
EXHIBIT B 

secondary line lass cannot be used to explain away residential competition in 

Verizon’s service territory. 

The Office of Public Counsel (“OPC”) suggested that although 

competition may exist at the upper end of the marklet, customers with basic local 

telecommunications service are not being offered competitive rates, terms and 

conditions that are comparable to bundled local setvice. Market evidence in the 

Tampa Bay region demonstrates, however, that competition for basic service 

customers; is even greater than for residential cuistomers as a whole. From 

August 2005 to August 2008, Verizon basic residential lines (without features or 

with a la carte features) fell from BEGIN CONFIDENTIAL 

END CONFIDENTIAL a decrease of approximately BEGIN CONFIDENTIAL 

XM; END CONFIDENTIAL. Those rates of decline are greater than the overall 

rate for residential lines, which decreased from BEGIN CONFIDENTIAL 

, END CONFIDENTIAL a reduction of approximately 

BEGIN CONFIDENTIAL XXX END CONFIDENTIAL during the same period. 

Despite OPC’s theory that basic customers do not find competitive offers 

“comparable” to ILEC offers, significant numbers of them are accepting those 

offers. This evidence undermines any claim that competition is limited to the 

upper end of the residential market. 
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In short, the evidence of strong, facilities-bapied competition in the Tampa Ea - 
---Bay region is overwhelming and uncontroverted. Tlhe Commission should adjust 
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b s  regulatory policy - and its rules - accordingly. 
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