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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

The application of T-Mobile South LLC for )
designation as an Eligible Telecommunications ) Docket No.
Carrier pursuant to Section 214(e)(2) of the )

)

)

Communications Act of 1934. Filed: November 12, 2009

PETITION FOR DESIGNATION AS AN
ELIGIBLE TELECOMMUNICATIONS CARRIER

T-Mobile South T.1.C' (“T-Mobile” or “Company”) hereby submits this Petition to the
Florida Public Service Commission (“Commission” or “FPSC”) for Designation as an Eligible
Telecommunications Carrier (“ETC”), pursuant to Sections 214(e)(2), 214(e)(6) and 254 of the
Communications Act of 1934,' the Federal Communications Commission’s (“FCC”) Report and
Order in CC Docket No. 96-45.% and Sections 364.011 and 364.10, Florida Statutes, for the
purpose of receiving federal universal service support, including high cost support, under the
federal Universal Service Fund (“FUSF*’) limited to the exchanges identified in Exhibit A to this
Petition. As explained herein, the public interest would be served by granting this Petition,
thereby enabling T-Mobile to advance universal service by serving the basic and advanced

communications needs of consumers in those exchanges identified herein.

L INTRODUCTION

T-Mobile is a facilities-based wireless telecommunications carrier in Florida serving
mobile telephone and advanced broadband needs of consumers. The Company uses radio
licenses issued by the Federal Communications Commission (“FCC”) to provide Commercial
Mobile Radio Service (“CMRS”) in its requested designated service area, which includes the

wire centers of the incumbent local exchange carriers (“ILECs”) BellSouth Telecommunications,

47 USC §§ 214(e)(2) and (6) and 47 USC § 254.
2 In the Matter of Federal State Joint Board on Universal Service, CC Docket No. 96-45.
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Inc. d/b/a AT&T Florida d/b/a AT&T Southeast and Verizon Florida LLC identified in Exhibit
A. Upon designation as an ETC, T-Mobile will provide the supported services throughout the
specific exchanges in Exhibit A and offer Lifeline service to qualified low-income consumers as
required by the rules and orders of this Commission,’ thereby advancing universal service in
Florida.

T-Mobile's principal place of business 1s 12920 SE 38 Street, Bellevue, WA 98006.

Pleadings, orders, notices and other papers filed or served in this matter should be served upon:

Micheie K. Thomas, Esq. Floyd R. Self, Esq.

Michele. Thomas(@T-Mobile.com fselt@lawfla.com

Sr. Corporate Counsel Messer, Caparello & Self, P.A.
T-Mobile Hand: 2618 Centennial Place
4 Campus Drive Tallahassee, F1, 32308
Parsippany, NJ 07054 Mail: P.O. Box 15579

Phone: 973-981-1862 Tallahassee, FL 32317
Fax: 866-836-6868 Phone: 850-222-0720

Fax: 850-224-4359

II. T-MOBILE MEETS THE STATUTORY AND REGULATORY PREREQUISITES
FOR ELIGIBLE TELECOMMUNICATIONS CARRIER DESIGNATIONS.

T-Mobile meets the requirements for designation as an ETC as established under federal
law and FCC rules [47 USC § 214(e)(1); 47 CFR § 54.201(d)] and the applicable Florida statutes
and regulations. In particular, T-Mobile:

e isacommon carrier [see 47 USC § 214(e)(1); 47 CFR § 54.201(d)];
e will offer the services supported by federal universal service support
mechanisms as defined in 47 CFR § 54.101(a) [see 47 USC § 214(e)(1)(A);

47 CFR § 54.201(d)(1)];

3 Rule 25-4.0665, Florida Administrative Code.
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* will use its own facilities to provide the supported services (see 47 USC §
214(e)(1)(A); 47 CFR § 54.201(d)(1];

» will provide the supported services throughout its designated service area [see
47 USC § 214(e)(1); 47 CFR § 54.201(d)];

o will advertise the availability of its universal service offerings and charges for
such offerings using media of general distribution [see 47 USC §
214(e)(1)(B); 47 CFR § 54.201(d)(2)]; and

» will make available Lifeline service to qualifying low-income consumers (47
CFR § 54.405).

T-Mobile’s compliance with each of the applicable federal and state requirements to

obtain certification as an ETC is further discussed below.

A. T-Mobile Is A Common Carrier

T-Mobile provides CMRS throughout its requested designated service area. As a CMRS
provider, T-Mobile is regulated under federal law as a common carrier [47 CFR § 20.9], subject
to all applicable regulations, and therefore meets the ETC requirement of being a common
carrier.

For purposes of Florida law, T-Mobile, is a CMRS provider and is not a
telecommunications company subject to the jurisdiction of this Commission pursuant to
364.02(14)(c), Florida Statutes. However, under the decisions of this Commission, T-Mobile as
a CMRS provider is authorized to seek and receive ETC certification from this Commission,*

and such FPSC authority has been recognized by the FCC.?

4 Order No. PSC-07-0288-PAA-TP, Notice Of Proposed Agency Action Order Finding
Authority To Consider Applications By CMRS Providers For ETC Designation (April 3,2007);
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B. T-Mobile’s Proposed ETC Service Area

T-Mobile is licensed by the FCC to provide CMRS throughout the State of Florida in the
Jacksonville, Tampa-St. Petersburg-Orlando, Miami-Fort Lauderdale, and New Orleans-Baton
Rouge Major Trading Areas® pursuant to Section 332 of the Act’ and other applicable laws.

T-Mobile commits to provide the supported services throughout its designated service
arca (identified below), consistent with all applicable requirements, including the FCC’s ETC
service provisioning requirements found in 47 CFR § 54.202. To the extent T-Mobile’s network
covers a potential customer’s premises, T-Mobile will provide service on a timely basis, and, in
those instances where a request comes from a potential customer within T-Mobile’s licensed
service area but outside its existing network coverage, T-Mobile will provide service within a
reasonable period of time by: (1) modifying or replacing the requesting customer’s equipment;
(2) deploying a roof-mounted antenna or other equipment; (3) adjusting the nearest cell tower;
(4) adjusting network or customer facilities; (5) reselling services from another carrier’s facilities
to provide service; or (6) employing, leasing, or constructing an additional cell site, cell extender,
repeater, or other similar equipment. If T-Mobile determines that it cannot reasonably serve a
consumer, then it will report the unfulfilled request within 30 days after making such
determination.

T-Mobile requests that the Commission declare that the *service area” in which T-Mobile

is entitled to receive universal service support shall be the exchanges of the ILECs identified on

Consummating Order PSC-07-048 [-CO-TP (June 7,2007) (making Order PSC-07-0288-PAA-
TP effective and final).

> [n the Matter of High-Cost Universal Service Support; Federal-State Joint Board on Universal
Service; Alltel Communications, Inc., et al. Petitions for Designation as Eligible
Telecommunications Carriers; RCC Minnesota, Inc. and RCC Atlantic, Inc. New Hampshire
ETC Designation Amendment, WC Docket No. 05-337; CC Docket No. 96-45, Order, at 1 8-9,
FCC 08-122 (May 1, 2008)

® As defined by the Federal Communications Commission, based on the Rand McNally 1992
Commercial Atlas & Marketing Guide, 123rd Edition, at pages 38-39.

747 USC § 332.




Exhibit A throughout the State of Florida within the applicable Major Trading Areas® in which
T-Mobile offers wireless service. The 1996 Act defines the term “service area” to be a

“geographic area established by a State commission for the purpose of determining universal

9

service obligations and support mechanisms.”” As previously indicated, attached to this

Application, as Exhibit A, is a list of the exchanges in the State of Florida in which T-Mobile
seeks ETC status in Florida through this Petition.
C. T-Mobile Offers The Services Supported By Federal Universal Service
Support Mechanisms

T-Mobile provides each of eight services supported by federal universal service support
mechanisms and will provide toll-limitation service for qualifying low-income consumers upon
designation as an ETC as set forth below.

1. Voice Grade Access To The Public Switched Telephone Network — the
ability to transmit and receive voice communications with a minimum
bandwidth of 300 to 3,500 Hertz [47 CFR § 54.101(a)(1)]. T-Mobile
meets this requirement through its provision of mobile voice
communications service and interconnection to the public switched
telephone network.

2. Local Usage — an amount of minutes of use provided free of charge [47
CFR § 54.101(a)(2)]. T-Mobile meets this requirement by providing an
amount of local usage free of charge in each universal service rate plan.

Dual Tone Multi-Frequency (“DTMF”) Signaling Or Its Functional
Equivalent — a method of signaling that facilitates the transportation of call
set-up and call detail information [47 CFR § 54.101(a)(3)]. T-Mobile
meets this requirement by providing out-of-band digital signaling and in-
band multi-frequency signaling for call set-up and termination.

[P%]

4. Single Party Service Or Its Functional Equivalent — a dedicated message
path for the length of a user’s particular transmission [47 CFR §
54.101(a)(4)]. T-Mobile meets this requirement by providing a
dedicated, non-shared, frequency path for each voice call.

¥ As defined by the Federal Communications Commission, based on the Rand McNally 1992
Commercial Atlas & Marketing Guide, 123rd Edition, at pages 38-39.
® 47 USC § 214(e)(5).



Access To Emergency Services —~ access to emergency services includes
both access to 911 and E911 services to the extent the local government
has implemented such services [47 CFR § 54.101(a)(5)]. T-Mobile meets
this requirement by providing 911 service and meeting all requests for
E911 service from local public service answering points (“PSAPs”).

Access To Operator Services — access to any automatic or live assistance
to a consumer to arrange for billing or completion, or both, of a telephone
call [47 CFR § 54.101(a)(6)]. T-Mobile meets this requirement by
providing operator services to its customers directly or through third party
arrangements.

Access To Interexchange Service — ability to make and receive calls using
an interexchange carrier’s network [47 CFR § 54.101(a)(7)]. T-Mobile
meets this requirement by providing its customers with the ability to make
calls over interexchange network facilities. The FCC has determined that
wireless carriers are not required to provide equal access to interexchange
service, but may be required to provide equal access in certain special
situations. '

Access To Directory Assistance — making available to customers, among
other services, information contained in directory listings. T-Mobile
meets this requirement by providing all of its customers with access to
directory listings by dialing “411” or “555-1212.”

Toll Limitation For Qualifying Low-Income Consumers — toll limitation
means both toll blocking and toll control, or, if a carrier is not capable of
providing both toll blocking and toll control, then toll limitation is defined
as either toll blocking or toll control [47 CFR § 54.101(a)(9); 47 CFR §
54.400(d)]. Upon implementing its Lifeline service offering, T-Mobile
will offer toll limitation to qualifying low-income consumers at no
additional charge.

T-Mobile Will Use Its Own Facilities To Provide The Supported Services

is a facilities-based wireless telecommunications carrier with its own

switching, transport, cell sites, and associated telecommunications facilities in its proposed

designated ETC service area. While an ETC can meet its universal service obligations by

combining its own facilities with the resale of another carrier’s services, T-Mobile intends to use

its own facilities to meet its universal service obligations. As an ETC, T-Mobile will use

!0 See 1n the Matter of Federal-State Joint Board on Universal Service, CC Docket No. 96-45,
Report and Order, § 71, FCC 97-157 (released May 8, 1997) (“Universal Service Order™).
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universal service support to support and enhance its network facilities in its proposed designated

service area.

E. Annual Reports

On March 17, 2005, the FCC amended its rules on universal service and added to the
requirements for a provider to be designated an ETC for purposes of receiving high cost USF
support.'’  This Commission adopted those requirements by Order on October 18, 2005.'?
Among those new requirements are requirements that each ETC seeking high cost USF funding,
by October 1, 2006, provide a five-year plan that demonstrates how high-cost universal service
support will be used to improve coverage, service quality, or capacity in every wire center for

which it seeks designation.13

These improvements are designed to ensure that the ETC will
provide service throughout its proposed designated service area to all customers making a
reasonable request for service. In its October 18, 2005 Order, the Commission stated that a
newly-designated ETC should submit its network improvement plan with its first reporting
compliance filing, and T-Mobile shall comply with such requirement."®

F. T-Mobile Will Advertise The Availability Of Its Universal Service Offerings
And Charges For Such Offerings Using Media Of General Distribution

T-Maobile commits to advertise the availability of, and charges for, the supported services
using media of general distribution. T-Mobile currently offers and advertises its wireless
telecommunications services, including those offerings that include all of the supported services,

using radio, television, billboards, print, internet, and targeted mailings. In addition, T-Mobile

"' In the Matter of Federal-State Joint Board on Universal Service, Report and Order, CC
Docket No. 96-45, FCC 05-46, 20 FCC Red 6371, Mar 17, 2005.

'2 Order No. PSC-05-0824-TL, Docket No. 010977-TL (Aug. 15, 2005) (hereinafter, “October
18, 2005 Order™).

1347 CFR § 54.202(a)(1)(B).

" October 18, 2005 Order, at footnote 3.



maintains various retail stores and authorized agent locations throughout its proposed ETC
designated service area. T-Mobile will use all of these media outlets to advertise its universal
service offerings in a manner consistent with applicable requirements. A sample of T-Mobile’s
Lifeline advertising is attached hereto as Exhibit B. In addition, T-Mobile will participate in the
automatic enrollment process contained in Rule 25-4.0665(3), Florida Administrative Code, and
T-Mobile is willing to provide written notification of its universal service programs to the
applicable municipal, state, and federal governmental agencies within T-Mobile’s service area

whose clientele is likely to benefit from the program.

G. T-Mobile Will Make Available Lifeline Service To Qualifying Low-Income
Consumers

Upon designation as an ETC, T-Mobile will make available to qualified low-income
consumers a discounted service offering that meets all applicable Lifeline requirements.
Consumers increasingly rely on their mobile phones for all of their communications needs and
qualifying low-income consumers are no exception. In fact, low-income consumers have
become increasingly dependent upon wireless service for their communications needs and would
be the primary beneficiaries of T-Mobile’s Lifeline service offering.

As implemented in other areas where the Company has been designated as an ETCY, T-
Mobile’s planned Lifeline service offering, which is subject to change, will include:

s alow $6.49 per month Lifeline rate;'®
e 400 minutes-of-use per month; and

e an affordable handset.

'S T-Mobile or its affiliated companies have been granted ETC status to serve Puerto Rico and
the state of North Carolina.

'® The $6.49 per month discounted Lifeline rate is based upon a non-discounted rate of $19.99
per month minus a $13.50 Lifeline discount.



T-Mobile’s proposed services will serve to expand and improve the objectives of universal
service upon being designated an ETC in the service area defined in this Petition.

H. T-Mobile is Committed to Consumer Protection and Service Quality
Standards

Pursuant to 47 CFR § 54.202(a)(3), an ETC applicant is required to demonstrate that it
will satisfy applicable consumer protection and service quality standards. T-Mobile is a
signatory to the CTIA Consumer Code for Wireless Service (“Consumer Code™), which is the
applicable service quality and consumer protection standard for wireless carriers. As a signatory
to the Consumer Code, T-Mobile must demonstrate its compliance with CTIA on an annual
basis, in order to be authorized to display the CTIA seal of Wireless Quality/Consumer
Information. CTIA has consistently certified T-Mobile’s compliance with the Consumer Code
since 2003."7 Exhibit C is a copy of T-Mobile’s annual certification granted July 2009.

As of February 2009, J.D. Power and Associates (“J.D. Power”) announced that T-
Mobile earned the highest possible ranking in their survey of customer service provided by the
major cellular companies in the United States. T-Mobile, widely acknowledged as one of the
industry leaders in providing exemplary customer service, has won the top honor seven out of the
last eight years. J.D. Power determined the following specifics about T-Mobile’s commitment to

its customer base:

'7 See CTIA Consumer Code for Wireless Service, available at
http://files.ctia.orp/pdf/The_Code.pdf. Signatories to the CTIA Consumer Code agree to: (1)
disclose rates and terms of service to consumers; (2) make available maps showing where service
is generally available; (3) provide contract terms to customers and confirm changes in service;
(4) allow a trial period for new service; (5) provide specific disclosures in advertising; (6)
separately identify carrier charges from taxes on billing statements; (7) provide customers the
right to terminate service for changes to contract terms; (8) provide ready access to customer
service; (9) promptly respond to consumer inquiries and complaints received from government
agencies; and (10) abide by policies for protection of customer privacy. T-Mobile was certified
by CTIA as being compliant with this code on July 10, 2009.

9



http://files.ctia.org/pdf/The

e T-Mobile ranked highest among all wireless providers in Overall Customer
Care Performance, above all its competitors and significantly ahead of the
industry average.

¢ In interactions between consumers and customer care representatives, T-
Mobile ranked significantly above the industry average.

¢ T-Mobile ranked highest in online customer service and walk-in interactions
at retail stores.

e T-Mobile scored well above other wireless carriers and the industry average

with the lowest average hold times.

In addition, T-Mobile maintains policies for consumer privacy protections as detailed in
T-Mobile’s privacy policy provided as Exhibit D — also available at the company’s website

(www.t-mobile.com). As part of those policies, T-Mobile does not disclose or provide access to

individual customer records to any individual or entity, other than the customer directly, unless
such records are required to be disclosed to a governmental agency as required by law. T-
Mobile has implemented a system by which individual customer records are safeguarded. T-

Mobile has trained its personnel as to when they are, and are not, authorized to disclose

individual customer records.

I. T-Mobile offers local usage plans comparable to those offered by the
incumbent carrier.

FCC local usage requirements require that T-Mobile offer local usage plans comparable

to those offered by the incumbent Local Exchange Carriers and T-Mobile acknowiedges that it

10
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will do so, pursuant to Section 54.202(a)(4) of the FCC’s rules.'® Attached as Exhibit E is a list

of some of T-Mobile’s currently offered rate plans.

J. T-Mobile acknowledges that it may be required to provide equal access.

In the unlikely event that an incumbent carrier declares bankruptcy, abandons its Florida
territory, or has its license to provide basic local exchange service revoked by this Commission,
T-Mobile acknowledges that, pursuant to Section 54.202(a)(4) of the FCC’s rules,”” it would
provide equal access to long distance carriers in the event that no other Eligible

Telecommunications Carrier is providing equal access within the service area.

K. T-Mobile is able to function in emergency situations.

T-Mobile is a facilities-based wireless telecommunications carrier with its own
switching, transport, cell sites, and associated telecommunications facilities in its proposed
designated ETC service area. T-Mobile is able to function in emergency situations as set forth in
Section 54.201(a)(2), which includes *“a demonstration that it has a reasonable amount of back-
up power to ensure functionality without an external power source, is able to reroute traffic
around damaged facilities, and is capable of managing traffic spikes resulting from emergency

situations.”?¢

In particular, T-Mobile has the following capabilities to remain functional in
emergency situations:
e Availability of fixed and portable back-up power generators at various network

locations throughout T-Mobile’s network that can be deployed in emergency

situations.

'® 47 CFR § 54.202(a)(4).
Y47 CFR § 54.202(a)(4).
*47 CFR § 54.202(a)(2).
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e Ability to reroute traffic around damaged or out-of-service facilities through the
deployment of cell-on-wheels (“COWS”), redundant facilities, and dynamic
rerouting of traffic over alternate facilities.

e A network control center that monitors network traffic and anticipates traffic
spikes, and can then (1) deploy network facilities to accommodate capacity needs,
(i1) change call routing translations, and (iii) deploy COWs to temporarily meet
traffic needs until longer-solutions, such as additional capacity and antenna
towers can be deployed.

¢ The majority of sites not equipped with fixed generators have battery back-up
systems installed to maintain service in the event of a widespread power outage.

T-Mobile also maintains an extensive Business Continuity Program that consists of a
number of professionals responsible for documenting and developing enterprise standards,
processes, and policies for all business continuity planning and defines enterprise tools and
methodologies. An overview of T-Mobile’s Business Continuity Program is provided as Exhibit

F,

L. Avoidance of Consumer Fraud

T-Mobile has specific verification steps in place to prevent consumer fraud. T-Mobile is
aware of the harm to the public interest that would result if low income Lifeline and Link-Up
participants participated in the program both on a wireless and landline basis. Upon application
for either a wireless or a landline Lifeline and Link-Up account, T-Mobile will utilize its
certification and verification safeguards to ensure that ineligible subscribers are prevented from

receiving multiple Link-Up and Lifeline subsidies at the same address in accordance with 47

CFR § 54.411(c).

12



[1I. DESIGNATION OF T-MOBILE AS AN ETC IS IN THE PUBLIC INTEREST
T-Mobile meets all of the requirements for designation as an ETC by providing the
supported services, committing to serve all consumers throughout its designated service area,
offering a Lifeline service consistent with all applicable requirements, advertising the availability
of its universal service offerings, participating in the Florida automatic enrollment process, and
furthering the goals of the universal service program. Moreover, designation of T-Mobile as an
ETC is in the public interest because consumers will benefit from competitive pricing, new
services, a higher level of service quality, and better customer service. Furthermore, the

designation will not adversely impact the universal service fund.

A. Benefits of Increased Competition

The benefits of competition are widely recognized and extend to all markets, including
the universal service market, as recognized by the FCC:?'

We note that an important goal of the Act is to open local
telecommunications markets to competition. Designation of
competitive ETCs promotes competition and benefits consumers in
rural and high-cost areas by increasing customer choice, innovative
services, and new technologies. We agree with Western Wireless
that competition will result not only in the deployment of new
facilities and technologies, but will also provide an incentive to the
incumbent rural telephone companies to improve their existing
network to remain competitive, resulting in improved service to
Wyoming consumers [consumers in the proposed ETC service
area]. In addition, we find that the provision of competitive
service will facilitate universal service to the benefit of consumers
in Wyoming by creating incentives to ensure that quality services
are available at “just, reasonable, and affordable rates.”

*! In the Matter of the Federal-State Joint Board on Universal Service, Western Wireless Corp.
Petition for Designation as an Eligible Telecommunications Carrier in the State of Wyoming, CC
Docket No. 96-45, Memorandum Opinion and Order, DA. 00-2896, Y 17 (released December 26,
2000).
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Similarly, this Commission has previously recognized that consumers benefit from a
competitive carrier, and specifically a wireless carrier being designated as an ETC. This
Commission’s December 2008 report to the Governor and Legislature on Link-Up and Lifeline
discussed the April 4, 2008 report of the Public Utility Research Center (“PURC”) regarding low
income households in Florida and their telecommunications preferences. As reported by this
Commission, the PURC found “[t]he need to decrease emphasis on landline service and to place
more emphasis on assisting eligible households obtain discounts on prepaid cellular phone.”*
While the Commission and the Legislature continue to expand the eligibility opportunities for

23

programs such as Lifeline,” the fact that lower income households change residences more

frequently only reinforces the PURC’s finding that “a cellular phone might be more suitable for

»2% T_Mobile’s resources as a national wireless carrier with an

many low-income households.
extensive network in Florida within the proposed service area will offer customers that facilities-

based wireless carrier service that can meet the need of these Florida households.

B. Benefits of T-Mobile’s ETC Designation

Consumers rely on wireless services for their telecommunications needs. T-Mobile’s
designation as an ETC will result in consumers having greater access to wireless

telecommunications services within the proposed service area, thereby advancing the basic goal

2 Link-Up Florida & Lifeline Assistance: Number of Customers Subscribing to Lifeline Service

and the Effectiveness of Procedures to Promote Participation, at 18 (Florida Public Service

Commission, December 2008).

= Chapter No. 2009-226, § 9, Laws of Florida (amending §364.10(3)(a), Florida Statutes, to

increase Lifeline eligibility from 135 percent or less of the federal poverty income to 150
ercent).

** Order No. PSC-08-0418-PAA-TP (Oct. 30, 2007).
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of preserving and advancing universal service.” In rural areas, the universal service goal is
especially clear:*®

Consumers in all regions of the Nation, including low-income

consumers and those in rural, insular, and high cost areas, should

have access to telecommunications and information services,

including interexchange services and advanced

telecommunications and information services, that are reasonably

comparable to those services provided in urban areas and that are

available at rates that are reasonably comparable to rates charged

for similar services in urban areas.

To accomplish this goal, a competitive universal service framework has been established

with consumers benefiting from competing carriers vying for their business based upon price,
service offerings, coverage, and service quality. T-Mobile is uniquely positioned in the

marketplace, offering consumers the best price and customer service combination in the
marketplace. For example, T-Mobile:
e has been consistently rated best in customer service by JD Power and
Associates as recently as February 2009;
e leads the industry in offering "Even More” unlimited calling plans; and
¢ s a leader in the wireless industry by offering consumers discounted early

termination fees.

T-Mobile’s designation as an ETC will enable the Company to bring these innovative and
competitive services to consumers throughout its designated service area, which will lead to
incumbent carriers expanding their service offerings, service quality, and customer service for

the benefit of consumers.?’

23 See 47 USC § 254(b).

047 USC § 254(b)(3).

*7 Due to the cap on universal service support payments to competitive carriers, T-Mobile’s
designation as an ETC will not increase the federal universal service fund.
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1V.  CERTIFICATION FOR USE OF UNIVERSAL SERVICE FUNDS

T-Mobile certifies that it will use federal high-cost universal service support only for the
provision, maintenance, and upgrading of facilities and services for which the support is
intended, in accordance with 47 USC § 254(e). T-Mobile’s high-cost certification pursuant to
47 CFR § 54.314(a) is attached hereto as Exhibit G.

To ensure that T-Mobile’s receipt of federal universal service support is effective as of its
designation date, it is requested that the Commission provide a supplemental certification for T-
Mobile’s use of universal service support. The FCC rules expressly provide for the filing of

supplemental certifications for new ETC designations.

V. CONCLUSION

T-Mobile has demonstrated that it possesses sufficient technical, financial, and
managerial resources and abilities to provide universal service in the areas requested. T-
Mobile’s application has also demonstrated its compliance with the various requirements set
forth by the FCC and this Commission, and accordingly, granting this Petition will be in the
public interest by affording customers the opportunity to receive service from an established

wireless services provider.

16



WHEREFORE, T-Mobile South LLC respectfully requests that the Florida Public
Service Commission grant this application and specifically:

A Designate T-Mobile as an eligible telecommunications carrier for purposes of
receiving federal universal service support in the State of Florida;

B. Designate each of the ILEC exchanges on Exhibit A as the T-Mobile service area
for purposes of determining universal service obligations and support mechanisms;

C. Direct the Commission Clerk to send the appropriate notice of the order
designating T-Mobile as an ETC in the State of Florida for the Exhibit A ILEC exchanges to the
Federal Communications Commission and the Universal Service Administrative Company; and

D. Order such other relief as may be appropriate.

Respectfully

Michele K. Thomas, Esq. ~FElayd R. Self, Esq.

Michele. Thomas@T-Mobile.com fsl;yf@!mﬂa\com

Sr. Corporate Counsel Messer, Caparello A
T-Mobile Hand: 2618 Centennial Plac

4 Campus Drive Tallahassee, FL. 32308
Parsippany, NJ 07054 Mail: P.O. Box 15579

Phone: 973-981-1862 Tallahassee, FL. 32317
Fax: 866-836-6868 Phone: 850-222-0720

Fax: 850-224-4359

Attorneys For
T-Mobile South LLC
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Telco Type|Telco Name and CLLI Code
Rural EMBARQ FLORIDA

ALFRFLXA
BAKRFLXA
BNFYFLXA
CFVLFLXA
CHLKFLXA
CRVWFLXA
CTDLFLXA
DESTFLXA
DFSPFLXA
FRPTFLXA
FTWBFLXA
FTWBFLXB
FTWBFLXC
GDRGFLXA
GLDLFLXA
GNVLFLXA
GNWDFLXA
KGLKFLXA
LEE FLXA
LWTYFLXA
MALNFLXA
MDSNFLXA
MNTIFLXA
MRNNFLXA
PANCFLXA
PNLNFLXA
RYHLFLXA
SGBHFLXA
SHLMFLXA
SNDSFLXA
SNRSFLXA
SPCPFLXA
STMKFLXA
STRKFLXA
TLHSFLXA
TLHSFLXB
TLHSFLXC
TLHSFLXD
TLHSFLXE
TLHSFLXF
TLHSFLXG
TLHSFLXH
VLPRFLXA
VLPRFLXB
WSTVFLXA
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Rural

EMBARQ FLORIDA, INC.

ALSPFLXA

ALVAFLXA

APPKFLXA

ARCDFLXA

ASTRFLXA

AVPKFLXA

BCGRFLXA

BLVWFLXA

BNSPFLXA

BSHNFLXA

BVHLFLXA

BWLGFLXA

CHSWFLXA

CLMTFLXA

CLTNFLXA

CPCRFLXA

CPCRFLXB

CPHZFLXA

CRRVFLXA

CSLBFLXA

CYLKFLXA

CYLKFLXB

DDCYFLXA

ESTSFLXA

EVRGFLXA

FTMBFLXA

FTMDFLXA

FTMYFLXA

FTMYFLXB

FTMYFLXC

GLGCFLXA

GLRDFLXA

GVLDFLXA

HMSPFLXA

HOWYFLXA

IMKLFLXA

INVRFLXA

IONAFLXA

KNVLFLXA

KSSMFLXA

KSSMFLXB

KSSMFLXD

LBLLFLXA

LDLKFLXA

LHACFLXA

LKBRFLXA

LKHLFLXA
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LKHLFLXA

LSBGFLXA

MOISFLXA

MRDCFLXA

MRHNFLXA

MTDRFLXA

MTLDFLXA

MTVRFLXA

NFMYFLXA

NFMYFLXB

NNPLFLXA

NPLSFLXC

NPLSFLXD

OCALFLXA

OCALFLXB

OCALFLXC

OCALFLX]

OCNFFLXA

OKCBFLXA

OKLWFLXA

ORCYFLXA

ORCYFLXC

PNGRFLXA

PNISFLXA

PTCTFLXA

SBNGFLXA

SCPKFLXA

SLHLFLXA

SNANFLXA

SNISFLXA

SSPRFLXA

STCDFLXA

SVSPFLXA

SVSSFLXA

TLCHFLXA

TVRSFLXA

UMTLFLXA

WCHLFLXA

WLSTFLXA

WLWDFLXA

WNDRFLXA

WNGRFLXA

WNPKFLXA

ZLSPFLXA

Rural

FRONTIER COMM-SOUTH

MOLNFLXA

WLHLFLXA

Rural

INDIANTOWN TELEPHONE SYSTEM
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INDIANTOWN TELEPHONE SYSTEM
Rural NORTHEAST FLORIDA TELEPHONE CO., INC,

MCLNFLXA
SNSNFLXA

Rural QUINCY TELEPHONE CO.

GNBOFLXA
GRETFLXA
QNCYFLXA

Rural SMART CITY TELECOM LLC DBA SMART CITY TELECOM

LKBNFLXB

Rural WINDSTREAM FLORIDA, INC.

ALCHFLXA
BORAFLXA
BRFRFLXA
BRKRFLXA
CITRFLXA
CLHNFLXA
CRCYFLXA
DWPKFLXA
FLRHFLXA
FTWHFLXA
HGSPFLXA
HLRDFLXA
HSNGFLXA
INTRFLXA
INGSFLXA
JSPRFLXA
LKBTFLXA
LRVLFLXA
LVOKFLXA
MAYCFLXA
MCINFLXA
MLRSFLXA
ORSPFLXA
RAFRFLXA
WALDFLXA
WHSPFLXA
WLBRFLXA
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Florida Rural Study Areas

-

T - -Mobile-

Company/Study Area
[ | EMBARQ FLORIDA, INC.

FRONTIER COMM-SOUTH

GTC, INC. - FL

ITS TELECOMMUNICATIONS SYSTEMS, INC.
NORTHEAST FLORIDA TELEPHONE CO., INC.

QUINCY TELEPHONE CO.

SMART CITY TELECOM LLC DBA SMART CITY TELECOM
WINDSTREAM FLORIDA, INC.

g

i
e

]
|

.‘

i
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Major Trading Areas
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Lifeline Notice

0.see. if. you.qualify.
for discounted
wireless monthly service.
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T-Mobile customers may be eligible to receive
monthly reduced-rate telecommunications service
of $6.49 per month plus applicable fees and
additional services under the Lifeline and Link-Up

programs if they satisfy applicable eligibility criteria.

In North Caralina, Lifeline eligibility is determined
solely by one of the following agencies:

« The North Carolina Department of
Social Services

» Social Security Administration
representative at the local SSA

» Housing Authority/Section 8 official

Customers who want Lifeline should contact their
case worker at the Department of Social Services,
local SSA representative at Social Security or
Housing Authority/Section 8 official to qualify for
Lifeline and complete a North Carolina Lifeline
certification form.

Customers may also go to the North Carolina
Department of Social Services web page concerning
the programs and how to apply for the discounts.

www.dhhs.state.nc.us/dss/lifeline/index.htm

For additional information

on T-Maobile’s Lifeline offering...

...call USLifeline directly at 800-866-2453.

You may find more information about Lifeline and
other telephone services available from T-Mobile
USA, Inc. at t-mobile.com.

T-Mobile offers Lifeline/Link-Up service only in areas
where the company has been designated Eligible
Telecommunications Carrier status. T-Mobile offers
toll blocking/limitation at no charge to qualifying low
income customers.

‘I - -Mobile~ B
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CTIA

The Wireless Assoclation™

panaing |

Steve Largent
PresdenvCEQ

July 10, 2009

Expanding the Wireless Fronler

T-Mobile ETC Application

Ms. Susan Hacker

Director of Legal Affairs &
Associate General Counsel
Sales & Distribution
T-Mobile USA, Inc.

12920 SE 38" Street
Bellevue, WA 98006

Dear Susan:

Congratulations! This letter is to notify you that T-Mobile USA (*T-Mobile”) has
completed the recertification process for the CTIA Consumer Code for Wireless Service
(“Voluntary Consumer Code”) for the period January 1, 2009 — December 31, 2009, and is
deemed compliant with the principles, disclosures and practices set forth in the Voluntary
Consumer Code. Accordingly, T-Mobile is authorized to use and display the CTIA Seal of
Wireless Quality/Consumer Information, subject to the terms and conditions set forth in the
attached License Agreement.

Please ensure that the relevant employees of T-Mobile review the License Agreement
before using the Seal. Use of the Seal constitutes acceptlance of these terms and conditions.
Upon request, we will provide two specimens (color and black/white) of the Seal for T-Mobile’s
use on its website or collateral materials. If you should have any questions concemning the
recertification process or use of the Seal, please contact Andrea Williams, CTIA’s Vice President
of Law and Assistant General Counsel, at (202) 736-3215 or awilliams@ctia.org.

CTIA commends T-Mobile for its ongoing leadership and participation in the CTIA
Voluntary Consumer Code, and we look forward to continuing to work with T-Mobile on this
important industry initiative.

S}nccrely,

Gyt

fanl
Steve Largenif

Attachment

ce: Robert Dotson
Dave Miller

B e

Exhibit "C"
Page 1 of 4
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SEAL OF WIRELESS QUALITY/CONSUMER INFORMATION

LICENSE AGREEMENT

Company is heraby granted a non-exclusive, werld-wide, royalty-free license to use
CTIA's Scal of Wireless Quality/Consumer Informatlon (“Seal”) to represent that
Coriipariy voluidariy atupis and ioiows tne C1iA Consumer Coda for Wireless
Service and has certified such to CTIA.. '

CTIA pemits the use of appropriate references to CTIA and the Seal solely in
connection with the CTIA Consumer Code for Wireless Service Program.
References to the Seal shall not be misleading as to the extent of Company's
voluntary support and participation in the CTIA Voluntary Code for Consumer
Information program. The Seal may appear in Company's advertising, promolional
material or other literature to indicate Its voluntary and consistent application of the
CTIA Consumer Code for Wirelass Service.

Upon CTIA’s acknowledgement of Company's certification, CTIA shall supply
Company with a specimen of the Seal. Company shall not modify or alter the Seal
without prior written permission from CTIA, and such pemmission shail not be
unreasonably withheld. Company agrees to amend or discontinue the use of the
Seal upon written request of CTIA. Company shall immediately cease use of the
seal upon receipt of CTIA's written notice to do so.

Company assumes full and complete responsiifity for its use of the Seal, and
agrees that its use of the Seal constitutes a dedaration that Company voluntarily
adopts and follows the principles set forth in the CTIA Consumer Code for Wireless
Service. :

Usa of the Seal for other purposes than those stated in this License Agreement is an
unaulhorized use of the Seal and is strictly prohibited.

This license may be renewed annually subject to Company’s successful completion
of the certification process.

Use of the Seal constitutes acceptance of these legal terms and conditions.
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Ms. Susan Hacker

Director of Legal Affairs &
Assaciate General Counsel
Sales & Distribution
T-Mobile USA, Inc.

12920 SE 38" Street
Bellevue, WA 98006

Dear Susan:

Congratulations! This letter is to notify you that T-Mobile USA (“T-Mobile") has
completed the recertification process for the CTLA Consumer Code for Wireless Service
(*Voluntary Consumer Code”) for the period January 1, 2009 — December 31, 2009, and is
deemed compliant with the pnnciples, disclosures and practices set forth in the Voluntary
Consumer Code. Accordingly, T-Mobile is authorized to use and display the CTIA Seal of
Wireless Quality/Consumer Information, subject to the terms and conditions set forth in the
attached License Agreement.

Please ensure that the relevant employees of T-Mobile review the License Agreement
before using the Seal. Use of the Seal constitutes acceptance of these terms and conditions.
Upon request, we will provide two specimens (color and black/white) of the Seal for T-Mobile’s
use on its website or collateral materials. If you should have any questions concerning the
recertification process or use of the Seal, please contact Andrea Williams, CTIA’s Vice President
of Law and Assistant General Counsel, at (202) 736-3215 or awilliams(@ctia.org.

CTIA commends T-Mobile for its ongoing leadership and participation in the CTIA
Voluntary Consumer Code, and we look forward to continuing to work with T-Mobile on this
important industry initiative.

S /inccrely,

: ax
= Steve Larg(:nﬂ

Attachment

cc: Robert Dotson
Dave Miller

<
-

‘B “‘/‘r
J

1400 16th Swreer, NW  Sunte B0  Washington, DC 20036  Main 202 785 0081 Fax 202.785 0721 WWW CTIA.OrQ
g B :


mailto:awilliams@ctia.org

CTIA

The Wiralass Association™ Expanding the Wireless Fronlier

T-Mobile ETC Application
Exhibit "C"
Page 4 of 4

SEAL OF WIRELESS QUALITY/CONSUMER INFORMATION
LICENSE AGREEMENT

Company is hereby granted a non-exclusive, world-wide, royalty-fres licanse o use
CTIA's Seal of Wireless Quality/Consumner {nformation (“Seal®) to represent that
Company voluntarily adopts and follows the CT/A Consumer Code for Wireless
Service and has certified such to CTIA.

CTIA permits the use of appropriate references to CTIA and the Seal solely in
connection with the CT/A Consumsr Code for Wireless Service Program.
References to the Seal shall not be misleading as to the extent of Company's
voluntary support and participation in the CTIA Voluntary Code for Consumer
Information program. The Seal may appear in Company’s advertising, promotional
material or other literature to indicate its voluntary and consistent application of the
CTIA Consumer Code for Wireless Sarvics.

Upon CTIA's acknowledgement of Company's certification, CTIA shall supply
Company with a specimen of the Seal. Company shall not modify or alter the Seal
without prior written permission from CTIA, and such permission shall not be
unreasonably withheld. Company agrees to amend or discontinue the use of the
Seal upon written request of CTIA. Company shall immediately cease use of the
seal upon receipt of CTIA's writtan notice to do so.

Company assumes full and complete responsibility for its use of the Seal, and
agrees that its use of the Seal constitutes a declaration that Company voluntarily
adopts and follows the principles set forth in the CT7IA Consumer Code for Wireless
Service.

Use of the Seal for other purposes than those stated in this License Agreement is an
unauthorized use of the Seal and is strictly prohibited.

This license may be renewed annually subject to Company's successful comptetion
of the certification process.

Use of the Seal constitutes acceptance of these legal terms and conditions.

P

- -

Tl
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T-Mobile Privacy Policy
Effective: September 30, 2008

T-Mabile USA. Inc. (“T-Mobile") is committed to protecting the privacy and security of your personal informalion. This
Privacy Policy (“Policy”) describes the personal information we may collect aboul you, how we may use it, when we may
disclose it, how we saleguard it, and how you may access it and control its use in connection with our marketing
communications. The policy also provides other important privacy information and describes when and how we may
change this policy and how to contact us with any questions or comments.

COLLECTION, USE, ISCLOSURE, AND SECURITY OF PERSONAL INFORMATION

Personal Information

This policy applies to personally identifiable infermation (“personal information®), which is information that we directly
associate with a specific parson or entity (for example. name: addres telephone numbers; social securnity number; call
recards, wireless device location). Personal information does nol include “anenymous” or "aggregate” informalion

neither of which are associated with a specific person or entily.

Collection af Personal Infarmation

We collect personal information aboul you when you use our services or olherwise interact with us. Such information
includes

s|nformation you provide. We collect personal information when you sign up for and use our services, and
when you e-mail, call, or otherwise communicale with us. For example, we may callect personal contaci,
buhing, and credit information when you sign up for voice or dala services or purchase other producls or
services. We may also collect persanal information when you cali or e-mail our customer service
representatives, enter information on our Web siles, submit survey responses, pay for service, or submil a
job application or resume. If you provide personal information to us in connection with a co-sponsored Web
site, this policy will apply to our use of the informalion and the co-sponsor’s policy will apply to their use of
the information.

sInformation automatically collected. We aulomatically callect certain information, some of which may be
associated with personal information, whenever you use our services or Web sites For example, our
syslems capture details aboul the type and location of wireless device(s) you use, calls and (ext messages
you send and receive, and other data services you use (for example your ringtone purchases). When your
camputer Web browser or other communication device (including phone, PDA. @Home router. etc )
accesses our Web sites or wireless deck pages (T-Mobile wireless Web pages designed for access by
wireless device browsers), we aulomatically receive certain inforrnation, such as your 1P address. browser
type. dale and tlime, and the Wehb page you visited before visiting our site. Qur network also automatically
captures necessary routing information when you use our services to access the Internel at a T-Mobile
HotSpot or rom yaur wirelass dewvice.

s[nformation from other sources. We may also obtain personal information aboul you from cther sources. For
example, we may receive credit information from third-party sources before initiating your service or in
connection with empioyment reviews. and we may abtain updated address informalion from our shippers or
other vendors. We may also purchase personal information (for example, e~mail hists, posial mail lists,
demographic and marketing data) from others
Use of Personal Infarmation
We use personal information for a vanety of business purposes including fer example, to complele transactions and bill
for producls and services; verify your identity; respond to your requesls for service or assistance, anticipate and resolve
actual and potential problems with our products and services; create and improve products and services; sugaesl
additional or different products or services. make internal business decisions aboul current and fulure offers, provide
personalized service and user experiences; and protect our rights and property. If you submit a job application or résumé,
we use personal information to communicate with you and. subject to applicable law, evaluate your qualificatiens for
employment. We may also use personal information to contact you about T-Mobile or third-party producls, services, and
offers that we believe you will find of interest. We may contact you by telephone, postal mail. e-mail, or other methods.
You may opt-out of receiving marketing communications from us at any time as oullined below in Choices Regarding Use
of Your Information.

Disclosure of Personal [(nfarmation

We do nat sell. rent, or otherwise provide your personal informalion to unaffiliated Lhird-pacties (parties oulside the T-
Mobile corporate family) lo market their services or products to you. We may, however, disclose your personal information
to unaffiiated third-parties as follows:
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=With your consent. We may disclose personal information about you to th.rd-parties wilh your consenl. We
may obtain your consent in several ways, such as in writing; online, through “click-tnrough” agreements,
orally. including through interactive voice response; or when your consent is part of this policy or the lerms
and conditions pursuant lo which we provide you service. Your consent is sometimes implicit For example,
if you purchase a product and ask that it be shipped to your home, you implicitly consent to our disclosure of
your name and address lo a third-party shipping company to complete delivery.

*To the primary account holder. We may disclose personal information of an account user to the primary
accounl holder (the party financially respansible for the account). {f a business, governmenlal agency, or
other individual oblains service for you, that entity or individual is our customer. and we may provide
persanal information about you or your use of the service lo them or others at their direction. When you are
the primary account holder, but you receive special or discounted pricing, terms, or other benefits through
another party’s agreement with us (for example an emplayee discount), we may provide enough personal
information to that party to verify your initial and continuing eligibility for benefits under their agreement with
us and lo calculate any associaled discounls

»Transaction processing. We may disclose personal information to third-parties who complete transactions or
perform services on our behalf (far example, billing. shipping, customer service, and marketing),
transactions on your behalf (for example, verification of your account information al your request ta some
third-party business) or transfers refated to your service (for example, number portability). We typically
restrict by contract the manner in which these third-parties may use and disclose persanal information about
you without your consent.

*Third-party services. Your personal information may be disclosed when the use of our services allow you lo
take advantage of services and products offered by other companies For example, If you are roaming on
the network of anolher carrier, your wireless telephone number, the numbers you diai, and other information
about your usage will be available to that carrier to facililate that service.

s*Business transfers, We may disclose persona! information as part of a corporale business transactien, such
as a merger or acquisition, joint venture, corporate reorganization, financing, or sale of company assets. or
in the unikely event of insolvency, bankruptcy, or receivership in which personal information couid be
transferred to third-parties as a business asset in the transaction.

oL ogal process & protection of T-Mobile and others. We may disclose personal information or
communications where we believe in good faith such disclosure is necessary to comply with the faw or
respond to legal process (for example, lawful subpoena, court order, E-3-1-1 infanmation), to enforce or
apply agreements, lo initiate, render, bill, and collect [or services and producls; to protect our rights or
propery; in connection with claims, disputes, or litigation; lo prolect users of our services and other carriers
or providers from fraudulent, abusive, or ualawful use of, or subscription to. such services; to facilitate or
verify lhe appropriate calculation of taxes, fees, or other obligations due to a local. state, or federal
government; or if we determine disclosure is necessary in an emergency situation

Security and Retention of Personal Information

We use a variely of physical, electronic, and procedural safeguards to prolect parsonal information from unauthorized
access, use, or disclosure while it is under our control. For instance, when you provide seansitive information (such as
credit card numbers) to our Web sites, we use transmission encryption technologies like Secure Sockel Layer (SSL).
Although we cannot guarantee that loss, misuse, or alteration of your persenal information wilf not occur, we strive lo
prevent such occurrences.

Our practices and procedures are designed to limit personal information access to those T-Mobile employees and agents
wilh a legitimate need lo access such informaticn. T-Mobile employees are bound by conlidentiality obligalions and our
Code of Conduct, which obligate them to protect the confidentialily of our custorners’ personal information. Violations
subject employees to disciplinary action, up le and including termination.

We retain personal information for as long as we have a business need or as applicable laws, regulations, or government
orders require. When we dispose of personal information, we use reasonable procedures to erase or render it unreadable
(for example, shredding documents and wiping electronic media). We will make reasanable attempts to notify you if we
delermine that a securily breach involving your personal information has occurred and creates a risk of identity theft or
service disruption, or as otherwise required by law.

Access and Choice

Access to Your Infermation

You may access and modify your contact information by visthing my.t-mobile.com or a T-Mobile relail store, or by
contacting Customer Service We will make good faith efforts lo resolve requests to correcl inaccurale information except
where the requesl is unreasonable, requires disproportionate technical effort or expense, jeopardizes the privacy of
others, or wauld be impractical.

Choices Regarding Use of Your Information

We want to provide you with meaningful choices regarding our marketing communicalions and you may choose to limit or
opl-oul of certain cammunications frem T-Mobile at any time. While you may elect not lo receive markeling information
{from us, if you subscribe to our services cr buy our products, you will continue to receive invoices, customer-service and
lransactianal nolices, and similar communications
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¢|f you are a T-Mobile customer and you manage your account online, you can change your marketing
preferences by logging into your my.t-mobile com profile;

o{f you are a T-Mobile customer but do nol manage your account online, you can change your marketing
preference by completing our customer opt-oul form;

*|l you are not a T-Mobile customer and would like to opt-out of marketing communications from T-Mobile, you
can do 50 by completing cur non-customer opt-out form; and

*You may also manage your marxeting preferences by contacting Customer Service when you dial 611 from
your T-Mabile phone or 1-877-453-1304 from any phone, or. with respect to marketing e-mails, by following
the “unsubscribe” instructions on any markeling e-mail we send you.

Not all marketing communications you receive on your device are sent or authorized by T-Mobile. When you provide your
mabile number or other contact information to others. you may receive unwanted calls, text messages, or e-mails on your
device. We take steps to reduce unsolicited advertising, but we cannot block all such advertisements or unwanted
communications

OTHER PRIVACY INFORMATION

Caller ID Blocking

When you use T-Mobile communications services, your name and telephone number may be transmitted and displayed
on the recelving paty's communicalions device and/or phone bill unless you block that information, which you can
gererally do by dialing *67 prior o dialing the called party’'s number Refer to the specific instructions for your
communicalion device regarding Caller iD Blocking Caller ID Blocking does not prevent the display of your information
when you dial certain business numbers, including 911, 300 numbers, or tell-lree numbers.

Children

We do nol solicit children to purchase our services or producls. If, however, you authorize a child to use our services or
praducts by providing them a device associated with your T-Mabile account, any persona! information assaciated 'with
such use will be treated as your information in accordance with this policy. Our YWeb sites are not designed to altract
children under the age of 13 and we do not inientionally or knowingly collect persanal infermation on our sites from
anyone under the age of 13. We encourage parents to be :nvalved in the oniine activities (including wireless Internet
browsing) of their children to ensure that no information is collected from a child without parental permission. We rnay
offer Web Guard or similar security features designed to allow the cuslomer to implement restriclions to adult onientated
content, but such features are nol foolproof.

Consumer Code for Wireless Service

We follow the Consumer Code for Wireless Seevice established by the Celfular Telecommunications & Internet
Association {"CTIA"} As such, we stnve to help customers understand their bills. receive quality service, and make
informed choices. In particular, as part of the Consumer Code, we conform cur information practices under this pclicy to
meet lhe requirements of applicable federal and state laws and regulalions

Cookies, Web Beacons, and Similar Technalogies

We may use cookies (small data text files placed on your compuler or device) or similar technologies to identify the
computer or device and record your preferences and other dala so thal our Web sites can personalize your visit(s). We
may also use information collected from cookies to improve our sites, make recommendations, and complete transactions
you reguest. You may be able to sel your browser(s) Lo reject cockies or delate cookies, but that may result in the loss of
some funclionalily on our sites. We may also use Web beacons (small graphic images on a Web page or an HTML e-
mail) to moniltor interaction with our Web sites or e-mails Web beacons are generally invisible because they are very
smat {only 1-by-1 pixel) and the same color as the background of Lhe Web page or e-mail message. If we combine or link
cookie or Web beacon information with personal information, we will treat the combined or linked information as personat
informalion under this policy. We may employ third-parties to place advertisemenls about our products and services an
olher Web silas The use of cockies, Web beacons. or similar technologies by such third-parties is subject lo their privacy
policies — not this policy.

Customer Proprietary Network Information (CPNI)

Cuslomer Proprietary Network Informalion, or "CPNI", is a form of personal information that is generated in connection
with he lelecommunications sesvices we provide to you. CPNI includes, for example, call details. call location infermation,
and certan information about your rate plans and features. CPNI does not include your name, address, and phone
number. Under federal law, you have a right. and we have a duty, to protect the confidentiality of CPNI and we have
adopled policies and procedures designed lo ensure compliance with those rules We won't intentionally disclose your
CPNI to third-panties withoul your permission, except as allowed under FCC rules, applicable taw. or explained in this
policy. However, you may designate olhes "authonized users® (for example, a spouse) ta access and manage your
account information, inciuding CPNI

We provide password protected anline access to your account information through my t-mobile.com. For multi-line
accounts, the primary account holder is autharized to access online account information for all the devices on the account.
Other users may generally access online account information refated only to their respective device (for example if a
parent provides a device to their child, the child may access online information about thal device — including CPN{). The
prnimary accounl holder, however, may designate additional or mare limited access righls for other users.
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Customer Service Monitoring
We may manitor and record phone calls, e-mails, or other communications between you and our Custamer Service

representatives or other employees for training and qualty assurance purposes and to review specific transaction
requests.

Directories
We do not publish directories of our customers' wireless numbers. Nor wili we provide ar make such numbers available to
third-parties for listing in their public directories. without the customer's prior consent

Forums and Chat Rooms

If you use or link lo a public farum, bulletin board, chal room, or social network on or from a T-Mobile Web site, be aware
that any personal information you submit can be read, collected, or used by other users of these forums, including to send
you unsolicited messages. We are not responsible for access to or use of persanal information you choose Lo submit or
share with others

Location-Based Services

Qur network detects your device's approximate location whenever it is turned on (subject to coverage limitatiens). This
location technology makes the routing of wireless communications possible and is alse the basis for providing enhanced
emergency 9-1-1 service. which permits us to provide your general location to a public safety answering paint, emergency
medical service provider, or emergency dispatch provider We may also use this technology lo disclose, withaut a user's
consent, the approximate location of a wireless device to a governmental entity or law enforcement authonty wnen we are
served wilh lawiul process or reasonably believe there i1s an emergency involving risk of death ol senous physical harm

With your consent, we rmay also provide location-based services or pravide third-parties accass to approximate location
information so they may provide such services lo you. You should carefully review the specific T-Maobile terms and
conditions applicable to your use of location-based services for any special privacy implications or rules. You should also
carefully review the privacy policies and other terms of third-parties with whom you have autharized (he sharing of your
focation infoarmation, and you should consider the risks involved in disclosing your location infermaticn to other people.
Where a wireless device user requests that their localion information be revealed to other persons (through a T-Mabile
application ar a third-pary application you place on your device). the wireless device user will be provided options for
managing when and how such information should be shared (except in the case of certain parental controis or similar
services asscciated with enlerprise or mulb-line accounts, which may be managed solely by the primary account holder or
their designee). T-Mobile follaws the CTIA's Besl Practices Guidelines for Lacation-Based Services

Network Information Storage

Some devices may automatically upload to T-Mobile network servers inforrnalion you have stored on the device and/or
SIM card in order to facilitate specific functions For instance, some devices back-up your address book. You may choose
to disable such uploads but this may affect funclionality of the device or your services. Refer to instructions for your device
and service for details or contact Customer Service for more information. We may also provide you the ability to upload
other infoermation from your device lo T-Mabile network servers. For instance, you may have he option to upload pictures.
recordings, calendars, tasks, or notes. Uploaded information will not be used by T-Moble for purposes other than as
disclosed in conneclion with those services, this Privacy Policy, or applicable Terms and Conditions, and will not be
shared with third-parties for their use, without your prior consent.

Services and funclionality offered through certain devices are provided in conjunction with other entities. As a resuft,
personal information from your devices may be uploaded and stored on their servers. Far inslance, T-Mobile Sidekick®
services are provided in conjunction with Danger, Inc., and personal information from your device is stored an the
Danger® servers. Similarly, BlackBerry® service is provided in conjunction with Research in Motion (RIM), and personal
information from your device is stared on the BlackBerry Enterprise ServersTM. Their specific terms and conditions, terms
of use, and privacy polices apply to those services.

Other Governing Terms

This palicy does not modify or after any applicable agreement you have with T-Mobile. For example, our Terms of Use
govern your use of our Web sites. Additionally, if you use our products ar use ar subscribe to our services, our T-Mobile
Terms anc Conditions one or more applicable service agreements, and certain other terms may apply to your use,
purchase, or subscription. If this policy conflicts with any portion of those terms and agreements, those terms and
agreements govern to the extent of the inconsistency

Protecting Your Own Personal Information

You play an important role in ensunng the security of personal information, including protecting against unauthorized
access {o your device Many devices store information both in the phone and on the SIM card. Thecefore, before
discarding. trading n. or giving away your device, be sure you remove and retain your SIM card and foliow the
manufacturer's instructions for deleting personal infermation or other data on the device. (This can be found in your
owner's manual or an the manufacturer's Web site.) If you provide a Lhird-party access to your device, you should
understand that personal information will remain on the device and may be accessible, deleted, altered. or transferred lo
anolher device or our network servers by the person using the device, and that we will treat that user as you for purposes
of this policy.

We encourage you to use passwords to prevent unauthorized access to your device, your oaline account, and your
veicernail You may also establish an oplional password to identify yourself during calls with our Custormer Service
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representatives. We recommend that you use unigue, non-obvious passwords, that you periodically chang
passwards, and that you not share your passwords wilh athers. Nalify us immediately if you believe your de.
lost or stolen or if you beheve your personal information has been accessed witheut your consent

Third-Party Applications for Your Devices

When you inslall third-party applications {for example, programs, widgets, etc.) on ygur device, you may give your censent
for the third party lo access certain informatian you have stared on your device (for example your contact list) You may
also give your consent for the third parnty lo access information stored on T-Mobile’s network to facilitate the apolicaton s
functions (for example, you may consent to third-party access to your location information ~ see Localion Based
Services). In either case, the manner in which such third-parties may use, share, or disclose such information is governed
by their termns and conditions and Lheir privacy policy — not this policy.

Wireless Communications Security

We cannol guarantee that your communications using our sefvices or devices will be private or secure Although It (s
llegal for unauthorized persons to intercepl or access your communications or information, such (nterceptions or access
can occur

POLICY UPDATES AND CONTACT INFORMATION

Changes fo This Policy

We may update this pohicy # we materially change our practices or if legal or regulatlary changes require 1t If we decide (o
use or disclose persanal information in 4 way that is matenally differenl from that wnich was stated in this policy at the
lime the personal infarmatian was coltected, we will notify you by posting notice of the change on our Web sile’s home
page for at leasl 30 days before we implement that change and will give you an opportunily to apt-out of the proposed use
or disclosure of previously collected personal inforration. You should refer to this policy often for the latest information
and the effective date of any changes.

How to Contact Us

If you have any questions of comments about this policy or about T-Mobile's privacy practices, please call Customer
Service at 51! (from a T-Mobile phone) or 1-877-453-1304 (from any phone) or send an e-mail message to privacy@t-
mobile.com. You may also direct your privacy-relaled comments or questions to the address below:

T-Mobile USA, Inc.
Attn Principal Privacy Officer

12920 SE 38th Street
Bellevue, Washington 98006

T-Mobile.com: © 2002-2009 T-Mobile USA, Inc.

http://www.t-mobile.com/company/website/privacypolicy.aspx
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Rate Plan

Highlights

Total Monthly
Charge - Even
More*

Total Monthily
Charge - Even
More Plus**

TALK (Individual)

500 Talk

500 Whenever Minutes
Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$39.899

$29.99

1000 Talk

1000 Whenever Minutes
Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$49.99

$39.99

Unlimited Talk

Unlimited Whenever Minutes
Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$69.99

$49.99

TALK & TEXT (Individual)

500 Talk & Text

500 Whenever Minutes
Unlimited messaging
Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$49.99

$39.99

100 Talk & Text

1000 Whenever Minutes
Unlimited messaging

Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$59.99

$49.99

Unlimited Talk & Text

Unlimited Whenever Minutes
Unlimited messaging

Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$69.99

$59.99

TALK, TEXT, & WEB (Individual)

500 Talk, Text, & Web

500 Whenever Minutes
Unlimited messaging

Unlimited Web

Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$79.99

$59.99

1000 Talk, Text, & Web

1000 Whenever Minutes
Unlimited messaging

Unlimited Web

Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$89.99

$69.98

Unlimited Talk, Text & Web

Unlimited Whenever Minutes
Unlimited messaging

Unlimited Web

Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

$99.99

$79.99




Even More Rate Plans
(Even More Even More Plus)

“‘Even More

Handset discount available

2 year contract required

Finance handset (up to 4 months)
No overage alerts

No fee to migrate

**Even More Plus

No subsidized handset pricing

No contract

Finance handset (up to 20 months)
Overage alerts

Fee for migrating

T-Mobile ETC Application
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Total Monthly Total Monthly
Rate Plan Highlights Charge - Even Charge - Even
More* More Plus**
TALK (Family - 2 lines)
750 Talk 750 Whenever Minutes
Unlimited nights and weekends $59.99 $49.99
Unlimited T-Mobile to T-Mobile
15600 Talk 1500 Whenever Minutes
Unlimited nights and weekends $79.99 $59.99
Unlimited T-Mobile to T-Mobile
Unlimited Talk Unlimited Whenever Minutes
Unlimited nights and weekends $99.99 $79.99

Unlimited T-Maobile to T-Mobile

TALK & TEXT (Family - 2 lines)

750 Talk & Text 750 Whenever Minutes
Unlimited messaging $79.99 $69.99
Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

1500 Talk & Text 1500 Whenever Minutes
Unlimited messaging $99.99 $79.99
Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

Unlimited Talk & Text Unlimited Whenever Minutes
Unlimited messaging $119.99 $99.99
Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

TALK, TEXT, & WEB (Family - 2 lines)

750 Talk, Text, & Web 750 Whenever Minutes
Unlimited messaging $139.99 $109.99
Unlimited Web

Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

1500 Talk, Text, & Web 1500 Whenever Minutes
Unlimited messaging $159.99 $119.99
Unlimited Web

Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile

Unlimited Talk, Text & Web |Unlimited Whenever Minutes
Unlimited messaging $179.99 $139.99
Unlimited Web

Unlimited nights and weekends
Unlimited T-Mobile to T-Mobile




Even More Rate Plans
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*Same plan details apply as listed on "individual” tab
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Additional Lines (maximum of 5 lines allowed on a family plan)

Add a line and share
minutes {only on 750 or 1500

minute plan $5.00
Add a line and share

unlimited bucket (only on

ulimited plan) $40.00
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T-Mobile USA
Business Continuity Program Summary

T-Mobile USA, Inc. ("T-Mobile®) is committed to safeguarding the interests of our customers,
employees and stakeholders in the event of an emergency or significant business disruption. As
a result T-Mobile has and maintains an enterprise-wide Business Continuity Program designed to
provide effective responses to a wide variety of disruptive events. T-Mobile's Business Continuity
Program is centralized in its design and decentralized in its implementation, promoting active
involvement in the program by all lines of business in all locations.

Primary components of the T-Mobile Business Continuity Program include:

Enterprise Business Continuity Project {nitiation and Oversight

Risk Evaluation and Controls

Business Impact Assessment and Analysis

Business Continuity and Disaster Recovery Strategic Direction

Crisis Response, Emergency Response, and Operations

Business Continuity Plan Development, Maintenance, and Exercising
Awareness and Training Programs

Public Relations and Crisis Response and Resumption Coordination
Coordination with External Agencies

oovbLLLLOO

A team of certified Business Continuity professionals is responsible for documenting and
developing enterprise standards, processes, and policies for all business continuity and disaster
recovery needs throughout T-Mobile. This group supports the line of business conlinuity pianning
and defines enterprise tools and methodologies. This level of consistency across the lines of
business enhances T-Mobile’s overall planning and resumption efforts.

T-Mobile also maintains backup and altemate power sources at mission critical locations, and has
information processing and telecommunications back-up sites that provide redundancy that is
important to protecting key business information and services. Business Continuity Plans are
housed in a centralized online repository, accessible to employees in office and remotely through
a web browser. Additionally, hard copies of plans are available at muttiple sites throughout the
enterprise.

The T-Mobile USA Business Continuity Program is designed and maintained to proactively
mitigate the risk of threats to T-Mobile's customers, employees, and stakeholders. As such the
program is revised and updated as needed to address potential and emerging hazards.

For more inforrmation on the T-Mobile Business Continuity Program, please send inquiries to:
business.continuity@t-mobile.com

August, 2009
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

The application of T-Mobile South LLC for
Designation as an Eligible Telecommunications
Carrier pursuant to Section 214(e)(2) of the
Communications Act of 1934

N N N N

Certification on Use of Rural High-Cost Universal Service Funds in Rural ILEC
Areas Pursuant to Section 54.314

[ am Harlie Cornett, Vice President of Tax for T-Mobile USA, Inc., which is the parent
company of and controls T-Mobile South LLC, doing business as T-Mobile (hereinafter
“T-Mobile”) in this matter. 1 submit this certification in support of T-Mobile’s
application for designation as an Eligible Telecommunications Carrier pursuant to

Section 214(e)(2) of the Communications Act of 1934 (“application”).

In my capacity as Vice President of Tax for T-Mobile, I have general knowledge
regarding its operation of commercial mobile radio services (“CMRS™) in the state of
Florida, and it’s technical, financial and managerial resources and abilities to provide

CMRS consistent with this application.

T-Mobile will use its RURAL HIGH-COST SUPPORT only for the provision,
maintenance and upgrading of facilities and services within the study area defined in
Exhibit A attached in the above referenced captioned application for which support is

intended, consistent with Section 254(e) of the Communications Act, 47 U.S.C. § 254(e).
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I am authorized to make this certification on behalf of T-Mobile.

éarh):: Cometw
Vice President, Tax
T-Mobile South LLC
12920 SE 38" Street
Bellevue, WA 98006

STATE OF WASHINGTON
COUNTY OF KING

Acknowledged before me this 10" day of November 2009, by Harlie Cormnett, as
Vice President, Tax of T-Mobile USA, Inc. who is personally known 1o me or produced
identification and who did take an oath.

Seplraie b AP (Ao

Notary Public

[



