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59. Refer to Exhibit JMF-3 to the direct testimony of John Felz. For each rate
group identified, please provide the cost for that rate group, in addition to
the average cost showing in Exhibit JMF-3.

. Answer: Please see Attachment No. 59.
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Residential & Business Cost Summary - United & Centel
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66. As of end-of-year 1996, 1997, 1998, 1999, 2000, 2001, and 2002, what
percentage of Sprint’s residential end users subscribed only to basic local
telephone service?

Answer: See Sprint's previously filed objections. Sprint does not have the requested

information for 1996 through 1998.

For the years 1999 through 2002, the percentage of residential end users in Florida
subscribing to only basic local telephone service are as follows:

1999 XXX%

2000 XX:X%

2001 X%

2002 ¥XX:X%
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67. In response to Staff Interrogatory No. 21, Sprint provides an estimate of the
average billed charge for residential central office features in Sprint’s Florida
territory. Please provide the average billed charge per line for central office
features for those residential customers that subscribe to one or more
features.

Answer: The interrogatory requests the average billed charge per line for central office
features. Because the interrogatory did not specify what was meant by the term
“average billed charge” or “central office features”, Sprint has assumed that the
interrogatory intended to request average revenues per residential customer that
subscribes to at least one central office feature. Based on this assumption, Sprint

responds that the average revenue per residential customer that subscribes to one or

more central office features is $XXX per month.
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