
2004 Competitive Local Exchauge Carrier (CLEC) Data Request 
(Due by July 15, 2004) 

Legal Company Name: LiEhtyear Network Solutions, LLC 
D/B/A: 
FPSC Company Code (e.g.,TXOOO): 
Contact Name & Title: Kevin Shady, Vice President - LocaI 
Telephone *umber: 502-253-1529 
E-mail Address: 502-515-4134 
Stock Symbol (if compaiiy is publicly traded): Private company 

1. If you are providing local service in Florida please complete the attached Tables 1-3. 

2. Please indicate which of the followiiig services your coinpaiiy provides. Select all 
that apply. 

I__ X Local telephone seTvice Paging service 
L_ Private linehpecial access Prepaid service 

Who 1 e s a f e 1 oops VOIP 
Wholesale transport Cable television 

Cellula- service 
X In t erex change s ervi ce Satellite Television 

Bi-o adb and Int el-net Access 

3. If your company provides pre-paid local telephone service, is this is the only seivice 
you cui-rently provide in Florida? 

Not npplicnble 

4. Please complete the table on the following page showing the differeiit bundles that 
you offer by mal-lting the sei-vjces you offer along with the price and take rate (the 
percentage of customers that subscribe to the con-esponding package) for residential 
and business customers. 
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Residential 
Packages 

Business  
Packages 
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5. 

Please indicate below what vertical services are available in the buiidles you 
offer. 

(b.) How inany of the above services are included in a bundle? 

Tiidicate below whether you are offering or providing VoIP service to end-user custoinei-s 
in Florida? For purposes of this question, VoIP sei-vice is defined as IP-based voice 
service provided over a digital coimection. VoIP calls under this definition may or may 
not leiininate on the PSTN. 

X Not offering VoIP service in Florida. 
Offering business VoIP services. 
Offering residential VoIP services. 

If you are offering or providing residential or business V o P  seivice in Florida: . 

List the locations in Florida where you are offering V o P  service. IC you roll out 
seivice by MSA, list the MSAs; if rolled out by exchange, list the exchanges, etc. 

Provide residential price( s) for VoIP service. 

Provide small busiiiess price( s> for VoIP service. 
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6. 

7. 

(d.) List all call features iiicluded with the service, e.g., call foiwarding, caller ID, 
voice mail, etc. 

(e.) Check all that apply to youl- V o P  service: 

Offer wireless VolP service. 
- Offer wireliiie VoIP seivice. 

9 1 1 (Location iiifoimatioii not provided automatically to PSAP). 

CALEA (Coii7i~unicatioiis Assistance for Law Eiiforceiiieiit Act). 
Telephone Relay S elvice. 
Power Backup (If so, identify time duration below, e.g., 4 hours, 8 hours). 
Time duration of power backup (in hours). 
Directory Assist aiice. 
Operator Services. 
Equal Access to loiig distance providers. 
Lo c a1 Nuiiib er P o rt ab i lit y . 
Local Calling. 
Long Distance Calling. 
Iiiteimational Calliii g. 

__ Contribute to Universal Seivice Fund. 
Require VoIP subscriber to also pmcliase Broadband service. 

- Offered as primary line service. 
Offered as secondary line seivice only. 
hit erc o imec t ed with P S TN. 
Peer-to-Peer oiily (no intercoimection with PSTN). 
Use of public Internet. 
Use of private IP network. 
Call uptime 99.999%. 
Use of iiuiiibers fi-om the Noi-th American Nuiiiberiiig Plan Adiiiinistrator. 

f-- E9 1 1 (Location infomation provided autoiiiatically to PSAP). 

Tf you are not offering or providing VoIP service to end-user custoiiiers iii Florida, do you 
anticipate doing so? If yes, identify rollout iiioiitldyeai-. 

Yes, Septem bev 2004 

B 1-0 adb and Internet Access. 

With this data, we are iiiterested in reporting on an aggregate statewide rather than 
a per coiiipaiiy basis. 

* Provide the total iiuinber of residential lilies and wireless chariiiels over which 
you or an alfiliate are providing broadband service in Florida. 
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9 Provide the total 1iumbe~- of sniaJ1 business lines and wireless cbaiinels over 
which you or an affiliate are providing broadband service in Florida. 

e Provide the total iiuiiiber of residential and small business lines and wireless 
chamiels over which you or ai1 affiliate are providing broadbaiid service in 
Florida. 

f 

(b.) What t es of broadband coimectioii(s) do you provide? d .  

adbaiid services? Check all that apply. 
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(d.) Please fill out the following table providing the dowiistreaiii and upstream data 
transfer rates and the iiioiitlily price for each tier of broadband service you offer. 

Data Transfer Rate 
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8. Have you experienced any significant barriers in entering Florida's local exchange markets? 
Please list and describe any major obstacles or bazriers encountered that you believe maybe 
impeding the growth of local coinpetition in the state, along with any suggestions as to how 
to remove such obstacles. 

Tlge' UIVE-P rates in Sprint and Verizoiz areas are very high and place us in a nun- 
competi$ve position with most residential and commercial users. Their rates really need to 
be Inore in line with the BellSouth rates. In addition, in Sprint areas, the additional charges 
for  features also places us in a non-competitive position. We have not been able to offer DSL 
services over UNEP lines. This is changing in some areas with MCI and Covad becoming 
possibilities for  select customers. BellSouth has not allowed us to oflev their DSL product - 
not eve11 at a resale discount like we can with Qwest in tlze western states. 

' J:,-,,** +wm>,:. it ,.,. 

r f  you really want to see local competition flourish, please help keep the wholesale rate 
increase to a minimal amouvit and just as importantly, get the three LECS to open up their 
broadband services to us. 

9. Please provide any additional general comments or information you believe will assist staff 
in evaluating and reporting on the development of local exchange coinpetition in Florida. 

IO. 

The wholesale price increase is certainly going to impact local competition regardless of 
what the FCC tlzinlcs nnd the LECs say about not increasing through the eizd of the year. 
I don't lmow what the staflcan do about it now but any help to minimize it can only help 
to foster locnl competition. Lowering the UNE-loop (UNE-L) rates (how about n 
reduction of a dollarfor dollar increase in UNE-p rates), whiclz are state ordered, would 
be something that s t u ?  could recorninend and would clearly help foster competition since 
it is clear that the LECs want to force OUT customers offtheir local networks. 

As of December 3 1, 2003, how much money (in thousands of dollars) have you invested 
in your network serving Florida customers? 

c ..7- .... 

1 1, Are you currently operating under Chapter 7 or Chapter 1 1 protection? 

No. 

12. If your coinpany filed a Fonn 477 with the Federal Communicatioiis Commission in 
March 2004, please enclose a copy of the completed form with your response to this data 
request. (NOTE: This form only applies to CLECs with a minimum of 10,000 access 
lines.) 

Dill not$le a Form 477. 
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13. Following the D.C. Circuit’s decision, the FCC called for ILECs and CLECs to negotiate. 

(a.) Are you currently in negotiations with any ILECs? 

Yes 

(b) If so, with which cairiers? 

Bell6i~tIi) Sprint, Verizon, Qwest, SBC 

(c)  Are the negotiations national or Florida-only? 

Na t ion GI: 1 

(d) Have you reached agreeiiient with one or more cai-riers? 

No. Other than Qwest) the ILECs have not really been very willing to really 
negotiate. It has pretty Z U U G ~ ~  been here ’s our ofer and that’s that. The increases 
that they have deiiianded will force us out ofthe local nznrkets or mise o w  rates 
which will make OUY custmiers leave us. 

14. If so, please provide the name(s) of the can-ier(s) and when you expect to file your 
agreement(s) with the Florida Commission. If you do not intend to file your 
agreenieiit(s), explain why. 
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