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2009 LOCAL COMYETITlON DATA REQUEST 

RESPONSE CHECKLIST 

KESPONSE TO DATA REQUEST QUESTIONNAIRE: 

Note: For those CLECs NOTproviding local telephone services, you m y  check the box on 
the cover p u p  and fm it to (850) 413-6392. Since the attached CLEC questionnaire contains 
questions of a general nature, you may wish to respond fo any applicable questions. 

Does your response include: 

m A CD or diskette containing a Word (.doc) file or a paper hardcopy 
of the questionnaire along with your written response to each qucstion? 

* Public questionnairc rcsponses in pdf format via email; contidcntial responses filcd under 
separate cover. 

RESPONSE TO DATA REQUEST TABIXS FOR DATA AS OF DECEMBER 31,2008: 

Does your responsc include: 
Yes or No 

A CD or diskette containing an Excel (.xls) file of thc data requested rn 
in Tables 1-51? 

* Data to hc provided 

If you o p ~  to e-mail or fax your response 10 us, please e-mail it to vCOrdi~~~,DSc.s ta te . f l .us  or fax 
to (850) 413-6392. 



2009 Competitive Local Exchange Carrier (CLEC) Questionnaire 
(Due by April 15,2009j' 

Legal Company Name: Level 3 Communications,LLC 

D/B/A: 

FPSC Company Code (e .g . ,  TXOOO) l'X238 

Contact name & title: Grcgory '1'. Iliamond, Regulatory Counsel 

'Tclcphone number: 720-888-3148 

E-mail address: grcg.diamond~level3.com 

Stock Symbol (if company is publicly traded): 

Services Provided in Florida 

1,  Do you providc local tclcphone service in Florida? Pleasc check yes or no 
-x- Yes 

I.evel3 provides enhanced scrvice provider customers with theabilityto exchange enhanced 
No ____. .- 

traffic with end users on the PSTN through its local interconnection agreements. 

2. 

3. 

Please complete thc data tables. Level 3 will provide data undcr separate covcr, 

How is your local service provisioncd'? Plcase mark the appropriatc response(s). 

Re.sold lincs from ILEC 
Wholesalc platform (€onnerly known as UNE-P) 

I 
~- UNEs (othe~ than wholcsale piatfh1) from ILEC 

.. . Elements (c.g., loops, switching) from other than ILEC (e.& other CLECs) 
Completely scl f-provisioned 

x -  Other (please describc) Company built backbone and metro network. Purchasc 
some spccial/mctro access from the I L K  or anothcr carrier 

' The due date is established by Section 364.386( I)@), Florida Statures. Failure to comply with this 
rule may result in the Commission assessing penaltics ofup to $25,000 per offense, with each day of 
noncompliance constituting a scparate oll'ense per Section 364.285(1), Florida Statutcs. 
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4. What services, other than local scrvice, does your company currently provide in Florida? 
Plcasc chcck all that apply. 

- X- Private linekpecial access 
-. x- VolP 
- X- Vlrholcsalc transport 
. .. X - lnterexchange service 

~ Cellular/aireless scrvicc 

-Wholesale loops 
- Fibcr or copper bas4 video service 
___Cable television 
__ Satellite television 

. Broadband Internet access 

5. This quesiion concerns prcpaid local telcphonc scrvice in Florida. Pleasc placc a check by 
the resTonse that most accurately reflects whether or not you o!kr prepaid local telephone 
service. 

Company offcrs ONLY prepaid local telephone service in Florida 
Company o lkrs  prepaid AND non-prepaid local telephone service in Florida 

.. X .~. Company docs NOT olfer prepaid local tclcphone service in Florida 

Bundled Services 

6 .  What percentagc of your Florida residential and busincss customers purchase bundled ( i t .  
voicc scrvice packaged with additional services such as internet or vidco service) offerings? 
Please provide thc pcrccntagc below. Do not include bundles of telecom-only scrvices. If 
you do not ol’ler bundled serviccs, indicate “not applkdbk.” 

Residential 
Business 

- X.- Not applicable 

VoIP - 
7. Indicate below whether you arc offering VoIP service to end users in Florida. VOW scrvice 

is defined as IP-based voice servicc providcd over a digital connection. Please check any 
that apply. 

Not offering VoIP servicc to cnd uscrs 
Offering VOW scrvices to business end USCIS 

Offering VoIP services to rcsidcntial end users 
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8. If you are offering VofP scrvicc in Florida. please check all that apply: 

__ Peer-to-Peer only (no interconnection with PSTN) 
Use of public Internet 

- X- Ust: of private IP network 

Broadband 

9. 

10. 

Do you oll'er broadband to residential customcrs in Florida'? Please check the applicable 
answer. 

Yes 
-x- NO 

If you do ofler broadband to rcsidcntial customers in Florida, please provide your best 
cstimatc of the percentage of residential end user prcmiscs in your Florida service area for 
which your broadband scrviccs are available. 

11. llow many residential broadband subscribers do you have in Florida? 

12. 

13. 

14. 

Please list the method(s) of broadband provisioning utilized in Florida by your company (Le. 
DSL, cable modem, liber, etc.). 

What arc the typical downstream and upstrcam spccds for your most popular broadband 
scrvicc? 

What is the monthly price for your most popular residential broadband scwice? 

Fiber Deployment 

15. Did you deploy fiber to homes or businesses in Florida between Decernbcr 3 I ,  2007 and 
Dcccmbcr 31,2008'! 
__x_ Yes 

N O  

16. Plcasc provide the number ofnew residential and business subscribers served by Fiberto thc 
IIome, Fiber to the Premises, and\or Fibcr to the Curb technology since the last reporting 
period. - Residential Subscribers 
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Business Subscribers 
Total 

17. Yleasc provide your compmy’s total numbcr of residential and business subscribers currently 
served by Fihcr to the Home, Fiber to the Premises, and\or liber lo the Curb technology. 

Miscellaneous 

18. In calcndar ycar 2008, how much money did you invest in your nctwork directly serving 
Florida’s local servicc customers? Please check the applicable answer. 

19. Ate you currcntly operating under Chapter 7 or Chapter 11 protection? Please check yes or 
no. 

Yes 
-x- No 

20. Ylcmc providc a copy ofthe Form 477 you filcd with the FCC with data as of Decembcr 31, 
2008. I.cvcl 3 will provide Form 477 undcr scparate cover. 

Comments 

2 1 IIave you expcricnccd any significant harriers in entering Florida’s local cxcliange markets? 
Please list and describe any major obstacles or harriers encountered that you hclicvc may be 
impcding the growth oflocal competition in the state. along with any suggestions as to how 
to remove such obstaclcs. Any additional gcncral comments or infirmation you believe will 
assist staff in evaluating and rcporting on lhe development of local exchange competition in 
Florida are welcome. 

Level 3 believes the ability of competitors Lo purchase special access from the I1.F.C at just 
and rcasonablc rates i s  ofthe utmost imponancc to the development of a robust cotnpetitivc 
market. 
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