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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-1
Page 1 of 3
EXHIBIT MNC-1:
BASIC SERVICE COSTS AND CONTRIBUTION
WHEN LOOP IS A SHARED COST
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-1
Page 2 of 3

EXHIBIT MNC-1:

DETAIL ON BELL SOUTH
BASIC LOCAL RESIDENTIAL COST AND CONTRIBUTION

Sources: Bell South, Basic Local Service Cost Summary, p. 1; Exhibit DCC2, p. 1.; Response to Citizens 1%
Interrogatories, 11.
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-1
Page 3 of 3

EXHIBIT MNC-1:
DETAIL ON SPRINT
BASIC LOCAL RESIDENTIAL COST AND CONTRIBUTION

Sources: Sprint-Florida, Inc. Cost of Local Service Study, Residential Cost Summary,
Exhibit KWD-2. p .2; Response to Citizens 1™ Interrogatories, 10.
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Direct Testimony of Mark N. Cooper, Ph. D), On Behalf of AARP

EXHIBIT MNC-2:
BELLSOUTH
BASIC LOCAL RESIDENTIAL COST, VERTICAL SERVICES AND
ACCESS CONTRIBUTION

a/ See Exhibit MNC-]

b/ FCC composite for cost of switching {from Hendrix Exhibit JH-2, page 3 of 3); average residential usage
{from Response to Citizens’ First Request for Production of Documents, Item 3.

¢/ At system average, Response to Citizens” First Set of Interrogatories, Item No. 20, Complete Choice, Area
Plus with Complete Choice, Contribution Analysis, Year 1.
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

EXHIBIT MNC-3:
COMPETITION IN THE LOCAL TELEPHONE MARKET

STATE INTENSITY EXTENSIVENESS BALANCE
CLEC RES NOCLECS 6 ORCLECS RES RATIO
MKT SHARE IN ZIP CODE IN ZIP CODE CLEC%ILECY%
% RANK % RANK % RANK RATIO  RANK

New York 236 1 50 7 526 2 0.93 7

Rhode Island 212 2 2.8 5 0.0 34 0.97 8

Michigan 206 3 8.8 10 396 8 0.99 5

Hlinois 19.2 4 326 27 228 13 1.04 2

Nebraska 16.7 5 66.9 38 0.0 38 093 8

Kansas 146 6 58.6 36 0.9 33 0.82 12
lowa 14.3 7 363 30 0.0 35 1.10 1

Massachusetts 13.4 8 1.0 1 415 6 0.77 13
Colorado 13.3 9 26.4 20 192 20 0.84 9

Utah 13.1 10 323 26 109 25 0.83 10
Virginia 13.0 11 218 17 217 15 1.00 4

District of Columbia 12.6 12 111 12 444 4 0.76 14
Texas 12.4 13 17.9 15 473 3 0.70 23
Georgia 116 14 235 19 415 7 0.74 16
New Hampshire 114 15 3.2 6 14 32 074 17
Minnesota 11.1 16 33.7 28 8.8 26 0.58 32
Pennsylvania 10.7 17 19.5 16 289 11 0.61 30
Wisconsin 10.0 18 355 29 3.5 29 072 20
Arizona 8.9 19 27.5 22 289 12 0.71 22
New Jersey 8.6 20 1.5 3 417 5 0.83 11
California 8.3 21 10.1 1 373 9 072 21
Florida 7.7 22 6.7 8 609 1 0.58 33
Oklahoma 6.9 23 56.9 35 33 28 0.61 31
Arkansas 6.9 24 61.1 37 0.0 37 0.64 28
Ohio 6.9 25 30.0 25 19.3 18 0.73 18
Missouri 6.8 26 48.8 34 11.0 24 0.67 25
Washington 6.2 27 298 24 218 14 058 34
Oregon 59 28 17.4 13 2.1 30 0.67 26
Louisiana 57 29 26.8 21 209 17 0.75 15
Maryland 56 30 16 4 317 10 0.73 19
Mississippi 56 31 8.0 9 1.6 31 1.01 3

indiana 5.4 32 398 32 0.0 36 0.70 24
Alabama 50 33 36.9 31 8.4 27 063 29
Connecticut 49 34 1.1 2 210 16 0.49 35
Nevada 3.7 35 22.4 18 112 23 0.32 37
South Carolina 3.2 36 29.0 23 17.5 21 0.45 36
Tennessee 3.1 37 422 33 16.3 22 0.31 38
Kentucky 29 38 79.1 39 0.0 39 0.67 27
North Carolina 22 39 17.7 14 19.2 19 0.27 39

SOURCE: Industry Analysis Division, Local Telephone Competition: Status as of December 31, 2002
(Federal Communications Commission, June 2003)
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

BELLSOUTH STATES

EXHIBIT MNC-4;

CLEC PENETRATION IN RESIDENTIAL/SMALL BUSINESS MARKET

(% of residential/Small Business Lines Served by CLECs, Ranked by Current Market Share;

penetration at entry in bold)

STATE RBOC O1/00 06/00 O1/01 06/01 O1/02 08/02 O1/03
Georgia BS 262 197 437 514 704 940 1160
Florida BS 215 218 225 268 294 387 774
Louisiana BS 110 148 125 060 122 236 5865
Mississippi BS 260 * 266 221 281 198 5.59
Alabama BS 0.51 040 046 046 077 113 5.01
South Carofina BS * * 180 027 0865 181 321
Tennessee BS 0.76 1.34 140 157 205 2356 314
Kentucky BS * * 271 7 * * 2.86
North Carolina BS 082 059 065 167 120 106 223

SOURCE: Industry Analysis Division, Local Telephone Competition: Status as of December 31, 2002
{Federal Communications Commission, June 2003);
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Direct Testimony of Mark N. C. ooper, Ph. D, On Behalf of AARP

EXHIBIT MNC-5:

RESIDENTIAL CLEC LINES AS A PERCENT OF CLEC LINES
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Source: Industry Analysis Division, Local Telephone Competition (Federal Communications
Commission, various issues)
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 1 of 4

EXHIBIT MNC-6:
ALLOCATION OF RATE REBALANCING REVENUE INCREASES

RESIDENTIAL BUSINESS TOTAL
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 2 of 4

EXHIBIT MNC-6:

DETAIL ON BELL SOUTH
ALLOCATION OF REVENUE RATE REBALANCING REVENUE INCREASES

RESIDENTIAL BUSINESS TOTAL

Sources: Bell South, Market Basket Summary of Annual Revenue; Present and Proposed
Rates and Revenues
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 3of 4

EXHIBIT MNC-6:
DETAIL ON SPRINT
ALLOCATION OF REVENUE RATE REBALANCING REVENUE INCREASES

RESIDENTIAL BUSINESS TOTAL

Sources: Sprint-Florida, Exhibit JIMF-12.
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 4 of 4

EXHIBIT MNC-6:
DETAIL ON VERIZON
ALLOCATION OF REVENUE RATE REBALANCING REVENUE INCREASES

RESIDENTIAL BUSINESS TOTAL

Sources: Verizon, Exhibit ODF-2

46

000646




Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 1 of 1

EXHIBIT MNC-7:
COMPETITIVE PENETRATION IN FLORIDA, MAINE AND OHIO

Percent of ILEC Lines Lost
{cumulative, 01/01 as base)

01/01 to 06/01 06/0x/01/02 01/02 to 06/02 06/02 to 01/03

—+—Florida ~#—Maine =fr=Ohio —X—~US Total
Source: Industry Analysis Division, Local Telephone Competition (Federal Communications
Commission, June 12, 2003), Table 9.
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhijbit MNC-1
Page 1 of 3
EXHIBIT MNC-1:
BASIC SERVICE COSTS AND CONTRIBUTION
WHEN LOOP IS A SHARED COST
COMPANY DIRECT PRICE
CONTRIBUTION
COST INCLUDING
SLC
BELL SOUTH $3.03 $16.76 $13.73
SPRINT $4.68 $16.46 $11.80
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-1
Page 2 of 3

EXHIBIT MNC-1:
DETAIL ON BELL SOUTH
BASIC LOCAL RESIDENTIAL COST AND CONTRIBUTION

USAGE $1.17
RETAIL $1.86
TOTAL DIRECT $3.03
REVENUE $16.76
CONTRIBUTION $13.73

Sources: Bell South, Basic Local Service Cost Summary, p. 1; Exhibit DCC2, p. 1.; Response to Citizens 1%
Interrogatories, 11.
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-1
Page 3 of 3

EXHIBIT MNC-1:
DETAIL ON SPRINT

BASIC LOCAL RESIDENTIAL COST AND CONTRIBUTION

USAGE

RETAIL

TOTAL DIRECT
REVENUE
CONTRIBUTION

$1.65
$3.03
$4.68
$16.46
$11.80

Sources: Sprint-Florida, Inc. Cost of Local Service Study, Residential Cost Summary,
Exhibit KWD-2, p .2; Response to Citizens 1* Interrogatories, 10.
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

EXHIBIT MNC-2:
BELLSOUTH
BASIC LOCAL RESIDENTIAL COST, VERTICAL SERVICES AND
ACCESS CONTRIBUTION

DIRECT CONTRIBUTION CONTRIBUTION
AS A % OF DIRECT

BASIC LOCALY $3.03 $13.73 453
ACCESSY $1.95 $6.83 254
VERTICAL BUNDLESY  $4.99 $11.75 236

al_See Exhibit MNC-1

b FCC composite for cost of switching {from Hendrix Exhibit JH-2, page 3 of 3); average residential usage
(from Response to Citizens’ First Request for Production of Documents, Item 3.

¢/ At system average, Response to Citizens’ First Set of Interrogatories, Item No. 20, Complete Choice, Area
Plus with Complete Choice, Contribution Analysis, Year 1,
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

EXHIBIT MNC-3:
COMPETITION IN THE LOCAL TELEPHONE MARKET

STATE INTENSITY EXTENSIVENESS BALANCE
CLEC RES NOCLECS 6 ORCLECS RES RATIO
MKT SHARE IN ZIP CODE IN ZIP CODE GLEC%/ILEC%
% BANK % RANK %  RANK RATIO RANK

New York 23.6 1 50 7 526 2 0.93 7

Rhode Island 21.2 2 2.8 5 0.0 34 097 6

Michigan 206 3 88 10 396 8 0.99 5

lllinois 19.2 4 326 27 228 13 1.04 2

Nebraska 16.7 5 66.9 38 0.0 38 0.93 8

Kansas 14.6 6 58.6 36 0.9 33 0.82 12
lowa 14.3 7 36.3 30 0.0 35 1.10 1

Massachusetts 13.4 8 1.0 1 415 8 0.77 13
Colorado 13.3 9 26.4 20 192 20 0.84 9

Utah 13.1 10 32.3 26 109 25 0.83 10
Virginia 13.0 i1 21.9 17 217 15 1.00 4

District of Columbia 12.6 12 11.1 12 444 4 0.76 14
Texas 12.4 13 17.9 15 473 3 0.70 23
Georgia 11.6 14 23.5 19 415 7 0.74 16
New Hampshire 114 15 3.2 6 1.4 32 0.74 17
Minnesota 111 16 33.7 28 88 26 0.59 32
Pennsylvania 10.7 17 19.5 i6 289 11 0.61 30
Wisconsin 10.0 18 35.5 29 3.5 29 0.72 20
Arizona 8.9 19 27.5 22 2889 12 0.71 22
New Jersey 8.6 20 1.5 3 417 5 0.83 11
California 8.3 21 10.1 11 373 9 0.72 21
Florida 7.7 22 6.7 8 609 1 0.58 33
Oklahoma 6.9 23 56.9 35 8.3 28 0.61 3
Arkansas 6.9 24 61.1 37 0.0 37 0.64 28
Chio 6.9 25 30.0 25 19.3 18 0.73 18
Missouri 6.8 26 48.8 34 11.0 24 0.67 25
Washington 6.2 27 29.8 24 218 14 0.58 34
Oregon 5.9 28 17.4 13 2.1 30 0.67 26
Louisiana 5.7 29 26.8 21 209 17 0.75 i5
Maryland 5.6 30 1.6 4 31,7 10 0.73 19
Mississippi 5.6 3 8.0 9 1.6 31 1.01 3

Indiana 5.4 32 39.8 32 0.0 36 0.70 24
Alabama 5.0 33 38.9 31 8.4 27 0.63 29
Connecticut 4.9 34 1.1 2 210 16 0.49 35
Nevada 3.7 35 22.4 18 112 23 0.32 37
South Carolina 3.2 36 29.0 23 17.56 21 0.45 36
Tennessee 3.1 37 42.2 33 16.3 22 0.31 38
Kentucky 2.9 38 79.1 39 0.0 39 0.67 27
North Carolina 2.2 39 17.7 14 18.2 19 0.27 39

SOURCE: Industry Analysis Division, Local Telephone Competition: Status as of December 31, 2002
(Federal Communications Commission, June 2003)
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

EXHIBIT MNC-4:
BELLSOUTH STATES

CLEC PENETRATION IN RESIDENTIAL/SMALL BUSINESS MARKET

(% of residential/Small Business Lines Served by CLECs, Ranked by Current Market Share;

penetration at entry in bold)

STATE RBOC 0Q1/00 0O6/00 O1/01 06/01 O1/02 06/02 O1/03
Georgia BS 262 197 437 514 704 940 1160
Florida BS 215 219 225 268 294 387 7.74
Louisiana BS 1.10 1.48 125 060 122 236 565
Mississippi BS 260 ° 266 221 281 198 559
Alabama BS 051 040 046 046 077 113 5.01
South Carolina BS * * 180 027 065 181 3.21
Tennessee BS 076 134 140 157 205 236 3.14
Kentucky BS * * 271 * * * 2.86
North Carolina 8s 082 055 065 167 120 106 223

SOURCE: Industry Analysis Division, Local Telephone Competition: Status as of December 31, 2002
(Federal Communications Commission, June 2003);
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

RESIDENTIAL CLEC LINES AS A PERCENT OF CLEC LINES

EXHIBIT MNC-5:
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Source: industry Analysis Division, Local Telephone Competition (Federal Communications
Commission, various issues)
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 1of 4

EXHIBIT MNC-6:
ALLOCATION OF RATE REBALANCING REVENUE INCREASES

RESIDENTIAL BUSINESS TOTAL

BELL SOUTH X% 3% 100
SPRINT 87 13 100
VERIZON 93 7 100
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 2 of 4

EXHIBIT MNC-6:
DETAIL ON BELL SOUTH
ALLOCATION OF REVENUE RATE REBALANCING REVENUE INCREASES

RESIDENTIAL BUSINESS TOTAL

RECURRING $107.8 $2.1 $109.8
NONRECURRING $ 140 $1.3 $ 153
TOTAL
$ $121.8 $3.4 $125.1
% 97 3 100

Sources: Bell South, Market Basket Summary of Annual Revenue; Present and Proposed
Rates and Revenues

44

000657




Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 3 of 4

EXHIBIT MNC-6:
DETAIL ON SPRINT
ALLOCATION OF REVENUE RATE REBALANCING REVENUE INCREASES

RESIDENTIAL BUSINESS TOTAL

RECURRING $107.8 $2.1 $109.8
NONRECURRING $ 140 $1.3 $ 153
TOTAL
$ $122.5 $19.1 $141.6
% 87 13 100

Sources: Sprint-Florida, Exhibit JMF-12.
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6
Page 4 of 4

EXHIBIT MNC-6:

DETAIL ON VERIZON
ALLOCATION OF REVENUE RATE REBALANCING REVENUE INCREASES

RESIDENTIAL BUSINESS TOTAL

RECURRING NA NA NA
NONRECURRING NA NA NA
TOTAL
$ $71.4 $5.4 $76.8
% 93 7 100

Sources: Verizon, Exhibit ODF-2
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Direct Testimony of Mark N. Cooper, Ph. D, On Behalf of AARP

Exhibit MNC-6

EXHIBIT MNC-7:
COMPETITIVE PENETRATION IN FLORIDA, MAINE AND OHIO

Page 1 of1
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Source: Industry Analysis Division, Local Telephone Competition {(Federal Communications

Commission, June 12, 2003), Table 9.
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