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Mr. Robert L. McGee 
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rlmcgee@southernco.com 
 

  
Mr. James W. Brew  
Ms. Laura A. Wynn  
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1025 Thomas Jefferson Street, NW  
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jbrew@smxblaw.com 
law@smxblaw.com 

Mr. Jon C. Moyle, Jr.  
Moyle Law Firm, P.A.  
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Mr. J.R. Kelly 
Mr. Charles J. Rehwinkel 
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	STAFF'S FIRST SET OF INTERROGATORIES TO
	DUKE ENERGY FLORIDA (NOS. 1-32)
	INTERROGATORIES
	1. Please update, and provide, all three cost-effectiveness tests (Participant, RIM, and TRC) for all current DUKE DSM programs using 2016 actuals.
	The following questions refer to the process(es) used by DUKE to develop its ECCR factors.
	2. Please describe how DUKE uses its estimated program participation levels when developing its projected ECCR costs for the upcoming year’s factors.
	3. Please describe the process and approach for evaluating and developing the projected cost estimates used by DUKE to establish its upcoming year’s ECCR factors.
	4. Please describe any internal controls DUKE has in place to monitor the accuracy of its projected cost estimates.
	5. Please describe how DUKE ensures compliance with its internal policies when developing and implementing its cost estimates.
	DUKE True-Up Process
	6. Please state whether or not DUKE establishes benchmark goals related to its annual true-up amount.
	a. If Yes, please provide the internal benchmarks used by DUKE in its true-up filings in Docket Nos. 160002-EG and 170002-EG, and explain:
	1. The process used by DUKE to establish the benchmarks;
	2. The frequency the benchmarks are set; and
	3. The manner in which DUKE utilizes the results of each year’s annual benchmark goals to develop its future estimates.

	b. If No, please explain why DUKE does not utilize true-up benchmark goals.

	7. Referring to Schedule CT-2 of DUKE’s Petition, please provide a detailed description, by program, of the types of expenditures found in the “Other” cost allocation category.
	8. Please describe the process/methodology used by DUKE to allocate its “Payroll and Benefit” expenditures across its DSM programs (e.g., allocating administrative “Payroll and Benefits” costs as “Common Expenses” versus allocating costs to a specific...
	9. Please explain the process used by DUKE to incorporate the administrative “Common Expenses” into the cost-effectiveness tests for each of its DSM programs.
	10.
	DUKE Home Energy Check Program
	Please refer to Schedule CT-2 of DUKE’s Petition in Docket No. 170002-EG, and DUKE’s True-Up Filings in Docket Nos. 140002-EG through 160002-EG, for the following questions.
	10. In 2016, DUKE conducted 1,271 more home checks under its Home Energy Check Program than it conducted in 2015, while the amount expended by DUKE in “Incentives” for the Program increased by $507,023 compared to the amount expended in 2015.  Please ...
	11. Please list and describe the contents of each type of “energy kit” offered/provided to customers under DUKE’s Home Energy Check Program, and provide the cost for each type of energy kit offered/provided.
	12. In addition to the “energy kits” provided to customers under DUKE’s Home Energy Check Program, please state whether or not there are any other types of costs that are included in the “Incentives” cost category for the Program.  If Yes, please desc...
	Please refer to Schedule CT-2 of DUKEs Petition and the Table below for the following questions. The Table contains data regarding DUKE’s Home Energy Program that Staff compiled from DUKE’s True-Up filings in Docket Nos. 140002-EG through 170002-EG.
	13. Please provide an explanation for the approximate 367 percent increase in “Outside Services” expenditures from 2016 to 2015 for DUKE’s Home Energy Check Program, and provide a breakdown for the increased “Outside Services” costs.
	14. Please provide the following information regarding DUKE’s Technology Development Programs:
	a. Description of each of the Programs DUKE funded in 2016 and the purpose of each Program; and
	b. Detailed breakdown of the costs for each of the Programs/Projects.
	15. Referring to Schedule CT-2 of DUKE’s Petition, please explain the reason(s) DUKE expended $68,857 more in “Payroll & Benefits” for its Innovation Incentive/Florida Custom Incentive Program in 2016 than in 2015. As part of your response, please pro...
	16. Referring to Schedule CT-2 of DUKE’s Petition, please provide a breakdown of the $24,839 “Other” costs expended by DUKE on its Innovation Incentive/Florida Custom Incentive Program in 2016.
	17. Referring to Schedule CT-2 of DUKE’s Petition, please provide a detailed description of the types of expenditures attributed to “Outside Services” for DUKE’s Innovation Incentive/Florida Custom Incentive Program, and describe the purpose of “Outsi...
	18. Please list all of the “Custom Incentives” implemented by DUKE in its Innovation Incentive/Florida Custom Incentive Program during 2016.  As part of your response, please provide the following information:
	 Description of each “Custom Incentive;”
	 Amount of incentive paid on each project; and
	 The cost-effectiveness results for each project.

	19. Referring to Schedule CT-3, Page 1, of DUKE’s Petition, the Florida Custom Incentive Program reflected credits of $10,510 and $7,344, respectively, during August and November of 2016.  Please provide an explanation/reason for these credits.
	20. In 2016, 4,752 homes were evaluated through DUKE’s Neighborhood Energy Saver Program, with 39,626 measures implemented, for an average of approximately 8.3 measures per home.  In 2015, 3,420 homes were evaluated, with 39,940 measures implemented, ...
	21. While the number of measures (39,940) implemented through DUKE’s Neighborhood Energy Saver Program in 2015 were comparable to the number of measures (39,626) implemented in 2016, the amount of “Incentives” paid in 2016 under the Program, however, ...
	22. Please provide a cost breakdown for the 15,034 home energy reports provided through DUKE’s Neighborhood Energy Saver Program in 2016.
	23. Referring to Schedule CT-2 of DUKE’s Petition, please explain the reason(s) DUKE expended $44,557 more in “Payroll & Benefits” for its Interruptible Services Program in 2016 than in 2015, while only adding one additional participant to the Program...
	24. Referring to Schedule CT-2 of DUKE’s Petition, please explain the reason(s) DUKE expended $25,024 in “Payroll & Benefits” on its Curtailable Services Program, compared to $0 expended in 2015. As part of your response, please provide a breakdown of...
	25. Referring to Schedule CT-3, Page, of DUKE’s Petition, the Conservation Program administrative costs reflected a credit of $131,783, in April 2016.  Please provide an explanation/reason for the credit.
	26. Referring to Schedule CT-2, Page 3, of DUKE’s Petition, please explain the reason(s) the “Incentives” costs of DUKE’s PV for Schools Pilot Program were $90,335 more than DUKE estimated. As part of your response, please provide a breakdown of the $...
	27. Please provide a breakdown of the “Payroll & Benefits” costs associated with DUKE’s Qualifying Facility Program.   As part of your response, please include the following information:
	 Number of full-time employees assigned to the Program;
	 Brief description of the employees’ roles and functions within the Program; and
	 Total number of employee hours allocated under the Program.

	28. Please rank, by cost, all advertising methods or mediums used by DUKE to inform customers of available conservation programs.
	29. Please explain how DUKE quantifies the results, or cost-effectiveness, of its conservation program advertising campaigns.
	30. Referring to CT-2 of DUKE’s Petition, DUKE expended $821,461 more in “Advertising” on its Home Energy Check Program in 2016 than it expended in 2015.  Please provide explain the reason(s) for the $821,461 increase in “Advertising” costs for the Pr...
	a. Describe any additional advertising measures/methods used by DUKE in 2016 that contributed to the Program’s “Advertising” cost increase;
	c. Detailed breakdown of the additional $821,461 “Advertising” costs.
	31. Referring to CT-2 of DUKE’s Petition, DUKE expended $118,834 more in “Advertising” on its Neighborhood Energy Saver Program in 2016 than it expended in 2015.  Please provide explain the reason(s) for the $118,834 increase in “Advertising” costs fo...
	a. Description of any additional advertising measures/methods used by DUKE in 2016 that contributed to the Program’s “Advertising” cost increase;
	c. Breakdown of the additional $118,834 “Advertising” costs.
	32. On Schedule CT-6, Page 16, DUKE indicates that its Commercial Chiller Upgrade Program had one participant in 2016, while DUKE’s “Advertising” costs for the Program were $12,046 (Schedule CT-2, Page 2).  On Schedule CT-6, Page 13, DUKE indicates th...
	a. Please provide a detailed breakdown of DUKE’s “Advertising” costs for these Programs.
	b. Please explain/justify the achieved cost-effectiveness of the “Advertising” costs for these Programs.
	c. Please indicate whether or not DUKE has considered adjusting its advertising strategy for these Programs in the future.  If Yes, please describe the measures DUKE has considered and whether it has implemented any of the measures considered.  If No,...
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