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September 20,2007 

Florida Public Service Commission 
Division of Telecom m un ications 
2540 Shumard Oak Blvd. 
Tallahassee, FL 32399-0850 

Regarding: Cubic Communications LLC - CLEC Registration 

To Whom It May Concern: 

Enclosed please find an original and one (1) copy of Cubic Communications 
LLC's filing for a Competitive Local Exchange Carrier (CLEC) Registration and the initial 
CLEC tariff. 

Also enclosed are financial statements, resumes of management staff and 
resumes of technical staff. Please note that the financial statements being submitted are 
that of Cubic Communications LTD (Parent Company of Cubic Communications LLC). 

CMP Further note that Cubic Communications LLC is the company that will be providing 
telecommunications services in the state of Florida. Cubic Communications LTD will not 

'OM - be providing telecommunications services in Florida or any where else. 
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Questions regarding this filing may be directed to Alonzo Beyene at 305-468- 
1645 or emailed to reg@regnumgroup.com. 
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Attachment E 
Attachment F 

Florida CLEC Registration Form 
Florida Certificate of Authority 
Resumes of Management Staff 
Resumes of Technical Staff 
Financial Statements 
initial Filing of CLEC Tariff 



FLORIDA PUBLIC SERVICE COMMISSION 

DIVISION OF COMPETITIVE MARKETS AND ENFORCEMENT 

APPLICATION FORM 
for 

AUTHORITY TO PROVIDE COMPETITIVE LOCAL EXCHANGE 
TELECOMMUNICATIONS COMPANY SERVICE 

WITHIN THE STATE OF FLORIDA 

Instructions 

A. This form is used as an application for an original certificate and for approval of sale, 
assignment or transfer of an existing certificate. In the case of a sale, assignment or 
transfer, the information provided shall be for the purchaser, assignee or transferee 
(See Page 8). 

B. Print or type all responses to each item requested in the application. If an item is not 
applicable, please explain. 

C. Use a separate sheet for each answer which will not fit the allotted space. 

D. Once completed, submit the original and two (2) copies of this form along with a 
non-refundable application fee of $400.00 to: 

Florida Public Service Commission 
Division of  the Commission Clerk and Administrative Services 
2540 Shumard Oak Blvd. 
Tallahassee, Florida 32399-0850 
(850) 41 3-6770 

E. A filing fee of $400.00 is required for the sale, assignment or transfer of an existing 
certificate to another company (Chapter 25-24.81 5, F.A.C.). 

F. If you have questions about completing the form, contact: 

Florida Public Service Commission 
Division of Competitive Markets and Enforcement 
2540 Shumard Oak Blvd. 
Tallahassee, Florida 32399-0850 
(850) 41 3-6600 

FORM PSC/CMP-8 (01/06) 
Required by Commission Rule Nos. 25-24.810, 
and 25-24.815 

Note: To complete this interactive form 

to na 
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1. This is an application for (check one): 

X Original certificate (new company). 

0 Approval of transfer of existing certificate: Example, a non-certificated 
company purchases an existing company and desires to retain the original 
certificate of authority rather that apply for a new certificate. 

Approval of assignment of existing Certificate; Example, a certificated 
company purchases an existing company and desires to retain the existing 
certificate of authority and tariff. 

2. Name of company: Cubic Communications LLC 

3. Name under which applicant will do business (fictitious name, etc.): 

Cubic Communications LLC 

4. Official mailing address: 

StreeVPost Office Box: 2801 NW 74 Ave., Suite 103 
City: Miami 
State: Florida 
Zip: 33122 

5. Florida address: 

StreeVPost Office Box: 2801 NW 74 Ave., Suite 103 
City: Miami 
State: Florida 
Zip: 33122 

6. Structure of organization: 

0 Individual 
0 Foreign Corporation 
0 General Partnership 
0 Other, 

FORM PSC/CMP3 (01/06) 
Required by Commission Rule Nos. 25-24.810, 
and 25-24.815 

X Corporation (LLC) 
0 Foreign Partnership 
0 Limited Partnership 

Note: To complete this interactive form 
using your computer, use the tab key 
to navigate between data entry fields. 

- 2 -  



7. If individual, provide: N/A 

Name: 
Title: 
StreeVPost Office Box: 
City: 
State: 
Zip: 
Telephone No.: 
Fax No.: 
E-Mail Address: 
Website Address: 

8. If incorporated in Florida, provide proof of authority to operate in Florida. The 
Florida Secretary of State corporate registration number is: LO7000029435 

9. If foreiqn corporation, provide proof of authority to operate in Florida. The Florida 
Secretary of State corporate registration number is: 

10. If using fictitious name (d/b/a), provide proof of compliance with fictitious name 
statute (Chapter 865.09, FS) to operate in Florida. The Florida Secretary of State 
fictitious name registration number is: 

11. If a limited liabilitv Dartnershb, please proof of registration to operate in Florida. 
The Florida Secretary of State registration number is: LO7000029435 

12. If a partnership, provide name, title and address of all partners and a copy of the 
partnership agreement. 

Name: 
Title: 
StreeVPost Office Box: 
City: 
State: 
Zip: 
Telephone No.: 
Fax No.: 
E-Mail Address: 
Website Address: 

13. If a foreign limited partnership, provide proof of compliance with the foreign 
limited partnership statute (Chapter 620.1 69, FS), if applicable. The Florida 
registration number is: N/A 

FORM PSC/CMP-8 (01106) 
Required by Commission Rule Nos. 25-24.810, 
and 25-24.815 

Note: To complete this interactive form 
using your computer, use the tab key 
to navigate between data entry fields. 
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14. Provide F.E.I. Number(if applicable): 208742841 

15. Who will serve as liaison to the Commission in regard to the following? 

(a) The application: 

Name: Alonso Beyene 
Title: Regulatory Consultant 
Street name & number: 7999 NW 53 St. 
Post office box: 
City: Miami 
State: Florida 
Zip: 33166 
Telephone No.: (305) 468-1645 
Fax No.: (305) 468-8509 
E-Mail Address: reg@regnumgroup.com 
Website Address: 

(b) Official point of contact for the ongoing operations of the company: 

Name: Jose Matto 
Title: Manager 
Street name & number: 2801 NW 74 Ave., Suite 103 
Post office box: 
City: Miami 
State: Florida 
Zip: 33122 
Telephone No.: (786) 271-4699 
Fax No.: (866) 323-7948 
E-Mail Address: jmat toa ip l  network.com 
Website Address: 

(c) Complaints/lnquiries from customers: 

Name: Jose Matto 
Title: Manager 
Street name & number: 2801 NW 74 Ave., Suite 103 
Post office box: 
City: Miami 
State: Florida 
Zip: 33122 
Telephone No.: (786) 271-4699 
Fax No.: (866) 323-7948 
E-Mail Address: jmatto@ipl network.com 
Website Address: 

FORM PSC/CMP-8 (01/06) 
Required by Commission Rule Nos. 25-24.810, 
and 25-24.815 

Note: To complete this interactive form 
using your computer, use the tab key 
to navigate between data entry fields. 
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16. List the states in which the applicant: 

(a) Has operated as a Competitive Local Exchange Telecommunications 
Company. 

None 

(b) Has applications pending to be certificated as a Competitive Local Exchange 
Telecommunications Company. 

No 

(c) Is certificated to operate as a Competitive Local Exchange 
Telecommunications Company. 

No 

(d) Has been denied authority to operate as a Competitive Local Exchange 
Telecommunications Company and the circumstances involved. 

No 

(e) Has had regulatory penalties imposed for violations of telecommunications 
statutes and the circumstances involved. 

No 

(f) Has been involved in civil court proceedings with an interexchange carrier, 
local exchange company or other telecommunications entity, and the 
circumstances involved. 

No 

FORM PSC/CMP-8 (01/06) 
Required by Commission Rule Nos. 25-24.810, 
and 25-24.815 

Note: To complete this interactive form 
using your computer, use the tab key 
to navigate between data entry fields. 
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17. Indicate if any of the officers, directors, or any of the ten largest stockholders have 
previously been: 

(a) adjudged bankrupt, mentally incompetent (and not had his or her competency 
restored), or found guilty of any felony or of any crime, or whether such actions 
may result from pending proceedings. If so, provide explanation. 

No 

(b) Granted or denied a competitive local exchange certificate in the State of 
Florida (this includes active and canceled competitive local exchange 
certificates). If yes, provide explanation and list the certificate holder and 
certificate number. 

No 

(c) An officer, director, partner or stockholder in any other Florida certificated or 
registered Telephone Company. If yes, give name of company and relationship. 
If no longer associated with company, sive reason whv not. 

No 

18. Submit the following: 

(a) Manaaerial capabilitv: resumes of employees/officers of the company that 
would indicate sufficient managerial experiences of each. 

(b) Technical capabilitv: resumes of employees/officers of the company that 
would indicate sufficient technical experiences or indicate what company has 
been contracted to conduct technical maintenance. 

(c) Financial Capabilitv: applicant’s audited financial statements for the most 
recent three (3) years. If the applicant does not have audited financial 
statements, it shall so be stated. Unaudited financial statements should be 
signed by the applicant’s chief executive officer and chief financial officer 
affirming that the financial statements are true and correct and should include: 

1. The balance sheet, 
2. Income statement, and 
3. Statement of retained earnings. 

Note: This documentation may include, but is not limited to, financial 
statements, a projected profit and loss statement, credit references, credit bureau 
reports, and descriptions of business relationships with financial institutions. 

FORM PSC/CMP-8 (01106) 
Required by Commission Rule Nos. 25-24.810, 
and 25-24.815 

Note: To complete this interactive form 
using your computer, use the tab key 
to navigate between data entry fields. 
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THIS PAGE MUST BE COMPLETED AND SIGNED 

REGULATORY ASSESSMENT FEE: I understand that all telephone companies must 
pay a regulatory assessment fee. Regardless of the gross operating revenue of a 
company, a minimum annual assessment fee, as defined by the Commission, is 
required. 

RECEIPT AND UNDERSTANDING OF RULES: I acknowledge receipt and 
understanding of the Florida Public Service Commission's rules and orders relating to 
the provisioning of competitive local exchange telecommunications company (CLEC) 
service in Florida. 

APPLICANT ACKNOWLEDGEMENT: By my signature below, I, the undersigned 
officer, attest to the accuracy of the information contained in this application and 
attached documents and that the applicant has the technical expertise, managerial 
ability, and financial capability to provide competitive local exchange 
telecommunications company service in the State of Florida. I have read the foregoing 
and declare that, to the best of my knowledge and belief, the information is true and 
correct. I attest that I have the authority to sign on behalf of my company and agree to 
comply, now and in the future, with all applicable Commission rules and orders. 

Further, I am aware that, pursuant to Chapter 837.06, Florida Statutes, "Whoever 
knowingly makes a false statement in writing with the intent to mislead a public 
servant in the performance of his official duty shall be guilty of a misdemeanor of 
the second degree, punishable as provided in s. 775.082 and s. 775.083." 

Companv Owner or Officer 

Print Name: Jose F Matto 
Title: Manager 
Telephone No.: (786) 271-4699 
E-Mail Address: jmat 

Signature: Date: August 20, 2007 

FORM PSCICMP-8 (01/06) 
Required by Commission Rule Nos. 25-24.810, 
and 25-24.815 

Yote: To complete this interactive form 
using your computer, use the tab key 
to navigate between data entry fields. 
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Detail by Entity Name 

Florida Limited Liabil ity Company 

CUBIC COMMUNICATIONS, LLC 

Fi l ing Information 

Document Number LO7000029435 
FEI Number NONE 
Date Filed 0311 9/2007 
State FL 
Status ACTIVE 

Principal Address 

MIAMI FL 33122 

Changed 03/26/2007 

Mail ing Address 

2801 NW 74 AVE. SUITE 103 
MIAMI FL 33122 

Changed 03/26/2007 

Registered Agent Name & Address 

301 W. HALLANDALE BEACH BOULEVARD 

Manage r/M e m be r De t a i I 
Name & Address 

Title MGR 

KEMPSON, KIMBERLY 
2335 N.W. 107TH AVE SUITE 2M30 BOX 28 
MIAMI FL 33172 

Annual Reports 

' 2801 NW 74 AVE. SUITE 103 

ROZENCWAIG, NADEL & FERRERO-CARR, LLP 

I HALLANDALE BEACH FL 33009 US 

I 

1 No Annual Reports Filed 

Document Images 

O w 1  8/2007 -- OfflDir Resiqnation 
I 

, 03/19/2007 -- Florida Limited Liabilitv 

1 o f 2  912012007 1 1 : 12 AM 



The Cubic Communications Management Team 

The Company has a management team with strong expertise in international trade, technology 
and new media, led by : 
Jose F. Matto, CTO Mr. Matto is a 20 year veteran of the telecommunications industry with 
specific expertise in new media. Prior to founding QBCO, Mr. Matto served as acting President 
and CIO of the Florida Trade Data Center, where he participated in numerous “Team Florida” 
trade missions to Latin America. Prior to that, he served briefly as Senior Vice President and 
Chief Marketing Officer for Internet the consulting firm Imaginet Design Solutions subsequent to 
a successful seven year stint at BellSouth, where he was given increasing responsibilities, 
culminating in his role as BellSouth’s Regional Electronic Commerce Manager, responsible for 
the development, launching and execution of the telecommunications carrier’s Commercial 
Internet Service, “Commerce-Link.” In that position, he was responsible for the development 
(including feasibility studies and Alpha and Beta testing), as well as the execution of BellSouth’s 
Business Systems Internet Service. Prior to this, Mr. Matto spent 14 years with AT&T and 
Western Union in account management and business development positions. 

Mr. Saul Fraynd, Operations Manger, has an extensive background in information technology 
and operations has experience managing and perations data assets and. addressing the needs of 
information technology in both the small-business and Fortune 500 environments. Mr. Fraynd 
has administered corporate information resources and implemented strategies to improve user 
accessibility as a Systems Support Analyst and Programmer for Pepsi Cola Co. From June 1997- 
May 2000, Mr. Fraynd served as Director of Information Services at the FTDC, where he 
successfully integrated new intranet and Internet technologies into the business model to advance 
and deploy strategic goals. In addition to his FTDC responsibilities, Mr. Fraynd served as 

the Free Trade Area of the Americas (FTAA), and also provided technological support for the 
World Trade Center of Miami. 

network architect, specifying components aad rendering oversight for the local area network of - 

Kimberly Kempson ., 34, will be responsible for the development and implementation of the 
firm’s overall strategic marketing plan in the Florida. and Latin America. She will work closely 
with the commercial sector and related governmental agencies in the target markets to 
successfully execute the plan. He is currently vice president of marketing and business 
development for the Florida Trade Data Center. Ms. Kempson is an international business 
professional with more than 10 years of experience in international business development, 
governmental relations, and marketing throughout Latin America and the Caribbean. She holds a 
BBA and Associate degree in Communications, as well as a licenses in Real State from the State 
of Florida. 



cubic communications 
Ltd 

INCOME STATEMENT 

management fees 
Prepaid Planning & consulting fees 
Real State management fees 
Other revenue 

Total revenue 

Nonowner professional salaries 
Commissions paid and other direct expenses 
Owners’ draws or base compensation 

Total direct expense 

Gross profit 

EXPENSES 

SPECIAL PROJECTS 
PROJECT CUBICCOM 
Consulting fees 
Legal fees 
Licensing fees 
Business development cost 
Equipment 

Total special project Cost 

GENERAL EXPENSES 
Advertising/public relationdmarketing 
Auto expenses 
Charitable contributions 
Client appreciation 
Depreciation/amortization 
Dues (professional) 
Employee benefits 
Equipment leases/purchases 
Insurance 
Office expense 

$ 

$ 

$ 

2007 

5.000.00 

5,000.00 

5,000.00 

2,000.00 
1,000.00 

250.00 

3,250.00 



Other salaries 
Payroll taxes 
Professional services 
Rent 
Repairs & maintenance 
Softwarelhardware expense 
Tax & licenses 
Training & continuing education 
Travel & entertainment 
Utilities/phone/fax/on-line service 
All other expenses 

Total general expenses 
TOTAL EXPENSES 

Operating profit 

3,250.00 

1,750.00 



Cubic Communications Ltd 

BALANCE SHEET 

ASSETS 

Cash 
Marketable securities 
Accounts receivables 
All other current assets 

Total current assets 

Lic Cubic.Com 
R & D CubicCom 
Furniture, fixtures & equipment 
Equipment CubicCom 
Legal / Consulting Development 
Web Sites 
Other fixed assets 

Tdtal gross fixed assets 

Less accumulated depreciation 
Total net fixed assets 
Other long-term assets 
Goodwill 

Total assets 

Notes payable Revoc Inc 
Taxes payable 
Accounts payable 
Accruals 
Current portion of long-term debt 
All other current liabilities 

Total current liabilities 

Long-term debt 
Other non-current liabilities 
Total long-term liabilities 

$ 

$ 

2007 

1,750.00 

1,750.00 

52,000.00 
38,000.00 
14,000.00 
2,000.00 

67,000.00 
10,000.00 

183,000.00 

$ 50,000.00 

$ 234,750.00 

$ 184,750.00 
$ 
$ 

$ 

$ 184,750.00 

$ 



4 

Total I ia bi I i t ies 

Equity (net worth) 

Total liabilities & equity 

Balance Sheet Check (Assets = Liabilities + Equity) 

$ 184,750.00 

$ 50,000.00 

$ 234,750.00 



G LO 8 A L C 0 M M E R C E 

Be local, act ~~~~~~~ 

BUSINESS PLAN 

Company Overview 

Cubic Communications LTD., . (www.qbcousa.com, “qbco” or the “Company”) is a leading 
application service provider of communications platforms by vertical industry, that provide an 
array of communications products and services specifically targeted to small- and medium-sized 
businesses throughout the Americas. That lack the critical infrastructure and resources necessary 
to effectively utilize the capabilities of the current communications infrastructures available 
trough the internet. 

QBCO satisfies a market that the Company believes is not adequately served through current 
business-to-business communications & e-commerce-based solutions. The Company is 
becoming the leading electronic platform for business within this growing market by providing 
to its users a distinctive Internet-enabled package of Electronic Commerce and Business Support 
Services. The competitive differentiator for QBCO is that as ancommunications & e-business 
platform focusing on small sized businesses throughout the Americas, it provides a unique 
bundling of services that gives these businesses a “one-stop shop” of e-business application 
services and transption capabilities that satisfy their e-commerce needs as they conduct business 
across geographical boundaries. Furthermore, the Company offers its users an in-language 
community experience, in English, Spanish and Portuguese. 

QBCO has developed a intergraded system, signed agreements with important strategic partners’, 
developed its business model and marketing strategy and refined its operating and distribution 
channels, by providing a very cost effective and efficient multilevel distribution partners. 
(Affinity Partners). 

QBCO’s initial focus is on developing markets for the under-served small- and medium-sized 
businesses in Florida & Latin American countries based on the significant growth forecasted in 
the Florida & Latin American communications & e-commerce market. According to 
International Data Corporation (“IDC”), Internet commerce in North & Latin America reached 
nearly $lBillon in 2008 and is expected to exceed $5 billion, a 117% compound annual growth 
rate (“CAGR’), by 2013. Initially, the Company is targeting staes with significant Hispanic 
populations, such as Florida, , as well as the Latin American countries of Ecuador, Colombia, 
Nicaraagua, Panama, DR, Chile, Peru and Mexico. Eventually, QBCO plans to serve all major 
markets throughout the 34 countries that comprise North, South and Central America, including 
the Caribbean Basin. 

The Company plans to penetrate its target market by concurrently marketing to it on two levels. 
On the national level, the Company is arranging strategic partnerships; VAF’ Program: a private 



label program, with various large US.  and Latin American business service providers, by vertical 
industry, to jointly cross-promote each other’s services. Many significant agreements are already 
in place. On the local level, QBCO is developing relationships with business development and 
promotion organizations, chambers of commerce, trade associations. Through these local 
organizations and its network of Value Added Partners-VAP, the Company integrates new 
members into the QBCO platform through targeted market awareness and educational training 
programs which encourage small- and medium-sized businesses to utilize QBCO’s services to 
transact cross-border business. As relationship marketing is the preferred method of transacting 
business by small business, the this local strategy plays a significant role in QBCO’s success. 

The Market Opportunity 

Business in the Americas is estimated at $2.2 trillion. However, less than 10% of small- and 
medium-sized businesses are participants. Companies like EB Group can assist small business to 
tap into business opportunities throughout the Americas have a significant competitive 
opportunity. A two-year research project conducted by the Florida Foreign Trade Association 
(“FFTA”), an non-for profit organization founded in collaboration with the State of Florida and 
the US Dept of Commerce in 1989 to research and identify and assist international trade 
opportunities for Florida’s small- and medium-sized businesses and provide them with valuable 
market and trade information to assist them in engaging in international trade, found that, despite 
the existence of various bilateral and sub-regional trade accords, small- and medium-sized 
businesses in the United States and throughout Latin America were effectively prevented from 
trading internationally because: 

The procedures (communications, order and payment fulfillment, etc.) 
necessary to easily conduct cross border business are too complex and 

The credit infrastructure is not friendly to small- and medium-sized 
businesses. 
Small- and medium-sized businesses have not had complete access to 
existing administrative support services and Internet technologies- 
Electronic Commerce. 

costly. - 

Online Business-To-Business Commerce Poised for Significant Growth in America 

The Internet is currently outpacing the growth of any other media. According to IDC there are 
currently 142 million Internet users on a worldwide basis, growing to 502 million by the year 
2008. Online business-to-business (B2B) sales of products and services is expected to grow from 
$131 billion this year to $1.28 trillion in 2013, compared to $108 billion expected from sales from 
business-to-consumer e-commerce. 

The Internet is still at an early development stage in America, but it is soon projected to realize 
exceptional growth. Despite a late start compared to the U.S. and Europe, the number of users in 
Latin America is expected to increase rapidly. Economies of Latin America are poised for a 
period of expansive growth. Increasing PC penetration and non-pc access or free access will be 
the most significant drivers. Others include the rush to adopt new technologies combined with 
the successful outcome of U.S. and European Internet development. These trends suggest greater 
compressed development time frames for Latin America. 

Moreover, the opportunity for businesses in Latin America to take advantage of the 
Internet as a transaction medium is expected to be significantly greater in size than for the 



consumer market. As noted above, Internet commerce in Latin America is forecasted to 
grow at a 1 17% CAGR, from $167 million in 1998 to more than $8 billion in 2003. 

The QBCO Solution Services 

QBCO is fosters the business opportunities in the Americas identified in the FTDC study by 
providing the small- and medium-sized businesses the following business services: 

. qb-Commerce Tools; essential commerce tools such as: . . EB-Stores (web sites with catalog, ordering, payment capabilities) 
EB-Office (calendar, contacts, address list, information resources & 
links, virtual storage, fax, voicemail) 

. Ob-Communication Services; access to cost-effective communications 
services local and international calling services (VoIP). 

. Business Support Services; access to administrative business support 
services that enable small companies have the support infrastructure 
(payroll, billing, human resources, etc.) of the large companies at a very 
cost effective price. 

. Business Application Services by Industry segment: 

. Online Application Service Providers: a fully integrated customer 
billing and problem resolution system. 

qb-Centers provide office space and business services to in-house tenants and 
home based businesses who mzy not need office space, as well as, small businesses 
or corporate representatives that require a full-time office but also want professional 
services on an a-la-carte basis. It’s a “business hotel”. Our concept is perfect for 
today’s fast moving, mobile business people. We cater to home office professionals, 
reps on the road, multi-national corporations and small businesses. qb-Centers 
provide our clients a prestigious business address (mailboxes), personal phone 
answering, conference room and office rental, administrative services, Internet 
Terminals (T1 acces) Electronic Commerce Services (qb Offices & qb Stores)and so 
much more. Most of our centers are conveniently located in suburban areas, or 
campus like business parks. 

- 

If Small- and medium-sized businesses do not have the computer equipment to take advantage of 
these services they will be able to do so through E-Business Centers that QBCO plans to establish 
at the facilities of its local network of VAP’s Distributors, Chambers of Commerce, Business 
Associations, Economic Development Organizations . 

VAP Program 

Value Added Partner (VAP) Program lets you provide Webs site with e-business 
capabilities and Business Support Services to companies quickly and easily. Now, you 
can get started in the lucrative and fastest growing business of this decade 



You’ll be able to serve your customers , fast and cost effectively. While increasing 
revenues on a monthly recurring bases. And you do it while offering your customers 
professional Business Support Services: 

0 

0 

0 qb Application Services 

Business Support Services (e.g. accounting, legal, etc.) 
E-Business Services: Web sites (digital office / stores), web calendars, digital 
forums (chat rooms), etc. at a fraction of the usual cost. 

Just send customers to your VAP-Branded Web site and let them become a member, 
activate their services, and select the template they like best for their digital Office/Store. 
Your customer will then purchase the Web site from your VAP site under a referral code 
and then you take it from there. E-Business Grp. Will do all the billing and collection on 
your behalf and will pay your commission settlement with you on a monthly basis. 

Provide with full training and support to make modifications, add copy and 
graphics.. .it’s simple! Plus, there are plenty of other features designed to help boost your 
business, on a monthly basis, through our VAP-Interactive Distribution RIarketing 
Revenue-Sharing 

Program. 

Become a EB VAP and enjoy beneficial, long-term earnings. 

Commissions 
qb Group pays highly competitive Interactive Distribution revenue sharing program to its 
Partners around the Americas based on the monthly revenues and performance. We have 
always taken pride in the fact that partner revenues are always paid on time and we shall 
continue this tradition, supported by our accurate billing and collection departments. 

- 

Customer Service 
Our bilingual, customer service will assist your customers in a personalized and 
professional way with troubleshooting, operation questions, billing inquires, general 
information and much more. 

Partner Support 
Our partners in the Americas receive comprehensive customer service, technical and material 
support from our U.S. headquarters. As official representatives of our organization around the 
Americas many benefits are made available through special offers and other enhanced incentives. 

Why Become A EB Partner 

. Great Business Opportunity. 

. Financial Independence 

Small Capital Investment 



. HighROI . Vast network of partners around the US and Latin America 

9 EB Group is establishing itself as the leading presence in today’s E-Business 
arena. 

Our years of experience, along with the unsurpassed experience with our Strategic 
Partners in the Americas allows us to provide flexible, tailor made programs for 
Partners and their existing or new customer base. 



The QBCO Go to Market Strategy 

The Company is becoming the market leading electronic business platform targeting small to 
medium-sized businesses throughout North, South and Central America and the Caribbean by 
offering a distinctive combination of information, business applications and transaction services, 
through a multi-level distribution program and . The Company plans to achieve its objective by: 

Leveraging strategic partnerships with corporate and government entities 
Building market leadership through strong distribution channels (VAP’s Value Added 
Partner Program) 
Creating an simple, cost effective online business platform for small- and medium-sized 
businesses 
Delivering value-added, cost-effective array of products and services to the Company’s 
clients, digitally. 
Developing alliances with application providers (by vertical industry), distributors and 
marketing partners 
Pursuing multiple revenue-generating opportunities 

Market Segmentation / ECONOMIC SECTOR DESCRIPTIONS 

- AccommBdation and Food Service 
Administrative and Support and Waste Management and 
Remediation Services 
Agriculture, Forestry, Fishing and Hunting 
Arts, Entertainment and Recreation 
Construction 
Educational Services 
Finance and Insurance 
Health Care and Social Assistance 
Information 
Management of Companies and Enterprises 
Manufacturing 
Mining 
Other Services (except Public Administration) 
Professional, Scientific and Technical Services 
Pub I i c Ad m i n is t ra t i o n 
Real Estate and Rental and Leasing 
Retail Trade 
Transport at ion and Warehousing 
Utilities 
Wholesale Trade 



QBCO Revenue Model 

QBCO will generate revenue (i.e. service fees, sponsorships, commissions vendors) from the 
following sources: 

. E-commerce Tools - These services will be provided through QBCO’s qb-Office and 
qb-Stores Solutions ensemble of e-commerce products, that were developed with the aim 
of enabling and encouraging members to engage in e-commerce activities at any point 
along the “migration path” to successful transactions. Depending on the type of qb 
service, revenue will be generated through setup fees and monthly recurring 
commissions. 

. Communications Services - Services available to QBCO users will include electronic 
mail, local loop telephone service, dial-up internet access, and specialized calling services 
provided by QBCO strategic partners. Revenue will be generate monthly recurring 
commissions. 

. Support Services - QBCO provides network of partners that provide business support 
services, such as staffing, payroll direct billing. Revenue will be generated through 
monthly recurring, or one-time administration fees. 

. qb Centers - This Facility is a platform that will enable members to get business support 
services such rental of conference rooms, executive offices, mailboxes, EC Tools, etc. . 
Revenue will be generated through sale of the above services. - - 

Strategic Partnerships 

QBCO has developed key relationships and strategic alliances with a growing number of 
telecommunication, business application technology (by vertical industry), Internet services, 
education and training, marketing and financial service companies with the objective of 
enhancing the Company’s services and product capabilities and, most importantly, to drive 
significant transaction volume through its business platfonn. QBCO has negotiated agreements 
with telecommunications service providers and business application technology companies 
including, Level 3 Covad, and, among others. Agreements with companies that offer marketing 
services for QBCO’s platform have been entered into with FFTA-TRADE USA. 
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PRICE LIST FORMAT SHEET 

A. 

B. 

C. 

D. 

Sheet Numbering - Sheet numbers appear in the upper right corner of the page. 
Sheets are numbered sequentially. However, new sheets are occasionally added 
to the price list. When a new sheet is added between sheets already in effect, a 
decimal is added. For example, a new sheet added between sheets 14 and 15 
would be 14.1. 

Sheet Revision Numbers - Revision numbers also appear in the upper right cor- 
ner of each page. These numbers are used to determine the most current sheet 
version on file with the FL PSC. For example, the 4th revised Sheet 14. Because 
of carious suspension periods, deferrals, Etc., the FL PSC follows in their Price 
List approval process, the most current sheet number on file with the Commis- 
sion is not always the Price List page in effect. Consult the Check Sheet for the 
sheet currently in effect. 

Paragraph Numbering Sequence - There are nine levels of paragraph coding. 
Each level of coding is subservient to its next higher level: 

2. 
2.1 
2.1.1 
2.1.1 .A 
2.1.1 .A. 1 
2.1.1 .A.1 .(a) 
2.1.1.A.l.(a) I 
2.1.1 .A. 1 (a) I. (i) 
2.1.1.A.1 (a) I. (i).(l) 

Check Sheets - When a Price List filing is made with the FL PSC; an updated 
check sheet accompanies the Price List filing. The check sheet lists the sheets 
contained in the price list, with a cross reference to the current revision number. 
When new pages are added, the check sheet is changed to reflect the revision. 
All revisions made in a given filing are designated by an asterisk (*). There will 
be no other symbols used on this page if these are the only changes made to it 
(i.e., the format, etc. remains the same, just revised revision levels on some 
pages). The Price List user should refer to the latest check sheet to find out if a 
particular sheet is the most current on file with the FL PSC. 
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SYMBOLS SHEET 

The following are the only symbols used for the purposes indicated below: 

D -  

I -  

M -  

N -  

R -  

T -  

Delete or Discontinue 

Change Resulting In An Increase to a Customer’s Bill 

Moved From Another Price-list Location 

New 

Change Resulting In A Reduction To A Customer’s Bill 

Change in Text Or Regulation But No Change In A Rate Or Charge 
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SECTION 1 - DEFINITIONS 

Certain terms used generally throughout this price-list for the competitive local ex- 
change services of the Company are defined below: 

Authorization Code: A numerical code, one or more of which are available to a cus- 
tomer to enable him/her to access the carrier, and which are used by the carrier both to 
prevent unauthorized access to its facilities and to identify the customer for billing 
purposes. 

Authorized User: A person, firm, corporation or other entity that either is authorized 
by the Customer to use its telecommunications services or is placed in a position by the 
Customer, either through acts or omissions. 

Central Office: A location where there is an assembly of equipment that establishes 
the connections between subscriber access lines, trunks, switched access circuits, pri- 
vate line facilities, and special access facilities with the rest of the telephone network. 

Customer: Normally referred to as the End-User or Subscriber, who is the person, 
firm, corporation or other entity which orders, service and is responsible for payment 
of charges due and compliance with the Company’s price list regulations. 

Co-Carrier: Any other Telecommunications provider authorized by the Commission 
to provide local exchange service in the state. 

ComDanv: Cubic Communications LLC 

End-User: The person, firm, corporation or other entity, which orders Service and is 
responsible for the payment of charges and for compliance with the Company’s price- 
list regulations, also referred to as the customer or subscriber. (Also see: Customer 
and Subscriber) 

End-Users Line: An arrangement, which connects the customer’s (also referred to as 
the subscriber or end-user) location to the Company’s network switching center. 

Enhanced 911 (E911) svstem: A system that establishes connections between customer 
installations (CIS) and constituent public service access points (PSAPs), provides auto- 
matic location information (ALI), and has provisions for selective routing. 

Entrance Facilitv: The entrance to a building for both public and private network 
service cables (including antenna transmission lines, where applicable), including the 
entrance point at the building wall or floor, and continuing to the entrance room or en- 
trance space 

Exchanpe: The entire telephone plant and facilities used in providing telephone ser- 
vice to subscribers located in an exchange area. 
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Exchange Carrier: Any individual, partnership, association, joint-stock company, 
trust, governmental entity or corporation engaged in the provision of local exchange 
telephone service. 

Individual Case Basis (ICB1: A service arrangement in which the regulations, rates 
and charges are developed based on the specific circumstances of the Customer's situa- 
tion. 

Intra-LATA Toll MessaPes: Those toll messages, which originate and terminate 
within the same LATA. 

LATA: A local Access and transport area established pursuant to the Modification of 
Final Judgment entered by the United States District Court for the District of Columbia 
in Civil Action No. 82-0192 for the provision and administration of communications ser- 
vices. 

- LEC: A local telephone company, i.e., a communications common carrier that provides 
local voice-grade telecommunications service under regulation within a specified service 
area. 

Line Information Data Base (LIDB): The data base which contains base information 
such as telephone numbers, calling card numbers and associated billed number restric- 
tion data used in connection with the validation and billing of calls. 

Local Switching Center: The LEC switching center where telephone exchange service 
End-User station Channels are terminated for purposes of interconnection to each other 
and to interoffice Trunks. 

Messape: A completed telephone call. 

Non-RecurrinP CharPes: The one-time initial charges for local exchange services or 
facilities, including but not limited to charges for construction, installation, or special 
fees, for which the Customer becomes liable at the time when a Service Order is exe- 
cuted. 

Off-Hook: The active condition of switched access or a telephone exchange service 
line. 

On-Hook: The idle condition of switched access or a telephone exchange service line. 

Out of Band Signaling: An exchange signaling feature which allows Co-Carriers to 
exchange call control and signaling information over a communications path which is 
separate from the message path. 

Premises: The space occupied by a Customer or Authorized User in a building or 
buildings or on contiguous property (except railroad rights-of-way, etc.). 
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SECTION 1- DEFINITIONS, (Cont'dl 

- PSC: Florida Public Service Commission may also be shown as FPSC, or simply as 
the Commission. 

Recurrinp Charges: The monthly charges to the Customer for services, facilities, and 
equipment, which continues for the agreed upon duration of the service agreement, or 
longer if the agreement is renewed, by the Customer. 

Service CharPe: Is a nonrecurring charge or charges applying to the ordering, install- 
ing, moving, rearranging or furnishing of telecommunications services or facilities. 

Service Order: The written request for local telecommunication services executed by 
the Customer and the Company in a format devised by the Company. 

Services: The Company's telecommunications competitive local exchange services 
offered on the Company's leased network. 

- Trunk: A communications path connecting two switching systems in a network, used 
in the establishment of an end-to-end connection. 
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SECTION 2 - RULES AND REGULATIONS 

2.1 Undertaking of the ComDanv 

2.1.1 Scope 

The Company's services offered pursuant to this price-list are furnished for 
competitive local exchange service. The Company may offer these services 
over its own or resold facilities. 

The Company installs, operates, and maintains the communications ser- 
vices provided herein in Accordance with the terms and conditions set forth 
under this price-list. The Company may act as the Customer's agent for or- 
dering connection facilities provided by other carriers or entities as required 
in the Commission's rules and orders, when authorized by the Customer, to 
allow connection of a End-User's location to the Company's network. The 
Customer shall be responsible for all charges due for such service agree- 
ment. 

The Company's services and facilities are provided on a monthly basis 
unless otherwise indicated, and are available twenty-four hours per day, 
seven days per week. 

The Company warrants service levels at 99.9% completion of all calls 
made within the Company's local calling area. 

2.1.2 Shortage of Eauipment or Facilities 

A. The Company reserves the right to limit or to allocate the use of ex- 
isting facilities, or of additional facilities offered by the Company 
when necessary because of lack of facilities or due to some other 
cause beyond the Company's control. 

The finishing of service under this price-list is subject to the avail- 
ability on a continuing basis of all the necessary facilities and is 
limited to the capacity of the Company's facilities as well as facili- 
ties the company may obtain from other Carriers from time to time. 

B. 
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2.1 

SECTION 2 - RULES AND REGULATIONS, (Cont'd) 

Undertakinp of the ComDany, (Cont'd) 

2.1.2 Shortage of Eauipment or Facilities, (Cont'd) 

C. The provisioning and restoration of service in emergencies shall be 
in Accordance with Part 64, Subpart D, Appendix A of the Federal 
Communications Commission's Rules and Regulations, which 
specifies the priority system for such activities. 

2.1.3 Terms and Conditions 

A. Except as otherwise provided herein, service is provided and billed 
on the basis of a minimum period of at least one month, and shall 
continue to be provided until canceled by the subscriber, in writing, 
on not less than 30 days notice. Unless otherwise specified herein, 
for the purpose of computing charges in this price-list, a month is 
considered to have 30 days. 

The Customer agrees to operate Company-provided equipment in 
Accordance with instructions of the Company or the Company's 
agent. Failure to do so will void Company liability for interruption 
of service and may make the Customer responsible for damage to 
equipment pursuant to section 2.1.3.C below. 

B. 

C. The Customer agrees to return to the Company all Company- 
provided equipment delivered to Customer within five (5) days of 
termination of the service in connection with whch the equipment 
was used. Said equipment shall be in the same condition as when 
delivered to Customer, normal wear and tear only accepted. Cus- 
tomer shall reimburse the Company, upon demand, for any costs 
incurred by the Company due to Customer's failure to comply with 
this provision. 
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SECTION 2 - RULES AND REGULATIONS, (Cont'd) 

2.1 Undertaking of the Companv, (Cont'd) 

2.1.4 Liability of the Company 

A. The liability of the Company for damages arising out of the finish- 
ing of its Services, including but not limited to mistakes, omissions, 
interruptions, delays, errors, other defects, or representations by the 
Company, or use of these services or damages arising out of the 
failure to furnish the service whether caused by act or omission, 
shall be limited to the extension of allowances for interruption as 
set forth in 2.6 below. The extension of such allowances for inter- 
ruption shall be the sole remedy of the Customer and the sole liabil- 
ity of the Company. The Company will not be liable for any direct, 
indirect, incidental, special, consequential, exemplary or punitive 
damages to Customer as a result of any Company service, equip- 
ment or facilities, or the acts or omissions or negligence of the 
Company's employees or agents. 
The Company's liability for willful misconduct, if established as a 
result of judicial or administrative proceedings, is not limited by 
this price-list. With respect to any other claim or suit, by a Cus- 
tomer or by any others, for damages associated with the ordering, 
installation (including delays thereof), provision, termination, main- 
tenance, repair interruption or restoration of any service or facilities 
offered under this price-list, and subject to the provisions of the 
Company's liability, if any, shall be limited as provided herein. 

B. 

C. The Company shall not be liable for any delay or failure of per- 
formance or equipment due to causes beyond its control, including 
but not limited to: acts of God, fire, flood, explosion or other catas- 
trophes; any law, order, regulation, direction action, or request of 
The United States government or of any other government, includ- 
ing state and local governments having or claiming jurisdiction 
over the Company, or of any department, agency, commission, bu- 
reau, corporation, or other instrumentality of anyone or more of 
these federal, state, or local governments, or of any military au- 
thority; preemption of existing service in compliance with national 
emergencies; insurrections; riots; wars; unavailability of rights-of- 
way or materials; or strikes, lockouts, work stoppages, or other la- 
bor difficulties. 
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2.1 

SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

Undertaking of the Company, (Cont’d) 

2.1.4 Liability of the Company. (Cont’d) 

D. The Company shall not be liable for (a) any act or omission of 
any entity furnishing the Company or the Company’s Customers 
facilities or equipment used for the interconnection with com- 
petitive local exchange services; or (b) for the acts or omissions 
of other Customers. 

The Company shall not be liable for any damages or losses due 
to the fault or negligence of the Customer or due to the failure 
or malfunction of Customer provided equipment or facilities. 

The Customer shall indemnify and hold the Company harmless 
from any and all loss, claims, demands, suits, or other actions, 
or any liability whatsoever, whether suffered, made, instituted, 
or asserted by any other party or person(s), and for any loss, 
damage, or destruction of any property, whether owned by the 
Customer or others, caused or claimed to have been caused di- 
rectly or indirectly by the installation, operation, failure to op- 
erate, maintenance, removal, condition, location, or use of any 
installation or equipment provided by the Company. The Com- 
pany reserves the right to require each Customer to sign an 
agreement acknowledging acceptance of the provisions of this 
Section 2.1.4.F as a condition precedent to such installations. 
The Company shall not be liable for any defacement of or dam- 
age to Customers Premises resulting from the furnishing of ser- 
vices or equipment on such Premises or the installation or re- 
moval thereof, unless such defacement or damage is caused by 
the gross negligence or willful misconduct of the Company’s 
agents or employees. No agents or employees of other partici- 
pating Exchange Company shall be deemed to be agents or em- 
ployees’ of the Company. 

E. 

F. 

G. 
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SECTION 2 - RULES AND REGULATIONS, (Cont'd) 

2.1. Undertaking of the ComDanv, (Cont'd) 

2.1.4 Liability of the Companv, (Cont'd) 

H. Notwithstanding the Customer's obligations as set forth in Sec- 
tion 2.3 below, the Company shall be indemnified, defended 
and held harmless by the Customer, or by others authorized by 
it to use the service, against any claim, loss or damage arising 
from Customer's use of services furnished under this price-list, 
including: claims for libel, slander, invasion of privacy or in- 
fringement of copyright arising from the material, data, infor- 
mation, or other content transmitted via the Company's service; 
and patent infringement claims arising from combining or con- 
necting the service offered by the Company with apparatus and 
systems of the End-User or others; all other claims arising out 
of any act or omission of the Customer or others, in connection 
with any service provided by the Company pursuant to this 
price-list. 

I. (Reserved for Future Use) 

J. The entire liability of the Company for any claim, loss, damage 
or expense from any cause whatsoever shall in no event exceed 
sums actually paid to the Company by the Customer for the 
specific services giving rise to the claim, and no action or pro- 
ceeding against the Company shall be commenced more than 
one year after the service is rendered. 

K. The Company makes no warranties or representation, express 
or implied, including warranties or merchant's ability or fitness 
for a particular use, except those expressly set forth herein. 
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2.1 

SECTION 2 - RULES AND REGULATIONS, (Cont'd) 

UndertakinP of the Company, (Cont'd) 

2.1.4 Liability of the Company, (Cont'd) 

L. The Company does not guarantee nor make any warranty with 
respect to service installations at locations at which there is pre- 
sent an atmosphere that is explosive, prone to fire, dangerous or 
otherwise unsuitable for such installations. 

M. Company shall not be liable for the Customer's failure to fulfill 
its obligations to take all necessary steps including, without 
limitation, obtaining, installing and maintaining all necessary 
equipment, materials and supplies, for interconnecting the ter- 
minal equipment or communications system of the Customer, 
or any third party acting as its agent, to the Company's Net- 
work. The Customer shall secure all licenses, permits, rights-of- 
way, and other arrangements necessary for such interconnec- 
tion. In addition, the Customer shall ensure that its equipment 
and/or system or that of its agent is properly interfaced with the 
Company's service, that the signals emitted into the Company's 
Network are of the proper mode, band-width, power, data 
speed, and signal level for the intended use of the Customer and 
in compliance with the criteria set forth in Section 2.1.6 follow- 
ing, and that the signals do not damage Company equipment, 
injure its personnel or degrade service to other Customers. If 
the Customer or its agent fails to maintain and operate its 
equipment and/or system or that of its agent properly, with re- 
sulting imminent harm to Company equipment, personnel, or 
the quality of service to other Customers, the Company, may, 
upon written notice, require the use of protective equipment at 
the Customer's expense. If this fails to produce satisfactory 
quality and safety, the Company may, upon written notice, ter- 
minate the Customer's service without liability. 
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2.1 
SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

UndertakinP of the ComDanv, (Cont’d) 

2.1.5 Notification of Service-Affecting Activities 

The Company will attempt to provide the Customer reasonable notifi- 
cation of service affecting activities that may occur in normal opera- 
tion of its business. Such activities may include, but are not limited to, 
equipment or facilities additions, removals or rearrangements and rou- 
tine preventative maintenance. Generally, such activities are not spe- 
cific to an individual Customer but affect many End-Users’ services. 
No specific advance notification period is applicable to all service ac- 
tivities. The Company will work cooperatively with the Customer to 
determine the reasonable, notification requirements. With some emer- 
gency or unplanned service-affecting conditions, such as an outage re- 
sulting from cable damage, notification to the Customer may not be 
possible. 

Provisions of Eauipment and Facilities 

A. 

2.1.6 

The Company shall use reasonable efforts to make available 
services to a Customer on or before a particular date, subject to 
the provisions of and compliance by the Customer with, the 
regulations contained in this price-list. The Company does not 
guarantee availability by any such date and shall not be liable 
for any delays in commencing service to any Customer. 

B. The Company shall use reasonable efforts to maintain facilities 
and equipment that it furnishes to the Customer. The Customer 
may not, nor may the Customer permit others to, rearrange, dis- 
connect, remove, attempt to repair, or otherwise interfere with 
any of the facilities or equipment installed by the Company, ex- 
cept upon the written consent of the Company. 

The Company may substitute, change or rearrange any equip- 
ment or facility at any time and from time to time, but shall not 
thereby alter the technical parameters of the service provided the 
Customer. 

C. 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.1 Undertakinp of the Companv, (Cont’d) 

2.1.6 Provisions of Equipment and Facilities,-(Cont’d) 

D. Equipment the Company provides or installs at the Customer 
Premises for use in connection with the services the Company 
offers shall not be used for any purpose other than that for which 
the Company provided it. 

The Customer shall be responsible for the payment of service 
charges imposed on the Company by another entity, for visits to 
the Customer Premises when the service difficulty or trouble re- 
port results from the use of equipment or facilities provided by 
any party other than the Company, including but not limited to 
the Customer. 

E. 

F. The Company shall not be responsible for the installation, op- 
eration, or maintenance of any Customer provided communica- 
tions equipment. Where such equipment is connected to the fa- 
cilities furnished pursuant to this price-list, the responsibility of 
the Company shall be limited to the furnishing of facilities of- 
fered under this price-list and to the maintenance and operation 
of such facilities. Notwithstanding the above, the Company 
shall not be responsible for: 

1. The transmission of signals by Customer- 
provided equipment or for the quality of, or de- 
fects in, such transmission; 

The reception of signals by Customer-provided 
equipment; or 

Network control signaling where Customer per- 
forms such signaling provided network control 
signaling equipment. 

2. 

3, 

G. The Company intends to work cooperatively with the Customer 
to develop network contingency plans in order to maintain 
maximum network capability following natural or man-made 
disasters, which affect telecommunications services 
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2.1 

SECTION 2 - RULES AND REGULATIONS, (Cont’dl 

Undertakinp of the Companv, (Cont’d) 

2.1.6 Provisions of Equipment and Facilities,-(Cont’d) 

H. The Company reserves the reasonable right to assign, designate 
or change telephone numbers, any other call number designa- 
tions associated with Competitive local exchange services, or 
the Company serving central office prefixes associated with 
such numbers, when necessary in the conduct of its business. 

2.1.7 Non-routine Installation 

At the Customer’s request, installation and/or maintenance may be per- 
formed outside the Company’s regular business hours or in unusual lo- 
cations. In such cases, charges based on cost of the actual labor, mate- 
rial, or other costs incurred by or charged to the Company will apply. 
If installation is started during regular business hours but at the Cus- 
tomer’s request, extends beyond regular business hours into time peri- 
ods including, but not limited to, weekends, holidays, and/or night 
hours, additional charges may apply. 

2.1.8 Special Construction 

Subject to the arrangement of the Company and to all of the regula- 
tions contained in this price-list, special construction of facilities may 
be undertaken on a reasonable efforts basis at the request of the Cus- 
tomer. Special construction is that construction undertaken and charac- 
terized by one or more of the following: 

A. where facilities are not presently available and there is no other 
requirement for the facilities so constructed; 

of a type other than that which the Company would normally 
utilize in the furnishing of its services; 

where facilities are to be installed over a route other than that 
which the Company would normally utilize in the furnishing of 
its services; 

B. 

C. 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.1 Undertakinp of the Company, (Cont’d) 

2.1.8 Special Construction (Cont’dl 

C. where facilities are requested in a quantity greater than that 
which the Company would normally construct; 

where installation is on an expedited basis; 

on a temporary basis until permanent facilities 
are available; 

installation involving abnormal costs; or 

in advance of its normal construction schedules. 

D. 

E. 

F. 

H. 

Special construction charges for Local exchange service will be deter- 
mined on an individual use basis. 

2.1.9 Ownership of Facilities 

Title to all facilities provided in Accordance with this price-list remains 
in the Company, its agents, contractors or suppliers. 
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SECTION 2 - RULES AND REGULATIONS, (Cont'dl 

2.2 Prohibited Uses 

2.2.1 The services the Company offers shall not be used for any unlawful 
purposes or for any use as to which the Customer has not obtained all 
required governmental approvals, authorizations, licenses, consents and 
permits. 

The Company may require applicants for service who intend to use the 
Company's offerings for resale and/or for shared use to file a letter with 
the Company confirming their use of the Company's offerings complies 
with relevant laws and applicable state regulations, policies, orders, and 
decisions; and if the Reseller intends to provide intrastate services, is 
certified with the appropriate state entity. 

2.2.3 The Company may require a Customer to immediately shut down its 
transmission of signals if said transmission is causing interference to 
others. 

2.2.2 
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SECTION 2 - RULES AND REGULATIONS, (Cont'dl 

2.3 ObliPations of the Customer 

2.3.2 The Customer shall be responsible for: 

A. reimbursing the Company for damage to, or loss of, the Com- 
pany's facilities or equipment caused by the acts or omissions of 
the Customer; or the noncompliance by the Customer with these 
regulations; or by fire or theft or other casualty on the Customer 
Premises, unless caused by the negligence or willful misconduct 
of the employees or agents of the Company. The Company will, 
upon reimbursement for damages to its facilities or equipment, 
cooperate with the Customer in prosecuting a claim against the 
person causing such damage and the Customer shall be subju- 
gated in the Company's right of recovery of damages to the ex- 
tent of such payment; 

providing at no charge, as specified from time to time by the 
Company, any needed personnel, equipment, space, and power to 
operate Company facilities and equipment installed on the Cus- 
tomer Premises, and the level of heating and air conditioning 
necessary to maintain the proper operating environment on such 
Premises; 

C. 

D. obtaining, maintaining, and otherwise having full responsibility 
for all rights-of-way and conduit necessary for installation of fi- 
ber optic cable and associated equipment used to provide com- 
petitive local exchange services to the Customer from the cable 
building entrance or property line to the location of the equip- 
ment space described in 2.3.1C above. Any costs associated with 
obtaining and maintaining the rights-of-way described herein, 
including the costs of altering the structure to permit installation 
of the Company provided facilities, shall be owned entirely by, 
or may be charged by the Company to, the Customer. The Com- 
pany may require the Customer to demonstrate its compliance 
with this subsection prior to accepting an order for service; 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.3 ObliPations of the Customer, (Cont’d) 

2.3.1 The Customer shall be responsible for. (Cont’d): 

E. providing a safe place to work and complying with all laws and 
regulations regarding the working conditions on the Premises at 
which Company employees and agents shall be installing or 
maintaining the Company’s facilities and equipment. The Cus- 
tomer may be required to install and maintain Company facilities 
and equipment within a hazardous area if, in the Company’s 
opinion, injury or damage to the Company employees or prop- 
erty might result from installation or maintenance by the Com- 
pany. The Customer shall be responsible for identifying, moni- 
toring, removing, and disposing of any hazardous material (e.g. 
asbestos) prior to any construction or installation work; 

F. complying with all laws and regulations applicable to, and ob- 
taining all consents, approvals, licenses, and permits as may be 
required with respect to, the location of Company facilities and 
equipment in any Customer Premises or the rights-of-way for 
which Customer is responsible obtaining under Section 2.3.1 .D 
above; and granting or obtaining permission for Company agents 
or employees to enter the Customer Premises at any time for the 
purpose of installing, inspecting, maintaining, repairing, or upon 
termination of service as stated herein, removing the facilities or 
equipment of the Company; and 

not creating or allowing to be placed or maintained any liens or 
other encumbrances on the Company’s equipment or facilities. 

G. 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.3 Oblbations of the Customer, (Cont’d) 

2.3.2 Claims 

With respect to any service or facility provided by the Company, Cus- 
tomer shall indemnify, defend and hold harmless the Company from 
all claims, actions, damages, liabilities, costs, and expenses, including 
reasonable attomeys’ fees for: 

A. any loss, destruction or damage to property of the Company or 
any third party, or the death of or injury to persons, including, 
but not limited to employees or invitees of either the Company 
or the Customer, to the extent caused by or resulting from the 
negligent or intentional act or omission of the Customer, its 
employees, agents, representatives or invitees; 

any claim, loss, damage, expense or liability for infringement 
of any copyright, patent, trade secret, or any proprietary or in- 
tellectual property right of any third party, arising from any act 
or omission by the Customer, including, without limitation, use 
of the Company’s services and facilities in a manner not con- 
templated by the agreement between the Customer and the 
Company. 

B. 
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SECTION 2 - RULES AND REGULATIONS, (Cont'dl 

2.3 Customer Equipment and Channels 

2.4.1 General 

A Customer may transmit or receive information or signals via the fa- 
cilities of the Company. 

2.4.2 Station EauiDment 

A The Customer is responsible for providing and maintaining any 
terminal equipment on the Customer Premises. The electric 
power consumed by such equipment shall be provided by, and 
maintained at the expense of, the Customer. All such terminal 
equipment must be registered with the FCC under 47 C.F.R., 
Part 68 and all wiring must be installed and maintained in 
compliance with those regulations. The Company will, where 
practicable, notify the Customer that temporary discontinuance 
of the use of a service may be required; however, where prior 
notice is not practicable, nothing contained herein shall be 
deemed to impair the Company's right to discontinue forthwith 
the use of a service temporarily if such action is reasonable 
under the circumstances. In case of such temporary discontinu- 
ance, the Customer will be promptly notified and afforded the 
opportunity to correct the condition, which gave rise to the tem- 
porary discontinuance. During such period of temporary discon- 
tinuance, credit allowance for service interruptions as set forth 
in Section 2.6 following is not applicable. 

B. The Customer is responsible for ensuring that Customer- 
provided equipment connected to Company equipment and fa- 
cilities is compatible with such equipment and facilities. The 
magnitude and character of the voltages and currents impressed 
on Company-provided equipment and wiring by the connection, 
operation, or maintenance of such equipment and wiring shall be 
such as not to cause damage to the Company-provided equip- 
ment and wiring or injury to the Company's employees or other 
persons. Any additional protective equipment required to prevent 
such damage or injury shall be provided by the Company at the 
Customer's expense. 

ISSUED: September 20,2007 EFFECTIVE: 

Issued By: Jose F Matto - Manager 
2801 NW 74 Ave., Suite 103 

Miami, FL 33122 
Telephone: (786) 27 1-4699 Facsimile: (866) 323-7948 



Cubic Cominunications LLC Florida Price List No. 1 
Original Sheet No. 25 

SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.4 Customer EauiDment and Channels, (Cont’dl 

2.4.3 Interconnection of Facilities 

A. Any special interface equipment necessary to achieve compati- 
bility between the facilities and equipment of the Company used 
for hmishing competitive local exchange services and the chan- 
nels, facilities, or equipment of others shall be provided at the 
Customer’s expense. 

Competitive local exchange services may be connected to the 
services or facilities of other communications carriers only when 
authorized by, and in accordance with, the terms and conditions 
of the price-lists or price lists of the other communications carri- 
ers, which are applicable to such connections. 

B. 

2.4.4 Inspections 

A. Upon reasonable notification of the Customer, and at reasonable 
times, the Company may make such tests and inspections as may be 
necessary to determine that the Customer is complying with the re- 
quirements set forth in Section 2.4.2.B for the installation, opera- 
tion, and wiring in the connection of Customer-provided facilities 
and equipment to Company-owned facilities and equipment. No 
credit will be allowed for any interruptions occurring during such 
inspections. 

If the protective requirements for Customer-provided equipment are 
not being complied with, the Company may take such action as it 
deems necessary to protect its facilities, equipment, and personnel. 
The Company will notify the Customer promptly if there is any 
need for further corrective action. Within ten days of receiving this 
notice, the Customer must take this corrective action and notify the 
Company of the action taken. If the Customer fails to do this, the 
Company may take whatever additional action is deemed neces- 
sary, including the suspension of service, to protect its facilities, 
equipment, and personnel fi-om harm. The Company will, upon re- 
quest 24 hours in advance, provide the Customer with a statement 
of technical parameters that the Customer’s equipment must meet. 

B. 
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SECTION 26 - RULES AND REGULATIONS, (Cont’dl 

2.5 Billinp and Collection of Charpes 

2.5.1 Minimum Period of Service 

The minimum period for which Customer Service is provided and for 
which charges are applicable is one (1) month, which for billing is a pe- 
riod of thirty (30) consecutive days. 

The Customer is responsible for payment of all charges for services and fa- 
cilities furnished by the Company to the Customer or its Joint or Author- 
ized Users. 
A. Unless otherwise specified herein, bills are due and payable upon 

receipt the payment of all applicable charges pursuant to this 
price-list. 

The Company shall bill on a current basis all charges incurred by, 
and credits due to, the Customer under this price-list attributable to 
services established, provided, or discontinued during the preceding 
billing period. Billing statements are issued monthly and include 
local service for one month in advance, appropriate charges for long 
distance calls and other charges incurred since the previous billing. 
The bills are mailed on the last day of the month for the next 
month’s service. 

A residential subscriber may designate a third party to receive a 
copy of any “Shut Off Notice.’’ 

2.5.2 Payment of Charges 

B. 

C. 
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SECTION 27 - RULES AND REGULATIONS, (Cont’d) 

2.5 Billinp and Collection of Charges, Cont’d 

D. Amounts not paid within 30 days after the date of invoice will be 
considered past due. The Company will assess a late payment 
charge equal to 1.5% per month for any past due balance that ex- 
ceeds 30 days. If the Company becomes concerned at any time 
about the ability of a Customer to pay its bills, the Company may 
require that the Customer pay its bills within a specified number of 
days and make such payments in cash or the equivalent of cash. 

If a service is disconnected by the Company in Accordance with 
Section 2.5.3 following and later restored, restoration of service will 
be subject to all applicable installation charges 

E. 

2.5.3 Taxes 

The Customer is responsible for the payment of any sales, use, gross re- 
ceipts, excise, Access or other local, state and federal taxes, charges or sur- 
charges (however designated) excluding taxes on the Company’s net in- 
come imposed on or based upon the provision, sale or use of Competitive 
local exchange services. All such taxes shall be separately designated on 
the Company’s invoices. 

2.5.4 Arrangements 

A. Suspension of service may be delayed when a “Delayed Payment 
Agreement” has been entered into with the Company. The ar- 
rangement is available through the Company’s local business of- 
fice. 

Residential customers may qualify for a “Extended Due Date Plan”. 
A qualifying subscriber’s billing statement due date may be 
changed to coincide with or follow the subscriber’s receipt of in- 
come. The following subscribers may for the plan: 

a. Persons receiving Aid to Families with Dependent Children 
(AFDC), Social Security Disability (SSD), or Supplemental 
Security Income. 

b. Also, persons whose primary source of income is Social Se- 
curity or Veterans Administration disability or retirement 
benefits . 

B. 
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SECTION 2 - RULES AND REGULATIONS, (Cont'dl 

Billinp and Collection of Charpes, Cont'd 

2.5.5 

2.5.6 

Billing Disputes and/or Claims: 

The Customer shall notify the Company of any disputed items on an 
invoice within 90 days of receipt of the invoice. If the Customer and 
the Company are unable to resolve the dispute to their mutual satisfac- 
tion, the Customer may file a complaint with the Commission in ac- 
cordance with the Commission's rules of procedures. 

Refusal and Discontinuance of Service 

A. Upon nonpayment of any amounts owing to the Company, the 
Company may, by giving requisite 30 days' prior written notice 
to the Customer discontinue or suspend service without incur- 
ring any liability. 

Upon violation of any of the other material terms or conditions 
for furnishing service the Company may, by giving 30 days' 
prior notice in writing to the Customer, discontinue or suspend 
service without incurring any liability if such violation contin- 
ues during that period. 

Upon condemnation of any material portion of the facilities 
used by the Company to provide service to a Customer or if a 
casualty renders all or any material portion of such facilities in- 
operable beyond feasible repair, the Company, by notice to the 
Customer, may discontinue or suspend service without incur- 
ring any liability. 

Upon any governmental prohibition, or required alteration of 
the services to be provided or any violation of an applicable law 
or regulation, the Company may immediately discontinue ser- 
vice without incurring any Liability. 

B. 

C. 

D. 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

Billing and Collection of Charges, Cont’d 

2.5.6 Refusal and Discontinuance of Service,-(Cont’d) 

E. The Company may discontinue the hrnishings of any and/or all 
service(s) to Customer, without incurring any liability: 

1. Immediately and without notice if the Company deems that 
such action is necessary to prevent or to protect against 
fraud or to otherwise protect its personnel, agents, facilities 
or services. The Company may discontinue service pursuant 
to this sub-section 2.5.6.E. l(a-f), if: 

(a) The Customer refuses to furnish information to the 
Company regarding the Customer’s credit- 
worthiness, its past or current use of Customer 
communications services or its planned use of ser- 
vice(s); or 

The Customer provides false information to the 
Company regarding the Customer’s identity, ad- 
dress, credit-worthiness, past or current use of Cus- 
tomer communications services, or its planned use 
of the Company’s service(s); or 

(b) 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.5 Billinv and Collection of Charges, Cont’d 

2.5.6 Refusal and Discontinuance of Service,-(Cont’d) 

E. (Cont’d) 

1. (Cont’d) 

(c) The Customer states that it will not comply with a 
request of the Company for security for the payment 
for service(s) in Accordance with Section 2.5.4.A 
above; or 

The Customer has been given written notice by the 
Company of any past due amount (which remains 
unpaid in whole or in part) for any of the Company’s 
other Customer communications services to which 
the Customer either subscribes or had subscribed or 
used; or 

(d) 

(e) The Customer uses, or attempts or use, service with 
the intent to void the payment, either in whole or in 
part, of the price-list charges for the service by: 

(I) Using or attempting to use service by rear- 
ranging, tampering with, or making connec- 
tions to the Company’s service not author- 
ized by this price-list, or 

Using tricks, schemes, false or invalid num- 
bers, false credit devices, electronic devices: 
or 

Any other fiaudulent means or devices. 

(11) 

(111) 

2. Upon ten (10) days’ written notice to the Customer of any 
sum thirty (30) days past due; 
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SECTION 2 - RULES AND REGULATIONS, (Cont’dl 

2.5 bill in^ and Collection of Chawes, Cont’d 

2.5.6 Refusal and Discontinuance of Service,-(Cont’d) 

F. (Cont’d) 

3 .  Upon ten (10) days’ written notice to the Customer, after 
failure of the Customer to comply with a request made 
by the Company for security for the payment of service 
in Accordance with Section 2.5.4.A. 

Seven (7) days after sending the Customer written notice 
of noncompliance with any provision of this price-list if 
the noncompliance is not corrected within that seven (7) 
day period. The discontinuance of service(s) by the 
Company pursuant to this Section does not relieve the 
Customer of any obligation to pay the Company for 
charges due and owing for service(s) furnished up to the 
time of discontinuance. 

4. 

G. In the event the Company incurs fees or expenses, including at- 
torney’s fees, in collecting, or attempting to collect, any charges 
owed the Company; the Customer will be liable to the Com- 
pany for the payment of all such fees and expenses reasonably 
incurred. 

H. Access to 91 1 will be maintained during temporary disconnections 
for non-payment of a residential subscriber’s local service. 

2.5.7 Cancellation of Application for Service 

Where, prior to cancellation by the Customer, the Company incurs any 
expenses in installing the service or in preparing to install the service 
that it otherwise would not have incurred, a charge equal to the costs 
the Company incurred, less net salvage, shall apply, but in no case 
shall this charge exceed the sum of the charge for the minimum period 
of services ordered, including installation charges, and all charges oth- 
ers levy against the company that would have been chargeable to the 
Customer had service begun. The special charges described will be cal- 
culated and applied on a case-by-case basis. 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.6 Allowances for Interruptions in Service 

Interruptions in service which are not due to the negligence of or noncompliance 
with the provisions of this price-list by the Customer or the operation or malfunc- 
tion of the facilities, power, or equipment provided by the Customer, will be cred- 
ited to the Customer as set forth in 2.6.1 for the part of the service that the interrup- 
tion affects. 

The credit allowance will be calculated by the Company after the Customer noti- 
fies the Company of service interruption. The amount of the allowance will depend 
on the length of the outage and the service impacted. Service Outage conditions are 
defined as complete loss of call origination and/or receipt capability. Credit Allow- 
ances, if any, will be deducted from the charges payable by the price-list and will 
be expressly indicated on the next invoice. A Service Outage begins when the Cus- 
tomer reports the outage to the Company. A Service Outage ends when the af- 
fected line or circuit and/or associated Company equipment is fully operational in 
Accordance with the technical specifications. 

Credit allowances do not apply to outages (i) caused by a Customer; (ii) due to 
failure of equipment provided by the Customer; (iii) during any period in which the 
Company is not given access to the service premises; (iv) failures of LEC facilities 
or equipment which are carrying the failures resulting from the activities or negli- 
gence of LEC employees; (vi) inability to gain Access to the Customer ‘s equip- 
ment; and (vii) due to mutually agreed upon maintenance and repair. 

Credit Allowances received by the Company from the LEC for Off Net facility 
outages, which affects the Customer’s local exchange services, will be passed 
through to the Customer in the form of a credit on the next invoice. 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.6 Allowances for InterruDtions in Service, (Cont’d) 

2.6.1 Credit Allowance Formula: 

The customer shall be credited for an interruption of more than twenty- 
four hours as Follows: 

Credit Formula: 

Credit = N B  x C 

“A” - outage time in hours 
“B” - 720 hours in month 
“C” - total monthly charge for affected facility 

2.6.2 Limitations on Allowances 

No credit allowance will be made for: 

A. interruptions due to the negligence of, or noncompliance with the 
provisions of this price-list by, the Customer, Authorized User, 
Joint-User, or other Customer providing service connected to the 
service of Company; 
interruptions due to the negligence of any person other than the 
Company, including, but not limited to, the Customer or other Cus- 
tomers connected to the Company’s facilities; 
interruptions due to the failure or malfbnction of non-Company 
equipment; 
interruptions of service during any period in which the Company is 
not given fbll and fiee Access to its facilities and, equipment for the 
purpose of investigating and correcting interruptions; 
interruptions of service during a period in which the Customer con- 
tinues to use the service on an impaired basis; 
interruptions of service during any period when the Customer has 
released service to the Company for maintenance purposes or for 
implementation of a Customer order for a change in service ar- 
rangements; 
interruption of service due to circumstances or causes beyond the 
control of the Company. 

B. 

C. 

D. 

E. 

F. 

G. 
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SECTION 2 - RULES AND REGULATIONS, (Cont’d) 

2.7 Transfers and Assimments 

Neither the Company nor the Customer may assign or transfer its rights or du- 
ties in connection with the services and facilities provided by the Company 
without the written consent of the other party, except that the Company may as- 
sign its rights and duties (a) to any subsidiary, parent Company or affiliate of 
the Company (b) pursuant to any sale or transfer of substantially all the assets 
of the Company; or pursuant to any financing, merger or reorganization of the 
Company. 

2.8 Notices and Communications 

2.8.1 The Customer shall designate on the Service Order an address to which 
the Company shall mail or deliver all notices and other communications, 
except that the Customer may also designate a separate address to which 
the Company’s bills for service shall be mailed. 

The Company shall designate on the Service Order and each bill for ser- 
vice to the Customer an address to which the Customer shall mail or de- 
liver all notices and other communications, except that the Company 
may designate a separate address, on each bill for service, to which the 
Customer shall mail payment on that bill. 

2.8.3 All notices or other communications required to be given pursuant to 
this price-list shall be in writing. Notices and other communications of 
either party, and all bills mailed by the Company, shall be presumed to 
have been delivered to the other party on the third business day follow- 
ing deposit of the notice, communication, or bill with the U.S. Mail or a 
private delivery service, prepaid and properly addressed, or when actu- 
ally received or refused by the addressee, whichever occurs first. 

The Company or the Customer shall advise the other party of any 
changes to the addresses designated for notices, other communications 
or billing, by following the procedures for giving notice set forth herein. 

2.8.2 

2.8.4 
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SECTION 3 - BASIC SERVICE DESCRIPTION AND RATES 

3.0 General 

This section contains the specific regulations governing the rates and charges 
that apply for the Company’s competitive local exchange services. 

There are three types of rates and charges that apply to local exchange service: 

3 .O. 1 Non-Recurring Charges: One-time charges that apply for a specific 
work activity. 

3.0.2 Recurring Charges: Fixed charges apply each month and depend on the 
number and type of lines and/or facilities in place. 

3.0.3 Usage Charges: Toll charges that are applied on a per access minute ba- 
sis to a subscribers monthly billing statement. Usage rates are accumu- 
lated over a monthly period. 

3.1 Service Orders 

This section sets forth the regulations and order related non-recurring charges for 
Service Orders for local exchange service, as defined in this price-list. These 
charges are in addition to other applicable charges set forth in other sections of this 
price-list. 

3.1.1 Ordering Conditions 

Unless otherwise specified herein, all services offered under this price-list 
shall be ordered using a service order. The format and terms of the service 
order will be as specified in the service order, unless otherwise specified 
herein. An Customer may order any number of services of the same type 
and between the same premises on a single service order. All details for 
services for a particular order must be identical. 

The Customer shall provide all information necessary for the Company to 
provide and bill for the requested service. When placing an order for Cus- 
tomer Service, the Customer shall provide the following minimum infor- 
mation: 

A. 

B. 

Customer name and Premise(s) address(es); 

Billing name and address (when different from Customer name and 
address); and 

Customer contact name(s) and telephone number(s) for the follow- 
ing provisioning activities: order negotiation, order confirmation, 
interactive design, installation and billing. 

C. 
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SECTION 3 - BASIC SERVICE DESCRIPTION AND RATES (Cont’d) 

3.2 Service Orders (Cont’d), 

3.2.1 

3.2.2 

3.2.3 

Ordering Conditions, (Cont’d) 

D. Signature and date on the initial ordering form showing the transfer 
of local services was made at the Customers request. 

Provision of Other Services 

Unless otherwise specified herein, all services offered under this price-list 
shall be ordered with a service order. With the agreement of the Company, 
other services may subsequently be added to the service order at any time, 
up to and including the service date for the Customer service. 
Service Order Intervals 

When a Customer requests new or additional service, one or more ser- 
vice orders may be required. The number of orders required is depend- 
ent on the type of services and/or facilities being requested. 

A. Single Line Date Intervals 

Single Line service is provided with one of the fol- 
lowing Service Date intervals: 
-Standard Interval 
-Negotiated Interval 

The Company will specify a service order due date contingent 
on the service order being complete as received. To the extent 
the service can be made available with reasonable effort, the 
Company will provide single line service in accordance with 
the Customer’s requested interval, subject to the following 
conditions: 

A. 1 Standard Interval 

The Standard Interval for single line service will be 10 
business days from the Application Date. This interval 
only applies to standard service offerings for a Customer 
that is On-Net and at a location(s) where there are pre- 
existing facilities to the Customer premises. Competitive 
local exchange services provided under the Standard In- 
terval will be installed during Company business hours. 
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SECTION 3 - BASIC SERVICE DESCRIPTION AND RATES, (Cont’dl 

3.2 Service Orders, (Cont’d) 

3.2.3 (Cont’d) 

A.2 Negotiated Interval 

The Company will negotiate a Service Date interval 
with the Customer when: 

a The Customer requests a Service Date before or 
beyond the applicable Standard Interval Service Date; or 

3.2.3 Install Service Date Intervals,-(Cont’d) 

A.2 Negotiated Interval (Cont’d) 

b There is no existing facility connecting the Cus- 
tomer Premises with the Company; or 

The Customer requests a service that is not con- 
sidered by the Company to be a standard service 
offering (for example, if Additional Engineering 
is required to complete the order); or 

The Company determines that service cannot be 
installed within the Standard Interval. 

C 

d 

The Company will offer a Service Date based on the 
type and quantity of local exchange services the Cus- 
tomer has requested. The Negotiated Interval may not 
exceed by more than six months the Standard Interval 
Service Date, or, when there is no Standard Interval, the 
Company offered Service Date. 

All services for which rates are applied on an Individual 
Case Basis are provided with a Negotiated Interval. 
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SECTION 3 - BASIC SERVICE DESCRIPTION AND RATES, (Cont’d) 

3.2 Service Order, (Cont’d) 

3.2.4 Customer Request Modifications 

The Customer may request a modification of its service order prior to 
the Service Commencement Date. The Company, in its sole discretion, 
may accept a verbal modification from the Customer. The Company will 
make every effort to accommodate a requested modification when it is 
able to do so with the normal work force assigned to complete such an 
order within normal business hours. 

A. The following changes will be treated as a discontinuance of the 
existing service and a request for installation of a new service. 
All associated Non-Recurring Charges will apply for the new 
service, and a new minimum period will be established: 

1. A change in the identity of the Customer 
of record; or 

A move by the Customer to a differ- 
ent building. 

2. 

3.2.5 Quality of Service 

As a reseller, the quality of service provided to the company’s end users will be 
equal to that received from the company’s underlying carrier. 
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SECTION 3 - BASIC SERVICE DESCRIPTION AND RATES, (Cont’d) 

3.2 Service Order CharPe, (Cont’d) 

Per Installation Order: 
Per Disconnect Order: 

Per Move or Change Order: 

Special Construction (other) 

Per Installation Order : 
Per Disconnect Order: 

Premise Work Charge 

Per Increment 

Non-Recurring 
Residential 
First Additional 
$75.00 $75.00 
$25.00 $25.00 

$75.00 $75.00 

ICB ICB 

Business 
First Additional 

$100.00 $100.00 
$35.00 $35.00 

Business Residential 

$12.00 $12.00 
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SECTION 3 - LOCAL EXCHANGE SERVICE RATES, (Cont'd) 
3.2 Rates and Charges 

3.2.6 Single line Residence and Business Line Monthly Rate 

The single line is the primary sold on a monthly basis 
A. The basic single line for Residence and Business service is pro- 

vided at the following rate: 

Base Service" 
Residence Business 
$15.00 $3 1 .OO 

*Base service includes 9 1 1, and 0+, Operator Assistance 

Added Features: Residence Business 
Call Waiting $ 6.00 $ 6.00 
Three-way Calling $ 6.00 $ 6.00 
Call Forwarding $ 7.50 $ 7.50 
Everything Features Service $15.50 $15.50 

3.2.7 Multi-line line Residence and Business Line Monthly Rate 

A. The Multi-line for Residence and Business service is provided at 
the following rate: 

Fist Line* $15.00 $45.00 
Multi-Line (per line)* $14.00 $3 1 .OO 

Residence Business 

"Service includes 91 1, and 0+, Operator Assistance 

Added Features (per line) Residence Business 
Call Waiting $ 6.00 $ 6.00 
Three-way Calling $ 6.00 $ 6.00 
Call Forwarding $ 7.50 $ 7.50 
Everything Features $15.50 $15.50 
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SECTION 3 - LOCAL EXCHANGE SERVICE RATES, (Cont’d) 
3.2 Rates and Charges 

3.2.8 Optional Rate Plans 

(Reserved for future use) 
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3.2 
SECTION 3 - LOCAL EXCHANGE SERVICE RATES, (Cont’d) 

Rates and Charpes 

3.2.9 Late Payment Charges 

Interest charges of 1.5% per month will be assessed on all unpaid bal- 
ances more than thirty days old. 

3.2.10 Return Check Charges 

A return check charge of $25.00 will be assessed for checks returned for 
insufficient funds if the face value does not exceed $50.00, $30.00 if the 
face value does exceed $50.00 but does not exceed $300.00, $40.00 if the 
face value exceeds $300.00 or 5% of the value of the check, whichever is 
greater. 

3.2.1 1 Restoration of Service 

A reconnection fee of $25.00 per occurrence is charged when service is 
re-established for customers who had been disconnected for non- 
payment. 

3.2.12 Premises Work Charge Application 

A. Premises Work Charges apply per Customer request, per Com- 
pany. If on Company network, a Company employee will be dis- 
patched. If on LEC network, a LEC employee will be dispatched. 
Said employees will perform billable work on the Customer’s 
Premises. The sum of their time is used to determine the number 
of fifteen (15) minute increments to be billed. A minimum of two 
(2) initial increments will be billed per Customer request, except 
when the Customer specifically request more employees than the 
Company, or LEC, would normally dispatch. Where additional 
employees are specifically requested by the Customer, the initial 
increment charge will also apply per additional Company or LEC 
employees specifically requested. 

1. For, but not limited to, rearrangement of drop wire, protector 
and/or network interface. 

The charge for a Network Interface jack applies in addition to the 
appropriate Premises Work Charges for installing a Network In- 
terface at the Customer’s request on existing service. 

B. Premises Work Charge apply: 

C. 
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SECTION 3 - LOCAL EXCHANGE SERVICE RATES, (Cont’d) 

3.2 Rates and Chawes 

3.2.13 Individual Case Basis (ICB) Arrangements 

Arrangements will be developed on an Individual Case Basis (ICB) in re- 
sponse to a bona fide special request fi-om a Customer or prospective Cus- 
tomer to develop a competitive bid for a service, or to establish rates for 
services for which the Company has not yet established generically price- 
listed rates. ICB rates will be offered to the Customer in writing and on a 
non-discriminatory basis. 
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SECTION 3 - LOCAL EXCHANGE SERVICE RATES, (Cont’d) 
3.2 Rates and Chawes 

3.2.13 Directory Assistance Service 

A. Directory Assistance - request of a telephone number - (maximum 
of two request per call) 

1. Within the Company’s local calling are for the originating 
line: $00.76 per call 

Outside the Company’s local and LATA/NPA serving area 
for the originating line: $1.25 

calls to Directory Assistance: $00.35 

Subscribers who have applied for and received Company 
certification as being unable to use a telephone directory 
due to a visual or physical disability. See 3.3 for TRS. 

Billing Surcharge for call originating from other than payphone 
provider lines: 

1. Station-to-Station customer dialed calling (credit Card) 
calls, each: $1.75 

Station-to-Station operator assisted sent-paid, collect, third 
number and non-customer-dialed credit card calls, each: 
$1.75 

2. 

3. Directory Assistance for Public Service Providers. All 

4. 

B. 

2. 

3. Person-to-person operator assisted calls, each: $3.20 

Billing Surcharge for calls originating from payphone provider 
lines: 

1. Station-to-Station customer dialed calling (credit Card) 
calls, each: $1.75 

Station-to-Station operator assisted sent-paid, collect, third 
number and non-customer-dialed credit card calls, each: 
$1.75 

C. 

2. 

3. Person-to-person operator assisted calls, each: $3.25 
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1. SECTION 3 - LOCAL EXCHANGE SERVICE RATES, (Cont’d) 

3.2 Rates and Charges 

3.2.14 Contracts 

The Company may provide any of the services offered under this price-list, 
or combinations of services, to Customers on a contractual basis. The terms 
and conditions of each contract offering are subject to the agreement of 
both the Customer and Company. Such contract offerings will be made 
available to similarly situated Customers in substantially similar circum- 
stances. Rates in other sections of this price-list do not apply to Customers 
who agree to contract arrangements, with respect to services within the 
scope of the contract. 

Services provided under contract are not eligible for any promotional of- 
ferings, which may be offered by the Company from time to time. 

3.2.15 Special Promotions 

The company will, from time to time, offer special promotions to its cus- 
tomers waiving certain charges. These promotions will be approved by 
the FPSC with specific starting and ending dates, and will be part of this 
price list. 
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SECTION 3 - LOCAL EXCHANGE SERVICE RATES, (Cont’d) 

3.3 Telecommunications Relav Service 

The Telecommunications Relay Service (TRS) enables standard voice telephone 
users to talk to people who have difficulty hearing or speaking on the telephone. 
Telecommunications Relay Service (TRS) operators, called communications as- 
sistants, are available 24 hours daily, seven days a week. When a qualified dis- 
abled individual places a call using a TTY phone through this service, a commu- 
nications assistant will convert spoken words into typed words, so that anyone 
who has difficulty hearing on the phone can read the conversation. The non- 
disabled party of the phone conversation can answer the disabled participant ver- 
bally, or type a response that a communications assistant reads to the non- 
disabled individual. 

3.3.1 TRS Directory Assistance 

There shall be no charge for any calls per billing cycle from lines or 
trunks serving individuals with disabilities. 

3.3.2 IntraLATA TRS Toll And Nonrelay Toll for the Disabled 

For intraLATA toll calls received from the relay service, the Company will 
when billing relay calls discount relay service calls by 50 percent off of the 
otherwise applicable rate. For a voice nonrelay call where either the calling 
or called party indicates that either party is both hearing and visually im- 
paired, the call shall be discounted 60 percent off of the otherwise applica- 
ble rate for a voice nonrelay call. 
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