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	STAFF'S FIRST SET OF INTERROGATORIES TO
	TAMPA ELECTRIC COMPANY (Nos.1-12)
	DEFINITIONS
	INTERROGATORIES
	1. For each existing DSM program, please identify the results of updated Participants, Rate Impact Measure (RIM), and Total Resource Cost (TRC) cost-effectiveness tests in Excel format. Please identify all input assumptions and update each test using ...
	a. The generation/capacity assumptions used in the 2015 DSM plan.
	b. The current generation/capacity assumptions.

	2. How does the Company develop its DSM advertising and determine which programs to promote through advertising?
	3. For each DSM program that contracts third-party vendors, please identify the following:
	4. Please provide an overview, by program, of the types of expenditures found in the Other cost allocation category.
	5. Referring to Schedule CT-2, Page 1, please explain the reasons for the differences between actual spending and projections in the following areas:
	a. The Company spent $3,677,384 in Payroll compared to a projection of $4,127,706.
	b. The Company spent $686,157 in Advertising compared to a projection of $1,101,051.

	6. According to Schedule CT-2, Page 2, TECO spent 96 percent of its Advertising expenditures on the Residential Walk-Through Energy Audit and Energy Planner programs. How does TECO attract participants to its remaining DSM programs?
	7. Schedule CT-3, Page 1 shows that the Company spent $68,386 on the Cool Roof Program in January 2017 and $61,103 in June 2017. Please explain why expenses were higher for these months.
	8. Schedule CT-3, Page 1 shows that the Company incurred lower expenses for the Demand Response program in the months February, June, and August of 2017. Please explain the reason that these months incurred lower expenses than the remaining months.
	9. Please state the number of customers participating in the Industrial Load Management (GSLM 1&2) program and the total amount of interruptible load.
	10. Schedule CT-2, Page 2 shows that the Company spent $169,644 on the Energy Education, Awareness and Outreach program in 2017. This represents an increase over 2016, when TECO spent $57,0810F  on the program. Please explain why the Company attribute...
	11. Schedule CT-2, Page 2 shows that the Company spent $61,518 on the Conservation Demonstration and Development program compared to $2,9321F  in 2016. Please explain why the Company attributed more conservation spending to this program in 2017.
	12. The table below shows the cost per installation of TECO’s Residential Computer-Assisted Audit since 2015.
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