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S T E E L 1  * 

H E C T O R  
I D A V I  S 
REGISTERED LIMITED LIABILITY PARTNERSHIP 

Blanca S.  Bayo, Director 
Records and Reporting 
Florida Public Service Commission 
4075 Esplanade Way, Room 110 
Tallahassee, Florida 32399-0850 

Steel Hector & Davis LLP 

215 South Monroe, Suite 601 
Tallahassee, Florida 32301 -1 804 

850.222.2300 
850.222.841 0 Fax 
www.steelhector.com 

May 14, 1999 

Charles A. Guyton 
850.222.3423 

By Hand Delivery 

Re: Petit,m for Approval of True-Up 
Amount in Docket No. 990002-EG 

Dear Ms. Bayo: 

Enclosed for filing on behalf of Florida Power & Light Company in Docket No. 990002-EG 
are the original and ten copies of Florida Power & Light Company's Motion For Protective Order 
Regarding Confidential Information Required To Be Filed As Part Of True Up Filing. Please note 
that the original copy of the motion has an Attachment, Attachment A, which contains 
CONFIDENTIAL INFORMATION. Therefore, FPL is filing the original motion in a separate 
envelope stamped CONFIDENTIAL. The remaining copies of the motion do not contain 
Attachment A or any other confidential information. 

In its motion FPL seeks confidential classification of the confidential information contained 
in Appendix A to Exhibit LMB-1 in Docket No. 990002-EG, which is being filed with the 
Commission today. FPL has to file this information with the Commission to comply with Rule 25- 
17.015, Florida Administrative Code. However, to avoid damaging public disclosure, FPL has filed 
its motion for protective order and provided in Exhibit LMB-1 redacted copies of Appendix A. 

If you or your staff have any questions regarding this transmittal, please contact me at 222- 
2300. 

Very truly yours, 

Charles A. Guyt 4 n 
TAL-1 998/3 1207- 1 

Miami West Palm Beach Tallahassee 



BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 

Docket No. 990002-EG 
Filed: May 14,1999 

In Re: Energy Conservation Cost Recovery 1 
Clause 1 

Florida Power & Light Company's 
Motion For Protective Order Regarding Confidential 

Information Required To Be Filed As Part Of True Up Filing 

Pursuant to Florida Administrative Code Rule 25-22.006 and Section 366.093, Florida 

Statutes ( I  997), Florida Power & Light Company ("FPL") requests confidential classification of 

portions of Appendix A to Exhibit LMB-1 filed this day with the Commission in Docket No. 

990002-EG. FPL hrther moves that the Commission issue a protective order (1) acknowledging that 

FPL has served redacted copies of Appendix A on all parties, (2) requiring any party or person who 

desires to review the confidential material in Appendix A to file with the Commission, pursuant to 

Rule 25-22.006(7)(a), Florida Administrative Code, a petition to inspect and examine the 

confidential information in Appendix A to Exhibit LMB-1, (3) requiring that the confidential 

information in Appendix A be returned to FPL after the close of this proceeding if not admitted into 

the record, and (4) finding that if Appendix A is admitted into the record in this proceeding, that FPL 

has shown good cause for the confidential information in Appendix A to continue to be classified 

as confidential after the expiration of eighteen months. As grounds for this motion, FPL states: 

1. In November 1997 the Commission amended Rule 25 - 17.0 1 5, Florida Administrative 

Code, by creating a requirement in subsection (5) that when a conservation advertisement for which 
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a utility seeks conservation cost recovery “makes a specific claim of potential energy savings or 

states appliance efficiency ratings or savings, all data sources and calculations used to substantiate 

these claims must be included in the [true-up] filing.. . .” 

2. FPL is filing contemporaneously with this motion its true-up filing, and FPL is 

seeking cost recovery of advertising expenses for advertisements which make specific claims of 

energy savings. Consequently, in Appendix A to Exhibit LMB-1, the exlubit attached to the 

Testimony of FPL witness Leonor M. Busto, FPL has included all the data sources necessary to 

satisfl this rule requirement. 

3 ,  Part of the information which FPL has been required to file in Appendix A to Exhibit 

LMB-1 to comply with Rule 25-17.015(5) is confidential. The purposes of this motion are (a) to 

seek a Commission determination that the information identified by FPL in Appendix A to Exhibit 

LMB-1 should be classified as confidential information and (b) to seek a protective order which 

establishes that the procedure for any party or person desiring to review the confidential information 

should be the procedure set forth in Rule 25-17.006(7)(a), the filing of a petition to inspect and 

examine, and which provides for either the return of the confidential information if it is not included 

in the record or the continued confidential classification of the information if it is included in the 

record. 

Justification of Confidential Classification 

4. All the information in Appendix A to Exhibit LMB-1 for which FPL seeks 

confidential classification is customer specific information. FPL has a corporate policy not to 

disclose or release customer specific information without the consent of the customer. None of the 

FPL customers referred to in this information have consented to the release of their customer specific 
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information, In addition, much of the information for which FPL seeks confidential classification 

is information which is confidential and proprietary to customers, the release of whch would harm 

the customers’ business operation, and has not been disclosed other than to the contractors which 

have performed work for the customers (and then only at the customers’ direction). This information 

may, in some instances, constitute trade secrets to the customers, and is certainly information relating 

to the customers’ competitive interests, the disclosure of which would impair the competitive 

business of the customers. Information of this nature is proprietary confidential business information 

within the meaning of Section 366.093(3), Florida Statutes (1997). 

4. To satisfy the requirements of Rule 25-17.006, FPL has prepared four Attachments 

to this motion. Attachment A is a copy of Appendix A to Exhibit LMB-1 which has all the 

confidential information highlighted. Only the original copy of this motion contains a highlighted 

copy of Attachment A; the remaining copies served upon the Commission and the parties do not 

contain a copy of Attachment A. Attachment B is a copy of Appendix A to Exhibit LMB-1 with the 

confidential information redacted. All copies of this motion have Attachment B. Attachment C is 

a line by line justification of the confidential status of the confidential information in Appendix A 

to Exhibit LMB-1. Attachment D is the affidavit of Mr. Dennis Brandt explaining why the 

information FPL seeks to prevent from disclosure is confidential. 

Request For Protective Order 

5 .  FPL is required to include in its true-up filing very detailed information which 

supports claimed energy savings in its conservation advertisements. At the time the rule amendment 

requiring this filing was adopted, it was recognized by every party to the rulemaking that the 

information was of interest only to the Staff of the Commission. FPL has filed this confidential 
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information so that the Staff of the Commission will have immediate access to the confidential 

information, but it has served upon the parties to this proceeding redacted copies of the confidential 

information. Many of the parties to this proceeding clearly have no interest in the customer specific, 

confidential information required to be filed pursuant to Rule 25-17.015(5). For instance, other 

electric utilities not serving such customers have no conceivable interest in this customer specific 

information. Because of the limited interest in this confidential information, FPL seeks a protective 

order from the Commission acknowledging FPL’s service of the confidential information solely on 

the Commission and providing that other parties to the proceeding desiring to review the confidential 

information filed with the Commission follow the procedure set forth in Rule 25-17.006, Florida 

Administrative Code, by filing a petition to review and inspect the documents. This procedure 

minimizes the initial disclosure of confidential information, avoids parties not interested in receiving 

confidential information from having to undertake measures to prevent such disclosure, and provides 

a means by which those parties seeking to review the confidential information to seek review under 

terms necessary to prevent the disclosure of such information. 

6 .  The information for which FPL seeks confidential classification shall continue to be 

confidential after 18 months. It will still be treated by FPL as confidential as a matter of policy, and 

the information regarding customers’ electrical usage and electrical equipment will continue to be 

competitive information the disclosure of which may injure the customers’ competitive interest even 

after 18 months. Therefore, FPL requests that the Commission rule that the confidential information 

in Appendix A to Exhibit LMB-1 continue to be classified as confidential after the expiration of 

eighteen months as permitted by Section 366.093, Florida Statutes (1997). At present it is not FPL’s 

intent to offer Appendix A to Exhibit LMB-1 into evidence; FPL is filing the Appendix only to 
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satis@ the requirements of Rule 25-17.015(4), Florida Administrative Code. If Appendix A is not 

admitted into evidence in this proceeding, FPL asks that the protective order issued by the 

Commission require the return of Appendix A to FPL. However, if these advertisements become 

subject to dispute and the confidential information in Appendix A is introduced into the record in 

this proceeding, FPL asks that the Commission determine that FPL has demonstrated good cause for 

the confidential information to continue to be classified as confidential beyond 18 months. 

WHEREFORE, FPL respectfblly moves that the Commission (a) rule that the information 

identified by FPL as confidential in Appendix A to Exhibit LMB- 1 filed on May 14, 1999 be given 

confidential classification by the Commission and be exempt from disclosure, and (b) the 

Commission issue a protective order (I) that any parties to this proceeding desiring to review and 

inspect the confidential information in Appendix A to Exhibit LMB-1 follow the procedure set forth 

in Rule 25-17.006(7)(a), (ii) that the confidential information in Appendix A be returned to FPL after 

the close of this proceeding if not admitted into the record, and (iii) if Appendix A is admitted into 

the record in this proceeding, that FPL has shown good cause for the confidential information in 

Appendix A to continue to be classified as confidential after the expiration of eighteen months. 

Respectfblly submitted, 

Steel Hector & Davis LLP 
Suite 601, 215 S. Monroe St. 
Tallahassee, Florida 323 0 1 

Attorneys for Florida Power 
& Light Company 
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CERTIFICATE OF SERVICE 

I HEREBY CERTIFY that a true and correct copy of Florida Power & Light Company's 
Motion for Protective Order Regarding Confidential Information Required to be Filed as Part of 
True-Up Filing was served by Hand Delivery (when indicated with an *) or mailed this 14th day 
of May, 1999 to the following: 

Robert V. Elias, Esquire" 
Division of Legal Services 
Florida Public Service Commission 
2540 Shumard Oak Boulevard 
Gunter Building, Room 370 
Tallahassee, Florida 32399-0850 

Kenneth A. Hoffman, Esquire * 
Rutledge, Ecenia, Underwood, 

Purnell & Hoffman 
Post Office Box 55 1 
Tallahassee, Florida 32302-055 1 

Lee L. Willis, Esquire * 
James D. Beasley, Esquire 
Ausley Law Firm 
227 South Calhoun Street 
Tallahassee, Florida 32302 

Norman Horton, Jr., Esquire * 
Messer, Caparello, et al. 
215 South Monroe Street, Suite 701 
Tallahassee, Florida 32301 

Jeffrey A. Stone, Esquire 
G. Edison Holland, Esquire 
Beggs & Lane 
Post Office Box 12950 
Pensacola, Florida 3 25 76-295 0 

Wayne L. Schiefelbein, Esquire * 
Ruden, McClosky et al. 
2 15 South Monroe Street 
Suite 815 
Tallahassee, Florida 3 23 0 1 

Joseph A. McGlothlin, Esquire * 
Vicki Gordon Kaufman, Esquire 
McWhirter, Reeves, et al. 
117 South Gadsden Street 
Tallahassee, Florida 323 0 1 

Debbie Stitt 
Energy Conservation Analyst 
St. Joe Natural Gas Company 
Post Office Drawer 549 
Port St. Joe, Florida 32456 

John W. McWhirter, Jr., Esquire 
McWhirter, Reeves, et al. 
Post Office Box 3350 
Tampa, Florida 33601 

James A. McGee, Esquire 
Florida Power Corporation 
Post Office Box 14042 
St. Petersburg, Florida 33733 

Jack Shreve, Esquire * 
Roger Howe, Esquire 
Office of Public Counsel 
11 1 West Madison Street 
Room 812 
Tallahassee, Florida 32399 

Michael Palecki, Esquire 
City Gas Company of Florida 
955 East 25th Street 
Hialeah, Florida 33013-3498 

6 



Colette Powers 
Indiantown Gas Company 
Post Ofice Box 8 
Indiantown, Florida 34956-0008 

Peter Martin 
South Florida Natural Gas Company 
10 1 NW 202 Terrace 
Post Office Box 69000-J 
Miami, Florida 33269-0078 

Legal Environmental Assistance 

Gail Kamaras, Esquire 
11 14-E Thomasville Road 
Tallahassee, Florida 32303-6290 

Foundation, Inc. * 

Sebring Gas System, Inc. 
3 5 15 highway 27 South 
Sebring, Florida 33 870-5452 

Stuart L. Shoaf 
St. Joe Natural Gas Company, Inc. 
Post Office Box 549 
Port St. Joe, Florida 32457-0549 

Ansley Watson, Jr., Esquire 
Macfarlane, Ferguson & McMullen 
P.O. Box 1531 
Tampa, Florida 33602 

Mollie Lampi 
Pace University Energy Project 
122 South Swan Street 
Albany, New York 121 10 

Charles A. Guytog  

TAL-1 998/3 1 1 83 - 1 
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ATTACHMENT A 
Only the Original Copy of Florida Power & Light's Motion For 
Protective Order Regarding Confidential Information Required 
To Be Filed As Part Of True-Up Filing Contains the highlighted 
Confidential material. See Attachment B for the redacted copy. 
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ATTACHMENT B 



APPENDIX A 



i r S S I N I S f l 8  t l f l O A  
3hOtfdWI 01 IIlMOd 3 H l  

ANSWER: $4,600 per month. 

T ~ I S  figure was arrive4 at by 

pertomkg a Full lighting upgrade 

By replacing the fluo:esceni, 

40 watt lamps and magnetic 

ballssts with 32 watt lamps 

and elecuonic ballasts. 

By rzuofitting 'exit" signs and 

incandescent downhghts with 

c o n ? x t  fluorescent lamps. And 

by zuhpiymg the onglnal montdy 

8 
m r ~ , ,  blii x Learn wha! 

FIozA Power & kght can do for 

- yolr Call- 18oo-FpL-5566 for a : 

free Business Energy Evaluation. 



St. Lucie County Schools 

W t  NO. 09000Z-EG 
Esbibit So. 

Power & Light Co. 
(L \ I&l )  
4 p ~ m d i l  A 
Pw I -B  

Savings Calculated on Comparison of Energy Usage using same 
effective rates. 

Before 
Retrofit 

After 
Retrofit 

9/26/95 9/24/96 
to 8/23/96 to 8/25/97 

I School#f 
2 SchooI ##2 
3 School ##3 
4 School #4 

Annual Cost $692,332 

Monthly Cost $57,694' 

Average Monthly Savings: $4,612* 
Percentage Savings: 8 O/' 

See Pages 1 -C through 1 -J for details. 

$636,989 

$53,082 

* numbers rounded for presentation 
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. Docket No. 990002-EG 
Exhibit No. 
FLorida Power &! Light CO. 
(LX1 B-1)  

their exsting chiller just wasn I keeplng 

inme: i s  cool as i t  used to. So Fionaa 

Power j: Light was called in .  To 

perform a chillerectomy. The 

hospital installed a new, high- 

efficiency, water-cooled system - 

3 system that manages io keep 

temperatures lower, while using 15% 

Iw electricity. But don't take our word 

for it. Take the word of bare-skinned. 
+2% . . 

Sarasota Memonal patients, who say, 

To find out what FEL can do for you, 

call 1-WFPL-5566 and ask for a free 

Business Energy Evaluation. 

T H E  P O W E R  T O  I M P R O V E  
Y O U R  B U S I N E S S ' "  

*. 

mv.fpI.com 



Sarasota Memorial Hospital 

i 
Dodrct No. 99ooOtEC 
Exhibit No. 
FLorldr Power & tight 
(LMB-1) 
Appendix A 
Page 2-8 

Average summer Ax: bad = 3422 tons (1 83 days) 
Average winter N C  ked = 1500 tons (1 82 days) 

Prior to change-out: 

4 
5 
6 
7 TonhwrsP I 

Winter: 
7 8 2  X 24 = 4368 HOUE 

6 Chi! lc-r  # 3 b J E  
4 Chillerti4 ‘ h r s  
10 Chiller # 5 h o k  

Usage: 

11 
I2 
I3 

1s Total usage c: Wh 
~b TOW ton hours a 

17 Average kW/ton a 

After chiller #4 change-out: 

Summer: 
183 X 24 = 4.392 HOUG 

18 Chiller# 2 
\q Chiller# 3 



1 
2 

3 
4 
5 
6 

Winber: 

7 
8 
9 
IO 

11 
12 
13 

14 

Oocket No. 9WOO2-EG 
Exhibit NO. : 
Rarida Power 61 Light Co. 
(L31 B- 1 
.Appendi\ \ 
?age 2 - C  

Chiller # 4 hours Tons 
Chiller # 5 hours Tons 

Usaae: 

-- 

Ton hours = -! 

182 X 24 = 4368 HOUS 

15 Totalusage = kW h 
16 Totaitonhouts I 

17 Average kWAon I 

- I 8 Energy reductlon - 



Docket No. 99OOOZ-EC 
Exhibit Na 
FLoridn Power 8: Light (-0. 

(LhlB-I) . 
Appendix A 
Page 2-D 

1‘ 
Pa 
e 
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Dodrct NO- -2-EG 
EsMMt No. 
FLaridr Power 8i Light CO. 
( L M R I )  
Appendix .4 
Paw 2-E 

- I  1 
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Docket N O .  990002-EC 
Exhibit No. .- 
FLorida Power 61 Light Co. 

It worked for Motorola. Their 600,000 square- 

foot Plantation facility is saving almost a quarter 

of a million dollan annuallv. thanks to Facilitv 

(LMB-1) 
Appendix A 
Page 3-  A 

the beginning of the savings for Motorola FPL 

consulted with them on power issues and Sonducted 

energy audits which led to additional savings 

opportunities. 

- .  

These energy-wlse improvements are paying for 

themselves through reduced electric bills and FPL 

incentives. Similar improvements could pay off 
for you. Because we know lots of ways to save big 

companies big money. To find out more about our 

lighting program or other business energy services, 

just give us a call at 1-800-FPL-5566. 

T H E  P O W E R  TO I M P R O V E  
Y O U R  B U S I N E S S s M  



. 
Docket SO. 990002-EG 
Exhibit Sa 
FLorida Pmcr & Light Co. 
(LMB-l\  
Appendix A 
Page 3-8 

Motorola 

The Motorola lighting retrofit covered#separate lighting projects. A summary I 
2 of t h e m o b s  is included below: 

Job # Date cost to Savings FPL 
Completed Customer Rebate 

4 
5 11/22/93 
6 

SAVINGS: $206, I 58 

These savings are only attributable to the lighting retrofit and do not account 
for additional savings that the customer receives through the reduction of 
HVAC usage. 

See Pages 3-C through 3-F for details. - 
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Fiortda Power 6 Llghl Company 
COMMERClAUlNOUSTAlAl LtGHTlNG INCENTIVE CERTlf C A E  

f w m  Y C L  gcrc.ocrdl b. l1mY 

Docket NO. -LEG 
Exhibit No. 
FLorida Power 61 Light Co. 
(L.V E 1 1 
Appendix A - - .  
Page 3-c  



W k e t  No. 990002-EG 

fbrlda Power a Lght Company 
COMMERClAUlNWSTRlAL LIGHTING iNCENTiVE CERTIFICATE 

*- .re-*. 1- 

- 
Erhibtt No. 
FLorida Power & Light Co. 

Appendix A 
Page 3-D 

(L>lB-l l  



Docket ho. 990002-EC 
Exhibit No. 

t FLoridi P o w a  & Light CO. 
(LMB-I) 
Appendix A 
Page 3-E 
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DO&% NO. 990002-EG 
ExhiMt No. 
FLorib  POWW & Light Co. 
(LMB-I) 
Appendix A 
Page 4-4 

bebedsilverstein & partners 
3361 S.W. third ave. miami, fl 33145 p 305.856.9800 f 305.854-7686 

T V  C O P Y  

CLIENT: FPL 
TIILE: 
PRODUCT: CATV 

c AS RECORDED 

U Dorado Fumiture - Savings 

606: Hi, I'm Bob from FFL - we're here wrrh Pearo Capo ar El Doraao 
* Fumiture Boulevard. 

PEDRO: Hi Bob. 

BOB: What are your main coneems with energy issues? 

PEDRO: Being such a big store-we have 60,000 square feet of showroom- 
efficiency was definitely one of the key issues here. We actually have 
done some retrofitting with the lighting system in all of our stores, and 
FPL came in and gave all they had to offer'as far as savings is 
concerned. In this particular building, 1 can tell you because of the 
efficiency of the AlC units we have about $1200 of savings a month. 

ANNCR: 

BOB: 

PEDRO: 

Call (1 -800-FPL-5566) for a free business energy evaluation. 

Any other benefits? 

Yeah, you get to be in a commercial 



. Docket No. 990002-EG 
Exhibit No. 
FLoridr Power & Ligh CO. 
(LM E 1 ) 
Appendix A 
Page 4-8 

beberlsilverstein & partners 
3361 S.W. third ave. miami, fl 33145 p 305.856.9800 f 305.854-7686 

R A D I O  C O P Y  

CLIENT: FPl 3 
TITLE: 
PRODUCT: CA Radio 

, 1 ASRECORDED 

I3 Dorado Fumiture - Savings 

BOB: Hi, I'm Bob from F P L  -we're here  wrth Pedro Capo at Ef Dorado 
- Furniture Boulevard. 

PEDRO: Hi Bob, how are you? 

800: Good, what are your main concems with energy issues? 

PEDRO: Well, actually efficiency, being such a big store, in such a big place-we 
have 60,000 square feet of showroom and it's twenty-seven feet high. 
We have a lot of lighting. The lighting has to be perfect for the right 

- mood for the right piece of fumiture. if you-don't have it right your not 
going to set[ it. a lat of money. We actually have done some retrofitting 
with the Lighting system in all of our stores, and it has given us excellent 
savings. 

808: 

PEDRO: 

A"CR: 

BOB: 

PEDRO: 

BOB: 

PEDRO: 

WOW. 

A lot of money. In this particular building, I can tell you, we have put a 
super-high efficiency N C  unit Because of the efficiency of the A/C units 
we have about $1200 of savings a month. 

FPL is helping businesses save big money. To find out how, call (1-800- 

- 

FPL-5566) for a free business energy evaluation. - 

Any other benefits that you see since you've been at FPL? 

Yeah, you get to be in a commercial. 

Oh, that's good. 

Call for your f r e e  business energy evaluation. 1 -800-FPL-5566. 



Docket NO. 990002-EC 
0 -  Exhibit Na 

FLorida Power & Light CO. 
(L\1 B-1) 
Appendix A 
Page 4.4 

beberlsiiversfein & partners 
3361 S.W. third ave. miami, fl 33145 p 305.856.9800 f 305.854-7686 

TV C O P Y  

CLIENT: FPL 
TITLE: 
PRODUCT: C A W  

El Dorado Fumiture - Savings 
i AS RECORDED J 

PEDRO: Hi Bob. 

BOB: What are your main concems with energy issues? 

PEDRO: Being such a big store-we have 60,000 square feet of showroom- 
efficiency was definitely one of the  key issues here. We actually have 
done some retrofiriing with the Iiohtrng system in all of our  stores, and 
FPL came in and  gave  all they had to offer'as far as savings is 
m n e m e d .  In this particular buiiding, I can tell y w  because  of the 
efficiency of the AfC units we have about $1200 of savings a month. 

ANNCR: 

PEDRO: 

Call (I  -800-FPL-5566) for a free business energy evaluation. 

Any cther benefi:.? 

Yeah, you get to be  in a commercial. 



* . 
Oocket No. 990002-EG 
Exhibit No. 
FLorida Power & Ljgh CO. 
(LMB-I) 
Appendix A 
Page e0 

bebedsilverstein 8t partners 
3361 S.W. third ave. miami, f l  33145 p 305.856.9800 f 305.854-7686 

R A D I O  C O P Y  

CLIENT: FPL 
n n E :  
PRODUCT: CA Radio 

El Dorado Fumiture - Savings 

1 ASRECORDED I 

EO&. Hi, I’m Bob from FP L - we’re h e r e  with Pea% Capo at El Dorado 
- Furniture Boulevard. 

PEDRO: Hi Bob, how are you? 

BOB: Good, what are your main concems with energy issues? 

PEDRO: Well, actually efficiency, being such a big store, in such a big place-we 
have 60,000 square feet of showroom- and it’s twenty-seven feet high. 
We have a lot of Mhting. The lighting has to be perfect for the right 

. mood for the right piece of fumhre. tfyou.don’t have it right your nut 
going to sell it. a lot of money. We adualiy have done some retrofitting 
with the lighting system in all of our stores, and it has given us exceknt 
savings. 

EOB: 

PEDRO: 

ANNCR: 

80B: 

PEDRO: 

BOB: 

PEDRO: 

W O W  

A lot of money. In this particular building, I can tell you, we have put a 
super-high efficiency A/C unit Because of the efficiency of the N C  units 
we have about $1200 of savings a month. - 
FPL is helping businesses save big money. To find out how, call (1400- 
FPL-5566) for a free business energy evaluation. - 

Any other benefits that you see since you’ve been at FPL? 

Yeah, you get to be in a commercial. 

Oh, that’s good. 

Call for your f r e e  business energy evaluation. 1 -800-FPL-5566. 



El Dorado Furniture Ad 

Docket So. 990002-EC 
Exhibit So. 
FLnrida Poncr tL Light CO. 
(LhlB-I)  
Appendix 4 
T l f e  4-C 

Savings are based on the combined effects of HVAC and iighting 
retrofits. 

HVAC 

X units were installed. The combined kw r e d u d o n a - n e  
monthly kwh *#ryith operating hours of is amounts 

3 to about j This was calculated by: 

t The combined rduc t ion  of kw is kw 
5 
6 
7 
8 

? 
IC 
I i  avings /month for HVAC 

T8 Lighting 

Savincs come from: 

r savings is greater 
17 

18 

19 Total savings i5l-J 

New operating lighting cost i 
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HID Lighting 

D d u ~  No. 990002-EG 
Esbibit NO. 
f Lorids Power & Light CO. 
( 3 1  E 1 ) 
A p p m d i x  A 
Pxgc 4-0 

Szvings: 

Total Combined Savings $2,589.10 per month 

Winough the szvings ~ w k e d  oul to k more t h a n  $2,500 8 month. the customer 
fett comfortable in quoting a $1,200 per month savings. 



m t  NO. 990002-EG 
; Eikibit No. 

FLaida Power & Light Co.  
(LV R-1 ) 
Appendix A 
P %p2 5- ?I 

be be ris i i ve rs t  e i n & 
3361 s w third a v e  miamr, f l  33145 p 305 856 9800 f 305 854-7686 

T V  C O P Y  

I ASRECORDED 
CLIENT: FPL \ J 
n u :  Augustan Wine - Savings 
PRODUCT: C/I TV 

PROAL: ni Bob. 

BOB: What were some of t h e  changes you made when you moved he re  to this 
warehouse? 

Well, the greatest enemy to wine is heat .  So I contacted FPL to do a n  

The incentive they offered lowered our cost-in doing the insulation job. 

- PROAL: 
energy evEIesliei-,. 1 tle mzjor marice ! i : ~ s  to ii?SciE*ie G-:c, Gr;jii:-ic; here. 

808: 

PROAL: 

EGE: 

PROAL: 

ANNCR: 

BO&: 

What kind of savings are we looking at? 

We estimated that the savings would be in the 1520% range. 

Has it workea OUI ‘hat w ~ y ?  

It s u r e  has. 

Call (1-800-FPL-5566) for a free business energy evaluatien. 

Life is a cabernet, ot’ chum 



Docket KO. 990002-EG 
Exhibit No. 
FLorida Power & Light CO. 
(L\IB-I  1 
.-\ppcndir A 
P2EC 5-R 

bebedsilverstein & partners 
3361 S.W. third ave. miami, fl 33145 p 305.856.9800 f 305.854-7686 

R k D l O  C O P Y  

CUENT: FPL 
TITLE: Augustan Wine - Savings 
PRODUCT: CA Radio 

i AS RECORDED 

PROAL: Hi Bob 

BOB: What were some of the changes you made when you moved here to this 
ware house?  

PROAL:  Weli, t h e  preatest enemy to wine is heat, and it's shelf  life is greatly 
c ; ~ e : - ~ ~ &  i;: ii'c mzinlzinc4 zt 2 proper temperzltlii.. ')''<!-IE,~ WE moved 
into the warehouse, I knew I wanted to take measures to insulate it 
property. So I contacted FPL to do an energy evaluation. The 
representative from FPL made recommendations, and the major change 
was to insulate the ceiling here. They offered a rebate which lowered 
our cost in doing the insulation job. 

EO€: 

PROAL: 

BOB: 

PROAL: 

ANNCR: 

806:  

PROAL:  

BOB: 

ANNCR: 

&%at kina of savings are we looking at on your cooling costs? 

We estimated that the savings would be in the 15-20% range. 

Has it worked out that way? - 

It sure has. And we've been very pleased with the savinas:._ 

FPL is saving small businesses big money. To find out how, call (1 -800- 
FPL-5566)  for a free business energy evaluation. 

Weli, the wine's not sitting here for long. 

No, hopefully not 

Life IS a cabernet. 01' chum. 

Call for your free business energy evaluation. 1 -800-FPL-5566 



. 
Docker \o. OWHH32-EC 
Erbibit \o. 
FLorida P O ~ H  & Light Co. 
( L > I B - l )  
Appendix .A 
P t g e  5-c 

Augustan Wine Imports Inc. 

FPL estimated the annual energy cost savings derived from this 
I installation to be ee Page 5-D). 

At that time, the customer expected this to represent 15 to 20% of his 
annual energy bill. 

At the time of the insulation installation the customer was new to this 
locztion, so only two months of billing history was 2vail&k 





k k e l  Sa !WOOOZ-EG 
Exhibit So. 

beberlsiiverstein & partners 
3361 s w third ave miami fl 33145 p 305 856 9800 f 305 854-7686 

R A D I O  C O P Y  

CLIENT: FPL 
TITLE: Salon 2000 - Savings 
PRODUCT: CA Radio 

I ASRECORDED 1 

BOB: What are some of t h e  chaf lenges  you faced here opening your own 
business? 

LYNN: T h e  cooling of t h e  salon. The salon was very hot- I &led FPL and I 
asked them if they‘d came cut and kke a look zt the Szfon. 

60B:  What did FPL suggest? 

LYNN: They said that the lights had to be changed. They were drawing 75 
watts ofelectric a piece. It was creating such a oven effect in here. 

LYNN: 

LYNN: 

ANNCR: 

BOB: 

L Y N N :  

BOB: 

ANNCR: 

T h e y  were telling the truth. The lights that FPL suggested I u s e  had 
given me better iiaht and more light. It’s actually made the sa lon  br iahter  
As soon as you went in and turned on the  lights you ccwld see that t h e  
shop remained cool. 

- 

Monthly i save 20% on my m i i n 9  costs - Yearty I swe Si775 doltzrs 
Jus: on the lighiinc.. 

FPL is saving small businesses  bi9 money. To find out how, call (1-800- 
FPL-5566) for a free business energy evaluat ion.  

I don’t have  a very  famous face, b u t  my hand is on camera ii lot 

You  need a manicure. 

I do? 

Call for your free business energy evaluation. 1 -800-FPL-5566 



Docket No. 99OOOZ.E~ 
Exhibit No. 
FLoridn Pow cr & Light ( -0 .  

Appendix A 
Psge 6-B 

(LXI B-I ) 

beber/siiverstein & partners 
3361 s.w third ave miamt, fl 33145 p 305 856 9800 f 305.854-7686 

T V  C O P Y  

CLIENT: FPL 
TITLE: Salon 2000 - Savings 
PRODUCT: C A W  

1 AS RECORDED - 3 

60b: Hi, I'm Bob from FPL-here with Lvnn Proaer 'dt Saior! 2OOC 

LYhN: Hi Bot, 

BOB: What are some of the challenges you faced here opening your o w n  
business? 

LYNN: The cooling of the salon. The salon was very hot- I called FPL and I 
asked them if they'd came out and  take a look at the Salon. 

LYNN:  They said that  the lights had to be changed. 

BOB: What kind of results did you see? 

hi4 ti C E: Call (1 -800-FPL-5566) for a free business energy evaluation. 

606: 1 don't have a very famous face, but my hand is on camera a lot. - 
LYNN: You need a manicure. 

LYt4N: Yes, you do 



Docket Na990002-EG 
Exhibit \a 
Florida P n c r  & Light CO. 

Appcndir 4 
( LSl B - I )  

Page fJ-c 

Salon 2000 

The lighting retrofit savings for Salon 2000 was calculated as follows: 

1 old 
2 new 

3 
4 

5 Q 

average bill prior to the retrofit was 
the  retrofit, co 
nthiy s a v i y  0 

1-eprresenis 2 20% savings. I' --.- 4 This &- 

See Page 6-D. 
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Comparab 
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to lighting ret 

bill post 

rofi! 

.Appendix .A 
Prge 6 - D  
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Docket 30.990002-EG 
Erhibit So. 
%ridn POH cr & Light CO. 
f L \ l R -  1 ) 
*ppendi\ A 
 pic^ 7 - 4  

R A D I O  C O P Y  

CLIENT: FPL 
JOB NO.: HOME-M800 
m- :60 BUILDSMART RADIO 

DFuvER: [In background, o m  vydcome tadies and 
genttemen to the H m  On Parade tour. If everyone would 
h w e  a SCZL we'll !x a oilr way. 

HUSBAND: 

DRIVER: 

HUSBAND: 

DRIVER: 

HUSBAND: 

To the @ht k the Canh'e mansion. 32 moms, a fuU scale 
restaurant k k h n  and an hdootdriving range. 

To your iefi is tile Cam e s ~ i e .  20 tons af nwbk, 
imported Spanish tile and an zir+xnditio& d q  kennel. 

wow1 

Honey, look here. it says in the tour guide that we could 
even qualify for a more attractive mortgage if we ~ O o s e  a 
Buildsmart home because of their energy effidency. AI! we 
have to do is call 1-800-01AL-FPL for a free Buildsmart 
Resource Kit 



Docket 50.990002-EG 

Florida Power 8 Light CO. 

Appendil 4 
frgc 7 - R  

T Exhibit \o. - 
(LXtB-1) 

Decisions. Decisions. Decisions. 

You've made h e  mcm imponant one - to buy a new 

home. Now ... what coior ~ v i l l  you make the mf; do 
you want tile, carpet or bo&; what a b u r  the kitchen 

cabinets! While you're making rhese decisions, 
it's also the k time 

- 





,<tlaclllllcnt c 
Liric b!. Li 11 e Co II fidei1 t iali I!. Just ilica t ion of 

Confidential Inforniation in  Appendix A to Exhibit LhiI3-1 
Docket No. 990002-EU 

'St Lucie Schools 1A N 
1B Y Cols A and B, lines Each data entry is customer specific 

1-4 information which FPL has a policy to treat as 
confidential and not to disclose Disclosure 

1 

1 
I 

service, me S '  bill, 
arld the customers ' addresses and 

I 
I 

ZG'C 1 lei CCIC vri 1 cI I iFi G U G ~  !IC, m c m t  1 and which is confidential includes t h e  amount 1 
of the customers' bills, the customers 
account numbers and meter numbers, the 
rates under which the customers take 
service, the customers ' billing determinants; 

I 

1 

I 

1 

confidential and not to disclose Disclosure 
would violate the customer' s right to privacy 
Customer data ivhich FFL does not aisciose 
and which is confidential includes the amount 1 
oi  tqie cdStome'8 ' fi 15 tf;e cdciomers ' 

I i I ' 1 ;  
11-1J Y Lines 1-6. cols A-H, 

lines 7-1 9 

accouni numbers 2nd m e w  numbers the 1 
rates under which the cusiomers take 
service, the customers ' billing determinants, 1 
and the customers ' addresses and 
telephone numbers 
Each data entry is customer specific 
information which FPL has a policy to treat as 
confidential and not to disclose Disclosure 

I 



Lines 1-1 9 

2D Y _ine 1: ccl.A. lines 2- 
3 :  CGI. E, lines ?-'I 5; 
:ois. C and D lines 
16-1 9: lines 20-24 

would violate the customer's right to privacy. 
Customer data which FPL does not disclose 
and which is confidential includes: the amount 
of the customers ' bills; the customers ' 
account numbers and meter numbers; the 
rates under which the customers take 
service; the customers billing determinants; 
and the customers ' addresses and 
telephone numDers. 

Each data entry is customer specific 
information which FPL has 8 policy to treat as 
confidentkt and not to disc!ose The 
cor;iicen:iz:i i n f o ~ ~ a l c r  cr t ' i ~  s-,ce: ir,c!:cec 
(-,EZE., -,; r- Z-7.S C' <..L ~ :- - (1 . - -  -. .- ~ c 1'; <,' -. 

,. . ., ,. .~ . . , ._ . 

-,- ," n .CZ\E' :;,e ecb,zy-E-: 

366.093(3)(e). Fioridz Ststuies. This 
information may alsc constitute trade secrets 
of the customer: therefore. if mzy ~ l s o  be 
proieciec by Secrio:; 36E.O 
Statutes. 

?C I Ezc!; CE:6 f.7 

informsiion whim FPL ~ I Z S  8 poiicy io mzi as 
confidential and not to disCIOsE. The 
confidential information on this sheet includes 
operating hours of equipment, the size of 
equipment, the efficiency of equipment, and 
the ultimate kW demand of and kWh usage 

relates :o the customer's co 
interests; therefore, it is protected by Section 
366.093(3)(e), Florida Sta:utes. This 
information may also constitute trade secrets 
of the customer; therefore, it may also be 
protected by Section 366.083(3)(a). Florida 
Statutes. 
Erch CEE entry is cilsiomer saeciiic 
information wnich FPL hss a poiic)' ?O treat as 
confidential and not to disclose. FPL does 
not disclose customer addresses {line I). 
FPL does not disclose the results of Chiller 
Test Reports, as this information. if disclosed, 
has the potential to injure the competitive 
interests of FPL' s customers. FPL also does 
not disclose the name of the contractor or 

10 p0v:e: ;tie eeL!i;,nm1. 

2 



2E 

k e s  1-1 5 

person conducting the Chiller Test Report, as 
disclosure may provide a competitor of the 
Customer a lead to try to track down 
confidential information about the customer. 
This information is proprietary confidential 
information within Section 366.093(3)(e), 
Florida Statutes. 

Y , Lines 1-5 Each data entry is customer specific 

Each data enrry is customer specific 
informEtion which FPL has a policy to treat as 
confidential 2nd not to disclose. 
information is proprietary confidential 
informet!on wirnin Sec:ion 366.055(3)(e).  
Florioz Statutes. Disclosure of the number of 
!ichii;.c projects i z ~ u l d  ?rovide ccmp 

effort. Disclosure of Job numbers ma)' 
proviae information which 2 competitor could 
use to solicit from FPL the additional 
confidential information about customer 
costs, savings and rebates (A competitor 
~:,rned \:\i!h thz; nui-i?See- couid use i i  TG 
con;ac: FPL to solicii ii;e job informe;ion.) 
The cost to the customer, savings 2nd FFL 
rebates are all sensitive competitive 
information, the disclosure of which would 
provide a competitor with information which it 
could use to compete more effectively with 
the customer. 
Each csts entry is cus;omei specific 
information wnich FPL has a policy to treat as 
confidential and not to disciose. 
information is proprietary confidential 
information within Section 366.093(3)(e), 
Florida Statutes. Disclosure of the job 
number would provide information which 2 
competitor could use to solicit additional 
information about the job from FPL. 
Disclosure of the customer account number 

This 

l i  ii0; iT:E;,Gfl  ZDGU; ii-ie Scope Cf 1I.iE retrGiIi 

This 

I 
i 

! 

3 

confidential and not to disclose. The specific 
information in question is a list of chiller 
efficiencies which, if disclosed, will provide 
sensitive competitive information to the 
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7 
I 

3F 

information within Section 366.093(3)(e), 
Florida Statutes. Disclosure of the job 
number would provide information which a 
competitor could use to solicit additional 
information about the job from FPL. 
Disclosure of the customer account number 
would provide a competitor with information it 
could use to solicit from FPL comDetitive 
information aDout the customer. FPL does 
not disclose customer addresses. The name, 
address and vendor number of the contractor 
which performed work for the customer are 
sensitive in that there disclosure would 
Drovice a lezc for a com3eti;or to solicit 
m - r . - - -  i. c C' $e's ~ \ E  'E --e c,:*c-~- 

I -- r -  

annuzl smnos, the incenwe /KVJ reauction 
ana the incentive provided - are all items of 
sensitive competitive information, the 
disclosure of which would harm the 
cdc-oyer' 5 S,slness In'eres;s 

information is proprietary confidential 
information within Section 366 093(3)(e), 
Florida Statutes Disclosure of the job 
number would provide information which a 
competitor could use to solicit additional 
!"T r 11, --. Cf7 F k C J  F"C 

Dx'osLre G i  ?tie cdslorrer account numt;er 
v y o ~ l d  provice a competitor wi!h rrirormaiicn I: 

could use to solicit from FPL covpetrtive 
inrormation about the customer FPL does 
not disclos~ customer addresses The nzme 
aadress m u  vendor number oL the contractor 
which performed work for tne customer are 
senc~iive in tnat there cisclosure v,ould 
p w i c e  2 leac for a con3eti:or te soiici; 
information sensitive to the customer 
Disclosure of the information recyding the 
retrofit - lighting codes, numbers 01' fixtures, 
kW per fixture, annual operating hours, 
annual kWh savinas cost of the system , 
annual savings, the incentive /kw reduction 
and the incentive provided - are all items of 
sensitive competitive information, the 

5 



I 

I 

El Dorado Furniture 4A 

====+F 
I 
V I  

Lines 1-19 -I---- 

I 5c 
i i  
\' 

1 Line 

f I Lines 1-7 

disclosure of which would harm the 
customer's business interests.. 

I 
Each data entry is customer specific 
information which FPL has a policy to treat as 
confidential and not to disclose. 
information is momieia?., ccniideniid 
InTormaiion within Secuon 566.095(3)(e), 
Florida Statutes. All the information identified 
as confidential is information related to the 
nature and extent of the retrofit projects the 
cus~omler underrooi< and the resultinc ssviccs i 
;tie c~c:firier expe&rmx- 2isc:cscre c' :n!s 

I This 

.. ~ - -  - ~ L, 

. . , .  . , .  

. ., ..... . 2: . 
.. . .. , , ,  . ..  _ _  ~ 

Lc7 c''- -c.<(, 
'-,C. 0.  / L < ,  1s CLC;  

- 
confideniial z:nC not to Cisci~se. I i;is i 
inform5;;ion is pr0nrie:at-y conficentiai 1 
information within Secr', 
7 

PIOriCE S.;ZIIJ;~S. Aii i 

C C ~  s i ~ n i  e r u ri C; e I -LOG h i: i i G ;/-i z i e  s LI i i 1-i 6 s z v I 1.1 c s 
the customer experienced. Disclosure of this 
information would be the disclosure of 
sensitive competitive information which would 
harm the customer's business and 
competitive interests. 

The data entry is customer specific 
informa:ion which FPL has E policy io t r e a  8 s  

confidential and not to disclose. 
information is proprietary confidential 
information within Section 366.023(3)(e), 
Florida Stztutes. The savinos exwrienced by 
i h e  CUSXXnC-f is CG~TI~~Y~I ;~V~  informaion. ihe 
disclosure of whicn v,iould injure the 
customer's business interests. 
Each datz entry is customer specific 
information which FPL has a policy to treat as 
confidential and not to disclose. 
information is proprietary confidential 
information within Section 366.093(3)(e), 
Florida Statutes. FPL does not disclose 

This 

This 

6 



customer, the disclosure of which would 
injure the customer' s business interests. 
The disclosure of the rate under which the 

EO Buiidsmart I 7A 
- 76 

competitive information the disclosure of 
which would harm the customer's business 

; ;c C I S ~ ' C ' C ~ .  - j 9;s i iniormation is proprietary confidential 1 informaiiorr vdhin Sec;ion 36€.OS3(3)(e), 
j Fioricz S:atuies. The confidential informatior 

CalCUlatlOn of the sav lnp  exDerienced 

maion such as the 

:IX:ureS. iiik K'iV afi0 /<'<V h COiiSiinlpiiOl? 01 
the fixtures and the resuitin9 costs of the old 
and new fixtures. All this information would 
be valuable to a competitor of the customer 
and its disclosure would harm the 

1 customer's business interests. 
incs i -6 cc c A a - c  ~ Ezch ca:a eniry is cbsionie: specific 

I interests. 

I 
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Attachment D 

AFFIDAVIT OF 

DENNIS BRANDT 



ATTACHMENT D 

BEFORE THE 
FLORIDA PUBLIC SERVICE COMMISSION 

In re: Energy Conservation ) 

Cost Recovery Clause ) 
DOCKET NO. 990002-EG 

AFFIDAVIT OF DENNIS BRANDT 
STATE OF FLORIDA 

COUNTY OF MIAMI DADE ) 

BEFORE ME, the undersigned authority, personally appeared Dennis Brandt who, being 

first duly sworn, deposes and says: 

My name is Dennis Brandt. I am currently employed by Florida Power & Light 

Company in the position of Manager of Sales and Marketing Product Support. I am a resident of 

the State of Florida, am over eighteen (18) years and make this affidavit based upon my personal 

knowledge. 

Florida Power & Light Company has a corporate policy not to disclose customer 

specific information. This policy includes, but is not limited to: customer names, addresses, 

telephone numbers, account numbers, meter numbers, rates, billing determinants (kW and kWh 

usage), bills, conservation retrofit information, conservation savings in kW, kWh and bills, chiller 

efficiency reports, costs of equipment retrofits, incentives paid, operating hours, lighting codes for 

fixtures installed or remover by customers, the kW per fixture of installed or removed fixtures, 



operating hours of equipment, the payback of conservation installations, and the identity of 

contractors performing customer specific installations. FPL treats such information as confidential 

and does not disclose it, except as required by law, to entities or persons other than the customer 

without the permission of the customer. FPL’s policy is premised upon customers’ right to privacy 

and the potential that the disclosure of customer specific information may harm some customers’ 

competitive interests or disclose their trade secrets. 

w Q-, 
Dennis Brandt 

Before me the under signed authority personally appeared, on this day the 14th day of 
May 1999, Dennis Brandit, who is personally known to me. 

Commission Number 

My Commission Expires: 

2 


