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2005 Incumbent Local Exchange Carrier (ILEC) Data Request 
(Due by J i ~ b  15, 2005) 

Company: Sprint-Florida, Inc. 

Contact name & title: Ben Poag, Director - Regulatory Mairs  

Telephone number: (8 5 0) 5 99- 1027 

E-mail address: Ben.Poag@rnaiI.sprint.com 

Stock Symbol (if company is publicly traded): FON 

Bundled Services 
1. Please complete the following table. For each residential and business package of bundled 
services you sell, list its name (.e.g., Sprint Solutions), mark the included services, and enter the 
price and take rate. The take rate is calculated by dividing the number of customers who have 
subscribed to the corresponding package by the number of customers that can obtain that package 
from your company. 
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Business 

jpecial Plan - 
ivailable in 
:ompeti tive 
:schanges only 

Voice Services - 
available in limited 
exchanges and 
cull-ently a trial 
(promotional tariff) 

Voice Services 1.0 
- available in 
limited exchanges 
and currently a trial 
(promotional tariff) 

Name of Package 

Connected 
Priority 
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Rotary Classics 
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;43.00/ 
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in 
:nhanc 
:d 
service 
E50.00/ 
$35.95 
If 
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Distanc 
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Voicen 
ail plu2 
an 
enhanc 
ed 
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$54.00 
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ail plu 
an 
enhanc 
ed 
service 

Price 
$89.95 
38.95 
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: plus 

e plu 

- 
P - 
34.95 
3 1.95 
33.95 
55.95 
72.95 

P 

- 
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- VoIP 
2. Indicate below whether you are offering or providing VoIP service to end-user customers in 
Florida. For purposes of this question, VoIP service is defined as IP-based voice service provided 
over a digital connection. Vow calls under this definition may or may not terminate on the PSTN. 

- X Not offering VoIP service in Florida. 
Offering business VoIP services. 
Offering residential VoIP services. 

If vou are offering or providing VoIP service in Florida: 

Provide the exchanges where you are offering VoIP service. 

Provide residential price@) for VoIP service. 

Provide business price(s) for V o P  service. 

List all call features included with the service, e.g., call forwarding, caller ID, voice 
mail, etc. 

Check all that apply to your VoIP service: 
Offer wireless VoIP service. 
Offer wireline VoIP service. 
9 1 1 (Location information not provided automatically to PSAP). 
E9 1 1 (Location information provided automatically to PSAP). 
CALEA (Communications Assistance for Law Enforcement Act). 
Telephone Relay Service. 
Power Backup (If so, identify time duration below, e.g., 4 hours, 8 hours). 
Time duration of power backup (in hours). 
Directory Assistance. 
Operator Services. 
Equal Access to long distance providers. 
Local Number Portability . 
Local Calling. 
Long Distance Calling. 
In t ern at i o nal Calling , 
Contribute to Universal Service Fund. 
Require VoIP subscriber to also purchase Broadband service. 
Offered as primary line service. 



- Offered as secondary line service only. 
- Interconnected with PSTN. 
- Peer-to-Peer only (no interconnection with PSTN). 

Use of public Internet. 
- Use of private IP network. 

Call uptime 99.999%. 
- Use of numbers from the North American Numbering Plan Administrator. 

(f.) If you are not offering or providing VoIP service to end-user customers in Florida, 
do you anticipate doing so? If yes, identify rollout rnontwyear. 

Response: Sprint is considering a VoIP offer in Florida, but has no specific 
rollout date. 

Broadband Internet Access 
3 .  Information provided in your response to this question will be reported on an aggregate, 
statewide basis, not on a company-specific basis. 

(a.) Please provide the percentage of residential households to which your broadband service 
is available in your service area. 

Response: = 
(b.) Provide the total number of residential lines and wireless channels over which you or an 

affiliate are providing broadband service in your service area. 

(c.) Provide the total number of business lines and wireless channels over which you or an 
affiliate are providing broadband service in your service area. 

(d.) What type(@ of broadband connection(s) do you provide? 
_L x XDSL 
- cable modem 

satellite 
fixed wireless 

- 

mobile wireless 
Broadband over power line 
Other (Spec@) 

- 

(e.) Please fill out the following table providing the downstream and upstream data transfer 
rates and the monthly price for each tier of broadband service you offer. 
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Data Transfer Rate - Broadband Service 

* Residential pricing represents standalone HSI service only in Florida. 
* Customers receive a $5 promotional discount for the first 12 months of service. 

Form 477 
4. Please provide a copy of the Form 477 you filed with the FCC with data as of December 3 1, 
2004. 

Response: See attached files (confidential and redacted versions). 

Fiber Deployment 
5. Do you have any fiber deployment projects to homes or businesses in Florida? If yes, please 
answer the following questions. 

Response: Yes. 

(a.) Where (e.g., name of development, wire center, and exchange) and what type of 
project (e.g., Fiber to the HomeEiber to the PremiseFiber to the Curb). 

Response: See attached confidential worksheet of Fiber Deployment Sites. 

(b.) How many customers do you expect to serve in each project? 

Response: See attached confidential worksheet of Fiber Deployment Sites. 

( c . )  What services do you expect to offer in each project? 

Response: High Speed Data 

Mergers 
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Several mergers have been announced in the past year, e.g., Sprint-Nextel, SBC-AT&T, and Verizon- 
MCI. 

a. Do you anticipate more mergers? Why or why not? 

Response: As of July 15,2005, Sprint-Florida does not anticipate additional 
mergers involving Sprint. With regard to mergers involving other companies, it 
is impossible to know what market conditions may exist going forward that 
would or would not create incentives for further consolidation in the industry. 

b. What effects do you believe these mergers (if approved) will have on local 
competition in Florida? 

Response: To the extent that  mergers represent companies attempting to 
efficiently re-structure themselves, and to the extent that  the companies involved 
are participants in the market for local service, the mergers should produce a 
beneficial effect. In a dynamic industry such as telecommunications, companies 
are constantly re-structuring themselves in order to achieve increased 
efficiencies. And in competitive markets, these efficiencies ultimately are passed 
on to  customers. 

c.  Has your local competition strategy changed as a result of the merger 
announcements? If so, please explain how. 

Response: As of July 15, 2005, no. 

d. How will these mergers (if approved) affect your local competition strategy in 
F 1 or i d a? 

Response: As of July 15, 2005, it is impossible to say whether any approved 
mergers will, in the future, affect Sprint-Florida’s local competition strategy. 

Comments 
6. Please provide any comments, suggestions or information you believe will assist staff in evaluating 
and reporting on the development of local exchange competition in Florida. We would appreciate any 
comments or information on intermodal local competition (e.g., wireless, cable telephony), reports or 
studies you have completed on CLEC market share, or anything else that you believe to be relevant. 

Response: Sprint has no additional comments on competition a t  this time. 
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FCC Form 477 -- Local Competition and Broadband Reporting Cover Page - Name & Contact lnformation OMB NO: 3060-0816 
EXPIRATION DATE: 01/31/2007 -1-1----- 

All filers must complete Items 1 - 11 of this Cover Page. File data as o f  rDecember 31, 2004' 
Filing status 
Company 

1. 
2. 

3. 

Meet broadband, local competition and wireless thresholds 
Sprint Corporation 

Please review instructions before completing form. 
Re mi nde rs 

Ensure files are virus free by using up-to-date virus 
detection software. Filers are encouraged to submit 
files via e-mail (address: FCC477@fcc.gov). 

Indicate the category that best describes the operations covered by this filing. 
IWireline Local Exchange Carrier 

4. If you are filing original or revised data for an earlier 
semi-annual reporting period, do not use this particular 
form (which is only for data as of December 31, 2004). 
See reminder 4. 

You may not insert or delete columns or rows, move 
cells, or edit text or numbers outside the cells provided 
for data entries. Files that cannot be opened in 
EXCEL97, files whose structure has been altered, 
and files with improper names will have to be refiled. 

Filers must report separate data for ILEC and non-ILEC operations. 
Use the following drop-down box to indicate whether this worksheet contains data 
for ILEC or for non-ltEC operations. 

I I L E C  operations 

3 )  
5. Use the following drop-down box to select your company, parent or controlling 

entity name. Select "not shown" if it is not in the list. See instructions 
Section IV-E-1 for information on preparing file names. 

Ismint Corioration 1 
If you selected "not shown" above, then provide the following: 

4) If you have questions about the form, contact the 
Wireline Competition Bureau, Industry Analysis and 
Technology Division at (202) 418-0940; via e-mail 
at 477INFO@fcc.gov; or via TTY at (202) 418-0484. 

Name of company, parent or controlling entity. 

6 .  

7. 

State. 

Contact person 

]Florida I 
5) You must submit a Certification Statement signed by 

an officer of your company. A single statement may 
cover all files submitted. See Instructions sections IV & V. 

(Derson who PrePared the data contained below). 
IMarybeth Banks 1 

8. Contact person 
phone 

6) If you request non-disclosure of some data, you must 
file a public version of the form with such information 
redacted. See Instructions sections 1V.B and 1V.C 
for information on preparing a redacted file. 

telephone number and e-mail address. 
1202-585-1 908 1 

e-mail 
______ _ _ _ _ ~ ~  

Irn ary bet h . banks@ mail .s p ri n t . co m 

9. 7) Name your files as specified in Instructions section 
IV.B.1. To assist you, complete this Cover Page to 
generate an "example" name, below. Replace the 
character "#" in this example name with a sequence 
number as specified in the instructions. This number 
should be "1" unless using "1" would cause you to 
submit more than one file with the identical file name. 
r""'-."l""'-"".-..l.ll..-.,-.--. ! Example FLD#D04Sprint Corporation .XLS 
1 1 . 1 . 1 1 . . 1 . . 1 , . 1 . . - . . - ~ ~ - " . ~ . . ~ . . ~ ~ ~ ~ - .  

Indicate whether this is an original or revised filing. 
[Oriainal Filina 

10. Indicate whether you request non-disclosure of some or all of the information in this file 
because you believe that this information is privileged and confidential and public disclosure 
of such information would likely cause substantial harm to the competitive position of the filer. 

I I. Indicate if this is a complete file or a redacted version of a complete file. 

IFiler certifies that some data in this report is privileged and confidential 

I Redacted version of file 
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FCC Form 477 -- Local Competition and Broadband Reporting Part I: Broadband 

(a) 

Total 
one-way and 
two-way (full) 

b road band 
lines and 

wireless channels 

OMB NO: 3060-0816 

Percentages of lines and wireless channels reported in (a) 

O/O of (a) O h  of (a) Yo of (a) o/o of (a) O h  of (a) 
used by provided provided providing providing 

residential & over your (i.e. billed customers customers 
small business own directly) greater than greater than 

customers facilities to end users 200 kbps in 2 mbps in 
both both 

directions directions 

(b) (c) (d)  (e) (f) 

- 
EXPIRATION DATE: 01/31/2007 

Complete Part I if you and all affiliates (including commonly controlled entities) provide 250 or more broadband lines or wireless channels in the state over your 
own facilities or over lines you provisioned as broad band. See instructions for definitions of "own facilities", "broadband", "end user", and "residential and 
small business". 

If you provide data in Part I ,  you must provide in Part V a list containing the 5-digit Zip Codes of the end-user locations in which you provide the 
broadband services reported herein. See instructions. 

Data as of December 31, 2004 

A. Lines and wireless channels of broadband service that you provided 
over your own facilities, or over UNE loops or other lines and wireless 
channels that you obtained from other service providers and equipped 
as broadband, categorized by technology at the end-user location. 

I - 1. Asymmetric xDSL. 

I - 2. Other traditional wireline including symmetric xDSL. 

xxxxxx 
xxxxxx 

I - 3. Coaxial carrier systems including hybrid fiber-coaxial systems. I 1 
I - 4. Optical carrier (fiber to the end user). 

I - 5. Satellite. 

I - 6. Terrestrial wireless fixed. 
I - 7. Terrestrial wireless mobile. 

lxxxxxx 1 
7 

1 - 8. All other technologies, such as distribution over 
electric power lines. 

Note: In Part I, report actual counts. Do not report voice-grade.equivalent measures. 



OM6 NO: 3060-0816 

D. Total wireline voice-grade equivalent lines 8, fixed wireless 
voice-grade equivalent channels in service. 

Complete Part II if you and all affiliates (including commonly controlled entities) provide 10,000 or more voice-grade equivalent lines or wireless voice-grade equivalent 
channels used for local exchange or exchange access service in the state. See instructions for definitions of "voice telephone service", 
"voice-grade equivalent lines", "residential and small business", "owned facilities", "COLO switching centers", and "end users". 

I f  you provide data in Part II, you must provide in Part V a list containing the 5-digit Zip Codes of the  end-user locations in which you provide the 
wireline or fixed wireless voice grade services reported herein. See instructions. 

Percentage of channels reported in (a), carried over the following types 
of facilities categorized by the technology used in the part of the line or 
wireless channel at the end-user location 

(9) (h) 
All other including 
tradition a I wi re I i ne 

(f) 
Cable coaxial W i re I e s s 

Data as of December 31,2004 

A. Voice telephone service provided to end users. 

Total voice-grade 
equivalent lines 
and voice-grade 

equivalent 
wireless channels 

in service 

II - 2. Lines and channels that you provided under a Total Service 
Resale arrangement. See instructions. 

II - 3. Lines and channels you provided under other resale 
arrangements, such as resold Centrex. 

C. UNE loops, special access lines, and those private lines that 
connect to carriers, categorized by: 
II - 4. Lines and channels that you provided under a UNE loop 

arrangement, where you do not provide switching for the line. 
I I  - 5. Lines and channels that you provided under a UNE loop 

arrangement, where you also provided switching for the line. 

II - 6. Special access lines not provided as broadband and 
private lines that connect an end-user premises to a 
telecommunications common carrier and is not provided 
as broad band. 

Percentages of lines and wireless channels reported in (a) 

(e> 
O/O of (a) 

used for provided provided in 

small business own UNE switching 
residential & over your over ILEC COLO 

service facilities loops centers 

II - 1. Total lines and channels you provided to end users. I 1,996,435 1 

lxxxxxx 1 
B. Voice telephone service provided to other communications carriers, categorized by: 

Total lines and 

xxxxxx 

(xxxxxx 

1 1.921 I 



Complete Part Ill if you and all affiliates (including commonly controlled entities) serve -10,000 or more mobile voice telephony subscribers in the 
state over your own facilities. See instructions for definitions of "mobile voice telephony subscribers" and "own facilities". 

Data as of December 31,2004 

A. Mobile voice telephony subscribers in service and served 
over your own facilities. 

(4 
Network telephone 

service 
subscribers 

(b) 
Percentage of (a) 

provided 
(i.e. billed directly) 

to end users 

I11 - 1. Cellular, PCS & other mobile telephony. I ]  



FCC Form 477 -- Local Competition and Broadband Reporting Part IV: Explanations and Comments OMB NO: 3060-0816 
l--c--lllgl--lllllgl------~---~-----9--------9------l-9---- -I EXPIRATION DATE: 01/31/2007 
Sprint Corporation ILEC operations for Florida December 31, 2004 1-111--11g111--1l1g1----1-~------~------1------------------J 

Space for comments or explanatory notes. 

Part 
II 

Line 
11-2 

11-4 

11-5 

Comment 
Sprint cannot determine the percentage of residential and small business resale lines and has used the same percentage as for 
residential and small business lines provided in 11-1. 

Sprint cannot determine the percentage of residential and small business unbundled loops and has used the same percentage as 
for residential and small business lines provided in 11-1. 

Sprint cannot determine the percentage of residential and small business unbundled loops and has used the same percentage as 
for residential and small business lines provided in 11-1. 
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FCC Form 477 -- local Competition and Broadband Reporting Part V: Zip Code Listings OMB NO: 3060-0816 
EXPIRATION DATE: 01/31/2007 

Filers completing Part 1 or Part II must supply a list of 5-digit Zip Codes in which the filer has at least one customer. 
Do not provide customer counts by Zip Code. 

Data as of December 31,2004 

V - I 5-digit Zip Codes in the state in which you provide service to end-user locations: 

(a) 
Broad band 

service 

1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 

321 02 

32 195 

32304 

32309 

32327 

32355 

32409 
3241 3 

1 (b) 
Wiretine & fixed 

wireless exchange 
telephone 



E 



+ coco 
N N  
m m  



136 
137 
138 
139 
140 
141 
142 
143 
144 
145 
146 
147 
148 
149 
150 
151 
152 
153 
154 
155 
156 
157 
158 
159 
160 
161 
162 
163 
164 
165 
j66 
I67 
168 
169 
170 
171 
172 
173 
174 
175 
176 
177 
178 
179 
180 
181 
182 
183 
184 

33540 

33857 

33876 

33905 

33909 
33912 
3391 3 
339A4 
3391 6 
3391 7 
33919 
33920 
33921 
33922 
33924 
33928 
33931 

33947 

33952 

32806 
32807 
32808 
32809 
3281 0 
3281 1 
328 12 
32813 
32814 
32817 
32818 
3281 9 

32825 

32835 

1 338341 



I 

& 
m d -  
NCV 
NCV 





285 
286 
287 
288 

290 
291 
2 92 
293 
294 
295 
296 
297 
298 
299 
300 
30 1 
302 
303 
304 
305 
306 
307 
308 
309 
31 0 
31 1 
31 2 
31 3 
31 4 
31 5 
31 6 
317 
31 8 
319 
320 
32 1 
322 
323 
324 
325 
326 
327 
328 
329 
330 
33 1 
332 
333 
334 

289 

1-1 
3460 1 

3474 I 
34743 H 34744 
34746 
34747 
34748 
34753 
34756 
34758 
34759 
34760 
34761 
34762 
34769 





bistrict 1 Location Name 1 Wire Center 1 Exchange 1 Wired tines 1 as of 7/1/2005 1 Device Type * 

r- J 

FL ILEC Data Request 
Fiber Deployment 

Question 5 (a) and (b) 

I I I 1 Working Lines I 

1 FPSC Fiber Deployment Sites-REDACTED.xls 



FL ILEC Data Request 
Fiber Deployment 

Question 5 (a) and (b) 

2 FPSC Fiber Deployment Sites-REDACTED.xls 



FL ILEC Data Request 
Fiber Deployment 

Question 5 (a) and (b) 
, I I I I Working Lines 

3 FPSC Fiber Deployment Sites-REDACTED.xls 



FL ILEC Data Request 
Fiber Deployment 

Question 5 (a) and (b) 

I 1 'Working Lines ~ I I 

is not included, all customers can be served by fiber. I 
! 

4 FPSC Fiber Deployment Sites-REDACTED.xls 
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Company Name: 

3 

Company Code*: 

FLORIDA PUBLIC SERVICE COMMISSION 

2005 ILEC Data Request TABLE-1 

(Data as of May 31, 2005) 

Sprint-Florida, Inc. 

1 I 

* Your ILEC Company code is shown on the label affixed to the envelope in which this was mailed and on the cover letter. 

ILEC TABLE4 : RETAlL ACCESS LINES (VGE Basis) 
-- DO NOT INCLUDE PRIVATE LINES IN THIS TABLE -- 

Exchanae I Res or Bus I Total VGE Lines I 
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Company Name: 

FLORIDA PUBLIC SERVICE COMMISSION 

2005 ILEC Data Request TABLE-2 (A) Non-Commerical Only 

(Data as of May 31,2005) 

Sprint-Florida, Inc. 

TL727 
Company Code*: 

* Your ILEC Company code is shown on the label affixed to the envelope in which this was mailed and on the cover letter. 

ILEC TABLE-2: CLEC UNE-P & RESALE ACCESS LINES (VGE Basis) 
INCLUDES LINES LEASED UNDER NON-COMMERCIAL AGREEMENTS ONLY 

-- DO NOT INCLUDE PRIVATE LINES IN THIS TABLE -- 

I 

CLEC Name 

2 3 

Exchanae I Res or Bus I 

4 
Method of 

J 

Commercial, Non- 
6 

Total VGE 
I innc 

Apopka Bus 
Avon Park Bus 
Beverly Hills Res 
Bonita Springs Bus 
Cape Coral Bus 
Cape Coral 8us 
Chertv Lake Bus 
Clermont 
Crestview 

Ft Walton Beach 
Golden Gate 
Grovel and Res 
lnverness Bus 





CLEC Nam 

Winter Garden 

Method of Commercial, Non- 
Service Commercial or N/A 

Total VGE 
Lines 













I I I I Method of I Commercial, Non- I Total VEE I 





u: 
[Y 

v) 
0, c 
Q 
II) 
Y 

.- L 

v) dl 

I 







Commercial, Non- 
commercial or NIA 























Commercial, Non- 
Commercial or NIA 



CLEC Name 1 Exchanae 
Commercial, Non- 

Res or Bus 1 M ~ ~ ~ d c e " f  I commercial or N/A 





CLEC Name 1 Exchanae 
I Method of I Commercial, Non- I Total VGE I 



I I I I Method of 1 Commercial, Non- 1 Total VGE I 









I Method of I Commercial, Non- I Total VGE I 











CLEC Name I Exchanae 
I Method of I Commercial, Non- I Total VGE I 







Commercial, Non- 
Method Service Of 1 Commercial or N/A 





I I I 1 Method of I Commercial, Non- I Total VGE I 



I I I I Method of I Commercial, Non- I Total VGE I 



I Method of I Commercial, Non- I Total VGE I 





CLEC Name 1 Exchanae 
Commercial, Non- 

Res or Bus I M:rG::f I Commercial or N/A 





I Method of I Commercial, Non- I Total VGE I 







1 Method of I Commercial, Non- I Total VGE I 



Commercial, Nom I ToFLIVGE I 
Method Service Of I Commercial or N/A 





/// 







CLEC Name Exchanae 
I Method of I Commercial, Non- I Total VGE I 









I I I I Method of 1 Commercial, Non- I Total VGE I 



I Method of I Commercial, Non- I Total VGE I 







Commercial, Non- 
Res or Bus I M:iEi::f 1 Commercial or N/A Exchange 

ilermont Bus 
:lermont Bus 
itermont Bus 
ilermont Bus 
Ierrnont Bus 
Iewiston Bus 
:lewiston Bus 
lottondale Bus 
;rawfordsville Bus 
kawfordsville Bus 
:rawfordsville Bus 
:restview Bus 
:restview Bus 
:restview Bus 

:rystaI River Bus 
:rystaI River Bus 

kystal River Bus 
:rystal River Bus 
h-ystal River Res 
lade City Bus 
lade City Bus 
lade City Bus 
lefuniak Springs Bus 
Iefuniak Springs Bus 
&tin Bus 
kst in Bus 
i s t i s  Bus 
lustis Bus 
Iustis Res 
;orest Bus 

hystal River Bus 

hystal River Bus 

.reeport Bus 

Total VGE 
Lines 



I Method of I Commercial, Non- I Total VGE I 





I Method of I Commercial, Non- I Total VGE I 













Commercial, Non- 

I 



CLEC Name I Exchanae 
Method of Commercial, Non- 

Res or Bus 1 Service 1 Commercial or NIA 



Commercial, Non- 
Method Service Of I Commercial or N/A 





CLEC Name I Exchanae 
Commercial, Non- 

Res or Bus I Ml$:i::f I Commercial or N/A 













I Method of 1 Commercial, Non- I Total VGE I 







I I 1 I Method of I Commercial, Non- I Total VGE I 















Commercial, Non- I Commercial or N/A Res or Bus I 



v1 
3 m 
ti 
in 



I I I I Method of I Commercial, Non- I Total VGE I 







Commercial, Non- I Commercial or N/A Res or Bus I 





Total VGE 
Lines 





I CLEC Name I Exchanae 
1 Method of I Commercial, Non- I Total VGE I 









Commercial, Non- 

Ft. Myers I Res 











0) 
U c m 
E 
0 x 
W 

f r m 









I Method of I Commercial, Non- I Total VGE I 









Method of Commercial, Non- 
Res or Bus 1 Service I Commercial or N/A 



Commercial, Non- 
Res or Bus I M:?i::f 1 commercial or N/A 







u) 
3 
2 

s 
F 
e 
I 

m 
m > 



I Method of I Commercial, Non- I Total VGE 1 



ul 3 
rn - 

a Y 
m 
-1 

2 
b 
5 







I 1 I I Method of I Commercial, Non- I Total VGE 1 

Grand Total I 0 I 



Company Name: 

FLORIDA PUBLIC SERVICE COMMISSION 

2005 ILEC Data Request TABLE-2 [b) Commercial Onlv 

(Data as of May 31,2005) 

Sprint-Florida, Inc. 

Company Code*: 
TL727 

* Your ILEC Company code is shown on the label affixed to the envelope in which this was mailed and on the cover letter. 





CLEC Name I Exchanae 
Commercial, Non- 

Res or Bus 1 M:A:dc:f I Commercial or N/A 









I Method of I Commercial, Non- I Total VGE f 
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CLEC Name 

Commercia I, 

or N/A 
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