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BEFORE THE FLORIDA PUBUC SERVICE COMMISSION 

ln Re: Tampa Electric Company's ) 
Petition to Approve Modifications to) 
Neighborhood Weatherization and ) 
Energy Education, Awareness and ) 
Agency Outreach Programs. ) 

DOCKET NO. ____ _ 

FILED: June 29, 20 t 7 

TAMPA ELECTRIC COMPANY'S PETITION 
TO APPROVE MODIFICATIONS TO NEIGHBORHOOD 

WEATHERIZATION AND ENERGY EDUCATION, AWARENESS 
AND AGENCY OUTREACH DSM PROGRAMS 

Tampa Electric Company ("Tampa Electric" or "the company") hereby petitions the 

Commission to approve modif'iccttions to the company's Neighborhood Weatherization and Energy 

Education, Awareness and Agency Outreach Demand Side Management ("DSM") Programs to 

replace the current Compact Fluorescent Lamps ("CFL") that are included as components of the 

energy efficiency kits for each program with a specified number of Light Emitting Diode ("LED") 

lamps. As grounds therefor, the company says: 

I. The persons to whom all notices and other documents should be sent in connection 

with this docket are: 

James D. Beasley 
j beaslev@ausley .com 
J. Jetfry Wahlen 
jwah len@ausley .com 
Ausley McMullen 
Post Office Box 39 1 
Tallahassee, FL 32302 
(850) 224-91 15 
(850) 222-7560 (fax) 

Paula K. Brown 
regdept@tecoenergy.com 
Manager, Regulatory Coordination 
Tampa Electric Company 
Post Office Box I l 1 
Tampa, FL 3360 I 
(813) 228-1444 
(813) 228- I 770 (fax) 

2. Tampa Electric's Neighborhood Weatherization program was approved and 

implemented in March 2008 and the Energy Education, Awareness and Agency Outreach 



conservation program was approved and implemented in March 20 I 0. The vendor that packages 

the supporting energy efficiency kits for both of these programs notified the company in May 20 17 

that, at the end of20 17, they will no longer be procuring CFLs for their energy efficiency kits due 

to the price of LED lamps decreasing to a level that makes LED lamps a more economical 

alternative. 

3. The proposed change will decrease the number of lamps provided in the 

Neighborhood Weatherization Program from eight CFL lamps to six LED lamps and wi ll keep the 

number of lamps provided in the Energy Education , Awareness and Agency Outreach Program 

the same (i.e. four LED lamps in place of four CFL lamps). Each of these changes will maintain 

the summer and winter demand and annual energy savings from each program to at least what was 

prescribed in the company's Commission approved 2015-2024 DSM Plan. 

4. This change does not affect the projected participation rate for either of these 

programs or any of the other items included in the energy efficiency kits as outlined in the 

company' s Commission approved DSM Plan and associated DSM Standards. 

5. If approved, Tampa Electric will transition to the LED lamps once the supply of 

CFLs has been fully exhausted, which is projected to be around the beginning of20 18. 

6. As a result of this proposed change, Tampa Electric projects there would be a cost 

per participant increase in Neighborhood Weatherization of$7.86 (going from an original overall 

cost of $374 to $382 per participant) and a cost per participant increase in Energy Education, 

Awareness and Agency Outreach of $5.24 (going from an original overall cost of $38 to $43 per 

participant). 

7. Attached hereto as Exhibit " A" is the company's existing . eighborhood 

Weatherization Program description. Attached hereto as Exhibit "B" is the company's proposed 
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Neighborhood Weatherization Program, marked in legislative format to rellect the change to six 

LED lamps. Anached hereto as Exhibit "C" is the company's existing Energy Education, 

Awareness and Agency Outreach Program description . Attached hereto as Exhibit ''D" is the 

company's proposed Energy Education, Awareness and Agency Outreach Program, marked in 

legislative format to reflect the change to four LED lamps. Attached hereto as Exhibit ·'E" is a 

copy of the proposed Neighborhood Weatherization Program participation standards marked in 

legislative format to reflect the change to six LED lamps. Attached hereto as Exhibit "F" is a copy 

of the proposed Energy Education, Awareness and Agency Outreach Program participation 

standards marked in legislative format to reflect the change to LED lamps. 

8. Tampa Electric is not aware of any disputed issues of material fact relative to the 

matters addressed in this petition. 

WHEREFORE, Tampa Electric Company respectfu lly requests Commission approval of 

its proposed modifications to its existing Neighborhood Weatherization and Energy Education, 

Awareness and Agency Outreach DSM programs and cost recovery associated with the proposed 

modifications. 
-;t. 

DATED this ?.... q - day of June 2017. 

Respectfully submitted, 

JAMES D. BEASLEY 
J.JEFFRY WAHLEN 
Ausley McMullen 
Post Office Box 391 
Tallahassee, FL 32302 
(850) 224-9115 

ATTORNEYS FOR TAMPA ELECTRIC COMPANY 
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Program:  Neighborhood Weatherization  

 
Program Start Date: March 2008 
 
Program Description 
 
The Neighborhood Weatherization Program is designed to assist low income families in reducing their 
energy usage. The goal of the program is to provide and install a package of conservation measures 
at no cost to the customer. Another key component will be educating families and promoting energy 
conservation techniques to help customers control and reduce their energy usage.   
 
Customer eligibility is confirmed through the utilization of census data to identify eligible customer 
geographic regions of low income customers or by referrals through direct customer contact, 
distributed literature and communication through key community contacts or local community 
assistance agencies which serve low income households. Local residents of these qualifying 
geographic regions will have the opportunity enroll for participation in the program at no cost. 
 
Tampa Electric will deliver the following applicable measures. 
 

• Duct Sealing 
For qualified dwellings with a ducted central HVAC system, this will provide sealing of 
the ADS. 
 

• Ceiling Insulation 
For qualified dwellings where the existing ceiling insulation is below R-19, this will 
provide for an R-13 to be installed.  Any home where roof pitch limits accessibility, a 
lower R-value may be installed. 
 

• CFLs 
This provides the resident with eight CFLs to replace incandescent bulbs with similar 
lumen output. 

 

• Water Heater Wrap  
This will furnish and install a water heater wrap for an electric water heater 
manufactured prior to 1996. 

 

• Hot Water Pipe Insulation 
This allows for the installation of hot water insulation on un-insulated pipes. 

 

• Water Heater Temperature Check and Adjustment 
This provides a temperature check of the water heater temperature setting and informs 
the customer of the possibility for turn-down adjustment. 

 

• Low Flow Faucet Aerator 
This allows for the installation of up to three low flow faucet aerators to reduce the 
amount of hot water used. 

 

• Low Flow Showerhead 
This allows for the installation of up to two low flow showerheads to reduce the amount 
of hot water used. 

 
• Wall Plate Thermometer 

TAMPA ELECTRIC COMPANY
EXHIBIT A
PAGE 1 OF 2
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This will provide for the installation of one wall plate thermometer per home to check 
the accuracy of the installed thermostat. 
 

• Refrigerator Coil Cleaning and Brush 
This will provide for the cleaning of the refrigerator coil. The brush will be provided to 
the customer for future cleaning. 

 

• HVAC Weather Stripping Kit 
This will provide for the installation of a weather stripping kit for window/wall HVAC 
units. The customer will receive or have installed up to two kits. 

 
• Air Filter Whistle 

This provides each homeowner with a filter whistle to help remind them to clean or 
change filter monthly. 

 

• Weatherization Measures 
This portion of the program will provide weather stripping, caulk and foam sealant 
which will be used to reduce or stop air infiltration around doors, windows, attic entries 
and where pipes enter the home. Reducing air infiltration is vital to saving energy and 
improving comfort. 
 

• Energy Savings Education Handout 
This provides each homeowner with the content and directions for installation for some 
of the measures within the kit.  The handout also includes several no-cost energy 
conservation tips that provide an immediate payback. 

 
Program Participation Standards  
 
Program Standards to be submitted 30 days after Commission order approving DSM Plan.  
 
Program Savings 
 
Savings were obtained using a combination of ITRON data for specific kit measures and DOE2 
building simulations to determine the composite savings for this program. The analysis yielded the 
following expected savings per customer participant: 

 
Summer Demand: 0.241 kW  
Winter Demand: 0.337 kW  
Annual Energy:  1,222 kWh  

 
Program Costs 
 
The estimated administrative cost per participant is $374. There are no rebates or incentives for this 
program. 
 
Program Monitoring and Evaluation 
 
Tampa Electric will monitor and evaluate this program through cost-effectiveness techniques approved 
in the company’s previously filed Demand Side Management Monitoring and Evaluation Plan, Docket 
No. 941173-EG. 
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Program:  Neighborhood Weatherization  

 
Program Start Date: March 2008 
 
Program Description 
 
The Neighborhood Weatherization Program is designed to assist low income families in reducing their 
energy usage. The goal of the program is to provide and install a package of conservation measures 
at no cost to the customer. Another key component will be educating families and promoting energy 
conservation techniques to help customers control and reduce their energy usage.   
 
Customer eligibility is confirmed through the utilization of census data to identify eligible customer 
geographic regions of low income customers or by referrals through direct customer contact, 
distributed literature and communication through key community contacts or local community 
assistance agencies which serve low income households. Local residents of these qualifying 
geographic regions will have the opportunity enroll for participation in the program at no cost. 
 
Tampa Electric will deliver the following applicable measures. 
 

• Duct Sealing 
For qualified dwellings with a ducted central HVAC system, this will provide sealing of 
the ADS. 
 

• Ceiling Insulation 
For qualified dwellings where the existing ceiling insulation is below R-19, this will 
provide for an R-13 to be installed.  Any home where roof pitch limits accessibility, a 
lower R-value may be installed. 
 

• CFLs Light Emitting Diode (LED) Lamps 
This provides the resident with eight CFLs six LED lamps to replace incandescent 
bulbs with similar lumen output.  

 

• Water Heater Wrap  
This will furnish and install a water heater wrap for an electric water heater 
manufactured prior to 1996. 

 

• Hot Water Pipe Insulation 
This allows for the installation of hot water insulation on un-insulated pipes. 

 

• Water Heater Temperature Check and Adjustment 
This provides a temperature check of the water heater temperature setting and informs 
the customer of the possibility for turn-down adjustment. 

 

• Low Flow Faucet Aerator 
This allows for the installation of up to three low flow faucet aerators to reduce the 
amount of hot water used. 

 

• Low Flow Showerhead 
This allows for the installation of up to two low flow showerheads to reduce the amount 
of hot water used. 

 
• Wall Plate Thermometer 

TAMPA ELECTRIC COMPANY
EXHIBIT B
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This will provide for the installation of one wall plate thermometer per home to check 
the accuracy of the installed thermostat. 
 

• Refrigerator Coil Cleaning and Brush 
This will provide for the cleaning of the refrigerator coil. The brush will be provided to 
the customer for future cleaning. 

 

• HVAC Weather Stripping Kit 
This will provide for the installation of a weather stripping kit for window/wall HVAC 
units. The customer will receive or have installed up to two kits. 

 
• Air Filter Whistle 

This provides each homeowner with a filter whistle to help remind them to clean or 
change filter monthly. 

 

• Weatherization Measures 
This portion of the program will provide weather stripping, caulk and foam sealant 
which will be used to reduce or stop air infiltration around doors, windows, attic entries 
and where pipes enter the home. Reducing air infiltration is vital to saving energy and 
improving comfort. 
 

• Energy Savings Education Handout 
This provides each homeowner with the content and directions for installation for some 
of the measures within the kit.  The handout also includes several no-cost energy 
conservation tips that provide an immediate payback. 

 
Program Participation Standards  
 
Program Standards to be submitted 30 days after Commission order approving DSM Plan.  
 
Program Savings 
 
Savings were obtained using a combination of ITRON data for specific kit measures and DOE2 
building simulations to determine the composite savings for this program.  The analysis yielded the 
following expected savings per customer participant: 

 
Summer Demand: 0.2410.245 kW  
Winter Demand: 0.3370.339 kW  
Annual Energy:  1,2221,255 kWh  

 
Program Costs 
 
The estimated administrative cost per participant is $374382. There are no rebates or incentives for 
this program. 
 
Program Monitoring and Evaluation 
 
Tampa Electric will monitor and evaluate this program through cost-effectiveness techniques approved 
in the company’s previously filed Demand Side Management Monitoring and Evaluation Plan, Docket 
No. 941173-EG. 
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PROGRAM NAME: NEIGHBORHOOD WEATHERI ZATION 

(a) (b) (c) (d) (e) 

Total Annual Cumulative Cumulative 
Total Number of Number of Penetration Number of 

Number of Eligible Program Level Program 
Year Customers Customers Participants % Participants* 
2015 630,869 210,290 5,000 2.4% 5,000 
2016 640,735 213,578 5,750 5.0% 10,750 
2017 650,702 216,901 6,250 7.8% 17,000 
2018 660,594 220,198 6,750 10.8% 23,750 
2019 670,381 223,460 7,000 13.8% 30,750 
2020 680,041 226,680 7,000 16.7% 37,750 
2021 689,544 229,848 7,000 19.5% 44,750 
2022 698,908 232,969 7,000 22.2% 51 ,750 
2023 708,128 236,043 7,000 24.9% 58,750 
2024 717,339 239,113 7,000 27.5% 65,750 

* Previous partic ipation levels not inc luded. 
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Program:  Energy Education, Awareness and Agency Outreach 

Program Start Date: March 2010 

 

Program Description 

The Energy Education, Awareness and Agency Outreach Program is comprised of three distinct 
initiatives: 

 

1) Public energy education 

2) Energy awareness 

3) Agency outreach 

 

Energy Education and Awareness 

 

This portion of the program is designed to establish opportunities for engaging groups of customers 
and students in energy-efficiency related discussions in an organized setting. Tampa Electric 
recognizes the importance of educating students and motivating customers through participation in its 
energy audits, and this program will provide the opportunity to accomplish both initiatives for large 
groups in one setting. 

 

In order to create an awareness of this offering, the company will establish participation avenues 
through its Speakers’ Bureau and Community Relations teams. 

 

By working with local civic groups, churches, government sponsored public forums, homeowners 
associations, trade shows, rental property management groups, etc., Tampa Electric will establish 
informative presentations that help educate customers on no-cost practices they can implement to 
reduce their energy consumption, low-cost improvements to increase the efficiency of their homes and 
incentives available for making larger, long-term investments.  This type of forum will allow for dialogue 
with customers in such a setting that many customers will simultaneously benefit from the discussion. 

 

Additionally, this program will focus on opportunities to promote energy efficiency education through 
local school systems. Students will be educated on ways to become active participants in saving 
energy at home and at school through the use of theater, educational modules, videos or other learning 
tools that support Sunshine State Standards and are approved by school authorities. 

 

Participants will be provided with an energy efficiency kit containing the following energy saving 
devices and supporting information appropriate for the audience.  
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• CFLs 
This provides four CFLs to replace incandescent bulbs with similar lumen output. 

• Water Heater Temperature Check and Adjustment 
This provides a temperature check of the water heater temperature setting and informs 
the customer of the possibility for turn-down adjustment. 

• Low Flow Faucet Aerator 
This provides two low flow faucet aerators to reduce the amount of hot water used. 

• Wall Plate Thermometer 
This provides one wall plate thermometer to check the accuracy of the installed 
thermostat. 

• Air Filter Whistle 
This provides one filter whistle to help remind to clean or change filter monthly. 

• Energy Savings Education Handout 
This provides the content and directions for installation for all of the measures within 
the kit.  The handout also includes several no-cost energy conservation tips that 
provide an immediate payback. 

 

This portion of the program will also focus on providing opportunities to encourage the conservation 
of energy and for the promotion of energy efficiency through local school systems by partnering with 
high school’s driver’s education classes. This portion of the program will provide energy efficiency and 
electric vehicle training curriculum and educational materials, one charging station and the incremental 
cost of one electric vehicle at selected high schools.  

 

Agency Outreach 

 

This portion of the program will allow for delivery of energy efficiency kits that will help educate agency 
clients on practices that help to reduce energy consumption.  The suggested practices will mirror the 
recommendations provided to customers who participate in a free energy audit. 

 

Customer eligibility is confirmed through the utilization of census data to identify eligible customer 
geographic regions of low income customers or by referrals through direct customer contact, 
distributed literature and communication through key community contacts or local community 
assistance agencies which serve low income households. 

 

As a means to encourage adoption of the recommendations, agency clients who are seeking energy-
related assistance will be provided with the same energy efficiency kit above. 

 

Program Participation Standards  
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Program Standards to be submitted 30 days after Commission order approving DSM Plan.  

 

Program Savings 

 

Savings were obtained using ITRON data. The analysis yielded the following expected savings per 
customer participant: 

 

Summer Demand: 0.025 kW  

Winter Demand: 0.046 kW  

Annual Energy:  342 kWh  

 

For the EV portion of this program, there are no projected Summer Demand, Winter Demand or Annual 
Energy savings. 

Program Costs 

 

The estimated administrative cost per participant is $38.  There are no rebates or incentives for this 
program. 

 

The estimated administrative cost per participant for the EV portion of this program is $15.  There are 
no rebates or incentives for this portion of the program. 

  

 

Program Monitoring and Evaluation 

 

Tampa Electric will monitor and evaluate this program through cost-effectiveness techniques approved 
in the company’s previously filed Demand Side Management Monitoring and Evaluation Plan, Docket 
No. 941173-EG. 
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Program:  Energy Education, Awareness and Agency Outreach 

Program Start Date: March 2010 

 

Program Description 

The Energy Education, Awareness and Agency Outreach Program is comprised of three distinct 
initiatives: 

 

1) Public energy education 

2) Energy awareness 

3) Agency outreach 

 

Energy Education and Awareness 

 

This portion of the program is designed to establish opportunities for engaging groups of customers 
and students in energy-efficiency related discussions in an organized setting. Tampa Electric 
recognizes the importance of educating students and motivating customers through participation in its 
energy audits, and this program will provide the opportunity to accomplish both initiatives for large 
groups in one setting. 

 

In order to create an awareness of this offering, the company will establish participation avenues 
through its Speakers’ Bureau and Community Relations teams. 

 

By working with local civic groups, churches, government sponsored public forums, homeowners 
associations, trade shows, rental property management groups, etc., Tampa Electric will establish 
informative presentations that help educate customers on no-cost practices they can implement to 
reduce their energy consumption, low-cost improvements to increase the efficiency of their homes and 
incentives available for making larger, long-term investments.  This type of forum will allow for dialogue 
with customers in such a setting that many customers will simultaneously benefit from the discussion. 

 

Additionally, this program will focus on opportunities to promote energy efficiency education through 
local school systems. Students will be educated on ways to become active participants in saving 
energy at home and at school through the use of theater, educational modules, videos or other learning 
tools that support Sunshine State Standards and are approved by school authorities. 

 

Participants will be provided with an energy efficiency kit containing the following energy saving 
devices and supporting information appropriate for the audience.  
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• CFLs Light Emitting Diode (LED) Lamps 

This provides four CFLs LED lamps to replace incandescent bulbs with similar lumen 
output. 

• Water Heater Temperature Check and Adjustment 

This provides a temperature check of the water heater temperature setting and informs 
the customer of the possibility for turn-down adjustment. 

• Low Flow Faucet Aerator 

This provides two low flow faucet aerators to reduce the amount of hot water used. 

• Wall Plate Thermometer 

This provides one wall plate thermometer to check the accuracy of the installed 
thermostat. 

• Air Filter Whistle 

This provides one filter whistle to help remind to clean or change filter monthly. 

• Energy Savings Education Handout 

This provides the content and directions for installation for all of the measures within 
the kit.  The handout also includes several no-cost energy conservation tips that 
provide an immediate payback. 

 

This portion of the program will also focus on providing opportunities to encourage the conservation 
of petroleum fuels and promotion of energy efficiency through local school systems by partnering with 
high school’s driver’s education classes. This portion of the program will provide energy efficiency and 
electric vehicle training curriculum and educational materials, charging stations and electric vehicles 
at selected high schools.  

 

Agency Outreach 

 

This portion of the program will allow for delivery of energy efficiency kits that will help educate agency 
clients on practices that help to reduce energy consumption.  The suggested practices will mirror the 
recommendations provided to customers who participate in a free energy audit. 

 

Customer eligibility is confirmed through the utilization of census data to identify eligible customer 
geographic regions of low income customers or by referrals through direct customer contact, 
distributed literature and communication through key community contacts or local community 
assistance agencies which serve low income households. 

 

As a means to encourage adoption of the recommendations, agency clients who are seeking energy-
related assistance will be provided with the same energy efficiency kit above. 
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Program Participation Standards  

 

Program Standards to be submitted 30 days after Commission order approving DSM Plan.  

 

Program Savings 

 

Savings were obtained using ITRON data. The analysis yielded the following expected savings per 
customer participant: 

 

Summer Demand: 0.0250.027 kW  

Winter Demand: 0.0460.049 kW  

Annual Energy:  342 377 kWh  

 

Program Costs 

 

The estimated administrative cost per participant is $3843.  There are no rebates or incentives for this 
program. 

 

Program Monitoring and Evaluation 

 

Tampa Electric will monitor and evaluate this program through cost-effectiveness techniques approved 
in the company’s previously filed Demand Side Management Monitoring and Evaluation Plan, Docket 
No. 941173-EG. 
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PROGRAM NAME: ENERGY EDUCATON, AWARENESS AND AGENCY OUTREACH 

(a) (b) (c) (d) (e) 

Total Annual Cumulative Cumulative 
Total Number of Number of Penetration Number of 

Number of Eligible Program Level Program 
Year Customers Customers Participants % Participants* 
2015 630,869 630,869 500 0 .1% 500 
2016 640,735 640,735 500 0 .2% 1,000 
2017 650,702 650,702 500 0 .2% 1,500 
2018 660,594 660,594 500 0 .3% 2,000 
2019 670,381 670,381 500 0.4% 2,500 
2020 680,041 680,041 500 0 .4% 3,000 
2021 689,544 689,544 500 0 .5% 3,500 
2022 698,908 698,908 500 0 .6% 4,000 
2023 708,128 708,128 500 0 .6% 4,500 
2024 717,339 717,339 500 0 .7% 5,000 

* Previous participation levels not inc luded. 
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Program:  Neighborhood Weatherization 
 
Program Participation Standards 
 
1. Participation is available to any qualified residential customer located within Tampa 

Electric's service area.  Census data will be utilized to identify qualified residential 
blocks of low-income customers. 

 
2. Homes that have previously participated in the company’s weatherization program 

are not eligible. 
 

3. Tampa Electric will deliver the following applicable measures to participating 
customers at no cost. 
• Duct Sealing 

o ADS must be accessible for sealing and repair.  The ADS is defined as the 
air handler, air ducts, return plenums, supply plenums and any connecting 
structure. 

o Residences must have a working central ducted HVAC system with electric 
heating or air conditioning.  Residences with non-electric heating are 
eligible.  Conditions precluding participation will be initially identified. 

o Tampa Electric will appoint a participating HVAC contractor to seal and 
repair existing ADS.  HVAC contractor will seal and repair all accessible 
components of the ADS in the residence. 

o This measure is managed through a negotiated agreement between Tampa 
Electric and participating contractors for typical duct repairs. 

o Typical duct repairs are defined as labor and materials necessary to seal 
ADS to measure standards and do not exceed replacement of one 
continuous flex duct and/or one sheet of duct board.  

o Sealing and repairs to ADS will use mastic techniques (adhesive with fibers 
embedded or adhesive with fabric reinforced tape).  Air handler 
panels/openings will be sealed with tape or other approved materials.  If 
ducts are replaced, mastic must be used to seal all joints, connections and 
seams in the ADS. 

• Ceiling Insulation 
o An additional R-13 of ceiling insulation where the existing insulation is less 

than R-19.  Any home where roof pitch limits accessibility, a lower R-value 
may be installed. Homes must have electric whole house air conditioning or 
heating.  

• Energy Efficiency Kit which will contain: 
o Eight compact fluorescent Six light emitting diode (LED) lamps to replace 

incandescent bulbs with similar lumens output. 
o The installation of up to three low flow faucet aerators per household. Each 

aerator will be rated at 1 gallon per minute (“GPM”). 
o The installation of up to two low flow showerheads per household. The 

showerhead will be rated at 1.5 GPM. 
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o A brush for cleaning the refrigerator coil.  The brush will be left at the 
residence and the customer will be educated on proper cleaning 
techniques. 

o The installation of a water heater wrap for an electric water heater 
manufactured prior to 1996. 

o A temperature check and adjustment for water heaters. 
o The installation of one switch cover wall plate thermometer will be provided 

per home. 
o The installation of a maximum of two HVAC weather stripping kits where 

there are only wall/window air conditioning units in use. 
o For central HVAC units, a filter whistle will be provided to help remind the 

resident to clean or change filter monthly. 
o The installation of weather stripping, caulk and foam sealant to reduce or 

stop air infiltration around doors, windows, attic entries and where pipes 
enter the home. 
 

4. Each customer will only be eligible for one Energy Efficiency Kit from one of the 
following programs one time each year. 
• Energy Education, Awareness and Agency Outreach. 
• Neighborhood Weatherization.  

 
5. No payment shall be made by Tampa Electric until: 

• Contractor submits a complete and correct invoice to Tampa Electric. 
• Installation has passed Tampa Electric’s verification process. 

 
6. Tampa Electric will randomly perform field verifications on a minimum of 10 percent 

of the participating residences.  Work orders not selected for field verification will 
have an office verification to validate information.  
 

7. The reporting requirements for this program will follow Rule 25-17.0021 (5), F.A.C.  
Additionally, program expenses will be identified in the ECCR True-Up and 
Projection Filings. 
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Program:  Energy Education, Awareness and Agency Outreach 

 

Program Participation Standards 

 

1. Participation is available to schools, civic groups, churches, government sponsored public 
events, homeowner associations, trade shows and professional associations. Energy 
education and awareness presentations will be made. For qualifying agency outreach 
customers, a participating agency determines the customer’s eligibility based on census 
data and the same standards used to provide other energy assistance. 

 
2. Each presentation will include information that directly relates to recommendations 

currently provided with Tampa Electric’s Energy Audits.   
 

3. Participating energy-related assistance agencies must be authorized by Tampa Electric 
to deliver the applicable portion of the program. 
 

4. Residential customers located within Tampa Electric's service area that participates in the 
energy education and awareness presentation will be provided with an energy efficiency 
kit at no cost.  
 

5. Qualified residential low income customers referred through an approved agency will be 
provided with an energy efficiency kit at no cost along with being offered a walk-through 
energy audit. 

 

Each kit will contain: 

• Four compact fluorescent light emitting diode (LED) lamps to replace incandescent 
lamps with similar lumen outputs. 

• Two low-flow faucet aerators. 
• An air filter whistle to remind residents to clean or change filter monthly. 
• A hot water temperature card to check the water heaters temperature setting for 

opportunity for turn down. 
• A wall plate thermometer to check the accuracy of their existing thermostat setting.  
• No-cost energy efficiency recommendations that can be immediately adopted.  

 

6. Each Tampa Electric customer will only be eligible for one energy efficiency kit from one 
of the following programs one time each year. 
• Energy Education, Awareness and Agency Outreach.  
• Neighborhood Weatherization. 

 

7. To be eligible for participation in the energy education electric vehicle driver’s education 
portion of the program, the high school must meet all the following criteria: 

• Complete the application 
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• Agree that the electric vehicle that is incrementally funded will be used solely for 
the driver’s education program 

• Agree that the school is responsible for the maintenance, operations and insurance 
of vehicles and the energy used to charge the vehicles. 

• Offer driver’s education program curriculum during each semester or quarter the 
school is in session. 

• Agree to allow Tampa Electric to install or have a charging station installed on 
school premises and permit access to charging equipment for periodic inspections 
and maintenance by Tampa Electric or its designated contractor. 

• Agree to allow Tampa Electric to install a recording meter or individual sub-meters 
on the charging equipment. 

• Make space available for an energy education kiosk for energy efficiency and 
petroleum fuels conservation material. 

• Make time available to preview this program to other schools that may participate 
in the program. 
   

 
8. Students that solely participate in the energy education electric vehicle driver’s education 

portion of the program are not eligible to receive the energy efficiency kit.  
 

9. Tampa Electric will survey 90 percent of the students that participate in the energy 
education electric vehicle driver’s education portion of the program for verification and 
validation.  

 
10. Tampa Electric will survey 10 percent of the participating customers for verification and 

validation.  
 

11. The reporting requirements for this program will follow Rule 25-17.0021 (5), F.A.C.  
Additionally, program expenses will be identified in the ECCR True-up Projection Filings. 
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