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FTRI Introduces 
Consumer Choice 
January 1, 2008 



Rationale

Consumer choice has been a concept  that 
FTRI considered for some time and believes 
the consumer choice concept is ready for 
implementation.

Consumer choice will allow consumers to 
demonstrate each of the different telephones 
at FTRI and the RDC and choose the 
telephone that best meets their hearing loss. 



Amplified Telephones

XL-40 manufactured by Clarity.  
FTRI currently distributes this model.

CSC-40 manufactured by ClearSounds.
Does not require a standard 12OV electrical
outlet for operation. Available in charcoal.

Starplus Standard manufactured by Krown.
Increases incoming sounds up to 53db. 



TTYs

425 & 4400 manufactured by Ultratec.

PP2000D & MP2000D manufactured by 
Krown.



TTY Large Display

TTYLD manufactured by Krown.  Able to 
increase print for people with low vision. 



Audible Ringers

SR 200 manufactured by Clarity.
FTRI currently distributes this model.

CrystalTone manufactured by Ultratec.

Both ringers are very similar in functions but different in styling.



Visual Ringers

Ringers manufactured by Sonic Alert.  
FTRI currently distributes this model.

Simplicity manufactured by Ultratec. 

Both ringers work very similar in functions but different in styling.



ILA

HA 40 manufactured by Clarity.  
FTRI currently distributes this model.

UltraClear manufactured by ClearSounds.

Both are very similar in functions but different in styling.



Cordless

FTRI evaluated the cordless telephones that were 
submitted for bid and found one telephone that 
performed satisfactory.  However I attended the 
TEDPA conference last month and learned that 
some states ceased distribution of that particular 
cordless because of performance issues.  FTRI 
will follow-up with those states and re-evaluate 
that phone.  Meanwhile FTRI will continue its 
search for a cordless telephone that can be 
distributed in the program.  



Benefits

FTRI believes that offering consumer choice will 
also encourage manufacturers to strive with 
making enhancement towards both customer 
service and production of quality products. Should 
FTRI experience an unusual equipment  
malfunction or inventory setback with a 
manufacturer, FTRI will have options.



Questions

QUESTIONS


