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2009 Competitive Local Exchange Carrier (CLEC) Questionn%F, . wa:27 
(Due by April I S ,  2009)' 

C;'y$i?& 
Legal Company Name: Tcwq , ~oc;h'sv\W\ ~ ~ W r l ' c O L s I ' ~ ~  %W&knL-Q, 

Contact name & title: 5 3SLlLL c;1ul4,pp 

E-mail address: ~~@eppa-hnci;.Lmm 

Zinc. 
D/B/A: ' T f d C T  
FPSC Company Code (e.g., TXOOO) 

Telephone number: (Q il-3bcI -.I\ 63 

Stock Symbol (if coipany is publicly traded): @ /h) 

Services Provided in Florida 

'rfx 64 3 

I ,  Do you provide local telephone service in Florida? Please check yes or no. 
J Yes 

No 

2. 

3 .  

Please complete the data tables. 

How is your local service provisioned? Please mark the appropriate response(s). 

Resold lines from ILEC 
Wholesale platform (formerly known as UNE-P) 
UNEs (other than wholesale platform) from ILEC 
Elements (e.g., loops, switching) from other than ILEC (e.g., other CLECs) 
Completely self-provisioned 
Other (please describe) 

'The due date is established by Section 364.386(1)(b), Florida Statutes. Failure to comply with this 
rule may result in the Commission assessing penalties ofup to $25,000 per offense, with each day of 
noncompliance constituting a separate offense per Section 364.285( I ) ,  Florida Statutes. 
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4. What services, other than local service, does your company currently provide in Florida? 
Please check all that apply. 

Private lineispecial access 

Wholesale transport 
lnterexchange service 
Cellulariwireless service 

J VolP 
Wholesale loops 
Fiber or copper based video service 
Cable television 
Satellite television 
Broadband Internet access 

5 .  This question concerns prepaid local telephone service in Florida. Please place a check by 
the response that most accurately reflects whether or not you offer prepaid local telephone 
service. 

Company offers ONLY prepaid local telephone service in Florida 
Company offers prepaid AND non-prepaid local telephone service in Florida 
j- Company does NOT offer prepaid local telephone service in Florida 

Bundled Services 

6.  What percentage of your Florida residential and business customers purchase bundled (i.e. 
wice seryice packaged with additional services such as internet or video service) offerings? 
Please provide the percentage below. Do not include bundles of telecom-only services. If 
you do not offer bundled services, indicate “not applicable.” 

ik Residential 
90% Business 

Not applicable 

7. Indicate below whether you are offering VoIP service to end users in Florida. VoIP service 
is defined as IP-based voice service provided over a digital connection. Please check any 
that apply. 

Not offering VoIP service to end users -7- Offering VoIP services to business end users 
-__- Offering VolP services to residential end users 
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8. If you are offering VoIP service in Florida, please check all that apply: 

~ Peer-to-Peer only (no interconnection with PSTN) 
~ Use of public Internet 

Use of private IP network 

Broad band 

9. Do you offer broadband to residential customers in Florida? Please check the applicable 
answer. 

Yes 
L/ No 

I O .  If you do offer broadband to residential customers in Florida, please provide your best 
estimate of the percentage of residential end user premises in your Florida service area for 
which your broadband services are available. 

p// A 

1 1 .  How many residential broadband subscribers do you have in Florida? 
-.f!&YL 

12. Please list the method(s) of broadband provisioning utilized in Florida by your company (Le. 
DSL, cable modem, fiber, etc.). 

What are the typical downstream and upstream speeds for your most popular broadband 
service? p / ~  

g,,q 
13. 

14. What is the monthly price for your most popular residential broadband service? U/A 

Fiber DeDloyment 

1.5 Did you deploy fiber to homes or businesses in Florida between December 3 I ,  2007 and 
December 3 1 ,  2008? 

16. Please provide the number of new residential and business subscribers served by Fiber to the 
Home, Fiber to the Premises, and\or Fiber to the Curb technology since the last reporting 
period. rv’//3 

Residential Subscribers 
Business Subscribers 
Total 
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17. Please provide your company's total number of residential and business subscribers currently 
served by Fiber to the Home, Fiber to the Premises, and\or Fiber to the Curb technology. 

Residential Subscribers 
Business Subscribers 
Total 

Miscellaneous 

18. In calendar year 2007, how much money did you invest in your network directly serving 
Florida's local service customers? Please check the applicable answer. &!/a 

$1 - $249,999 
$250,000 - $999,999 
$1,000,000 - $9,999,999 
$10,000,000 or more 

1') Are you currently operating under Chapter 7 or Chapter 1 I protection? Please check yes or 
no 

Yes  
__ L No 

20 Please provide a copy of the Form 477 you filed with the FCC with data as of December 31, 
2008 

Comments 

2 1. Have you experienced any significant barriers in entering Florida's local exchange markets? 
Please list and describe any major obstacles or barriers encountered that you believe may be 
impeding the growth oflocal competition in the state, along with any suggestions as to how 
to remove such obstacles. Any additional general comments or information you believe will 
assist staff in evaluating and reporting on the development of local exchange competition in 
Florida are welcome. 
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-77 Home I Current Form 477 OMB NO: 3060-0816 

Form 477 Submission for FRN: 4337846, Company: Trans National Communications International, 
Inc., State: FL, Operations: Non-ILEC , Data as of: Dec 31, 2008 

Part 1I.A: Local Exchange Telephone Service 

Local exchange carriers (LECs) with end user customers for local exchange service must complete Part 1I.A. See instructions for 
definitions of terms used in this Part. I f  you report lines provided to end users in column (l), you must also complete Part V of 
Form 477. 

(Reminder: Do not report anywhere in FCC Form 477 special access circuits that  only carry voice traffic between an end user 
and an interexchange carrier point of presence or high-capacity connections between two locations of the same end user 
customer, Internet Service Provider (ISP), or communications carrier.) 

(a) Total number. 
See instructions on 

what to include. 

(b) Percentage of (a) 
that are residential 

lines 

(c) Percentage of (a) 
for which you 

(including affiliates) 
are the presubscribed 

interstate long distance 
carrier 

(d) Percentage of (a) 
used for residential 

service AND for which 
you (including 

affiliates) are the 
presubscribed 

interstate long distance 
carrier 

(e) Percentage of (a) 
provided over your 

own (including 
affiliates) local loop 

facilities or the 
equivalent 

(f) Percentage of (a) 
provided over UNE 

loops obtained from an 

Voice-grade 
equivalent lines 
and voice-grade 

equivalent 
Ivireless channels 
in service to your 

end user 
customers 

1370 

0.000 

85.000 

0.000 

0.000 

(2) 
Voice-grade equivalent 
lines you provided to 

unaffiliated 
communications carriers 

under resale arrangements 
including, among others, 
commercial agreements 
that replaced UNE-P and 
resold services such as 

local exchange, Centrex, 
and channelized special 

access 

0 

https:l/specialreports.fcc.gov/wcblForm477/Part ~ 2A.cfin 

(3) 

Lines you provided to 
unaffiliated 

communications carriers 
under any UNE loop 

arrangement where you 
did not also provide 

UNE switching for the 
line. (Do not convert 
UNES to voice-grade 

equivalents.) 

0 

(4) 

Lines you provided 
to  unaffiliated 

communications 
carriers as UNE-P. 

(Do not convert 
UNES to  voice-grade 

equivalents. 

0 
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FCC Fomi 477 - Local Telephone Competition and Broadband Reporting 

unaffiliated carrier 
without also obtaining 

that carrier's UNE 
switching for that line 

(9) Percentage of (a) 
provided over UNE- 
Platform (but treat 

commercial 
agreements that  

replaced UNE-P as 
"provided by reselling," 

below) 

(h) Percentage of (a) 
provided by reselling 

unaffiliated-carrier 
services including, 

among others, 
commercial 

replaced UNE-P and 
resold services such as 

local exchange, 
Centrex, and 

channelized special 
access 

(i) Percentage of (a) 
provided over optical 
fiber at the end user 

premises 

(1) Percentage of (a) 
provided over coaxial 
cable a t  the end user 

premises 

(k) Percentage of (a) 
provided over fixed 
wireless at the end 

user premises 

0.000 

90.000 

agreements that 10.000 

0.000 

0.000 

0.000 

L Save and Return to Edit Menu 

Form 477 Home 

Log out 
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