
5
6 Ton hours = —'i
Winter:
182X 24 = 4,368 Hours
7 Chiler#2 ;
8 Chiler#s hours
Q9 Chilerg s
{10 Chiller ¢ & ‘
Uszage:
]
12
13
14
Total usage =
Total ton hours =
Average kWiton =

Energy reduction -

-,




Exhibit No. ____
FLorida Power & Lighe Co.
(LMB-1) .

Appendix A

Page 2-D

Docket No. 990002-EG .
o edmvemenes

FPL CHILLER TEST REPORT © -2

CUSTOMER NAME Satagots Hewmorial lospital - Central Energy Center
| ADDRESS:_
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lhlsﬁlﬂglhdt ENT i“‘"“";mm CM;!L?HA”’;HON DATE CAU?}?:Z!ON E
owmeter PDH 135/60'guag| _— .
Thermometer £0° - 300° g/17/92 __2/17/92 -
Ammeter Carrier Chiller 8/1/sz 2/ T
Voltmeter ) Carrier Chiller 4__§[1/9_2______ 271792 "
Watineter - LI T — ~th
P.F Meter = - BA HA NA
ATA: @t avallablo)

Z  Chilisr Manuaoturer E ———

3 Chiler Type -

4. Model Number -

Z Sorial Numbe:

Yeer BUlt (o esﬁmied age)

IEST AEBULTR;
1 Ohws

F w10l
8 CHWR p "0
9 Defis P P8ID
:? Flowrale GPM
12 - Tonnage Tons....Tons = (GPM * Dalta /24
Ccws E
3 . OWR F
14 Deka P e ___ PSID
5 Flowrate ___ Y]
le Vonu ,WAIA@ Namaplsts VoXs
o Nemeplats Ampe
”;‘s 18 - — Namaplutu Phaso

9 KW -
" CALCULATED FFRIGENGY:

;-;. IEST CONDUCTED BY:
OF:

9/30/92

— e,

DATE:

(S a___ NS DATE

1n/s/9>



s

e

Docket No. 990002-EG £
Exhibit No. __
Florids Power & Light Co.
(LMB-1)
N Appendix A
Page 2-E

CHILLER 3
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Momnom 18 SAVING $225 000 THIS YEAR.
. HERE S HOw ro FOLLOW IN THEIR anrsnsps

an FPL Group company )

. QOne of the quickest and
easiest ways to dramatically
MR reduce overhead is directly
) over head.

It worked for Motorola. Their 600,000 square-
foot Plantation facility is saving almost a quarter
of a million dollars annually, thanks to Facility
Manager Chuck Cobb, )

who got Florida Power

& Light's business energy 28
experts involved.

But lighting was just (S :
the beginning of the savings for Motorola. FPL
consulted with them on power issues and conducted
energy audits which led to additional savings L
opportunities.

These energy-wise improvements are paying for
themselves through reduced electric bills and FPL
incentives. Similar improvernents could pay off
for you. Because we kno.w lots of ways to save big
companies big money. To find out more about cur
lighting program or other business energy services,
just give us a call at 1-800-FPL-5566.

THE POWER TO IMPROVE
YOUR BUSINESS™
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Motorola

The Motorola lighting retrofit covered‘separate lighting projects. A summary
2. of the{filJfjjobs is included below:

Job # Date Cost to Savings FPL
Completed Customer Rebate
9/17/93
10/8/93
11/22/93
3/4/94

SAVINGS: $206,158

These savings are only attributable to the lighting retrofit and do not account

for additional savings that the customer receives through the reduction of
HVAC usage.

See Pages 3-C through 3-F for details.
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beber/silverstein & partners

3361 s.w. third ave. miami, fl 33145 p 305.856.9800 f305.854-7686

TV COPY

CLIENT:  FPL [ AsREcorDED |

TITLE: El Dorado Fumiture - Savings
PRODUCT: CN TV

BOB: Hi, I'm Bob from FFL — we're here with Pedro Capo at El Doraao
_ Fumniture Boulevard.

PEDRO: Hi Bob.

BOB: What are your main concerns with energy issues?

PEDRO: Being such a big store-we have 60,000 square feet of showroom-

efficiency was definitely one of the key issues here. We actuaily have
done some retrofitting with the lighting system in all of our stores, and
FPL came in and gave all they had to offer as far as savings is
concerned. In this particular building, | can tell you because of the
efficiency of the A/C units we have about $1200 of savings a month.

ANNCR: Call (1-800-FPL-5566) for a free business energy evaluation.
BOB: Any other benefits?

PEDRO: Yeah, you get to be in a commercial.
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beber/silverstein & partners'

3361 s.w. third ave. miami, fi 33145 p 305.856.9800 f305.854-7686

| AS RECORDED J

—

El Dorado Fumiture - Savings

PRODUCT: C/ Radio

BOB:

PEDRO:

BOB:

PEDRO:

BOB:

PEDRO:

ANNCR:

BOB:

PEDRO:

BOB:

PEDRO:

Hi, I'm Bob from FPL — we’re here with Pedrc Capo at El Dorado
Furniture Boulevard.

Hi Bob, how are you?
Good, what are your main concemns with energy issues?
Weli, actually efficiency, being such a big store, in such a big place-we

have 60,000 square feet of showroom- and it's twenty-seven feet high.
We have a lot of lighting. The lighting has to be perfect for the right

- mood for the right piece of fumiture. If you don'’t have it right your not

going to sell it. a lot of money. We actually have done some retrofitting
with the lighting system in all of our stores, and it has given us excellent

savings.
Wow.

A lot of money. In this particular building, | can tell you, we have put a
super-high efficiency A/C unit. Because of the efficiency of the A/C units
we have about $1200 of savings a month.

FPL is heiping businesses save big money. To find out how, call (1-800-
FPL-5566) for a free business energy evaluation. —

Any other benefits that you see since you've been at FPL?
Yeah, you get to be in a commercial.

Oh, that's good.

Call for your free business energy evaluation. 1-800-FPL-5566.
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beber/silverstein & partners

3361 s.w. third ave. miami, fl 33145 p 305.856.9800 f305.854-7686

TV COPY

CLIENT:  FPL | ASRECORDED |

TITLE: El Dorado Furniture - Savings
PRODUCT: CNh TV

sl ri, I'M Boc TCm F-L — we e nere wan —ecrc Lapc &t £ Jorace
: Fumiture Boulevard.

PEDRO: Hi Bob.

BOB: What are your main concems with energy issues?

PEDRO: Being such a big store-we have 60,000 square feet of showroom-
efficiency was definitely one of the key issues here. We actually have
done some retrofitting with the lighting system in all of our stores, and
FPL came in and gave all they had to offer as far as savings is
concemed. in this panticular building, | can tell you because of the
efficiency of the A/C units we have about $1200 of savings a month.

ANNCR: Call (1-800-FPL-55686) for a free business energy evaluation.

ECE Any other benefits?

PEDRO: Yeah, you get to be in a commercial.
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beber/silverstein & partners'

3361 s.w. third ave. miami, fl 33145 p 305.856.8800 f 305.854-7686

[ AS RECORDED j

€l Dorado Fumniture - Savings

PRODUCT: C/I Radio

EGE:

PEDRO:

BOB:

PEDRO:

EOB:

PEDRO:

ANNCR:

BOB:

PEDRO:

BOB:

PEDRO:

Hi, I'm Bob from FPL — we're here with Pedroc Capo at Ei Dorado
Furniture Boulevard.

Hi Bob, how are you?
Good, what are your main concerns with energy issues?
Well, actually efficiency, being such a big store, in such a big place-we

have 60,000 square feet of showroom- and it's twenty-seven feet high.
We have a lot of lighting. The lighting has to be perfect for the right

- moad for the right piece of fumiture. if you don’t have it right your not

going to sell it. a lot of money. We actually have done some retrofitting
with the lighting system in all of our stores, and it has given us excellent

savings.
Wow.

A lot of money. In this particular building, | can tell you, we have put a
super-high efficiency A/C unit. Because of the efficiency of the A/C units
we have about $1200 of savings a month.

FPL is helping businesses save big money. To find out how, call (1-800-
FPL-5566) for a free business energy evaluation. _

Any other benefits that you see since you've been at FPL?
Yeah, you get to be in a commercial.

Oh, that's good.

Call for your free business energy evaluation. 1-800-FPL-55686.
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El Dorado Furniture Ad

Savings are based on the combined effects of HVAC and lighting
retrofits.

HVAC

*)X units were installed. The combined kw reduction w. Idhe
approximate monthly kwh is<difiiilFWith operating hours of is amounts’
to about @l This was calculated by:

(Ul o R

Celeviaticr:

The combined reduction of kw is CERRF kw

0 ool O b

- o

avings /month for HVAC

T8 Lighting

Celculaticon:

Savings come from:

17

with factor savings is greater.

)

excluding bailast iactor

|& New operating lighting cost i
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HID Lighting

| Endresult=

(UR )

Savings:

T8 change-out
10 lighting
HVAC

YT, I A

Total Combined Savings $2,589.10 per month

klthough the savings worked out to be more then §2,500 2 month, the customer
felt comfortable in quoting a $1,200 per month savings.
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beber/silverstein & partners

3361 s.w. third ave. miami. fl 33145 p 305.856.9800 f 305.854-7686

TV COPY

| ASRECORDED |
CLIENT: FPL \
TITLE: Augustan Wine - Savings

PRODUCT: C/N TV

=G, Ri, M BCD TCm FFL- we [€ NETE Wi =rCal Fermy &1 AuCusian Wine
imports.

PROAL: Hi Bob.

BOB: What were some of the changes you made when you moved here to this
warehouse?

PROAL: Well, the greatest enemy to wine is heat. So | contacled FPL to do an
energy evefuation. The mejor change wes to insulze the ceiling here.

The incentive they offered lowered our cost in doing the insulation job.

BGB: What kind of savings are we looking at?

PROAL: We estimated that the savings would be in the 15-20% range.
EOE: Has it worked out that way”

PROAL: It sure has.

ANNCR: Call (1-800-FPL-5566) for a free business energy evaluation.

B8OE: L ife is a cabernet, o’ chum.
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beber/silverstein & parthers

3361 s.w. third ave. miami, ft 33145 p 305.856.9800 f305.854-7686

RADIO COPRPY

( AS RECORDED j
CLIENT: FPL

TITLE: Augustan Wine - Savings

PRODUCT: C/t Radio

ECE: =i, 'm Eob from FFL- we'Te Rere with Froa! Fermy 81 AUCUSIan Wine
. Imperis
PROAL: Hi Bab.
BOB: What were some of the changes you made when you moved here to this
warehouse?
PROAL: Well, the greatest enemy to wine is heat, and it's shelf life is greatly
exicncec H it's meinleined &t @ proper temperzsiure. When we moved

into the warehouse, | knew | wanted to take measures to insulate it
properly. So | contacted FPL to do an energy evaluation. The
representative from FPL made recommendations, and the major change
was to insulate the ceiling here. They offered a rebate which lowered
our cost in doing the insulation job.

BOE: What kind of savings are we looking at on your cooling costs?

PROAL: . We estimated that the savings would be in the 15-20% range.

BOB: Has it worked out that way? -

PROAL: It sure has. And we've been very pleased with the savings.

ANNCR: FPL is saving small businesses big money. To find out how, cali (1-800-
FPL-5566) for a free business energy evaluation.

BOE: Well, the wine's not sitting here for long.

PROAL: No, hopefully not.

BOB: Life is a cabernet, ol’ chum.

ANNCR: Call for your free business energy evaiuation. 1-800-FPL-5566.
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Augustan Wine Imports Inc.

FPL estimated the annual energy cost savings derived from this -
installation to be see Page 5-D).

At that time, the customer expected this to represent 15 to 20% of his
annual energy bill.

At the time of the insulation installation the customer was new to this
location, so only two months of billing historv was availzble.



Docket Ng. 990002-£G
Extibit No. —

: Florida Power & Lighr Co.

N A : : (LMB-1)
Appendix A
Pzge 5-D
reial /in 2l Building Envel Proagr
Roof / Calling Insulation Worksheet
(For Qualitylng Roof / Celing Area Ontyj

Prepared For Account Number
Prepared 8y Date

Proposad Insulation Type: (Circie One) {nstailstion Cost (¥ Sq Foot)- 2
Roof (Rigid Board or Siabs) / Cading (Bbvm—ln@or Sorayed)

A
Added R-Valus 3 O Final Roof System R-Value ’
Area Deserption ALLL Qualifying Area (Sq. Fo-o_ 3

= £ AT
—
& (Tabde Qv S Kyngt o/ G
Ve g {onene e ' B Loos oy ~N A
——— —_—
& (Tabie Qrme, Wintne Kovets D ®
TewAnnualEnayycoQSavlngsx-_ 6
: Ve FeGe

Patziation Yol Ann)

TabAs One 7
Average Szvings Factors

heoof Insuiation Add R-700orGreatar 1141 0928 0.1
Root insutetian Add R-12.0 or Graster 1487 1171 0.1
Celling insuletion Add R-11.0 or Grazter 1457 1.1 0.1
Ceiling insutation Add H-19.0 ot Grester 1538 1241

CHRESMTI S SR ATON
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beber/silverstein & parthers

3361 s.w. third ave. miami, fi 33145 p 305.856 9800 f305.854-7686

L AS RECORDED j

Salon 2000 - Savings

PRODUCT: C/l Radio

BOR:

BOB:

LYNRN:

ECE:

LYNN:

LYNN:

ANNCR:

BOB:

LYNN:

BOB:

ANNCR:

Hi. I'm Bob from FPL-here with Lvnn Proper at Sailon 2000 Hew are
VO, LYTiNT

How zre you, Beb.

What are some of the challenges you faced here opening your own
business?

The cooling of the salon. The salon was very hot- | called FPL and |
asked them if they’d come cut and teke 2 lock at the Salon.

What did FPL suggest?

They said that the lights had to be changed. They were drawing 75
watts of electric a piece. It was creating such a oven effect in here.

So how did i{ turn cul? Were they telling the truth, or what?
They were teliing the truth. The lights that FPL suggested | use had
given me better light and more light. It's actually made the salon brighter.

As soon as you went in and turned on the lights you could see that the
shop remained cool.

Monthly I save 20% on my cooling costs — Yearly | save £775 dollars.
Just on the lighting.

FPL is saving small businesses big money. To find out how, call (1-800-
FPL-5566) for a free business energy evaluation.

| don't have a very famous face, but my hand is on camera a lot.
You need a manicure.
{do?

Call for your free business energy evaluation. 1-800-FPL-5566
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beber/siiversfein & partners

3361 s.w. third ave. miami, fl 33145 p 305.856.9800 f 305.854-7686

TV COPY

[ AS RECORDED 7

CLIENT: FPL
TITLE: Salon 2000 - Savings
PRODUCT: CATV

BOB: Hi, I'm Bob from FPL-here with Lvnn Proper at Saion 2000C.

LYNN: 3 Hi Bob.

BOB: What are some of the challenges you faced here opening your own
business?

LYNN: The cooling of the salon. The salon was very hot- | called FPL and |
asked them if they'd come out and take a look at the Salon.

eCE What did FPL suggest”?

LYNN: They said that the lights had to be changed.

BOB: What kind of results did you see?

LYW Mionthiv | seve 20% cn my cooling costs — Yearly | save $775 dollars.

ANNCR: Call (1-800-FPL-5566) {or a free business energy evaluation.

BOE: | don't have a very famous face, but my hand is on camera a lot.

LYNN: : You need a manicure.

EO0E: l do”

LY NN: Yes, you de.
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wn
)

lon 2000

The lighting retrofit savings for Salon 2000 was calculated as follows:

b

old
new

difference:

After the retrofit, comparab!
en averege monthlv saving of 7 ’

* See Page 6-D.
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Comparable months average bill post - (1) 4

retrofit

Average bill prior to iighting retrofi

Average monthty bill savings - $

Averzge monthly bl SEVINgs - "% of

e LRI reuStn
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beber/silverstein & partners

RADIO COPY

CLIENT: FPL
JOBNO.: HOME-M800

TITLE: :60 BUILDSMART RADIO

DRIVER: [In background, over intercom]. Welcome ladles and
gentiemen to the Homes On Parade tour. If everyone wouid
have & sezt, we'll be on our way.

SFX [Air brexes, Els pURNE Ewey

VIFE: Well, here we are. | hear some of these homes are really

incredble.

HUSBAND: And REALLY expensive. | bet we couldn't even pay the
property 1zx on some o these places.

WIFE: | know. Justielme evssie {orawiific then vwe cenget
back {0 House Rundng 107 lomonow.,

DRIVER: To the right is the Cash’s mansion. 32 rooms, a full scale
restaurant kitchen and an Indoor driving range.

WIFE: Niee,

DRIVER: To your jeftis the Cartyts estzie. 20 tons of marbie,
imported Spanish tile and z2n zir<conditioned dog kennel.

HUSBAND: Wowli -

DRIVER: Their summer home. And off to your right s an FPL
BuildSmart heme. Enepy efficient measures incorporated
into the design. Savings of up to 30 percent on monthly air
condltioning and wster heating costs.

HUSBAND: Honey, look here. it says in the tour guide that we could

even qualify for a more attractive mortgage if we choose a
BuildSmart home because of their energy efficiency. All we
have to do is call 1-800-DIAL-FPL for a free BuildSmart
Resource Kit.



-

Decisions. Decisions. Decisions.

You've made the most imporant one ~ o buy a new
home. Now... what color will vou make the roof: do
you want tile, carpet oc both; what about the kitchen
cabinets? While you're making these decisions,
it's also the best time
to build energy
efficiency into

hz home. FPL

can help... with
BuildSmoart.

BeidSman savioasy
SULCLIETT & ML PTOZET 107 eneryeSidient home
_cosrocnon. FPL inspec and retes T Hidency of
o ised on tie Staw of Floride Eneypy Performance
Index (EP1), awarding BuildSmart gold, sitver and brorze
cergfications to homes that are progressively more ener-
gy~cficient than the st required EP radng of 100. j
Tre bowes the EPL the kee enerpy vour horne will use
The mproved raning cn be achieved dwouh 2 veriery

1

o’z honcs comnonenn soth a HVAT evrren insilas

ton, wingows, water heating and more.

F o
Fonthly -
Lo EPiI eneﬁgy ‘,._
rating savings® »
“lorteiow 20% |
| Silver £0-71 207
Eronze S0-&1 i 30~
RN 1 J‘ o

* Esumated savings based on air conditioning, heating and water
heating enerpy costs over a home built 10 meet the state-required
fficiency code. Actuol savings will vary based on the quakiey of
mazerials used, mumber of people in the hame, Ffeserle, houwse

locoron e weather fructuanons.
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Altachment C
Line by Line Confidentiality Justification of
Confidential Information in Appendix A to Exhibit LMB-1
Docket No. 990002-EU

PAGE CONF. LINE NO.

DESCRIPTION

NO.

Y /N

/ COL. NO.

JUSTIFICATION

St. Lucie Schools

1A

N

1B

Y

Cols. A and B, lines
14

LTSles Lnger Wit

Each data entry is customer specific
information which FPL has a policy to treat as
confidential and not to disclose. Disclosure
wouic violate the customer’ s right to privecy

ORI

OETC 2N e

o

G CusIeTErs
service; the customers’ billing determinants;
and the customers’ addresses and

telephone numbers.

1C-1D

Y

Lines 1-6; cols. A-H,

Hines 7-1¢

(Cusiomer dala whicin FFL coes noL aisciose

Each data entry is customer specific
information which FPL hes 2 policy 10 treat as
confidential and not to disclose. Disclosure

[N ) 4 4 - TS S N~y
WOUIC Vvidigie e CUSIiCMmeEr’ € Nichit 1o privacy, |

and which is confidential includes: the amount
of the customers’ bills; the customers”
account numbers and meter numbers; the
rates under which the customers take
service; the customers’ billing determinants;
and {he cusiomers ’ eccresses and

ielephone numbers,

1E-1H

lines 6-18

[Lines 1-5; Cols. A-H,

Each data entry is customer specific
information which FPL has a policy to treat as
confidential and not to disclose. Disclosure
would violate the customer’ s right to privacy.
Customer data which FPL does not disclose
and which is confidential includes: the amount‘

rof the custiomers bills; the customers’
| account numbers and meter numbers: the |

rates under which the cusiomers take
service; the customers * billing determinants;
and the customers’ addresses and
telephone numbers.

UV U S,

-1

Lines 1-6; cols. A-H,
lines 7-19

Each data entry is customer specific
information which FPL has a policy to treat as
confidential and not to disclose. Disclosure




would violate the customer’ s right to privacy.
Customer data which FPL does not disclose
and which is confidential includes: the amount
of the customers’ bills; the customers’
account numbers and meter numbers; the
rates under which the customers take
service, the customers * billing determinants;
and the customers’ addresses and
telephone numbers.

Sarasota Memorial

2A

2B

Lines 1-19

Each data entry is customer specific
information which FPL has & policy to treat as
confidential end not tc disclose. The |

confidentiel informaticr or thic sheet inclucdes |

CODETSUTC NCUTS CT el DT e T D0 O

10 pOWET U
relzies e cusiomer ¢ cen
interests; therefore, it is protected by Section
366.083(3)(e), Floride Statutes. This
information may also constitute trede secrets
of the customer: therefore. it mav also be
proteciec by Sectior 36£.053(3j(e). Ficrice
Statutes.

~

I imee G058

Fzch cete entry is cusiomer cneciic ‘
informetion which FPL hes & policy to reat as |
confidential and not to disclose. The
confidential information on this sheet includes
operating hours of equipment, the size of
equipment, the efficiency of equipment, and
the ultimate kW demand of and kWh uszage
lo power the equipment. Thig ind
reletes 1o the customer’ s competitive
interests; therefore, it is protlected by Section
366.093(3)(e), Florida Statutes. This
information may also constitute trade secrets
of the customer; therefore, it may also be
protected by Section 366.023(3)(a), Florida
Statutes.

rmeuen

)
)

Line 1: colA. lines 2-
€: col. B, lines 7-15&;
cols. C and D lines
16-19: lines 20-24

Each daia entry is customer specific
information which FPL has & poiicy to treat as
confidential and not to disclose. FPL does
not disclose customer addresses (line 1).
FPL does not disclose the results of Chilier
Test Reports, as this information, if disclosed,
has the potential to injure the competitive
interests of FPL ‘s customers. FPL also does
not disclose the name of the contractor or




person conducting the Chiller Test Report, as
disclosure may provide a competitor of the
Customer a fead to try to track down
confidential information about the customer.
This information is proprietary confidential
information within Section 366.093(3)(e),
Florida Statutes.

|2

Lines 1-5

Each data entry is customer specific
 informeation which FPL has a policy to treat as
confidential and not to disclose. The specific
information in question is a list of chiller
efficiencies which, if disclosed, will provide
sensitive competitive information to the

CUSIOMErs’ competitors ehout the !
CUSIC™MErs . 0SS CF Coerator. Trhic

Tt L e LT - RPN P
! S R . { )

A-D, lines 3-8

Lines 1 and Z; cols.

Each data entry is customer specific
informetion which FPL hzs a policy to trezt as
confidential and not to disclose.  This
information is proprietery confidential
informztion within Section 366.093(3)(e),
Floridza Statutes. Disclosure of the number of
jlighting projects would provide competitive
rionmenon about the scope of the reiroin
effort. Disclosure of Job numbers may
provide information which & competitor could
use 1o solicit from FPL the additional
confidential information about customer
costs, savings and rebates (A competitor
ermed with thet number could use it to
contact FPL to solicit the job information.)
The cost to the customer, savings and FPL
rebates are all sensitive competitive
information, the disclosure of which would
provide a competitor with information which it
could use to compete more effectively with
the customer.

Lines 1-15

Each cata entry is cusiomer specific !
information which FPL hes & policy to treat as |
confidential and not to disclose. This
information is proprietary confidential
information within Section 366.093(3)(e),
Florida Statutes. Disclosure of the job
number would provide information which a
competitor could use to solicit additional
information about the job from FPL.
Disclosure of the customer account number
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information within Section 366.093(3)(e),
Fiorida Statutes. Disclosure of the job
number would provide information which a
competitor could use to solicit additional
information about the job from FPL.
Disclosure of the customer account number
would provide a competitor with information it
could use to solicit from FPL competitive
information abaout the customer. FPL does
not disciose customer addresses. The name,
address and vendor number of the contractor
which performed work for the customer are
sensitive in that there disclosure would
provide g leec for & competitor to salicit

ANTCrTETGn SENSIUIVE 1 ThE CUSICTET

TE. ENNUE COETEUNC MoUrs,

SeviniCs. Cosl O the sysiem .

znnuel savings, the incentive fkw reduction

and the incenlive provided - are all items of
sensitive competitive information, the
disclosure of which would harm the
cusiomer’ s business inieresis.

3F

Lines

29

Each datz entrv is custemer specific

informeticn which Fi7L has 2 poliov i

coniiceriiel enc nou e cisciose.  This
informetion is proprietary confidential
information within Section 366.093(3)(e),
Florida Statutes. Disclosure of the job
number would provide information which a
competitor could use to solicit additional
informetion ahout the iob from FPL.
Disclosure of the cusiomer account number
would provide a competitor with informaticn it
could use to solicit from FPL competitive
information about the customer. FPL does
not disclose customer addresses. The name,
address and vendor number of the contractor
which performed work for the customer are
sensitive in that there disclosure would

| provice & lead for & competitor 1o solicit

information sensitive to the customer.
Disclosure of the information regarding the
retrofit - lighting codes, numbers of fixtures,
kW per fixture, annual operating hours,
annual kWh savings, cost of the system ,
annual savings, the incentive /kw reduction
and the incentive provided - are all items of
sensitive competitive information, the




RN

disclosure of which would harm the
customer’ s business interests..

Et Dorado Furniture

4A

4B

4C

Lines 1-19

Each data entry is customer specific
information which FPL has a policy to treat as
confidential and not to disclose. This
information is proprietary cenfidentiel
information within Section 366.083(3)(e),
Florida Statutes. All the information identified
as confidential is information reiated to the
nature and extent of the retrofit projects the
customer undertook anc the recumnc sevings 1

(the customer experiencec. isciosure ¢ this

R e I VTR R U IR U ot

In
W}

=
o

Lzen cela enty i cuslonmer eneciiic ‘
information which FPL has & policy to treat as
confideniiel end not tc cisclose.  This
informetion is proprietery coniicential
information within Secnon 386.083(3)e).
Florice Swetuies. Al the informaucen icentiiiec
as confidential is informetion relzie toﬂ

CUSIOMEr UNTENOCK &na the resuiting savings
the customer experienced. Disclosure of this
information would be the disclosure of
sensitive competitive information which would
harm the customer’ s business and
competitive interests.

N

Line 1

The datz entry is customer specific
information which FPL has z policy lo treat as
confidential and not to disclose. This
information is proprietary confidential
information within Section 366.083(3)(e),
Florida Statutes. The savings experienced hv

the customer is compeiiive information. the

disciosure of which would injure the
customer’ s business interests.

5D

Lines 1-7

Each data entry is customer specific
information which FPL has a policy to treat as
confidential and not to disclose. This
information is proprietary confidential
information within Section 366.093(3)(e),
Florida Statutes. FPL does not disclose




| Calcuiation of the savings anc paypack 1o the

customer account numbers, and a competitor
could use such information to solicit from FPL
more detailed information about the
customer. Instaliation costs and square
footage are competitive information the
disclosure of which would injure the
customer’s business interests. The
tremainder of the information shows the

customer, the disclosure of which would
injure the customer’ s business interests.
The disclosure of the rate under which the
customer takes service would aiso injure the

CUsSIomer’ s business interes:s.

[Coni.cential ent nolic cisciose. n S

} 1mormcuon is proprietary confidential

| information within Section 366.023(3)( e),
| Florida Statutes. The confidentiz! information
lis the caiculation of the savings experienced

| Oy the customer, which includes such
‘isencmve compeﬂﬂve information such s the
inumber Hiixiures, the efticiercies of
[fixtures, ihe KW and KwH consumpuon of
the fixtures and the resulting costs of the old
and new fixtures. All this information would
be valuable to a competitor of the customer
and its disclosure would harm the

customer’ s business interests.

Lings 1-6; cols. A and f Each cete eniry is customer specific

~
=

[y

informetion which FPL hes & 2 policy to treat as
;conuoenual and not to disclose. This
linformation is proprietary conficentizl
information within Section 366.093(3)(e),
Florida Statutes. The name, address,
customer number and meter number of each
customer ere customer specific information
ine disciosure of which wouid violate the |
customer’ s privacy. The disclosure of biffing |
determinants and the resulting bili amounts,
whether by month or on average, is
competitive information the disclosure of
which would harm the customer’ s business
interests.

60 Buildsmart




L



ATTACHMENT D



Attachment D

AFFIDAVIT OF

DENNIS BRANDT



ATTACHMENT D

BEFORE THE
FLORIDA PUBLIC SERVICE COMMISSION

[n re: Energy Conservation )
) DOCKET NO. 990002-EG
Cost Recovery Clause )
STATE OF FLORIDA )
) AFFIDAVIT OF DENNIS BRANDT
COUNTY OF MIAMI DADE )

BEFORE ME, the undersigned authority, personally appeared Dennis Brandt who, being

first duly sworn, deposes and says:

My name is Dennis Brandt. | am currently employed by Florida Power & Light
Company in the position of Manager of Sales and Marketing Product Support. | am a resident of
the State of Florida, am over eighteen (18) years and make this affidavit based upon my personal
knowledge.

Florida Power & Light Company has a corporate policy not to disclose customer
specific information. This policy includes, but is not limited to: customer names, addresses,
telephone numbers, account numbers, meter numbers, rates, billing determinants (kW and kWh
usage), bills, conservation retrofit information, conservation savings in kW, kWh and bills, chiller
efficiency reports, costs of equipment retrofits, incentives paid, operating hours, lighting codes for

fixtures installed or remover by customers, the kW per fixture of installed or removed fixtures,



operating hours of equipment, the payback of conservation installations, and the identity of

contractors performing customer specific installations. FPL treats such information as confidential

and does not disclose it, except as required by law, to entities or persons other than the customer

without the permission of the customer. FPL'’s policy is premised upon customers’ right to privacy

and the potential that the disclosure of customer specific information may harm some customers’

competitive interests or disclose their trade secrets.

/Qa\/ (S 000l

Dennis Brandt

Before me the under signed authority personally appeared, on this day the 14th day of
May 1999, Dennis Brandit, who is personally known to me.

My Commission Expires:

Notary Pufilic, State of Florida

D /?//////%;7

[P RLH  SEETADOE S

Print Name of Notary

SONDED THRU TROY ot INSURANCE. 4G,

Commission Number

(3]



