
of customers to whom broadband is available. 
100% 

14. How many residential broadband subscribers do you have in Florida? 
(REDACTED’) 

FCC’s Triennial Review Remand Order (TRRO) 
15. 

company that were affected by the above order. 
As of March 11 , 2005, please provide the total number of UNE-P access lines for your 

0 

16. As of March 11, 2006, please provide the number of UNE-P access lines that were 
transitioned in each of the categories below: 
a. Migrated to a different platform @.e., UNE-L or resale) 0 
b. Renegotiated as part of a commercial agreement 0 
c. No longer providing service 0 
d. Not transitioned as of March 11 , 2006, due to quantity, etc., but will be or has been 

transitioned to a different platform as subject to agreement with ILEC. 

e. Other (please explain below) 

Mergers 
17. The following questions concern the mergers that have taken place recently (e.g., Sprint- 

Nextel, SBC and AT&T, and Verizon and MCI, as well as the recently announced AT&T 
purchase of BellSouth). 

a. Has your overall local competition strategy changed as a result of the completed 
mergers? If so, please explain how. 

No. 

b. Have these mergers affected your local competition strategy in Florida? If so, 
please explain how. 

No. 

c. How do you expect AT&T’s purchase of BellSouth to affect your local 
competition strategy in Florida? 

We do not expect the purchase to change our competition strategy. 

Miscellaneous 
18. In 2005, how much money did you invest in your network directly serving Florida’s local 

service customers? Place a check mark by the applicable answer. 
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FLORIDA PUBLIC SERVICE COMMISSION 

2006 CLEC Data Request TABLE-3 

(Data as of May 31,2006) 

1 

MCC Telephony, Inc. 
Company Name: 

TX842 
Company Code*: 

* Your CLEC Company code is shown on the label affixed to the envelope in which this was mailed and on the cover letter. 

2 3 

CLEC TABLE-3: VolP ACCESS LINES on a VOICEGRADE EQUIVALENT (VGE) Basis 

THIS TABLE IS INTENTED TO ONLY CAPTURE VolP LINES. DO NOT INCLUDE LINES 
REPORTED ON TABLE I IN THIS TABLE 

NOTES/INSTRUCTIONS FOR COMPLETING TABLE-3: 

A. The purpose of this table is to obtain retail VolP access lines on a VGE basis 

B. An access line connects the end user's customer premises equipment (CPE) to the serving switch and allows the end user to originate and/or terminate local telephone calls on the 
public switched telephone network (PSTN). The access line counts in Table 3 above must be based on all of your different types of access lines (including fixed wireless) that are used 
to provide VolP service. 

C. Each field must be populated. All entries must be made without quotation marks 

TABLE COLUMN INSTRUCTIONS: 

Column 1. List ILEC Territory in alphabetical order (e.g. BellSouth, Verizon. etc.). 

Column 2. Enter the abbreviation Res for Residential lines or Bus for Business lines. Each type must be entered in separate rows. 

Column 3. Enter line count as voice-grade equivalents (VGEs). Report VGEs based on how the customer is billed. If the customer is billed for a dynamic bandwidth VolP product. the 
line count would be the maximum number of VolP lines available. If the customer is billed for a specific number of VolP lines, or a range of lines, the VolP line count would be the 
number of VolP lines or the highest number of the range, respectively. Each line count must be entered in separate rows. 


