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EXHIBIT XO. 3 7 

DOCKET NO.: 030867-TL, 030868-TL7 030869-TL, 030961-TL 

WITNESS: CONFIDENTIAL STIP-1 

PARTY: VERIZON 

DESCRIPTION: 

1. CONFIDENTIAL DN 08885-03 Verizon’s responses to 
OPC’s 1 st Request for Production of‘ Documents, Nos. 2, 3, 1 1, 
12, and 31. 

PROFFERING PARTY: STAFF 

I.D. # CONFIDENTIAL STIP-1 



LINE 

I 
2 
3 
4 
5 
6 
7 
8 
9 
10 
I t  
f 2  
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 

- 26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 

9 -7L.- 
UNE-PLATFORM CHARACTERISTICS 

ELEMENT SOURCE 

USAGE ASSUMPTIONS 
TOTAL DIAL EQUIPMENT MINUTES 
AVERAGE ACCESS LINES FOR STUDY PERIOD 
AVERAGE MINUTES OF USE PER LINE PER MONTH 
LOCAL MOU PERCENTAGE OF TOTAL 
TOTAL LOCAL MINUTES OF USE 
PERCENT ORIGINATING 
PERCENT TERMINATING 
AVERAGE LOCAL MOUS PER MONTH * ORlGlNATlNG 
AVERAGE LOCAL MOUs PER MONTH - TERMINATING 
INTRA-SWITCH CALL PERCENTAGE 
LOCAL TRANSPORTED CALLS VIA TANDEM ("A) 
LOCAL CALL DIRECT ROUTED PERCENTAGE 
LOCAL CAU TANDEM ROUTED PERCENTAGE 
INTRA-SWITCH LOCAL MOUs 
DIRECT ROUTED LOCAL MOUs 
TANDEM ROUTED LOCAL MOUs 
INTRALATA TOLL MOU PERCENTAGE 
INTRALATA TOLL TOTAL MOUs 
INTRALATA TOLL TOTAL MOUs - ORIGINATING 
INTRALATA TOLL TOTAL MOUs - TERMINATING 
INTRALATA TOLL DIRECT ROUTED - PERCENT 
INTRALATA TOLL TANDEM ROUTED - PERCENT 
INTRALATA TOLL DIRECT ROUTED 
INTRAIATA TOLL TANDEM ROUTED 
INTERLATMXC MOU PERCENTAGE 
INTERLATNIXC MOUS 
INTERLATNIXC MOUs - ORIGINATING 
INTERLATNIXC MOUs - TERMINATING 
INTERLATNIXC MOUs DIRECT ROUTED - PERCENT 
INTERLATMXC MOUs TANDEM ROUTED - PERCENT 
INTERLATMXC MOUs DIRECT ROUTED 
INTERLATMXC MOUs TANDEM ROUTED 
TOTAL ORIGINATING MOUs 
TOTAL TERMINATING MOUs 
ORIGINATING INTER OFFICE LOCAL MOUs 
TOTAL TERMINATING MOUs END OFFICE TRUNK 
INTRALATA TOLL TRANSPORT MOU - ORIGINATING 
INTRALATA TOLL TRANSPORT MOU - TERMINATING 
INTERLATNIXC TRANSPORT MOU-ORGINATING 

FL 
ARMIS 43-04 
ARMIS 4-08 
(L 1A 2y12 

STUDY ENPUT 
L 3 x L 4  
1 - L 7  

STUDY INPUT 
L 5 x L 6  
L 5 x L 7  

STUDY INPUT 
STUDY INPUT 

(1-L ID) x (I-L 11) 
(1-1.10) x L 11 

L 8 x L I O  
L 8 x L 1 2  
L 5 x L 1 3  

STUDY INPUT 
L 3 x L 1 7  
L 6 x L 1 8  
L 7 x L 1 8  
1 -L22  

STUDY INPUT 
L19xL21  
L19xL22  

STUDY INPUT 
- L.3xL25 

L.6xL26 
L 7 x L 2 6  
1 - 1 3 0  

STUDY IN PUT 
L27xL29  
L 27 x L 30 

L 8 + L 19 + L 27 
L 9 + L20 + L 28 
L e x ( ?  -LIO) 
L 9 x ( 1  -L lO)  

L 19 
L 20 
L27 

2002 
66,466,00D,000 

2,331,100 
2376 

80.m 
20.m 

fria 
36 

1,188 
1,188 

61 8 
61 8 
59 
a? 

178 

NOTICE: PROPRIETARY INFORMATION 
Not for use or disclosure outside the Verizon companies 

except under written agreement 0 



CURRENT ESTIMATED SUPPORT 

RESIDENCE 

Annualized Present Rate Ordered Estimated 
Service Description Units Present Rate w/EUCL UNE-P' support 

Basic Local Exchange Service 
Flat Rate - 1 Patty ServiceBusiness 

Rate Group 1 
Rate Group 2 
Rate Group 3 
Rate Group 4 
Rate Group 5 

$1 0.12 $1 6.62 $35.75 -53.51 % 
$1 0.95 $17.45 
$1 1.33 $1 7.83 $31.27 4298% 
$1 1.70 $1 8.20 $28.72 -36.63% 
$12.10 $1 8.60 $23.90 -22.18% 

CURRENT ESTIMATED SUPPORT 

BUSINESS 

Annualized Present Rate Ordered Estimated 
Service Description Units Present Rate w/EUCL UNE-P' Support 

Basic Local Exchange Service - Rat Rate - 1 Party SeMceBusiness - 

Rate Group 1 
Rate Group 2 
Rate Group 3 
Rate Group 4 
Rate Group 5 

3,922 $24.47 $30.97 $35.75 -1 3.37% - $26.82 $33.32 
229,906 $28.05 $34.55 $31.27 10.49% 
286,200 $28.85 $35.35 $28.72 23.08% 

2,092,547 $30.35 $36.85 $23.90 54.1 8% 

Note: UNE-P amounts are as filed and do not include retail marketing & advertising, directory assistance, and retaii 
directory listing costs. 

QO1071 
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CURRENT ESTIMATED SUPPORT 

RESIDENCE 

Annualized Present Rate Ordered Estimated 
Service Description Units Present Rate. wEUCL UNE-P' Support 

Basic Local Exchange Service 
Fiat Rate - 1 Party ServiceBusiness 

Rate Group 1 
Rate Group 2 
Rate Group 3 
Rate Group 4 
Rate Group 5 

27,830 $10.12 
$1 0.95 
$1 1.33 
$1 1.70 
$12.10 

$1 6.62 
$1 7.45 
$17.83 
$1 8.20 
$1 8.60 

$31.89 

$27.89 
$25.62 
$21 -32 

-47.88% 

-36.07% 
-28.96Oi'o 
-1 2.76% 

CURRENT ESTIMATED SUPPORT 

BUSINESS 

Estimated Annualized Present Rate Ordered 
support Service Description Units Present Rate w/EUCL UNE-P' 

Basic Local Exchange Service 
- Flat Rate - 1 Party ServiceBusiness 

Rate Group 1 
Rate Group 2 
Rate Group 3 
Rate Group 4 
Rate Group 5 

3322 $24.47 

286,200 $28.85 

$26.82 
229,906 $28.05 

2,092,547 $30.35 

$30.97 
$33.32 
$34.55 
$35.35 
$36.85 

$31.89 

$27.89 
$25.62 
$21.32 

-2.88% 

23.88% 
37.98% 
72.84% 

Note: UNE-P amounts are as filed - adjusted for the removal of Commision approved common cost - and do not 
include retail marketing & advertising, directory assistance, and retail directory listing costs. 

3 



~ R E ~ I ~ ~ ~ A R ~  - WORK IN PROGRESS PRlVlLEGED - Prepared for Counsel in anticipation of litigation 

FL - Res E911 Listings As of 5/1/03 - KHM 
Pivot Table i - CLEC Only for Vatid NPAs 

Company Type I CLEC 
State2 FL 

001073 
9/17/2003 
Page 1 of 1 Attachment POD 1 1 a.xls 

PivTabFL-050103 Notice: Not for use or disctosure outside Verizon excpet under written agreement 

AG 



PRELIMINARY. WORK IN PROGRESS PRIVILEGED . f’rcspzred for Counsol In Anlinpa!ion of Utiga!ion 

VERIZON - FL 
Competitive Profile 
As of 2/28/03 (Except for E-911 Data which lo provided as of 5/1/03) 

Total t,W,694 617.W ’ 19444 1,169 1,466 a , m  1,611 210,466 

W I  712003 
Pegf81of2 NOTICE: Not for Use or Disdwure ouldda Vedzon Canpanh excepl under Wrltlen Awemenl  
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PREL.IMINARY WORK IN PROGRESS 

VERIZON - FL 
Cornpetttive Proflle 
As of 2128103 (Except for 

Total 22621 mm lsx am 9.7% 0.1% 25.0% 8.4% 

l0td 12621 mAsl! 1 s  26.6% 9.7% 0.1% 95.0% 8.4% 

'* Competitive Linea Indude Resale. UNE-P. and Faali-Bssed Ccn@etiuon 

9/17/2003 
Pnge20f2 

PRIVILEGED - Prepared for. Couilsel In An:isipation of Litigation 



PRELIMINARY -WORK IN PROGRESS 

KH Supplemental Data Request 
Retail DID and Retail Business By State 
For 12 Selected States Only (where E-911 Data Is Available) 
As of 2/28/03 

DC 
DE 
FL 
MA 
MD 
ME 
NH 
NJ 
NY 
81 
VA 
wv 
Grand Total 

9/17/2003 
Page 1 of 1 

Retail DID Trunks Retail Business Lines % DID/Retail Bus 
2,767 0.0% 

PRIVILEGED - Prepared for Counsel in Anticipation of Litigation 

Notice: Not for use or disclosure outside Verizon Companies except under written agreement 
Attachment POD 1 Ic.xls 

DataForl2Statss 



NOTICE PROPRIETARY INFORMATION 
Not for use or disclosure outside the Vsrizon companies 

except under writen agreement 



BEACH PARK TAMPA CENTRAL 
CLEARWATER CLEARWATER 
FEAIHERSOUND ST PETE 
GANDY ,ST PETE 
HYDE PARK TAMPA CENTRAL 
INDIAN ROCKS 'CLEARWATER 
LARGO !CLEARWATER 
'SARASOTA MAIN 'SARASOTA 
SIESTA KEY ,SARASOTA 
SOUTH GULF BEACH 'ST PETE 
ST. ARMANDS KEY [SARASOTA 
'ST. PETERSBURG MAIN 'ST PETE 
rST. PETERSBURG SOUTH 1ST PETE 

;TAMPA MAIN TAMPA CENTRAL 
'SWEETWATER /TAMPA CENTRAL 

:TAMPA WESTSIDE 'TAMPA CENTRAL 
~JNIVERSITY :TAMPA CENTRAL 

:BRADENTON BAY iBRADENTON 
;BRADENTON MAIN IBRADENTON  BRANDO ON FL ITAMPA EAST 
iCARROLLWOOD ITAMPA CENTRAL 
COUNTRYSIDE iCLEARWATER 
/DUNEDIN [CLEARWATER 
'LEALMAN IST PETE 
\LONGBOAT KEY ISARASOTA 
: L r n  ITAMPA NORTH 
~ NORW GULF BEACH 
'OLRSMAR 
iosPRm !VENICE 

'PASADENA IST PETE 
:PINELLAS 
SARASOTA NR-THSlD 
:SARASOTA SOUMSIDE 
iSARASOTA SPRINGS 
;SEMINOLE 
\SKYWAY 
IST. GEORGE 
!SULPHUR SPRINGS 

;BAYOU IST PETE 

! ST PETE 
,TAMPA WEST 

- I  

;PALMA SOLA 'BRADENTON 

#TAMPA fAST 

;TEMPLE TERRACE 

,VENICE SOUTH I 

'TARPON SPRINGS 

/VENICE MAIN 

\WALLCRAFT 

~LEARWATER 
SARASOTA 
,SARASOTA 
/SARASQTA 
TAMPA CENTRAL 
i ST PETE 
;CLEARWATER 
ITAMPA CENTRAL 
/TAMPA CENTRAL 
:TARPON SPRINGS 

!VENICE 

ITAMPA CENTRAL 

,TAMPA CENTRAL 

iVENlCE 

NOTICE PROPRIETARY INFORMATION 
Not for use or disclosure outside the Verlzon companies 

except under written agreement 



'MYAKKA 

42,441,299 2,486,795 $ 17.07 

I 

8 
6 
P 
0 

01 4 
(0 w 

NOTICE PROPRIETARY INFORMATBN 
Not for use or disclosure outside the Verimn companies 

except under written agreement 



UNE 

1 
2 

3 

4 
5 
6 

7 

iTEM 

LOOP 
LINE PORT 

TOTAL SWlTCHlNG 

UNE-P SERVICE RATES 
FL 

SOURCE UNIT 

ELEMENT RATES 
UNE-P RATE, t 1 PER MONTH 
UNE-P RATE, L 2 PER MONTH 

UNE-P RATE, L 27 PER MONTH 

LOCAL TRANSPORT UNE-P RATE, L 15 PER MONTH 
TOLL TRANSPORT UNE-P RATE, L 21 PER MONTH 
TOTAL TRANSPORT L 4 + L 5  PER MONTH 

TOTAL LINES 1+2+3+6 PER MONTH 

oct-02 
Ordered 

Rates 
Zone 1 

$12.00 
$2.40 

$20.21 

NOTICE: PROPRIETARY INFORMATION 
Not for use or disclosure outside the Verizon companies 

except under written agreement 
I 

\ 

oct-02 
Ordered 

Rates 
Zone 2 

$16.18 
$2.40 

5-96 

$0.32 
s.4 2 
$0.4 

$24.39 

Oct-02 
Ordered 
Rates 
Zone 3 

$27.54 
$2.40 

$35.75 

001080 

54 



APPROVED UNE-PLATFORM RATES 
FL 

oct-02 oct-02 OCt-02 
Ordered Ordered Ordered 
Rates Rates Rates 
Zone 1 Zone2 Zone3 

$12.00 $16.18 $27.54 
$2.40 $2.40 $2.40 

LINE ITEM SOURCE UNIT 

1 
2 

LOOP 
LINE PORT 
LOCAL CALL TRANSPORT 
DIRECT LOCAL TRANSPORT 
END OFFICE TRUNK PORT 
COMMON TRANSPORT 
TOTAL DIRECT ROUTED L 3 i L 4  
TANDEM ROUTED LOCAL TRANSPORT 
END OFFiCE TRUNK PORT 
COMMON TRANSPORT 
TANDEM TRUNK PORTS (2) 
TANDEM SWITCHING 
COMMON TRANSPORT 
TOTALTANDEMROUTED SUM(L 6: L 10) 
LOCAL COMPOSITE 
PERCENT TANDEM ROUTED 
COMPOSITE LOCAL 

LOCAL ORIGINATING 
TRANSPORT MOUs 
LOCAL ORIGINATING 
TRANSPORT L 1 3 x L  14 
TOLL AND IXC TRANSPORT 
DIRECT RATE L 5  
TANDEM RATE L 11 
PERCENT TANDEM ROUTED 
COMPOSITE TOLL 
TRANSPORT 
TOLL ORIGINATING 
TRANSPORT MOUs 
TOLL ORIGINATING 
TRANSPORT L 1 9 x L 2 0  

RATE COST INPUTS, L 5 
RATE COST INPUTS, L 6 

RATE COST INPUTS, L 5 
RATE COST INPUTS, L 6 

RATE COST INPUTS, L 7 x 2 
RATE COST INPUTS, L 8 
RATE COST INPUTS, L 6 

UNE-P USG, L 1.1 

TRANSPORT L 5 x ( l - L 1 2 ) + L 1 1  x L 1 2  

UNE-P USG, L 35 

UNE-P USG, L 22 

L 16x (1-L 18) + L 17xL 18 

UNE-P USG, L 37 iL 39 

RATE COST INPUTS, L 1 
RATE COST INPUTS, L 2 

PER MONTH 
PER MONTH 

3 
4 
5 

PER MOU 
PER MOU 
PER MOU 

$0.000000 
$0.0001 66 
$0.0001 66 

$0.000000 
$0.000166 
$0.0001 66 

$0.000000 
$0.000166 
$0.000166 

6 
7 
8 
9 
10 
11 

PER MOU 
PER MOU 
PER MOU 
PER MOU 
PER MOU 
PER MOU 

$0.000000 
$0.0001 66 
$0.000000 
$0.001586 
$0.0001 66 
$0.001 91 8 

$0.000000 
$0.000166 
$0.000000 
$0.001586 
$0.000166 
$0.001 91 8 

$0.000000 
$0.000166 
$0.000000 
$0.001586 
$0.0001 66 
$0.001918 

12 20.00% m.W? 

PER MOU 13 $0.00051 6 $0.00051 6 

14 61 8 

$0.32 

61 8 

15 

16 
17 
18 

- 
PER MOU 
PER MOU 

$0.0001 66 
$0.001 91 8 
2a.m 

$0.000166 
$0.001 91 8 

20.00% 

$0.0001 66 
$0.001 91 8 

20.rn% 

19 PER MOU $o.000!516 

238 

$0.12 

$Obo.WM5l6 $0.000516 

$0.002257 
$0.002257 

20 238 

21 $0.12 

1,188 
PER MOU $0.002257 
PERMOU $0.002257 

PERMOU $O.OOOO# 

?,la 

ORIGINATING SWITCHING MOUs UNE-P USG, L 8 c L I9 + L 27 
ORIGINATING SWITCHING 
TERMINATING SWITCHING 
TERMINATING END OFFICE 
TRUNK 
TERMINATING SWITCHING 
MOUs 

RATE COST INPUTS, L 3 
RATE COST INPUTS, L 4 

RATE COST INPUTS, L 5 

UNE-P USG, L9 + L20 i E 8  
L 22 x L 23 + 

(L 24+L 25) x L 26 TOTAL SWITCHING 

22 
23 
24 

1,188 
$0.002257 
$0.002257 

25 $a.oooMx, 

1,188 26 

27 $5.36 $5.36 $ 5 8 3 6  

NOTICE: PROPRIETARY INFORMATION 
Not for use or disclosure outside the Verizon companies 

except under written agreement 

001081 
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UNE-PLA TFORM CHARACTERISTICS 


UNE ELEMENT 

USAGE ASSUMPTIONS 
1 TOTAL DIA EQUIPMENT MIN TES 
2 AVERAGE ACCESS LINES FOR STUDY PERIOD 
3 AVERAGE MINUTES OF USE PER INE PER MONTH 
4 LOCAL MOU PERCENTAGE OF TOTAL 
5 TOTAL LOCAL MINUTES OF USE 
6 PERCENT ORIGINATING 
7 PERCENT TERMINATING 
8 AVERAGE LOCAL MOUs PER MONTH - ORIGINATING 
9 AVERAGE LOCAL MOUs PER MONTH - TERMINATING 
10 INTRA-SWITCH CALL PERCENTAGE 
11 LOCAL TRANSPORTED CALLS VIA TANDEM (%) 
12 LOCAL CALL DIRECT ROUTED PERCENTAGE 
13 LOCAL CALL TANDEM ROUTED PERCENTAGE 
14 INTRA-SWITCH LOCAL MOUs 
15 DJRECT ROUTED LOCAL MOUs 
16 TANDEM ROUTED LOCAL MOUs 
17 INTRALATA TOLL MOU PERCENTAGE 
18 INTRALATA TOLL TOTAL MOUs 
19 INTRALATA TOLL TOTAL MOUs - ORIGI ATING 
20 INTRALATA TOLL TOTAL MOUs - TERMINATING 
21 INTRALATA TOLL DIRECT ROUTED - PERCENT 
22 INTRALATA TOLL TANDEM ROUTED - PERCENT 
23 INTRALATATOLL DIRECT ROUTED 
24 INTRALATA TOLL TANDEM ROUTED 
25 INTERLATAIlXC MOU PERCENTAGE 
26 INTERLATAIIXC MOUs 
27 INTERLATAlIXC MOUs - ORIGINATING 
28 INTERLATAlIXC MOUs - TERMINATING 
29 I TERLATAlIXC MOUs DIRECT ROUTED - PERCENT 
30 INTERLATAlIXC MOUs TANDEM ROUTED - PERCENT 
31 INTERLATAlIXC MOUs DIRECT ROUTED 
32 I TERLATAlIXC MOUs TANDEM ROUTED 
33 TOTAL ORIGINATING MOUs 
34 TOTAL TERMINATING MOUs 
35 ORIGINATING INTER OFFICE LOCAL MOUs 
36 TOTAL TERMINATING MOUs END OFFICE TRUNK 
37 INTRALATA TOLL TRANSPORT MOU - ORIGINATING 
38 IN RALATA TOLL TRANSPORT MOU - TERMINA I G 
39 INTERLATAIIXC TRANSPORT MOU-ORGINATING 

SOURCE 


FL 

ARMIS 43-04 

ARMIS 43-08 

(L 11l 2}112 


STUDY INPUT 

L3 x L4 


1 - L 7 

STUDY INPUT 


L5 xL6 

5 x L7 


STUDY INPUT 

STUDY INPUT 


(1-L 10) x (1-L 11) 

(1-L 10) X L 11 


L 8 x L 10 

L 8x L1 2 

L 5 X L 13 


STUDY INPUT 

L 3 x L1 7 

L6 xL 18 

L 7 xL 18 

1 - L 22 


STUDY INPUT 

L19x L21 

L 19 x L 22 


STUDY INPUT 

L 3 x L 25 

L 6 x L 26 

L 7 xL 26 

1 - L 30 


STUDY INPUT 

L 27 x L29 

L 27 x L 30 


L 8 + L 19 + L 27 

L 9 + L 20 + L 28 


L a x (1 - L 10) 

L 9 x (1 - L 10) 


L 19 

L 20 

L 27 


2002 

66,466,000,000 


2,331,100 

2376 


8O.00"A. 

1,901 


50.00% 

50.00% 


950 

950 


35.00% 

20.00% 

52.00% 

13.00% 


333 

494 

124 


5.00% 

119 

59 

59 


80.00""­
20.00"", 

48 

12 


15.00% 

356 

178 

178 


80.00"10 
2O.00"k 

143 

36 


1,188 
1,188 


618 

618 


59 

59 


178 


001082NOTICE: PROPRIETARY INFORMATION 
Not for use or disclosure outside the Verizon companies 

except under written agreement 
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~~~ 

•Verizon ESG Counterattacks! verJZRl1 


A"do what it takes to Win" attitude, numerous promotions and aggressive financin 
options throughVerizon Credit. 

Enterprise Advance is the formula to move Verizon to the top: Substantial investment in 
an emergingmarket, offering high-end services not traditionally viewed as LEG 
offerings. ESG customers will seethat Verizon hasfar more to offer than "branding" 
(i.e., "you're just the phone company") suggests. Tampa iscurrently scheduled for 
first phase deployment! 

Breaking the "commodities seller" stigma. Network elements, boxes... they'rejust 
commodities anymore and our customers viewthemas such. We must continue to 
emphasize'our knowledge, our integration capabilities, our experience. Change the 
viewfrom LEG(or ICP) to "A Professional Services Company" and jointhe ranks of 

../ IBMand EDS. 
/<:> 

<.0 0 

o 
-&. J.A October 2002 Highly Proprietary. Confidential. This 8DJllysis is based on publicly available infonnalion, prilJlllJ'Y and secondary research, and represents 

the opinions of ESG Marice! Intelligence. This analysis is solely for Verizon intem.al use, and is pOt to he shared with extcmal pa rties, slIch as 
customer.;, competitors, industry analysts, or the media.~ 

CJ 



~ Other Things Verizon Can Do To Be Competitive ver,zg'I 

• 	 The American mindset generally supportsthe underdog (anyone not the. 
LEG), and progressive/higher value businesses likely subscribe to this 
attitude in a strong fashion. Verizonassets of financial stability, 
longevity,accounting conservativism, genuine) 'customer first" 
approach, network reach and (somewhat) extensive products should 
be combined with astrong local thrust a~d technologically advanced 
image to woo and wow business accounts. 

• 	 StaytheCourse: on the ESG ~evel, Core elements of Enterprise 
Advance are offer-centric, which is good positioning. Stay focused on 
new growth areas, keep sights on broadband and other emerging 
technologies currently being offered by the competition or cuttingedge 
and "catching, attention". We don't have to be first-to-market, but don't be 
"Johnny~c('jme-Iateliy" either. 

/' 

• Deyelbp logical" cost-effective and phased migration plans. 

t ' -> Develop Vertical packaging, bundled offerings. 
o / 

o 
co ~ 
(\) 0 October 2002 HlghlV Proprietary .. Confidential. This analysis is based on publicly available information, primary and ~econclary research, lind Il:prt'Set1ts 

the opinions of ESG Market Intelligence, '\1tis analysis is solely for Verizon intt-"I1lal use, and is not to be shared with OlItcrnal parties, such a~rZJ 
customers, competitors, industry analysts, or the media,~ 



~. -HIGHLY CONFIDENTIAL 
ver'mfIVerizon Access Line January 2000 to December 2002 

f/) 
III 
o 

~ 
~ 

( 

VERIZON INTERNAL, TELECOM FORECASTING GROUP 

-.A. 

~ 0 
Highly Proprietary II Confidential. This analysis is based on publicly avai lable infonnalion, primary and secondary research, and representsCD 0 

Ihe opinions of ESG Market Intelligence. 'Ibis analysis is solely for Verizon intemal use, and is nol to be shared with external parlies, such as~ o customers, competitors, industry analysts. or the media. 

Cl1 
CIl 

Total Access Lines & Loops 
~VZactual 

250,000 

200,000 VZ Apr Out~k I 


150,000 -~
 

100,000 I~' 


50,OOOI------ --=\: 

o .j- R~ 
-50,000 

-1 00,000 

-150,000 j.- . ­

-200,000 _

--II- VZ BP fest 

~-----.., ---c:r-r -.-

...... -I-

" 

• 

- -\r---l-.-----r--r ~
~--- ". § ... \ 

--- - --. 'r- __ 

, r ----~.-
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-250,000 · 
~ -- -, - - = ------- .. l .. .. . . . .. . . .. ;:; = - ­l'Pl'tl-:'~L~~'-~ . i - - - . ... ~ i 1 ~ ==t ~ - i~~ i ci : :! I.:: J~ l~ J: 1 i ~ c i- ..t -i 1,. ..r .. i <I 

H 

:t .t l 1 .. 0 

N 

j .."' "' 

JanOO - Dec02 
Not to be shared outside Verlzon 



~ 
ver'l2.nDSL Market Penetration 

DSL Subscribers at Major US Carriers 
Verizon DSL 

, ' . 

.,. 

• BroadWIf 
Cin cinnat 

o Rhythrrs 
NetConne 

• NorthFbir 
Cormunil 

• Covad 
Cormunii 

l ,5m,OOO~~~~~ai1 
BeIiSouth 

. Verizon 

Total Subs cribers 
4,5m ,000 1,400.000 

1200.000 ','."l4,000,000 
~d~-"'''~; "- ~: .. -. ':. . '.,' " . ._..i ~c ......~ ""'_ ... _ .:1,_1£lOa£lao 3,500 ,000 ~J~~1i!.~:.wi~ ... 

~~~~-o'.i .~{!W'", ...t:C)/.l~+-~:, ~_,<~•800DOO3,000,000 ~~t"~~~.~.· ~'-~""tW-­
~~".-o::v,,-;~ '-, ~ .' fc~­
~~&:~J'a"---'-1'~-'600 I-JnoD l .' _ , 1 ~ L_~'~IP' ,~'l~'2,5m,000 ..~ ... -. ~.-:t~~ f~ \ ~ , . . ...~ J 
,,",400.000 , .... !2,000 ,000 1,;-': 
~;~'I

200.000 IP'" 

o1,om,000 
03KD 09~ 03~1 09,01 031()2 

9]0,000 

o Verizon National Snapshot. 03/99 12/99 09/00 06/01 03/021- SBC 

Cormunications 
 March 2002 

o 
~O 
f\) ~ 
o 0 

~ 
(f) 

National Snapshot by Provider March 2002 
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~ 
Some Things Verizon is doing to Counterattack ver'70n 

• 	 Verizon is aiming to increase our number of DSL subscribers by launching apromotion that 

features a lower introductory DSL price, faster delivery of the service and an easy, do-it-yourself 

installation kit that lets customers get their DSL service up and running 
, -

in just three steps. 

• 	 Verizon residential customers in 6states are able to c9nsolida
, / 

te their local, long-distance • 

wireless, high-speed Internet access, regional tQllcalling and optional services on one bill with 
..-""" 

theONE-BILL option. Customers in New York,' Rhode Island, NewJersey, Massachusetts, New 

Hampshire and Connecticut already have the ONE-BILL option. 
./''' 

• 	 TheBusiness Solutions Grpup has introduced a DSL and long-distance service bundle to small-
A' 

business customer~ in Pennsylvania and Massachusetts, called Verizon Performance Edge 
with 	DSL, as part of a strategy to strengthencustomer relationships and boost Verizon's image 

as a9ata provider. 

• Numerous promotions in ESG and aggressive financing options through Verizon Credit. 

-L 
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HIGHLY CONFIDENTIAL ~ Some Things Verizon Can Do To Be Competitive ver'Z2.n 


e . Verizon needs to get DSt penetration deeper into our existing markets, which 
means not just enabling a centraloffice, but being able to guarantee the line quality 
so customers can actually get the service ... that might be the very best way to 
compete with thecable companies. 

• 	 Verizon needs to invest in it's fiber optic network:stayfocused on new growth 
areas, areas where a lot of copper exists ang broadband services are being offered, 
etc. In addition, network facility upgradestb stay current with technology changes. 

• 	 On the ESG Level, Core elements of the Growth Plan are Offer-centric: 
~ OpticalNetworking, Transparent LAN Service, Fast Packet, etc. 

" 

e All employees should be familiar with Verizon's products and services and always 
be on 	the lookout for potential opportunities. 

e Need to be 	Customer-oriented, customer aware, customer service. 

o 
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